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Criticism  By  Media  Records  Hampers 
United  Front,  Tripp  Declares 


Assails  Action  of  Charles  Rock  In  Sending  Letter  to  Clients  Belittling 
Bureau  of  Advertising — Says  Ad  Decline  Exaggerated 


An  open  letter  was  sent  this  week 
,  by  Frank  E.  Tripp,  chairman  of 
iht  United  Front  Movement,  to 
CJMrles  E.  Rock,  president  of  Media 
Itewds,  Inc.,  commenting  upon  sev- 
cnl  aspects  of  two  proposals  by  Mr. 
Bock  for  organization  of  the  coimtry’s 
pttss  for  the  effective  promotion  of 
newspaper  advertising.  Mr.  Rock’s 
proposals,  sent  to  the  advisory  com¬ 
mittee  of  Media  Records  early  in  Oc¬ 
tober  and  about  Dec.  1,  have  not  been 
ideased  by  him  for  publication.  They 
discuss  the  question  as  “The  Most 
Serious  Problem  Confronting  News- 
pipers,”  portray  a  declining  trend  in 
newspaper  appropriations  of  general 
lod  automotive  advertisers  in  recent 
years,  and  propose  an  organization 
diich  would  spend  about  $500,000  a 
year  in  the  promotion  of  newspapers. 
Tbe  organization  would  consist  of 
three  departments — promotion,  sales, 
and  research,  each  of  which  is  ana¬ 
lysed  in  detail  by  Mr.  Rock. 

Mr.  Tripp’s  letter  declares  that  Mr. 
Rock  has  exaggerated  the  decline  in 
newspaper  advertising  by  quoting  per- 
onlages  without  revealing  that  a 
analler  percentage  of  a  total  appro¬ 
priation  does  not  always  mean  fewer 
dollars  spent  in  newspapers.  It  at¬ 
tacks  the  suggestions  that  the  Bureau 
ol  Advertising  has  failed  to  “measure 
up  to  its  responsibility”  and  that  the 
Onhed  Front  Movement  has  little 
proqiect  of  success,  stating  that  these 
iDegations  betray  a  non-appreciation 
of  “publisher  psychology.”  Mr.  Tripp 
ootlbes  the  reasons  for  organizing 
the  United  Front  behind  the  existing 
Jlnicture  of  the  Bureau  of  Advertis- 
inft  with  its  nucleus  of  344  newspaper 
leaders,  declares  that  these  news¬ 
papers  would  have  resented  any  other 
Wroach.  He  adds  that  if  the  United 
frimt  fails  to  achieve  the  success  its 
leaders  have  worked  for,  no  small 
ihare  of  the  blame  will  attach  to  the 
Media  Records’  proposals  for  their 
part  in  destroying  favorable  senti¬ 
ment 

Mr.  Tripp  attacks  Mr.  Rock’s  idea 
4at  newspapier  representatives,  as  the 
mlesinen  of  general  advertising  space, 
diould  dominate  the  promotion  of 
oewspiaper  advertising.  He  declares 
^t  he  has  labored  hard  to  align  the 
•pedals  with  the  United  Front  move¬ 
ment,  has  been  largely  successfvd  to 
but  does  not  believe  that  their 
®ferest  was  superior  to  that  of  their 
eewapaper  employers.  The  letter  said: 
Ih-  C.  E.  Rock,  President, 

Media  Records. 

Dsar  Charlie:  When  you  got  out  a 
Program  for  newspaper  advertising 
PWmotion  a  long  time  ago  and  later 
••®«lled  it,  and  then  when  on  Dec.  1 
l*ut  you  put  out  another,  you  didn’t 
PWeent  either  to  me  as  chairman  of 


the  so-called  United  Front  Movement, 
the  original  movement  along  this  line. 
You  didn’t  ask  if  your  plans  would 
embarrass  the  hundreds  of  newspaper 
advertising  executives  who  since  Oct., 


Frank  E.  Tripp 

1935,  have  been  trying  every  trick 
they  know  to  bring  about  a  better 
selling  of  the  newspaper  as  a  medium. 
Although  those  boys  included  your 
service  as  an  essential  to  their  pro¬ 
gram,  you  sent  yoiu:  Dec.  1  plan, 
which  damns  every  promotion  effort 
within  memory,  directly  to  your  “ad¬ 
visory  board,”  a  list  as  long  as  the 
patronesses  of  a  Charity  Ball.  As  I 
get  around,  it  seems  as  if  every  news¬ 
paperman  in  the  covmtry  knows  about 
it,  hence  this  open  letter  on  what  has 
become  anybody’s  topic. 

In  your  presentation  of  what  you 
label  “The  Most  Serious  Problem  Con¬ 
fronting  Newspapers”  you  review  well 
known  trends  by  percentages  with¬ 
out,  in  my  opinion,  giving  due  con¬ 
sideration  to  increased  total  advertis¬ 
ing  expenditiu-es.  For  example,  you 
show  Aat  the  newspaper  percentage 
of  total  advertising  for  the  most  ex¬ 
tensively  advertised  motor  car  de¬ 
clined  materially  from  1933  to  1935. 
But  you  fail  to  state  that  Ford’s  1933 
newspaper  expenditure  was  82  per 
cent  of  $1,997,000  or  $1,637,540;  that 
the  1934  newspaper  expenditure  was 
only  64  per  cent,  but  totalled  $2,- 
995,200,  because  Ford’s  total  appro¬ 
priation  that  year  was  $4,680,000,  and 
that  the  1935  newspaper  expenditure 
was  50  per  cent  of  $6,046,000  or  $3,- 
023,000.  Neither  do  you  show  that 
66.7  per  cent  of  General  Motors’  total 
in  1935  was  more  than  70  per  cent  of 


its  total  in  1934,  nor  that  newspapers 
got  7  per  cent  more  of  General  Motors’ 
total  in  1934  than  in  1933. 

Newspapers  have  a  general  adver¬ 
tising  problem,  but  it  needs  not  be 
exaggerated  to  arouse  the  industry. 

I  think  no  publisher  minimizes  the 
fact  that  there  has  come  into  the  gen¬ 
eral  advertising  picture  a  new  me¬ 
dium,  with  its  definite  place  in  mer¬ 
chandising,  permanently  to  be  occu¬ 
pied  and  expanded.  Any  institution, 
old  or  new,  whether  it  be  railroad 
or  aeroplane,  newspaper  or  radio, 
must  face  fact  and  progress  if  it  would 
justify  its  place  in  the  economic  struc¬ 
ture.  No  better  proof  exists  that 
there  is  room  for  all  sound  advertis¬ 
ing  media  than  the  fact  that  the  ad¬ 
vent  of  new  media  has  resulted  in  in¬ 
creased  advertising  expenditures.  To 
justify  this  statement  it  is  not  neces¬ 
sary  that  every  appropriation  be  in¬ 
creased.  It  is  sufficient  that  many 
have  been  and  that  more  will  be.  To 
be  sure,  newspapers  would  like  to  get 
all  of  every  increased  expenditure, 
but  they  cannot  expiect  it.  The  intro¬ 
duction  of  new  media  creates  a  new 
percentage  factor.  A  serious  fault  of 
all  advertising  salesmanship  is  that 
there  is  too  much  chasing  after  the 
same  dollar. 

You  have  invited  a  frank  discussion 
of  your  plan.  You  shall  have  it.  I 
believe  your  purpose  is  sincere,  al¬ 
though  thoroughly  selfish.  Your 
knowledge  of  the  data  of  advertising 
makes  most  of  your  figures  impressive. 
Your  premise  in  general  is  good,  that 
something  should  be  done  about  it. 
Your  conclusions  as  to  method  are 
good  so  far  as  your  analysis  con¬ 
siders  the  temper  of  publishers,  but 
you  fail  miserably  to  reflect  an  im- 
derstanding  of  what  might  be  called 
Publisher  Psychology.  You  get  all 
tangled  up  on  this  at  the  outset  when 
you  state: 

“The  Bureau  of  Advertising  of  the 
ANPA  has  failed  to  measure  up  to  its 
responsibility.  The  Major  Market 
Group  has  failed.  'The  most  recent 
proposal  known  as  the  United  Front 
Movement  holds  little  promise  of  suc¬ 
cess.  The  failure  of  the  two  bureaus 
which  have  been  operating  for  years 
is  due  to  the  fact  that  the  organization 
and  maintenance  of  these  bureaus  has 
been  attempted  without  the  concur¬ 
rence  and  active  interest  of  that  group 
which  is  most  eminently  qualified  to 
direct  it. 

“The  ultimate  solution  of  this  prob¬ 
lem  depends  in  great  measure  upon 
the  approach  that  is  made  to  its  solu¬ 
tion.  It  is  essential  to  the  success  of 
any  movement  that  the  sponsorship 
and  guidance  of  it  be  in  the  hands  of 
those  best  qualified  to  direct  it. 

“It  is  likewise  essential  that  those 


charged  with  the  solution  of  this 
problem  be  free  to  choose  between 
the  development  of  an  existing  agency 
or  the  establishment  of  an  entirely 
new  organization.  Any  movement 
which  is  circumscribed  by  a  mandate 
to  make  an  existing  agency  the  basis 
for  development  may  defeat  a  pro¬ 
gram  that  might  otherwise  be  success¬ 
ful.  The  important  initial  job  is  to 
set  up  a  responsible  group  who  will 
be  qualified  to  determine  whether  or 
not  the  problem  shall  be  solved  by  the 
establishment  of  a  new  bureau  or  the 
further  development  of  an  existing 
bureau.” 

That’s  a  pretty  tough  indictment  of 
the  responsibility  and  qualifications 
of  the  United  Front  fellows  who  are 
trying  to  do  just  that  thing  but  we’ll 
take  it  and  smile,  as  no  doubt  will  the 
committee-in-charge  of  the  Bureau  of 
Advertising. 

Then  you  go  on  to  say  that  in  the 
95  cities  which  support  Media  Rec¬ 
ords,  during  1935  your  newspapers  (91 
morning,  166  evening,  125  Svmday) 
spent  $2,856,130  for  promotion  in  their 
own  columns  (office  ads),  $17,330,789 
in  agency  commissions  and  $987,775  in 
cash  discounts.  This  was  taken  out 
of  a  gross  General  and  Automotive 
revenue  of  $115,538,596.  You  observe 
that  one-half  of  one  per  cent  of  all 
general  and  automotive  income  in  all 
papers  of  the  covmtry  would  give  a 
newspaper  promotion  fund  of  more 
than  $500,000.  You  wisely  state:  “If 
newspapers  can  afford  to  give  nearly 
$1,000,000  to  agents  as  a  reward  for 
the  prompt  payment  of  accovmts,  it 
would  seem  that  these  newspapers 
could  afford  to  contribute  $500,000  to 
the  support  of  a  bureau  which  will  be 
devoted  to  the  developing  of  business 
for  newspapers.” 

I’m  with  you  100  per  cent  on  that. 
Being  a  bit  of  a  publisher  myself,  I 
might  add  that  the  elimination  of  ffie 
cash  discovmt  would  give  twice  as 
much,  that  reducing  the  agency  com¬ 
mission  two  per  cent  would  do  it,  that 
one  5,000  line  general  contract  would 
do  the  same  thing  and  that  firing  half 
the  local  staff  wovild  make  it  a  cinch. 
Because,  if  your  figvires  for  95  cities 
are  right  in  1935,  ^1  the  newspapers 
of  the  country  paid  advertising  agents 
$25,000,000  and  aUowed  $1,220,000  in 
cash  discoimts. 

Yovu:  proposal  projects  agency  com¬ 
mission  and  cash  discount  figvires  into 
the  pictme  for  the  first  time.  Per¬ 
haps  for  comparative  pvirposes  it  is 
good  to  do  so,  but  newspapers  must 
realize  that  this  total  of  $26,000,000 
commission  and  discovmt,  large  as  it 
sovmds,  was  paid  gleefvilly  for  Image 
received.  What  we  seek  to  do  is  in¬ 
crease  the  figvire. 

{Continued  on  page  22) 
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800,000  TON  GAIN  IS 
HELD  IMPOSSIBLE 


Manufacturing  Interect*  Say  Not 
More  Than  Half  That  Much 
Additional  Newsprint  Can  Be 
Made  at  Present  Prices 


In  answer  to  the  ANPA  bulletin  to 
members  last  week  asking  that  pub¬ 
lishers  avoid  hand-to-mouth  buying 
of  newsprint  this  year  and  thus  pre¬ 
vent  a  fall  shortage,  reliable  news¬ 
print  manufacturing  interests  main¬ 
tained  this  week  that  the  800,000-ton 
figure  set  by  the  ANPA  as  possible 
newsprint  production  over  1936  totals 
is  not  justified  by  the  facts. 

The  ANPA  held  that  the  American 
newsprint  industry  is  capable  of  pro¬ 
ducing  at  least  800,000  tons  more  of 
newsprint  than  the  1936  tonnage,  “at 
current  prices,”  but  the  manufactur¬ 
ers  have  replied  that  not  more  than 
half  that  amount  can  be  produced  at 
the  present  price  levels,  an  all-impor¬ 
tant  determining  factor. 

Detailed  data  in  support  of  the 
manufactiu-ers’  position  is  in  prepara¬ 
tion.  The  same  sources  reported  that 
newsprint  mills  heartily  “second”  the 
ANPA  warning  to  publishers  not  to 
let  their  newsprint  purchases  bimch 
up  in  the  fall  and  thus  provide  orders 
which  the  mills  cannot  fulfill  even 
though  operating  at  capacity.  The 
ANPA  has  recommended  that  pub¬ 
lishers  estimate  their  annual  needs 
for  1937  and  buy  in  equal  monthly 
shipments. 

«  •  • 

NO  halt  was  seen  in  the  expansion 
of  Canadian  newsprint  produc¬ 
tion  and  shipments  in  December. 
Nonnally  there  has  been  some  let 
down  in  activity  in  the  holiday  pe¬ 
riod,  but  the  1936  season  revers^  the 
trend  and  December  was  a  bigger 
month  from  the  standpoint  of  output 
of  the  various  mills  than  Novemter. 
The  outstanding  feature  of  the  latest 
report  is,  however,  the  fact  that  ship¬ 
ments  attained  a  new  monthly  recoil, 
at  316,725  tons,  as  compared  with  293,- 
075  tons  in  November  and  265,233  tons 
in  December  of  1935. 

Production  gained  to  289,312  tons, 
from  285,771  tons  in  November,  TTiis 
contrasts  with  the  1935  record,  when 
production  fell  off  to  244,732  tons  in 
December  from  262,854  tons  in  the 
preceding  month.  Decreases  in  De¬ 
cember  output  have  been  reported  as 
far  back  as  1929. 

For  the  whole  of  1936  Canadian 
mills  produced  3,190,599  tons.  This 
represented  a  gain  of  15.9  per  cent 
over  1935.  Total  tonnage,  including 
Canadian,  United  States  and  New¬ 
foundland  mills,  was  4,439,876  tons, 
a  new  high  record,  being  more  than 
45,000  tons  above  the  previous  peak 
output  of  1929. 

A  considerable  decrease  was  shown 
in  stocks  of  newsprint  on  hand  at  the 
end  of  December.  These  accounted 
to  24,575  tons  at  Canadian  mills  and 
14,328  at  United  States  mills,  a  com¬ 
bined  total  of  38,902  tons.  *11115  is  a 
drop  of  almost  50  per  cent  from  the 
67,974  tons  reported  as  of  Nov.  30, 
1936,  and  compares  with  40,327  at  the 
end  of  December,  1935. 

*  •  * 

PREMIER  MAURICE  DUPLESSIS 
of  Quebec  will  be  guest  of  honor 
at  the  luncheon  in  Montreal,  Jan.  28, 
in  conjunction  with  the  annual  con¬ 
vention  of  the  Canadian  Pulp  and 
Paper  Association  to  be  held  this  year 
from  Jan.  27  to  Jan.  29. 

•  *  * 

PUBLICATION  of  the  notice  of 
sale,  scheduled  for  Feb.  3,  of  the 
properties  and  assets  of  Price  Brothers 
Co.  (in  bankruptcy)  has  been  with¬ 


drawn,  according  to  an  announcement 
here  by  the  Montreal  Trust  Company, 
trustee  for  the  bonds.  While  this  ac¬ 
tion  in  itself  does  not  imply  official 
acceptance  of  the  company’s  redemp¬ 
tion  plan,  it  appears  as  part  of  the 
procedure  attending  recent  negotia¬ 
tions  between  Pacona  Limited  and 
company  interests.  Indication  was 
available  in  Montreal  toward  the  end 
of  last  week  that  only  a  few  details 
remained  to  be  attended  to  before  the 
trustee  for  the  bonds  could  be  em¬ 
powered  to  accept  officially  the  bond 
redemption  proposal,  under  the  terms 
outlined  over  the  week-end. 

•  *  • 

UNSEASONABLE  weather  condi¬ 
tions  in  Quebec  forests,  lack  of 
snow  and  mild  weather,  have  seri¬ 
ously  hampered  operations  of  three 
Quebec  newsprint  companies.  Price 
Brothers,  Anglo-Canadian  and  Don- 
nacona,  ofiicials  of  the  companies  re¬ 
port. 

Alternate  thaws  and  frosts  have 
caused  crusts  to  form  on  the  snow, 
but  insufficient  to  stand  up  imder  the 
weight  of  horses,  and  consequently 
operations  are  proceeding  slowly.  A 
loss  in  time  of  about  10  per  cent  has 
been  suffered  by  Anglo-Canadian 
employees. 

Gannett  New  President 

of  Genesee  Society 

At  the  thirty-eighth  annual  din¬ 
ner  of  the  Society  of  the  Genesee 
held  at  the  Waldorf-Astoria,  New 
York  City,  Monday  night,  Frank  E. 
Gannett,  president  of  the  Gannett 
newspapers,  was  elected  president. 
Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  was  re-elected 
vice-president.  More  than  500  mem¬ 
bers  and  guests  of  the  society  from 
New  York  and  Rochester  and  other 
eastern  points  attended. 

A  portrait  of  the  late  Louis  Wiley, 
founder  and  twice  president  of  the 
Society,  was  presented  to  the  Roches¬ 
ter  members  by  Mr.  Wiley’s  sisters. 
Presentation  was  made  by  Jacob  C. 
Klinck,  president  of  the  Kings  County 
Savings  Banks  and  a  member  of  the 
board  of  governors  of  the  society,  on 
behalf  of  Mr.  Wiley’s  sisters,  three  of 
whom  attended  the  dinner. 

Mr.  Klinck  traced  Mr.  Wiley’s  ca¬ 
reer  from  cub  reporter  in  Rochester 
to  business  manager  of  the  New  York 
Times. 


FORM  TRIBUNE  CHARITIES 

Formation  of  Chicago  Tribune 
Charities,  Inc.,  an  independent  chari¬ 
table  organization,  has  been  an- 
noimced  by  D.  M.  Deininger,  Tribune 
auditor.  The  new  corporation  has 
taken  over  all  charitable  and  educa¬ 
tional  funds  and  enterprises  hitherto 
conducted  by  the  ’Tribune. 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  25-26 — California  Classi¬ 
fied  Advertising  Conference, 
Santa  Monica. 

Jan.  25-26 — New  York  Asso¬ 
ciated  Dailies  annual  conven¬ 
tion,  Syracuse. 

Jan.  28-29-30  —  Michigan 
Press  Assn,  winter  meeting, 
Michigan  State  College,  East 
Lansing,  Mich. 

Jan.  28-29-30— New  York 
State  Press  Association,  Hotel 
Onondaga,  Syracuse. 

Feb.  4-5—0  h  i  o  Newspaper 
Assn,  convention,  Deshler-Wal- 
lick  Hotel,  Columbus. 

Feb.  12-13 — Ho  osier  State 
Press  Assn,  mid- winter  meet¬ 
ing,  Indianapolis. 

Feb.  12-13 — South  Dakota 
Press  Assn,  mid-winter  meet¬ 
ing,  Sioux  Falls. 

Feb.  16-17 — Inland  Daily 
Press  Assn,  annual  meeting. 
Hotel  Sherman,  Chicago. 

Feb.  1 7-20 — Georgia  Press  In¬ 
stitute  tenth  annual  session, 
Athens,  Ga. 


United  Cigar  Stores 

Selling  Display  Space 

Creating  a  new  advertising  me¬ 
dium,  presumably  to  replace  the  loss 
of  advertising  allowances  under  the 
Robinson  -  Patman  Act,  important 
chain  stores  are  moving  to  sell  adver¬ 
tising  display  space  in  their  stores, 
in  some  cases  to  advertisers  whose 
products  are  not  handled  by  the  chain 
itself. 

A  leader  in  the  movement  is  United 
Cigar  Stores,  New  York,  which  is  dis¬ 
playing  ads  for  foiu:  firms  on  space  be¬ 
hind  the  counters.  Only  one  product 
advertised,  Orlando  cigars,  may  be 
bought  at  the  cigar  counters.  The 
ether  advertisers  are  National  Distil¬ 
lers,  Jacob  Ruppert  Brewery,  and 
Hotel  Lincoln.  The  plan  will  be  ex¬ 
tended  to  United  Cigar  stores 
throughout  the  nation  soon.  The  spaces 
are  141^  by  17  inches,  and  copy  may 
be  changed  every  two  weeks. 

CLAIMS  NBC,  CBS  MONOPOLY 

Washington,  D.  C.,  Jan.  19 — Rep. 
William  Connery  of  Massachusetts, 
has  resumed  his  attacks  on  the  na¬ 
tional  radio  chains  and  has  asked  con¬ 
gress  to  provide  funds  and  a  sptecial 
committee  to  investigate  the  industry 
and  its  relations  with  the  federal  gov¬ 
ernment.  Stating  that  the  NBC  and 
CBS  enjoy  a  monopoly  of  radio,  he 
declared;  “It  is  a  question  of  the  tre¬ 
mendous  power  of  propaganda.  They 
can  deny  anyone  the  right  to  speak.” 
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H.  S.  SCOTT  retires 
FROM  DETROIT  NEWS 


F 


Served  with  Paper  for  47  Year*—  | 
Wa*  Vice-President  and  G*,. 
eral  Counsel — Succeeded  by 
H.  S.  Ponting 


Announcement  of  the  retirement  o| 
Hereward  S.  Scott  from  his  poshi® 
as  vice-president  and  general  bus- 


D 


H.  S.  Scott 


ness  counsel  of  the  Detroit  Newt,  this 
week,  marks  the  end  of  a  long  andf 
eventful  career  with  a  newspaper  I 
starting  in  a  comparatively  small  dtj  l 
and  following  the  growth  of  both  unit 
they  reached  the  proportions  of 
large  daily  newspaper  in  a  prosperous  | 
manufacturing  city.  ^ 

Mr.  Scott  is  succeeded  by  Herbent 
S.  Ponting  as  vice-president  aDii{ 
member  of  the  board  of  directeni 
Mr.  Ponting  will  continue  as  generaij 
manager. 

Mr.  Scott  first  became  connected 
with  the  News  in  1890.  He  followecj 
closely  the  development  of  Detroi:) 
over  47  years  in  his  position  as  circu-^ 
lation  manager,  cashier,  assistant  Uf 
the  general  manager  in  direct  chai^j 
of  advertising,  business  manager  untif 
he  was  made  vice-president  and  go 
eral  cotinsel. 


adv 


sal( 


While  his  activities  were  largdj 
concerned  with  the  business  condi 
of  the  paper,  he  had  a  friendly  inter  j 
est  in  all  departments,  where  his 
vice  was  frequently  sought  and  alwa; 
generously  given. 

His  wide  reputation  as  an  astui 
newspaper  executive  included 
recognition  of  his  insistence  on 
square  deal.  About  the  offices  of 
various  departments  of  the  News  ks| 
was  a  familiar  figure  and  in  his  lighte 
moments  gave  the  scene  a  touch  c: 
gayety,  for  he  was  fond  of  his  littkl 
joke,  even  when  it  turned  out  to  1*| 
at  his  own  expense. 

Mr.  Scott  was  bom  in  London,  (ktl 
in  1865.  While  in  Canada  he  sawi 
in  the  Dominion  postal  service  untj 
1890  when  he  went  to  Detroit 

“So  you  see,”  he  said  on  the  day  o: 
his  retirement,  with  a  characterise^ 
twinkle  in  his  eyes,  “in  all  my  life 
have  had  only  two  bosses.  One 
the  Detroit  News.  The  other  vrji| 
Queen  Victoria.” 


ADLER,  FRIENDLY,  ELECTED 

Col.  Julius  Ochs  Adler,  vice-pr« 
dent  and  general  manager  of  the  N**-] 
York  Times,  and  Edwin  S.  Frien^ 
business  manager  of  the  New 
Sun,  were  elected  directors  of  thj 
Broadway  Association,  New  York,  * 
an  election  meeting  last  week, 
Friendly  was  also  elected  third  vietj 
president. 
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retailers  hit  national  advertising 

Latter  Hurting  Consumer  Confidence,  Sales  Promotion  Group  Is  Told — Code  Protests  Fur¬ 
nishing  of  Misleading  Testimonials  by  Manufacturers 


Department  store  advertising 
men  and  women,  meeting  in  New 
York  this  week  at  the  annual  conven- 
jon  of  the  National  Retail  Dry  Goods 
^aociation,  heard  sharp  criticism  that 
ggae  national  advertisers  are  destroy- 
public  belief  in  advertising  and 
^ifying  efforts  of  retailers  to  im- 
consumer  confidence.  They 
compliments  on  the  progress 
in  keeping  retail  advertising 
Infill  and  a  warning  that  the  Fed- 
Oil  Trade  Commission  will  extend  its 
oieh  if  further  improvement  is  not 
swiftly.  They,  and  others  of  the 
rUXjA.  devoted  much  thought  to 
(foliating  the  consumer,  forestalling 
dpperatives.  eliminating  merchandis- 
jjy  abuses  by  some  kind  of  volvmtary 
.NHA  agreements. 

lacking  were  the  depression-born 
(^(plaints  of  sessions  in  recent  years, 
diat  newspaper  advertising  was  failing 
tu  pull,  that  newspaper  space  cost  too 
ffliwh,  that  newspaper  budgets  should 
b*  cut  to  permit  experiments  with  ad- 
wrtising  novelties.  Backed  by  sales 
increases  in  1936,  those  present  lis¬ 
tened  attentively  to  reiterations  of  the 
need  for  planning  their  campaigns  in 
advance,  and  for  checking  the  results 
in  retrospect.  They  took  notes  in 
loose-leaf  books  on  the  writing  of 
copy  and  the  making  of  layouts.  They 
devoted  a  session  to  modern  packag¬ 
ing,  touched  lightly  on  the  use  of 
radio,  considered  gravely  the  means 
of  increasing  newspaper  pull  by  dis¬ 
playing  the  advertising  goods  in  win¬ 
dows  and  on  counters  and  by  training 
salespersons  to  learn  and  repeat  the 
advertised  selling  arguments. 

Paul  E  Murphy,  publicity  director 
of  Frederick  Loeser  &  Co.,  Brooklyn, 
made  the  criticism  of  national  adver¬ 
tisers  while  presiding  at  a  session  on 
means  to  improve  the  effectiveness  of 
sales  promotion  in  1937. 

“National  advertisers,”  he  charged, 
“are  doing  much  to  destroy  the  cred¬ 
ulity  of  the  public.  We  all  know  that 
there  is  a  great  deal  of  national  adver¬ 
tising  that  we  simply  cannot  believe. 
Our  organization  here  has  repeatedly 
taken  a  stand  in  favor  of  cleaning  up 
retail  advertising.  Ninety-eight  per 
cent  of  the  retail  advertisers  welcome 
checks  upon  their  copy  by  the  news¬ 
papers  and  by  the  Better  Business 
Bureaus.  There  are  local  organiza¬ 
tions  in  numerous  cities  that  can  and 
do  act  when  an  untruthful  advertise¬ 
ment  is  published.  But  do  you  know 
any  organization  in  the  national  field 
that  can  act  similarly  when  national 
advertising  goes  too  far?” 

Mr.  Murphy  mentioned  Camel  cig¬ 
arettes  as  doing  much  to  destroy  pub¬ 
lic  belief  in  advertising,  but  confessed 
himself  at  a  loss  over  recently  pub¬ 
lished  estimates  that  Camel  sales 
gains  in  the  last  year  had  been  ten 
times  as  great  as  those  of  Chesterfield 
cigarettes,  whose  advertising  Murphy 
complimented  highly.  A  reply  came 
from  Paul  Hollister,  executive  vice- 
president  of  R.  H.  Macy  &  Co.,  who 
suggested  that  instead  of  “scolding” 
Camel,  those  present  should  study 
the  elements  in  its  advertising  that 
caused  its  big  sales  gains. 

“I  can’t  worry  much  about  the  na¬ 
tional  advertiser,”  said  Hollister.  “The 
national  advertising  linage  in  news¬ 
papers  is  only  about  a  third  as  much 
as  the  retail  linage.  We  get  three 
cracks  at  the  consumer  for  every  one 
l)y  a  national  advertiser.” 

H.  J.  Kenner,  manager  of  the  New 
York  Better  Business  Bureau,  com¬ 
mented  that  the  National  Better  Busi¬ 


ness  Bureau  had  done  much  to  correct 
objectionable  national  advertising,  but 
that  national  advertisers  and  adver¬ 
tising  agencies  had  not  yet  given  it 
sufficient  financial  support.  He  said 
numerous  examples  in  the  national 
advertising  field  proved  that  outstand¬ 
ing  sales  successes  can  be  scored  by 
advertising  of  the  “  Chester fieldian” 
type. 

Kenner  told  the  group  that  there  is 
a  “crying  need  for  greater  consumer 
confidence  in  advertising,”  but  that 
this  problem  is  no  new  thing.  He  said 
that  except  in  special  instances  there 
is  no  need  for  new  laws  to  meet  this 
situation. 

"The  last  15  or  20  years  have  seen 
tremendous  progress,”  he  said,  paying 
tribute  to  the  work  done  by  news¬ 
papers,  Better  Business  Bureaus,  and 
merchants  themselves  to  eliminate  ob¬ 
jectionable  advertising. 

“The  crude  and  serious  errors  that 
used  to  be  common  are  seldom  fotmd 
now  in  the  copy  of  reputable  stores,” 
he  said.  "The  chief  problem  is  care¬ 
lessness.  You  know  how  various 
stores  are  using  laboratory  tests  to 
make  their  descriptions  of  goods  ex¬ 
act.  There  is  a  certain  amount  of  in¬ 
tentional  trickiness  by  store  promo¬ 
tion  managers — not  the  rank  and  file, 
but  some,  who  use  large  space  and 
who  barely  keep  within  the  letter  of 
the  law.  The  newspapers  have  done 
a  great  deal  in  New  York,  Chicago, 
and  other  centers.  The  Federal  Trade 
Commission’s  orders  on  advertising, 
mostly  justified,  are  increasing.  Do 
you  want  its  scope  extended? 

“Let’s  publish  more  corrections.  Ex¬ 
perience  proves  that  public  acknowl¬ 
edgment  of  error  builds  consumer  con¬ 
fidence.” 

Another  complaint  against  the  na¬ 
tional  advertiser  came  from  William 
H.  McLeod,  of  William  Filene’s  Sons 
Company,  Boston,  chairman  of  the 
Sales  Promotion  Division,  whose  paper 
was  read  by  Mr.  Murphy.  McLeod 
charged  that  Better  Business  Bureaus 
had  foimd  some  of  their  greatest  trou¬ 
ble  in  “canned  ads”  received  by  stores 
from  manufacturers  and  run  without 
change. 

In  this  connection  it  is  significant 
that  a  code  of  “vendor’s  relations” 
presented  to  the  NRDGA  with  the 
approval  of  the  association’s  directors, 
included  as  its  first  point: 

"Misuse  of  Testimonials:  It  is  our  opinion 
that  if  testimonials  are  to  have  any  merit  in 
promoting  the  sale  of  merchandise  they  must 
I'e  bona  fide  and  be  capable  of  substantiation. 
The  retailer  who  uses  them  has  every  right  to 
assume  that  the  vendor  who  supplies  them  has 
subjected  them  to  the  foregoing  tests  and  that 
in  passing  them  along  to  the  consumer,  is  doing 
so  confident  that  there  is  no  misrepresentation.” 

This  statement  of  vendors’  rela¬ 
tions  was  a  heretofore  impublished 
section  of  the  “Retail  Platform,”  or 
so-called  volvmtary  NRA,  which  was 
placed  before  the  association  for  ac¬ 
tion,  having  been  approved  by  the 
NRDGA  directors  at  Atlantic  City 
Ncv.  20-21.  The  section  also  dealt 
with  merchandise  guarantees,  price 
and  discount  standardization,  retvirn 
of  goods,  sales  on  consignment,  etc. 
The  previously  published  sections 
called  for  state  legislation,  first,  to  end 
child  labor,  set  maximum  working 
hours  and  minimum  wages,  etc.;  sec¬ 
ond  to  bar  deceitful  advertising  and 
inaccurate  labeling,  and  to  forbid  sale 
of  loss  leaders  below  the  net  invoice 
cost. 

Following  protests  by  a  member  that 
the  plan  invited  legislative  control 


over  business  and  that  further  study 
was  necessary,  the  NRDGA  voted  ap¬ 
proval  in  principle  but  referred  the 
matter  to  a  conunittee  to  be  appointed. 
A  report  was  ordered  in  90  days. 

William  H.  McLeod,  William  Filene’s 
Sons  Company,  Boston,  was  reelected 
for  a  second  term  as  chairman  of  the 
Sales  Promotion  Division.  Also  re¬ 
elected  were:  Vice-chairman,  Karl 
Egge,  Bloomingdale’s,  New  York;  sec¬ 
retary-treasurer,  B.  W.  Newell,  Flint 
&  Kent,  Buffalo;  member  of  executive 
committee,  John  Wood,  B.  Altman  & 
Co.,  New  York.  William  Howard, 
Montgomery  Ward  &  Co.,  Chicago, 
was  also  elected  to  the  executive 
committee. 

Some  interesting  figures  on  depart¬ 
ment  stores  were  mentioned  at  the  con¬ 
vention,  more  or  less  submerged  un¬ 
der  the  discussions  of  consumers,  tax¬ 
ation,  legislation,  advertising  ethics, 
etc. 

Mr.  Murphy  reported  that  members 
of  the  NRDGA  spent  approximately 
$140,000,000  in  sales  promotion  work 
which  was  instrumental  in  selling 
about  $4,000,000,000  worth  of  goods — 
a  record,  he  said,  which  “contains  food 
for  thought  for  certain  superior  gen¬ 
tlemen  engaged  in  national  advertis¬ 
ing  and  merchandising  who  like  to  rib 
the  retailer  about  the  inefficiency  of 
his  promotion.” 

These  estimates  figure  out  to  an 
over-all  advertising  and  promotion 
percentage  of  3*4  per  cent  to  sales. 
If  one  applies  the  percentages  freely 
cited  at  the  convention — that  news¬ 
paper  advertising  takes  64  cents  of 
the  publicity  dollar  for  space  alone, 
or  77  cents  if  advertising  payroll  and 
production  costs  are  added — then  de¬ 
partment  store  expenditures  in  news¬ 
papers  must  have  amounted  to  more 
than  $90,000,000,  and  their  total  ex¬ 
penditures  on  newspaper  advertising 
to  more  than  $105,000,000. 

Only  a  dozen  out  of  the  300 
present  raised  their  hands  on  a  query 
as  to  how  many  kept  a  day-by-day 
check  on  their  advertising  resvilts. 
Murphy  recommended  such  a  check 
as  a  safeguard  against  ineffective  pro¬ 
motions. 

“Such  a  record,”  he  said,  “might 
show  the  date  of  the  ad,  item  and 
price,  direct  sales  of  advertised  mer¬ 
chandise,  total  department  sales,  space, 
paper,  cost  of  ad  and  percentage  of 
direct  advertising  cost.  Critics  may 
claim  that  these  records  are  entirely 
negative  and  do  nothing  at  all  to  create 
business.  This  may  be  true.  But  one 
year  after  you  begin  to  collect  results 
you  have  a  permanent  record  which 
helps  you  to  remove  one  great  cause 
of  advertising  waste  in  stores — the 
senseless  repetition  of  last  year’s  pro¬ 
gram  whether  or  not  it  proved  effec¬ 
tive.  This  record  helps  your  store  to 
avoid  the  costly  mistakes  of  yester¬ 
year;  to  explore  the  possibilities  of 
repeating  last  year’s  triumphs;  to 
gather  facts  which  substitute  for  opin¬ 
ions  about  the  effectiveness  of  the 
newspaper  on  your  list — by  depart¬ 
ments  as  well  as  for  total  store.” 

Major  Benjamin  H.  Namm,  pres¬ 
ident  of  the  Namm  Store.  Brooklyn, 
told  the  association  that  “there  ought 
to  be  a  merchant-owned  shopping- 
news  publication  in  every  key  city  in 
the  United  States” — a  publication, 
however,  which  would  have  an  edi¬ 
torial  mission  as  well  as  an  advertising 
purpose.  These  shopping  guides,  he 
argued,  would  constitute  “a  voice — a 
loud  voice”  for  retailing. 


“Occasional  group  statements  by  re¬ 
tailers  in  the  newspapers  are  fine  as 
far  as  they  go,”  he  said,  “but  they  do 
not  go  far  enough.  TTiese  publica¬ 
tions  should  discuss,  on  the  front  page 
of  every  issue,  the  most  important 
problems  affecting  retail  distribution — 
problems  of  legislation,  problems  of 
industrial  welfare,  and  problems  of 
fair-trade  practices.  This  would,  in 
time,  make  a  great  and  much-needed 
contribution  to  the  economic  welfare 
of  oiu:  coimtry.” 

Major  Namm  bitterly  attacked  the 
Robinson-Patman  Act,  also  new  legis¬ 
lation  proposed  to  separate  retailing 
from  manufacturing.  He  said  prac¬ 
tically  every  department  store  had 
opposed  the  Patman  Act,  but  in  vain. 
The  measure,  he  said,  could  have 
been  “beaten  to  a  frazzle”  if  the  stores 
had  taken  their  case  to  consumers, 
telling  them  that  it  meant  increase  of 
prices — an  increase  of  $700,000,000  a 
year  for  food  alone,  he  reported. 


Court  Orders  Re-Trial 
In  ^Harem^  Libel  Case 

The  Supreme  Court  of  Alabama 
recently  overruled  demurrers  to  the 
complaint  of  Lytle  White,  seeking 
$100,000  libel  damages  from  the 
Birmingham  Post  Company,  of  Birm¬ 
ingham,  Ala.,  and  remanded  the  case 
back  to  the  Circuit  Court  of  Jeffer¬ 
son  Coimty  (Birmingham)  for  a  trial. 
The  opinion  was  read  by  Associate 
Justice  Thomas  E.  Knight 

The  Birmingham  Post  is  a  Scripps- 
Howard  publication  and  Lytle  White, 
the  complainant,  was  a  resident  of 
Roebuck,  Birmingham  suburb,  at  the 
time  of  the  alleged  libel. 

In  a  strongly  worded  opinion,  the 
Court  held  that  publication  of  a  story 
concerning  an  Arabian  sheik’s  effort 
to  purchase  a  wife  in  Birmingham 
was  “libel  p>er  se  and  actionable.” 

When  the  story  in  question  ap¬ 
peared  in  the  Birmingham  Post  on 
July  13,  1935,  coiurt  records  said,  it 
bore  the  headline,  “Arabian  Shpik 
Asks  Friend  Here  to  Buy  Him  an 
American  Girl  for  Harem.” 

Lytle  White  filed  a  suit  in  Circuit 
Court  asking  $100,000  damages  for 
alleged  libel.  'The  Birmingham  Post 
Company  offered  demurrers,  which 
were  sustained  by  the  circuit  judge. 
White  thereupon  appealed  to  the  Ala¬ 
bama  Supreme  Court,  and  as  a  result 
of  the  Jan.  7  opinion  the  case  must  be 
tried  upon  its  merits  in  circuit  court. 

Justice  Knight  wrote:  “The  pur¬ 
chase  of  a  girl  from  her  parents  here 
in  America,  to  be  carried  to  some 
distant  country,  to  complete  an  Arab’s 
harem  of  four  wives,  is  abhorrent  to 
our  American  institutions  and  our 
conception  of  morality.  And  to  falsely 
and  maliciously  publish  to  the  world 
that  one  stood  ready  to  aid  and  abet 
in  the  consummation  of  such  a  scheme 
is  nothing  short  of  hbel  per  se  and 
actionable.” 


STICKLEY  PROMOTED 

Providence,  R.  1.,  Jan.  30— Sevellon 
Brown,  managing  editor  of  the  Provi¬ 
dence  Journal  and  the  Evening  Bulle¬ 
tin,  today  appointed  James  B.  Stickley, 
Journal  city  editor  since  1928,  as  as¬ 
sistant  to  him.  John  Forbes  succeeds 
Stickley,  who  has  been  with  the  Jour¬ 
nal  since  1924,  first  as  southern  Rhode 
Island  correspondent  then  as  State 
editor  for  three  years. 
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NLRB  ORDERS  HEARST  TO  REINSTATE 
LYNCH,  ARMSTRONG  IN  SEATTLE 


ISotv  Everybody  Is  Happy!  TELEPHONE  FAVORs| 
-  TO  PRESS  CITED 


Decision  in  Washington  Is  Being  Studied  by  Hearst  Counsel 
to  Determine  Course  of  Future  Action — Boettiger 
Says  Appeal  Will  Be  Made 


iSprcial  to  Editor  &  Publisher) 

WASHINGTON,  D.  C.,  Jan.  18— 
Responsibility  for  labor  difficul¬ 
ties  of  the  Seattle  Post- Intelligencer  is 
charged  to  the  newspaper’s  manage¬ 
ment  and  the  American  Newspaper 
Guild  is  absolved  in  all  particulars, 
in  a  decision  by  the  National  Labor 
Relations  Board  which  orders  rein¬ 
statement  of  two  employes  allegedly 
discharged  for  guild  activity. 

Although  John  Boettiger,  publisher 
of  the  P-I,  was  quoted  by  the  Asso¬ 
ciated  Press  as  saying  that  he  had 
been  informed  that  the  Hearst  general 
management  would  appeal  the  deci¬ 
sion,  the  Hearst  lawyers  have  made 
public  no  decision  as  to  their  future 
course  in  the  case.  Under  E.  G. 
Woods,  the  Hearst  counsel  are  study¬ 
ing  their  procedure  in  the  light  of  the 
transcription  of  the  hearing  records. 

The  board  directed  that  the  two 
men — Philip  Everhardt  Armstrong, 
dramatic  critic,  and  Frank  M.  Lynch, 
photographer — be  returned  to  their 
jobs  with  back  pay,  and  that  a  prom¬ 
ise  not  to  interfere  with  future  organ¬ 
izational  activities  of  editorial  work¬ 
ers  be  published  by  the  P-I. 

William  Randolph  Hearst’s  denial 
that  he  was  in  direct  control  of  the 
respondent  corporations  including 
Post-Intelligencer  Company  and  sev¬ 
eral  which  serve  it  with  Hearst  fea¬ 
tures,  was  overruled  by  the  board  and 
the  order  is  directed  against  him  per¬ 
sonally  in  addition  to  the  corporate 
entities. 

After  describing  the  setup  of  Hearst 
enterprises  and  the  interchange  of 
editorials,  news,  features  and  pictorial 
services,  the  decision  states: 

"The  editorial  policies  of  the  Seattle 
Post-Intelligencer  are  determined 
with  reference  to  those  of  other 
Hearst  newspapers,  and  are  under  the 
constant  supervision  of  William  Ran¬ 
dolph  Hearst.  ...  It  was  testified  at 
the  hearing  by  Charles  Lindeman, 
the  associate  publisher,  that  ‘sugges¬ 
tions’  were  received  from  time  to  time 
from  Hearst  or  his  secretary,  Mr. 
Willicombe,  as  to  the  make-up  of  the 
paper.  It  was  also  testified  by  Joseph 
Corbett,  the  telegraph  editor,  that 
these  ‘suggestions’  sometimes  took 
the  form  of  instructions  to  the  editors 
as  to  matters  of  policy  and  as  to  the 
time  and  manner  of  appearance  of 
editorials.  It  appears  from  the  rec¬ 
ord  that  these  instructions  were  sel¬ 
dom,  if  ever,  disregarded.” 

Of  the  gtiild.  the  decision  has  this 
to  say: 

“It  was  organized  in  September, 
1933,  following  a  period  of  acute  un¬ 
rest  among  editorial  and  reportorial 
newspaper  employes,  due  to  imsat- 
isfactory  conditions  of  employment, 
particularly  in  respect  to  wages  and 
uncertainty  of  tenure.  The  remun¬ 
eration  paid  such  employes  was  gen¬ 
erally  lower  than  that  paid  less  highly 
skill^  workers  in  the  mechanical  de- 


Several  pages  of  the  decision  are 
given  over  to  the  relating  of  incidents 
calculated  to  prove  the  NLRB  asser¬ 
tion  that  the  P-I  reacted  immediately 
to  the  organization  of  its  employes 
in  the  guild  “and  doggedly  set  to 
work  to  curb  its  influence  and  pre¬ 
vent  its  growth.” 

One  of  the  statements,  attributed  to 
City  Editor  Oliver  Morris  was  that 
“members  of  the  guild  would  not  get 
anywhere  with  the  Hearst  organiza¬ 
tion  because  Hearst  would  never  rec¬ 
ognize  the  guild.” 

At  another  time,  after  it  was 
learned  that  many  P-I  employes  had 
joined  the  guild,  Morris,  is  quoted  as 
saying:  “I  don’t  give  a  damn,  we  can 
get  a  whole  new  staff  from  Cali¬ 
fornia!” 

On  the  witness  stand  Morris  ad¬ 
mitted  the  essential  features  of  these 
and  other  statements  but  insisted 
they  were  made  in  a  personal  capac¬ 
ity  and  not  as  an  official.  Ihe  board, 
however,  took  this  attitude:  “It  is 
obvious  that  employes,  dependent  up- 
the  will  of  the  management  for 


Testimony  in  Washington  OisclsM: 
Cases  of  Campaigns  Designs^ 
to  Dampen  Drives  to 
Reduce  Rates 


Washington,  D.  C.,  Jan. 
Federal  Communications  Comminjjt 
investigation  of  the  American  Td^ 
phone  and  Telegraph  Company  Ijr 
week  probed  relations  between 


Southern  Bell  and  various 


newspije] 


When  Cily  Editor  Richard  ('hase  of  the 
San  Francisco  ISews  assigned  one  of  his 
women  reporters  to  interview  Nelson 
Ealdy  there  was  nearly  a  revolution  in 
the  city  room.  So  to  make  peace  on  his 
staff,  he  assigned  all  the  girls  to  the 
interview  and  here  is  the  result.  In  the 
hark  row  from  left  to  right  are:  Ruth 
Thompson.  Betty  Ballentine, 
Sommer  and  Ethel  Bogardus; 
row:  Mary  Ellen  Leary.  Nelson 
and  Helen  Civelli. 
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the  means  of  their  livelihood,  must 
regard  the  opinions  of  one  in  the 
position  of  Morris  with  gravity,  espe¬ 
cially  when  expressed  with  particular 
vehemence  in  regard  to  conditions 
affecting  their  employment.  Em¬ 
ployes  can  as  ill  afford  the  ‘personal’ 
as  the  ‘official’  hostility  of  their  em¬ 
ployers.” 

Mrs.  Marion  Stixrood,  women’s  edi¬ 
tor,  is  quoted  as  telling  her  staff  that 
membership  in  the  guild  is  an  act  of 
disloyalty  to  the  management,  and 
those  who  joined  “would  have  an  ex¬ 
cellent  opportunity  for  martyrdom.” 

It  was  shown  that  Associate  Pub¬ 
lisher  Lindeman  told  Mrs.  Stixrood 
he  had  learned  she  had  intimidated 
employes  and  asked  her  to  make  a 
report,  which  she  did,  but  nothing 
was  done  by  Lindeman  in  the  prem¬ 
ises.  From  this  fact  the  board  con¬ 
cludes  that  Lindeman’s  attitude  “was 
also  one  of  hostility.” 

The  boycott  instituted  by  the  guild 
against  the  P-I  is  justified  by  the 
labor  board  with  a  statement,  “it  is 
clear  that  the  right  of  employes  to 
join  a  labor  organization,  guaranteed 
by  the  Act,  cannot  be  affected  by  the 
participation  of  that  organization  in  a 
boycott  against  the  employer.  The 
existence  of  the  boycott  is,  in  fact,  an 
instance  of  the  need  of  invoking  the 
machinery  provided  by  the  Act  for 
the  peaceful  adjustment  of  labor  dis¬ 
putes.” 

After  a  lengthy  discussion  of  the 
long  service  of  Ai^trong  cmd  Lynch, 
and  of  their  activity  in  the  guild, 
allegedly  followed  by  an  abrupt 
change  from  friendly  relations  with 
their  superiors,  the  board  holds  both 
were  discharged  for  union  activity, 
and  for  the  purpose  of  discouraging 
membership  in  the  guild. 

The  order  is  directed  against  Mr. 


Conland  Heads  A^PA  Ad 
Bureau  Dinner  April  22 


Henry  H.  Conland,  publisher  of  the 
Hartford  Courant,  will  serve  as  chair¬ 
man  of  the  1937  committee  for  the 
annual  dinner  of  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Pub¬ 
lishers  Association,  to  be  held  April 
22  in  connection  with  ANPA  conven¬ 
tion  in  New  York  City,  it  was  an¬ 
nounced  this  week  by  Edwin  S. 
Friendly,  business  manager  of  the 
New  York  Sun  and  chairman  of  the 
committee  in  charge  of  the  bureau. 

Others  who  have  accepted  places  on 
the  dinner  committee  include:  Mrs. 
Ogden  Reid,  New  York  Herald 
Tribune;  H.  G.  Brewer,  Montreal  Star; 
George  G.  Steele,  Philadelphia  In¬ 
quirer;  Philip  L.  Jackson,  Portland 
Oregon  Journal;  Col.  Leroy  W.  Her¬ 
ron,  Washington  Star;  John  A.  Brice, 
Atlanta  Journal;  A.  W.  Shipton. 
Springfield  Illinois  State  Journal;  Lee 
P.  Loomis,  Mason  City  Globe-Gazette; 
Fred  G.  Pearce,  Altoona  Mirror;  Don¬ 
ald  B.  Miller,  Pittsfield  (Mass.)  Berk¬ 
shire  Eagle;  Ralph  E.  Bennett,  Bing- 


interests,  and  developed  the  follonfe- 
points: 

(1)  Free  telephone  service 
given  to  the  North  Carolina  PresAi. 
sociation  from  1927  to  1934. 

(2)  Advertising  campaigns 
used  to  dampen  drives  to  cut  rat^ 
or  to  curry  editorial  support. 

(3)  Frequent  contacts  with  ner  | 

paper  publishers  and  editors  vbt 
made  to  maintain  “friendly  public  r-I 
lations,”  and  to  explain  the  “rK.! 
facts”  after  the  publication  of  critieil 
stories  or  editorials.  f 

The  testimony  in  the  hearing  wj;| 
given  by  Evelyn  Harris,  publi^ 
chief  for  the  Southern  Bell  TelejAnrA 
Company.  His  statements  were  s\q>i 
plemented  by  letters  from  the  b3 
files,  which  were  introduced  into  ti 
record. 

Harris  a  former  employe  of  the  , 
lanta  Constitution,  admitted  that  Ksi  ^*c 
Beatrice  Cobb,  secretary  of  the  Nortii 
Carolina  Press  Association,  and  edit  ;  ?  ’ 
of  the  Morganton  (N.  C.)  Netus-Hr? 
aid  had  requested  free  service  for  hei  ^ 
group  to  assist  in  a  membership  driv.; 

Other  evidence  in  the  hearL--; 
tended  to  show  that  there  was  planr-i 
a  conference  with  Roy  Howard  to  di; 
cuss  telephone  rates  and  to  showhb 
that  “there  is  no  profit  in  these  telsi 
phone  campaigns.”  1 

This  arose  out  of  the  survey  of  W  it 
Vennell,  then  managing  editor  of  s 
Birmingham  Post,  to  study  the  tele: 
phone  rates  of  the  country  in  relali 
to  local  charges. 

A  copy  of  his  letter  to  other  edit  = 
of  the  Scripps-Howard  chain  was  ct 
tained  by  General  Commercial  Ida:; 
ager  W.  E.  Bare  of  the  Southern  Be 

Letters  from  Bare  disclosed  thath. 
held  several  conferences  with  Ver 
nell,  and  that  “we  feel  he  will  nrr 
take  any  further  active  interest  in  t 
campaign.” 

Harris,  however,  in  testimer 
sought  to  show  that  Bare  was  not  sue 
cessful,  that  the  Post  later  took  “sq 


wit 


tie 


hamton  Press;  David  B.  Plum,  Troy 
Record;  A.  J.  McDonald,  Albany  active  interest  in  this  sort  of  thfc^  ^ 
Knickerbocker  Press;  J.  G.  Meilink,  right  along.” 


Cleveland  Press;  R.  F.  Fletcher,  Ports¬ 
mouth  (O.)  Times;  JS  Gray,  Monroe 
(Mich.)  Evening  News  and  Merrill  G. 
Meigs,  Chicago  American. 

Mr.  Conland  has  called  a  meeting 
for  Jan.  27  in  New  York. 


KGLO  DEDICATED 

Lincoln,  Neb.,  Jan.  18  —  Frank  .  _ 

Throop,  publisher  of  the  Lincoln  Star  that  it  had  previously  accepted  BN 


Evidence  did  not  show  that  4^ 
were  any  conferences  with 
Howard,  or  that  his  chain  as  a 
adopted  any  policy  with  regard  to 
A.  T.  &  T. 

Letters  in  the  record  showed 
in  1933  the  editor  of  the  Stai 
(N.  C.)  Record  attempted  to  lollj 
telephone  advertising,  pointmg 


and  executive  of  the  Lee  Syndicate 
newspapers,  was  the  principal  speaker 
in  dedication  of  the  syndicate’s  new 
station,  KGLO,  in  Mason  City,  la.  He 
was  assisted  by  Reginald  B.  Martin, 
station  manager  of  KFAB-KFOR  here. 
The  Star  owns  25  per  cent  of  the  Cen- 


copy  “at  a  time  when  there 
determined  effort  to  keep  the  conijai| 
out  of  Statesville.” 

Also  letters  from  John  A  iwi 
publisher  of  the  Raleigh  (K  t 
Times,  were  introduced,  which 
warded  to  the  telephone  companfiV 


oartmei^^of  "newspaper  service  who  r  ’  States  Broadcasting  Co.  here,  ters  from  subscribers  attackingjil 

^.TiriSfi^d  s^vicT^^^^  S:SslS'S^“  a“  installation  of  dial  equipment 

papers,  Inc.,  and  King  Features  Syn¬ 
dicate,  Inc.,  and  their  officers  and 
agents. 


were  fortified  with  service  contracts 
and  who  suffered  less  drastic  wage 
cuts.  .  .  .  Since  its  organization,  the 
guild  has  conducted  negotiations  with 
about  44  newspapers,  which  have  been 
productive  of  improved  working  con¬ 
ditions,  increased  salaries,  and  other 
benefits  to  its  members,  and  have  re¬ 
sulted  in  many  cases  in  the  creation 
of  a  harmonious  working  relationship 
between  the  respective  newspapers 
and  their  editorial  and  reportorial 
employes.” 


Lincoln;  KOIL.  Omaha;  and  KFOR, 
Lincoln. 


DECLARES  $1.75  DIVIDEND 

The  Globe  -  Democrat  Publishing 
Co.,  publishers  of  the  St.  Louis  Globe- 
Democrat,  declared  the  regular  quar¬ 
terly  dividend  of  $1.75  on  its  preferred 
stock,  payable  March  1  to  holders  of 
record  Feb.  20. 


AP  USES  RADIO 

The  Associated  Press  used  the  fa¬ 
cilities  of  radio  station  KSD,  which  is 
owned  and  operated  by  the  St.  Louis 
Post-Dispatch,  to  supply  news  to  sev¬ 
eral  important  cities  in  Missouri  and 


state  capital. 

Harris  testified  that  telephonti  •| 
vertising  was  placed  with  the 
following  Park’s  solicitation. 


TOKYO  PHOTOS  BY  RAWt 

Washington,  D.  C.,  Jan.  18-  Wj 

—  _ - _ _  in  transmitting  radio  photograph  M 

Illinois  recently,  when  sleet  storms  tween  New  York  and  Tokyo  will  »| 
broke  do'.vn  telephone  and  telegraph  gin  in  February,  the  Department 
wires.  Commerce  disclosed  this  week. 


Editor  &  Publisher  for  January  23,  1937 
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SERVICE’  KEYNOTE  AT  CNPA  MEET 

George  Morell  Elected  to  Head  Coast  Group — Many  Are  Recipients  of  Awards  for  Excellence — 

Convention  City  as  Yet  Undecided 
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^AN  JOSE,  Jan.  17 — The  “iron  horse” 
J  that  is  the  newspaper,  despite  all 
ggdemizing  trends,  stood  forth  in 
bold  relief  today 
a  s  sessions  o  f 
the  “stream¬ 
lined”  conven¬ 
tion  of  the  Cali¬ 
fornia  Newspa¬ 
per  Publishers 
Association  came 
to  a  close. 

Stern  steward¬ 
ship  adjusted  to 
this  era’s  dizziest 
speeds  became 
the  unheralded 
CiotGB  Morell  keynote  on  the 
opening  night 
klien  Judge  Harlan  G.  Palmer,  pub- 
isher,  Hollywood  Citizen-News,  set 
Orth  reasons  why  a  publisher  should 


By  CAMPBELL  WATSON 


not  seek  public  office. 
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The  convention  closed  with  newly- 
ilected  President  George  Morell.  pres- 
dent  of  Peninsula  Newspapers  Incor- 
)(«ted,  in  session  with  his  executive 
xard  and  his  advisory  council  on  the 
^’s  program. 

Some  confusion  marked  an  attempt 
to  select  a  1938  convention  city.  Editor 
PuBUSHER  later  was  told  definite 
selection  would  be  made  by  the  ex¬ 
ecutive  committee  at  a  future  meeting 
with  Riverside,  San  Diego,  Los  An¬ 
geles  and  Fresno  receiving  considera- 


Delegates  at  the  convention  repre¬ 
sented  362  newspapers,  with  five  addi¬ 
tions  annoimc^  at  the  meeting. 
The  newcomers  were  the  Bee  News¬ 
papers — Sacramento  Bee,  Fresno  Bee 
and  Modesto  Bee — the  San  Rafael  In¬ 
dependent  and  the  Ferndale  Enter¬ 
prise.  In  this  membership,  117  of  the 
state’s  133  dailies  are  represented. 
There  are  now  238  weekly  newspaper 
members.  Seven  legal  newspapers 
and  55  associate  and  participating 
members. 

The  Los  Angeles  Times  cup  for  the  best 
weekly  front  page,  presented  I>y  Kd  .\insworth, 
went  to  the  Westwood  Hills  Press.  It  was 
received  by  ,\lden  Waite,  co-publisher,  the  son 
of  Clark  Waite,  Southern  California  .Associated 
Newspapers  and  a  past  president  of  CNPA. 
Honorable  mention  went  to  Van  Nuys  Tribune 
Chula  Vista  Star;  Exeter  Sun;  Beverly  Hills 
Citisen;  Dunsmtiir  Xetvs;  Uplands  News. 

The  best  daily  editorial  page  award,  pre¬ 
sented  by  California  State  Chamber  of  Com¬ 
merce,  was  awarded  by  .Mien  C.  Joy,  advertis¬ 
ing  manager  of  Pacific  (ias  &  Electric  Com¬ 
pany,  to  J.  O.  Hayes  of  the  .S'a«  Jose  Mercury- 
Herald.  Honorable  mention  went  to,  Sacra- 
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Bursch  as  he  concluded  a  message  at 
the  opening  limcheon. 

Any  tendency  toward  loss  of  news¬ 
paper  freedom,  he  said,  lies  with  pres¬ 
sure  groups.  “There  are  certain  tilings 
newspapers  like  to  say  but  cannot  be¬ 
cause  of  the  influence  of  certain 
groups,”  he  asserted.  “Some  organiza¬ 
tions  make  their  needs  felt.  Others 
are  not  organized  and  connot  do  this.” 

At  the  same  meeting  Governor 
Frank  Merriam  detailed  his  biennial 
budget  message  objectives.  In  renew¬ 
ing  his  appeal  for  economy  he  asked 
publishers  to  restrain  local  ambitions 
for  new  projects,  that  the  state  budget 
might  be  balanced. 

“One  pressure  group  is  the  adver¬ 
tisers,”  he  declared,  stating  he  favored 
consumer  organization  as  “the  con¬ 
sumer  is  the  person  who  ultimately 
pays  for  it  all  and  does  not  always  get 
what  he  pays  for.”  Asserting  “it 
should  be  advertising  versus  value,” 
Dr.  Bursch  suggested  newspapers  have 
analysts  to  ev’aluate  advertised  prod- 


public  office  because  good  tactics  as 
politicians  conflict  with  duties  as  good 
publishers,”  declared  the  man  who 


The  new  president,  formerly  a  cat¬ 
tleman.  purchased  the  Palo  Alto  Times 
in  1919  on  his  return  from  World 
War  service.  This  daily,  located  at 
the  seat  of  Stanford  University,  be¬ 
came  the  foundation  stone  of  Peninsula 
Newspapers  Incorporated.  Two  other 
dailies,  the  Redwood  City  Tribune 
and  the  Burlingame  Advance-Star, 
aquired  late  last  year,  and  several 
weeklies  are  included  in  the  group. 

Previously  the  association  heard  the 
report  of  John  B.  Long,  general  man- 
ager,  showing  ever  widening  circles 
of  service  performed  by  the  associa¬ 
tion  on  behalf  of  its  membership.  Mr. 
long  listed  protection,  promotion  and 
public  relations  as  the  three-fold  obli- 
•  not  sue  discharged  by  the  association 

took  “ai  the  past  year,  and  advised  that 
of  thfcl  ****  organization’s  surplus  was  at  an 
all-time  peak. 
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Alpha  Phi  Gamma  cup  for  the  best  edi- 
rfment  6  1?^  being  presented  to  Thomas  A. 
L  .  )II>  Santa  Barbara  (Calif.)  News, 

rigbl,  by  John  Allan  .Smith,  national 
president  of  Alpha  Phi  Gamma. 


Frank  Rospaw,  Placentia  (Calif.)  Courier,  retiring  president  of  CNPA;  Dorothy 
Kiigallen.  Netv  York  Journal,  and  Judge  Harlan  G.  Palmer,  Hollywood  Citizen- 
News,  at  the  CNPA  convention  luncheon. 


memo  Union;  Marysville  .Appeal-Democrat; 
San  Bernardino  Sun;  .fanto  .ifonica  Outlook. 

John  Allen  Smith,  national  president  of 
Alpha  Phi  Gamma,  honorary  co  educational 
journalistic  fraternity,  presented  the  fratern¬ 
ity’s  cup  for  the  best  editorial  for  1936.  It 
was  presented  to  Thomas  Storke,  III,  of  the 
Santa  Barbara  Daily  Sews  for  the  editorial 
entitled  “Newspaper  Week  and  Newspaper 
People."  Honorable  mention  went  to  Selma 
Irrigator;  Marysvillc-Yuba  City  .Appeal  Demo¬ 
crat;  and  Asusa  Herald. 

The  Lord  &  Thomas  cup  awarded  for  the 
best  community  service  for  the  year  was  pre¬ 
sented  by  John  Whedon,  San  Francisco  man¬ 
ager  of  Lord  &  Thomas  to  .Alameda  Times-Star 
for  cleaning  up  the  local  administration.  In 
accepting  the  trophy,  11.  G.  Spaulding,  fiery 
publisher  said  he  had  thrice  helped  clean  up 
a  city's  politics  hut  this  was  the  first  time  he 
had  been  awarded  a  trophy  for  his  activity. 

Mr.  Spaulding  was  further  honored  for  his 
“clean-up”  campaign  when  he  received  the 
Sigma  Delta  Chi  placque  of  Stanford  univers¬ 
ity  chapter  for  “courage  in  journalism.” 

.•\wards  were  made  at  a  luncheon  meeting. 
CNP.\  awards  for  safe  driving  were  made  by 
C.  L.  Barr,  supervising  safety  engineer  of  the 
state  compens.ation  insurance  fund.  Stating 
all  were  e<iually  meritorious,  Mr.  Barr  pre¬ 
sented  certificates  to:  Oceanside  Blade-Tribune ; 
Aeusa  Herald;  Chow  Chilla  Sews;  Hollister 
Advanee;  Sausalito  Sews;  Eureka  Humboldt- 
Standard;  Dunsmuir  Sews;  Modesto  Tribune; 
Yuba  City  Independent ;  Mariposa  Gazette; 
Livermore  Herald;  Cochran  Journal;  Compton 
S cws-Tribune ;  Madera  Daily  Tribune;  South 
Pasadena  Foothill  Retiew;  Pasadena  Star- 
Sews. 

The  convention  opened  with  fire¬ 
works  in  the  form  of  a  challenge  to 
statements  made  by  Dr.  James  F. 
Bursch,  Sacramento,  in  touching  on 
possible  newspaper  influence  from 
■‘pressure  groups.”  Harry  S.  Webster, 
San  Bernardino  Sun,  challenger  Dr. 


ucts  and  that  the  analyses  be  placed 
ill  news  columns  adjoining  the  adver¬ 
tisements. 

Mr.  Webster  stated  that  newspaper 
editors  in  California  had  authority  to 
discuss  problems  of  the  moment  with¬ 
out  regard  for  pressure.  Editors  as 
he  knows  them  are  qualified  through 
education  and  experience  to  handle 
their  editorial  pages,  he  said. 

Refuting  Dr.  Bursch’s  stand  that 
editors  wrote  “what  they  wanted”  for 
editorials,  Mr.  Webster  declared  the 
editorials  were  written  on  topics  the 
people  wanted  and  that  the  editors 
were,  in  his  opinion,  capable  in  de¬ 
termining  those  topics. 

Introduced  by  Frank  Rospaw,  retir¬ 
ing  president,  Placentia  Courier,  at  the 
opening  luncheon  were  host  publish¬ 
ers  of  the  Santa  Clara  County  Press 
Association.  These  included;  Harry 
Smith,  Campbell  Press;  Lloyd  Smith, 
Gilroy  Dispatch;  Ray  Lovett,  Palo 
Alto  Times;  Milton  Smith,  Mountain 
View  Messenger;  Miss  Bernice  Down¬ 
ing,  who  acted  as  official  hostess  to 
wives  of  newspaper  publishers;  E.  A. 
Hayes  and  J.  O.  Hayes,  San  Jose  Mer¬ 
cury-Herald;  George  and  Robert 
Payne,  San  Jose  Evening  News; 
George  Morell  and  Frank  Baker,  San 
Jose  Mercury-Herald. 

Mr.  Rospaw  also  presided  at  the 
first  dinner  session.  Miss  Dorothy 
Kiigallen,  New  York  Journal,  who 


H.  G.  Spaulding,  Alameda  Times-Star, 
rereivet)  the  l.ord  &  Thomas  cup  for 
best  community  service.  John  Whedon, 
of  the  Lord  &  Thomas  Los  Angeles 

branch,  left,  makes  the  presentation. 

25  years  ago  started  the  Hollywood 
Citizen-News  as  a  weekly.  Judge 
Palmer  ran  for  district  attorney  of  Los 
Angeles  County  last  November  after 
being  “drafted”  and  it  was  on  the  basis 
of  recent  experiences  that  he  gave  his 
views. 

“The  newspaper  man  should  be  in¬ 
dependent.  By  running  for  office  he 
will  lower  the  high  esteem  in  which 
the  public  holds  him,”  he  said  ex¬ 
plaining  the  double  role  is  impos¬ 
sible,  in  his  experience. 

An  intense  schedule  featured  morn¬ 
ing  sessions  of  the  convention,  with 
separate  departmental  for  dailies  and 
for  weeklies.  Mr.  Morell,  formerly 
vice-president  in  charge  of  the  dailies, 
directed  one  division  of  the  depart- 
mentals  with  Roy  Brown,  vice-presi¬ 
dent  in  charge  of  weeklies,  in  charge 
of  the  other.  Mr.  Brown,  publisher  of 
the  Sanger  Herald  and  Son  Rafael 
Independent,  was  elected  first  vice- 
president  and  chairman  of  the  week¬ 
lies  division  at  Saturday’s  election. 
William  S.  Kellogg,  Glendale  News- 
Press,  was  chosen  second  vice-presi¬ 
dent  and  chairman  of  the  dailies.  A. 
E.  Snider,  San  Fernando  Sun,  became 
secretary  and  treasurer. 

(Continued  on  Page  45) 


Ed  Ainsworth,  Los  Angeles  Times,  gives 


flew  around  the  world  last  sv^er,.  .TeTimereVtrArd;;  W^^^ 


and  Judge  Palmer,  were  speakers. 
“Newspaper  men  should  not  seek 


ivood  Hills  Press,  for  the  best  weekly 
front  page. 


s 
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DOWNPOUR  DRENCHES 
WASHINGTON  MEN 


14  Inauguration  Passes 


Inaugural  Rain  Drive*  Corps  to  Cover 
— Heavy  Wordage  Mark*  Cover¬ 
age  of  Capitol 
Ceremonie* 


HACKETT  LEAVES  L.  &  T. 

Montague  H.  Hackett,  for  eight 
years  with  Lord  &  Thomas,  New 
York  agency,  has  resigned  as  vice- 
president  and  director. 


READER’S  DIRTY  LOOK 
CALLS  ‘LOOK’  BACK  i 


12  AP  PORTABLES  SHIPPED 


(Wv  telegraph  ti>  Kdttor  &  Puilisher) 
Washington,  Jan.  21 — A  drenching 
downpour  that  lasted  throughout  the 
presidential  inauguration  ceremonies 
put  an  unexpected  crimp  into  news¬ 
paper  coverage  of  the  event 
Well-laid  plans  for  handling  the 


New  Magazine  Ordered  from  Staaj, 
by  Publisher  When  He  Leanu 
of  Trick  Use  of  Back 
Cover 


^O^ITH  ihe  highpoint  of  Wash- 
^  ington  news,  the  inaugura¬ 
tion  of  Franklin  Delano  Roose¬ 
velt  less  than  24  hours  away,  this 
notice  appeared  on  the  bulletin 
board  of  the  house  press  gallery 
Tuesday: 

“President’s  press  conference 
for  Tuesday  has  been  cancelled — 
due  to  lack  of  news.” 


Light-Weight  Wirephoto  Equipment 

Expands  Coverage  Because  some  prurient  -  minded 

The  Associated  Press  Wirephoto  sys-  reader  discovered  that  by  holding  the 
tern  is  extending  its  wings  with  in-  back  cover  of  Look  magazine  a  ctr. 
stallation  of  portable  transmitters  at  tain  way  what  was  deemed  a  pomo] 
strategic  news  centers  not  on  the  reg-  graphic  effect  could  be  obtained, 
ular  network  to  vastly  increase  na-  Gardner  Cowles,  Jr.,  president  of  the 
tion-wide  news  photo  coverage.  new  picture  monthly  whose  first  issue 

Twenty-five  new  portable  transmit-  appeared  this  month,  recalled  all  un¬ 
ting  machines  will  be  in  operation  sold  copies  from  newsstands  of  the 
within  a  few  weeks.  Twelve  of  the  coimtry  Jan.  17. 
machines  already  have  been  shipped  Regarding  the  incident  Mr.  CowU 


Regarding  the  incident  Mr.  Cowla 


and  13  others  are  being  assembled  and  said  in  answer  to  a  wire  from  Ediioi 


tested.  &  Publisher: 

Portable  transmitters  have  been  “There  is  little  to  say  regarding 
sent  to  AP  bureaus  at  Seattle,  Port-  back  cover  of  the  first  issue  of  Look 
,,  land.  Salt  Lake  City,  Phoenix,  Albu-  magazine.  Late  last  week  we  heard 

— - ~  querque.  Little  Rock,  Memphis,  New  that  a  few  nasty-minded  newsdealen 

Irving  Thompson,  photographer  for  the 
Washington  Bureau  of  tlie  International 


down  and  folding  it  to  make  what 


News  Photos,  shows  the  14  passes  needed  revive  port-  some  foul-minded  people  would  call 


story  were  partially  nullified  when  f«r  coverage  at  the  inauguration  cere-  shortly  are:  Spokane.  Boise,  Ida.,  a  lewd  picture  out  of  the  very  inno¬ 


rain  drove  both  spectators  and  the 
press  to  dry  quarters. 

More  than  1,000  seats  had  been  set 
aside  for  regular  and  visiting  corre¬ 
spondents.  A  special  elevated  stand 
had  been  erected  for  use  of  camera- 


Guild  Authorizes  Strike 
On  Flushing  Journal 


El  Paso,  San  Antonio,  Houston,  cent  and  proper  portrait.  We  realize 

Tampa.  Nashville,  Birmingham,  Char-  that  we  could  not  completely  control 

lotte,  Sioux  Falls,  S.  D.,  Bismark,  the  actions  of  all  50,000  newsdealers 

N.  D.,  and  Mexico  City.  in  the  country  but  the  episode  was  so 


The  portable  machine  was  devel-  embarrassing  and  painful  to  us  that 


had  been  erected  for  use  of  camera-  The  representative  assembly  of  the  research  laboratories  we  instructed  the  American  News 

men  to  shoot  the  inauguration  from  Newspaper  Guild  of  New  York  at  an  represents  the  solutioii  of  a  prob-  Company  to  pick  up  and  destroy 

in  front  of  and  above  President  Roose-  emergency  meeting  Monday  night  which  AP  technicians  have  every  unsold  copy, 

velt,  a  new  feature  with  this  ceremony,  voted  unanimously  to  authorize  a  working  since  Jan.  1,  1935.  “I  do  not  know  what  the  financial 

However,  after  witnessing  swearing-  strike.  Tuesday,  of  its  11  members  Lightweight  and  small  enough  to  loss  will  be  to  us  but  it  will  be  am- 

in  of  the  vice-president  and  president,  have  for  the  last  four  weeks  de-  readily  into  two  suit  cases,  the  siderable.  I  guess  it  is  just  one  of 


fit  readily  into  two  suit  cases,  the  siderable.  I  guess  it  is  just 


many  of  the  press  deserted  the  open  clined  to  walk  to  work  through  the  oy^rates  on  any  regular  those  things  which  happens  and  can- 

bendies  and  their  special  wires  to  picket  lines  of  the  striking  typograph-  telephone  circuit  or  on  the  regular  not  be  foreseen  no  matter  how  mud 


write  the  story  from  house  and  senate  jcal  unions  at  the  Fhishing  (L.  I.) 


press  galleries. 

Those  who  stayed  at  their  posts  had 


North  Shore  Daily  Journal. 

The  action  was  taken  after 


10,000  mile  Wirephoto  network  con¬ 
necting  26  cities. 


to  cover  typewriters  or  pads  wi^h  urn-  Harold  Forbes,  publisher,  at  a 
brellas  and  raincoats  to  continue  meeting  with  the  mechanical  unions 


ASKS  SPACE  AT  OWN  RATE 


advance  care  is  taken  in  the  editing. 
The  next  issue  of  Look  will  be  on  sak 
nationwide  Feb.  2.” 

Several  hundred  copies  of  Look 


and  guild  representatives  last  Thurs- 


VirtuaUy  the  entire  Washington  informed  the  guild  that  he  would 

staffs  of  the  press  associations  were  jjqj  reinstate  half  of  the  editorial  staff  Letters  asking  newspapers  to  rtm  confiscated  on  orders  of  the  chief  of 

directly  assigned  to  the  inauguration  because  he  had  found  during  the  advertising  for  Midweek  Pictorial  on  police. 

in  all  its  phases.  The  AP  had  50  men  strike  that  he  did  not  need  them  on  ^  basis  of  payment  at  the  rate  of  25  Look  is  published  in  Des  Moines, 
on  the  story  and  reported  a  file  of  <be  paper.  He  said  that  he  was  reor-  cents  for  each  $1  subscription  result-  la.,  by  Look,  Inc.  Gardner  Cowles,  Jr, 
approximately  42,000  words  over  ganizing  the  editorial  office  and  that  ***8'  instead  of  at  the  line  rate,  have  and  John  Cowles,  vice-president,  are 
Wednesday.  The  UP  had  about  30  the  five  or  six  men  that  would  be  left  sent  out  by  Monte  Bourjaily,  sons  of  Gardner  Cowles,  publisher  of 

men  on  the  story.  out,  if  the  guildsmen  went  back  to  publisher  of  the  magazine.  Des  Moines  Register  and  Tribune. 

Almost  every  large  metropolitan  pa-  ^ork,  would  not  be  replaced  on  the  Copy  for  six  insertions  was  sent  p.cT/rD~cssAcm7c  pi  atc 

per  in  the  East  and  Mid-west  sent  staff.  He  also  informed  the  guild  at  "rith  the  letter,  to  run  daily  through-  rASiUK  sMAoHLo  PUAlb 

extra  men  and  photographers  to  as-  that  time  that  he  was  “not  in  a  posi-  out  January.  Additional  schedules  — — —  . 

sist  Washington  bureaus.  tion  to  accede  to  their  demands.”  were  promised  to  papers  that  “pay  *^o**c«  Attempt  to  Kestrain  Lamer*- 

Grounding  of  all  air  traffic  out  of  According  to  Blair  Leeds,  organizer  out  to  our  mutual  satisfaction.”  men  at  Mr*.  Case’s  Funeral 

Washington  due  to  bad  weather  foj.  jhe  Typographical  Union,  Mr.  “The  measured  return,”  wrote  Mr.  (Special  to  Editor  &  Publisher) 

threw  a  heavy  strain  on  wire  trans-  Forbes’  offers  at  that  meeting'  were  Bourjaily,  “should  be  not  less  than  Lancaster,  Pa.,  Jan.  19 — A  corps  of 
mission  of  photographs.  INS  Sound  “unacceptable  to  anybody  concerned”  5  per  cent  of  your  circulation.  Based  metropolitan  photographers  and  re- 
Photo  transmitted  72  pictures  and  and  “offered  nothing.”  on  1,000  circulation  units  26  publica-  porters  met  police  opposition  Hot 

AP’s  Wire  Photo  sent  46  shots.  The  joint  strike  headquarters  in  tion  days  a  month,  that  should  return  12-14  while  they  were  covering 


D  •  -I  \R/  ij  D  »  oe  t  were  seized  by  Montreal,  Canada. 

Bourjaily  Would  Buy  Ad*  at  25c  for 


Each  Order  Resulting 


all  newsstands  for  copies  which  they 


Des  Moines  Register  and  Tribune. 


PASTOR  SMASHES  PLATE 


mission  of  photographs.  INS  Sound  “unacceptable  to  anybody  concerned” 
Photo  transmitted  72  pictures  and  and  “offered  nothing.” 


men  at  Mr*.  Case’s  Funeral 

(Special  to  Editor  &  Publisher) 
Lancaster,  Pa.,  Jan.  19— A  corps  of 


AP’s  Wire  Photo  sent  46  shots. 


For  first  time  there  was  RCA  tele-  Flushing  has  been  moved  to  a  larger  50  orders,  or  about  two  a  day  per  1,000  f^e  burial  of  Mary  Harriet  Case,  Jack- 
vision  coverage  of  the  inauguration  space,  part  of  which  is  to  be  used  for  circulation.  We  will  pay  25  cents  for  son  Heights  bathtub  murder  victim 
in  addition  to  the  heavy  regular  news-  the  publication  office  of  the  Flushing  each  order.  That  should  return  you  whose  funeral  was  held  at  the  home 
photo  electrical  transmission  and  ra-  Express,  an  eight-page  tabloid  which  at  least  50  cents  a  day  per  1,000  cir-  of  her  parents, 
dio  coverage  of  the  event.  has  been  published  intermittently  by  culation.  That  is  at  the  rate  of  .18-  When  the  body  arrived  from  New 


Approximately  200  news  camera-  Benjamin  A.  Johnson,  a  union  sym- 


culation.  That  is  at  the  rate  of  .18-  When  the  body  arrived  from  New 
cent  per  line  per  day  per  1,000  circu-  York  newsmen  were  barred  from 


men  covered  all  angles  of  the  cere-  pathizer.  The  union  plans  to  pub-  lation.  You  may  figure  out  your  own  fhe  station  platform  until  they  pj^ 

mony  and  parade,  in  addition  to  Hsh  the  paper  every  week  on  Thurs-  rate  of  payment  based  on  your  cir-  chased  tickets  to  Harrisburg.  Annw 

scores  of  magazine  and  commercial  day  and  later  intends  to  develop  it  culation  if  orders  from  your  readers  with  the  tickets  they  demanded  and 

men.  into  a  semi-weekly.  average  the  same  as  the  measured  obained  admission  to  the  train  plat- 


men. 

Photo  services  had  set  up  dark-  _  _  ,  _ 

rooms  at  the  local  airport  to  rush  CARRIER  CORP.  TO  ANA  — -  though  the  station  here  is  outside  the 

pictures  out  by  plane.  With  no  planes  Carrier  Corporation,  Newark,  N.  J.,  LAUMER  TO  WASHINGTON  city  limits,  did  a  lot  of  “unnecessaiy 
leaving,  the  trains  and  wires  carried  has  been  elected  to  membership  in  the  Joseph  A.  Laumer,  for  21  years  with  pushing”  when  the  train  arrived  and 
the  bulk  of  pictures  from  Washington.  Association  of  National  Advertisers,  Cleveland  Daily  News,  has  been  made  after  a  cameraman  shot  the  casket 
Wire  transmission  had  a  imique  Inc.  Walter  A.  Bowe  will  represent  circulation  manager  of  Washington  being  unloaded  the  Rev.  William  Boll- 

opportunity  to  prove  its  worth  in  the  company.  Times.  man,  who  officiated  at  the  funerWi 

speed  and  quality  in  comparison  to  ■  - - seized  the  plate  and  smashed  it 

ordinary  handling.  1,000,000  More  TonS  of  Cool  After  a  service  at  the  home  of  the 

- /CHICAGO,  Ill.,  Jan.  2a-The  Coal  Merchants’  Association  announced  this 

MARION  HARPER  RESIGNS  week  that  because  of  its  consistent  newspaper  advertising  campaign  q£  ^p^ures*^*^^vCTaf^good 

Richard  Compton,  president  of  during  1936,  the  250  members  of  the  organization,  who  supply  approximately  however,  were  obtalnwl  at  the 

Blackman  Advertising,  Inc.  New  85  per  cent  of  coal  and  coke  in  Chicago  area,  sold  1,000,000  more  tons  in  1936  cemetery,  although  services  th«e 

York,  announced  this  week  the  resig-  than  in  1935.  The  association  declared  this  increase  was  a  “direct  result”  of  were  held  imder  a  tent, 

nation  of  Marion  Harper  as  a  vice-  the  newspaper  advertising  program.  The  account  is  handled  by  Charles  - 


average  the  same  as  the  measured  obained  admission  to  the  train  pkt- 
retum  formula.”  form.  Railroad  and  city  police,  al- 

- -  though  the  station  here  is  outside  the 

LAUMER  TO  WASHINGTON  city  limits,  did  a  lot  of  “unnecessary 
Joseph  A.  Laumer,  for  21  years  with  pushing”  when  the  train  arrived  and 


speed  and  quality  in  comparison  to 
ordinary  handling. 


MARION  HARPER  RESIGNS 


Richard  Compton,  president  of  during  1936,  the  250  me 
Blackman  Advertising,  Inc.  New  85  per  cent  of  coal  and 
York,  announced  this  week  the  resig-  than  in  1935.  The  asso< 
nation  of  Marion  Harper  as  a  vice-  the  newspaper  advertii 
president  of  that  company  and  the  Daniels  Free  Company, 
election  of  Leonard  T.  Bush  and  Al¬ 
fred  B.  Stanford  as  vice-presidents.  CVP  A  #* 

Mr.  Harper’s  stock  interest  has  been  JirrA.  meeting 
taken  over  by  a  group  composed  of  "DOARD  of  directors 
Mr.  Cmnpton  and  other  key  people  in  has  chosen  Hotel  i 

the  organization.  I  convention.  May  17-19. 


were  held  under  a  tent. 


CAPRILE  SUCCEEDS  DAVIES 

Alberto  Caprile  has  arrived  in  Ne* 
York  from  Buenos  Aires  to  become 
American  representative  of  La  Nacii* 


JnXn  taZ»- 

ijOARD  of  directors  of  thi  Southern  Newspaper  Publishers  Association  succeeding  W.  W.  Davies,  who  i** 
kJ  has  chosen  Hotel  Arlington,  Hot  Springs,  Ark.,  for  the  group’s  annual  signed  to  head  the  Argentine  Inf<»* 
I  convention.  May  17-19.  mation  Bureau,  New  York. 
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PNPA  papers  will  help  stores 
attain  TRUTHFl^  ADVERTISING 

Free  Publicity  Elimination  Program  Started — Scholarship 
In  Memory  of  Marlen  Pew  Voted — 

Chalfant  New  President 


maintain  the  continuous  contact  need-  “If  an  advertiser  spends  a  part  of 
ed  to  keep  the  small  advertiser  sold  his  advertising  appropriation  for  type 

and  to  provide  him  the  necessary  ad-  because  you  can’t  or  won’t  supply 

vice  on  copy  and  schedules.  him  with  the  necessary  type,  you  are 

Another  solution  was  proposed  by  the  loser. 

D.  K.  Barnhart,  classified  advertising  “Publicity-baited  lures  to  inveigle 
manager  of  the  McKeesport  News,  advertisers  to  spend  more  money  per 
adviser  to  PNPA  members  on  classi-  line  than  the  normal  newspaper  rate 
fied.  ’The  real  answer  to  the  small  are  definitely  unsound.  Newspapers 
rpHE  Pennnsylvania  Newspaper  York  Dispatch;  R.  Evers  Whitmore,  accounts  problem,  he  said,  is  crea-  should  not  sell  editorial  space,  sepa- 
1  Publishers  Association  has  deter-  New  Holland  Clarion;  District  No.  4,  tio"  of  new  classified  users,  who  wiU  rately,  or  coupled  with  advertising.  If 
nioed  to  cooperate,  through  its  mem-  John  E,  Person,  Williamsport  Sun-  eventually  become  regular  display  publicity  is  deserved— if  an  advertis- 
w  newspapers  throughout  the  state.  Gazette  and  Bulletin;  William  D.  Fish,  advertisers.  er  has  a  story  which  makes  clean, 

,ith  local  retail  groups  and  better  Coudersport  Potter- Enterprise;  Dis-  All  sessions  were  well  attended,  but  newsy,  editorial  matter,  and  it  is  your 

iiainess  bureaus  “to  maintain  a  high  trict  No.  5,  John  T.  Robinson,  Monon-  fbe  prize  crowd  was  drawn  by  the  imlicy  to  run  business  iruormatic^ 
iandard  of  advertising  practices.’’  A  gahela  Republican;  G.  C.  Kuehnert,  Friday  evening  mechanical  confer-  then  give  it  to  him,  but  without 
-.■ilution,  adopted  at  a  two-day  con-  McDonald  Record-Outlook;  District  ence,  presided  over  by  Howard  La-  strinp. 

in  Harrisburg,  Jan.  15  and  No.  6,  Arthur  Colegrove,  Corry  Jour-  made,  of  Grit,  Williamsport.  I^bor  affairs  were  discussed  in  exe- 

IS,  counseled  that  newspapers  de-  nal;  Will  Rose,  Cambridge  Springs  Gilbert  P.  Farrar,  noted  typogra-  cutive  session  by  H.  R.  C^^win, 

-ind  of  local  retail  groups  that  their  Enterprise-News.  pher  who  is  now  speaking  under  the  manager  of  the  PNPA.  Mr. 

idvertising  assure  truth,  accuracy.  An  appropriation  for  advertising  of  auspices  of  the  American  "Type  Found-  Hardy  was  re-el^ted  manager  or  a 
iid fairness;  that  newspapers  will  co-  the  state’s  scenic  beauties  and  historic  ms,  jarred  the  complacency  of  many  ^  ^ 

,-rate  with  local  retail  groups  to  shrines  was  endorsed  by  the  PNPA,  m  bis  audience  by  telling  them  that  m  j 

fair-practice  standards  by  re-  which  believes  that  Pennsylvania  newspaper  body  type  smaller  than  ^mtmg,  at  Ithaca,  N.  Y.,  Md  vo^ 

-jsinB  advertising  which  violates  should  take  its  place  among  the  34  »  Pt*  was  “poison”  to  most  newspaper  to  increase  its  annual  contribution  to- 

_  „J. _  rpadprs  Hp  advnpatpH  nnpn  matp.iin  Ward  its  support. 

A  brief  discussion  of  A.B.C.  prob- 


Jam’  and  that  the  retail  groups  be  states  which  are  now  actively  adver-  readers.  He  advocated  open  make-up, 

«ke<i  to  provide  that  false  and  mis-  tising  for  a  share  in  the  national  five  frequent  spots  of  color  (not  on  Page  ^  briet  di^v^ion  ot  A.u.c.  prob- 

advertising  which  is  barred  billions  annual  travel  and  vacation  One) ,  and  promised  that  when  news-  ® ^  ‘  '  i  ’  -n-:” 

rSws^apers  or  other  media,  shall  expenditures.  paper  owners  applied  themselves  to  H 

Mt  be  used  in  any  publication,  circu-  Another  resolution  condemned  the  developmg  color  as  it  should  be  de--  yga^st  Newspapers  and  J  Noel 

an,  motion  pictures,  or  on  the  radio,  practice  of  validating  by  special  leg-  veloped,  there  will  be  no  lack  of  ^gg^p^ester  Ci^tv  NewsraSU  fet 

The  association  also  empowered  its  islation  violations  of  previoi^ly  en-  advertising  patronage  to  justify  the  dh-ectors  of  the  A.B.C.  ?dth  CoL 


:aanager,  William  N.  Hardy,  to  ap-  acted  statutes,  thereby  enabling  de-  expense 

prove  agreements  between  member  linquent  public  officials  to  escape  the  Metal  problems  were  discussed  by 


newspapers  covering  publication  of  consequences  of  their  misdemeanors  Grant  F.  Wilber,  Imperial  Type  Metal 
hee  publicity  and  adopted  a  code  for  and  malfeasance.  Go.,  Philadelphia.  Frequent  consulta 

general  guidance  in  preparing  such 


Editorial  affairs  were  discussed  at  ^io^  with 


Smith. 

The  annual  banquet  was  addressed 
by  R.  E.  Vetterli,  of  the  Federal  Bu- 

uci.  ncuuciii  uuiisuiut-  .i*  ai.  i_  / 

-pply 


.hp  oppnipg  spssion.  presided  over  by  Home  his  tet  advice  to  publish-  of  ^0^0.^ 

V,.  ers  farpd  with  raal  nr  imaainarw  “neat  jjuijuic,  ui  (juus— 


Prize  winners  in  the  PNPA  contests 
follow: 

Division  A,  Large  Dailies 

Best  front  page.  First,  Scranton  Republi¬ 
can;  second,  Wilkes-Barre  Record:  third,  Al- 


Best  pictures.  First,  Scranton  Republican; 
second,  Wilkes-Barre  Record;  third,  .Mlcntown 


Division  B,  Small  Dailies 

Best  front  page.  First,  Sunbury  Daily; 


agreements.  .  „  -  „ 

A  scholarship  in  memory  of  Marlen  Senator  Mansfield,  and  keynoted  by  ®rs  faced  with  real  or  unagmary 
E,  Pew,  late  editor  of  EIditor  &  Pub-  Mr.  Chalfant,  who  declared  that  the  nietal  troubles. 

.Tcnw  was  established  by  the  associa-  power  of  the  press  was  not  waning,  “Buy  the  best  equipment”  was  the 

tion  at  Pennsylvania  State  College,  as  critics  had  claimed  after  the  No-  consensus  of  all  participating  pub- 

to  be  used  for  the  education  of  a  vember  election,  but  was  in  fact  li^hers  in  the  forum  on  photography 

journalism  student  during  the  coming  ascendant.  photo-engraving.  Miniatwe  cam- 

vear  The  following  resolution  was  “Existence  of  the  free  press  is  in  s^as  have  a  definite  place  in  news-  lentown  Morning  Call, 
adopted:  itself  perhaps  the  greatest  proof  that  paper  work,  but  they  ca^ot  take  the  Scrfnion  R^pubUf^n;  third. 

The  Pennsylvania  Newspaper  Pub-  the  power  of  the  press  is  in  the  place  ot  a  standard  4x5  or  2y4x3y4,  wiikes-Barre  Times-Leader. 

lishers  Association  in  session  at  Har-  ascendancy,”  Mr.  Chalfant  said.  “The  and  the  publisher  who  expects  to  use  Newspaper  production.  First,  Wilkes-Barre 

risburg,  this  16th  day  of  January,  1937,  constitutional  guarantee  of  a  free  the  small  cameras  as  prinaary  equip-  Record;  second,  Scranton  Republican;  third, 

notes  the  death  of  Marlen  E,  Pew,  press  is  a  guarantee  of  independence,  ment  will  be  frequently  disappointed,  Johnstown  Democrat.  r«*. 

long-time  editor  of  Editor  &  Pub-  Without  independence  any  press  lacks  said  Don  Miller,  adverting  manager  „rd^.®seco^d,V-aXn  Express;  third,  l^ncaster 

USHER,  the  newspaperman’s  handbook,  sincerity.  Lacking  sincerity,  it  lacks  nt  the  Allentown  Call.  The  one-man  g^a. 

"Whereas,  the  passing  of  Mr.  Pew  influence  just  as  certainly  as  the  sun  engraving  plant  idea,  popular  with 

was  a  distinct  loss  to  every  substantial  shines.  The  press  is  without  inde-  the  Pennsylvanians  a  year  or  two 

I  and  progressive  newspaperman  in  pendence  in  Germany,  in  Italy,  in  has  been  developed  by  several  Morning  Ca  . 

t  .America,  and,  censored  lands.  In  America,  the  press  to  the  point  that  they  are  now  using  DivUi 

"Whereas,  Mr.  Pew  not  only  knew  can  be  trusted  because  of  its  inde-  standard  equipment.  They  now  rec- 

the  ethics  of  the  newspaper  profes-  pendence — and  may  I  say  because  of  ommend  use  of  the  latter  from  the  second,  Bloomsburg  Morning  Press;  third, 

sion,  but  practiced  them,  and  the  high  ethical  understanding  by  start.  Butler  Eagle.  _  _ 

Whereas,  although  Mr.  Pew  was  newspapermen  themselves  of  their  re-  Senator  Mansfield  related  his  sjcg'd  ^Nor"utowir  xLes’  lleraid;  thirdl 
not  a  member  of  the  Pennsylvania  sponsibilities.  troubles  m  air-conditioning  the  new  Brownsville  Telegraph. 

Newspaper  Publishers  Association,  “As  long  as  we  continue  to  under-  plant  of  his  McKeesport  News.  Stand-  Newspaper  production.  First,  Norristown 

the  Association  feels  that  it  owes  stand  our  responsibilities  and  compre-  ard  practice  covered  all  requirements  Times  Herald;  second.  Bloomsburg  .Morning 

gratitude  to  Mr.  Pew  for  the  courte-  hend  our  own  problems,  as  long  as  'JP  1°  and  including  the  composing  Press;  third,  Sunbury  Daily.  t 

sies  extended  by  him  personally  and  we  have  vision  and  forethought,  so  rcom,  but  could  not  be  applied  to  the  iieraid:*'’re'^ond!*Pottstrwn  Mercur*”  third, 

otherwise,  therefore,  long  will  our  newspapers  have  influ-  press  and  engraving  departments.  Be-  Shenandoah  Evening  Herald. 

“Be  It  Resolved  by  the  Pennsyl-  ence.  And  no  longer.”  cause  of  the  ink  particles  in  press-  Best  pictures.  First,  Bloomsburg  Morning 

vania  Newspaper  Publishers  Associa-  A  general  topic  discussion  of  edi-  mom  air,  the  exhaust  from  this  de-  Press;  second,  Sharon  Herald;  third,  .Norris- 

tion  that  the  Association  marks  with  torial  problems  followed.  partment  has  to  be  carried  off  through  Times  Herald, 

regret  the  passing  of  Marlen  E.  Pew,  The  “truth-in-advertising  resolu-  separate  ducts,  and  the  dragon’s  blood  Diviaion  C,  Smallest  Dailies 

and  tion  was  presented  at  the  second  ses-  used  in  the  engraving  department  Best  front  page.  First,  Titusville  Herald; 

“Be  It  Further  Resolved,  that  a  sion,  devoted  entirely  to  administra-  compels  separate  exhaust  for  that  second,  Jeannette  News-Dispatch;  third,  Main 
copy  of  this  resolution  be  forwarded  tion  of  the  advertising  department,  room  also.  The  stereotype  room  is  l-i"'  Da'b  Times,  Ardmore, 
to  the  immediate  members  of  his  Led  by  Major  Charles  C.  Curtis,  Al-  also  out  of  Ae  inain  system  ^d  has  Mafn  ‘  Li^^ Da^^ 

family.”  lentown  Morning  Call,  the  discussion  its  own  devices  for  spot  cooling.  more;  third,  Valley  Daily  Newsf  Tarentum. 

These  were  the  outstanding  works  followed  a  description  of  bad  adver-  L.  H.  Butler,  Harrisburg  Telegraph,  Newspaper  production.  First.  Towanda 
of  a  convention  which  sat  day  and  tising  practice  by  William  H.  Hager,  outlined  his  newspaper’s  system  of  Daily  Review;  second.  Main  Line  Daily  Times, 
ni^t,  touched  all  the  bases  of  news-  Lancaster  store  owner  and  president  routing  advertising  copy  and  cuts  Ardmore;  third,  Titusville  Herald. 
p»per  operation  and  heard  a  strong  of  the  Pennsylvania  Retailers’  Asso-  through  the  composing  room  to  mini-  '^dmoreTsecond  ’  Titusvill^'^Her^d^ 

group  of  speakers  from  within  and  ciation,  which  desires  stringent  action  rnize  loss  of  type  and  time.  third,  'Towanda  Daily  Review, 

without  journalistic  ranks.  The  asso-  to  curb  comparative  price  and  other  Legislative  and  routine  business  Best  pictures.  First,  Main  Line  Daily  Times, 
cation  elected  these  officers  for  the  tmfairly  competitive  advertising.  Mr.  matters  were  disposed  of  at  the  Sat-  .^rdmore:  second.  Valley  Daily  News,  Taren- 
ensuing  year:  Hager’s  stand  was  generally  endorsed  urday  morning  session.  The  afternoon  ‘“"’i  Haven  Express. 

President,  Floyd  Chalfant,  Waynes-  and  received  the  approval  of  Charles  was  featured  by  addre^es  of  Col.  Division  D,  Large  Weeklies 

Ixw  Record-Herald;  vice-president,  W.  Mears,  promotion  manager  of  the  Eddie  Rickenbacker,  on  ‘“rransporta-  Best  front  page.  First.  VVestinghouse  Valley 
Charles  W.  Roll,  Coraopolis  Record;  Cleveland  (O.)  News,  who  answered  tion  and  Communication,”  and  Rowe  News,  W'ilmerding;  second,  Brookville  .Ameri- 
secretary  -  treasurer  Howard  Rey-  a  variety  of  questions  put  by  the  Stewart,  head  of  the  Stewart- Jordan  can;  third.  Meyersdale  Republican. 

.Jt  Q«.rr„.UI.  Snn.  memb.p.  „  ,  .X 

Executive  Committee  at  Large—  Development  of  small  advertismg  and  the  Newspapers.  Interborough  Press,  Spring  City. 

William  D.  Mansfield,  McKeesport  accoimts  was  a  major  topic.  Mr.  Some  observations  by  Mr.  Stewart,  Newspaper  production.  First,  Brookville 
News  (retiring  president);  N.  Mears’  advice  was  that  they  can  be  long  publisher  of  the  Philadelphia  American;  second,  Meyersdale  Republican 
A  FVantz,  Stroudsburg  Record;  C.  B.  brought  into  the  newspaper  and  kept  Record,  were:  **>‘'■4  Quakertown  Free  I’ress. 

hartz,  Sharon  Herald;  District  No.  1,  there  by  detailing  one  member  of  “The  time  has  long  since  passed  Division  E,  Small  Weeklies 

Holland  L.  Adams,  Bethlehem  Globe-  the  advertising  staff  as  a  “small  ac-  when  newspapers  could  sit  back  and  Best  front  page.  First,  Clarion  Republican; 
Times;  E.  E.  Althouse,  Sellersville  count”  man  and  keeping  him  on  that  ignore  the  competition  of  other  media,  second,  Hamburg  Item;  third,  Butler  County 
Herald;  District  No.  2,  J.  R.  Dershuck,  assignment.  Natural  promotion  proc-  It  seems  to  me  high  time  that  news-  Record- 
Hazleton  Plain  Speaker  &  Standard-  esses  move  a  man  from  small  to  larger  papers  met  intelligently  and  compe-  iican-**s^nd'^*  HamSir  H"^m 
Sentinel;  F.  T.  Gelder,  Forest  City  accounts,  he  said,  but  the  man’s  gain  tently  the  competition  of  other  adver-  Newspaper’  productfon.""  First  Hamburg 
‘Vetos;  District  No.  3,  H.  W.  Young,  is  the  paper’s  loss,  for  it  cannot  thus  tising  media.  Item;  second,  Coraopolis  Record. 
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Editor  &  Publisher  for  January  23,  1937 


$22,250  SETTLEMENT  IN 
BURTON  SUIT 


R.  J.  Reynold*  Pays  Gentleman 
Rider  to  End  Libel  Action — 
Picture  Brought  Him 
$25,250. 


Crawford  Burton,  gentleman  steeple¬ 
chase  rider,  and  New  York  stock  bro¬ 
ker,  this  week  accepted  $22,250  from 
the  R.  J.  Reynolds  Tobacco  Company 
as  a  settlement  in  his  $200,000  libel 
action  growing  out  of  the  publication 
of  a  color  advertisement  of  himself 
in  riding  garb  holding  a  saddle  with 
an  over-girth  suspended  in  such  a 
manner  that  it  appeared  to  show  him 
indecently  exposed.  The  settlement 
was  announced  by  Joseph  R.  Trues- 
dale,  attorney  for  Mr.  Burton. 

Stipulations  were  filed  indicating 
that  adjustments  and  settlements  out 
of  court  have  been  made  in  suits 
brought  by  Burton  against  the  follow¬ 
ing:  EIsquire  Publishing  Co.,  Funk  & 
Wagnalls  Co.,  William  Esty  &  Co.,  and 
the  McGraw-Hill  Publishing  Co. 

The  settlement  covered  all  of  the 
yet  untried  actions  which  were  pend¬ 
ing  trial,  with  the  exception  of  one 
case  against  Leon  &  Elddie’s,  New 
York  night  club.  In  this  action  it  is 
charged  that  one  of  the  partners  of 
the  restaurant  had  superimposed  a 
picture  of  his  face  in  the  place  of  that 
of  Mr.  Burton’s  and  sent  a  copy  of 
the  picture  to  many  of  his  friends. 

Last  week  Mr.  Biurton  won  a  jury 
verdict  of  $2,500  from  the  Crowell 
Publishing  Company,  publishers  of 
Collier’s  and  the  American  Magazine. 
He  had  sued  for  $75,000  in  this  action. 

Mr.  Burton  posed  for  the  picture  for 
a  fee  of  $500. 

He  said  that  following  the  publica¬ 
tion  of  the  picture  he  was  held  up  to 
the  jibes  and  ridicule  of  his  colleagues 
on  the  floor  of  the  New  York  Stock 
Elxchange.  Their  remarks  were  such, 
he  alleged,  that  he  was  forced  to  re¬ 
main  away  from  his  business  to  escape 
the  abuse. 

The  first  suit  against  the  Crowell 
Publishing  Company  was  thrown  out 
of  a  United  States  District  Court  when 
it  first  came  up  for  trial.  However, 
Justice  Learned  Hand  of  the  Circuit 
Court  of  Appeals  ruled  that  “the  con¬ 
trast  between  the  drawn  and  serious 
face  (of  Mr.  Burton)  and  the  accom¬ 
panying  fantastic  and  lewed  deformity 
was  so  extravagant  that  ...  it  made 
of  the  plaintiff  a  preposterously  ridi¬ 
culous  spectacle,  and  the  obvious  mis¬ 
take  only  added  to  the  amusement.” 

The  case  was  interesting  to  the 
press  not  only  on  the  basis  of  its  legal 
points  but  also  because  of  the  finesse 
it  required  of  writers  to  describe  the 
picture  in  a  manner  which  would  not 
be  offensive  but  yet  not  so  delicate  as 
to  sacrifice  clarity.  Time  said  that 
“by  a  horrible  mischance,  the  photo¬ 
graph  of  Mr.  Burton,  holding  his  sad¬ 
dle  and  girth,  reproduced  in  such  a 
manner  that  to  a  prurient  eye  it  ap¬ 
peared  to  show  Mr.  Burton  indecently 
exposed  as  only  a  man  could  be  ex¬ 
posed.” 

ISSUE  CLIMAXES  DRIVE 

Climaxing  two  years  of  editorial 
battling  for  “honest,  progressive  gov¬ 
ernment  in  Georgia,”  the  Athens 
(Ga.)  Times  published  a  52-page 
Statewide  Inaugural  Edition  as  a 
tribute  to  Governor  E.  D.  Rivers 
Jan.  12.  So  enthusiastic  in  behalf  of 
the  Roosevelt  administration  was  he, 
Publisher  L.  E.  Siillivan  devoted  a 
daily  double  column  front  page  edi¬ 
torial  to  lambasting  Governor  Tal- 
madge  and  his  “militaristic”  policies 
from  Jan.  1,  1936,  until  Sept  9,  when 
Eugene  Talmadge  went  down  in  de¬ 
feat  with  all  his  candidates. 


Separation  of  Publishing  Interests 

of  Berry  Brothers  Completed 


T  ONDON — Separation  of  the  pub- 
1-/  lishing  interests  of  the  Berry 
brothers,  who  for  many  years  have 
controlled  one  of  the  largest  newspa¬ 
per  groups  in  Britain,  was  accom¬ 
plished  this  week. 

Lord  Camrose,  the  elder  brother, 
acquired  Lord  Kemsley’s  interest  in 
the  London  Daily  Telegraph  and  Lord 
Kemsley  took  over  his  brother’s  hold¬ 
ings  in  Allied  Newspapers.  The  Daily 
Telegraph  with  a  capital  of  £200,000 
is  now  controlled  by  Lord  Camrose 
who  has  acquired  his  brother’s  £60,- 
000  interest  in  the  paper  and  the  major 
portion  of  the  £60,0(>0  holding  of  Lord 
Iliffe,  which  gives  him  control  of  the 
paper  of  which  Lord  Iliffe  will  still 
remain  a  director.  The  other  side  of 
the  deal  is  that  Lord  Kemsley  has 
bought  from  his  brother  his  holdings 
in  Allied  Newspapers,  Ltd.,  and  suc¬ 
ceeds  his  brother  as  chairman  of  that 
group,  which  controls  12  daily  news¬ 
papers  and  6  Sunday  newspapers,  in¬ 
cluding  Daily  Sketch,  London;  Daily 
Dispatch,  Manchetser;  North  Mail, 
Newcastle;  Evening  Chronicle,  Man¬ 
chester;  Evening  Chronicle,  New¬ 
castle;  North-Eastern  Gazette,  Mid¬ 
dlesbrough;  Evening  Gazette,  Read¬ 
ing;  Yorkshire  Telegraph  and  Star, 
Sheffield;  Press  &  Journal,  Aberdeen; 
Daily  Record,  Glasgow;  Evening  Ex¬ 
press,  Aberdeen;  Evening  News,  Glas¬ 
gow;  Sunday  Times;  Sunday  Chron¬ 
icle,  Empire  News  (Simday),  Sunday 
Graphic,  Sunday  Sun,  Newcastle;  and 
the  Sunday  Mail,  Glasgow. 

Lord  Iliffe,  who  became  deputy 
chairman  of  Allied  Newspapers,  Ltd., 
has  acquired  controlling  interest  from 
Lord  Camrose  in  Kelly’s  Directories, 
Ltd.,  publishers  of  national  and  local 
directories.  Lord  Camrose  takes  over 
the  shareholding  interest  in  the  Finan¬ 
cial  Times  and  the  Amalgamated 
Press  (magazine  and  periodical  firm) 
from  Lord  Kemsley  and  Lord  Iliffe. 
The  only  paper  on  which  the  three, 
who  have  bwn  partners  for  so  long, 
retain  a  joint  interest  is  the  Western 
Mail,  Cardiff.  Lord  Camrose  will 
therefore  concentrate  on  national 


“class”  dailies,  the  Daily  Telegraph 
and  the  Financial  Times,  and  any 
periodicals  through  the  Amalgamated 
Press,  leaving  his  brother.  Lord  Kems- 
loy,  and  their  friend  and  partner.  Lord 
nffie,  to  control  the  publishing  of 
“popular”  national  newspapers  and 
provincial  daily,  evening  and  Sunday 
newspapers. 

The  Berry  brothers’  shareholding 
interest  in  Edward  Lloyd,  Ltd.,  manu¬ 
facturers  of  newsprint  paper,  was  re¬ 
cently  sold  to  Bowaters’,  it  being  then 
announced  that  they  wished  to  con¬ 
centrate  on  publishing. 

Lord  Camrose’s  sons,  the  Hon.  Sey¬ 
mour  Berry  and  the  Hon.  Michael 
Berry,  are  resigning  from  Allied 
Newspapers  and  will  be  closely  asso¬ 
ciated  with  their  father  in  his  other 
companies.  Three  of  Lord  Kemsley’s 
sons  are  associated  with  their  father 
and  with  Lord  Iliffe  in  daily  and  trade 
journal  publishing  interests.  The 
business  of  Kelly’s  Directories,  Ltd., 
owns  the  Associated  Iliffe  Press,  Ltd., 
which  was  founded  about  half  a  cen¬ 
tury  ago  by  Lord  Iliffe’s  father  and 
which  itself  controls  Trader  Publica¬ 
tions,  Ltd.,  publishers  of  a  group  of 
trade  journals.  The  Diffe  publications 
include  The  Autocar  and  other  jour¬ 
nals  catering  to  the  automobile  in¬ 
dustry. 

The  complicated  joint  control  of 
these  publishing  interests  by  Lord 
Camrose  and  his  brother,  Lord  Kems¬ 
ley,  and  their  friend  Lord  Diffe  has 
now  been  greatly  simplified  by  the 
change  and  their  individual  publish¬ 
ing  responsibilities  are  defined  and 
separated.  Lord  Camrose  said  when 
this  important  change  was  announced. 
The  total  capital  of  the  companies  in¬ 
volved  is  more  than  £16,000,000  and 
affects  21  newspapers  and  more  than 
100  periodical  publications.  As  far  as 
present  arrangements  go  there  will  be 
no  changes  in  personnel  on  the  pub¬ 
lications  other  than  those  of  directors 
as  explained  above.  This  is  the  most 
important  and  far-reaching  move  that 
has  been  made  in  the  newspaper  and 
periodical  industry  for  some  years. 


SAYS  A.  &  P.  TOOK  BROKERAGE 


Federal  Trade  Commission  Files 
Under  Patman  Act 

First  complaints  by  the  Federal 
Trade  Commission  under  the  broker¬ 
age  clause  of  the  Robinson-Patman 
Act  have  been  issued  against  the 
Great  Atlantic  &  Pacific  Tea  Com¬ 
pany  and  the  Biddle  Purchasing  Com¬ 
pany  of  New  York,  with  a  dozen 
other  companies  named  as  respond¬ 
ents.  The  FTC  charged  that  the  Bid¬ 
dle  company,  in  placing  orders,  ac¬ 
cepted  brokerage  fees  usually  of  1 
to  5  per  cent,  and  passed  them  on  to 
the  buyers,  who  consequently  re¬ 
ceived  aUowances  not  covering  actual 
brokerage  services  rendered. 

A  statement  by  the  A&P  counsel 
replied  that  since  passage  of  the  act, 
“the  A&P  has  not,  to  the  knowledge 
of  any  responsible  officer,  accepted 
any  allowance  or  discount,  except 
such  as  was  available  to  any  other 
buyer  on  proportionately  equal 
terms.” 

CARRIES  MATTSON  LETTERS 

The  Seattle  Post-Intelligencer  pub¬ 
lished  Wednesday  two  letters  in  the 
handwriting  of  the  murdered  10-year- 
old  Charles  Mattson.  The  Associated 
Press  report  of  the  P-I’s  copyrighted 
story  said  that  the  text  of  the  notes, 
addressed  to  the  kidnaped  boy’s 
father,  threatened  death  to  Charles 
if  police  interfered. 


General  Motors  Spent 
$7,231,260  in  Magazines 

Biggest  magazine  advertisers  of  1936 
made  extensive  additions  to  their  use 
of  space  during  the  year,  according  to 
the  following  list  of  the  dozen  leaders, 
computed  by  Business  Week  from  data 
of  the  Publishers  Information  Bureau; 


1936 

1935 

tieneral  Motors  . . 

. .  $7,231,260 

$5,148,564 

Chrysler  . 

. .  3,295,586 

2,501,131 

Reynolds  Tobacco 

..  3,202.313 

2,268,316 

Procter  &  itamble. 

. .  2,440.167 

2.193.561 

Bristol-Myers  .... 

. .  2,385,904 

1,793.155 

Standard  Brands  . 

. .  2.200,038 

2,413,247 

(leneral  Foods  . . . 

. .  2,085,122 

1.713,091 

1-^mbert  . 

..  1,784.600 

1,780,415 

I'ord . 

..  1,749,701 

940,182 

Camt'bell  Soup  . . . 

..  1.539,209 

1,711,235 

General  Electric  . . 

..  1,535,265 

1,428,046 

Lever  Bros . 

. .  1,499,705 

1,784,878 

LYSOL  SETS  SALES  RECORD 

Lysol  disinfectant,  setting  a  new 
record  in  sales  volume  in  1936,  will 
increase  its  advertising  in  1937,  ac¬ 
cording  to  Lennen  &  Mitchell,  the 
agency  for  Lehn  &  Fink,  maker  of 
Lysol.  The  1936  campaign  included 
magazines,  newspapers,  radio,  store 
promotions  and  hospital  and  trade 
papers. 


APPELS  ON  WORLD  TRIP 

Joseph  H.  Appel,  of  John  Wana- 
maker,  New  York,  one  of  the  directors 
of  the  Advertising  Federation  of 
America,  and  Mrs.  Appel,  sailed  Jan. 
19,  on  the  S.S.  Stella  Polaris  for  a 
cruise  to  the  South  Seas  and  around 
the  world.  They  will  return  May  13. 


C.  SELDEN  RETIRES 
FROM  N.  Y.  TIMES 


London  Chief  Returns  to  Old  H*n« 
at  Nantucket — Succeeded  s* 
Correspondent  by  Fer¬ 
dinand  Kuhn,  Jr. 

Thirty  members  of  the  Associatk* 
of  American  Correspondents  in  Lon¬ 
don  attended  a  farewell  luncheon  at 
the  Savoy  Hotel  Jan.  8  in  honor  o< 
Charles  Selden,  chief  London  co¬ 
respondent  of  the  New  York  Tima 
who  retired  from  active  service  Jan.  l| 
after  45  years’  newspaper  work. 

“Charles  Selden  maintained  the 
high  tradition  of  the  New  York  Tinas 
throughout  the  period  of  his  ten  years 
of  distinguished  work  in  London,* 
said  Frank  H.  King,  Associated  Press 
chief  of  bureau  in  London,  who  pie- 
sided  as  a  past  president  of  the  asso¬ 
ciation  in  the  absence  of  William 
Hillman.  The  correspondents  pre¬ 
sented  Selden  with  an  English  walk¬ 
ing  stick  as  a  farewell  gift. 

Mr.  King  spoke  of  the  regret  Ama- 
ican  newspaper  men  in  London  felt 
at  losing  Selden,  but  said  they  were 
glad  to  know  that  the  head  of  the 
Times  staff  in  London  was  to  be  Fer¬ 
dinand  Kuhn,  Jr.,  who  has  been  Sel- 
den’s  second  in  command  there. 

Mr.  Selden  advised  all  his  Ixmdon 
colleagues  to  grow  old  quickly.  He 
had  been  retired  a  week  and  he  lil^ 
it,  he  said.  Selden  said  he  would 
write  no  memoirs,  for  after  45  yean 
of  active  newspaper  work  he  doiied 
having  a  note,  a  memorandum  or  a 
single  memoir.  After  a  month  in 
Dorsetshire,  Selden  wiU  return  to 
America  and  plans  to  live  in  his  old 
home  on  Nantucket  Island. 

Mr.  Selden  started  newspaper  work 
on  the  Providence  Journal  in  1893, 
after  graduation  from  Brown  Uni¬ 
versity,  and  was  on  the  staff  of  tht 
Providence  paper  and  the  New  York 
Sun  imtU  19M. 

He  was  with  the  New  York  Evening 
Post  from  1904  untfl  1916,  was  travd- 
ing  correspondent  with  the  New  Yod 
Times  magazine,  1916-17;  Paris  cor¬ 
respondent  of  the  Times,  1918-19; 
European  correspondent.  New  York 
Evening  Post,  1920;  did  special  maga¬ 
zine  work  in  Asia,  Europe  and  America 
xmtil  1927  when  he  became  chid 
London  correspondent  for  the  New 
York  Times. 

Mr.  Kuhn,  Jr.,  has  been  with  the 
London  bureau  nine  years  prior  to 
that  on  the  New  York  staff. 


MOGELEVER  CASE  CONTINUED 

The  case  of  Jacob  Mogelever,  city 
editor  of  the  Newark  (N.  J.)  Ledger, 
who  was  expelled  from  the  New^ 
guild  last  December  and  who  is  at¬ 
tempting  to  prevent  his  name  from 
being  removed  from  the  rolls,  has  been 
continued  indefinitely.  The  guild  was 
temporarily  restrained  by  Vice  Chan¬ 
cellor  John  O.  Bigelow  from  removing 
Mogelever’s  name  from  the  rolls.  An 
order  to  show  cause  why  the  restraint 
should  not  be  continued  was  made 
returnable  Jan.  19.  By  consent  of 
both  coimsels  this  was  continued. 
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NEW  OLD  GOLD  CONTEST 

The  big  picture  contest  rim  by  (W 
Gold  cigarettes,  in  PhDadelphia  area 
last  fall  is  to  be  repeated,  with  modifi¬ 
cations,  in  a  nation-wide  campaign  to 
be  announced  in  large  newspapB 
space  next  week,  it  was  report^  to 
New  York  this  week.  Two  hundrrf 
thousand  dollars  will  be  offered  to 
cash  prizes  by  P.  Lorillard  Company, 
with  a  new  series  of  pictures  appetf- 
ing  each  week  for  fifteen  weeks,  it 
was  imderstood.  Lermen  &  Mitcl^ 
New  York,  the  Lorillard  agency,  with¬ 
held  confirmation  of  the  plans. 
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laws  MAY  HIT  NEWSPAPER  RATES, 
JOHN  BENSON  TELLS  PUBLISHERS 

Trend  Is  Against  Discrimination  Among  Competitors,  He 
Says  at  Oregon  Meeting,  Citing  Patman  Act  and 
Possible  State  Legislation 


,sIN  the  face  of  a  growing  public 
1  sentiment  against  discrimina- 
300  among  competitors,”  there  is  “im- 
jjient  danger”  that  legislation,  state 
of  Federal,  will  reach  newspaper  rate 
ijjgerentials,  John  Benson  told  Ore- 
^  State  Publishers  meeting  at 
£ugene,  Ore.,  Jan.  22.  Mr.  Benson, 
president  of  the  American  Association 
of  Advertising  Agencies,  added: 

“Whether  the  Robinson  -  Patman 
Law  will  ever  menace  differentials, 
ve  don’t  know;  but  there  is  a  trend 
3  that  direction;  and  the  passage  of 
sate  versions  of  that  law  would  reach 
ibe  rates  of  retail  and  general  adver¬ 
tisers.  I  believe  it  is  a  wise  publisher 
who  looks  ahead  and  sets  his  house  in 
order  to  meet  the  demands  of  law  and 
of  public  sentiment  in  this  matter;  so 
oases  his  differentials  as  to  justify 
them  on  the  score  of  relative  cost  or 
sendee  rendered. 

T  would  suggest  a  standard  and 
jniform  cost  accounting  system  in 
your  business,  for  both  city  and  coun¬ 
try  press.  That  would  furnish  a  logi¬ 
cal  base  for  rate  making  and  furnish 
publishers  reliable  figures  with  which 
to  justify  differentials,  rates  and  dis¬ 
counts,  both  to  the  advertiser  and  to 
the  government.  The  time  is  coming, 

I  believe,  when  such  justification  will 
be  required. 

“Another  study  which  I  recommend 
is  of  quantity  discounts  in  the  com¬ 
modity  field.  I  believe  it  would  in¬ 
dicate  a  philosophy  which  might  well 
serve  as  a  sound  criterion  in  retail 
advertising  and  exert  a  moderating  in¬ 
fluence  to  yovu:  advantage  and  our 
own.  With  quantity  discounts  in  the 
food  industry  ranging  up  to  5  per  cent 
in  the  top  brackets,  for  instance,  it 
would  be  hard  to  justify  50  or  60  per 
emt  prevailing  in  retail  rates. 

"Either  the  study  would  satisfy  ad¬ 
vertisers  of  the  justice  of  differentials, 
or  it  would  point  the  way  to  a  more 
equitable  scale.  We  have  no  quarrel 
with  differentials  if  they  are  moderate; 
it  is  the  steep  scale  of  discoimts  which 
does  the  harm.” 

Mr.  Benson  said  that  two  obstruc¬ 
tions  block  the  path  of  newspaper 
advertising — rate  demoralization  which 
sometimes  amounts  to  “discrimination 
of  a  destructive  sort,”  and  in  the  sec¬ 
ond  place,  “a  lack  of  reliable  and  im¬ 
partial  information  about  the  paper 
and  its  market,  and  of  a  parallel  com¬ 
piling  of  such  data  covering  all  papers 
in  a  given  area  or  market.” 

“Such  data  as  are  now  available,” 
he  said,  “are  mostly  produced  by  the 
publisher  himself,  and  have  the  ear¬ 
marks  of  sales  promotion,  however 
honest  and  scientific  the  figures  and 
facts  may  be.  And  there  is  no  tmi- 
fonnity  either  in  the  methods  used  in 
research  or  in  the  classification  of 
data.  Comparisons  between  papers 
and  between  markets  cannot  be  made. 
There  is  an  urgent  need  for  scientific 
research  in  the  newspaper  field,  made 
en  some  uniform  basis  and  by  some 
hnpMtial  and  scientific  body  in  whose 
findings  all  would  have  faith.” 

As  examples  in  other  media,  he  cited 
^  Traffic  Audit  Bureau  in  the  out¬ 
door  field,  and  the  Joint  Committee 
w  Radio  Research. 

“If  the  so-called  United  Front,”  he 
added,  “would  spend  the  bulk  of  its 
pontemplated  income  of  $400,000  a  year 
m  financing  such  a  nation-wide  sur- 
'jery  of  newspaper  markets  it  would 
do  you  publishers  a  world  of  good  and 


give  newspaper  advertising  an  impulse 
that  nothing  else  could  do.” 

Mr.  Benson’s  remarks  on  rates  came 
at  the  close  of  an  address  covering  a 
wide  range  of  advertising  phases. 
Earlier  he  had  said:  “It  seems  to  me 
we  have  all  been  too  rate-conscious. 
In  themselves  rates  mean  little  or 
nothing.  It’s  what  we  get  for  them 
that  coimts. 

“What  makes  value  in  newspaper 
advertising?  I  can  name  the  outstand¬ 
ing  factors  right  off  the  bat: 

“1.  Reader  interest  circulation;  a 
good  paper  believed  in  by  its  readers. 

“2.  Reliable  advertising  copy  in 
your  columns. 

“3.  Effective  and  resultful  adver¬ 
tising  copy. 

“4.  Rates  which  yield  a  profit  both 
to  you  and  to  the  advertiser,  and  es¬ 
tablish  no  unequal  competition. 

“5.  A  medium  easy  for  the  adver¬ 
tiser  to  use,  with  rates  he  can  depend 
upon,  and  market  and  circulation  data 
available  on  a  uniform  and  impartial 
basis.” 

Howard  Names  Two 

To  Talk  With  Guild 

In  response  to  a  request  from  the 
Newspaper  Guild  of  New  York  for 
“immediate  negotiations  for  a  full 
guild  contract  and  a  blanket  10%  pay 
restoration,”  Roy  Howard,  president 
of  the  New  York  World-Telegram, 
last  week  designated  Noel  S.  Mac- 
neish,  acting  publisher,  and  Lee  B. 
Wood,  executive  editor,  as  representa¬ 
tives  in  the  collective  bargaining 
negotiations. 

Mr.  Howard’s  action  was  in  answer 
to  a  letter  from  Milton  Kaufman,  New 
York  guild  executive  secretary,  for¬ 
warding  a  petition  bearing  the  signa¬ 
tures  of  World-Telegram  staff  mem¬ 
bers. 

Mr.  Howard’s  letter  followed  a  bul¬ 
letin  board  annoimcement  by  the 
World- Telegram  in  which  it  was 
said: 

“This  newspaper  is  of  the  opinion 
that  the  company  vmion  idea  is  op¬ 
posed  to  the  best  interests  of  both  the 
staff  and  itself.  Consequently,  and 
unwisely  perhaps,  to  avoid  any  pos¬ 
sible  suspicion  of  meddling  in  guild 
matters,  the  management  has  avoided 
even  normal  personal  and  friendly 
discussions  with  the  members  of  the 
staff  relative  to  the  guild.  By  such 
silence  we  may  have  contributed  to 
some  honestly  entertained  misconcep¬ 
tions  and  misunderstandings. 

“The  management  believes  that 
agreement  with  the  staff  is  possible, 
in  complete  conformity  with  both  the 
spirit  and  the  letter  of  the  Wagner 
law,  which  we  have  editorially  advo¬ 
cated — for  ourselves  as  well  as  for 
others.” 

Representatives  of  the  guild,  Milton 
Kaufman,  Vilas  Boyle,  chairman  of 
the  Post  unit,  and  William  Mangold, 
all  members  of  the  executive  board, 
met  with  the  World-Telegram  execu¬ 
tives  Monday  and  Thursday  after¬ 
noons  this  week  reaching  no  definite 
agreement. 

STORM  JOINING  BYOIR 

Frederick  A.  Storm,  White  House 
United  Press  man,  has  resigned  effec¬ 
tive  Feb.  1  to  join  Carl  Byoir  Asso¬ 
ciates  publicity  and  advertising  firm  in 
New  York  City.  Breaking  in  at  Ro¬ 
chester  a  decade  ago  Storm  covered 
Albany  for  the  New  York  Gannett 
group  and  became  head  of  the  Albany 
bureau  of  UP  in  1932. 


Patterson  Meets  Minister 


Paul  Patterson,  publisher  of  the  Balti¬ 
more  Sunpapers  and  Press,  is  shown  as 
he  is  greeted  by  Japan’s  Prime  Minister 
Koki  liirota  at  the  inauguration  of  Y. 
Iwanaga  as  president  of  Japan’s  new 
news  agency.  Mr.  Patterson  recently 
returned  from  a  world  tour,  mainly  by 
air. 


Sheba  Sees  Advent  of 
Color  Work  in  Japan 

Here  in  the  United  States  to  lay 
plans  for  promoting  color  printing  in 
Japanese  newspapers,  S.  Sheba,  for¬ 
mer  publisher  of 
the  Japan  Times, 
one  of  two  Eng¬ 
lish  language 
papers  in  Tokio, 
told  Editor  & 
Publisher  this 
week  that  the  ad¬ 
vent  of  increased 
color  printing  is 
near  in  Japan. 

Stopping  in 
Chicago  en  route 
to  New  York, 
S.  Sheba  Mr.  Sheba  has 

been  the  guest 
of  the  Chicago  Tribune,  where  he 
has  been  especially  interested  in  the 
run-of-paper  color  work  and  color- 
gravure.  He  has  also  visited  a  num¬ 
ber  of  other  plants  where  color 
printing  is  done.  Accompanying  Mr. 
Sheba  is  T.  Katsuschiman,  chief  of  the 
mechanical  department  of  the  Asahi 
Nagoya  plant  in  Tokio. 

Formerly  known  as  the  “Hearst  of 
Hawaii,”  where  he  at  one  time  owned 
and  published  four  newspapers,  Mr. 
Sheba  evidenced  keen  interest  in  the 
achievements  of  the  American  press. 
His  son,  Kimpei,  is  Tokio  correspond¬ 
ent  for  the  'Tribune. 

The  Tokio  newspaperman  spoke 
highly  of  the  American  educational 
system.  Educated  himself  in  a 
Methodist  mission  school  in  Japan  and 
a  “graduate”  of  “Webster’s  College” 
(the  dictionary),  he  told  Editor  & 
Publisher  that  three  of  his  children 
were  educated  in  American  schools 
and  three  received  their  education  in 
Japan.  “My  children  educated  in 
America  are  more  practical  minded 
and  are  all  doing  well,”  he  said,  “but 
the  three  educated  in  Japan  I  con¬ 
tinually  have  to  help  in  getting  jobs 
and  often  in  furnishing  them  money. 
They  do  not  seem  to  know  how  to 
apply  their  education  to  the  practical 
world.” 


WEEKLY  GOES  OPEN  SHOP 

The  Batavia  (N.  Y.)  Times  Publish¬ 
ing  Company,  law  printers  and  pub¬ 
lishers  of  the  weekly  Batavia  Times, 
went  on  an  open  shop  basis  Jan.  18  as 
Albert  F.  Kleps,  president  and  general 
manager,  refused  to  recognize  the  de¬ 
mands  of  the  Typographical  Union. 


ITU  Threatens  Expulsion 
In  **SU-Down’*  Strike 

(By  telegraph  to  Editor  &  Publisher) 

Beaumont,  Tex.,  Jan.  21  —  Under 
threat  of  expulsion  from  the  Interna¬ 
tional  Typographical  Union,  by  Presi¬ 
dent  C.  P.  Howard,  printers  in  the 
Beaumont  (Tex.)  Enterprise  and 
Journal  plant,  ended  a  24-hour  “sit- 
down”  strike  today  called  by  W.  F. 
Hill,  president  of  Typographical  Local 
No.  ^9.  It  involved  84  members  in 
Beaumont  and  Port  Arthur. 

These  men  voted  unanimously  Jan. 
17  to  ask  strict  sanctions,  owing  to  the 
failure  of  E.  C.  Davis,  business  man¬ 
ager  of  the  Enterprise  and  Journal  to 
meet  a  scale  committee  upon  the  ex¬ 
piration  of  a  wage  contract  Jan.  18. 

Business  Manager  James  Day,  of 
the  Port  Arthur  News,  a  Marsh-Fen- 
tress  publication,  willingly  signed  a 
contract  giving  an  increase  to  $1.08 
and  $1.13  hourly  scale.  The  Enter¬ 
prise  and  Journal  printers  are  back 
under  protest,  demanding  action  with¬ 
in  ten  days.  They  want  to  enter  arbi¬ 
tration  and  are  asking  retroactive  pay. 
International  Representative  C.  A. 
Burton  is  here  assisting  in  negotia¬ 
tions.  The  old  scale  of  95  cents  has 
been  boosted  to  $1.00  pending  arbi¬ 
tration.  The  present  contract  was  not 
sanctioned  by  the  International  Typo¬ 
graphical  Union. 


N.  J.  BARS  LIQUOR  ON  RADIO 

Newark,  N.  J.,  Jan.  20 — Disapproval 
of  all  liquor  advertising  over  radio 
stations,  “because  it  carries  its  mes¬ 
sage  directly  into  the  home  and  to 
the  family  Reside,  whether  welcome 
oi  not,”  was  expressed  by  New  Jer¬ 
sey  State  Alcoholic  Beverage  Control 
Commissioner  D.  Frederick  Burnett 
in  a  letter  to  Radio  Station  WEST  of 
Easton,  Pa.,  replying  to  an  inquiry 
regarding  his  attitude  on  a  proposed 
word-building  contest  by  a  liquor  ad¬ 
vertiser.  Although  admitting  there  is 
nothing  in  the  present  New  Jersey 
liquor  rules  and  regulations  barring 
such  contests.  Commissioner  Burnett 
warned  that  their  widespread  use  in 
connection  with  liquor  advertising 
would  result  in  “immediate  promul¬ 
gation  and  rigid  enforcement  of  rules 
forbidding  the  conduct  of  such  con¬ 
tests.” 


JOURNALISM  COURSE  SET 

A  fifteen-week  sympiJsium  on  jour¬ 
nalism  will  begin  Feb.  1  at  the  New 
School  for  Social  Research  in  New 
York  City.  A  group  of  American 
journalists  will  participate  in  the 
comse.  Among  the  speakers  will  be: 
Leon  Whipple,  professor  of  journalism 
at  New  York  University;  Arthur 
Krock  and  Neil  MacNeil  of  the  New 
York  Times,  Hejrwood  Broun,  column¬ 
ist  of  the  New  York  World-Telegram; 
Irita  Van  Doren,  Walter  Lippmann 
and  Edward  H.  Collins  of  the  New 
York  Herald  Tribune,  and  Kyle  Crich¬ 
ton  of  Collier’s. 

TO  PROBE  TAX  DEFEAT 

(By  telegraph  to  Editor  &  Publisher) 
Sacramento,  Cal.,  Jan.  20 — Charging 
opponents  of  the  California  Chain 
Store  tax  “admitted  having  spent 
$1,200,000  and  actually  probably  spent 
$2,500,000,”  Assemblyman  Melvin 
Cronin  introduced  a  legislative  bill 
proposing  investigation  of  expendi¬ 
tures  in  a  campaign  leading  to  defeat 
of  the  tax  proposal  on  last  November’s 
ballot. 


OKLA.  PAPERS  RAISE  RATES 

Increases  in  circulation  rates  were 
annoimced  last  week  by  three  Okla¬ 
homa  newspapers.  The  Tulsa  Trib¬ 
une  and  the  Tulsa  World  raised  their 
weekly  rates  from  15  cents  to  18  cents, 
and  the  Cushing  (Okla.)  Citizen 
raised  its  price  to  15  cents. 


14 


Editor  &  Publisher  for  January  23,  1937 


TWELVE  STATE  PRESS  ASSOCIATIONS 
HOLD  MEETINGS  DURING  WEEK 


Hopes  to  **Grotc  l/p’ 


F.  T.  C.  POWER  OVEIi  ® 
PRESS  CHALLENGED 


Dean  Ackerman  Warns  Agrainst  Dangers  of  Propaganda — 
Service  Basis  of  Classified  Pages  Emphasized  Before  New 
England  Managers — Coast  Group  to  Study  Rates 


Newspaper  publishers  and  ed-  rather  than  linage  as  it  is  easier  to 
itors  gathered  at  various  points  understand  and  give  the  impression  of 


I'M  itors  gathered  at  various  points  understand  and  give  the  impression  of 
diming  the  past  two  weeks  for  their  low  cost.  The  speaker  also  urged  the 


annual  or  semi-annual  conventions,  adoption  of  censorship  bulletins  pro- 
Some  12  state  press  associations  con-  mulgated  by  the  Association  of  News- 


vened  to  discuss  the  problems  in  their  paper  Classified  Advertising  Managers 
particular  loca’iiy  and  to  hear  dis-  in  an  effort  to  protect  readers  from 


tinguished  speakers  on  topics  of  in-  fraud. 


terest  to  the  press. 


More  than  75  weekly  newspaper 


Publishers  and  others  attending  the  editors  and  publishers  gathered  on  the 
13th  annual  institute  of  the  North  University  of  Wisconsin  campus  Sat- 


Carolina  Press  Association,  Jan.  15,  urday  to  discuss  newspaper  problems 
at  Chapel  Hill,  heard  a  warning  by  and  policies  at  the  annual  mid-winter 


Dean  Carl  Ackerman  of  the  Columbia  weekly  newspaper  conference  held 
University  Graduate  School  of  Jour-  imder  the  auspices  of  the  Wisconsin 


nalism,  against  the  effect  of  propa-  Press  Association,  the  school  of  jour- 


ganda  on  public  opinion. 


department  of  agricultural 


This  danger  is  present,  he  said,  in  journalism,  and  the  university  athletic 
both  matter  carri^  in  news  columns  department  cooperating. 


Blackwell  Journal  Attorney  Aik 
Dismissal  of  Cease  and  DciUt 
Order — Constitutional  Im. 
munity  Claimed 


Washington,  D.  C.,  Jan.  19— “H, 
Federal  Trade  Commission  has  no  an. 
thority  to  regulate  newspaper  trad, 
practices  due  to  the  constitutional  in! 
munity  of  the  press  of  this  country’ 
This  was  the  key  argument  voic« 
by  the  attorney  for  the  Bloclewi 
(Okla.)  Journal,  in  asking  that  tl» 
FTC  dismiss  its  cease  and  desist  orde- 
against  the  paper,  issued  on  th 
grounds  that  it  attempted  to  destnr 
its  competitor  the  Blackwell  Tribax, 
with  advertising  rate  cuts. 

Attorney  Ned  Looney  for  the  Jour¬ 
nal  stated:  “The  only  power  veste 
in  the  Commission  or  in  Congrea  i 
the  power  to  regulate  under  the  inter- 
state  commerce  clause  of  the  Consti 
tution.  And  we  cannot  be  regulate 
I  hope  I  grow  up  to  be  as  good  a  because  of  the  freedom  of  the  pres 


and  broadcast  by  radio  stations.  Prof.  Grant  M.  Hyde,  director  of  the  m-j  j  ^  ^  because  of  the  freedom  of  the  pres 

Robert  M.  Johnston  of  the  Chicago  school  of  journalism,  traced  the  course  newspaperman  as  you  are,”  says  Bob  exemption  clause  in  the  Constitution. 

Tribune  editorial  department,  outlined  of  the  school  and  said  that  newspapers  Clapp,  six-foot-five  Toledo  '  Blade  copy  went  on  to  state  that  assumir. 

the  obligations  of  a  free  press.  are  asking  for  journalism  graduates.  i,„y,  t„  chub  DeWolfe,  veteran  Blade  tbe  guilt  of  the  Journal,  the  only 

“The  press  is  the  trustee  of  the  “There  is  no  flood  of  students  on  the  political  writer  and  columnist,  who  is  course  for  an  injured  competitor  Ve 

stream  of  truth,”  he  said.  market,”  he  said.  not  a  bit  touchy  about  his  4  feet,  11  Vi  action  in  a  court  not  before  the  FTC 


the  obligations  of  a  free  press. 

“The  press  is  the  trustee  of  the 
stream  of  truth,”  he  said. 

Frederick  A.  Storm,  United  Press 


political  writer  and  columnist,  who  is  course  lor  an  mjured  competitor 
not  a  bit  touchy  about  his  4  feet,  llVi  action  in  a  court  not  before  the] 


White  House  correspondent,  told  the  chusetts  Press  Association  in  Boston 
group  in  the  closing  sessions  about  the  last  week,  with  President  Clayton  A. 


At  the  annual  meeting  of  the  Massa-  inches  of  height  and  often  kids  about 
iusetts  Press  .Association  in  Boston  it  in  his  column. 


relations  between  President  Roosevelt  Fairbanks  of  the  Needham  Times  pre-  Members  of  the  Virginia  Press  As 


Commission  Attorney  McMillen,  c: 
the  jurisdictional  question,  pointed  o’: 
that  according  to  the  tax  decisitaiK 
Supreme  Court  stated  that  the  free 


and  the  press,  describing  them  as  ex-  siding,  the  following  first  place  awards  sociation  gathered  in  Fredericksburg,  press  meant  that  no  govj 


tremely  cordial  and  pleasant. 

Other  speakers  included  W.  L.  Lyd 
gate,  representing  the  American  Insti- 


were  announced:  For  general  excel-  21-23  to  discuss  legislation,  in  emmental  agency  had  any  powe  a 

lence  among  weeklies,  Falmouth  En-  effect  and  proposed.  Discussion  of  over  the  printed  matter  of  i 

terprise;  general  excellence  among  social  security  legislation  and  Vir-  newspaper.  This  right  is  not  infringe! 


tute  of  Public  Opinion;  Paul  West,  dailies,  Waltham  News-Tribune;  best  ginia’s  imemployment  insurance  act  the  a^ion  of  the  FTC  against 


Journal,  he  argued. 

“Tliere  is  no  restraint  on  the  free 


secretary-manager  of  the  Association  advertising  display  weeklies,  Welles-  ^gre  of  major  interest  to  the  editors.  Journal,  he  argued, 

of  National  Advertisers,  New  York;  D.  ley  Townsmen;  best  advertising  dis-  On  the  program  as  speakers  were:  “There  is  no  restraint  on  the 

Hiden  Ramsey,  general  manager,  play  cunong  dailies,  Sotithbridge  Eve-  q.  W.  Riegel,  director  of  the  school  of  when  the  Con 

Asheville  (N.  C.)  Citizen-Times;  and  ntng  News;  best  front  page  in  week-  journalism  at  Washington  and  Lee  sion  stops  one  newspaper  fr«n 

C.  C.  Council,  Durham  (N.  C.)  Herald-  lies.  Vineyard  Gazette;  best  front  page  University:  Allen  B.  Sikes,  eastern  another,”  he  declared. 

Sun,  president  of  the  association.  in  dailies,  ^Valtham  News— Tribune,  manaeer  of  the  bureau  of  advertising  ^  discussion  by  both  parties 


Sun,  president  of  the  association. 

The  mid-winter  institute  of  the 


manager  of  the  bureau  of  advertising  ^  disc^ion  by  both  parties  cc 


The  mid- winter  institute  of  the  The  following  ofScers  of  the  Mis-  of  the  American  Newspaper  Publishers  mwits  of  the  c» 

South  Carolina  Press  Association  souri  Associated  Dailies  were  elected  Association;  and  Norman  B.  Wentzel,  most  of  the  tune  in  the 

with  President  William  E.  Gonzales,  at  the  annual  meeting  in  Kansas  City  superintendent  of  the  division  of  clas-  motion  to  dismiss, 

editor,  Columbia  (S.  C.)  State,  pre-  this  week:  Sen.  Frank  Briggs,  Macon  sifleation  of  the  United  States  Postal  Looney  made  tlw  assertion 
siding,  was  held  Jan.  15  at  Columbia.  Chronicle-Herald,  president;  Marion  Department.  ^much  as  the  Trirmne  inai 

The  state’s  two  Pulitzer  prize  win-  W.  Stauffer,  Man/rille  Forum,  vice-  P  rhitur  the  rate  cuts  when  the  Joum 


The  state’s  two  Pulitzer  prize  win-  w.  Stauffer,  Maryville  Forum,  vice-  Fred  F  Chittv  general  manager  wnen  tne  jou^ 

ners.  Editor  Robert  Lathan  of  the  president  and  Mitchell  White,  Mexico  Daily  Olwmoian  was  eSi  OTK?dent  P^blicahon,  it  forc^  the  Jouni 
Asheville  (N.  C.)  Citizen,  and  Mrs.  Ledger,  secretary-treasurer.  adopt  these  self-defense  tactics.' 


Scation  of  the  United  States  Postal  tlhe  assertion  that: 

asmuch  as  the  Tribune  inauguni 

J?  j  _  the  rate  cuts  when  the  Journal 

several  manager,  publication,  it  “forced  the  Jounial 


Julia  Peterkin,  were  guests.  Lathan, 
who  as  editor  of  the  Charleston  (S.C.) 


of  the  Allied  Daily  Newspapers  of 


Harold  Smith  of  the  Morgan  County  Washington  at  the  annual  convention 


He  also  accused  the  Tribune  of  fore 
ing  three  competitors  out  of  the 


wno  as  eairor  oi  uie  c.  a  e  .  Herald,  Fort  Morgan,  Colo.,  was  in  Seattle,  Jan.  8  and  9.  Other  officers  luhing  businesj?  in  Blackwell  in 

Neuis  and  Conner,  won  the  prize,  ad-  president  of  the  Colorado  elected  were  Ted  Robertson,  general  r2^?rate  c^  ad 

jessed  the  afternoon  s^ion.  s.  Association  at  its  annual  con-  manager,  Yakima  Herald-Republic,  ine  contracts  and  other  nracticei 

Peterkin,  whose  novel,  ^arlet  S^ter  venUon  in  Denver,  Jan.  16.  John  A.  vice-president;  John  H.  Jessup,^em-  mfdeTmo^eliaWrunderff 
Mary,  won  the  novel  prize,  sp  Courier,  Alamosa,  was  erton  News-Searchlight;  J.  C.  Kaynor,  ^tiim'b^  Ae 


elected  first  vice-president,  and  Mason 
C.  Brunson  oi  Florence  was  elected 
second  vice-president. 


Appointment  of  a  committee  of  10  nounc^  personnel  of  a  committee, 
charged  with  the  responsibUity  of  authorized  at  the  winter  business 


“r*  ai  ns  annual  con-  manager,  i  aicima  neraia-nei^oitc,  jng  contracts  and  other  practice! 

nUon  in  Denver’  Jan  16.  John  A.  vice-president;  Jo^  H.  J^up  Brem-  ^^^je  it  more  liable  under  the  law 
ler  of  the  Courier,  Alamosa,  was  erton  News-Searchlight;  J.  C.  Kaynor,  action  by  the  FTC  ” 

"b"p  Davis  of  Barnwell  was  elected  vice-president  Mwin  A.  Record,  and  John  M.  Me-  his  rebuttal,’  McMUlen  sb 

prSident  Roger  C.  Peace,  publisher,  ^^^ees.  that  the  question  for  the  FTC  to 

Greenville  News  and  Piedmont,  was  l  Wat^n  o^^li^ie'J^lreksTrlr^'^^  Among  the  activities  ^ommended  cide  is  whether  the  Journal  was  p 

- ;j — t  waison  OI  Lienver,  treasurer.  were  a  new  survey  of  local-national  of  unfair  trade  practices  in  seddn* 

President  Lester  Williams  of  the  rate  differentials,  preparation  of  a  “destroy  another  newspaper”  by 
ississippi  Press  Association  has  an-  legislative  service  to  members.  necessary  competitive  rate  cuts 


Mississippi  Press  Association  has  an- 


“destroy  another  newspaper”  by 
necessary  competitive  rate  cuts 
other  practices. 


helping  bring  more  industries  to  Ala-  at  Meridian  r^ntly,  to  per- 

bama  was  authorized  by  the  Alabama  ^  plan  for  the  auditmg  of  circ^a- 


IRENE  KUHN  SUING  MAGAZINE 

A  suit  for  damages,  alleging  a  breach 


NEW  DAILY  INCORPORATES 

With  the  filing  last  week  of 


oHiiifi  wss  flutrionzcct  Dy  md  aTsABAM a  .  a*  t  a.  j  i  of  contr&ct  H&s  institiit^d  in  i  «  x  •  n 

Press  Association  at  its  mid-winter  tion  equaliMtion  of  rates  and  employ-  ^t«ut^  m  portion  pa^re  by  the  Lum  1 

meeting  in  Montgomery,  last  week,  ment  of  a  field  manager.  The  com-  KuS  f^er  ?SS^ging  ^ito?  of  Printmg  and  Publ^mg  Co.  tte 

The  committee  will  be  appointed  by  submit  r^mmendaUons  ’  ^  daily  newspaper  for  Lima,  0 

R  G.  Bozeman  of  the  Evergreen  within  30  or  60  days  to  a  meeting  of  ?ork  WoLn  ^  iS^ulm  nounced  recenUy,  came  a  step  i 

Courant,  who  was  re-elected  pres-  the  a^ociation  follows  George  God-  LturTwiter  ml  the  The  company  1^  an  authorized 

ident  Other  officers  re-elected  were  win,  Terry  Headlight  chairman;  Nor-  talization  of  250  shares  of  no  par 

r  T  Walton  of  the  Lafayette  Sun  Mott,  Yazoo  City  Herald;  Col.  ^  Incorporators  are  Robert  &  < 

vice  nSdS  and  R  C  £?an  of  S  C.  N.  Harris,  Madison  County  Herald,  Florelv^  I.  Coates,  J.  K.  Rockey- 

riterv’  Canton;  Col.  Eimey  Imes,  ColumbiJ  sent^  by  Attorney  Barney  B.  Fen^r-  Fred  A.  Pease.  Fifteen  Lima  dtia- 

Sneaking  on  classifi^  advertising  Commercial  Dispatch;  Louis  P.  Cash-  ^  ^  ®  will  serve  on  an  advisory  board  fc 

pSlIS  a,  mSn  rj’  '=■  ”  Rve-^mber  Wd„f 

the  New  EIngland  Daily  Newspaper  Mabry,  Jr.,  Newton  Record,  and  Oscar  ' _  is  a  former  Lima  News  repon* 

Association  held  in  Boston,  Tuesday,  L  Bond,  Stone  County  Enterprise,  c.xiiaxiom  nAiiirpv  rpnim  fi  fcTID 

Paul  H.  Fitchner,  classified  advertis-  Wiggins.  TO  HEAR  KVOS  SITUATION  GALLERY  GROUP  ELE 

ing  manager  of  the  Hartford  (Conn.)  The  North  Dakota  Press  Associa-  Washington,  D.  C.,  Jan.  20— Oral  Washington,  D.  C.,  Jan. 

Times,  stated  that  the  classified  section  tion  met  in  Fargo,  Jan.  15,  16.  Ap-  argument  on  the  application  of  station  election  held  Jan.  16,  memben 

is  not’ just  white  space  for  sale  but  a  proximately  25  North  Dakota  editors  KVOS,  Bellingham,  Wash.,  for  renewal  Senate  and  House  press  galleiieicIH 

service  offered  readers  in  time  of  and  publishers  presented  papers  to  the  of  its  broadcasting  permit,  on  the  ap-  five  members  of  a  Standing  Or 
need.  group  on  various  problems.  Prof,  plication  of  the  Bellingham  Publish-  tee  of  Correspondents  to  serve 


TO  HEAR  KVOS  SITUATION 

Washington,  D.  C.,  Jan.  20 — Oral 


GALLERY  GROUP  ELECTD) 

Washington,  D.  C.,  Jan.  18-dl 


He  stressed  the  point  that  want  ads  Thomas  F.  Barnhart,  of  the  University  ing  Company  for  a  construction  per-  the  75th  Congress:  Nathan  W. ' 


placed  by  voluntary  advertisers  are  of  Minnesota,  also  addressed  the  meet-  mit,  and  on  the  application  of  Gomer  son.  Associated  Press;  Alfred  E 
the  Vtngjg  of  the  section  and  should  not  ing.  Carleton  Lee,  acting  head  of  Ae  Thomas,  also  seeking  a  permit  to  op-  Wall  Street  Journal;  Charles  P. 
be  inundated  with  purely  commercial  University  oi  North  Dakota  journalism  crate  a  radio  station  at  Bellingham,  sell,  Baltimore  Sun;  Mark  L  ' 
advertising.  Fitchner  urged  that  department  took  part  in  th\  depart-  kas  been  set  down  for  Feb.  18  by  the  win,  Dallas  News;  and  Paul 


advertising. 


classified  be  sold  on  a  word  rate  basis  mental  talks. 


has  been  set  down  for  Feb.  18  by  the  win,  Dallas  News;  and  Paul  ■ 
FCC.  Gahan,  Philadelphia  Inquirer. 


Editor 


Publisher  for  January  23, 


PHOTOGRAPHY- 


SPECIALLY  CONSTRUCTED  DARKROOM 

brings  strip-picture  success 

International  News  Photos  a  Leader  in  New  Technique 
Utilizing  the  “Magic  Eye”  Camera — Waste  Motion 
Eliminated  in  Handling  Continuity  Copy 

By  JACK  PRICE 

The  increasing  use  of  strip  pictures  or  magazine  picture  page  is  conceded 
made  by  the  “Magic  Eye”  camera  definitely, 
lus  placed  this  form  of  news  photog-  Back  of  the  scenes  in  the  production 
raphy  in  a  foremost  position.  Its  of  this  new  type  of  “pictorialism”  is  a 
p[ppp  in  the  make-up  of  a  newspaper  tireless  effort  to  create  something 

_  worthwhile.  Prominent  in  this  field 

of  endeavor  is  International  News 
Photos.  Long  ago  this  syndicate  re¬ 
alized  the  possibilities  of  a  “Magic  Eye 
Camera.”  Years  of  experimentation 
involving  much  time  and  expense  were 
necessary  before  successful  production 


1 


BRITISH  PRESS  ARGUES 
KENT  ‘SCANDAL’ 

English  Papers  Discuss  Whether 
Rumors  of  Royal  Companion 
Should  Be  Published — Is 
It  Injurious 

Following  closely  upon  the  heels 
of  the  King  Edward  VIII  romance 
with  the  twice-divorced  Mrs.  Wallis 
Simpson  and  his  ensuing  abdication 
so  that  he  might  marry  “the  woman 
I  love,”  has  come  another  “policy' 
story  of  British  royal  origin. 

It  is  an  account  of  a  visit  paid  by 
the  Duke  of  Kent  and  Mrs.  William 
Allen  to  a  Fleet  street  phrenologist  on 
Dec.  31,  at  a  time  when  the  Duches.s 
of  Kent  was  abed  with  her  second 


child.  The  problem  which  confronts 
on  a  day-by-day  basis  became  pos-  Timothy  Hoffman  shown  adjusting  British  pr^  is  whether  the  visit 
sible.  enlarger.  harmless  or  otherwise,  is  reading  ma- 


Photographer  Broderick  is  seen  operat¬ 
ing  “Magic  Eye”  camera. 


sible. 

By  combining  every  detail  of  scien¬ 
tific  effort  with  the  practical  knowl¬ 
edge  gleaned  from  working  camera¬ 
men,  has  been  achieved  by  Interna¬ 
tional.  The  new  market  which  this 
camera  has  developed  is  evidenced  by 
the  fact  that  demand  for  this  form  of 
pictorial  continuity  is  rapidly  increas¬ 
ing. 

Not  content  with  earning  new  lau¬ 
rels,  executives  of  this  sjmdicate  have 
ordered  that  experimentation  be  con¬ 
tinued.  Their  idea  of  increasing  the 
efficiency  of  the  camera  is  not  being 
limited  to  the  mechanism  of  the  box 
or  lens.  A  special  dark-room  to 
handle  “Magic  Eye”  work  was  con¬ 
structed  with  all  available  modern  im¬ 
provements.  This  workroom  has  cer¬ 
tain  advantages  over  the  average 
dark-room. 


enlarger.  harmless  or  otherwise,  is  reading  ma¬ 

terial  for  England’s  public  and  at  the 
same  time  not  injurious  to  the  posi¬ 
tion  of  the  royal  family. 

Unlike  the  Simpson  affair,  the  press 
of  England  has  taken  up  the  story  of 
the  relation  between  the  Duke  of  Ken: 
and  Mrs.  Allen  and  publicized  it  as  a 
news  development.  Some  of  the 
papers  assailed  the  Duke  while  others 
opposed  comment  on  the  incident. 

Lord  Beaverbrook’s  Daily  Express 
broke  the  story  with  a  full  column  or. 
the  first  page.  On  the  other  hand,  the 
London  Times,  with  more  than  900,000 
readers,  inferred  that  incidents  such 
as  those  pertaining  to  the  House  of 

,  „  „  .  ,  .  V-  Windsor  ought  to  be  withheld  from 

rimolhy  Hoffman  shown  drying  his 


..moiuy  riouma..  suuwn  the  public.  “There  is  no  Golden  Rule 

hands  on  paper  toweling.  ^  »  xu  m-  j  ••xu  i. 

for  news,  the  Times  said,  though 

sometimes  it  is  silence  that  is  goldei. 
produce  this  type  of  work,  but  the  ^^d  not  publication.” 
chances  are  that  no  other  news-picture  -phe  Evening  Standard,  another 


The  special  “Magic  Eye”  dark  room. 


filmc  chances  are  that  no  Other  news-pictUTC  The  Evening  Standard,  another 

nf  ctanHarH  ttityi  motion  ^as  perfected  a  department  so  Beaverbrook  publication,  with  more 

are  of  ^ndard  35  mm.  motion  Picture  modern  and  complete.  Harry  Baker,  twice  the  circulation  of  the 

of  ,  *he.  Intemadonal  Newa  Sa  pr Mat 

ipotc  nbntnoranVipH  TTnHpr  ftip  xlirp/.  B^otos,  claims  that  no  detail  ever  so  jjjg  widely-rumored  “illicit  romance" 
jects  photographed.  Under  the  direc-  small  will  be  overlooked  in  our  efforts  between  the  Duke  and  Mrs  Allen 
tion  of  Timothy  Hoffmann,  a  specialist  Xf,  nroduce  the  finest  results  obtain-  „  # 

in  this  work  ffie  films  are  crossed  *P®  However,  the  article  says,  The  fact 

TTiP  ciirr-pce  ’ r,f  ttio  rtVininc  ^^^®-  •  that  the  place  was  in  Fleet  street, 

ine  success  of  the  photos,  accordmg  ii.i._x  r  iji.- 

to  Hoffmann,  “is  not  complete  without  ^  ’k 

the  proper  care  and  treatment  in  the  'T'HE  Muscatine  (la.)  Journal  6-  ^  ot^a- 

dark-room.  The  printing  is  also  an  I  Neics-Tribune,  a  newspaper  older  Ph®rs^d  lynx-eyed  reporters,  show5 

important  factor  in  producing  the  best  than  the  state,  proves  with  its  special  up  t  e  stones  of  a  cland^toe  ro- 
results.”  edition  of  Dec.  30,  that  a  one-man  en-  - 

The  room  is  equipped  with  a  minia-  graving  plant  can  do  a  worthwhile  job.  Monday  e  Times  Pr^ted  a  lengthy 
ire  enlarger  specify  built  to  facU-  And  a  job,  incidentally,  that  evidently  Mr  Allen,  the  husband  of 

ite  the  printing  in  size  and  quantity,  brought  in  considerable  revenue  from 

te  enlarging  lamp  la  designed  to  many  sources,  judging  from  the  lUns-  Sttons^a  of 

immate  waste  motion.  It  is  counter-  trated  advertisements.  xu  t  j  •  xu- * 

_ _ 1  _ u  •  j  1  .  ,  , ,  s  the  London  press  in  this  incident  as 

publishers  covered  in  j^^ny  others  of  its  kind 


eUminate  waste  motion.  It  is  counter-  trated  advertisements.  uouiiccu  uu:  acuoiis  ox  a  gxca,.  pax  x  ux 

s  _ _ 1  _ u  •  J  1  .  ,  , ,  s  the  London  press  in  this  incident  as 

hx?  fmfih  publishers  covered  many  others  of  its  kind 

ered  by  the  touch  of  a  finger.  The  the  outstanding  news  events  of  the  u„x  which  are  about  noor  neonle 
printmg  box,  although  detachable  year  1936  and  adequately  illustrated  “In  connection  with  *e  nr^  wrse- 

from  the  table,  is  fastened  with  a  fly  manv  stories  Thev  realized  much  x-  •  -x-  x  j  iF  t  ^ 

„..x  TO,.. _ _  u  J  •  u'^uy  siories.  iney  reax^ea  iiiucix  cution  imtiated  as  a  result  of  a  casual 

n^.  The  paper  boxes  are  made  in  from  a  special  feature  which  has,  at  g-j  „fferlv  harmless  visit  of  mv  wife 
Swabbing  film  before  drying  is  an  im-  different  sizes  and  each  holds  a  gross  least,  a  strong  local  interest.  The  edi-  x-  _  nhrenoloeist  in  comnanv  ^th  a 
portant  factor.  Hoffman  is  seen  using  of  paper.  ,  u  u  u  pictorial  stories  of  the  member  of  the  royal  family,”  the  let- 

the  sponges.  Cleanliness  see^  to  have  been  Ae  beauties  of  the  local  cemeteries.  said,  “I  should  like  to  record  the 

all-impor^t  factor  in  the  oj^ration  in  other  sections  of  the  paper  were  fg^.^  columns  that  my  mother- 

of  t^  spwial  dark-room.  T^e  old  photographs  devoted  to  sports,  society  jn-Uw,  an  elderly  lady  in  weak 
H  service  was  d^con-  and  other  events  of  local  interest  health,  living  alone,  has  been  reduced 
A  ®  dep^ture,  to  be  sure,  but  ^  g  of  nervous  exhaustion  by 

oliminaixx  tlx  t  iv  ^  forw^d  because  this  relentless  attention  of  reporters, 

ft  ^  *  ^  newspaper  produced  its  own  cuts  m  a  both  on  the  telephone  and  at  her  front 

upon  the  wet  negative.  T^e  negative  one-man  engraving  plant.  door.  I  have  now  arranged  for  her 

IS  never  touched  by  hand  imtil  it  is  r,T,A  «  -..o-.,, 

f»Uy  dried  and  read,  for  inspaeUon.  - 


both  on  the  telephone  and  at  her  front 
door.  I  have  now  arranged  for  her 
protection  and  a  warm  reception  for 


xixxxj,  uixcii  oxiu  xexiuy  xox  iiispecuon.  further  visitors 

TTie  winding  and  developing  is  done  PHOTOGRAPHER  FALLS  IN  RIVER  -if  the  ‘liberty  of  the  press’  in  this 
vfr  a  ''1  xf  umage  While  snapping  pictures  of  the  div-  country  is  to  be  expressed  in  the  form 

ix^cr  •  1  ^  °  f  11  .1^  c  swab-  operations  at  the  Lincoln  Highway  of  persecution  of  individuals  of  all 

flT®-  bridge  in  Kearney,  N.J.,  where  earlier  classes  in  the  community  -  for  the 

xi,<x„rxri  Wipe  e  ,  w  ch  IS  day,  an  automobile  had  plunged  same  treatment  is  extended  to  the 


1  1  J  •  xv  Aik  Uic  Lutv*  cut  ttetu  MAiiUsgcu  dciiiic  txcauiKrtttx  la  ia/  tti^ 

^  uring  e  opera-  ^be  Hackensack  River,  John  victims  of  minor  incidents  in  poorer 

xk  X-  1.  J  Scully,  Hoboken  (N.  J.)  Jersey  Ob-  homes — it  is  high  time  measures  were 

♦k  J  '^tk  server  photographer  narrowly  escaped  taken  by  Parliament  to  put  some  re- 

drowning,  Jan.  17.  Scully  was  getting  straint  upon  the  license,  which 

fixxrf  i  ^  o  <^ra-  rggjjy  to  take  a  picture  of  the  prepara-  amounts  to  an  intolerable  and  evCT- 

ciixx  #  andled  by  ^aveo  fjQjig  fgj.  g  jive  and  was  standing  on  growing  scandal.  Otherwise  certain 

oooiflxx,,  ^  xffi-x°  k°j  3  narrow  stringpiece  under  the  center  individuals  who  have  grown  rich  upon 

gn  en  or.  e  film  is  marked  between  the  inner  and  outer  ruthless  exploitation  of  other  people’s 

w  bulkhead.  He  tossed  his  camera  to  a  private  lives  will  find  they  have  come 

Caveo  Sileo,  assignment  editor  and  ®  spwia  rames  Me  picked  point  of  safety  as  he  slipped  from  the  into  conflict  with  men  who  are  not  in 

tbief  of  the  International  cameramen,  permi  a  uu  contouity  without  ^gj.  stringpiece  into  45  feet  of  water,  such  a  helpless  position  as  some  who 
making  selections  from  a  Magic  Eye  causing  oo  muc  ength.  ,j,^g  coast  guardsmen  tossed  him  a  have  recently  been  tortured  on  the 

reel.  There  may  be  other  plants  which  Rne  and  pulled  him  to  safety.  wheel  of  the  yellow  press.” 
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Publishers  May  Get  Individual 

Rulings  On  Carrier  Boy  Status 


performed  by  the  carrier  engaged  by 
the  distributor  agent  is  an  employe 
ol  the  publisher  within  the  meaning 
of  Titles  VIII  and  IX  of  the  Act.” 


ELECTION 

HURTS 


‘GUESSING’ 

DAILIES 


WASHINGTON,  D.  C.,  Jan.  20— 
Publishers  whose  distribution 
system  differ  from  those  described  in 
last  week’s  ruling  by  the  Bureau  of 
bttemal  Revenue  on  the  applicability 
of  the  Social  Security  Act  to  certain 
types  of  carriers,  are  at  liberty  to 
apply  for  rulings  on  the  status  of 
their  own  methods  with  reference  to 
tax  liability. 

This  statement  has  been  made  by 
the  Social  Security  tax  unit  of  the 
Bureau.  Detailed  description  in  writ¬ 
ing  of  the  relationship  that  exists  be¬ 
tween  the  newspaper  and  the  carrier 
will  be  required  before  a  ruling  can 
be  had. 

A  bulletin  analsrzing  the  Treasury 
Department  ruling  on  the  status  of 
carriers  under  the  Social  Security  Act 
Wcis  issued  by  L.  B.  Palmer,  general 
manager  of  the  American  Newspaper 
Publishers  Association.  It  follows; 

“The  Treasury  Department,  on  Jan. 

14,  issued  a  ruling  of  vital  interest  to 
all  publishers  in  respect  of  their  pos¬ 
sible  liability  for  payment  of  taxes 
under  the  Social  Security  Act  on  earn¬ 
ings  of  newspaper  boys. 

“On  various  occasions  the  ANPA 
Committee  on  Social  Security  has  ad¬ 
vised  publishers  to  make  a  careful 
study  of  their  relationship  so  as  to 
determine  whether  persons  having 
business  relations  are  employes  or  in¬ 
dependent  contractors. 

“The  newspaper  boy  situation  is  one 
of  various  degrees  of  relationship 
throughout  the  country.  Counsel  has 
advised  that,  generally  speaking, 
where  the  newspaper  boy  buys  the 
paper  at  wholesale  and  sells  at  retail 
he  is  an  independent  contractor  and 
not  an  employe. 

“The  ruling  of  the  Treasury  Depart¬ 
ment  issued  Jan.  14.  does  not  counter¬ 
act  this  advice  of  Counsel  to  the 
ANPA. 

“Three  questions  were  put  up  to  the 
Treasury  Department: 

“First,  as  to  whether  the  newspaper 
boy  who  purchases  newspapers  from  a 
publisher  and  sells  them  in  such  man¬ 
ner  and  in  such  time  and  place  as  he 
chooses  is  an  employe.  The  answer  of 
the  Treasury  Department  was  that  he 
is  not  an  employe. 

“The  second  question  was  whether 
a  newspaper  carrier  who  delivers  pa¬ 
pers  under  the  direction  and  control 
of  a  distributor  agent  to  a  list  of  sub¬ 
scribers  given  to  him  by  the  agent, 
where  he  makes  no  collections  but  is 
merely  paid  the  difference  between 
the  wholesale  rate  of  the  newspaper 
and  the  amount  collected  by  the 
agent,  is  an  independent  contractor  or 
an  employe.  The  Treasiu^  Depart¬ 
ment  ruled,  and  in  the  opinion  of 
ANPA  Coimsel  properly  ruled,  that 
such  a  boy  is  not  an  independent  con¬ 
tractor  but  an  employe;  that  if  the  dis¬ 
tributor  is  an  employe  of  the  news¬ 
paper,  then  the  boy  is  also  an  employe 
of  the  newspaper,  but  that  if  the  dis¬ 
tributor  buys  his  papers  at  wholesale 
from  the  newspaper  and  makes  a  profit 
on  their  resale  to  the  reader,  then  the 
boy  is  an  employe  of  the  distributor 
and  not  of  the  newspaper.  This  rul¬ 
ing  is  in  conformity  with  the  regula¬ 
tions  previously  issued  by  the  District 
of  Columbia  and  the  State  of  Oregon 
under  their  Unemployment  Insurance 
Acts,  attention  to  which  was  called  in 
Bulletin  No.  6634,  dated  Oct.  2,  1936. 

“The  third  question  was  simply  as 
to  whether  or  not  newspaper  boys 
directly  employed  by  publishers  to 
carry  routes  are  employes.  The  an¬ 
swer  was  yes. 

‘TREAStntT  Depabtment  Ruung. 
“Advice  is  requested  whether  the 
taxes  imposed  under  Titles  VIII  and 


IX  of  the  Social  Security  Act,  mea¬ 
sured  by  the  amount  of  ‘wages’  with 
respect  to  ‘employment’  as  defined  in 
Sections  811  and  907  of  the  Act,  ap¬ 
plied  to  the  following  types  of  ser¬ 
vices  performed  in  the  distribution  of 
newspapers: 

“1.  A  newsboy  purchases  newspa¬ 
pers  from  a  publisher  and  sells  them 
in  such  manner  and  at  such  time  and 
place  as  he  chooses.  It  is  stated  the 
publisher  does  not  control,  and  has 
no  right  to  control  the  activities  of 
the  newsboy  in  making  his  sales.  ’The 
newsboy  retains  as  his  profit  the  dif¬ 
ference  between  the  purchase  price 
and  the  selling  price  of  the  news¬ 
papers. 

“Generally,  the  relationship  of  em¬ 
ployer  and  employe  exists  when  the 
person  for  whom  the  services  are  per¬ 
formed  has  the  right  to  control  and 
direct  the  individual  who  performs 
the  services  not  only  as  to  the  result 
to  be  accomplished  by  the  work  but 
also  as  to  the  details  and  means  by 
which  the  result  is  accomplished. 
That  is,  an  employe  is  subject  to  the 
will  and  control  of  the  employer  not 
only  as  to  what  shall  be  done  but 
how  it  shall  be  done.  (Regulations 
90,  Article  205.  Regulations  91.  Article 
3.)  In  the  above-described  situation 
the  publisher  has  no  right  to  control 
or  direct  the  newsboy  with  respect  to 
his  services.  Accordingly,  the  rela¬ 
tionship  of  employer  and  employe 
does  not  exist  as  to  such  services.  It 
follows  that  no  liability  for  the  taxes 
imposed  by  Titles  VIII  and  IX  of  the 


Ruling  May  Disrupt 

Carrier  Organizations 


The  findings  of  the  Bureau  may 
seriously  affect  some  newspapers  and 
have  absolutely  no  effect  upon  oth¬ 
ers,  circulation  managers  told  Editor 
&  Publisher. 

T,  J.  Dowling,  circulation  director 
of  the  New  York  World-Telegram 
and  Scripps-Howard  Newspapers,  was 
of  the  opinion  that  if  the  ruling  of 
the  Internal  Revenue  Bureau  is  up¬ 
held  it  will  “put  home  delivery  of 
the  ‘little  merchant’  type  back  15 
years.” 

Losing  control  of  the  carrier  boy 
would  mean  the  breaking  down  of 
everything  that  has  been  built  up, 
the  loss  of  the  more  solid  carrier  cir¬ 
culation  and  the  better  type  of  boys, 
he  said.  Citing  Cleveland  as  an  ex¬ 
ample,  Dowling  said  that  the  Scripps- 
Howard  Preas  there  had  been  able  to 
double  its  circulation  because  of  con¬ 
trol  of  the  routes  employing  the 
higher  type  of  boy  to  deliver.  If  con¬ 
trol  is  wiped  out,  he  continued,  then 
nobody  will  know  who  is  delivering 
papers  to  who. 

If  the  carriers  are  considered  em¬ 
ployes,  he  said,  “it  will  cost  more  to 
keep  the  books  than  to  pay  the  tax. 
It  would  take  a  million  bookkeepers 
to  keep  track  of  what  the  kids  earn.” 

It  is  Dowling’s  conclusion  that  if 
control  is  lost,  “you  might  as  well 
quit  trying  to  do  anything  with  home 
delivery.” 

Frank  See  of  the  Washington  Post 


T.  F.  Farrelly  of  Providence  Telli 
New  England  Circulators  That 
People  Lose  Faitb  in  Un¬ 
supported  Extras 


(H_\  ulfgrafli  to  Kuito*  &  PrsLisHii) 
Boston,  Jan.  20 — During  a  discus- 
sion  on  election  extras  at  the  21# 
meeting  of  the  New  Elngland  Associa¬ 
tion  of  Circula- 


Sau  Rosoff 


tion  Managers 
held  in 
this  week,  T.  F 
Farrelly  of  the 
Proi'idence  (R 
I.)  Journal  and 
Bulletin  warned 
the  members 
that  “People  will 
lose  faith  in 
newspapers  if 
they  persist  in 
coming  out  with 
cxtrHs  S^cssing 
on  elections.” 


Social  Security  Act  is  incurred  with  -stated  the  Post  carriers  are  all  inde¬ 


respect  to  the  services  performed  by 
a  newsboy  under  the  circumstances 
stated. 

“2.  A  person  designated  as  a  ‘dis¬ 
tributor  agent’  of  a  publisher  engages 
an  individual  designated  as  a  ‘carrier’ 
to  deliver  newspapers  during  certain 
hours  each  day  to  customers  in  a 
particular  territory.  The  list  of  cus¬ 
tomers  is  subject  to  change  from  time 
to  time  and  is  not  the  property  of 
the  carrier.  The  carrier  is  required 
to  render  statement  showing  the 
amounts  owed  by  customers  but  he 
does  not  collect  such  amounts.  The 
carrier  is  charged  with  a  certain 
amount  each  month  for  the  newspa¬ 
pers  delivered,  pursuant  to  the  pur¬ 
ported  sale  of  the  newspapers  by  the 
distributor  agent  to  the  carrier.  The 
carrier  receives  for  his  services  the 
difference  between  the  amount  col¬ 
lected  by  the  distributor  agent  from 
the  customers  and  the  amount  charged 
to  him. 

“Under  the  facts  stated,  the  carrier 
is  subject  to  control  as  to  the  terri¬ 
tory  within  which  newspapers  shall 
be  delivered,  the  time  of  delivery, 
and  the  customers  to  whom  delivery 
shall  be  made.  The  agreement  with 
the  carrier  may  be  terminated  with¬ 
out  his  consent  and  the  amount 
charged  to  him  for  each  newspaper 
is  subject  to  change.  A  carrier  per¬ 
forming  services  under  the  foregoing 
circumstances  is  an  employe  within 
the  meaning  of  Titles  VIII  and  IX  of 
the  Social  Security  Act.  If  the  dis¬ 
tributor  agent  is  an  independent  con¬ 
tractor,  the  carrier  is  his  employe. 
If  the  distributor  agent  is  an  employe 
of  the  publisher,  the  carrier  is  also 
an  employe  of  the  publisher. 

“3.  A  publisher  engages  an  indi¬ 
vidual  designated  as  a  ‘carrier’  to 
perform  services  substantially  the 
same  as  those  set  forth  in  the  second 
situation  above. 

“For  the  reasons  stated  with  respect 
to  the  second  situation,  a  carrier  en¬ 
gaged  by  a  publisher  to  perform  ser¬ 
vices  substantially  the  same  as  those 


pendent  agents  and  therefore  the 
newspaper  is  not  liable  to  the  tax  or 
otherwise  concerned. 

William  Gault  Burns,  circulation 
manager,  Washington  Evening  Star, 
said  the  Star  has  been  paying  tax  on 
carriers  who  actually  are  in  its  em¬ 
ploy,  expecting  from  the  start  that 
such  payment  would  be  required  un¬ 
der  the  law.  ’That  paper  also  has  car¬ 
riers  who  are  clearly  independent 
contractors  and  upon  whom  no  tax 
has  been,  or  need  be,  paid. 

W.  C.  Shelton,  business  manager  of 
the  Times  and  Herald,  Hearst  news¬ 
papers,  withheld  direct  comment  on 
the  ruling  but  made  the  observation 
that  if  it  is  made  permanent  many 
carrier  organizations  must  be  broken 
down  and  this  would  mean  a  return 
to  distribution  conditions  of  20  years 
ago.  It  would  mean,  he  added,  there 
would  be  no  supervision  or  control 
over  carrier  boys.  Limitless  difficul¬ 
ties  in  ascertaining  the  earnings  of  a 
carrier  were  predicted. 

W.  A.  Cordingly,  circulation  man¬ 
ager,  Des  Moines  Register  and  Trib¬ 
une,  said:  “We  have  always  regarded 
our  carrier  boys  as  independent  con¬ 
tractors  who  bought  papers  from  us 
and  resold  them  at  a  profit.  We 
doubt  if  there  is  an  intention  on  the 
part  of  the  treasury  department  to 
change  the  rulings  that  bave  always 
applied  to  such  cases.” 


CORRECTION 

Blair  Converse,  recently  elected 
president  of  the  American  Association 
of  Teachers  of  Journalism  at  St.  Louis, 
is  head  of  the  department  of  technical 
journalism  at  Iowa  State  College  at 
Ames,  Iowa.  In  the  Jan.  9  issue  of 
Editor  &  Publisher  he  was  errone¬ 
ously  said  to  be  connected  with  the 
University  of  Iowa  at  Iowa  City. 


Various  circulation  problems  were 
discussed  at  length  during  the  morn¬ 
ing  session  of  the  first  day  of  the 
meeting  by  the  55  members  attending, 
Sam  Rosoff,  Bridgeport  (Conn.)  Post, 
was  elected  president. 

Speaking  on  the  subject  of  carriers, 
Farrelly  urged  that  newspapers  “tr)' 
to  fit  into  tbe  law  rather  than  attempt 
to  circumvent  it.”  Regarding  child 
labor  laws,  he  also  urged  liis  fellow 
members  to  “treat  boys  the  right  way 
and  you  will  not  fear  investigatiois 
by  social  workers  and  law  enforce¬ 
ment  bodies.” 

Farrelly  emphatically  stated  that 
boys  14  years  old  make  the  best  car¬ 
riers,  as  older  boys  are  less  interested 
and  shirk.  He  told  of  the  system  in 
force  in  Providence  whereby  a  boy- 
must  make  application  to  a  school 
board  to  become  a  carrier,  eventually- 
being  given  a  certificate,  bearing  hb 
likeness,  and  a  badge  by  the  dty. 
This  system,  he  declares,  prevents 
carriers  from  inveigling  their  younger 
brothers  into  pinch-hitting  for  than, 
often  at  night,  with  ultimate  investi¬ 
gation  by  welfare  workers. 

Delmar  P.  Magoon  of  the  Green¬ 
field  (Mass.)  Recorder-Gazette  stated 
that  the  presentation  of  sample  copies  ^ 
has  materially  increased  circulation. 

Holiday  circulation  on  the  Woter- 
bury  (Conn.)  Republican  has  been 
increased  by  1,000  copies  by  carrier 
solicitation  through  Ae  medium  of 
blanks,  J.  C.  Rowett  claimed. 

Frank  Brailsford  of  the  Laiorenee 
(Mass.)  Eagle-Tribune  stated  that  in¬ 
stead  of  bonding  his  carriers,  a  sav¬ 
ings  account  has  been  taken  out  in  a 
local  bank  in  the  name  of  each  boy, 
Brailsford  holding  the  books  and 
making  monthly  deposits  of  the  stipu¬ 
lated  sums  collected.  Principal  and 
interest  are  paid  the  carrier  at  the 
termination  of  his  job.  Though  the 
paper  has  no  legal  hold  over  the  bank 
accounts,  it  has  successfully  kept  the 
carriers  in  line,  he  claims. 

Other  speakers  included  Edward 
O’Brien  of  the  Holyoke  (Mass.) 
Transcript  on  efforts  to  locate  shifting 
subscribers  and  P.  F.  Viets  of  the 
Hartford  (Conn.)  Courant  on  train¬ 
ing  salesmen  under  the  NBA. 


APPOINTS  SPECIAL 

Tenney  Woodward  &  Co.,  New 
York,  will  take  over  the  national 
advertising  representation  of  the 
Grand  Rapids  (Mich.)  Herald  Feb.  1. 


TWO  JOIN  PRUDDEN  STAFF 

Charles  R.  Leake  and  Norbert  C. 
(joettler  have  joined  the  staff  of  Prud- 
den.  King  &  Prudden,  Inc.,  New  York 
representatives.  Mr.  Leake  was  for¬ 
merly  a  New  York  financial  advertis¬ 
ing  representative,  and  later  was  as¬ 
sociated  with  Hunter  Baltimore  Ry*- 
Inc.,  and  William  Jameson,  Inc.  Mr. 
Goettler  was  connected  with  the 
Service  Corporation  and 
Mathews  Special  Agency. 
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How  Newspaper 
Advertising  Works 

By  FRANK  E.  FEHLMAN 

Each  %veek  mu  advertiking;  elasslfiealion  will  be  analysed  in  these  ealnnint. 
^Inrr  prartirally  all  advertii»in|i  6nally  renters  on  a  retail  outlet,  these 
'•ludlea  should  be  of  equal  intereat  to  national  aa  well  at  local  advertlaora. 

3io.  ;t.  Beauty  ^hopt* 


A  PRESS  STORY — probably  inspired  Is  It  Worth  While  to  Develop 
by  some  paid  publicity  agent—  Thi*  Classification? 


appeared  in  December,  1936,  to  this  ef¬ 
fect;  American  women  paid  out  200 
millions  of  dollars  for  permanent  hair 
waves  in  1936.  Cut  this  figure  in  half 
and  it  remains  still,  a  sizeable  luxury 
item.  One  of  our  major  industries, 
beauty  shops  by  the  hundreds  may 
be  found  in  most  large  cities,  and  by 
the  dozens  in  the  smaller  cities,  yet 
an  analysis  of  the  beauty  shop  adver¬ 
tising  dollar,  shows  that  it  is  pitched 
into  the  miscellaneous  classification  of 
Media  Records. 


Some  papers  think  so,  if  their  Stm- 
day  editions  are  any  criterion.  Most 
of  this  Sunday  copy  is  grouped  on 
one  page;  one  inch  to  three  inch  ads 
are  piled  together  with  a  3  or  4  col¬ 
umn,  “Beauty  Shop  Service,”  head 
over  all. 

Even  though  “cash  with  order”  may 
be  the  policy  of  your  paper,  some  ex¬ 
periments  in  developing  this  classifica¬ 
tion  are  worth  considering. 

.4  Five-Day  Schedule 


Some  Objections 

Interviews  with  more  than  70  local 
advertising  managers  the  past  year, 
produced  these  facts.  1st.  As  a  group, 
beauty  shop  owners  send  their  ads  in, 
“Cash  wdth  order.”  2nd.  Many  of 
them  have  been  sold  equipment  far  in 
excess  of  their  ability  to  buy  and  pay 
for.  3rd.  The  turnover  of  shop  owner¬ 
ship  is  very  hi^.  4th.  Trade  is  very 
exacting — customers  are  difficult  to 
hold.  5th.  The  advertising  they  buy — 
so-called  —  consists  of  petty  gifts, 
cards,  listings,  etc. 

A  Brief  Analysis  of  the  Business 

In  spite  of  the  very  sketchy  way 
these  thousands  of  shops  operate,  and 
the  five  objections  most  heard,  every 
city  supports  a  few  shops,  that  have 
stuck  to  quality  work,  held  their  op¬ 
erators  for  years,  and  through  occa¬ 
sional  trips  to  larger  cities  and  con¬ 
ventions,  the  owners  have  accumu¬ 
lated  a  wealth  of  experience,  and 
taken  for  themselves  a  better  than 
average  income. 

It  would  seem  from  the  research 
work  done  that  some  of  the  services 
rendered  are  in  the  parlance  of  the 
chain  store  “loss  leaders.”  Manicures 
require  time — the  customer  sits  right 
over  the  work  being  done.  She  can 
criticize  every  move  of  the  operator, 
and  raise  her  voice  in  protest  when 
she  thinks  she  is  being  hurried. 
Manicures  are  offered  at  prices  rang¬ 
ing  from  25c  up  to  $1.00.  Well,  at 
25c  for  a  half  hour’s  work,  nobody  is 
going  to  get  rich. 

Facials,  once  profitable  and  consid¬ 
ered  essential,  are  not  given  so  often — 
women  read  their  magazines  and 
learn  how  to  take  care  of  their  ovm 
faces. 

Then  there  are  shampoos,  water  sets 
and  no  end  of  semi-permanents  and 
so-called  permanents.  Prices  range 
from  $1.50  up  to  $25.00. 


S  y0UJ(  Tlempaper 
Making  Money? 

•That  is,  as  much  as  you  think  it 
should  be  making.  If  not,  perhaps 
my  experience  with  35  oi  Amer¬ 
ica's  leading  newspapers  may 
prove  most  profitable  to  you. 

W.  Q.  dryan 

NEWSPAPER  CONSULTANT 

10  IDest  13th  Street, TleuiVork 

m  GR  7— 5S55-S564 


Trial  and  error  experiments  with 
dozens  of  local  accoimts,  has  at  least 
taught  us  one  thing,  and  enough  proof 
is  now  available  to  prove  the  sound¬ 
ness  of  a  five  day  insertion  schedule. 

Granting  that  beauty  shops  can  af¬ 
ford  such  a  schedule,  the  next  ques¬ 
tion  is,  “What  should  the  copy  attempt 
to  do?” 

Not  all  beauty  shop  owners  will 
subscribe  to  the  following  schedule, 
but  at  least  it  is  a  start.  The  ads 
might  be  only  2  inches — that’s  10 
inches  a  week.  Monday  copy  might 
be  written  about  a  shampoo  and  water 
set  Tuesday  a  heading,  “Got  a  date — 
do  this.”  Then  offer  to  help  make  the 
“date”  proud.  Wednesday  —  Mani¬ 
cures.  Thursday  for  women  past  40. 
Friday — get  ready  for  the  week-end 
parties. 

Now  instead  of  trying  to  find  new 
ideas  each  week,  you  simply  write 
copy  to  these  5  key  ideas.  Of  course, 
copy  can  be  written  to  5  entirely  dif¬ 
ferent  key  ideas — the  point  is  that 
each  time  the  ad  runs  on  Wednesday, 
you  talk  about  the  same  service. 

Any  beauty  shop  that  is  holding  its 
present  customers,  throu^  quality  of 
work,  is  a  prospect  for  this  type  of 
newspaper  advertising. 

Where  to  Run  the  Ack 

Tests  of  this  copy  can  be  made  in  a 
very  simple  way.  Research  tells  us 
that  about  51  per  cent  of  all  women 
newspaper  readers  examine  the  de¬ 
partment  store  ads  daily.  Space  near 
these  ads  should  automatically  reach 
many  women. 

Research  tells  us  that  35  per  cent  of 
the  women  readers  examine  the  obitu- 
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ary  colunm.  Well,  why  not  try  this 
page.  Love  fiction  draws  more  than 
40  per  cent  of  the  women,  so  here  is 
another  spot  to  test.  The  comics  page 
tops  80  per  cent  of  the  audience.  Love 
advice  35  per  cent;  personals,  small 
city  papers,  65  per  cent,  etc.,  etc. 

Simple  ('.heeking  Device 

Suppose  the  test  is  sold  to  some  shop 
for  a  three  months’  nm,  that’s  about 
1,800  lines.  The  day  the  first  ad  ap¬ 
pears.  an  operator  should  remain  in 
the  shop  until  10  P.M.  and  be  ready 
to  make  appointments  for  Tuesday. 
Each  ad  should  say  “Phone  000 
up  to  10  P.M.  for  appointment 
tomorrow.” 

Don’t  take  a  chance — get  into  the 
shop  the  second  day — find  out  who 
called — how  many — what  they  in¬ 
quired  about.  Each  day  you  should 
check  sales  and  phone  calls — learn  at 
first  hand  what  the  ads  are  doing. 

Difficult  to  Keep  'Them  Sold 

You  may  expect  some  difficulty  in 
keeping  the  owner  sold  on  two  counts. 
1st  The  sameness  of  the  appeals.  2nd. 
The  shop  isn’t  swamped  with  new 
customers.  These  2  objections  are  not 
difficult  to  handle  if  you  sell  a  3 
months’  schedule;  not  a  few  ads. 

How  to  Pick  the  First  Prospect 

Ask  any  20  girls  in  your  office  this 
question — “who  has  the  best  beauty 
shop  service”  in  our  city?  You  won’t 
go  far  wrong  with  this  information. 


and  as  odd  as  it  may  seem,  two  or 
three  success  stories  built  on  thii 
formula  make  powerful  selling  argu. 
ments  for  your  national  representa¬ 
tives  when  they  solicit  against  tht 
other  two  mediums  that  today  carry 
the  bulk  of  the  national  cosmetic  ad- 
vertising  dollar. 

GIVEN  GUARDIANSHIP 


First  Move  Made  in  Filing  of  Brit, 
bane  Will 

Mrs.  Arthur  Brisbane,  widow  of  the 
editor,  .md  her  two  eldest  children 
were  named  guardians  of  the  three 
minor  Brisbane  children  by  Surro¬ 
gate  Donahay  in  Freehold,  N.  J 
'Tuesday. 

Surrogate  Donahay  designated  Mrs 
Brisbane,  Seward  Brisbane,  24,  and 
Mrs.  Sarah  Brisbane  McCrary,  22,  to 
protect  legally  Elmily,  Alice  and  Tglin^r 
Brisbane,  who  are  18,  15  and  12  re- 
■spectively. 

Appointment  of  the  guardians  was 
a  preliminary  move  to  filing  of  the 
Brisbane  will  in  Monmouth  county, 
where  Mr.  Brisbane  claimed  legal 
residence,  and  where  he  had  an  estate 
of  about  5,000  acres  at  Allaire.  The 
guardians  posted  $100,000  bond  eadt. 


OKLA.  P.M.  TO  A.M. 

The  Guymon  (Okla.)  Daily  News, 
one  of  a  chain  of  Oklahoma  news¬ 
papers  owned  by  Raymond  Fields, 
changed  from  an  afternoon  to  a  morn¬ 
ing  newspaper  Jan.  3. 


WorceateTf  Maasachusetta 

LIVE  WIRE  FENCING 

Featured  at  annual  Union  Agricultiural  Meet  at  Wor¬ 
cester  (5,000  attended)  was  wire  fencing  electrically 
charged  to  keep  live  stock  at  home.  Streamlined  tractors  in 
gay  colors  were  shown — and  sold.  These  and  other  ultra¬ 
modern  exhibits  symbolized  the  readiness  of  Massachusetts 
farmers  to  adopt  new  methods  and  new  equipment — called 
attention  to  the  wealth  of  the  rich  rural  market  surround¬ 
ing  Worcester  on  every  side. 

Worcester  county  is  not  only  a  great  industrial 
center — it  is  also  the  home  of  6,464  farms  which 
last  year  earned  approximately  $12,000,000  from 
four  specialties  alone:  dairy  products,  poultry  prod¬ 
ucts,  fruit,  and  market  garden  produce. 

69  per  cent  of  Worcester  County’s 
Farm  Homes  are  Electrified 


(Average  for  Mass.,  48  per  cent.  For  U.  S.  12  per  cent) 


58%  Have  Rniming  Water 
47%  Have  Central  Heating 
16%  Have  Mechanical  Refri¬ 
geration 


96%  Have  Established 
Lawns 

92%  Have  Plantings  of  Trees 
and  Shrubbery 


Throughout  this  rich  agricultural  market  (as  in  Central 
Massachusetts  cities  and  towns)  the  Telegram-Gazette  is 
the  dominant  influence,  relied  on  for  news,  depended  upon 
for  buying  information. 


Average  Net  Paid  Daily  Circulation 

S  100,000  .Te.'T' 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associate*,  National  Representatives 

New  York.  Chlrauo,  Roston.  Detroit,  DhUadelpliia,  San  Franeiaco,  Ix)a  .YiiKeles,  Cineinnati 


OniOS  GREATEST  HOME  DARY 


In  Columbus 


^  In  Total 

Paid  Advertising 

Again  in  1936,  in  fact,  ever  since  Media 
Records  linage  figures  have  been  compiled 
for  the  newspapers  of  America,  The  Co¬ 
lumbus  Dispatch  published  more  total  paid 
advertising  than  any  other  Ohio  news¬ 
paper. 

It  lead  the  second  Ohio  newspaper  by 
740,570  lines. 


In  Total 

Paid  Advertising 


For  more  than  a  quarter  of  a  century  The 
Dispatch  has  enjoyed  the  distinction  of 
being  first  in  Columbus  in  total  paid  adver¬ 
tising.  During  1936  it  published  4,536,898 
lines  more  than  was  published  in  all  th** 
other  Columbus  newspapers  combined. 


ColumltUK 

DiMpntrh  14,MMMK{li 
Hrrond 
Paper  ... 

Third 
Pniier  ... 


ColunbuM 

Dixpnteh  14.MH»4Kt3 
Akron  Beacon 

Journal  14,050.403 
, Cleveland  Plain 

Denier  .  .  13.400.71)0 


In  America 


In  City  Circulation  Coverage 
In  Proportion  to  Population 


According  to  authentic  newspaper  circulation  records  there  is  no  newspaper 
in  any  other  city  in  America  that  offers  advertisers  so  great  a  city  cov¬ 
erage  as  does  The  Dispatch  in  Columbus  .  .  .  per  thousand  population  .  .  . 
per  hundred  families. 

The  Dispatch  sells  308  papers  for  every  1000  city  population  per  day.  which 
means  that  The  Dispatch  distributes  and  sells  119  copies  for  every  100  city 
families. 

The  figures  used  are  taken  from  Publishers’  Statements,  furnished  the  Audit 
Bureau  of  Circulations.  March  31  and  Sept.  30,  1936.  The  average  is  conj- 
puted  for  the  12-month  period. 


Columbud  Dlapatch 


Dea  Moinea  Rexlater 
■nd  Tribune 


Gmnd  Ruiilda  Preaa 
Knnaua  City  Star 


Denver  Poat 


Kanaaa  City  Tlmea 


Skoxt  “T&kei. 


At  eight  below  zero,  Kenneth  Bon, 
photographer  for  the  Omaha 
World-Herald,  saw  a  news  picture  in 
his  paper  of  an  Omaha  man  who  wears 
neither  hat  nor  overcoat  in  any 
weather. 

Said  Bon;  “Us  Bons  are  tough.  I 
can  do  that  any  time.” 

Said  Duke  Downey,  fellow  photog¬ 


rapher;  “Two  bucks  says  you  can’t  do 
it  for  a  mile.” 

The  bet  made,  Bon  started  on  his 
mile  without  hat,  overcoat  or  gloves. 
Downey  followed  in  a  cab  to  check  up. 

A  mile  later  Bon  collected  his  bet. 

“Up  in  O’Neill,  Neb.,  where  I  come 
from,  folks  freeze  quicker,”  said 
Downey. 


The  Erie  (Pa.)  Times  “goes  in”  on 
the  first  edition  at  9  a.  m.  It  was 
a  few  minutes  before  deadline  and  a 
strike  story  was  breaking.  The  boys 
were  having  difficulty  with  it  and 
every  telephone  in  the  plant  was 
“turned  up”  to  the  editorial  room. 

One  call  came  through  for  City  Edi¬ 
tor  Charlie  Wells.  Believing  the  yarn 
had  been  cracked,  he  grabbed  it  at  the 
city  desk.  Try  as  he  would,  he 
couldn’t  understand  the  person  on  the 
other  end.  Finally  he  had  the  call 
transferred  into  a  booth.  Harrassed 
reporters,  checking  every  source  as 
the  seconds  sped  by,  heard  “What’s 
that?”,  “I  can’t  hear  you!”,  “Speak  a 
little  louder.  PLEASE!”  came  from 
the  booth. 

Then  the  receiver  was  slammed 
down.  The  city  editor  came  out  and 
tragically  announced; 

“Some  blankety,  blankety  woman 
saw  a  robin!!” 

*  •  • 

OLD-TIMERS  on  the  Macon  (Ga.) 

Telegraph  tell  each  new  cub  of  a 
classic  headline  written  some  years 
ago  by  Ben  B.  Johnston,  present  m.  e. 
of  the  paper.  Billy  Sunday,  the  evan¬ 
gelist,  had  come  to  Macon  to  conduct 
a  revival.  On  Monday,  the  day  after 
he  arrived  there,  he  became  ill,  but 
by  the  following  day  he  had  recovered 
considerably.  Johnston  headed  the 
story  on  Sunday’s  recovery  something 
like  this; 

PREACHER  SUNDAY, 

STRICKEN  MONDAY, 

IMPROVES  TUESDAY, 

»  *  • 

During  the  recent  abdication 
crisis  in  Great  Britain,  the  Chat¬ 
tanooga  (Tenn.)  News  ran  on  its  front 
page  two-column  cuts  of  the  retiring 
king,  of  the  new  king  and  of  Mrs. 
Simpson;  Their  captions; 

Over  Edward’s  photo;  “To  Marry 
with  Love.” 

Over  George’s  photo;  “The  Duke 
Steps  Up.” 

Over  Wallis’s  photo;  “Gone  with  the 
Windsor.” 

*  •  * 

INTO  a  Detroit  police  court,  just 
prior  to  Christmas,  one  of  the  com¬ 
mercial  Santa  Clauses  was  haled  for 
a  minor  infraction  of  the  law.  He  ap¬ 
peared  before  the  judge  in  full  cos- 
photographer 


saw  him  and  snapped  a  picture. 

At  the  conclusion  of  the  hearing  the 
Santa  Claus  met  the  photographer 
outside  the  court  room  and  begged 
him  to  destroy  the  plate.  He  men¬ 
tioned  numerous  personal  reasons  why 
the  photographer  should  do  it. 

Coldly,  the  photographer  refused. 

“Listen,”  he  told  the  Santa  Claus, 
“I’ve  been  waiting  20  years  to  get  even 
with  you.  Twenty  years  ago  I  wrote 
you  a  letter  asking  you  to  bring  me 
a  bicycle  for  Christmas  and  all  I  got 
on  Christmas  morning  was  a  stocking 
full  of  lousy  candy!” 

*  •  « 

/^NCE,  in  the  city  room  of  the 
Pittsburgh  (Pa.)  Press,  the  fire 
alarm  gong  began  banging  out  a  call. 
As  usual,  the  boys  carefully  counted 
the  signals  to  determine  in  what  dis¬ 
trict  and  neighborhood  the  fire  was 
located.  Then  the  scramble  for  the 
“criss-cross”  phone  directory  to  make 
the  routine  calls  in  that  vicinity  for 
advance  information. 

One  re-write  man’s  connection 
brought  this; 

“Hello,  hello — this  is  the  Press  call¬ 
ing.  There’s  a  fire  out  in  your  neigh¬ 
borhood.  Can  you  see  it?  The  de¬ 
partment  should  be  there  any  minute. 
Would  you  mind - ?” 

“Yes — Yes — it’s  this  house — but  it’s 

getting  too  damned  hot  to  - !” 

•  •  • 

Anew  club  editor  had  been  on  the 
job  a  short  time  on  an  Ohio  pa¬ 
per  when  a  women’s  club  official 
called. 

“This  is  Mrs.  Blank  calling.  Our 
speaker  for  next  Tuesday’s  meeting 
is  Judge  Brown.  He  will  talk  on  ‘Bas¬ 
tardy.’  The  judge  has  made  an  ex¬ 
tensive  study  .  .  .” 

Club  Editor — “Pardon  me,  will  you 
repeat  the  topic  again,  I  didn’t  get  it.” 
After  several  fruitless  attempts  the 


official  spelled  the  word.  When  the  i 
editor  remarked  that  it  was  an  odd-  ' 
sounding  word  the  official  asked  her 
if  she  had  never  heard  anyone  speak 
about  illegitimate  children.  The  edi¬ 
tor  replied; 

“No,  I  don’t  pay  any  attention  to 
what’s  going  on  in  these  women’s 
clubs.” 

*  •  • 

IN  submitting  county  briefs  for  the 
weekly  edition  of  the  Pierre  (S.  D.) 
Capital  Journal,  a  county  superintend¬ 
ent  of  schools  submitted  this  gem; 

“John  Dyer  reports  that  he  has  been 
successful  in  raising  a  family  of  eight 
children,  equally  divided  into  four 
girls  and  four  boys.  We  believe  this 
is  a  very  good  record  for  a  man  with 
only  one  arm." 

*  *  * 

Editor  &  Pi'busher  will  pay  $2  for  each  j 
“Short  Take”  accepted  and  published.  Tho.se  : 
not  used  will  not  be  returned. 

APRATO  “LEAVES”  GENEVA 

Carlo  Aprato,  assistant  correspon-  , 
dent  for  the  New  York  Times,  who 
last  week  was  ordered  out  of  Switzer-  i 
land  by  the  Swiss  government  because  - 
of  his  connection  with  Journal  des 
Nations,  a  publication  which  deals 
only  with  the  activities  of  the  League 
of  Nations,  this  week  crossed  the  bor¬ 
der  and  has  settled  in  Ambilly,  France, 
which  is  just  five  minutes  from  Ge¬ 
neva.  Mr.  Aprato  has  appealed  the 
ruling  of  the  Swiss  government.  His  ' 
case  was  heard  on  Thursday,  last,  but 
decision  was  reserved.  In  the  mean¬ 
while,  the  International  Association  of 
Journalists  is  endeavoring  to  get  per¬ 
mission  for  Aprato  to  return. 

POWER  FAILURE  STOPS  PRESSES 

The  Waxahachie  (Tex.)  Daily  Light 
was  forced  to  print  its  afternoon  edi-  i 
tion,  Jan.  12,  in  the  plant  of  the  Ennis 
(Tex.)  News,  18  miles  away,  when 
ice-laden  power  wires  snapped. 


com'ic-- 


causative  of  mirth 
as  being  humorous, 
witty,  etc.— 


The  trend  is  to  the  comic  that 
is  comic,  to  the  comic  that 
fits  the  definition. 

This  is  the  type  of  comic 
made  famous  by  NEA,  the 
type  of  comic  that  NEA  art¬ 
ists  always  have  emphasized. 

NEA  artists  draw  comics 
to  make  people  laugh.  And 
this  is  one  big  reason  why 
NEA  comics,  supplied  as  part 
of  NEA’s  daily  feature  budget, 
are  published  in  far  more 
newspapers  thaTT  any  other 
comic  group. 


NEA  Service,  Inc. 

NEW  YORK  CLEVELAND 
SAN  FRANCISCO 


98  OUT  OF  100 


Y^UR  MESSAGE  in  The  News- 
*  Sentinel  will  be  delivered 
into  98  out  of  100  homes  in  Fort 
Wayne,  a  degree  of  coverage  at¬ 
tained  by  very  few  newspapers 
in  the  United  States.  This  thor¬ 
ough  coverage  is  one  of  the  rea¬ 
sons  why  The  News-Sentinel  can 
—and  does— produce.  Say  the 
word  and  it  will  start  producing 
for  YOU! 


(She  Neuia -Sentinel 

FORT  WAYNE.  IND. 


National  Representatives:  Allen-Klapp-Prazier  Co. 
New  York  Chicago  Detroit  St.  Louis 
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RUE  TO  THE  IDEALS  OF  AMERICAN  JOURNALISM 


To  Bring  the 

1847  .  .  .  The  Picayune  announces  the  Mexican  war’s  end — and  scoops  the 
world.  The  news  was  brought  by  pony  express  service — established  by  ingenious 
George  W.  Kendall,  a  founder  of  The  Picayune,  and  his  own  war  correspondent. 
Daily  war  dispatches  came  first  to  The  Picayune.  And  this  paper  printed  the 
actual  peace  treaty  several  days  before  the  President  saw  his  official  copy. 


ews 


To  Battle  for  Our  beliefs 


1862  .  .  .  New  Orleans  has  fallen.  In  the  teeth  of  the  Northern  guns.  The 

Picayune  continues  to  support  the  cause  they  believe  to  be  right.  So  vigorously, 
so  tellingly,  that  the  Northerners  suppress  the  newspaper — guard  it — forbid  a  sin¬ 
gle  person  to  enter,  lest  the  power  of  The  Picayune  undermine  their  conquest. 


To  Aid 

1882  .  .  •  Floods  on  the  Mississippi!  Thousands  homeless  .  helpless  .. 

•starving.  No  Red  Cross,  no  government  relief.  The  Picayune  charters  a  river 
boat,  loads  it  with  supplies,  saves  hundreds  of  lives.  Then  The  Times  and  Pica¬ 
yune  began  the  fight  for  flood  prevention.  Today  New  Orleans  and  all  the  Valley 
are  protected  from  flood  dangers. 


^OLumanity  * 


To  Promote 

1884  .  .  .  “Reconstruction”  still  lies  heavy  upon  Southern  commerce.  Then 
The  Times  plans  and  promotes  the  World's  Exposition  and  Cotton  Centennial.  The 
nation’s  eyes  turn  to  New  Orleans.  Nor. 'tern  industrialists  awaken  to  the  new 
opportunities  here.  Electricity  is  introduced.  The  Southern  lumber  industry  be¬ 
gins.  And  from  this  Exposition  the  new  thriving  South  is  born. 


Commerce  • 


IN  NEW  ORLEANS 


The  centennial  issue  of  The  Times-Picayune  appears  January  25th,  commemorating  100 
years  of  continuous  publication,  except  for  the  brief  suppression  during  the  War  Between 
the  States.  Today  circulation  and  linage  figures  prove  the  established  leadership  of  this 
newspaper  in  the  South.  Yet  these  cold  figures  point  to  a  far  finer  and  more  gratifying 
leadership:  the  acknowledged  influence  and  force  of  The  Times-Picayune  and  the  high 
place  it  holds  in  the  hearts  of  its  readers. 


L 
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MEDIA  RECORDS  CRITICISM 
HAMPERS  UNITED  FRONT 

(Continued  from  page  5) 


What  we  want  to  be  sure  about  is 
that  those  advertisers  upon  whose  ex¬ 
penditures  we  have  had  no  oppor¬ 
tunity  to  pay  commission,  have  heard 
the  newspaper  story,  have  been  shown 
how  they  might  successfully  use 
newspapers  and  have  selected  their 
media  after  being  fully  informed,  un¬ 
influenced  by  prejudice  or  agency 
habit  An  industry  which  pays  $26.- 
000,000  for  this  service  in  a  lean  year 
is  entitled  to  this  chance  to  be  heard. 

Media  with  which  the  newspaper 
competes  give  a  good  presentation  of 
their  stories,  both  directly  to  the  ad¬ 
vertiser  and  as  a  service  to  the  agency. 
Newspapers  have  the  best  story  but 
are  telling  it  poorly  because  they  ade¬ 
quately  finance  no  movement  engaged 
in  that  work. 

Obligation  to  Client 

The  agency’s  first  obligation  is  to 
its  client.  Its  selection  of  media  must 
be  in  the  client’s  interest  or  the  foun¬ 
dation  of  all  advertising  criimbles.  If 
the  agency  and  the  advertiser  do  not 
know  the  newspaper  story  and  are  not 
kept  up-to-date  on  it,  the  newspapers 
alone  are  at  fault 

If  these  things  are  not  true,  then 
the  agency  system  is  wrong  and  the 
$25,000,000  commission  is  a  donation 
and  not  a  fee.  The  real  trouble  lies 
in  the  belief  of  too  many  publishers 
that  their  special  representatives  cre¬ 
ate  advertising.  Agencies  create  ad¬ 
vertising.  Specials  solicit  it  for  their 
lists  of  papers,  just  move  it  around  on 
a  checkerboard. 

So  what’s  the  job?  You’ll  find  it 
without  frills  in  Points  One  and  Four 
of  the  United  Front  program  which 
recognize  the  obligation  of  the  agency 
to  the  advertiser  as  it  refers  all 
types  of  media,  and  contemplate 
auxiliary  service  to  both  advertiser 
and  agent  to  the  selfish  end  that  the 
newspaper  may  benefit. 

I  said  earlier  that  your  presentation 
shows  little  appreciation  of  Publisher 
Psychology.  Here’s  why: 

When  you  state  without  qualifica¬ 
tion  that  the  Bureau  of  Advertising 
of  the  ANPA  “has  failed  to  measure 
up  to  its  responsibility”  you  start  a 
quarrel  with  344  publishers,  among 
them  most  of  the  leaders  who  have 
supported  the  Bureau  for  23  years. 
You  deal  in  a  lot  of  figures  but  you  do 
not  state  that  the  present  fund  avail¬ 
able  to  the  Bureau  is  less  than  $100,000 
annually,  that  the  most  it  ever  had  in 
any  year  was  $120,000,  that  it  costs 
half  of  its  hinds  to  maintain  the  equiv¬ 
alent  of  a  “newspaper  chamber  of 
commerce”  just  to  answer  every-day 
questions  about  the  industry  and  that 
every  single  report  of  the  Bureau  has 
eniphasized  the  need  for  more  funds, 
more  personnel  and  broadened  effort. 
Himdreds  of  publishers  resent  and 
deny  your  statement. 

Remember*  Digeet  Poll 

Then  you  state  “the  most  recent 
proposal  known  as  the  United  Front 
Movement  holds  little  promise  of  suc¬ 
cess.”  Seems  I  can  remember  a 
Literary  Digest  forecast  last  fall.  Any¬ 
way,  if  you’re  right  about  this  you’ll 
have  nothing  of  which  to  be  proud, 
for  your  twice-projected  substitutes 
sent  to  your  country-wide  advisory 


PUBLICATION  FOR  SALE 

Excellent  small  trade  paper,  leader  In  Its  field. 
Circulation  4,000.  Annual  gross  Income  $(>.<*1)0. 
Printing  cost,  iuclifding  paper,  $2,000. 

Now  owned  by  prominent  publisher  wliosc 
other  major  interests  retjuire  full  attention. 
Keal  bargain  tor  quick  cash  sale.  Price  $11,000. 
.Vddress  Box  1718,  e/o  Editor  &  Publislier, 
1700  Times  Bldg.,  New  York  Clt.v.  N.  Y. 


board  will  have  been  one  reason  for 
any  failure  which  might  result 

You  and  Bill  Nugent  get  around  a 
lot.  You  must  have  heard  that  a 
major  problem  of  the  United  Front  has 
been  to  build  without  destroying.  If 
someone  should  convince  344  publish¬ 
ers  that  the  Bureau  of  Advertising 
could  have  done  better  than  it  has  on 
the  pittance  at  its  disposal,  would 
that  be  a  constructive  movement?  If 
somebody  could  make  hundreds  of 
fellows  who  are  behind  the  United 
Front  think  that  it  is  a  failure  before 
it  starts,  would  that  help  general 
linage? 

Special*  Would  Balk 

You  say  that  the  whole  show  should 
be  organized,  determined  and  oper¬ 
ated  by  special  representatives,  they 
to  be  responsible  to  their  publishers, 
who  will  pay  the  bills?  No  publisher 
has  done  more  than  I  to  seek  the  coun¬ 
sel  of  specials  and  urge  their  active 
participation  in  this  job  of  selling 
newspapers.  Yet  I  know  that  there 
are  many  phases  of  newspaper  rela¬ 
tionship  with  general  advertising  upon 
which  they  are  not  informed,  getting 
back  into  the  newspaper  itself,  its 
local  functions  and  its  policies.  I 
firmly  believe  specials  should  be  ac¬ 
tively  concerned  in  the  conduct  of  any 
such  movement,  but  when  it  comes  to 
giving  them  full  organizing  and  op¬ 
erating  responsibility  I  imagine  the 
first  to  balk  would  be  the  specials 
themselves. 

Why  not  get  the  whole  thing 
straight?  No  movement  will  get  any¬ 
where  unless  the  newspapers  are 
ready  for  it  and  want  it.  With  all 
the  fine  things  I  think  about  specials, 
they  do  not  control  newspapers.  With 
all  the  egotism  I  have  for  myself  and 
the  men  in  the  United  Front,  we  can 
speak  for  comparatively  few  news¬ 
papers.  With  all  your  fine  service  and 
satisfied  customers.  Media  Records 
still  is  a  “hired  man.”  The  whole 
outfit  combined  cannot  get  to  first 
base  unless  publishers  can  be  shown 
constructive  service,  not  only  to  news¬ 
papers  but  to  users  of  newspapers. 

Paper*  Will  Stick  Together 

What  then  can  be  the  quarrel  with 
the  United  Front  plan  which  has  gone 
first  to  the  largest  and  only  national 
organization  of  newspaper  owners,  the 
ANPA,  put  the  program  before  them 
and  is  waiting  to  hear  whether  or  not 
newspapers  want  it? 

The  inference  in  your  plan,  that  it 
doesn’t  matter  whether  a  new  agency 
be  created  or  an  old  one  used,  con¬ 
stituted  the  major  problem  of  the 
movement  from  the  start.  It  required 
much  careful  and  diplomatic  effort  to 
steer  the  program  toward  existing 
agencies  in  order  that  all  past  effort 
should  not  be  destroyed  and  then 


$1,849,430  spent  on  building  in  1936. 
Double  the  expenditure  in  1935.  An¬ 
other  reason  why  you  should  adver¬ 
tise  in 

(Cluabrt^  Journal 

The  only  dally  newspaper  In 
Elizabeth,  N.  J. 

Rfpreseutrd  nationaUy  bp 
Chat.  H.  Eddy  Co.,  Inc.,  New 
York,  Boston,  Chicaflo,  Atlanta. 


nothing  left  in  its  place.  I  don’t  want 
to  be  a  part  of  any  movement  which 
wakes  up  some  morning  and  finds  it 
has  wrecked  what  344  newspapers 
have  built  as  the  only  existing  agency 
representing  newspapers  as  a  whole. 

I’ll  bet  my  last  stack  of  whites  that 
the  344  leaders  are  not  going  to  be 
smoked  out.  So  long  as  newspapers 
exist,  they,  and  more  who  will  join 
them,  must  be  the  foundation  of  any¬ 
thing  worth  trying.  They’ll  stick  to¬ 
gether  under  some  name,  somehow, 
and  they’ll  make  less  noise  but  do 
more  work  by  accident  than  all  the 
dissenters  do  on  purpose.  Maybe  you 
want  to  try  something  without  them. 
I  don’t. 

I  wish  to  leave  no  impression  that 
I  deny  the  right  of  Media  Records  to 
submit  any  proposal  it  desires  to  any¬ 
body  it  desires.  I  cim  writing  this  six 
weeks  after  your  last  proposal  went 
to  your  advisory  board  and  upon  yoiu* 
second  request  that  I  give  my  opinion. 
I  am  making  it  an  open  letter  because 
your  advisory  board  is  so  large  and 
so  widespread  and  discussion  of  your 
plan  as  opposed  to  the  United  Front 
is  so  general. 

It  may  be  a  lot  to  expect,  but  I 
think  it  would  be  swell  if  Media  Rec¬ 
ords,  now  having  the  evidence  before 
the  jury  where  it  already  has  had  its 
effect,  join  with  dissenting  specials 
who  inspired  it  and  prayerfully  wait 
for  the  jury  to  come  in.  Then  if  the 
verdict  is  against  the  United  Front 
there’ll  be  a  better  chance  to  interest 
the  mourners  in  any  new  plan  which 


may  be  anointed  for  like  sacrifice 
upon  the  altar  of  newspaper  indiffer- 
ence. 

There  may  never  be  a  United  Front, 
as  such,  Charlie,  but  the  idea  back 
of  it  is  the  livest  corpse  anybody  ever 
tried  to  bury. 

Yours  for  more  and  bigger  figures, 
Frank  E.  Tripp,  Chairman, 
United  Front  Committee. 

P.S. — You  must  know  that  for  mem- 
bership  purposes  the  country’s  1,950 
daily  newspapers  really  represent 
1.674  publishers,  because  of  combina¬ 
tions  and  all-day  papers.  I  wonder  if 
you  know  that  of  these  1,674  pub¬ 
lishers,  504  belong  to  either  the 
ANPA  or  the  Bureau  of  Advertising 
or  to  both?  ITiis  leaves  1,170  non¬ 
members.  Of  these  1,170  non-mem¬ 
bers,  1,013  publish  papers  with  less 
than  10,000  circulation  and  with  an 
average  rate  of  .033  a  line.  Eighty-five 
publish  papers  of  10,000  to  20,000,  with 
an  average  rate  of  .0672.  This  leaves 
only  72  publishers  in  the  whole  coun¬ 
try  with  more  than  20,000  circulation 
who  are  non -members.  The  aggregate 
rate  of  the  504  members  of  the  ANPA 
or  the  Bureau  or  both,  is  $69.63  a  line 
or  59  per  cent  of  the  aggregate  rate  of 
all  papers — and  it  is  94  per  cent  of 
the  aggregate  of  all  papers  over  10,000. 
There  are  only  157  papers  in  the  coun¬ 
try  over  10,000  circulation  who  are 
non-members.  Therefore  76  per  cent 
of  all  newspapers  over  10,000  are 
members  of  the  two  organizations  to 
which  the  United  Front  is  presenting 
its  program  for  approval. 


A  Big  Payroll 

That's  Yours 

The  payrolls  of  the  local  Federal  and  City 
Governments  in  Washington,  D.  C.,  put  in 
circulation  more  than  $9,000,000  semi¬ 
monthly^ — to  say  nothing  of  the  civic  earnings 
of  approximately  182,000  people  gainfully 
employed  in  trade  and  professions. 

This  constitutes  spendable  income  that  finds 
its  way  into  the  necessities  and  luxuries  offer¬ 
ing  a  potential  market  for  your  product. 

The  problem  of  promotion  is  a  simple  one 
in  the  Washington  Market — ONE  news¬ 
paper,  THE  STAR — Evening  and  Sunday 
— takes  your  message  into  the  worthwhile 
home  in  Washington  City  and  the  25-mile 
shopping  radius  into  Maryland  and  Virginia. 
THE  STAR  is  ALL  you  need,  and  at  one 
moderate  rate. 

.4n  Afioucialed  PreM>  Newopaper 
Member  Metropolitan  Sunday  New8paper^ 

Morth  American  Newopaper  .Alliance 

€benmg  ^tar 

With  Sunday  Morning  Edition 

>••9*  ^  nrk  Office  Lhicano  Office 

UA>  A.  CARROLI.  WASHINGTON,  D.  C.  J.  E.  UJTZ 

110  E.  t2nd  Si.  Tribune  Toner 
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If  you  haven’t  seen  a  Blue  Streak  most  convenient  position.  Altogether,  there  are  74  fea- 

Linotype  yet,  be  prepared  for  some  pleasant  surprises.  tures  that  contribute  to  speed,  ease  of  maintenance, 

The  first  one  comes  when  you  see  the  face  of  the  ma-  better  appearance,  conservation  of  the  operator’s  time, 

chine.  There  are  no  whirring  pulleys  in  the  operating  And  the  greatest  surprise  is  the  increased  production 

field  of  vision  to  distract  your  attention.  The  simplified  these  improvements  give. 

front  is  much  easier  on  the  operator’s  eyes  and  nerves.  You  wouldn’t  believe  it  was  possible  to  make  so  many 

Second  surprise  comes  when  you  turn  the  shift  han-  improvements.  But  they  are  all  there,  and  we  would  like 

die.  One  amazingly  easy  turn  shifts  magazines.  The  copy  to  show  them  to  you.  When  can  we  give  you  a  demon¬ 

holder  is  on  an  adjustable  arm  .  .  .  easily  placed  in  the  i  stration?  Ask  the  nearest  agency  to  arrange  one. 

Mergenthaler  Linotype  Company 

BROOKLYN.  NEW  YORK 

NEW  YORK  CITY  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN 
LINOTYPE,  LIMITED,  TORONTO.  CANADA.  Representatires  in  tb»  Principal  Cities  oi  the  World 


1 


SET  IN  A-P'L.  LINOTYPE  MEMPHIS  BOLD.  MEMPHIS  EXTRA  BOLD  ANB  BOOKMAN 
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SALARIES  ONLY  A  PARTIAL  INDEX 
TO  PROSPERITY  DURING  1935 

1936  Department  Store  Sales  12  Per  Cent  Over  1935— 
December  Record  Better  Than  Year’s  Accomplish¬ 
ments — Other  Retail  News  and  Notes 

By  RICHARD  WEBSTER 

Jack  Isiilor  Straus,  vice-prtsidriil,  Macy's, 
$51,250. 


DO  retailers  make  money?  It  is 
no  answer  to  list  high-priced  re¬ 
tail  executives  and  tell  what  they  got 
in  salary,  bonus  and  commission — 
especially  if  the  figures  are  for  1935. 
There  has  been  so  much  change  since 
then.  But  big  figures  after  a  dollar 
mark  are  bait  for  every  reader’s  eyes. 
And  a  superficial  analysis  of  the  list 
indicates  that  big  earnings  are  not 
limited  to  any  type  of  store  organiza¬ 
tion  or  to  any  single  sort  of  executive. 

Number  9  on  the  whole  country’s 
list — between  Bing  Crosby,  $318,907, 
and  Thomas  J.  Watson,  $^6,028— 
was  B.  D.  Miller,,  president  F.  W. 
Woolworth  Co.,  $309,880. 

It  is  hard  to  be  sure  about  a  com¬ 
plete  list  of  retail  executives  in  order 
of  money  value,  but  here  are  some  of 
the  high-spot  names.  Note  how  well 
they  are  scattered  around  the  map 
and  how  well  they  represent  various 
kinds  of  organizations  and  the  differ¬ 
ent  jobs  in  those  organizations. 

Oscar  Weber,  geneial  manager,  J.  L.  Umi- 
s<jn  Co.,  Detroit,  $179,183 — and  five  others  in 
that  store  over  $50,000  each  were  reported. 

Philip  LeBoutillier,  president.  Best  &  Co., 
New  York,  $143,420. 

Percy  S.  Straus,  president,  R.  H.  Macy  & 
Co.,  $112,147. 

Morton  J.  May,  May  Department  Stores, 
St.  Louis,  $100,000. 

Sewell  L.  .\very,  Montgomery  Ward,  $100. 

000. 

G.  A.  Hartford,  president  Great  A.  &  P. 
Tea,  $100,000;  and  the  same  amount  to  each 
of  the  following  officers  of  the  same  company — 
G.  L.  Hartford,  treasurer;  and  the  vice-presi¬ 
dents,  O.  C.  Adams,  C.  .\.  Brooks,  William 
Byrnes  and  R.  B.  Smith. 

J.  E.  Weber,  Hudson’s,  Detroit,  $98,358. 
Edwin  I.  .Marks,  vice-president,  Macv's, 
$91,395. 

P.  G.  Winnett,  president,  Bullock’s,  Ix>s 
.Angeles,  $90,000. 

R.  H.  Weber,  Hudson's,  Detroit,  $86,517. 

R.  E.  Wood,  president.  Sears,  Roebuck  \ 
Co..  $86,224. 

John  S.  Burke,  presiiieiit,  B.  .Mtniaii  &  Co., 
New  York,  $85,030. 

E.  J.  Kaufmann,  president,  Kaufmann’s, 
Pittsburgh,  $80,167. 

W.  O.  Riordan.  president.  Stern  Brothers, 
New  York,  $75,180. 

Michael  Schapp,  president.  Bloomingdale 
Brothers,  New  York.  $75,000;  and  the  saute 
amount  to  Harry  A.  Hatry,  vice-president,  and 
S.  J.  Bloomingdale,  chairman,  of  the  same 
store. 

W.  N.  Rotschild,  vice-president  and  general 
manager,  .\braham  &  Straus,  Brooklyn. 
$75,000. 

Delos  Walker,  vice-president,  Macy’s,  $70. ■ 
135. 

L.  J.  Rosenwald,  chairman.  Sears,  Roebuck 
&  Co.,  $69,519. 

B.  A.  Rowe,  president,  W.  T.  Grant  Co., 
$68,370. 

Adam  L.  Gimbel,  president,  Saks  &  Co.. 
$66,750. 

Charles  B.  Dulcan,  vice-president,  Hecht 
Company,  Baltimore,  $66,289. 

A.  G.  Hoffman,  vice-president,  A.  &  P., 
$65,040. 

John  McKinlay,  chairman,  Marshall  Field, 
$65,000. 

Modic  J.  Spiegel,  Spiegel,  May,  Stern  Co.. 
$60,000. 

E.  C.  Blum,  president,  Abraham  &  Straus, 
Brooklyn,  $58,250. 

Mary  Lewis  Finley,  vice-president.  Best  & 
Co.,  $56,307. 

Bernard  F.  Gimbel,  president,  GimiK-ls, 
$56,219. 

Alfred  W.  Miles,  vice-president.  Best  &  Co., 
$55,801. 

W.  H.  Rich,  president.  Rich’s,  Atlanta,  and 
1).  H.  Strauss,  vice-president  of  the  same  con¬ 
cern,  each  $54,000. 

Paul  Uuattlander.  president.  Barker  Bros., 
Los  .\ngeles,  $52,577. 

W.  G.  Wrightson,  vice-presidnt,  A.  &  P., 
$52,260. 

R.  A.  Kline,  vice-president  and  general  man¬ 
ager,  Davidson-Paxon,  Atlanta,  $52,164. 

Harold  H.  Levi,  vice-president,  Hecht  Co., 
Baltimore,  $51,566. 

W.  T.  Wright,  Hudson’s,  Detroit,  $51,258. 


Benjamin  H.  Namm,  president,  A.  I.  Namm 
&  Sons,  Brooklyn,  $50,109. 

Alfred  Hart,  president.  Hart’s  Food  .Stores, 
$50,000. 

Hiram  C.  Bloomingdale,  vice  president. 
lllcHimingdale’s,  $50,000. 

Kenneth  Collins,  assistant  to  president,  Gim 
Ik-I  Bros.,  $49,999. 

Ellis  A.  Gimbel,  Jr.,  vice-president  and  as¬ 
sistant  treasurer,  Gimbels.  $49,999. 

Ixmis  J.  Horowitz,  chairman  of  occui>ancy 
committee,  Gimbels.  $49,000. 

.\rthur  C.  Kaufmann,  vice-president,  (iim- 
liels,  $48,249. 

.Modie  J.  Spiegel.  Jr.,  vice-president  ami  gen¬ 
eral  manager,  Spiegel,  May,  Stern,  $48,000. 

E.  W.  Haskins,  secretary,  .-\.  &  P.,  $47,560. 

E.  L.  Swikard,  vice-president,  Spiegel,  May, 
Slerii,  $47,500. 

Wm.  J.  Nevin,  president,  John  Wanamakei . 
New  York.  $45,283. 

.\.  B.  C.  Dohrmann,  chairman.  Emporium, 
San  Francisco,  $44,166. 

Paul  M.  Hollister,  vice-jrresident  and  pub¬ 
licity  director,  Macy’s,  $43,549. 

Frank  M.  Fidsom,  Montgomery  Ward.  $42.- 
950. 

Beardley  Rumel.  treasurer,  Macy's.  $40,000. 

James  A.  Keillor,  vice-president,  Altman's. 
New  York,  $40,000. 

Walter  .M.  Hoving,  Montgomery  Ward. 
$40,000. 

D.  M.  Nelson,  vice-president.  Sears,  $38,692; 
and  $38,615  each  to  J.  M.  Barker,  vice-presi¬ 
dent  anil  treasurer,  and  Thomas  J.  Carney, 
vice-president,  also  of  Sears. 

Herliert  P.  Heffernan,  buyer,  John  Wana- 
maker.  New  York,  $38,623. 

O.  M.  Kauffmann.  vice-president,  K.iult. 
mann’s.  Pittsburgh,  $38,330. 

S.  F.  Rothschild,  chairman,  .\braham  \- 
Strans.  Brooklyn.  $36,589. 


More  Proof 

that  AKRON,  OHIO 

is  a 

Free-Spending 
MARKET 

Beacon  Journal  Linage 
Figures  for  the  Year  1936. 

Gain  over 
Total  1036 

Uetiiil  Display..  8,001,253  020,417 

General  Display.  1,048,830  470,602 

.\utc-motlve  Uis.  048,227  4,057 

I'otal  Display... 11,410,270  1,173,163 

CluHsifled  .  2,406,305  354,720 

rotal  .Vdver....  14,050, 462  1,407,458 

In  December,  1936  — 1386 
new  passenger  cars  sold — a 
gain  of  645  units,  87%.  Cover 
this  alert,  free-spending  mar¬ 
ket  by  concentrating  your 
advertising  in  Ohio’s  1st 
Evening  Newspaper. 


AKRON 
BEACON 
JOURNAL 

Established  1839 

Represented  by  Story,  Brooks  &  Finley 


Donalti  Wodwarti,  preMtlciit,  Wcxtctward  &* 
Ixithrop.  \Va>hingt(>ii.  $J6.167. 

Frtfderick  \V.  S|Mcgcl,  president.  SpieRcl, 
May,  Stern,  $36.0(M(. 

Mrs.  Auerbach,  vice-president,  (•.  Fox  (*o., 
Hartford,  $36,000. 

«  *  « 

Retail  volume  in  the  second  week 
of  the  new  year  suffered  from 
unseasonable  weather  and  from  labor 
trouble,  so  that  the  $;ains  over  last 
year  were  only  10  to  16  per  cent  ac¬ 
cording  to  Dun  &  Bradstreet.  At  the 
same  time  wholesale  trade  was  20  to 
30  per  cent  better  than  a  year  ago — 
which  is  reassuring  for  spring  retail 
business  and  for  the  rest  of  the  year. 

Winter  apparel  and  other  seasonal 
goods  sold  very  slowly,  and  in  total 
sales  there  were  not  many  points  that 
reported  an  increase  over  the  first 
week  of  this  January.  Compared  with 
last  year  the  major  regions  showed 
these  gains  for  the  second  week:  East, 
up  10  to  20  per  cent;  New  England. 
12  to  18  per  cent;  Midwest,  with  motor 
strikes,  only  8  to  12  per  cent;  North¬ 
west,  10  to  15  per  cent;  South,  12  to 
18  per  cent;  Southwest,  10  to  16  per 
cent;  and  Pacific  Coast,  with  cold 
weather  and  strike,  6  to  10  per  cent. 

Statistics  for  December  and  for  all 
of  last  year  are  full  of  promise.  Gains 
for  the  year  were  good  and  the  gains 
for  the  last  month  were  uniformly 
better  than  for  the  whole  year. 

Rural  retail  sales  as  estimated  by 
the  Department  of  Commerce  were 


Mr.  McClatchy  won  national 
distinction  for  Ms  newspapers, 
and  what  is  more,  he  served  his 
fellow  citizens  as  few  other  men, 
eefitors  or  statesmen,  are  i>rivi- 
leged  to  do.  —  San  Francisco 
Examiner. 

*  *  * 

The  award  of  the  Pulitzer 
prize  for  the  public  service  was 
richly  deserv^  by  The  Bee. — 
Herbert  Bayard  Swope. 


15*2  per  cent  better  for  the  whole 
year  than  in  1935  and  only  8  per  cent 
below  the  total  for  1929;  and  for  De- 
cember,  1936,  was  19 ‘-i  per  cent  better 
than  1935  and  nearly  5  per  cent  bet¬ 
ter  than  1929! 

Variety  store  sales  for  the  whole 
year  were  about  8Vi  per  cent  better 
than  in  1935;  and  for  December  about 
10  per  cent  better  than  a  year  ago. 

Department  store  sales  showed  the 
same  acceleration  at  the  end  of  the 
year,  with  1936  12  per  cent  better 
than  1935  and  December  15  per  cent 
better  than  a  year  ago. 

*  •  • 

For  chain  stores  the  record  i* 
much  the  same.  The  first  25 
groups  to  report  for  December  and 
for  the  whole  year  1936  show  the 
rate  of  gain  for  I^cember  over  a  year 
ago  as  17.3  per  cent  and  for  the  whole 
twelve  months  at  14.8  per  cent.  (Com¬ 
pilation  by  Childs,  Jeffries  &  Thorn¬ 
dike,  Inc.)  Shoe  stores  were  the  only 
chains  that  did  not  show  a  higher  rate 
of  gain  for  December  than  for  the 
whole  year. 

•  •  * 

HOTEIL  and  restaurant  business 
has  greatly  improved  in  the  last 
year — and  so  has  the  amoimt  of  news- 
liaper  advertising  done  by  restaurants 
and  hotels.  Nine  New  York  news¬ 
papers  show  for  1936  an  increase  of 
28.5  per  cent  in  linage  for  this  classi¬ 
fication. 


Chas.  K.  McClatchy  was  i 
crusading  type  of  journalist— 
New  York  Times. 

«  «  « 

Made  his  influence  felt  far  be¬ 
yond  the  borders  of  his  state.— 
Oakland  Tribune. 

*  *  * 

A  gallant  champion  of  the 
cause  of  justice  and  the  right.— 
Los  Angeles  Daily  News. 


‘Tt  is  impossible  to  read  Mr.  McClatchy’s  collected  works 
without  feeling  that  here  was  unmistakably  a  man  who  was 
as  sincere  and  honest  as  it  is  possible  to  be,  who  hated 
hypocrisy  and  cruelty  and  stupi^ty.” — Editor  ft  Publisher. 

- C  O  N  T  E  N  T  S - 


Newepapers  and 
Newspaper  Men 
Laws,  Courts  and 
Cases 

Crimes  and  Prisons 

Prohibition 

Polities 


Labor 

Public  Ownership 
War 

Leagne  of  Nations 
Schoob  and 
Edneation 

Writing  and  Writers 
Aspects  of  Religion 


Abraham  Lincoln 

IVees 

Women 

llieaters 

Hunks  from  Abroad 

MbeeUaneons 

Shorts 


Order  From — 


YOUR  BOOK  SELLER  or 

The  SACRAMEHni  BEE 

SACRAMENTO.  CALIFORNIA 


Just  Off  The  Press! 

Belongs  In  Every  Newspaperman's  Library 

PRIVATE  THIHKS  C.  K. 

AND  OTHER  WRITINGS  OF 

Charles  K. 
McCLATCHY 

fFith  Foreword  By 

U.  S.  Senator  Hiram  W.  Johnson 
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Some  like  them  short- 
Some  like  them  long^ 


WANAMAK 
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THURSDAY’S  SPE' 


Dark  Brown 

is  nru'pst  in 


lApartmcnto  Unturnlalied — Brooklyn  i  ApartmenU  UnfomlshMl — Brooklya 


AportmMU  of  Thrco,  Four,  Five  Rooma. 
WC8T  END  AV..  598- -3-4  rooms,  dining  al- 
covo;  4  rooms,  private  foyer  to  lirdrooma. 
extra  lavatory,  cross  vsntllatlon;  high  cell¬ 
ing.  Insulated  stoves.  Fiigldaire;  also  phy- 
slctaii’S|i  dyitlsfs  suit;  private  entrance 

.  595 — Sublet  4  desirable 
^^^^HIUMpcupancy.  Apt.  8E.  call 


Apartments  of  .MlseeUaiieoas  Resaw. 

42D  ST..  EAST  (TUDOR  CITT). 

Four  minutes’  walk  from  Orand  CsatraL 
Apartments  in  11  new  dreproof  buthUags. 

1  room  from  340. 

2  rooms  from  SUM. 

3  rooma  from  SllS. 

4  rooms  from  3140. 

5  rooms  from  3175. 

6  rooma  from  3250. 

Electric  refrigeration;  parks;  maid  and 
valet  services  and  otber  exeeptloiial  senrieaa 
and  all  conveniences.  Mr.  Norton.  Ranting 
Agent,  office,  east  end  of  42d  St.  to  Prospset 

VAnderbllt  3-8S60.  _ 

WEST— A  .MODERN  O-StORT 
LARGE.  LIGHT  4-5-S, 
^^■KhaTHS:  31.200  UP. 


\lw  in  lirouA  u 

ithe  smartpstsk  ^  ’ 

•2’”  \s"7| 

Ksar  slenderiring  iiiodelt^^ 

.  ind  they  rr  real  lirautirs.  V  - 


Jack  Frost 
Salada  Tea 
Boned  Chicken 

Krispies  8c 

Dalton's  e'e^e  39c 

Large 
Can 


GRANUlAIEB-'SlReAr^'^^-^^ 
F|ya-?ouncl  Cartons  AwW  ; 

IROWN  LABEL  OCioe 

Half  Pound  d9C  | 

Richards  &  Robbie 
ECONOMY  DISH  7DC 

Cheese  22e 

T apioca  1 7c 

Pears  19c 


BROWN  LABEL 

Half  Pound 

Richards  &  Robbie 
ECONOMY  DISH 


BiasX 

1  the  smartPstM 

Slipj 

$0.95 


Ovaltine 


39c 


69c 


Large  Can 


Ksar  slenderizing  iiiodelt 
.  ind  they’re  real  Iteaulies. 
’each-finished  rrepe  de 
liae . . .  with  Alenron  pal¬ 
med  laccA 

-  Sizes  32  to  44  ... 

•a  Rom,  Petal  Pink,  White 


Heads!  Hdsl  News!  Classified! 

All  of  fhe  iype  reproduced  above  was  sel  on  one  Model  G  Texl-Display-Mixer 
Inlerlype.  This  one  machine  can  be  equipped  to  set  practically  any  line  ot  type  re¬ 
quired  in  any  newspaper  composing  room  or  job  department  —  with  finger- flip 
changes  from  one  face  to  another.  Ask  the  nearest  Inlerlype  Branch  about  this 
and  other  modern  Inlerlypes.  INTERTYPE,  360  Furman  Street,  Brooklyn,  N.Y. 


Ntii  Paid-  in  Excess  of 


StM)AY 


WHEN  an  adveititer  spends  a  dollar  for  space  he  expects  and 
is  entitled  to  receive  honest  value,  not  only  in  circulation,  but 
in  quality  of  circulation.  The  Inquirer  (ives  that  value  and 
nore,  ever  so  much  more.  The  108>year>old  Inquirer  has  a  new 
formula  which  ^ves  the  Space  Buyer  the  greatest  PLUS  VALUE 
is  newspaper  history. 


columnists  that  will  instruct  him  and  make  him  think.  Give  him 
the  best  sports  pa^es  experts  can  produce.  Give  him  ^ood  financial 
pages,  business  news.  Make  it  all  complete.  Inspire  him  I  Win 
his  confidence!  Give  him  everything  worthwhile  that  a  great  news¬ 
paper  can  give  a  reader.  And  give  it  to  him  seven  days  a  week. 


Give  him  a  parade  of  advertising  arranged  so  he  can  see  it.  Give 
him  ALL  of  the  best.  In  fact — 


It’s  a  formula  which  produces  constantly-rising  circulation.  It’s  rather 
s  costly  formula  for  a  publisher  to  adopt.  But  it  brings  sweet  music 
to  the  advertiser’s  cars — and  that  gives  me  pleasure. 


It’s  a  formula  which  has  been  drilled  into  the  mind  of  every  employee  Do  readers  respond  to  treatment  like  this?  Here’s  the  answer, 
of  the  Greater  Philadelphia  Inquirer.  And  nothing  else  counts.  It’s  On  August  5th  last,  I  bought  the  108-year-old  Philadelphia  Inquirer, 

s  formula  based  on  a  burning  ambition  to  produce  the  greatest  morn-  by  myself  and  for  myself.  I  put  the  formula  to  work.  In  the  first 

isg  and  Sunday  newspaper  in  America  I  Greatest  for  the  reader!  120  days  more  than  225,000  new  buyers  sought  the  Sunday  Inquirer; 

Greatest  for  the  advertiser!  more  than  75,000  new  buyers  sought  the  morning  Inquirer.  And 

that  tidal  wave  of  new  and  friendly  readers  continues  to  roll  in. 
Up!  Up!  Up!  An  army  of  new  friends  in  the  greatest  home  market 
in  the  world. 

And  now  .  .  .  with  the  opening  of  a  New  Year,  The  Inquirer  presses 
are  printing  more  than  1,000,000  Inquirers  on  Sundays,  the  biggest 
Sunday  newspaper  in  America;  and  nearly  400,000  every  week  day. 
Morning  and  Sunday  newspapers  such  as  Pennsylvania  has  never 

Give  him  society  pages  such  as  he  has  never  seen  before.  Give  him  ***“  before, 
the  greatest  array  of  comics  any  newspaper  ever  produced.  Give 
him  women’s  pages  for  his  wife.  Give  him  editorial  pages  and 


The  formula  is  this: 

Give  every  reader  more  than  he  ever  got  before. 

Give  him  the  news,  all  the  news,  honestly  written. 
Give  him  the  best  features  that  money  can  buy. 

Give  him  pictures,  the  best  news  pictures  in  the  world. 


This  magnificent  response  from  readers  means  a  magnificent  response 
for  advertisers.  It’s  the  best  sales  tune  the  advertisers  have  heard 
in  years. 

It’s  your  chance  to  roll  into  the  best  homes  of  Philadelphia’ s  Billion 
Dollar  Market  with  the  greatest  upward  sweep  of  combined  Daily 
and  Sunday  Circulation  in  publishing  history! 


PUBLISHER 


NEW  YORIC,  H.  A.  McCandless;  BOSTON.  M.  L.  Tyler;  SAN  FRANCISCO.  Keene  Flh- 
pofriclc:  CHICAGO,  DETROIT.  ST.  LOUIS.  Guy  S.  Osborn.  Scolero  &  Meeker,  Incorporated 
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E  D  I 


“THE  VOICE  OF  RETAILING” 

Recent  events  support  the  conclusion  of 
Major  B.  H.  Namm  before  the  National 
Retail  Dry  Goods  Association  that  the 
(greatest  single  need  in  today’s  distribution  is  co¬ 
operation  between  retailer  and  consumer.  Major 
Namm  would  bring  this  co-operation  to  bear 
against  legislation  hostile  to  their  mutual  in¬ 
terests.  Failure  to  co-operate,  failure  of  the  re¬ 
tailer  to  obtain  consumer  co-operation,  resulted 
in  the  enactment  of  the  Robinson-Patman  bill, 
which,  the  Major  asserts,  restrains  fair  competi¬ 
tion,  raises  prices,  and  unduly  taxes  the  consumer. 

To  obtain  the  consumer’s  sympathy,  this  Brook¬ 
lyn  merchant  advocates  "a  loud  voice”  for  re¬ 
tailing,  a  merchant-controlled  shopping  news  in 
every  key  city,  which  should  devote  their  front 
pages  to  discussion  of  the  most  important  prob¬ 
lems  affecting  retailing. 

At  that  point.  Major  Namm  begins  to  lose  his 
army.  The  Robinson-Patman  law  received  thou¬ 
sands  of  words  on  press  wires  before  its  enact¬ 
ment.  The  debates  in  Congress,  the  opposition 
of  manufacturers  and  merchants,  were  carried  at 
length  in  the  metropolitan  press  across  the  coun¬ 
try.  The  subject  was  discussed  editorially  in  hun¬ 
dreds  of  newspapers,  many  of  which  agreed  with 
Major  Namm  that  the  bill’s  net  effects  are  iniqui¬ 
tous.  Much  less  prominent  had  been  the  public- 
display  given  to  the  revelations  that  had  brought 
the  bill  to  pass — the  phony  advertising  discounts 
levied  by  chain  stores  against  manufacturers — and 
it  is  probably  true  that  not  one  in  1,000  knows  the 
genesis  of  this  legislation.  If  they  did,  it  is  not 
likely  that  Major  Namm  would  have  found  wide 


support  among  consumers. 

It  is  common  talk  among  retail  merchants  that 
their  advertising  no  longer  pays.  Not  all  of  that 
talk  is  propaganda  against  high  rates.  Too  much 
of  it  is  true.  Reputable  merchants  have  taken 
their  advertising  pace  from  reckless,  conscience¬ 
less  competitors,  and  the  tone  of  retail  advertis¬ 
ing  in  many  cities  is  lower  than  it  was  25  years 
ago. 

That  is  not  true  in  Chicago,  Cleveland,  New 
York,  and  a  few  other  cities  where  strong  mer¬ 
chants’  groups  and  better  business  bureaus  put 
the  “gyps”  quickly  in  their  place.  Merchants  of 
Syracuse  recently  united  to  ban  crooked  adver¬ 
tising  and  enlisted  hearty  newspaper  support. 
Merchants  of  Pennsylvania,  driven  frantic  by 
growing  distrust  of  their  sleazy  advertising 
claims,  have  drawn  up  a  strong  code  and  also 
sought  the  aid  of  local  newspapers  to  enforce  it. 

The  plain  fact  is  that  the  retailer  has  all  the 
voice  he  needs  and  the  loudest  voice  that  can  be 
heard.  He  has  raised  it  too  often  to  cheat  the 
consumer  in  private  transactions,  the  daily  busi¬ 
ness  that  is  the  rock  upon  which  the  co-operation 
desired  by  Major  Namm  must  rest.  It  is  no  sur¬ 
prise  that  merchants  commanded  no  weight  in 
Congress,  and  found  no  public  support  for  their 
argument  against  the  Robinson-Patman  law.  When 
merchants  have  convinced  the  consumer  by  daily 
performance  that  co-operation  is  not  all  in  one 
direction,  they  can  approach  the  legislative  halls 
and  the  bar  of  public  opinion  with  the  prospect 
of  being  believed,  lliey  cannot  do  so  now. 

Nor  does  a  shopping  news  with  a  propaganda 
show-window  improve  their  position.  There  is  no 
reason  for  merchants  to  oppose  themselves  to  the 
local  newspaper  in  their  search  for  consumer 
co-operation.  There  is  every  reason  for  them  to 
make  the  newspapers  their  ally  in  the  fight  for 
decent  business,  fair  regulation,  a  square  deal 
for  the  consumer,  and  the  improvement  of  the 
conununity. 

If  the  stores  would  devote  10  per  cent  of  the 
energy  and  faith  they  put  into  a  shopping  news 
circular  to  self-censorship  of  their  advertising  in 
newspapers,  half  their  battle  for  consumer  co¬ 
operation  would  be  won.  The  other  half — well, 
the  interests  of  buyer  and  seller  are  not  always 
identical  and  the  degree  of  co-operation  would 
depend  pretty  much  on  the  degree  of  coincidence. 
In  the  long  run  the  consumer  will  have  to  prevail. 


Business  leaders  do  not,  apparently,  regard 
the  motor  strikes  as  dangers  to  the  progress 
of  recovery.  The  "why”  of  that  is  a  story. 


FOR  A  UNITED  FRONT 

FTER  nearly  two  years  of  preparation,  the 
United  Front  for  promotion  of  all  news¬ 
papers  is  near  the  point  that  will  deter¬ 
mine  its  future.  If  the  directors  of  the  American 
Newspaper  Publishers  Association  approve  the 
plan  in  present  form  or  with  further  modifications 
at  their  April  meeting,  the  end  of  1937  should  see 
a  Bureau  of  Advertising  with  added  financial 
strength  and  personnel  functioning  as  it  has  not 
been  able  to  fxmction  during  its  23  years  of  limited 
support. 

EIoitor  &  Publisher  has  given  the  idea  its  un¬ 
stinted  support  from  the  start.  It  has  no  interest 
in  promoting  any  particular  process  or  organiza¬ 
tion  to  carry  out  the  aims  set  forth  by  the  United 
Front  Committee.  The  job  is  the  important  thing, 
and  its  doing  will  require  all  the  energy  and 
resources  that  the  industry  can  muster. 

In  this  issue,  we  present  a  letter  from  Frank  E. 
Tripp,  chairman  of  the  committee,  to  Charles  E. 
Rock,  president  of  Media  Records,  stating  some 
views  which  should  clarify  an  apparent  conflict  of 
interest  and  opinion  between  those  organizations. 
To  our  mind,  there  is  no  conflict  and  no  room  for 
any.  Both  seek  the  same  end.  Each  can  con¬ 
tribute  much  toward  its  attainment.  And  the 
idea  of  two  “United  Front”  movements  would 
merit  a  .special  comer  in  the  Annals  of  Absurdity. 


I  ^  L 

THE  PARADE  MOVES  ON 

HE  open  door  policy  that  President  Roose¬ 
velt  inaugurated  for  the  press  four  years 
ago  has  been  having  recent  repercussions  in 
London.  Canadian  journalists,  used  to  the  frank- 
ness  with  which  public  affairs  are  discussed  in 
Washington  and  Ottawa  (and  also  at  the  British 
Whitehall)  are  moving  for  better  contacts  with 
Buckingham  Palace.  At  present,  affairs  of  the 
royal  family  are  reported  by  representatives  of 
the  Press  Association,  the  Exchange  Telegraph, 
and  Central  News — the  only  newspapermen  who 
can  have  direct  access  to  news  concerning  the 
King. 

George  VI  is  said  to  be  sympathetic  toward  the 
reform,  according  to  the  Newspaper  World,  of 
London,  and  his  official  biography  was  written  for 
newspaper  publication  by  Taylor  Derbyshire,  an 
Australian  journalist. 

The  Empire  Press  Union  will  be  asked  to  fur¬ 
ther  the  Dominions’  press  cause  at  the  palace,  and 
the  immediate  effect  is  likely  to  be  a  change  in 
the  icily  formal  manner  with  which  the  King’s 
press  officers  now  greet  inquirers.  Official  circles 
will  eventually,  maybe  soon,  agree  with  W.  T. 
Cranfield,  London  correspondent  of  the  Toronto 
Evening  Telegram,  who  comments; 

■’The  day  may  dawn  when  the  fate  of  the 
Empire  will  turn  on  the  attitude  of  its  overseas 
press.  Here  in  Elngland.  the  ‘power  of  the  press’ 
is  admitted — sometimes  as  a  menace,  always  as  a 
potential  power  for  good.  Among  the  great  popu¬ 
lations  remote  from  Buckingham  Palace,  Whitehall 
and  Scotland  Yard,  it  may  in  some  critical  hour 
be  decisive.” 


Dramatic  and  heroic  as  was  Mr.  Roosevelt's 
rain-soaked  inaugural,  why  should  a  man  on 
whom  so  much  rests  risk  his  health  to  please 
the  sightseers? 
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After  refusing  to  pass  typographical  picket 
lines  since  Dec.  7,  the  11  Flushing  (N.  Y.) 
Guild  members  decided  on  Jan.  20  that  they 
were  really  on  strike.  Looks  like  a  move  to 
assure  inclusion  in  the  peace  parleys,  when, 
as  and  if. 

G-MAN  CASSANDRA 

Dispatches  from  Princeton  University 
quote  J.  Edgar  Hoover,  director  of  the 
Federal  Bureau  of  Investigation,  as  pre¬ 
dicting  the  downfall  of  modern  journalism,  be¬ 
cause  of  its  “growing  tendency  to  print  utterly 
false  and  fantastic  stories  without  basis  of  fact.” 
We  have  not  before  us  the  complete  interview 
which  Mr.  Hoover  gave  the  Daily  Princetonian 
and  from  which  the  quotation  is  t^en.  He  may 
have  qualified  his  charges.  If  he  did  not,  he 
should  have. 

Metropolitan  journalism  of  1937  does  not,  in 
the  mass,  print  utterly  false  and  fantastic  stories 
without  basis  of  fact.  Its  news  is  written  by 
human  beings,  largely  on  the  basis  of  information 
obtained  from  other  human  beings,  with  all  the 
possibility  of  error  the  combination  implies.  It  is 
a  combination  thoroughly  familiar  to  Mr.  Hoover. 
Sources  of  news  can  err  in  detail,  by  wilful  in¬ 
tention,  or  by  the  well  known  inability  of  most 
people  to  describe  articulately  what  they  have 
seen  and  heard. 

Newspaper  reporters  are  not  exempt  from  this 
disability,  though  the  nature  of  their  calling  must 
eliminate  habitual  blunderers.  Often,  gaps  un¬ 
bridgeable  by  proven  facts  must  be  filled  from 
the  writer’s  imagination,  deduction,  or  experience 
to  make  a  comprehensible  report.  Sometimes  mis¬ 
takes  arise  in  this  area.  But  downright  faking  is 
no  longer  approved  by  newspaper  editors. 

In  the  newspapers  we  read  we  see  careless  writ¬ 
ing,  inaccuracy,  incomplete  description — all  of 
them  human  derelictions  and  subject  to  correction 
by  discipline.  We  do  not  see  wilfully  misrepre- 
sentative  reporting.  In  condemning  it,  we  feel  as 
strongly  as  our  G-Man  Cassandra;  if  his  premise 
is  true,  his  conclusion  will  eventually  be  true. 
Observation  and  faith  make  us  think  the  opposite. 


PICTURE  TROUBLES 

JANUARY  seems  to  be  the  open  season  on 
news  photographers,  though  we  sometimes 
suspect  that  there  is  no  closed  season.  Gov. 
Alf.  M.  London,  who  maintained  discreet  silence 
during  his  recent  parade  before  the  electorate,  as 
a  private  citizen  exercises  his  privilege  of  publicly 
denoimcing  the  effrontery  of  the  picture  men. 

A  few  days  ago,  a  swarm  of  photographers 
descended  upon  the  train  bearing  to  her  grave 
the  body  of  a  woman  murdered  last  week  in  her 
Long  Island  apartment.  The  story  was  a  two-day 
sensation  in  New  York,  recalling  in  numy  features 
the  celebrated  Titterton  case  of  last  winter,  but 
the  punch  was  gone  from  it  before  the  funeral. 
Barred  from  the  station  platform,  the  group 
bought  tickets  to  a  station  down  the  line  and  were 
awaiting  the  train  when  it  arrived.  The  ensuing 
rnelM  did  no  credit  to  journalism.  A  minister  is 
said  to  have  seized  and  smashed  a  plate  to  express 
his  resentment 

Unfavorable  comment  was  heard  also  on  the 
conduct  of  photographers  at  the  scene  of  the 
crime,  a  natural  reaction  from  the  lay  publk 
which  devours  pictures  but  resents  the  processes 
by  which  they  are  procured.  The  same  critical 
standards  caimot  be  applied  to  the  taking  of 
pictures  of  the  principals  among  the  victims,  the 
murder  evidence,  the  place  of  death,  and  other 
circiunstances  of  immediate  association,  as  to  the 
intrusion  into  a  funeral.  As  a  people,  we  still 
respect,  more  than  anything  else,  the  final  sorrow¬ 
ing  honors  of  the  living  to  the  dead.  Not  only  do 
most  of  us  get  no  thrill  from  portrayal  of  a  cas¬ 
ket;  we  instinctively  abhor  this  image  of  death. 


THE  AIM  OF  CULTURE 


He  who  works  for  sweetness  and  light, 
works  to  make  reason  and  the  will  of 
God  prevail.  He  who  works  for  ma¬ 
chinery,  he  who  works  for  hatred,  works  only 
for  confusion.  Culture  looks  beyond  machinery, 
culture  hates  hatred;  culture  has  one  great  pas¬ 
sion,  the  passion  for  sweetness  and  light.  It  has 
one  even  yet  greater! — the  passion  for  making 
them  prevail. 

— Matthew  Arnold,  in  “Culture  and  Anarchy.” 
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Personally  Speaking 


Harry  J.  grant,  president  and 
editor,  Milwaukee  Journal,  and 
yj  mother,  Mrs.  Ida  L.  Grant,  have 
jjfj  for  the  south  where  they  will  oc¬ 
cupy  their  home  on  Rivo  Alto,  one  of 
Venetian  islands  at  Miami  Beach. 
f]j.,  for  most  of  the  winter. 

5^  E.  Thomason,  Chicago  Daily 
Tines  publisher,  is  chairman  of  the 
program  for  the  annual  meeting  of 
jg  Chicago  Better  Business  Bureau, 
Feb.  16. 

Roger  M.  Andrews,  publisher  Me- 
^otninee  (Mich.)  Herald-Leader  and 
lonner  publisher  of  the  Detroit  Times, 
ius  recovered  from  an  attack  of  influ¬ 
enza,  suffered  while  staying  at  a  Lans¬ 
ing,  Mich.,  hotel. 

William  F.  Wiley,  publisher,  Cincin- 
nttti  Enquirer  and  president  of  the 
Cincinnati  chamber  of  commerce,  and 
Hulbert  Taft,  president,  editor  and 
eeneral  manager,  Cincinnati  Times 
Star,  were  re-elected  directors  of  the 
chamber  of  commerce  without  opposi¬ 
tion  Jan.  13. 

Walter  S.  Kennedy,  publisher  Al¬ 
ton  (Mich.)  Evening  Recorder,  has 
been  re-elected  a  director  of  the  Com¬ 
mercial  and  Savings  Bank  of  that  city. 

James  G.  Stahlman,  publisher 
Sashvitle  (Tenn.)  Banner,  was  the 
principal  speaker  at  a  recent  meeting 
of  the  Russellville  Rotary  Club. 

Merle  Chessman,  editor  and  pub¬ 
lisher,  Astoria  (Ore.)  Astorian-Bud- 
get,  addressed  the  Portland  chapter  of 
the  Reserve  Officers’  Association  on 
the  accomplishments  and  aims  of  the 
Columbia  Defense  League,  Jan.  7. 

Norman  Hamilton,  publisher,  Ports¬ 
mouth  (Va.)  Star,  and  newly  elected 
Congressman,  has  been  appointed  to 
the  naval  affairs  committee  of  the 
House. 

Charles  F.  Davis,  publisher,  Mon¬ 
rovia  (Cal.)  News-Post,  and  Mrs. 
Davis,  are  parents  of  a  six-pound, 
fourteen  ounce,  daughter,  born  Jan.  9. 

Fred  D.  Jordan,  publisher,  Bangor 
(Me.)  Daily  News,  succeeds  Herbert 

L.  Swett  of  Skowhegan  as  head  of 
the  State  of  Maine  publicity  bureau. 

Basil  Brewer,  publisher.  New  Bed¬ 
ford  (Mass.)  Evening  Standard-Times 
and  Morning  Mercury,  was  elected  a 
member  of  the  corporation  of  the 
New  Bedford  Five  Cents  Savings  Bank 
last  week. 

M.  L.  Cook,  co-publisher  Hastings 
(Mich.)  Banner,  has  been  re-elected 
president  of  the  Hastings  City  Bank. 

A.  M.  Brayton,  publisher,  Wisconsin 
State  Journal  at  Madison,  Wis.,  and 
Mrs.  Brayton,  have  left  for  an  ex¬ 
tended  visit  in  the  south.  Their  itin¬ 
erary  includes  Hot  Springs,  Ark.,  New 
Orleans  and  then  Florida  where  they 
will  spend  most  of  their  time. 

President  John  Stewart  Bryan,  of 
the  College  of  William  and  Mary,  and 
publisher  Richmond  News  Leader, 
was  named  among  14  graduates  from 
Harvard  University,  as  candidates  to 
fill  vacancies  on  the  board  of  overseers 
of  the  university. 

Ralph  Beaver  Strassburger,  pub¬ 
lisher,  Norristoion  (Pa.)  Times  Her¬ 
ald,  was  among  the  guests  at  the 
Speaker’s  Dinner  given  by  President 
Roosevelt  at  the  White  House  on  Jan. 
li 

George  B.  Dolliver,  Sr.,  and  A.  L. 
Miller,  publishers  of  Ae  Battle  Creek 
(Mich.)  Moon-Journal  and  the  Battle 
Creek  Enquirer-News,  respectively, 
have  been  nominated  as  trustees  of 
the  Battle  Creek  General  Hospital  as¬ 
sociation. 

Edward  J.  Gallagher,  editor  and 
publisher,  Laconia  (N.  H.)  Evening 
Citizen,  was  recently  elected  chair- 
"wn  for  1937  by  New  England  mem¬ 
bers  of  the  Associated  Press. 


Louis  A.  WeiU  Sr,  and  Two  Sons 

In  Michigan  Newspaper  Work 


LOUIS  A.  WEIL,  editor  of  the  Port 
Huron  (Mich.)  Times  Herald,  and 
his  two  sons,  Louis  A.  Weil,  Jr.,  and 
F.  Granger  Weil,  are  associated  in  ac- 


l.oi'is  .\-  Weii.  I.oi'is  Weii..  Jr. 


live  newspaper  work  in  Port  Huron. 

In  1900  Louis  A.  Weil  and  Elmer 
James  Ottaway,  recently  deceased, 
purchased  two  small  weekly  news¬ 
papers  and  started  the  Daily  Herald. 

In  1910,  Mr.  Weil  and  Mr.  Ottaway 
bought  the  Daily  Times  and  merged 
it  with  their  newspaper  to  form  the 
Times  Herald. 

Mr.  Weil  was  born  in  Brooklyn, 

N.  Y.,  but  moved  with  his  parents  to 
Port  Huron  in  his  infancy,  and  re¬ 
ceived  his  education  there.  He  had  sev¬ 
eral  years’  experience  in  Detroit  as  a 
reporter  on  the  staff  of  the  old  Detroit 
Tribune  and  also  Detroit  Free  Press 
before  he  returned  to  his  home  town 
as  a  publisher.  He  is  vice-president 
and  chairman  of  the  executive  com¬ 
mittee  of  Federated  Publications,  Inc., 
which  includes  the  Lansing  State 
Journal,  Grand  Rapids  Herald  and 
Battle  Creek  Enquirer  News. 

Louis  A.  Weil,  Jr.,  was  a  Times 


Herald  cub  reporter  during  summer  i 
vacations  while  attending  college,  and, 
after  he  was  graduated  from  the  Uni-  | 
versity  of  Michigan,  he  became  police 
reporter.  He 
went  later  to  the 
Flint  Journal  as 
a  police  reporter, 
and  after  a  year’s  > 
experience  there,  j 
turned  to  the 
business  side  and 
was  made  credit  ; 
manager.  Since 
1934  he  has  been 
business  man¬ 
ager  of  the  Grand 
Rapids  Herald. 

F.  Granger 
Weil,  second  son 
in  the  Weil  family,  was  on  the  Times 
Herald  staff  until  his  1934  graduation 
from  Notre  Dame.  He  then  became  a 
full  time  police  reporter,  and  upon  the 
inauguration  of  the  Sunday  issue,  Nov. 
29,  1936,  became  Sunday  editor.  Be¬ 
cause  of  his  interest  in  hunting,  fish¬ 
ing  and  other  outdoor  sports,  he 
started  an  outdoor  column  in  the 
Times  Herald,  which  was  expanded  to 
an  outdoor  page  in  the  Sunday  issue. 

In  addition  to  his  newspaper  inter¬ 
ests,  Mr.  Weil  is  actively  interested  in 
civic  affairs  in  Port  Huron.  He  is 
vice-president  and  a  member  of  the 
board  of  directors  of  the  Port  Huron 
hospital.  He  is  also  a  director  of  the 
First  National  Trust  &  Savings  Bank. 

Mr.  Weil  is  a  member  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors  and 
former  president  of  the  University  of 
Michigan  Press  Club. 

A  third  son,  William  Lee  Weil,  is 
in  junior  high  school. 


In  the  Business  Office 

YY/ILLIAM  E.  HASKELL,  execu- 
VV  tive  vice-president.  New  York 
Herald  Tribune,  Jan.  11  addressed  the 
Young  Men’s  Republican  Club  of 
White  Plains,  N.  Y.,  on  “The  Place  of 
the  Newspaper  in  Politics.” 

Claude  C.  Stone,  formerly  assistant 
classified  advertising  manager,  Pitts¬ 
burgh  Post-Gazette,  has  taken  over 
the  management  of  the  classified  de¬ 
partment  of  the  Schenectady  Union- 
Star.  Before  going  to  Pittsburgh, 
Stone  was  selling  real  estate  copy  for 
New  York  World-Telegram. 

E.  Sheldon  Anderson,  formerly  of 


the  Washington  Post  and  the  Brook¬ 
lyn  Daily  Eagle,  has  taken  over  the 
duties  of  circulation  manager  for  the 
Boston  Transcript. 

Clarence  Eyster,  secretary  and  trea¬ 
surer  of  the  International  Circulation 
Managers’  Association  and  circulation 
manager  of  the  Peoria  (Ill.)  Star,  was 
recently  made  illustrious  potentate  of 
Mohammed  Temple,  A.A.O.N.M.S.,  at 
the  annual  meeting  of  the  organiza¬ 
tion  last  week  in  Peoria. 

Edwin  F.  Casebeer  has  been  ap¬ 
pointed  advertising  manager  of  the 
Idaho  Statesman  at  Boise. 

Howard  M.  Booth,  business  mana- 
(Continued  on  next  page) 


ZOE  BERKLEY 

Hundreds  of  thousands  of  individuals  and  families 
have  been  helped  by  the  advice  of  Zoe  Beckley. 

Zoe  Beckley’ s  Corner  is  a  daily  text  feature  that 
creates  good  will,  friendship,  and  devoted  readers. 

Me^aught  Syndicate,  Ine. 

Greenwich,  Conn. 

New  York  Office,  Times  Bldg. 


Count  on 

Tarzan 


!  297  newspapers  count  on  Tar- 
j  zan  to  win  readers  and  hold 
I  them. 

The  latest  subscriber  is  The 
New  York  World-Telegram.  It 
started  Tarzan  this  week. 

Tarzan  is  leader  among  thrill¬ 
ers — and  usually  occupies  the 
leading  position,  the  daily  strip 
topping  the  comic  page,  the 
color  page  running  on  page 
one  of  the  color  section. 

Please  write  us  today  for 
samples  and  terms. 

FEATURE 

SYNDICATE 

I  220  EAST  42nd  STREET 

1  NEW  YORK  CITY 
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ger,  Worcester  (Mass.)  Telegram  and 
Evening  Gazette,  Jan.  14  was  elected 
unanimously  vice-president  of  the 
Worcester  Chamber  of  Commerce. 

John  H.  Black,  manager,  Milwaukee 
Wisconsin-News,  discussed  the  drama 
behind  the  scenes  in  production  of  a 
newspaper  at  a  meeting  of  the  Amer¬ 
ican  Interprofessional  Institute  in 
Milwaukee. 
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Naomi  N.  Bedell,  corporation  secre¬ 
tary,  Staten  Island  (N.  Y.)  Advance. 
is  vacationing  in  Florida. 

Lon  Hess,  a  member  of  the  classi¬ 
fied  advertising  department.  Salt  Lake 
City  Deseret  News,  was  appointed. 
Jan.  15,  manager  of  the  department, 
succeeding  Lionel  Pugmire  who  is 
entering  the  local  real  estate  sales 
field. 

E.  F.  Baldwin,  manager  of  the  Salt 
Lake  Tribune  and  Telegram  circula¬ 
tion  department,  spoke  this  week  on 
the  purposes  of  the  organization  be¬ 
fore  the  Salt  Lake  Executives’  Asso¬ 
ciation. 

Frank  Clarke,  member  of  Memphis 
(Tenn.)  Commercial  Appeal  classified 
advertising  department  for  six  and  a 
half  years,  has  been  made  a  member 
of  WMC  commercial  staff  in  Memphis. 

Bill  Whitmire,  formerly  of  the  city 
circulation  staff  of  the  Spartanburg 
(S.  C.)  Herald-Journal,  has  been 
transferred  to  Gaffney,  S.  C.,  to  handle 
Herald  and  Journal  circulation. 

In  the  Editorial  Rooms 


Dr.  JULIAN  S.  MILLER,  editor, 
Charlotte  (N.  C.)  Observer,  was 
the  guest  speaker  at  a  recent  meeting 
of  the  County  Teachers’  Association  of 
Newberry,  S.  C.  His  subject  was 
“What  the  Public  Should  Know  About 
Their  Schools.” 

Manuel  Pena  Rodriguez,  motion  pic¬ 
ture  editor  of  La  Nacion,  Buenos 
Aires,  is  in  Hollywood  on  a  month’s 
visit. 

Cecil  J.  Holleran,  Atlanta  Constitu¬ 
tion  cartoonist,  was  recently  invited 
by  Speaker  Roy  V.  Harris  to  appear 
before  the  Georgia  House  of  Repre¬ 
sentatives.  Holleran  has  been  ap¬ 
pointed  a  lieutenant-colonel  on  the 
staff  of  Governor  E.  D.  Rivers. 

Frank  MacDonell,  Detroit  Times 
sports  writer,  was  appointed  chairman 
of  the  Michigan  State  Boxing  Com¬ 
mission  Jan.  II  by  Gov.  Frank  Mur- 
phy. 

James  J.  Long,  dean  of  Pittsburgh 
sports  writers,  resigned  his  post  on 
the  Pittsburgh  Sun  Telegraph  to  ac¬ 
cept  an  executive  position  with  the 
Pittsburgh  Baseball  Club,  in  charge 
of  publicity.  Harry  Keck  succeeds 
Long. 

Laurence  K.  Shropshire,  a  member 
of  the  Lexington  (Ky.)  Leader  news 
staff  for  the  past  six  years,  will  be¬ 
come  the  Leader’s  sports  editor  Jan. 
25.  He  will  succeed  George  Brown 
Leach  who  has  resigned. 

Eddie  Meier,  reporter,  Peoria  (Ill.) 
Journal  -  Transcript,  experienced  a 
narrow  escape  from  drowning  and 
freezing,  Jan.  15,  when  he  fell  into 
the  Illinois  river  near  Hennepin,  Ill., 
while  covering  a  story. 

Paul  Hodges,  in  the  Washington 
bureau  of  the  Cleveland  Plain  Dealer 
for  nine  years,  has  resigned  to  accept 
the  post  of  city  editor  of  the  Cleve¬ 
land  News. 

Frank  R.  Kent,  editorial  writer  and 
commentator,  Baltimore  (Md.)  Sun, 
will  address  the  Twentieth  Century 
Club  of  Buffalo,  Jan.  28,  on  “Wash¬ 
ington  Personalities.” 

Russell  Gerould,  editor  of  the  Sun¬ 
day  department,  Boston  Herald,  is 
spending  a  three  weeks’  vacation  in 
Mexico,  making  the  roundtrip  by  air. 

Mabellie  Jennings  has  returned  to 
the  Washington  Herald  as  drama 
editor. 

Kenneth  C.  Park,  managing  editor, 
Lansing  (Mich.)  State  Journal,  is 
spending  a  three  weeks’  vacation  on 
a  trip  to  the  Pacific  coast  by  train. 

Melvin  L.  Heimer,  former  sports 
editor  and  rewrite  man,  has  assumed 
duties  as  night  city  editor,  Mount 
Vernon  (N.  Y.)  Daily  Argus. 


Folks  Worth  Knoicing 


T  QLIUS  S.  GRUNOW,  political 
*1  writer  for  the  Jersey  City  (N.  J.) 
Jersey  Journal  and  New  Jersey  State 
Legislative  cor¬ 
respondent  since 
1890,  who  on 
New  Year’s  Day 
completed  50 
years  of  contin¬ 
uous  service  for 
that  newspaper, 
was  honored  by 
h  i  s  employer.s 
and  co-workers 
Jan.  8,  at  a  din¬ 
ner  held  in  the 
Hotel  Plaza,  Jer¬ 
sey  City. 
During  the 
evening,  Mr.  Grunow  was  the  recipi¬ 
ent  of  congratulatory  telegrams  from 
Governor  Harold  G.  Hoffman  of  New 
Jersey  and  U.  S.  Senator  A.  Harry 
Moore,  both  extolling  his  work  as  a 
newspaperman.  President  Roosevelt 
sent  a  letter  of  congratulation. 

Joseph  A.  Dear,  editor  of  the  Jour¬ 
nal  and  Judge  of  the  Court  of  Errors 
and  Appeals,  was  toastmaster.  Among 
the  speakers  praising  his  work  were 
Walter  M.  Dear,  co-publisher  and 
general  manager.  Mayor  Frank  Hague 
of  Jersey  City  and  City  Editor  George 
V.  Headley. 

Mr.  Headley  on  behalf  of  the  mem¬ 
bers  of  the  staff  presented  the  guest 
of  honor  with  a  gold  watch  and  his 
employers  gave  him  a  radio. 

Mr.  Grunow,  68,  is  dean  of  Hudson 
County  news  writers. 

Mr.  Grimow  was  married.  May  25, 
1893,  to  Florence  Stedwell,  of  Hacken¬ 
sack.  They  have  one  daughter,  Mrs. 
William  R.  Call,  of  Glen  Ridge,  and  a 
grandson,  John  Grunow  Call. 
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Ted  Worner  has  succeeded  William 
A.  Spring  as  sports  editor  of  the 
Yonkers  (N.  Y.)  Herald- Statesman. 
Mr.  Spring  is  executive  director  of  the 
Catholic  Youth  Association  movement 
in  Westchester  county. 

William  Fulton  has  been  shifted 
from  the  Washington  bureau  of  the 
Chicago  Tribune  to  its  New  York 
office. 

Harold  Mueller,  Oklahoma  City 
Times  editorial  writer,  was  promoted 
to  head  the  Washington  bureau  of  the 
Daily  Oklahoman  and  Times  during 
the  present  session  of  Congress.  Dur¬ 
ing  his  absence,  Horace  Thompson  will 
fill  his  place. 

Ralph  Lyman,  secretary  to  Robert 
L.  Smith,  general  manager,  Los  An¬ 
geles  Daily  and  Evening  News,  has 
been  made  editorial  secretary  to  Man¬ 
chester  Boddy,  publisher.  He  is  suc¬ 
ceeded  in  Smith’s  office  by  Herbert 
Pregg. 

Sanford  Martin,  editor,  Witiston- 
Salem  (N.  C.)  Sentinel,  has  been 
named  by  the  North  Carolina  Depart¬ 
ment  of  Conservation  to  consider  the 
state’s  sponsorship  of  an  exposition  of 
national  proportions  in  1938. 

Miss  Irma  L.  Suess  has  been  ap¬ 
pointed  editor  of  the  Lancaster  (N.  Y.) 
Enterprise.  Her  father  is  publisher  of 
the  newspaper.  Miss  Suess  is  28  years 
of  age. 

Henry  Kosman,  photographer,  and 
Helen  T.  Buegler,  society  reporter, 
Staten  Island  (N.  Y.)  Advance,  re¬ 
turned  to  work  Jan.  18  after  sieges  of 
the  grippe. 

Ralph  Palmer,  city  editor,  Washing¬ 
ton  Daily  News,  has  been  made  chief 
of  the  capitol  staff;  Richard  Hollander 
was  moved  from  news  editor  to  city 
editor;  Fritz  Silber  from  late  news 
editor  to  news  editor;  Charter  Heslep 
from  capitol  staff  to  late  news  editor; 
Harold  Kneeland  from  late  wire  editor 
(Continued  on  page  32) 
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The  results  ol  this  carefully- 
conducted  and  comprehensive  survey 
of  the  Constitution’s  city  subscribers, 
country  home-delivered  subscribers, 
city  carriers  and  country  dealers  is 
one  more  indication  of  the  popular¬ 
ity  of  our  laboratory-tested  comiis. 
Write  or  wire  for  proofs  and  prices 
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Editor  &  Publisher  for  January  23,  1937 


STERN  AGREES  WITH  ceiving  exactly  $40  and  that  two  more 
i¥¥  ¥^  would  be  raised  to  $40  soon. 

CAMDEN  GUILD  a  bulletin  board  notice  posted  the 

-  —  week  before  the  conference  said  the 

Verbal  Agreement  Made  by  Akron  five-day,  40-hour  week,  vacations 


Beacon  Journal — Toledo  Guild 
Refused  Its  Objectives  on 
Blade 

Guild-publisher  negotiations  were 
concluded  in  three  cities  this  week 
with  one  contract,  one  verbal  agree¬ 
ment  and  one  turn-down  resulting. 


with  pay  and  a  “liberal”  severance 
indemnity  policy  would  be  continued. 

PERSONAL 

(Continued  from  page  30) 
to  late  city  editor;  Stanley  Baitz  from 


J.  David  Stem,  publisher  of  the  capitol  staff  to  late  wire  editor;  and 
Camden  Courier  and  Post,  and  the  Alfred  Friendly  and  Robert  Rollings 
Newspaper  Guild  of  Philadelphia  and  from  copy  staff  to  reportorial  staff. 
Camden  have  signed  a  contract  pro-  Kermit  McFarland,  Pittsburgh  Press, 
viding  for  the  closed  shop,  minimum  has  been  elected  president  of  the 
pay,  overtime,  graded  dismissal  no-  Pennsylvania  Legislative  Correspond- 
tices  and  other  features  for  65  editorial  ents’  Association,  Harrisburgh,  suc- 
workers  of  those  dailies.  Contracts  ceeding  Robert  B.  Vale,  of  PhUadel- 
with  the  guild  also  are  in  effect  on  phia  Daily  News.  Other  officers  are: 
the  other  Stem  newspapers,  the  Phila-  George  I.  Fisher,  vice-president;  Wal- 
delphia  Record  and  the  New  York  tgr  Roos,  secretary-treasurer,  and 
Post.  Robert  W.  Comber,  sergeant-at-arms. 

A  verbal  agreement  between  the  r-  t  t- 

rM.Kiicko..  Joseph  C.  Latham,  Jr.,  a  journalism 


piffili^er  and  the  ^ild  h^  brough  Syracuse  University,  who 

on  the  staff  of  the  Coming 
tor  Ril  Ouitoricil  stsix  msiriDors*  Sorno  /xt  v  \  r  _ _ i  t  ^  _ _  i 


whose  increases  did  not  bring  them 


(N.  Y.)  Evening  Leader  for  several 
years,  is  now  associated  with  his 


.  .•  *  1  1  •  X  -lA  vcraia.  la  iiuw  ctoamjio  wiui  ilia 

to  ffieir  pay  level  prior  to  a  10  ^r  ^ 

cent  cut  made  m  1932  received  addi-  ’chnton 

tional  increases  to  restore  that  level.  ^  ^ 

Wages  in  the  minimum  scales  were  ^^^bined  business  and  advertong 

"'^Vi?aTfoTc£r^°Siadedfr^^  ---  Syracuse  University. 

$15  the  first  year  to  $25  after  5  years;  William  Greenspoon,  reporter  of  the 
for  copy  boys,  $15  to  $19  after  the  Jf«ey  City  Jersey  Journal,  was  Jan. 
fourth  year;  salaried  reporters  cover-  elected  president  of  the  Hudson 
ing  suburban  territory,  $20  to  $30  dur-  County  Newspaper  Guild.  He  suc- 


granted  in  negotiations. 


cases  of  the  general  staffmen  who  also 
work  40  hours. 


United  Press  bureau  in  Miami,  Fla., 
has  been  transferred  to  the  UP  busi¬ 
ness  office  in  Atlanta. 

Merriam  Smith,  formerly  of  the 
Athens  (Ga.)  Times,  has  joined  the 
staff  of  the  Miami  bureau  of  the 
United  Press. 

Eldward  Kent,  formerly  on  the  re¬ 
write  staff  of  the  Newark  (N.  J.) 
Ledger,  has  joined  the  Miami,  Fla., 
bureau  of  the  United  Press. 

William  E.  Phipps,  with  the  Port¬ 
land  United  Press  office  since  Sep¬ 
tember,  has  been  transferred  to  Seat¬ 
tle  as  night  bureau  manager.  Richard 
Applegate,  former  Medford  (Ore.) 
Mail-Tribune  sports  editor,  has  joined 
the  Portland  bureau. 

Wedding  Belltt 

Eleanor  BARRY,  fashion  editor 
for  Harper’s  Bazaar,  to  Allan  A. 
Ryan.  Jr.,  stockbroker,  in  New  York, 
Jan.  19. 

Eddie  Drake,  editor,  Brighton  Park 
Life,  Chicago  community  newspaper, 
and  former  script  writer  with  radio 
station  WLS,  to  Miss  Daisy  Ellen 
Webb,  of  Chicago,  recently. 

Sam  Viney,  managing  editor,  Ada 
(Okla.)  Bulletin,  to  Miss  Nadine 
Alexander  Talley  of  Sulphur,  Okla.. 
Dec.  26. 


fourth  year;  salaried  reporters  cover-  elected  president  of  the  Hudson 
ing  suburban  territory,  $20  to  $30  dur-  County  Newspaper  Guild.  He  suc- 
ing  the  third  year,  and  other  employes,  Horace  Tani,  of  the  Hudson 

$20  to  $35  during  the  fourth  year.  Dispatch,  who  remains  as  an  execu- 

a  ,  live  committee  member. 

Featurmg  a  7%  per  cent  fiat  wage 

increase  for  all  editorial  employes,  ex-  Press  AsgocifUinn  JSntes 
cept  apprentices,  who  have  been  with  ^ssuciaiion  ilOtes 

the  paper  for  six  months,  a  verbal  T^RANK  A.  WHITE  of  the  Indian - 
agreement  between  John  S.  Knight,  T  apolis  bureau  of  International 
editor  of  the  Akron  Beacon  Journal,  News  Service,  has  been  elected  chair- 


and  the  Akron  newspaper  guild  has  man  of  the  “legislative  press  gallery  ’ 
been  agreed  to  by  the  Beacon  Journal  covering  the  eightieth  biennial  session 

of  the  Indiana  General  Assembly. 

It  is  the  second  flat  increase  given  Warren  Williams  has  been  trans- 
the  Beacon  Journal  editorial  employes  ferred  from  Indianapolis  to  the  Chi- 
by  the  paper  since  May,  1935,  when  cago  bureau  of  the  Associated  Press. 
5  and  10  per  cent  wage  boosts  were  William  Otis  of  the  Marion  (Ind.) 


Leader-Tribune  has  joined  the  In- 


etc.— $37.50. 

For  editorial  workers  who  have  not 
completed  three  years  of  recognized 
newspaper  work — $20.  $25  and  $30. 

Office  boys — $15. 

Reference  department  —  Librarian 
$25;  assistant  $20. 

Women  workers  in  the  society  de¬ 
partment  shall  be  paid  a  starting  wage 
of  $20  a  week  for  the  first  year;  $22.50 
for  the  second  year;  $25  for  the  third 
year.  Women  who  have  completed 
three  years  of  acceptable  work  will 
be  paid  $32.50. 

The  management  of  the  Toledo 
Blade,  in  a  conference  last  week  with 
the  executive  board  of  the  Toledo 
Newspaper  Guild,  refused  to  institute 
salary  minimums  for  one-year  and 
three-year  editorial  employes,  which 
were  among  the  objectives  presented 
by  the  Blade  unit  of  the  guild.  Stan¬ 
ley  C.  Speer,  business  manager,  said 
52  of  the  71  in  the  editorial  depart¬ 
ment  new  are  receiving  more  than  the 
$40  weekly  sought  for  three-year  em¬ 
ployes;  that  several  others  were  re- 


General . • . 

Nearly  half  a  million 
lines  gain — the  larg¬ 
est  gain  among  all 
nine  New  York  news¬ 
papers  —  in  general 
advertising,  1936. 

NEW  YORE 

3*(etalb  ^bune 


Emmanuel  T.  Mello,  Boston  (Majs.) 
Herald  staff  corres{»ndent,  to 
Hilda  Lopes  of  Arlington,  Mai^_ 
Cambridge,  Mass.,  Jan.  17. 

Ralph  H.  Markham,  advertisir 
manager,  Van  Nuys  (Cal.)  Netri  •' 
Virginia  Lawrence.  Dec.  26. 

Marajen  Stevick,  daughter  of  Mf, 
H.  M.  Stevick.  publisher  of  th 
Champaign  (Ill.)  News-Gazette,  to 
Ralph  D.  Jones  of  Chicago,  J®  j 
Mrs.  Jones  is  active  in  the  newspaper 
management  as  secretary- treasurer 

Special  Editions 

WALL  STREET  JOURNAL.  Pad- 
fic  Coast  Edition,  32-page  year  ; 
review  edition,  Jan.  11. 

Lexington  (Ky.)  Leader,  Bluegrass 
Review,  120  pages  with  72-page  tab¬ 
loid  rotogravure  record  of  horses  and 
horsemen,  1888  to  1937. 

Asheville  (N.  C.)  Citizcn-TiiiMi. 
Sixth  Annual  Business  Review,  49 
pages  tabloid  size,  page  one  in  two 
colors,  on  Jan.  17. 

Sunbury  (Pa.)  Daily,  Progress  and 
Achievement  Edition.  78  pages,  Dec.  Jl, 
65th  anniversary. 

Mansfield  (O.)  News-Journal,  Jan 
15,  24-page  Westinghouse  section  on 
completion  of  new  million  doUai 
building. 


In  addition  to  the  7%  per  cent  wage  dianapolis  bureau, 
boost,  the  40-hour  week  was  extencled  Miss  Beth  Campbell.  Oklahoma  City 
to  all  editorial  employes,  including  Times  school  page  editor  and  feature 
those  junior  executives”  who  in  the  writer,  has  joined  the  Associated 
past  had  beeti  working  days.  Press  staff  in  Washington  and  has 

However,  the  juiuor  executives”  can  been  assigned  to  cover  Mrs.  Roose- 
accumulate  no  overtime,  as  in  the  velt’s  activities. 


Edgar  L.  Mills,  reporter  for  the 
Oklahoma  News,  Oklahoma  City, 


Discharge  notices  of  two  weeks  to  a  since  1931,  resigned  last  week  to  take 
minimum  of  six  weeks  for  ten  years’  a  position  in  the  Kansas  City  bureau 
work  were  set  up.  of  the  AP. 

Atoimum  wage  schedules:  Charles  Fuller,  sports  editor  of  the 

For  experienced  newspaper  workers.  Mid-Ocean,  Hamilton,  Bermuda,  has 
including  reporters,  rewrite  men,  desk  been  appointed  Bermuda  correspon- 
men,  departmental  or  news  executives,  dent  for  International  News  Service. 


Frank  Matthews,  writer  for  the 
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In  America's  Safest  Cities 


the  ^M-Gotta-Drag  Clob^^  is  definitely  on 
and  safety,  it  has  been  found,  aren't  compatible. 


the  way  out.  Special  privilege 


Witness  these  facts: 


1.  New  York  C'ity  led  the  nation's  largest  cities 
in  preventing  automobile  deaths  in  UWti. 
Its  fatality  rate  was  less  than  half  that  of 
("hicago;  less  than  a  third  that  of  Los  Angeles. 
In  1936  New  York  City  accomplished  the 
truly  amazing  feat  of  convicting  more  than 
5M)%  of  all  violators  who  received  traffic 
tickets. 

2.  For  years  Milwaukee  has  Ixjen  America’s 
.safest  large  <*ity  and  in  1936  was  .second  only 
to  New  York.  Try  to  get  an  official  to  tear  up 
a  ticket  in  Milwaukee.  The  answer:  “I’ll  pay 


your  fine  out  of  iny  own  j)ocket  if  you  feel 
that  way  al)out  it,  old  boy  —but  I  couldn’t 
fix  a  ticket  for  the  Mayor  himself." 

3.  In  1935  Syracuse  made  the  l)est  traffic  safety 
record  of  any  city  in  its  population  class. 
Through  a  stringent  “no-fix”  program,  con¬ 
victions  in  traffic  cases  .soared  to  5)0%;  acci¬ 
dents  dropped  40%  in  six  months. 

4.  Since  1930,  Evanston,  Illinois,  has  compiled 
an  amazing  record  in  traffic  safety.  A  traffic 
officer  was  arrested  there  recently  for  a  minor 
violation.  Yes,  he  paid  his  fine. 


In  any  city  where  a  ticket  can  be  fixed,  the  number  of  accidents  is  too  high.  The  city  that 
will  eliminate  this  evil  can  slash  its  accident  total  in  a  few  months. 

^^Off  with  the  Tix^  "  is  a  worthy  planh  for  any  public-spirited  institution  to  put  in  its  platform 
for  1937. 


PubtUhed  in  the  Interest  oj  Street  and  High\Afay  Sajety  by 

THE  TRAVELERS  INSURANCE  COMPANY 

Hartford,  Connecticut 


EDITORS: 


The  Travciett  anelytit  of  last  year**  traffic  accident  toll,  in  booklet  form,  will  be  ready  about  February  15. 
Watch  for  an  announcement  in  Editor  A  Publisher,  and  for  your  desk  copy  which  will  be  mailed  to  you. 
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PEARSON  DESCRIBES  CENSORSHIPS 
ABROAD  AFTER  MONTH’S  TRIP 


Esquire  Gets  Two  New  Writers — Science  Service  Has  Black 
Legion  Background  Psychology  Series — Feature  Maga* 
zine  Appears — Mrs.  Maddox  Heads  NEA  Food  Column 


By  ROBERT  U.  BROWN 


newspaperman. 


Mr.  Pearson  revealed  that  the  Vati- 


s  into  France  and  Elngland  after  can’s  way  of  handling  news  in  Rome 
the  espionage  and  suppression  of  is  customary  on  the  surface  but 


Fascist  Italy  and  unique  on  inspection.  All  news  is  is- 
Germany  is  like  sued  by  one  man.  Monsignor  Enrico 
getting  a  breath  Pucco,  who  acts  as  press  spokesman 
of  fresh  air  after  just  as  Steve  Early  does  for  the  White 
incarceration  in  House  in  Washington.  “But  there  is 
a  dungeon,”  a  big  difference,”  he  found.  “Instead 
wrote  Drew  of  dealing  out  the  news  impartially, 
Pearson,  co-  Monsignor  Pucco  charges  for  it.  He 
author  of  Wash-  charges  whatever  the  traffic  will  bear, 
ington  Merry  -  sometimes  giving  all  the  breaks  to  the 


lisher  of  the  Norfolk  (Neb.)  News, 
brother  of  the  late  Norris  Huse,  Asso¬ 
ciated  Press  photo  executive,  is  bound 
for  South  America.  His  account  of 
the  trip,  written  in  caps  under  the 
heading  “Somewhat  Personal,”  is  to 
be  syndicated  by  Elsquire.  Mr.  Huse 
has  conducted  a  daily  column  for 
many  years,  confining  his  candid  re¬ 
marks  of  Norfolk  folks  to  200  words, 
all  in  caps. 

Olin  Miller,  “utility  man”  on  a  small 
country  weekly  in  Thomaston,  Ga., 
who  is  a  contributor  to  Literary  Di¬ 
gest,  with  his  pungent  paragraphs,  is 
also  being  syndicated  by  Esquire.  His 
feature  is  known  as  “Paragraphically 
Speaking.” 


Go-Round,  after  last  comer  who  pays  him  the  most. 


r)«EW  Pearsok 


hand. 

After  his  return  to  Washington 


more  than  a  “It  is  estimated  that  Monsignor 
month  of  view-  Pucco’s  income  is  about  26,000  lire 
ing  European  per  month.  The  money  is  collected 
conditions  first-  with  the  knowledge  of  the  Vatican.” 
hand.  As  an  illustration  to  show  how  the 

to  Washington.  French  government  attempts  to  “steer” 


Mr.  Pearson  wrote  in  a  letter  to  the  press,  Mr.  Pearson  said  that  when 
EIditor  &  Publisher:  “The  French  the  articles  on  Mrs.  Simpson,  written 


and  British  governments  have  their  by  Newbold  Noyes  of  the  Washington 
ways  of  influencing  the  press,  but  they  Star,  were  being  distributed  by  the 


are  not  much  different  from  those  em-  Paris  Soir,  “The  Duke  of  Windsor  in 


ployed  by  most  administrations  in  Vienna  got  in  touch  with  the  British 
Washington — chiefly  flattery,  the  so-  legation  there  and  asked  them  to  have 


cial  game,  and  clever  liaison  men. 
“The  Germans  and  the  Italians  try 


the  series  suppressed. 

“The  British  Foreign  Office  com- 


this  at  the  start,  but  if  it  doesn’t  work  municated  with  the  French  Forei^ 
a  foreign  correspondent  first  is  called  Office  and  the  latter  called  in  the  edi- 


on  the  carpet  and  asked  to  reveal  the  tor  of  the  Paris  Soir  who  claimed  that 
source  of  his  story.  Hiis  is  one  thing  the  articles  were  authorized  by  Mrs. 


which  greatly  concerns  Fascist  gov-  Simpson.  To  make  sure,  however,  he 


ernments.  They  hate  the  idea  that  one  sent  her  a  telegram  asking  if  this  was 
oi  their  own  number  is  the  source  of  the  case.  She  replied  that  she  had 


a  news  leak. 


every  reason  to  believe  that  the  series 


“Correspondents  who  do  not  heed  accurate  and  fnir,  so  the  Soir 

these  advance  warnings  eventually  with  publication. 


States  Jan.  14.  He  sailed  from  Bos- 


pubiuhed  iust  ,he 


that  he  had  been  secretly  married  two 


weeks  before  ^  bride  accompanied 


censor  can  listen  in  but  usually  trans-  *  «  * 

mission  is  so  fast  that  he  does  not  get 

it  all.  At  any  rate  he  seldom  inter-  small  town  editors  with 

rupts.  Repercussions,  if  any,  come  flare  for  column-writing  and  edi- 
later,  when  the  story  is  sent  back.”  torial  paragraphs  are  the  latest  ac- 
The  war  in  Spain  is  the  most  diffi-  Qu^tions  of  Esquire  Features,  Inc., 
cult  story  which  American  corre-  Chicago.  Gene  Huse,  editor  and  pub- 
spondents  have  had  to  cover  abroad 
years,  he  found.  far  worse 

than  the  world  war,  because  there  is 

no  order  about  it,  no  burying  of  the  | 

dead,  no  certain  knowledge  as  to  who  i 

the  enemy  is,  or  exactly  where  it  is, 
and  great  difficulty  in  convincing  each  ■  1  ■  ■  ) 

side  newspaper  identity.  I 

“Several  American  correspondents 
have  barely  escaped  with  their  lives, 

chief  among  them  being  Lee  Dickson  AccclBratCt 

of  the  International  News  Service,  pMcg  Droductioil 

who  came  within  a  few  minutes  of  be-  **  I 

ing  lined  up  against  a  wall  and  shot  Improves 

because  he  had  inspected  the  cabins 

where  13  high-ranking  officers  of  the  ■  pnnTing  qUQIITy 
Admiral  Cerventes  were  murdered  by  Savss 

their  crews.  The  sailors  who  com-  . 

mitted  the  murders  were  proud  of  •'•WSprillT 

their  work,  but  other  loyalists  ashore 

recognized  the  harm  of  having  this  Wood  Newspaper  Mackiaery 

story  leak  to  the  foreign  press  and  Cerporetiea 

they  arrested  Dickson.  Probably,  it  PleiRfield  New  Jersey 

was  only  because  a  small  boy  rushed  ^ ^ 
to  the  American  consulate  got 
help  that  Dickson  was 


Ace«l*rat«t 
pr«ss  production 
Improves 
printing  quality 
Saves 
newsprint 


Weed  Newspaper  Mackieery 
Cerperatiee 

Plaiefield  New  Jersey 


New  York  City.  The  cover, 
and  outside,  contains  four  color  com¬ 
ics,  while  the  inside  eight  pages  are  in 
black  and  white  and  carry  magazine 
feature  stories. 


4  4  p^ONT  LOOK  YOUR  AGE!"  i, 
JL/  the  title  of  a  series  of  articles 
included  in  its  daily  Home  Page  by 
NEA  Service  for  Jan.  25  release.  Pte- 
pared  by  staff  beauty  writer  Alicia 
Hart,  the  12  articles  are  directed  to 
the  interests  of  the  woman  getting 
along  in  years  and  worried  about  loss 
of  her  attractiveness. 


S~CIENCE  SERVICE  has  released 
background  information  on  the 
scientific  causes  behind  the  origin  of 
such  organizations  as  the  Black  Le¬ 
gion,  Blue  Shirts,  Silver  Shirts,  etc., 
and  the  “mental  twists  which  lead 
grown  men  to  don  hooded  robes, 
adopt  secret  rituals  and  embark  on  a 
career  of  violence.” 


Written  by  Marjorie  Van  de  Water, 
Science  Service  psychology  writer,  the 
articles  were  prompted  by  the  reso¬ 
lution  which  Congressman  Samuel 
Dickstein  of  New  York,  chairman  of 
the  House  committee  on  immigration 
affairs,  plans  to  introduce  in  Congress 
a.sking  for  a  special  investigating  com¬ 
mittee  to  probe  activities  of  these 
secret  organizations.  Several  impor¬ 
tant  psychologists  have  been  quoted 
by  Miss  Van  de  Water. 


Now  conducting  NEIA’s  daily  food 
column  is  Mrs.  Gaynor  Maddox  of 
New  York  City.  Mrs.  Maddox  at¬ 
tended  Cornell  University,  is  married 
to  a  New  York  newspaperman  and  has 
a  7-year-old  daughter.  She  became 
familiar  with  foreign  foods  during 
years  of  travel  with  her  husband. 

Special  series  issued  this  week  by 
NEA  tell  the  career-stories  of  two 
outstanding  Americans — one  a  leader 
in  sport,  the  other  a  new  power  in  in¬ 
dustry  and  finance.  Three  articles  by 
Willis  Thornton,  NELA  staff  man,  out¬ 
lining  the  rise  to  position  of  George 
Alexander  Ball,  74-year-old  Muncie. 
Ind.,  capitalist,  financier  and  indus¬ 
trialist  who  now  heads  the  vast  Van 
Sweringen  railroad  empire.  Sports 
Editor  Harry  Grayson’s  four-pan 
series  is  about  Joe  McCarthy,  manager 
of  the  world  champion  New  Yorit 
Yankees. 


JOHN  DRINKWATER,  whose  pUy, 
“Abraham  Lincoln.”  was  an  out- 


\  NEW  combination  colored  comics 
X  and  magazine  section,  called 


“Feature  Magazine,”  made  its  appear¬ 
ance  last  weekend  and  is  being  pub¬ 
lished  by  Independent  Publishers, 


“Abraham  Lincoln,”  was  an  out¬ 
standing  hit  some  seasons  back  and 
who  wrote  the  Biography  of  Carl 
Laemmle,  has  been  signed  by  the 
Foreign  Press  Syndicate  to  do  a  series 
of  articles  on  the  Coronation. 


find  life  so  difficult  that  they  leave  Foreign  Office  had 

the  country.”  pointed  out  the  necessity  of  not  of- 

•  j  •  TT  -  j  fending  the  British  and  emphasized 
Mr.  Pearson  arrived  in  the  United  t  d  u  _  • 

.  T  1AEI  -ijf  Tj  Frances  need  of  British  support  m 

ates  Jan.  14.  He  sailed  from  Bos-  _ _ 

i  1-  time  of  war.  But  the  stories  were 


YOUR  LOCAL 


Later  Mrs.  Simpson  changed  her 


him  abroad.  WhUe  traveling  he  wrote  j^r.  Pearson  said  that  the  American 


by  mail  for  his  column  which  is  syn-  -  r  u  j  t 

dicated  through  the  United  Feature  ^  ^  Z  f  * 

every  other  group  of  writers  in  cov- 


CORRESPONDENT’S 
NOSE  FOR  NEWS 


ering  the  abdication.  “They  were  able 
He  found  that  Italian  and  German  to  tell  Ray  Atherton,  counselor  of  the 


governments  follow  the  foreign  press  American  Embassy,  exactly  what  was 
avidly.  Pre^  associations  beat  the  going  to  happen,  although  he  cabled 


censor  by  using  a  special  telephone  the  State  Department  that  the  King 
connecUon  to  London,”  he  said.  “The  would  not  abdicate,”  he  concluded. 


ANl.’MBER  of  editors  have  found 
.  a  chanter  of  our  text  material 


X  1-  a  chapter  of  our  text  material 
called  ‘‘IV hat  Is  Neus?*'  of  real 
value  in  helping  their  correspondents 
develop  a  nose  for  news.  Because 
of  this  we  have  printed  a  special 
edition  of  this  chapter  in  pamphlet 
form. 


We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  cor¬ 
respondents,  he  may  have  as  many 
copies  as  he  requires — with  our  com¬ 
pliments,  of  course. 


NEWSPAPER  INSTITUTE  OF  AMERICA 


O’NE  PARK  AVENUE,  NEW  YORK 
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THE  MODERN 
TOWN  CRIER 


rrTyffl 

h. 


Speaks  Twelve  Million  Times  A  Day! 


How  onathan  Yankee^* 


COMPARES  WITH 


■Hr.  17.  S.  Average  Citizen” 


CLASSIFICATION 

NEW  i 
ENGLAND! 

U.  S. 

Spendable  Income  19SS 

3595 

3513 

Bank  Deposits  1935 

751  1 

421 

Savings  Deposits  1935 

527  ! 

185 

LU.  In..  Sale.  (Ezt.)  1933 

69  1 

56 

Life  Ins.  in  Force  1935 

774 

650 

Radies  Owned  (1930  Ceaaas) 

By  %  of  Total  FamlUes 

i  33.8% 

40.3% 

Rrt.U  Food  Sd«  (1933) 

,  386  1 

355 

Apparel  Inc.  Shoes  (1933> 

22 

1  16 

In  addition  to  the  natural  shortcomings  of  the  human  larynx.  New 
England’s  ^^walking  newspaper”  of  Colonial  days  had  one  very  im¬ 
portant  <lrawhack.  HE  COULDN’T  GET  COVERAGE! 

Coverage  is  no  problem  in  New  England  today.  New  England  News¬ 
papers  personify  a  modern  Town  Crier  who  lifts  his  voice  twelve 
million  times  a  day — to  eight  million  people. 

150%  coverage  of  a  market  is  important.  Douhly  important  when 
it’s  a  market  with  high  spendable  income — top  credit — savings  ac¬ 
counts  three  times  as  large  as  the  U.  S.  average  —  and  an  urge  for 
better  living  certain  to  return  more  sales  per  advertising  dollar. 


:\EWSPAPERS  IN 


_  MAINE— Population  797.421 

mBtator  Daily  Ncw> . (M)  29,727  .09 

'ttPwtIand  PrMf  Herald  Etprcu  Sunday 

Tticcram . (M&E)-  02,9S2  .20 

NEW  HAMPSHIRE— Population  495.292 

."T^acord  Monitor-Patriot . (E)  7,429  .05 

'USeene  Sentinel . (E)  4,021  .026 

Maacheiter  ilnion-Leader . (M&E)  26,895  .15 

VERMONT— Population  259.61 1 

”^e  Times . (E)  6,712  .04 

*ttS«Bnin(ton  Banner . (E)  2,417  .02 

^^^ttleboro  Reformer . (E)  2,709  .04 

Fee*  Pf*« . -OO* 

fttRutland  Herald . (M)  14,524  .06 

...  MASSACHUSETTS— Population  4,249,614 

**Bererly  Evening  Times . (E)  4,854  .015 

.’Boston  Evening  American . (E)  262,120  .  50 

..Boston  Sunday  Advertiser . (S)  522,480  .80 

"Boston  Qlobe . (M&E)  268,245  .50 

"Boston  Globe . (S)  205,741  .55 

"BoMon  Herald-Traveler . (M&E)  206,408  .55 

"Boston  Pott . (M)  261,877  .60 

"Boston  Pott . (S)  276,274  .55 

"toton  Record . (M)  226.682  .  50 

Enterprise-Times . (E)  21,692  .10 

*n£f'"(>''sr  Herald  News . (E)  29,026  .11 

Sentinel . (E)  11,898  .06 

"Gloucester  Times . (E)  6,706  .04 

"OreenKeld  Record-Gazette . (E)  7.084  .045 


Circu-  2,500  10.090 
Utiofi  linM  line* 
MASSACHUSETTS— (Continued) 

••Haverhill  Gazette . (E)  16, OM  o07  .06 

tttHolyoke  Tranteript . (E)  l73Sf  oOS  .06S 

••Lawrence  Eagle-Tribune . (ME)  30,021  .11  .10 

••Lynn  Item . (E)  17,115  .07  .06 

••Lowell  Courier-Citizen  and  Evening 

Leader . (M&E)  24,887  .09  .08 

••The  Lowell  Sun . (E)  14,294  .08  .07 

••New  Bedford  Standard  Times  and 

Mercury . (M&E)  51,469  .15  .15 

••New  Bedford  Sunday  Standard  Times 

(S)  27,061  .10  .10 

••Newburyport  Daily  News . (E)  4,939  .03  .03 

••North  Adams  Transcript . (E)  11,267  .06  .05 

••PitUfteld  Eagle . (E)  20,000  .07  .07 

••Quincy  Patriot  Ledger . (E)  11,058  .07  .05! 

••Salem  News . (E)  19,800  .09  .07 

tttTaunton  Gazette . (E)  9,547  .055  .04! 

^ttWakefteld  Item . (E)  3402  .025  .02 

••Waltham  News  Tribune. . . . (E)  8,484  .04  .03i 

••Worcester  Telegram  and  Evening 

Gazette . (M&E)  112484  .31  .28 

••Worcester  Sunday  Telegram . (S)  61,438  .23  .20 

RHODE  ISLAND— Population  687,497 

••Pawtucket  Times . (E)  30,413  .09  .09 

••Providence  Bulletin . (E)  98,663  .23  .23 

••Providence  Journal . (M)  44,178  .12  .12 

••Providence  Journal . (S)  99414  .23  .23 

••Providence  News-Tribune . (E)  25,461  .10  .10 

••Westerly  Sun . (E&S)  5.185  .04  .04 

••Woonsocket  Call . (E)  16,983  .06  .06 


CONNECTICUT— Population  l.696,993 


••Bridgeport  Post  Telegram . I 

••Bridgeport  Post . 

••Bridgeport  Times-Star . 

tttDanbury  News-Times . 

••Hartford  Courant . 

••Hartford  Courant . 

tt+Hartford  Times . 

••Meriden  Record . 

••Middletown  Press . 

••New  Britain  Herald . 

tttNew  Haven  Register . 

••New  London  Day . 

••Norwalk  Hour . 

^ttNorwich  Bulletin  and  Record. . 

ttiStamford  Advocate . 

••Waterbury  Republican  &  Amer. 
••Waterbury  Republican  &  Amer. 


54,386  .125 
24,381  .08 

30482  .08 

10,017  .06 

39,751  .12 

63,594  .17 

61.141  .17 

8,695  3H 
10,180  .035 

16,408  .09 

63,203  .17 

15,068  .06 

7,921  .045 

19,255  .09 

11,624  .065 

32,201  .10 

36,770  .10 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin’  30c. 

(C)  Sold  only  in  combination  with  Saturday  or  Monday  American 

(D)  Rates  apply  to  5,000  lines  and  transient  respectively. 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1.400  lines  and  4.200  lines. 

••A.  B.  C.  Publishers*  Statement,  Oct.  I,  1936. 
tttPubiishers*  Affidavit.  Oct.  I,  1936. 
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Editor  &  Publisher  for  January  23,  1937 


ENGINEERS  HARD  AT  WORK  TO  EASE 
RADIO  TRAFFIC  JAM 


Total  Number  of  Licensed  Stations  of  All  Types  and  Uses 
Is  53,480 — Amateur  Short  Wave  Licenses  Absorb 
46,850  of  That  Number 


By  FRANK  A.  ARNOLD 


Due  to  the  popularity  of  broad¬ 
casting  and  its  major  interest  in 
the  public  mind,  there  is  danger  of 
confusing  radio  and  broadcasting  to 
the  extent  of  making  the  two 
synonymous. 

This  is  far  from  the  truth.  In  fact, 
no  less  an  authority  than  George 
Henry  Payne,  of  the  FCC,  is  responsi¬ 
ble  for  the  statement  that  broadcasting 
is  but  one  of  27  services  of  radio.  We 
are  familiar  with  some  of  the  more 
common  uses  of  radio  in  connection 
with  telegraph  and  telephone  to  for¬ 
eign  countries  and  also  in  maritime 
service,  including  radio  telegraph  and 
radio  telephone  communications  be¬ 
tween  ships  at  sea  and  between  ships 
and  shore.  In  the  field  of  aviation, 
radio  has  become  indispensable  and, 
as  a  method  of  increasing  public 
safety,  the  police  radios  are  now  in 
operation  in  nearly  every  city.  Again 
radio  is  used  in  the  transmission  of 
news  to  newspapers  by  what  is  known 
as  a  multiple  address  radio  telegraph 
service.  And,  in  addition  to  these, 
there  are  of  course  many  less  known 
uses  of  radio  in  regular  and  experi¬ 
mental  services,  including  television 
and  facsimile. 

The  twelve  month’s  report  of  radio 
has  just  been  submitted  to  Congress 
and  from  it  one  may  glean,  if  so 
minded,  much  of  vital  interest  to  the 
future  of  the  industry. 

Just  at  present  radio  is  facing  an 
ethereal  traffic  jam.  The  total  num¬ 
ber  of  licensed  radio  stations  to  date 
is  53,480,  including  all  branches  of 
radio  service.  To  mention  a  few  of 
the  more  important:  we  have  amateur 
licenses,  mostly  short  wave,  to  the 
number  of  46,850;  aircraft  stations  and 
aviation  marker  beacons,  471  each;  23 
licenses  to  airport  transmitters.  There 
are  2,020  ship  stations  on  U.  S.  ships, 
of  which  58  carry  radiophone  appar¬ 
atus,  675  broadcasting  stations  carry 
licenses  renewable  at  six-month 
periods,  while  television  is  accounted 
for  by  21  experimental  licenses.  The 
balance,  not  enumerated,  will  be  found 
in  other  branches  of  the  service. 

There  are  four  classes  of  waves  em¬ 
ployed  in  the  use  of  radio.  The  reg¬ 
ular  or  long  waves,  which  we  com¬ 
monly  associate  with  broadcasting, 
run  from  200  to  550  meters  on  the 
radio  spectrum.  Short  waves  run 
from  200  meters  down  to  10  meters. 
The  ultra-short  waves  cover  the  spread 
between  ten  meters  and  three  meters 
on  the  spectrum,  while  micro-short 
waves  are  in  the  field  of  one  meter 
and  below. 

With  the  present  radio  spectrum 
ranging  from  10  to  30,000  kc,  there  re¬ 
mains  but  little  opportunity  for  the 
development  of  the  new  fields  which 
are  pressing  for  allocation,  prominent 
among  which  are  television  and  fac¬ 
simile. 

The  annual  report  of  T.  A.  M. 
Craven,  chief  engineer  of  the  FCC, 
calls  attention  to  the  fact  that  one  of 
the  most  important  experimental 
fields  during  1937  will  be  that  of  mak¬ 
ing  a  scientific  study  of  that  portion 


nearly  limitless,  it  is  anticipated  that 
if  they  can  be  given  operating  space 
on  the  radio  spectrum,  it  will  insiu-e 
more  rapid  progress  in  the  develop¬ 
ment  of  some  of  the  experimental 
fields,  chief  among  which  in  the  public 
eye  is  television.  In  this  connection 
it  should  be  borne  in  mind  that  tele¬ 
vision  requires  the  equivalent  of  6,000 
kc  for  each  outlet,  while  facsimile 
requires  only  10  kc.  Anticipating  that 
the  coming  year  will  see  the  practical 
development  of  the  micro-waves  and 
their  admission  to  the  field  of  radio 
development,  it  should  not  be  forgot¬ 
ten  that  while  they  carry  at  present 
only  to  the  horizon  line,  they  can  be 
linked  together  in  relays  to  cover 
much  greater  distances.  It  is  thought 
by  some  that  the  future  of  television 
and  many  other  radio  developments 
now  in  the  experimental  stage  will 
depend  largely  on  what  use  is  made  of 
the  spectnun  beyond  the  present  lim¬ 
its  of  30,000  kc. 


the  RCA  whose  transmitter  is  on  top 
the  Elmpire  State  Building.  They  are 
working  with  the  NBC,  with  television 
studios  at  Radio  City.  It  will  be  re¬ 
membered  that  a  special  demonstra¬ 
tion  for  the  press  was  given  Nov.  6 
which  was  reported  in  the  news  col¬ 
umns  of  Editor  &  Publisher,  Nov.  14. 
Still  another  major  experiment  is  un¬ 
der  way  in  Philadelphia  with  a  license 
recently  granted  by  FCC  to  the  Farns¬ 
worth  Television  Corporation. 

It  has  been  suggested  that  if  space 
could  be  provided  on  the  present 
radio  spectnun  to  permit  their  entry, 
it  might  be  well  to  invite  the  amateurs 
into  this  field,  with  the  expectation 
that  this  energetic  group  of  investiga¬ 
tors  would  be  of  the  same  service  to 
television  that  they  were  in  the  devel¬ 
opment  of  broadcasting.  It  will  be 
remembered  that  more  than  one  mil¬ 
lion  receiving  sets  were  built  by  the 
amateurs  of  this  country  before  big 
business  came  into  the  picture.  Who 
knows  but  what  the  ultimate  answer 
to  some  of  the  problems  now  con¬ 
fronting  television  may  come  from  the 
same  source? 


field  to  this  innovation  which,  as  ^ 
is  regarded  by  them  as  interesting  but 
not  important 


'^HE  principles  of  television  are  not 


altogether  new.  It  was  in  1884. 
more  than  50  years  ago,  that  Paul 
Nipkow  applied  for  his  basic  television 
patent,  liiere  are  many  reasons,  both 
economic  and  engineering,  which  pre¬ 
vented  a  rapid  development  of  this 
phase  of  radio  resulting  in  the  tremen¬ 
dous  head  start  which  broadcasting 
eventually  obtained.  As  late  as  1933 
the  Federal  Radio  Commission,  as  it 
was  then  called,  issued  licenses  to  35 
“experimental  visual  stations.”  These 
were  operated  by  means  of  the  scan¬ 
ning  disk  and  for  some  time  the  art 
was  conducted  on  this  basis  and  re¬ 
ceiving  sets  were  built  to  accommodate 
this  style  of  transmission.  However, 
this  was  soon  discontinued,  due  largely 
to  the  fact  that  substitution  of  the 
cathode  ray  tube  for  the  scanning  disk 
brought  about  a  vastly  improved  sys¬ 
tem  whereby  images  could  be  tele¬ 
vised  by  electrical  instead  of  mechan¬ 
ical  devices. 

At  the  recent  Olympic  games  in 
Berlin,  transmission  wiffi  a  definition 
of  180  lines  brought  newsreel  shows  of 
the  important  events  directly  into  the 
homes  of  Berlin  listeners.  'This,  how¬ 
ever,  could  not  be  taken  seriously  as 
it  simply  demonstrated  in  a  limited 
way  the  possibility  of  real  television. 
Experiments  were  made  in  this  coim- 
try  on  the  basis  of  343-line  definition 
and  equipment  built  on  this  basis, 
and  fairly  satisfactory  images  were 
delivered  to  a  limited  number  of  tele¬ 
vision  receiving  sets  located  with  en¬ 
gineers  and  others  for  purposes  of  ob¬ 
servation. 

The  latest  development  in  this  field 
has  been  the  standardization  agreed 
upon  by  the  Radio  Manufacturers  As¬ 
sociation,  whereby  441  lines  will  be 
the  standard  of  definition,  for  at  least 
the  present  In  laymen’s  terms,  just 
what  does  this  mean?  441-line  defini¬ 
tion  governs  the  height  of  the  picture, 
the  number  of  lines  into  which  the 
object  is  resolved  for  transmission 
giving  a  result  comparable  to  an  80- 
screen,  half-tone  picture.  It  should 


of  the  spectrum  now  occupied  by  the  bo  remembered  that,  in  spite  of  the 


so-called  micro-waves  which  show 
possibilities  of  extending  the  radio 
spectrum  to  10,000,000  kc. 

By  way  of  explanation,  these  micro¬ 
short  waves,  some  of  which  are  only 
a  few  inches  in  length,  have  a  trans¬ 
mitting  power  to  the  horizon  line  and 
due  to  the  fact  that  these  rays  are  so 


As  this  article  is  being  written,  the 
radio  stage  is  already  set  for  Preg. 
ident  Roosevelt’s  second  inaugural  It 
will,  without  doubt,  be  the  most  stu. 
pendous  thing  of  its  kind  ever  at¬ 
tempted  in  the  history  of  broadcasting. 
Special  wire  lines  will  be  run  in  all 
directions  connecting  with  broadcut 
transmitters  strategically  located  at 
every  vantage  point  within  the  area  d 
observation.  More  than  300  statioot 
in  the  United  States  will  be  linked  to- 
gether  to  participate  in  this  event, 
which  will  also  be  relayed  via  short 
wave  to  foreign  countries.  While  it 
is  always  dangerous  to  be  quoted  in 
terms  of  audience  reaction,  yet  with 
33,000,000  radio  “outlets”  in  this  coun. 
try  alone  President  Roosevelt  is  en- 
titled  to  at  least  100,000,000  persons  in 
the  international  audience  that  will 
hear  him  take  the  presidential  oath 
administered  for  the  second  time  by 
Chief  Justice  Hughes. 


Another  field  of  tremendous  p^ 
tentialities  is  that  of  facsimile. 
This  operates  within  the  ultra  short 
wave  portion  of  the  radio  spectrum 
and  gives  us  a  medium  of  almost  un¬ 
believable  possibilities.  An  experi¬ 
mental  ultra-short  wave  radio  circuit 
has  been  established  by  RCA  between 
New  York  and  Philadelphia.  This 
circuit  is  built  up  with  automatic 
relay  stations  and  enables  the  trans¬ 
mission  of  drawings,  type  matter, 
handwriting  and  other  visual  material 
in  facsimile.  To  show  the  range  of 
this  new  use  of  radio,  the  newspapers 
of  Dec.  30,  1936,  contained  an  item  to 
the  effect  that  the  architect’s  plans  for 
the  foundation  of  a  large  building  to 
house  the  American  exhibition  at  the 
Paris  International  Elxposition  were 
flashed  across  the  Atlantic  by  radio 
facsimile.  This  is  said  to  be  Uie  first 
time  that  important  material  of  this 
sort  had  been  transmitted  through 
the  ether.  The  ultimate  possibility  of 
flashing  entire  pages  of  handwritten  or 
typewritten  copy  by  radio  facsimile 
instead  of  by  Morse  code  is  in  the  plan 
and  its  feasibility  has  already  been 
demonstrated  by  practical  use.  Just 
what  this  may  mean  to  the  news  ser¬ 
vice  of  the  country  is  yet  to  be  dem¬ 
onstrated,  but  already  it  is  reported 
that  one  news  service  is  planning  to 
enter  the  field  within  the  next  few 
months  employing  a  system  of  fac¬ 
simile  which,  by  use  of  chemically 
treated  paper,  can  reproduce  pictures 
in  three  colors.  Presumably,  if  used 
at  all,  this  would  find  a  place  in  the 
transmission  of  comic  strips  or  roto¬ 
gravure  set-up.  It  will  be  interesting 
to  watch  the  reaction  of  the  newspaper 


large  investments  already  made  in 
studios  and  transmission  plants,  the 
art  is  still  in  the  experimental  stage 
and  is  subject  to  all  kinds  of  changes 
and  improvements  which  come  as  the 
result  of  practical  experimentation. 
Chief  among  the  more  important  ex¬ 
perimental  developments  is  that  of 


‘Home  Economics” 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


ITe  guarantee  and  deliver  a 
definite  amount  of  additional 
national  adveniting 


W*  Conduct  Moro  Cooking  School*  for 
Daily  Nawspapar*  Than  Any  Ofhar 
Organization 

There  Must  Be  a  Reason 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ava.  Naw  York 
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MAY  OPEN  UP  MORE  AIR 

Washington,  D.  C.,  Jan.  20 — A  pos¬ 
sibility  of  adding  between  40  to  500 
new  stations,  for  commercial  use,  to 
the  present  broadcasting  spectrum  was 
raised  in  a  technical  and  detailed  re¬ 
port  of  the  engineering  division  to  the 
Federal  Communications  CommissioD 
on  the  problem  of  revamping  and  re¬ 
allocating  the  radio  structure.  Hus 
opening  up  of  the  1510-1600  kc  “space’ 
is  of  importance  to  the  newspaper  in¬ 
dustry,  because  of  the  number  of  pa¬ 
pers  seeking  licenses. 


BROADCASTING  ANSWERS 

Washington,  D.  C.,  Jan.  20— In 
answer  filed  with  the  District  federal 
court.  Broadcasting  magazine  stated 
that  Oct.  15  editorial  comment,  whidt 
brought  forth  a  $100,000  libel  suit  by 
FCC  Commissioner  George  Henry 
Payne,  “were  expressions  of  good 
faith,  and  were  fair  and  true.” 


Give  Yourself  a  Break, 
Mr.  Employer— 


The  next  time  you  start  fishing 
through  that  stack  of  applica¬ 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staR, 
take  it  easy  and  let  us  do  your 
worrying. 


We,  too,  have  applications  on 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigati(HU 
we  know  what  past  and  present 
employers  think  of  the  work  of 
our  registrants. 


Newspaper  man,  magazine  man, 
advertising  man  or  publicity 
man — in  any  capacity  freun  top 
on  down  —  The  Personnel  Bu¬ 
reau  can  find  him  for  you. 


So,  give  yourself  a  break  Mr. 
Employer,  call,  write  or  wire- 


The  Personnel  Bureau 

of  Sigma  Dolta  Chi 


Chicago — 3S  E.  Wackar  Driva 
Lo«  Angola* — 2387  Taviot  Sf. 
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ASKS  RADIO  PERMIT 

Washington,  D.  C.,  Jan.  19— Hit 
Fall  River  (Mass.)  Herald  News  has 
applied  to  the  FCC  for  a  radio  permit 
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landon  Belittles  Rising 
‘Prejudice  Against  Press^ 

“There  is  more  concern  among 
aew^per  men  about  the  ‘mounting 
piejudice  against  the  press’  than  is 
jistified  by  the  facts,”  former  Gov- 
ygor  Alfred  M.  Landon,  of  Kansas, 
defeated  Republican  Presidential  can- 
diiJate,  told  the  Kansas  Press  Asso- 
ciition  in  Topeka,  Jan.  15. 

“What  little  prejudice  there  is  exists 
i^use  of  the  needless  invasion  of 
privacy,”  he  continued.  “This  is  espe- 
adly  true  of  the  photographers.  The 
idea  seems  to  be  to  get  as  freak  pic¬ 
tures  of  individuals  as  possible.” 
Landon  warned  the  members  of  the 
Ifanms  association  against  letting  this 
metropolitan  practice  influence  the 
policy  of  the  smaller  papers. 

When  Landon  rose  to  speak,  the  300 
editors  present  gave  him  a  prolonged 
ovation.  He  smiled  and  said,  “Gentle¬ 
men,  your  reception  touches  me 
deeply— as  did  Maine  and  Vermont.” 
He  expressed  his  appreciation  of  the 
fine  treatment  given  him  during  the 
recent  campaign  by  the  national  press 
in  general  and  the  Kansas  press  in 
particular.  He  laughed  when  he  said 
that  he  understood  82  per  cent  of  the 
press  supported  his  candidacy  and 
said  it  was  evidently  a  case  of  “the 
blind  leading  the  blind.” 

"What  the  world  needs  most  right 
now  is  a  vigorous,  intelligent,  con¬ 
structive  interpretation  of  the  news,” 
Landon  said.  “If  we  are  to  preserve 
the  great  benefits  of  the  press,  we 
must  have  cooperation  between  com¬ 
munities,  individuals,  government,  and 
the  press.” 

"During  my  recent  contact  with 
newspaper  men  from  all  over  the 
nation  it  pleased  me  to  discover  that 
the  Kansas  press  has  national  stand¬ 
ing,  and  that  to  be  a  newspaper  man 
from  Kansas  is  to  be  ‘Somebody,’  ” 
Landon  said  while  commenting  on  the 
influence  wielded  in  national  affairs 
by  the  country  weeklies.  He  dis¬ 
counted  the  so-called  “passing  of  the 
cld  individualist  editors”  and  said  that 
there  never  was  before  a  tycpe  of  in¬ 
dividual  journalism  so  well  adjusted 
to  modern  times  as  is  the  columnist 
who  reaches  a  great  volume  of  public 
opinion  in  the  free  interpretation  of 
the  day’s  news. 

He  closed  by  saying,  “I  am  happy 
to  pay  tribute  to  the  press  of  Kansas 
where  I  have  made  many  friendships 
fw  which  I  am  very  grateful.” 

Kansas  newspapermen  elected  Har¬ 
old  A.  Hammond,  publisher  of  the 
Caldwell  Messenger,  president  of  the 
association.  L.  L.  Robinson,  pub¬ 
lisher  of  the  LaCrosse  Republican, 
was  elected  vice-president,  and  Dolph 
Simons,  business  manager  of  the 
Lawrence  Journal-World,  was  elected 
treasurer. 
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Complete,  accurate,  distinctive 
coverage  of  the  world’s  finest 
•ource  of  thrilling,  encourag¬ 
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BOARD  RE-ELECTS  COWLES  SR. 

Heads  Dailies  for  34th  Time — Mech¬ 
anical  Chief  A  Director 

Gardner  Cowles,  Sr.,  was  elected 
president  of  the  Register  and  Tribune 
company  for  the  thirty- fourth  con¬ 
secutive  time  at  _ 

the  recent  an- 
nual  meeting  of 
the  stockholders. 

Harvey  Ingham, 

editor  of  the  pa-  ^Km 

pcrs  for  the  last  ‘  ^  ‘Wmi 

34  years,  was  ' 

re-elected  vice-  ^ 

president,  as  <SSll^^HS^ 
were  John  , 

Cowles,  associate  f 

publisher,  and 

Gardner  Cowles,  - 

Jr.,  executive  J.  F.  Pezdiriz 
editor. 

Joseph  F.  Pezdirtz,  mechanical  su¬ 
perintendent,  was  elected  to  the  board 
of  directors.  'This  is  believed  to  be 
one  of  the  first  times  that  an  active 
member  of  a  labor  union  has  been 
put  on  the  directorate  of  a  metropoli¬ 
tan  newspaper  corporation. 

Mr.  Pezdirtz  has  been  with  the  Reg¬ 
ister  and  Tribune  for  14  years  and 


J.  F.  Pezdirtz 


during  that  period  the  employer  and 
employe  relationships  have  been  par¬ 
ticularly  harmonious,  although  there 
has  never  been  any  labor  trouble  at 
the  Register  and  Tribune  since  the 
present  ownership  acquired  the  prop¬ 
erty  in  1903. 

Other  directors  re-elected  in  addi¬ 
tion  to  the  three  Messrs.  Cowles  were 
W.  W.  Waymack,  editor  in  charge  of 
the  editorial  pages;  Basil  Walters, 
managing  editor;  Arthur  T.  Gormley, 
business  manager;  W.  A.  Cordingley, 
circulation  manager;  and  Fred  A.  Lit¬ 
tle,  general  counsel. 

DENVER  POST  BONUS 

All  Denver  Post  employes  recently 
were  paid  a  bonus  of  one  week’s 
salary,  the  total  payment  amounting 
to  over  $20,000.  It  was  the  first  bonus 
paid  in  several  years.  On  Thanks¬ 
giving  day  the  Post  gave  all  employes 
a  turkey. 

AD  BUDGET  UP  1,100% 

The  Metropolitan  Utilities  District 
of  Omaha,  municipally-owned  gas  and 
water  firm,  has  increased  its  1937  ad¬ 
vertising  budget  $4,000  to  $44,000  as 
compared  to  1936.  Most  of  the  money 
will  be  spent  with  Omaha  newspapers. 


SPEIDEL  TAKES  CHARGE  ' 

President  of  Iowa  City  Press-Citixen 
Revises  Fort  Collins  Daily 

Management  of  the  Fort  Collins  Ex¬ 
press-Courier,  the  sale  of  which  was 
announced  last  October,  formally  has 
changed  hands.  The  paper  was  com¬ 
pletely  changed  in  typographic  ap¬ 
pearance  but  there  were  no  changes 
in  the  organization  except  in  the  pub¬ 
lisher’s  office. 

The  Express  -  Courier  Publishing 
Company,  which  was  owned  by  Alfred 
G.  Hill  and  associates,  will  be  sup¬ 
planted  by  a  new  corporation  called 
the  Fort  Collins  Newspapers  Incor¬ 
porated.  The  purchasers  of  the  Ex¬ 
press-Courier  are  Merritt  C.  Speidel 
and  associates. 

Mr.  Speidel  is  president  of  the  new 
operating  company.  He  is  also  presi¬ 
dent  of  the  Iowa  City  (la.)  Press- 
Citizen,  the  Scioto  Gazette  of  Chilli- 
cothe,  O.,  and  the  Salinas  Newspapers 
Incorporated,  publishers  of  the  Post 
and  the  Index-Journal  in  Salinas,  Cal. 

Earle  Hitch  is  publisher  of  the  Ex¬ 
press-Courier  and  treasurer  of  the 
company,  and  Harry  S.  Bunker,  gen¬ 
eral  manager  of  the  Iowa  City  Press- 
Citizen,  is  secretary  of  the  company. 


STABILITY— 

The  stability  and  strength  of  a  granite  peak  .  .  .  the 
solidity  typified  by  a  massive  mountain,  ages  old  .  .  .  these 
are  characteristics  of  two  century-old  home  papers  of  the 
Rochester  Trading  Community. 

Established  in  1826  and  1832,  the  Rochester  'rimes-Union 
and  Democrat  and  Chronicle  have  been  eagerly  read  by 
three  generations  of  Rochesterians  and  residents  of  towns 
and  villages  nearby.  These  residents  now  read  142,773  copies 
every  day  .  .  .  not  because  there  is  no  other  paper  in  the 
area  .  .  .  but  because  they  PREFER  these  papers. 

’The  advertiser  who  buys  Rochester  Times-Union  and 
Democrat  and  Chronicle  gets  .  .  .  not  papers  sold  by 
dangling  premiums  before  the  eyes  of  possible  subscribers 
.  .  .  but  papers  bought  by  153,294  families  because  they 
WANT  these  papers. 

This  sort  of  stability  ...  in  policy,  in  reputation,  in  read¬ 
ership  ...  is  the  rock  upon  which  is  built  the  selling  effec¬ 
tiveness  of  the  Rochester  Times-Union  and  Democrat  and 
Chronicle. 

ROCHESTER  TIMES-UNION  and 
DEMOCRAT  and  CHRONICLE 


Represented  by 

J.  p.  McKinney 
AND  SON 

New  York  Chicago 
San  Francisco 


Editor  &  Publisher  for  January  23,  1937 


STATE  MEETINGS  SCHEDULED 


Elliott  Roosevelt  Addresses  Okie. 
Group — Mick.,  Ohio,  N.  Y.,  to  Meet 
New  York  State  Press  Associa¬ 
tion,  meeting  at  Hotel  Onondaga, 
Syracuse,  Jan.  28-30,  will  choose  a 
successor  to  Jay 


one  man  of  Georgia  we  miss  here  to¬ 
day  more  than  any  other.  His  ab¬ 
sence  palls  the  gathering  and  I  want, 
before  we  begin  this  speech,  all  of  us 
to  stand  for  a  minute  or  two  in  silent 
prayer  in  tribute  to  the  memory  of 
Mr.  Clark  Howell,  one  of  the  noblest 
Democrats  Georgia  ever  produced.” 


PRESS  COMMENT  UNWANTED 


AVERITT  BUYS  INTEREST 


W.  Shaw,  secre¬ 
tary  for  14  years 
who  has  re¬ 
signed.  The  di¬ 
rectors  voted  to 
retain  Mr.  Shaw 
as  their  personal 
advisor  for  the 
present  year. 
After  Feb.  1  Mr. 
Shaw  will  open 
an  auditing  and 
accounting  busi- 
jAv  W.  Shaw  ness  in  Elmira 
and  will  be  affil¬ 
iated  with  the  New  York  office  of 
Wolf  &  Co.,  accountants.  The  pub¬ 
lishers  will  also  consider  removal  of 
their  central  office  from  Elmira  to  the 
school  of  journalism,  Syracuse  Uni¬ 
versity. 

Nebraska  Press  Association,  Fred 
Minder,  secretary,  is  sponsoring  a  $300 
prize  contest  which  will  end  this 
month  when  awards  are  made  for 
various  phases  of  editing  at  the 
group’s  convention,  Feb.  18-20,  in 
Lincoln. 

Elliott  Roosevelt,  son  of  President 
Roosevelt,  was  scheduled  to  head  the 
list  of  speakers  at  the  midwinter  meet¬ 
ing  of  the  Oklahoma  Press  Associa¬ 
tion  in  Oklahoma  City  Jan.  21.  22 
and  23. 

A  large  attendance  is  expected  at 
the  annual  convention  of  the  Michi¬ 
gan  Press  Association,  opening  at 
East  Lansing  Jan.  28  and  continuing 
for  three  days.  The  headline  speakers 
will  be  Clayton  Rand,  Gulfport,  Miss., 
president  of  the  National  Editorial 
Association;  A.  E.  Johnston,  Cincin¬ 
nati,  O.,  advertising  director  of  Kroger 
Grocer  and  Baking  Company;  Chet 
Shaefer,  Three  Rivers  columnist  and 
humorist,  and  Gov.  Frank  Murphy. 

Outstanding  features  of  the  mid¬ 
winter  convention  of  the  Ohio  News¬ 
paper  Association,  to  be  held  Feb.  4 
and  5  at  the  Deshler  Wallick  hotel  in 
Columbus,  will  be  presentation  to 
members  of  a  volume  of  Ohio  laws 
on  legal  publications  and  a  talk  by 
Dr.  Glenn  Frank,  ousted  president  of 
the  University  of  Wisconsin. 


Mrs,  Patterson  Pays  Big 
Price  for  Auctioned  Horse 


Washington,  D.  C.,  Jan.  19 — A  press 
agent  and  a  publisher’s  representative 
engaged  in  lively  bidding  here  Mon¬ 
day  afternoon  on  a  valuable  horse 
which  was  placed  “on  the  block”  to 
pay  a  feed  bill,  and  the  animal  be¬ 
came  the  property  of  Mrs.  Eleanor 
Patterson,  publisher  of  the  Washing¬ 
ton  Herald. 

William  J.  McEvoy,  publicity  man 
for  Pan-American  Airways,  and  John 
N.  Strandford,  representing  Mrs.  Pat¬ 
terson,  began  with  low  bids  and  upped 
their  offers  until  the  publisher’s  agent 
reached  $2,225. 

The  horse  was  shipped  from  Canada 
to  Mrs.  John  Hay  l^itney  last  No¬ 
vember,  but  Mre.  Whitney  denied 
ownership  and  refused  to  accept  re¬ 
sponsibility. 


“Traveling  Public”  Not  Represented 
by  Papers,  Says  Official 

Washington,  D.  C.,  Jan.  19 — The 
public  press  was  pointedly  informed 
that  it  has  no  standing  “as  represent¬ 
ing  the  traveling  public”  in  negotia¬ 
tions  between  the  Department  of 
Commerce  and  the  airlines  for  new 
regulations  governing  commercial  air 
transportation,  here  last  week. 

This  was  brought  out  in  a  press 
conference  held  by  Secretary  of  Com¬ 
merce  Roper  and  Assistant  Secretary 
Johnston,  Jan.  13. 

Doris  Fleeson,  correspondent  for  the 
New  York  Daily  News,  whose  paper 
has  editorially  campaigned  for  expen¬ 
diture  of  government  funds  to  increase 
flying  safety,  requested  that  the  news¬ 
paper  correspondents  be  allowed  to 
look  at  the  tentative  regulations  that 
have  been  sent  to  the  airlines. 

Col.  Johnson  curtly  replied:  “We 
don’t  want  your  comment.” 


General  Manager  of  Micbigaa  City 
Dispatch  Now  Part  Owner 


Robert  C.  Averitt,  general  manage 
Michigan  City  (Ind.)  Dispatch,  has 
become  part-owner  of  the  newspaper 
it  was  announced 


BRICKNER  AGENCY  LAUNCHED 

A  new  agency  known  as  the  Brick- 
ner  Agency,  Inc.,  has  opened  offices  at 
1457  Broadway,  New  York.  Joseph 
Kesler  is  directing  manager. 


this  week,  with 
purchase  of 
stock  in  the  pa- 
r  S  per  from  Nixon 

S  Newspapers, !« 

Formerly  man- 
*  •  ^  m  ager  of  the  Pen 

^  (Ind.)  Trtbttv, 

another  Nixon 
paper,  Mr.  Av- 
eritt  took  over 
active  general 

— ^ -  managership  of 

K.  C.  Avesitt  the  Dispatch 

four  months  ago. 
He  has  been  with  Nixon  papers  for 
the  past  10  years,  joining  the  late  Don 
Nixon  shortly  after  Mr.  Nixon  pur. 
chased  his  first  newspaper. 

Since  taking  over  the  Dispatch,  Mr. 
Averitt  has  installed  a  new  type  face 
for  the  paper  and  has  arranged  for 
special  engraving  service  to  provide 
additional  halftone  illustrations. 


K.  C.  Aveeitt 


If  there^s  any 

r 

Dirty  Linen^! .  • 

brituf  it  to  us! 


HONORS  CLARK  HOWELL,  SR. 

Atlanta,  Ga.,  Jan.  18 — Governor  E. 
D  Rivers  paid  tribute  to  the  late 
Clark  Howell,  Sr.,  president  of  the 
Atlanta  Constitution  and  national 
Democratic  committeeman,  at  his  in¬ 
auguration.  The  crowd  stood  in 
silence  while  Rivers,  before  he  began 
his  inaugural  address,  said:  “There  is 


The  purpose  of  the  National  Better  Business 
Bureau  is  to  nrovide  a  means  through  which 


-1-  Bureau  is  to  provide  a  means  through  which 
business  can  itself  correct  many  of  the  national 
advertising  and  selling  abuses  which  might  other¬ 
wise  be  left  to  law  and  legislation. 


Occasionally  it  becomes  necessary  for  the 
Bureau  to  refer  its  files  to  the  proper  law-enforce¬ 
ment  agency,  after  its  own  efforts  have  not  suc¬ 
ceeded.  But  in  the  great  majority  of  cases  the 
Bureau  gets  results  by  friendly  suggestion  and 
sound  reasoning. 


The  Bureau  has  no  enforcing  power,  yet 
hundreds  of  cases  every  year  show  how  national 
advertisers  have  cooperated  with  us  of  their  own 
free  will,  in  the  correction  of  practices  that  were 
damaging  to  public  confidence  in  advertising. 


You  never  hear  about  these  cases,  because  they 
are  known  only  to  the  Bureau,  the  complainant. 


the  advertiser  questioned  and  his  agency,  aodf 
sometimes  to  a  publisher. 

Our  facilities,  which  are  available  to  business  and 
the  public  without  charge  of  any  kind,  are  made 
possible  through  the  voluntary  support  of  bosi-: 
ness.  To  know  more  about  our  widespread 
service  and  how  you  might  profit  by  it,  send  for 
the  free  booklet,  ‘"How  You  Can  Use  the  Nationali 
Better  Business  Bureau.”  . 

WHO  SUPPORTS  THE  BUREAU?— The  >a 
tional  Better  Business  Bureau  is  a  non-proEl 
corporation  maintained  by  more  than  600  firing 
which  believe  that  business  should  defend  itaelr 
against  practices  that  destroy  public  confident 
The  Bureau  has  no  other  source  of  income. 
supervised  by  a  Board  of  Directors  elected  by 
membership  and  serving  without  compensatio 
It  is  operated  by  a  staff  of  experienced  executir 
who  have  no  other  business  connections. 


National  Better  Business  Bureau.  Inc. 

405  Lexington  Avenue,  New  York  City 

Please  send  me  a  copy  of  “How  You  Can  Use  the  National  Better  Business  Bureau” 


Firm  Name 


City  . . .  Stale 


1 
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4  4  \  HEADLINE  Handbook,”  with  ] 
a\  a  headline  schedule  and  style  i 
sheet,  is  a  smartly  gotten  up  brochure 
published  by  the  Central  High  Reg¬ 
ister  of  Omaha,  Neb.  It  was  com¬ 
piled  by  Anne  Lane  Savidge,  the 
school’s  supervisor  of  journalism,  and 
Gunnar  Horn,  English  instructor  in 
the  same  city.  Miss  Savidge  has  also 
completed  a  “Bibiography  of  Journal¬ 
ism.”  The  publications  are  25  cents 
each. 

*  *  • 

The  fifth  issue  of  the  Buffalo  Eve¬ 
ning  News  Almanac  is  off  the 
press.  It  was  edited  by  David  E. 
Peugeot,  Jr.,  promotion  manager  of 
the  paper.  It  sells  for  25  cents,  30 
cents  by  mail. 

*  •  * 

The  simple,  delightful  sketches  and 
varied  thoughts  that  form  the 
content  of  the  volume,  “On  Second 
Thought,”  have  been  culled  from  the 
colunrn  of  the  same  name,  conducted 
by  the  late  Jay  E.  House  on  the  Phila¬ 
delphia  Public  Ledger  and  the  Phila¬ 
delphia  Inquirer.  The  book  is  pub¬ 
lished  by  the  Westbrook  Publishing 
Company,  Philadelphia  ($2.50).  The 
homely  philosophy  of  the  writer,  his 
simplicity  and  directness  earned  him 
a  large  following  during  his  lifetime. 
Those  who  composed  it  will  welcome 
this  more  permanent  record. 

•  *  • 

The  death  of  Martin  Johnson,  ex¬ 
plorer,  in  an  airplane  accident  in 
California  last  week  was  a  personal 
blow  to  Raymond  A.  Werneke  of  the 
Toledo  Blade  staff.  For  seven  years 
Werneke  had  collaborated  with  the 
Johnsons  in  writing  books  about  their 
experiences  in  Africa  and  had  become 
a  close  friend  of  the  noted  couple. 
The  Johnsons  had  visited  Mr.  and 
Mrs.  Werneke  in  Toledo  frequently. 
Werneke  wrote  a  feature  story  for  the 
Blade  on  Johnson’s  life  and  experi¬ 
ences  the  day  he  died  of  his  injuries. 

*  •  * 

Random  thoughts  form  the  con- 
■  tent  of  “Lincoln  Steffens  Speak¬ 
ing”  (Harcourt  Brace  &  Co.,  $2.50). 
’These  are  taken  from  the  column  the 
late  newspaperman  wrote  for  various 
California  publications  during  the  past 
few  years — from  the  Carmelite,  Pacific 
Weekly  and  Controversy. 

It  is  a  sad  book.  The  brilliemce  of 
witing  is  there  and  the  marvelous 
kindness  and  tolerance  that  must  have 
characterized  Mr.  Steffens,  but  the 
whole  is  clouded  over  with  puzzle¬ 
ment  and  more  than  a  trace  of  dis¬ 
illusionment.  It  shows  more  plainly 
than  words  that  an  idealist’s  trail  often 
ends  in  frustration  and  despair. — 
C.  G.  T. 

*  *  * 

The  1937  edition  of  Morris  Victor 
Rosenbloom’s  “The  Liquor  In¬ 
dustry”  has  been  released  by  the 
publishers  and  is  being  distributed  to 
key  men  in  the  wine  and  spirit  field 
as  well  as  to  all  others  interested  in 
the  problems  confronting  this  indus¬ 
try.  It  is  a  comprehensive  volume 
covering  the  history  of  the  industry, 
processes  of  production,  markets,  con¬ 
sumption,  costs  and  revenue,  prob¬ 
lems  of  control,  and  much  miscel¬ 
laneous  information.  In  the  chapter 
on  control  is  included  a  summary  of 
laws  restricting  or  limiting  the  ad¬ 
vertising  of  alcoholic  beverages  in  the 
various  states. 

The  author  is  the  son  of  Alfred  A. 
Rosenbloom,  treasurer  of  the  Ruffs- 
dale  Distilling  Company,  Braddock, 


Pa.,  and  a  University  of  Pittsburgh 
graduate.  , 

•  *  * 

C 'CONGRESSMAN  LOUIS  LUD-  | 
LOW,  for  many  years  Washing-  i 
ton  correspondent  for  the  Columbus 
(O.)  Dispatch  and  other  newspapers, 
is  the  author  of  “Hell  or  Heaven,”  a 
treatise  on  how  to  keep  America  out 
of  war,  just  published. 

Prior  to  entering  Congress  in  1929, 
Mr.  Ludlow  served  as  a  Washington 
journalist  for  28  years  and  for  three 
decades  he  watched  history  in  the 
making  from  the  press  gallery. 

*  *  »  I 

ILLUSTRATED  in  color,  “Flags  of 
America,”  by  Colonel  W.  H.  Wal¬ 
dron,  tells  the  background  of  the 
American  flag;  how  the  flags  of  the 
Vikings,  the  flags  of  Scotland,  Spain 
and  many  other  countries,  the  colonial 
banners,  plus  the  personal  standcU'ds 
or  coats-of-arms  of  Columbus,  Wash-  i 
ington  and  other  great  figures  con-  1 
tributed  to  the  final  form  of  “Old 
Glory.” 

Of  value  to  every  citizen,  and  espe¬ 
cially  every  school  child,  is  the  gen-  , 
ealogy  of  these  figs.  Editorial  depart¬ 
ments  will  welcome  the  book  as  a 
ready  reference  work,  and  younger 
newspaper  employes  probably  would 
find  copies  equally  valuable  when 
awarded  to  them  as  premiums. 

Col.  Waldron  was  chief  of  staff  of 
the  80th  Division  during  the  World 
War,  is  former  commander  of  the 
Tenth  U.  S.  Infantry,  holder  of  the 
D.  S.  C.  and  the  D.  S.  M.,  and  is  for¬ 
mer  editor  of  the  Infantry  Journal. 
(EIditor  &  Publisher  Book  Mart.  $1.) 


IN  THE  PERIODICALS 

4  4TXrHY  Hitler  Wants  Memel,”  in  January 
'  '  Current  History,  is  by  Henry  C. 
Wolfe,  who  conducts  a  feature,  “The  European 
.Scene,’’  in  the  Columbus  (Ohio)  Sunday 
Dispatch. 

Ernest  K.  Lindley,  of  the  Mew  York  Herald 
Tribune  Washington  bureau,  wrote  “Agenda 
for  a  Second  Term’’  for  the  winter  Virginia 
Quarterly  Review. 

Saturday  Evening  Post,  January  23,  has 
“Home  Was  Never  Like  This,”  by  J.  C. 
Furnas.  It  tells  interestingly  of  the  relation¬ 
ship  between  the  modern  hotel  and  the  patron. 

Milton  S.  Mayer,  former  Chicago  American 
reporter,  wrote  “The  Guild  Invades  Chicago,” 
January  16th  Nation. 

To-Day,  of  the  same  date,  runs  “Reds, 
Rebels  and  Reporters,”  by  Gretta  Palmer. 

The  1937  issue  of  the  Kansas  Magasine, 
jiublished  at  the  State  College,  Manhattan, 
Kansas,  is  off  the  press.  About  20  of  the 
contributors  have  been  or  are  in  newspaper 
work. 
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STORIES 


are  now  appearing  in 


Chicago  Daily  News 
Boston  Globe 
New  York  Post 
Philadelphia  Record 
Washington  Post 
Atlanta  Journal 


Cincinnati  Post 
Cleveland  News 
St.  Louis  Post-Dispatch 
Indianapolis  Times 
Los  Angeles  News 
Milwaukee  Journal 


and  50  other  cities 

Do  you  want  your  city  to  be  an 
island  in  the  Bob  Burns  Ocean? 

The  way  it’s  going  it  might  be 
a  tidal  wave! 

And  a  tidal  wave  of  humor  is 
hard  to  laugh  ofF. 

Esquire  Features,  Inc. 

HOWARD  DENBY,  Editor 

919  N.  MICHIGAN  AVE.,  CHICAGO,  ILL. 
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$1,200,000,  FOR  PUBLICITY 

That’s  Uncle  Sam’s  Annual  Expen¬ 
diture,  Says  Writer 

Washington,  D.  C.,  Jan.  2— For  the 
dissemination  of  news  material  and 
information,  the  federal  government 
is  spending  approximately  $1,200,000 
annually,  a  story  by  James  E.  Warner 
of  the  Washington  bureau  of  the 
Providence  Journal  disclosed  here. 

Warner  checked  all  the  departments 
and  agencies  for  information  concern¬ 
ing  the  number  imd  total  payroll  of 
employes  who  directly  or  indirectly 
are  working  in  the  publicity  set-ups. 

Thirteen  of  the  major  agencies  of 
the  government  employ  312  people 
and  spend  approximately  $78,000  a 
month  on  their  salaries. 

The  Department  of  Agriculture 
leads  all  departments  in  this  respect, 
with  employment  of  78  {lersons  for 
publicity  at  a  monthly  cost  of  $21,762. 

One  of  the  surprising  bits  of  in¬ 
formation  unearthed  by  the  Journal 
survey  is  the  fact  that  only  75  former 
newspapermen  are  among  the  312 
publicity  employes  of  the  13  major 
governmental  agencies. 

The  following  tabulation  gives  the 
number  of  employes  in  each  of  the 
government  departments  which  re¬ 
plied  to  the  Journal  request: 


LINCOLN  EDITORIAL  CHANGES 

Lincoln,  Neb.,  Jan.  19 — Newspaper¬ 
men  on  the  move  in  this  territory  in¬ 
cluded  John  Wintersteen,  night  city 
editor  of  the  Lincoln  Journal,  to  the 
copy  desk  of  the  Omaha  Bee-News. 
Larry  Hall,  formerly  with  the  Lincoln 
Star  and  who  did  several  months’  duty 
with  the  publicity  section  of  Resettle¬ 
ment  Administration,  is  now  with  the 
Associated  Press.  He  filled  a  hole 
made  by  Irving  Perimeter’s  being  sent 
to  Washington,  to  cover  for  Nebraska 
at  the  Capital.  Howard  Dobson,  late 
of  the  night  sports  desk  of  the  Jour¬ 
nal,  is  now  with  the  telegraphic  copy 
desk,  Omaha  Bee-News.  Burt  James, 
former  market  editor  of  the  Journal, 
is  now  assistant  night  telegraphic  edi¬ 
tor  and  was  replaced  on  the  financial 
desk  by  Ralston  Graham.  James 
moved  to  fill  for  Sterling  Bemis,  who 
went  to  the  Des  Moines  Register- 
Tribune.  Bob  Patterson,  reporter  on 
the  Journal,  is  now  a  one  man  engrav¬ 
ing  and  photographer  plant  with  the 
Casper  (Wyo.)  Herald. 


Objects  Calling  Wally 
An  American  Commoner 

In  an  open  letter  to  Kent  Cooper, 
general  manager  of  the  Associated 
Press,  published  in  his  daily  column 
recently,  Malcolm  W,  Bingay,  edi¬ 
torial  director  of  the  Detroit  Free 
Press,  objected  to  an  AP  dispatch 
from  Vienna  calling  Mrs.  Wallis  War- 
field  Simpson  an  “American  com¬ 
moner.” 

Written  in  a  bantering  tone  and  ad¬ 
dressed  to  “Dear  Kent,”  the  letter 
stated  that  he  had  never  before  com¬ 
plained  to  the  AP  about  anything,  but 
this  was  “too  much.”  “We  are  all 
common  and  all  kings  in  this  free  and 
independent  country,”  he  wrote. 

Speaking  about  the  Vienna  corre¬ 
spondent,  Bingay  wrote,  “He  may  be 
playing  the  Vienna  role  to  your  satis¬ 
faction  but  if  I  had  anything  to  do 
with  it  I  would  give  him  a  loaf.”  Later 
he  referred  to  the  author  of  the  dis¬ 
patch  as  a  “Vienna  sausage.”  _ 


“I  dunt  wanna  have  to  take  this  up 
with  the  board  of  directors  and  I  dust 
wanna  get  Verne  Marshall  or  Walter 
Harrison  or  any  of  the  lads  on  your 
neck,  so  watch  your  step.  Never 
again  smear  the  pristine  pages  of  the 
AP  night  report  by  referring  to  any 
woman  of  our  great  republic  as  an 
American  commoner.  ’Them’s  fighting 
words,”  he  concluded. 

DAYTON  SCALE  CONTINUED 

Officials  of  the  Dayton  (O.)  ’Typo, 
graphical  Union  No.  57  report  they 
plan  no  appeal  from  the  ruling  of 
Federal  Judge  Robert  R.  Nevin,  chair- 
man  of  an  arbitration  board,  follow¬ 
ing  his  decision  in  favor  of  the  Hon. 
James  M.  Cox,  publisher  of  the  Day- 
ton  Daily  News,  and  Capt.  Lewis  B. 
Rock,  publisher  of  the  Dayton  Journal 
and  Dayton  Herald  on  the  subject  of 
current  wage  scales.  ’The  union  had 
sought  an  increase  from  the  present 
scale  of  $1,195  per  hour,  day,  and  $1^8 
per  hour,  night,  to  $1,335  and  $1.41, 
respectively. _ 
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Treasury . 

9 

6 

15 
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$4,225 

Agriculture  .... 

22 

56 

78 

20 

21,672 

Interior-P\V.\  . . 

8 

8 

5 

3,000 

War  . 

5 

5 

0 

710 

Xavy . 

5 

5 

0 

350 

FHA  . 

25 

25 

10 

6,913 

Post  Office . 

4 

4 

2 

800 

State  . 

4 

4 

0 

1,358 

WPA . 

7 

25 

32 

•4 

7,010 

AA.N  . 

17 

29 

46 

15 

11,679 

Commerce . 

8 

5 

13 

6 

3,130 

Social  Security. 

6 

55 

61 

5 

15,125 

nOLC  . 

16 

0 

16 

2 

3,000 

Totals  . 

136 

176 

312 

75 

$78,972 

*  Washington  only, 
nut  known. 

Status  of  field  employes 

E.  J.  REAP 

TO 

N. 

Y. 

JOURNAL 

Eldward  J.  Reap,  formerly  classified 
promotion  manager  of  the  Los  An¬ 
geles  Examiner,  has  joined  the  New 
York  Evening  Journal  promotion  de¬ 
partment  in  charge  of  classified  dis¬ 
play.  Mr.  Reap  had  been  associated 
with  the  Hearst  Organization  for  sev¬ 
eral  years  on  the  New  York  American, 
and  Pittsburgh- Sun-Telegraph  prior 
to  his  connection  with  the  Los  Ange¬ 
les  Examiner. 


Xf  you  need 
circulation 
men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna- 
tioflusl  Circulation  Managers 
Association  can  provide  yon 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Byster; 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


One  of  a  Series  of  Advertisemenfs  Showing  the  influence  of  Editor  &  Publisher  in  National  Advertising, 


NEWnUlRHEII 


EDITOR  &  PUBLISHER  is  the  only  trade  journal  that 
exclusively  dedicates  its  news  columns  to  newspapers. 

It  has  waged  many  successful  campaigns  in  this  cause, 
and  through  them,  has  actually  created  more  profits  for 
publishers,  of  daily  newspapers. 

In  1931  and  1932,  when  publishers  became  panicky  and  were  considering  rate 
reductions  .  .  .  EDITOR  &  PUBLISHER  resisted  this  sort  of  thinking,  pointed  out  the 
the  fallacies  of  such  a  procedure  with  the  result  that  most  newspapers  did  not  rush  into 
rate  reductions  and  thus  saved  themselves  untold  losses. 

During  the  past  several  years  .  .  .  EDITOR  &  PUBLISHER  has  printed  a  seemingly 
endless  series  of  articles  bearing  upon  the  often  agitated  reform  of  the  retail- 
general  rate  differential  ...  a  method  through  which  publishers  lose  revenue  by 
the  bootlegging  of  national  copy  through  local  stores  .  .  .  and  will  continue  to  do  so. 
Over  100  newspapers  have  now  solved  the  situation  with  the  establishment  of 
classification  or  commodity  rates  .  .  .  and  saved  themselves  losses. 

For  years  we  have  been  discussing  circulation  prices  .  .  .  asking  for  higher  circu¬ 
lation  rates.  This  is  now  bearing  fruit  in  many  cities. 

These  and  other  campaigns  mean  much  to  the  publisher.  His  story  has  been 
painstakingly  explained  to  the  national  advertiser  and  his  advertising  agency. 
Especially  during  the  late  recession  in  business,  the  extra  incomes  made  available 
for  publishers  represent  the  difference  between  profit  and  loss. 

EDITOR  and  PUBLISHER 

A  NEWSPAPER  FOR  THE  MAKERS  OF  NEWSPAPERS 

1700  TIMES  BUILDING  NEW  YORK,  N.  Y. 
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three  typo  awards  made 

W*f*  Scale*  Settled  in  Cleveland, 
Dayton  and  Chattanooga 

Ttiee  local  tsrpographical  wage  scale 
awards,  two  continuing  present  scales 
aod  one  granting  an  increase,  were 
announced  last  week  by  Eugene  Mac¬ 
Kinnon,  chairman  of  the  ANPA  Spe- 
Qjl  Standing  Committee.  In  Cleve¬ 
land,  William  W.  Dawson,  of  the 
Western  Reserve  University  law  fac¬ 
ulty,  continued  newspaper  typograph¬ 
ical  union  scales  for  one  year,  retro¬ 
active  to  Oct.  1,  1936,  at  $1.30  an  hour 
for  day  work  and  $1,428  an  hour  for 
ni^ts.  At  Dayton,  Federal  Judge 
Robert  R.  Nevin  continued  present 
printer  scales  one  year,  effective  Jan. 
1,  1937,  at  hourly  rates  of  $1,195  for 
(lays  and  $1.26  for  nights.  In  Chat¬ 
tanooga,  Dr.  Alexander  Guerry,  presi¬ 
dent  of  Chattanooga  University,  in¬ 
creased  the  hourly  typographical  scale 
from  $1.03  for  night  and  $.963  for 
days  to  $1,055  and  $.988,  respectively. 

Cleveland,  Jan.  19 — Members  of  the 
Cleveland  Typographical  Union  have 
voted  to  abandon  compulsory  arbitra¬ 
tion  in  their  future  labor  disputes  with 
the  three  major  newspapers  in  Cleve¬ 
land— the  Plain  Dealer,  Press  and 
.Veics— following  the  recent  decision 
of  Professor  Dawson. 

Approval  of  an  agreement  with  the 
Cleveland  Shopping  News  for  an  in¬ 
crease  hastened  the  vote  of  the  union, 
ofBcers  indicated.  The  new  scale  on 
the  Shopping  News  is  $50.35  for  a 
37'4-hour  week,  day  work,  compared 
to  $48.75  on  the  newspapers  and  $55.16 
against  $53.56  for  night  work.  The 
increase  is  retroactive  to  Oct.  1  and 
is  the  first  contract  the  union  has  ever 
had  with  the  Shopping  News.  About 
50  printers  are  employed. 


CLASSIFIED  MANAGERS  MEET 
Salt  Lake  City,  Jan.  18 — Anthony 
T.  Powderly,  Rochester  (N.  Y.)  Dem¬ 
ocrat  &  Chronicle  classified  manager, 
president  of  the  National  Association 
of  Newspaper  Classified  Managers, 
was  the  principal  speaker  at  a  re¬ 
gional  meeting  of  the  organization  in 
the  Tribune-Telegram  building  last 
week.  The  two  business  sessions  were 
presided  over  by  Wesley  O.  Sessions, 
classified  advertising  manager.  Salt 
Lake  Tribune  and  Telegram,  and  a 
director  of  the  national  association  for 
the  Rocky  Mountain  region.  A  greater 
vigilance  in  the  matter  of  acceptances 
of  classified  “copy”  was  regarded  as 
necessary  by  the  different  speakers. 
The  effect  of  the  automobile  strike 
on  sales  of  used  cars  was  hurting  sales 
of  classified  advertising  space,  it  was 
stated. 


COCHRANE  SUCCEEDS  GEIGER 
[  Chicago,  Jan.  18 — Edward  J.  Geiger, 

;  Chicago  American,  spwrts  editor  for 
the  past  15  years,  gives  up  his  duties 
L  Feb.  1  to  take  over  sports  promotion 
and  general  contests  for  the  American. 
He  will  be  succeeded  as  sports  editor 
by  Ed  Cochrane,  Kansas  City  Journal 
Post  sports  editor.  Geiger  joined  the 
American  36  years  ago  as  copy  boy 
'^n  the  paper  first  began  publica¬ 
tion.  Cochrane,  his  successor,  has 
been  sports  editor  of  the  Journal  Post 
for  more  than  20  years,  starting  on  the 
paper  as  a  copyreader. 


leaves  cnpa  council 

George  H.  Payne,  publisher,  San 
lose  Evening  News,  has  resigned  from 
the  executive  council  and  from  the 
state  advisory  council  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion  because  of  his  duties  as  chairman 
of  the  California  State  Athletic  Com- 
•tiismon.  He  had  served  on  the  CNPA 
advisory  council  for  four  years  and 
on  the  executive  committee  for  two 
years. 


Daily^s  Disclosures  Bring 
investigation  of  Courts 

Philadelphia,  Jan.  20 — Sensational 
disclosures  by  the  Philadelphia  Rec¬ 
ord,  involving  charges  that  scores  of 
criminals  have  been  released  quietly 
or  paroled  by  local  judges  through 
“political  pull”  after  witnesses,  spec¬ 
tators  and  reporters  had  heard  sen¬ 
tence  pronounced  in  open  court,  will 
be  investigated  by  a  legislative  com¬ 
mittee  during  the  current  session. 
Governor  Earle  has  declared. 

The  charges  were  made  in  a  series 
of  articles  by  David  G.  Wittels,  a 
member  of  the  Record  staff,  who 
made  a  year’s  survey  of  the  courts 
here,  assisted  by  other  staff  members 
and  several  lawyers.  Many  thousands 
of  bills  of  indictment  were  examined, 
dockets  were  searched  and  scores  of 
prosecuting  witnesses  were  ques¬ 
tioned.  Many  of  the  latter  and  even 
the  police  involved  in  certain  cases 
were  unaware  that  prisoners  they  had 
seen  sentenced  had  gone  scot-free  and 
were  walking  the  streets. 

The  32-year-old  reporter  has  been 
given  a  $1,000  bonus  by  the  paper, 
which  he  voluntarily  agreed  to  share 
with  six  editorial  colleagues  who  aided 
him  with  the  series.  He  has  been 
with  the  Record  since  1928. 

Describing  the  system  by  which 
judges  reconsider  sentence  after  it  is 
passed  in  open  court,  the  Record  de¬ 
clared  it  knew  of  1,000  “reconsidera- 
itons”  during  the  five-year  period 
covered  by  its  survey,  from  1931-35, 
inclusive.  Of  these,  644  were  thor¬ 
oughly  investigated  and  the  news¬ 
paper  found  that  the  vast  majority  of 
the  cases  were  reconsidered  without 
being  listed  for  hearing  in  open  court. 

In  scores  of  cases,  Wittels  stated,  it 
was  found  that  political  pressure  on 
judges  preceded  the  “reconsidera¬ 
tions.” 

Governor  Earle  declared  the  Rec¬ 
ord’s  revelations  of  judicial  leniency 
to  criminals  were  “so  shocking,  so 
subversive  of  respect  for  law”  as  to 
demand  “an  official  investigation  into 
the  Philadelphia  courts.” 


TIME  GETS  INJUNCTION 

The  publishers  of  Time  Magazine 
secured  a  temporary  injunction  in 
U.  S.  District  Court,  Manhattan,  Jan. 
15,  restraining  Anschel  Barshay,  head 
of  a  phonograph  recording  firm  he 
advertises  as  “The  Voice  of  Time,”  1 
Park  Place,  from  further  use  of  the 
word  “time”  for  trade  purposes  until 
the  case  is  settled  by  trial.  Federal 
Judge  Alfred  C.  Coxe,  who  granted 
the  injunction,  ordered  the  plaintiff  to 
post  a  $10,000  bond  to  make  up  for 
loss  to  the  defendant’s  business  in  the 
event  that  a  permanent  injunction  is 
denied. 
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Louis  W.  Fehr  Wants  a  Job 

Somewhere  there  is  a  publisher  who  can  find  use  for  the  kind  of 
service  I  can  render.  Other  editors  and  publishers  during  a  quarter 
century  have  given  me  chances  to  get  experience  from  which  you 
may  profit 

I  am  51  years  old,  resourceful,  vigorous.  My  energy  outlasts  that 
of  most  men  twenty  years  younger. 

My  record  is  full  of  outstanding  achievements. 

In  January,  1936,  the  New  York  American  called  me  from  the 
Federal  Housing  Administration  to  set-up  and  operate  its  Veterans 
Service  Bureau.  Under  my  leadership,  this  Bureau  turned  in  the  best 
job  of  the  Hearst  chain  in  aiding  Veterans  to  get  their  bonuses.  I 
selected  the  staff,  trained  them,  supervised  them  and  made  the  job  a 
first-class  good  will  operation. 

Last  fall  I  was  a  member  of  the  publicity  staff  of  the  Republican 
State  Committee. 

In  1935,  I  was  with  the  Federal  Housing  Administration  doing 
promotion  and  publicity.  Arthur  Walsh,  Assistant  Administrator, 
Ernest  J.  Howe,  one  of  my  immediate  superiors,  now  with  Lehman 
Brothers,  New  York  bankers,  Tliomas  E.  Colleton,  my  boss  in  New 
Jersey,  and  many  others  pronounced  my  work  “outstanding.” 

From  1920  until  I  went  with  Federal  Housing,  I  was  almost  con¬ 
tinuously  with  the  New  York  American. 

From  1909  until  1914  I  was  a  member  of  the  staff  of  the  New  York 
Times.  For  several  years  I  headed  a  civil  courts  bureau,  which  scored 
regular  front-page  beats  on  court  news.  The  Times  still  prints  daily 
court  departments  started  at  that  time.  I  was  also  later,  principal 
rewrite  man.  Franklin  Matthews,  one  of  my  night  city  editors,  had 
me  lecture  at  the  Pulitzer  School  of  Journalism  on  both  of  these 
specialties.  I  have  also  given  a  course  in  newspaper  work  at  the 
Brooklyn  Institute  of  Arts  and  Sciences. 

In  1914  I  was  elected  Secretary  of  the  Park  Board  of  the  City  of 
New  York  at  the  request  of  Mayor  John  Purroy  Mitchel.  In  addi¬ 
tion  to  my  statutory  duties,  I  acted  as  executive  officer  of  the  Park 
system  for  Manhattan  and  Richmond,  supervised  the  restaurants,  news 
and  soda  stands  and  other  concessions  and  the  park  music.  In  both 
fields  I  made  many  improvements.  At  the  same  time  I  completed  my 
law  studies  at  Fordham  University,  where  I  was  managing  editor  of 
the  Fordham  Law  Review  and  president  of  the  senior  class. 

After  graduating  from  law  school,  I  served  for  a  year  as  managing 
clerk  in  the  law  office  of  John  Quinn,  attorney  for  Thomas  Fortune 
Ryan  and  the  National  Bank  of  Commerce  in  New  York.  Mr.  Quinn 
in  a  farewell  letter  wrote  that  I  was  “a  man  of  driving  force,  not 
easily  turned  aside  from  anything  he  undertakes.” 

After  my  discharge  from  the  Army,  I  was  a  member  of  the  law 
staff  of  the  Adams  Express  Company.  Charles  W.  Stockton,  general 
counsel,  within  two  weeks  made  me  chief  of  an  out-of-town  depart¬ 
ment  with  several  lawyers  under  me  to  defend  law  suits  in  all  the 
territory  operated  by  the  Adams.  ’This  I  did  with  conspicuous  success. 

In  1920  I  returned  to  the  staff  of  the  New  York  American,  which 
I  had  first  ioined  in  1908. 

From  1920  to  1930,  the  New  York  American  raised  mv  salary  by 
successive  bounds  from  $65  weekly  at  which  I  started  to  $195  weekly. 
It  also  paid  me  many  bonuses. 

During  this  period  I  scored  many  news  beats.  Here  are  some 
of  them: 

The  full  text  of  all  agreements  made  prior  to  the  marriage  of  the 
Duke  of  Marlborough  to  Consuelo  Vanderbilt. 

The  exposure  of  the  divorce  mill  at  Towanda,  Pa. 

The  advance  report  of  Judge  Seeger’s  decision  in  the  Peaches 
Browning  case. 

The  advance  report  of  the  Court  of  Appeals’  decision  in  the 
Snyder-Gray  murder  case. 

The  Barbara  Hutton  expenditures  and  property  from  birth  to  her 
Mdvani  marriage. 

The  series  on  Jimmy  Walker’s  pal.  Bill  Walsh,  and  his  operations 
as  head  of  the  Board  of  Standards  and  Appeals  which  furnished  the 
basis  for  a  legislative  investigation,  after  Walsh  had  been  indicted  on 
my  revelations. 

In  1929,  right  after  the  stock  market  crash,  I  was  placed  in  charge 
of  raising  fimds  for  the  New  York  American  Christmas  and  Relief 
Fund.  I  boosted  the  fund  each  year  until  in  1932,  I  reached  $185,000, 
or  $115,000  above  1928,  in  the  teeth  of  the  depression. 

In  1935,  the  American  assigned  me  as  observer  at  the  Guild  hear¬ 
ings  before  the  Newspaper  Labor  Board. 

In  1936,  and  several  previous  years,  I  sat  regularly  on  the  Board 
of  Directors  of  the  City  News  for  the  American  and  often  also,  the 
Journal. 

In  addition  to  my  Fordham  Law  degree,  I  am  a  graduate  of  the 
Arts  College,  Cornell  University,  where  I  had  won  a  state  scholarship. 
During  my  years  at  Cornell  I  was  University  and  sporting  editor  of  the 
Ithaca  Daily  Journal. 

~  After  graduating  from  Cornell,  I  returned  to  Buffalo  as  city  hall 
and  court  house  reixirter  of  the  Buffalo  Courier.  Simultaneously  I 
studied  law  at  the  University  of  Buffalo  Law  School. 

I  can  make  a  good  platform  speech  and  a  good  radio  talk.  I  have 
ghost  written  many  speeches  for  both  mediums. 

I  can  arouse  and  maintain  the  enthusiasm  of  fellow  workers  and 
subordinates. 

I  have  had  published  several  hundred  thousand  words  of  pulp 
wood  fiction. 

I  think  I  am  worth  $100  a  week  to  start  and  I  am  sure  I  could 
demonstrate  my  ability  to  earn  a  great  deal  more. 

I  have  been  married  for  25  years  and  am  childless.  I  live  at  the 
Hotel  Windsor,  100  West  58th  Street,  New  York.  The  telephone  is 
Columbus  5-2100.  LOUIS  W.  FEHR 
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Because  there  were  so  many  de-  today  announced  two  additions  to  the 
mands  for  extra  copies  of  the  charts,  Chicago  staff  of  the  agency;  Myron  T 
the  Times-Press  reprinted  them  all  Harshaw  and  John  D.  Schuman,  both 

formerly  members  of  Erwin  Wasev 


Metropolitan 

A  SCHOLARLY  BOOK,  indeed,  is 
“The  1937  Circulation  and  Mar¬ 
ket  Data  Book,”  issued  by  Metropoli¬ 
tan  Weekly.  Subtitled,  “An  Informa¬ 
tive  Document,”  it  is  devoted  entirely 
to  an  analysis  of  markets  and  a  break- 


Says  the  copy:  “Dr.  Bailey  is  famous 
among  students  for  her  philippics. 
We’ve  known  eds  and  co-e^  to  take 
courses  from  her  just  for  the  oppor¬ 
tunity  of  hearing  her  denounce  the 
Row,  or  women’s  social  regulations,  or 
(yes,  we  admit  it)  The  Daily. 

“We’re  not  recommending  that  you 
adopt  Dr.  Bailey’s  classroom  tech¬ 
nique,  but  a  few  apt  remarks  based 
on  information  of  current  student  af¬ 
fairs  gleaned  from  The  Daily  will  be 
appreciated  by  your  pupils. 

“And  for  keeping  up  with  them, 
there’s  nothing  like  a  subscription  to 
The  Daily.  You  get  the  same  low 
rates  the  students  themselves  get — 75 
cents  per  quarter,  $2.25  a  year.  Why 


I  The  Akron  Times-Press 


THE^mON  SITUATION  AT  AJLANCE 


and  Company’s  Chicago  office.  Mr 
Harshaw  joins  Campbell-Ewald  as  an 
account  executive.  Mr.  Schuman  wiU 
serve  as  a  production  executive. 


- ■ 


down  and  application  of  Metropoli¬ 
tan’s  circulation.  But  the  cold  figures 
are  made  interesting  and  easy  to 
swallow  by  (1)  the  orderly  arrange¬ 
ment  of  the  tables,  (2)  the  short  ex¬ 
planatory  paragraphs,  (3)  the  attrac¬ 
tive  layout  of  the  book. 

Very  wisely  there  is.  near  the  be¬ 
ginning,  a  description  of  Metropolitan 
Weekly  (“an  association  of  17  Sunday 
newspapers  published  and  distributed 
from  11  major  cities,  and  organized  to 
sell  space  in  the  comic  and  gravure 
sections  of  these  papers  as  a  unit”). 
From  there  the  book  plunges  into 
sales  maps  and  figures  on  families, 
retail  sales.  Metropolitan’s  coverage  by 
states  and  cities. 

The  text  matter  accompanying  the 
tables  has  a  schoolroom  atmosphere, 
sound,  studious,  logical  with  a  dash  of 
busmess  philosophy  thrown  in. 

The  inside  pages  are  printed  in  two 
colors.  The  second  color,  red,  is  used 
only  for  the  marginal  rules.  Tlie  book 
is  distinguished  by  wide  margins  and 
with  cartoonish  illustrations  placed  in 
the  side  margins.  ’There  are  55  pages, 
size  X  11  inches.  The  cover  is  in 
blue  and  yellow.  Like  so  many  other 
recent  promotion  books,  it  employs 
the  plastic  binding. 
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THANKED  IN  OWN  COLUMNS 

An  unusual  honor  was  accorded 
Bruce  Shelton,  publisher  of  the  Tui- 
caloosa  (Ala.)  News  Jan.  6,  when  a 
group  of  merchants  purchased  space 
in  his  own  newspaper  to  express  ap. 
preciation  for  his  “courageous  fight” 
and  “timely  editorial”  in  opposition  to 
the  gross  receipts  tax  recently  enacted 
by  the  Alabama  legislature.  ’The  ad¬ 
vertisement  was  guardedly  set  up  and 
placed  in  the  forms  just  prior  to  press 
time  so  the  publisher  would  be  un¬ 
aware  of  its  insertion. 


in  the  form  of  a  broadside  which  it 
mailed  to  advertisers. 


The  broadside  is  of  newspaper  page 
size,  printed  on  both  sides  in  dark 
brown  and  green,  has  a  lot  to  say 
about  Akron,  only  a  little  about  the 
Times-Press,  shows  39  charts  (32  on 
one  page  and  7  on  the  other).  ’The 
reproduced  charts  are  necessarily 
small  but  they  tell  the  story.  With 
this  broadside  the  Times-Press  hopes 
to  (1)  dispel  the  unwarranted  rvunors 
about  Akron’s  industrial  condition, 
(2)  attract  more  advertising  to  Akron 
by  showing  national  advertisers  that 
Akron  is  in  good  condition. 

— Allen  French. 


TWO  JOIN  CAMPBELL-EWALD 

(By  telegraph  to  Editor  &  Publisher) 
Chicago,  Jan.  21 — Henry  T.  Ewald, 
president,  Campbell-Ewald  Company, 


A  BRIDE'S 
LETTERS 

TO  HER  MOTHER 


a  new  feature  in 


OUR  FAMILY  FOOD 

First  Release 
February  fifteenth 


Intimate — Human 
Cooking  and  Housekeeping 
Successes  and  Failures 
answered  by 
Jessie  A.  Knox 
Wire  or  write  for  quotation. 


OUR  FAMILY  FOOD 


468  Fourth  Avo. 


Now  York 


not  phone  our  circulation  department 
now?” 

Were  these  humorous  approaches 
successful  with  professors? 

“No,”  writes  Phil  Bernheim,  promo¬ 
tion  manager.  “The  results  tend  to 
show  that  humor  is  not  the  best  ap¬ 
peal  to  use  on  professors.” 


College  Promotion 

Ij^ROM  the  Stanjord  University 
Daily  comes  a  collection  of  some 
fresh  little  promotion  pieces.  (Why 
don’t  college  dailies  do  more  promo¬ 
tion?)  And  it’s  a  pleasant  surprise  to 
know  that  the  Stanford  Daily  has  a 
promotion  manager.  (Why  don’t  more 
college  dailies  have  promotion  man¬ 
agers?  ) 

We  like  the  one -page  mailing  piece 
addressed  to  advertisers  captioned, 
“It’s  the  Nuts,  says  Shakespeare.”  (“I 
mean  the  way  the  Stanford  Daily  cov¬ 
ers  the  rich  Stanford  University  mar¬ 
ket.  And  did  you  know  that  a  Stan¬ 
ford  woman  spends  over  half  again 
as  much  as  the  average  woman  for 
apparel  alone?”)  We  like  also  the 
piece  showing  a  photograph  of  a 
Stanford  male  reading  the  Stanford 
Daily  and  captioned,  “This  is  a  Stan¬ 
ford  Student.”  But  particularly  we 
like  the  humorous  circulation  pieces 
mailed  to  faculty  members  to  drum 
up  subscriptions.  One  shows  a  draw¬ 
ing  of  a  hatchet-faced  woman  pro¬ 
fessor  and  is  captioned,  “Dr.  Bailey 
Reads  the  Daily.  .  .  .  We  know  she 
does  because  she’s  always  panning  it.” 


The  Akron  Situation 

RECENTLY  the  Times-Press  of 
Akron  published  on  its  front 
page  a  series  of  daily  charts  reporting 
business  and  industrial  conditions  in 
that  city.  Prepared  by  L.  F.  Hampel, 
director  of  the  Bureau  of  Business 
Statistics  of  Akron  University,  the 
charts  analyzed  graphically  such  sub¬ 
jects  as  Tire  Production,  Carloadings, 
Telephone  Calls,  Postal  Receipts,  New 
Homes,  New  Truck  Sales,  Bank 
Debits. 
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The  MIAMI  HERALD  During  the 
year  1936  published  .  .  . 

12,089,203  Lines  of  Advertising 


<. MEDIA  RECORDS  FI«;CRKS| 


This  constitutes  the  largest  yearly  volume  of 
business  carried  by  the  HERALD  (or  Any 
Other  Florida  Paper)  in  10  years! 


We  attribute  our  remarkable  gain  to  the  Her¬ 
ald’s  complete  coverage  of  the  rich  Miami  mar¬ 
ket  ...  a  market  that  has  become  of  recognized 
importance  to  the  National  Spacebuyer! 


3be  iSRiami  Mjeralb 


rUrUa’i  M«m  Kerntpaftt 

PRANR  R  M/m 


National  Representatives: 

j.  p.  McKinney  &  son 

New  York  .  .  .  Chicago 
San  Francisco 


Southern  Representatives: 

GARNER  &  GRANT 

711  Glenn  Building 
Atlanta,  Ga. 
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Editor  &  Publisher  for  January  23,  1937 


DECEMBER  LINAGE  FOR  PRINCIPAL  CITIES 


AKRON,  OHIO 

1936  1933  Gain  or  I^s 

r,«^Pre>s  . (e)  808,231  640,065  168,166  0 

I^^Joarral . (e)  1,340,893  1,142,261  198,632  0 

. 345,736  328,453  17,283  0 

Tottl  Daily  .  2,149,124  1,782,326  366,798  0 

Total  Sunday  .  345,736  328,453  17,283  O 

Grand  Total  .  2,494,860  2,110,779  384,081  0 

ALBANY,  N.  Y. 

Tonea-Union  . (e)  686,180  603,398  82,782  0 

. (e)  643,221  561,609  81,612  0 

rricterbocker  Press., (ra)  366,848  312,369  54,479  0 

fTSo-Union  . (S)  215,100  213,176  1,924  0 

Snickerbocker  Press  .(S)  109,236  97,767  11,469  0 

Tottl  Daily  .  1,696,249  1,477,376  218,873  0 

Total  Sunday  .  324,336  310,943  13,393  0 

Grand  ToUl  .  2,020,585  1,788,319  232,266  0 

ALBUQUERQUE,  N.  M. 

r,,nul . (m)  .^3,861  310,547  63,314  0 

tribune  . (e)  390,531  325,723  64,808  0 

ijonial . (S)  62,156  61,397  759  0 


Total  Daily  . 
Total  Sunday 
Grand  Total 


764,392  636,270  128,122  O 

62,156  61,397  759  0 

826,548  697,667  128,881  O 


ASHEVILLE.  N.  C. 


(m) 

372,033 

.(e) 

398,160 

Citizen-Times . 

.(S) 

131,539 

Total  Daily  . 

770,193 

Total  Sunday  . . . . 

131,539 

Grand  Total  . 

•  1935  Not  measured. 

901,732 

ATLANTA,  GA. 


. (e) 

581,051 

504,106 

loomzl  . 

. (e) 

747,608 

676,786 

Constitution  .... 

550,562 

502,909 

Mmerican  . 

. (S) 

258,673 

253,913 

tjonnul  . 

. (S) 

248,927 

214,948 

Coostitntion  . . . . 

. (S) 

263,374 

264,512 

ToUl  Daily  .  1,879,221  1,683,801  195,420  0 

Total  Sunday  .  770,974  733,373  37,601  O 

Grand  Total  .  2,650,195  2,417,174  233,021  O 

ATLANTIC  CITY,  N.  J. 

-Press-Union  . (e)  428,512  414,725  13,787  0 

Press-Union  . (S)  63,149  70,228  7,079  L 

ToUl  Daily  .  428,512  414,725  13,787  0 

Tout  Sund.iy  .  63,149  70,228  7,079  L 

Grand  Total  .  491,661  484,953  6,708  0 

"Press-Union  sold  morning  and  evening  combination. 
Linage  of  one  edition  shown. 


\’fws-Post  . (e) 

Son  . (e) 

Sun  . (m> 

'American  . (SI 

.’Sun  . (S) 


BALTIMORE.  MD. 


1,144,774  975,930 

1,284,269  1,187,233 


168,844  O 
97,036  O 
40,172  O 
26,218  L 
1,789  L 


Total  Daily  .  2,984,212  2,678,160  306,052  0. 

Total  Sunday  .  911,124  939,131  28,007  L 

Grand  Total  .  3,895,336  3,617,391  278,045  O 

BANGOR.  ME. 

Commercial  . (e)  244.772  219,528  25,244  0 

News  . (m)  456,580  391,402  65,178  0 


BIRMINGHAM,  ALA. 


-\ge-Herald  . 

.  (m) 

377.225 

337,886 

.19,339  G 

News  . 

,.(e) 

671.798 

551,507 

120,291  G 

Post  . 

..(e) 

437,569 

360,346 

77,223  G 

(News  ft  Age-Herald 

.(S) 

349,578 

312,815 

36,763  G 

ToUl  Daily  .  1,486,592  1,249,739  236,853  0 

Toul  Sunday  .  349,578  312.815  36,763  0 

Grand  Total  .  1,836,170  1,562,554  273,616  0 

BOSTON,  MASS. 

Rrcord  . (m)  382.592  350,732  31,860  0 

American . (el  370.245  367.217  3,028  0 

•Globe  . (me)  680,957  597,683  83,274  0 

'•Herald-Traveler  ..(me)  1.023,470  939,645  83,825  0 

Post  . (m)  525,821  521,272  4,549  0 

Transcript . (e)  415,964  372.191  43.773  0 

•Advertiser  . (S)  250,260  245,067  5,193  0 

‘Globe  . (S)  332,015  367,630  35,615  L 

■Herald  . (S)  373,941  343,403  30,538  0 

Post . (S)  119.538  151.860  32.322  L 


CHATTANOOGA,  TENN 

1936  193: 

Times  . (m)  352,488  322,0: 

News  . (e)  422,519  439,5 

Times  . (S)  139,550  134,8, 


1936  1935  Gain  or  Loss 

352,488  322,029  30,459  O 

422,519  439,542  17,023  L 

139,550  134,838  4,712  0 


Total  Daily 
Total  Sunday 
(■rand  Total 


775,007  761,571  13.436  G 

139,550  134,838  4.712  0 

914,557  896,409  18,148  O 


Tribune  . (ni) 

Herald  . (m) 

tNews  . (e) 

American  . (e) 

Times  . (e) 

tTribune  . (S) 

*  Herald-Kxaminer  . . .  ( S) 
Times  . (S) 


CHICAGO.  ILL. 


Total  Daily  . , 
Total  Sunday 
Grand  Total  , 


1,184.876  1,042,807 
603,939  594,847 

1,105,589  1,023,442 
764.722  656,677 


4,215,411  3.698,631 
1,063,172  1,120.572 
5,278,583  4,819,203 


142,069  O 
9,092  O 
82,147  O 
108,045  O 
175,427  G 
39,654  L 
30,861  L 
13,115  O 

516,780  0 
57,400  I. 
459,380  0 


CINCINNATI,  O. 


Enquirer  . 

550.880 

579,221 

28,341 

T. 

Post  . 

. (e) 

762,050 

623,848 

138,202 

G 

Timos-Star  _ 

. (e) 

1,088,641 

995,970 

92,671 

G 

t  Enquirer . 

. (S) 

466,912 

515,565 

48.653 

L 

Total  Daily  .  2,401,571  2,199,039 

Total  Sunday  .  466,912  515,565 

Grand  Total  .  2,868.483  2,714,604 

CLEVELAND,  O. 

Plain  Dealer  . (m)  776.622  680,613 

News  . (e)  728.920  653,375 

Press  . (e)  1,249,093  1,137.958 

ttPlain  Dealer  . (S)  477,329  487,961 

Total  Daily  .  2,754,635  2,471,946 

Total  Sunday  .  477,329  487,961 

Grand  Total  .  3.231,964  2,959,907 

COLUMBUS,  O. 


202,532  O 
48,653  L 
153,879  0 


96,009  G 
75,545  O 
111,135  O 
10,632  L 

282,689  O 
10,632  L 
272,057  G 


Dispatch  . 

..(e) 

1,158,954 

987,281 

171,673 

G 

Citizen  . 

..(e) 

733,217 

667,973 

65,244 

G 

Ohio  State  Journal  , 

.  .(m) 

274,142 

279.364 

5,222 

L 

Dispatch  . 

..(S) 

296,486 

343,703 

47,217 

T, 

Star . . 

..(S) 

58,120 

50,409 

7.711 

G 

Total  Daily  .  2,166.313  1,934,618 

Total  Sunday  .  354.606  394,112 

Grand  Total  .  2,520,919  2,328,730 

DALLAS,  TEXAS 

lews  . (m)  764,827  618,801 


News  . (m)  764,827  618,801 

Times-Herald  . (e)  1,066,368  850,998 

Journal  . (e)  557,125  539,638 

•Dispatch  . (e)  361..S69  321,794 

ANews  . (S)  293,161  309,438 

Times-Herald  . (S)  289,981  320.412 

Dispatch  . (S)  84,533  99,689 

2.749,889  2,331,231 
667.675  729,539 

3,417.564  3.060,770 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 

5  Days. 


231,695  G 
39.506  L 
192.189  0 


146.026  O 
215.370  0 
17,487  G 
39,775  O 
16,277  L 
30,431  L 
15.156  L 

418.658  O 
61,864  L 
356,794  G 


DAYTON,  OHIO 


Tournal . 

434.519 

324,501 

110,018  G 

JTerald  . 

. (e) 

947,125 

730.176 

216,949  G 

News  . . 

. (e) 

1,169.799 

925.740 

244.059  G 

News  . 

. (S) 

170.563 

159,757 

10.806  G 

Journal  . 

. (S) 

148.336 

143,560 

4.776  G 

Total  Daily  .  2,551.443  1,980,417 

Total  Sunday  .  318,899  ,303.317 

Grand  Total  .  2,870,342  2,283,734 

DENVER,  COLO. 

Rocky  Mt.  News  ....  (m)  .350,320  380,430 

Post  . (e)  971.416  876.234 

Rocky  Mt.  News  _ (S)  63,181  101,032 

Post  . (S)  217,037  263.776 


571.026  G 
15.582  G 
586,608  G 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


1,321,736  1,256,664 
280.218  364.808 

1,601,954  1.621,472 


DES  MOINES,  IOWA 

Reai.ster  . (m)  356.245  335,353 

Tribune  . (e)  530.382  515,725 

Register  . (S)  225,004  226.005 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


886,627  851,078 

225,004  226,005 

1,111,631  1,077,083 


DETROIT,  MICH. 


Total  Daily  .  3,399,049  3,148,740  250,309  G 

Total  Sunday  .  1,075,754  1,107,960  32,206  L 

Grand  Total  .  4.474,803  4,256,700  218,103  G 

Note:  Globe  (morning  and  evening)  sold  in  combination 
only.  Linage  of  one  edition  shown. 

‘Herald  (m)  and  Traveler  (e)  sold  only  in  combination. 
Herald  linage  shown.  Traveler  sold  also  in  combination 
with  Sunday  Herald. 

BUFFALO,  N.  Y. 

Courier-Express  . (m)  723,372  566,938  156,434  G 

i|tws  . (e)  1,157,758  1,013,080  144,678  G 

Times . (e)  746.762  596,930  149,832  G 

(^rier-Express  . (S)  276,553  238,473  38,080  G 

'Times  . (S)  212,785  162,514  50,271  G 

Total  Daily  .  2,627,892  2,176,948  450,944  G 

Total  Sunday  .  489,338  400,987  88,351  G 

Grand  Total  .  3,117,230  2.577,935  539.295  G 

CAMDEN.  N.  J. 

‘Courier  . (e)  680,114  636,259  43,855  G 

•Courier  (e)  and  Post  (m)  sold  in  combination  only. 


Times  . 

. (e) 

956,666 

809.104 

147.562 

G 

Free  Press . 

770,130 

660.923 

109.207 

G 

News  . 

. (e) 

1,491,035 

1.250.027 

241,008 

G 

•Times  . 

. (S) 

426,051 

412,053 

13.998 

G 

Free  Press  .... 

. (S) 

251,576 

238,097 

13.479 

G 

TtNews  . 

. (S) 

466,451 

455,467 

10.984 

G 

Total  Daily  .. 
Total  Sunday 
Grand  Total  . 


3.217,831  2,720.054 
1,144.078  1.105.617 
4,361,909  3,825,671 


497,777  G 
38,461  G 
536.238  0 


EL  PASO,  TEXAS 

Times  . (m)  366,28,1  373,010 

Herald-Post  . (e)  471.932  396,340 

Times  . (S)  165,801  196,856 

Total  Daily  .  838,215  769.350 

Total  Sunday  .  165,801  196,856 

Grand  Total  .  1,004,016  966,206 

ERIE,  PA. 

Dispatch  . (e)  517,402  443.950 

Times  . (e)  569,845  482,341 

Dispatch-Herald  . (S)  179.629  114,971 

Total  Daily  .  1,087,247  926,291 

Total  Sunday  .  179,629  114,971 

Grand  Total  .  1,266,876  1,041,262 


EVANSVILLE,  IND. 


1936 

1935 

Gain  ur  Loss 

Courier  . 

593,680 

508,779 

84,901  G 

Press  . 

792,060 

654,602 

137,458  G 

Courier  . 

. (S) 

177,232 

198,784 

21,552  L 

Press  . 

. (S) 

177,978 

154,182 

23,796  G 

Total  Daily  .  1,385,740  1,318,798  66,942  0 

Total  Sunday  .  355.210  352,966  2,244  0 

Grand  Total  .  1,740,950  1,671,764  69,186  (i 

•Journal  (e)  suspended  publication  Nov.  14,  1936. 

FT.  WAYNE,  IND. 

Journal-Gazette  . (m)  456,701  426,213  30,488  0 

News-Sentinel  . (e)  978,617  832,782  145,835  G 

Journal-Gazette  . (S)  219,232  240,957  21,725  L 

Total  Daily  .  1,435,318  1,258,995  176,323  0 

Total  Sunday  .  219,232  240,957  21,725  L 

Grand  Total  .  1,654.550  1,499,952  154,598  G 


Star-Telegram  . . . 

.  ..(m) 

291,193 

Star-Telegram  ... 

....(e) 

639.405 

Press  . . 

....(e) 

425.799 

Star-Telegram  _ 

..AS) 

175.723 

Total  Daily  . . . . 

1,356,397 

Total  Sunday  . . 

175,723 

Grand  Total  . . . 

1,532,120 

48,023  G 
104.944  G 
38,586  O 
15,207  G 

191,553 
15,207 
206,760  G 


FREEPORT,  N.  Y. 

Review  . (e)  459,230  399,436 

Star  . (e)  283,970  269,038 


FRESNO,  CAUF. 

- (e)  557,862 

- (S)  116,893 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


GLEN  FALLS,  N.  Y. 

•Post-Star . ..(e)  549.524  488,160  61,364  G 

•Post-Star,  morning  and  evening  sold  in  combination. 

HARRISBURG,  PA. 

•Patriot  . (m)  596.327  487,716  108,611  G 

Telegraph  . (e)  .)83,653  427.183  43,530  1. 

Grand  Total  .  978.980  914,899  655.081 

•The  News  (e)  carries  the  same  amount  of  advertising 
as  the  Patriot  morning. 

HARTFORD,  CONN. 

Courant  . (m)  437.533  428.341  9,192  G 

Times  . (e)  1,174,962  1,054,492  120,470  G 

Courant  . (S)  314.471  367,841  53,370  L 

Total  Daily  .  1.612.495  1.482.833  129.662  G 

Total  Sunday  .  314.471  .167.841  53,370  L 

Grand  Total  .  1.926.966  1.850,674  76,292  G 

HOUSTON,  TEXAS 


Chronicle  .... 

. (e) 

915.510 

692,071 

223,439  G 

Post  . 

555,659 

484,029 

71,630  G 

Press  . 

. (e) 

607,294 

487.375 

119.919  G 

Chronicle  . 

. (S) 

301,338 

335.244 

33,906  L 

Post  . 

. (.S) 

234.114 

247,150 

13,036  L 

Total  Daily  .  2,078.463  1.663.475  414,988  G 

Total  Sunday  .  535,452  582.394  46.942  L 

Grand  Total  .  2,613.915  2,245.869  .168.046  G 

INDIANAPOLIS,  IND. 


lews  . (e)  1,060.116  946,423  113.693  G 

tar  . (m)  777.484  657.553  119,931  0 

imes  . (e)  934.311  815.599  118.712  G 

Star  . (S)  421.531  396.140  25.391  G 

Total  Dailv  .  2,771.911  2.419.575  352,3.16  G 

Total  Sunday  .  421,531  396.140  25.391  G 

Grand  Total  .  3.193,442  2,815.715  377,727  O 

JACKSONVILLE,  FLA. 

'imes-Union  . (m)  667.147  571.815  95.332  G 


Times-Union  . . 

667.147 

Tournal  . 

. (e) 

613.416 

Times-Union  . . 

. (S) 

244.940 

Total  Daily .  1.280.563  1.128.048  152.515  G 

Total  Sunday  .  244,940  262.368  17,428  L 

Grand  Total  .  1.525,503  1.390,416  135.087  G 

JAMESTOWN,  N.  Y. 

ournal  . (e)  503.50.1  4.14.229  69,274  G 

•ost  . (m)  446.920  388,122  58.798  G 


Grand  Total  .  950,423  822.351  128.072  G 

JOHNSTOWN,  PA. 

••Tribune  .  796.187  659.956  136,231  G 

••Tribune  sold  in  combination  with  Demix:rat,  morning. 

KNOXVILLE,  TENN. 

Journal  . (m)  467.553  .160.5.14  107.019  G 

News-Sentinel  . (e)  592.525  540.594  51.929  G 

Journal  . (S)  1.11.781  160.071  28,290  1. 

News-Sentinel  . (S)  193.177  205.330  12.153  L 


Total  Daily  .  1,060.076  901.128 

Total  Sun.lay  .  324.958  365.401 

Grand  Total  .  1,385.034  1.266.529 

LOS  ANGELES,  CAL. 


Examiner  . (m) 

Illustraterl  News  ....  (m) 

Times  . (m) 

Herald-Express  . (e) 

News  . (e) 

Examiner  . (S) 

Times  . (S) 


727.8.19 

463.59.1 

961.522 

1.012.275 

.1.14.580 

398.556 

398.359 


160,956  G 
64,658  G 
225.614  G 


Total  Daily  .  3.499,809  2.982.544 

Total  Sun^v  .  796.915  900,94.1 

Gr.and  Total' .  4.296.724  3.883.487 

(Coiitiniii’d  OH  ni'xt  page) 


158.948  G 
40.443  L 
118.505  G 


74,512  G 
138,589  G 
82.611  G 
82.090  G 
1,19,463  G 
58.216  L 
45,812  L 

517,265  G 
104,028  L 
41.1,237  G 


y/ 
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DECEMBER  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


LOUISVILLE,  KY. 

1936  1935  C'lain  or  Loss 

955,425  740,371  215,054  G 

930,976  707,575  223,401  G 

.  368,156  . 

401,864  437,188 


Courier-Journal  . (m) 

Times  . (e) 

Herald- Post  . (e) 

Courier-Journal  . (S) 

Total  Daily  .  1,886,401  1,816,102 

Total  Sunday  .  401,864  437,188 

Grand  Total  .  2,288,265  2,253,290 

MANCHESTER,  N.  H. 

Union-Leader  . (e)  527,520  459,659 


MEMPHIS,  TENN. 


Commercial  Appeal  . 

.(m) 

846,226 

Press-Scimitar  . 

..(e) 

602,176 

tOimmercial  Apiieal 

.(S) 

368.863 

Total  Daily  . 

1,448,402 

Total  Sundav  . . . 

368,863 

Grand  Total  .... 

.  1,817,265 

MIAMI.  FLA. 

Herald  . 

.  (m) 

989,362 

News  . 

..(e) 

826,967 

Tribune  . 

.  (m) 

295,713 

Herald  . 

..(S) 

380,682 

News  . 

..(S) 

128,967 

Tribune . 

..(S) 

155,057 

Total  Daily  . 

2,112,042 

Total  Sunday  _ 

664,706 

Grand  Total  .... 

2.776,748 

716,505 

469,346 

360,771 


70,299  G 
35,324  L 
34,975  G 


129,721  G 
132,830  G 
8,092  G 

262,551  G 
8,092  G 
270,643  G 


MILWAUKEE,  WIS. 


Sentind  . 

. .  .(m) 

436,172 

347,032 

89,140 

G 

Journal  . 

Leader  . 

...(e) 

1,225,277 

1,031,502 

193,775 

G 

...(e) 

216,909 

190,817 

26,092 

G 

Wisconsin  News  . . 

...(e) 

732.467 

649,042 

83,425 

G 

•Sentinel . 

...(S) 

247,794 

228,552 

19,242 

G 

tjournal  . 

...(S) 

429,873 

408,140 

21,733 

G 

Total  Dailv  . . . . 

2,610.825 

2.218,393 

392,432 

G 

Total  Sunday  . . 

677,667 

636,692 

40,975 

G 

Grand  Total  . . . 

3,288,492 

2,855,085 

433,407 

G 

MINNEAPOLIS,  MINN. 


Journal  . 

•Tribune  . 

. (e) 

738,822 

653,651 

. (e) 

806.804 

668,635 

Star  . 

. (e) 

541,045 

541,144 

Journal  . 

. (S) 

216,478 

192,828 

tTribune . 

. (.S) 

322,047 

354,571 

85,171  G 
138,169  G 
99  L 
23,650  G 
32,524  L 

Total  Daily  .  2,086,671  1,863,430  223,241  G 

Total  Sunday  .  538,525  547,399  8,874  L 

Grand  Total  .  2,625,196  2,410,829  214,367  G 

*Tribune  (m)  and  (e)  sold  in  combination  only.  Linage 
of  evening  edition  shown. 

MODESTO,  CALIF. 

Bee . (e)  414,448  . 


Grand  Total  .  414,448 

MONTREAL,  CANADA 


Star  . 

...(e) 

1.247,659 

1,159,020 

88,639 

G 

( iazette  . 

. . .  (m) 

454,294 

445,221 

9,073 

G 

La  Presse  . 

- (e) 

972.918 

906.954 

65,964 

G 

La  Patrie . 

....(e) 

97,810 

188.820 

91,010 

L 

La  Patrie  . 

...(S) 

68,476 

58,119 

10,357 

G 

Total  Daily  . . . . 

2,772,681 

2,700,015 

72,666 

G 

Total  Sunday  . . 

68,476 

58,119 

10,357 

G 

Grand  Total  _ 

2,841,157 

2,758,134 

83,023 

G 

MUNCIE,  IND. 


Press  . 

. (e) 

515,485 

437.960 

Star  . 

. (m) 

496,288 

437,440 

Star  . 

. (S) 

109,455 

122,909 

Total  Daily  . 

1,011,773 

875,400 

Total  Sunday 

109,455 

122,909 

Grand  Total 

1,121,228 

998,309 

NASHVILLE,  TENN. 

Banner  . 

. (e) 

458.596 

393,690 

Tennessean  . . . . 

461,784 

390,138 

Banner  . 

. (S) 

168.617 

206,408 

Tennessean  . . . . 

. (S) 

162,119 

194,269 

Total  Dailv  . 

920,380 

783,828 

Total  Sunday 

330,736 

400,677 

Grand  Total 

1,251,116 

1,184,505 

77,525  G 
58,848  G 
13,454  L 


136,373  G 
13,454  L 
122,919  G 

64,906  G 
71,646  G 
37,791  L 
32,150  L 


Ledger  . (m) 

News  . (e) 

Star-Eagle  . (e) 

Call  . (S) 

Ledger  . (S) 


NEWARK,  N.  J. 


303,606  409,163 

1,317.349  1,151,226 


676,572 

278.234 

145,290 


641,140 

302.763 

203.764 


136,552  G 
69,941  L 
66,611  G 

105,557  L 
166,123  G 
35,432  G 
24,529  L 
58,474  L 


Total  Daily  .  2,297,527  2,201,529 

Total  Sunday  .  423,524  506,527 

Grand  Total  .  2,721,051  2,708,056 

NEW  ORLEANS,  LA. 


95,998  G 
83,003  L 
12,995  G 


Times-Picayune  . . . 

. .  (m) 

1,006.797 

911,936 

Tribune  . 

..(m) 

532,955 

386.561 

Item  . 

...(e) 

671,458 

690,711 

States  . 

...(e) 

584,363 

468,990 

Times-Picayune  & 
States  . 

,..(S) 

430,813 

447,184 

tItem-Tribune  . 

...(S) 

371,524 

406,945 

Total  Daily  . 

2,795,573 

2,458,198 

Total  Sunday  . . 

802,337 

854,129 

Grand  Total  . . . . 

3.597,910 

3,312,327 

NEW  YORK,  N 

American  . (m) 

Times  . (m) 

Herald  Tribune  . (m) 

News  . (m) 

Mirror  . (m) 

Journal  . (e) 

Sun  . (e) 

World-Telegram  . (e) 

Post  . . (el 

•American  . (S) 

Times  . (S) 

Mirror  . (S) 

tNews  . (S) 

tHerald  Tribune  . . . .  (S) 

Total  Daily  .  8,281.352  7,673,308 

Total  Sunday  .  2,499,362  2,567,845 

Grand  ToUl  .  10,780,714  10,241,153 


BROOKLYN,  N.  Y. 


Eagle  . 

Times-Union 
Eagle 


.(e) 
•  (e) 
(S) 


35,324  L  Times-Union  . (S) 


1936 

999,311 

440,051 

178,495 

64,104 


1935  Gain  or  Loss 
907,039 
356,921 


178,371 

36,263 


1,439,362  1,263,960 
242,599  214,634 


Total  Daily  . . 

Total  Sunday 
Grand  Total  .  1,68L961  1,478,594 

NIAGARA  FALLS,  N.  Y. 

Gazette . (e)  722,116  584,511 

OAKLAND,  CALIF. 

Post-Enquirer  . (e)  563.013  534.339 

Tribune  . (e)  825,963  773,060 

Tribune . (S)  134,612  145,231 

Total  Daily  .  1.388,976  1.. 307,399 

Total  Sunday  .  134,612  145,231 

Grand  Total  .  1,523,588  1,452,630 

OKLAHOMA  CITY,  OKLA. 

439,470  377,121 


Oklahoman  . 

Times  . 

...(e) 

?«OkIahoma  News  . 
t  )kIahoman  . 

...(e) 

..(S) 

Oklahoma  News  . . . 

..(S) 

Total  Dailv  . 

Total  Sunday  . . . 
Grand  Total  . . . . 

664,109 

349,322 

259,730 

103,042 


555,186 

351,656 

232,911 

110,950 


SSFive  days, 
day  paper. 


92,272  G 
83,130  G 
124  G 
27,841  G 

175,402  G 
27,965  G 
203,367  G 


137,605  G 


28,674  G 
52,903  G 
10,609  L 

81,577  G 
10,609  L 
70,958  G 


62,349  G 
108,923  G 
2,334  L 
26,819  G 
7,908  L 

168,938  G 
18,911  G 
187,849  G 


Effective  Oct.  24,  1936,  changed  to  six- 


OMAHA,  NEB. 

SSBee  News  . (e)  531,452  473,219  58,233  G 

SWorld-Uerald  . (e)  783,467  743,376  40,091  G 

•Bee  News . (S)  226,719  236,470  9,751  L 

(World-Herald  . (S)  239,687  263,468  23,781  L 

Total  Daily  .  1,314,919  1.216,595  98,324  G 

Total  Sunday  .  466.406  499,938  33,532  L 

Gr.and  Total  .  1,781,325  1.716,533  64,792  G 

SSBee  News  sold  in  combination  only.  Linage  of  one 

eilition  .shown. 

SWorld-Herald  sold  in  combination  only.  Linage  of  one 
edition  shown. 


PEORIA,  ILL. 

Journal  . (e)  778.377  637,297 

Transcript  . (in)  792,587  605,389 

Star  . (e)  810,875  693,735 

Journal-Transcript  ...(S)  196.186  191,086 

Staf  . (S)  180,862  187,351 

Total  Daily  .  2,381.839  1,936.421 

Total  Sunday  .  377,048  378,437 

Grand  Total  .  2,758,887  2,314,858 

PHILADELPHIA,  PA, 


Bulletin  . (e) 

Inquirer  . (ra) 

News  . (e) 

Public  Ledger  . (e) 

Record  . (m) 

JInquirer  . (S) 

t  Record . (S) 


1,039,366  1,012,910 
846,232  621.724 


389,124 

1,127,791 

774.479 

554.473 

441,423 


446.884 

1.069.119 

596,889 

584,593 

431,430 


Total  Daily  .  4,177,042  3,747.526 


Total  Sunday 


995,896  1.016,023 


Grand  Total  .  5,172,938  4,763,549 

PHOENIX,  ARIZ. 

Republic  . (m)  461,526  440.631 

Gazette  . (e)  547,771  513,036 

Reiwblic  . (S)  114,986  132,058 

Total  Daily  .  1,009,297  953,667 

Total  Sundav  .  114,986  132.058 

Grand  Total  .  1,124,283  1,085,725 


141,080  G 
187,198  G 
117,140  G 
5,100  G 
6,489  L 

445,418  G 
1,389  L 
444,029  G 


26,456  G 
224.558  G 
57,760  L 
58,672  G 
177,590  G 
30.120  L 
9,993  G 

429,516  G 
20,127  L 
409.389  G 


20.895  (! 
34,735  G 
17,072  L 


PITTSBURGH,  PA. 


Sun-Telegraph  . . . . 

....(e) 

1,091..185 

978,795 

Post-Gazette  . 

...(m) 

7f>6,521 

724,390 

Press  . 

...(e) 

1,478,007 

1,249,821 

*Sun-Telegraph  . . . 

...(S) 

309.695 

317,447 

ttPress  . 

...(S) 

357.028 

338,380 

Total  Daily  , . . . 

3,335,913 

2,953,006 

Total  Sunday  . . 

666,723 

655.827 

Grand  Total  . . . 

4,002,636 

3,608,833 

55.630  G 
17,072  L 
38,558  G 


112,590  0 
42.131  G 
228.186  G 
7,752  L 
18,648  G 


382,907  G 
10,896  G 
393,803  G 


PORTLAND,  ORE. 


Oregonian  . 

,...(m) 

469.221 

406,039 

63.182 

G 

Journal  . 

....(e) 

814,780 

646.527 

168.253 

G 

News-Telegram  . . 

. . . .  (e) 

416,954 

360,161 

56,793 

G 

Oregonian  . 

....(S) 

253,697 

264,258 

10,561 

L 

Journal  . 

....(S) 

106,432 

119,429 

12,997 

L 

Total  Daily  .  1,700,955  1,412.727 

Total  Sunday  .  360,129  383.687 

Grand  Total  .  2,061,084  1,796,414 

PROVIDENCE,  R.  I. 

1,140,080  1,142.358 
389.386  342.347 

235,367  213,679 

239,891  264,065 


Bulletin  . 

. (e) 

Journal  . 

. (m) 

News-Tribune  . . . 

. (e) 

Journal  . 

. (S) 

Total  Daily  . , 
Total  Sunday 

Grand  Total  . 

288.228  G 
23.558  L 
264,670  G 


2,278  L 
47,039  G 
21,688  G 
24,174  L 


66,449  G 
24,174  L 
42,275  G 


Eagle  . 

. (e) 

709,227 

662,516 

46,711  G 

Times  . 

692,042 

644,433 

47,609  G 

Eagle . 

. (S) 

40,672 

48,978 

8,306  L 

Total  Daily  .  1,401,269  1,306.949 


Total  Sunday 


40,672  48,978 


Grand  Total  .  1,441,941  1,355,927 

RICHMOND,  VA. 

News-I-eader  . (e)  1,116,492  981,913 

Times-Dispatch  . (m)  635,379  593,073 

Times-Dispatch  . (S)  300,091  361,217 

Total  Daily  .  1,751,871  1,574,986 

Total  Sunday  .  300,091  361,217 

Grand  Total  .  2,051,962  1,936,203 


94,320  G 
8,306  L 
86,014  G 


134,579  G 
42,306  G 
61,126  L 


176,885  G 
61,126  L 
115,759  G 


ROANOKE,  VA. 

1936 


Times  . (ra) 

World-News  . (e) 

Times  . (S) 


1935  Gain 


Total  Daily  . , 
Total  Sunday 
Grand  Total  . 


263,975 

483,832 

175,162 

747,807 

175,162 

922,969 


ROCHESTER.  N. 

Journal  . (e)  705,801 

Times-Union . (e)  933,903 

Democrat  &  Chronicle  (m)  789,245 

•-Vmerican  . (S)  242,329 

Democrat  &  Chronicle  (S)  265,888 


or  Low 


617,039 

837,610 

716,381 

234,554 

283,959 


Total  Daily  .  2,428,949  2,171,030 

Total  Sunday  .  508,217  518,513 

Grand  Total  .  2,937,166  2,689,543 

ROCKFORD,  ILL. 

Register-Republic  . . . .  (e)  688,844  559,943 

Star  . (m)  499,621  396,210 

Star  . (S)  165,498  148,547 


Total  Daily  .  1,188,465  956,153 

Total  Sunday  .  165,498  148,547 

Grand  Total  .  1,353,963  1,104,700 

SACRAMENTO,  CALIF. 

Union  . (m)  303,179  . 

Bee . (e)  919,869  . 

Union  . (S)  159.681  . 


88,7620 
964910 
72,864  0 
7,7750 
18,0711 

257,9190 

10496L 

247,6230 


128,9010 

103,4110 

16,9510 

232,3120 

16,9510 

249,2630 


ToUl  Daily  .  1,223,048 

Total  Sunday  .  159.681 

Grand  Total  .  1,382,729 


SALT 

LAKE  CITY, 

UTAH 

Tribune  . 

.  (ra) 

745,309 

633,241 

1 12,068 G 

Deseret  News . 

..(e) 

504,719 

399,633 

1 05,086 G 

Telegram  . 

..(e) 

567,603 

484,694 

82,909  G 

Tribune . 

..(S) 

213,865 

206,406 

7,459 G 

Total  Daily  . 

1,817.631 

1,517,568 

300.063  G 

Total  Sunday  . . . 

213,865 

206,406 

7,459 G 

Grand  Total . 

2,031.496 

1,723,974 

.307,522  G 

Light  . 

Express  . (m) 

News  . (e) 

•Light  . (S) 

Express  . (S) 


SAN  ANTONIO,  TEXAS 

(e)  666,933  634,904 

319,156  277.242 

693,778  --  --- 


514,917 
342,998  353,592 

233,369  217,303 


Total  Daily  .  1,679,867  1,427,063 

Total  Sunday  .  576,367  570,895 

Grand  Total  .  2,256,234  1,997,958 

SAN  DIEGO,  CALIF. 


Union  . (m)  539,730 

Sun  . (e)  580,723 

Tribune  . (e)  841.971 

Union . (S)  268.606 

;Sun  . (S)  108,662 


450,283 

518,385 

804,215 

339,493 


32,029  0 
41,9140 
178,8610 
1 0,594  L 
16,0660 

252,8040 
5,472  0 
2  58,276  0 


89,4470 
62,3380 
37,756  0 
70,887  L 


Total  Daily  .  1.962.424  1,772,883 

Total  Sunday  .  377.268  .339,493 

Grand  Total  .........  2,339,692  2,112,376 

:Did  not  publish  in  1935. 

SAN  FRANCISCO,  CALIF. 


Chronicle  . 

...(m) 

543,926 

550,283 

Kxaminer . 

. . .  (m) 

688,646 

601,687 

Call-Bulletin  . 

....(e) 

542,701 

.593,341 

News  . . 

....(e) 

748.974 

547.617 

Chronicle  . 

...(S) 

223.477 

242.502 

“Examiner  . 

...(S) 

399,933 

380,244 

Total  Daily  . . . . 

2,524,247 

2,292,928 

Total  Sunday  . . 

623,410 

622,746 

Grand  Total  . . . 

3,147,657 

2,915,674 

Chronicle  includes  Valley  edition  linage. 

SCHENECTADY,  N.  Y. 

Gazette  . (m)  820,737  693,589 

Union-Star  . (e)  708,066  624,487 


189,5410 
37,775  0 
227,3160 


6,357 L 
.86,9590 
50,6401 
201,3570 
19.025  L 
19.6890 

231.3190 
1.664  0 
231,9830 


127,148  0 
83,5790 


Grand  Total 


1,528,803  1,318,076  210,7270 


SEATTLE,  WASH. 

Post-Intelligencer  ....(m)  421,043  490,912 

Star  . (c)  376,135  .307.864 

Times  . (e)  892,812  816,927 

*  Post-Intelligencer  ...(S)  258.086  349,044 

Times  . (S)  240,143  293,608 

Total  Daily  .  1,689.990  1,615.703 

Total  Sunday  .  498,229  642,652 

Grand  Total  .  2,188,219  2,258,355 


69,8691 
68,2710 
75.8850 
90,958 L 
53,4651 


SIOUX  CITY,  IOWA 

Journal  . 

,...(d) 

405,202 

344,139 

Tribune  . 

....(e) 

363.270 

387,430 

Journal  . 

...(S) 

141,071 

147,128 

Total  Daily  . . . . 

768,472 

731.569 

Total  Sunday  . , 

141,071 

147,128 

Grand  Total  . , . 

909,543 

878,697 

SOUTH 

BEND.  IND. 

News-Times  . . 

....(e) 

519.430 

489,801 

Tribune  . 

. . . . (e) 

675,652 

588,588 

News-Times  . 

...(S) 

144,862 

89,150 

Tribune  . 

...(S) 

130,856 

120,442 

Total  Daily  .  1,195,082  1,078.389 

Total  Sunday  .  275,718  209,592 

Grand  Total  .  1,470,800  1,287,981 

SPOKANE,  WASH. 

Spokesman-Review  ...(m)  352.917  273,244 

t'hronicle  . (e)  631.215  532,594 

Press  . (e)  313.198  255,671 

Spokesman-Review  ...(S)  207,956  226,474 

Total  Daily  .  1,297,330  1,061,509 

Total  Sunday  .  207.956  226,474 

Grand  Total  .  1,505.286  1,287,983 


74,2870 

144,4231 

70,136L 


61,0630 
24,160  L 
6,057  L 

36,9030 
6,057 L 
30,8460 


29,6290 

87,0640 

55,7120 

10,4140 

■nwMG 

66,1260 

182,8190 


79,6730 

98,6210 

57,5270 

18,5181 

235.8210 

18.5181; 

217,3030 


4S 


Editor  &  Publisher  for  January  23,  1937 


DECEMBER  NEWSPAPER  ADVERTISING  PLACED  IN  PRINCIPAL  CITIES 


ST.  LOUIS.  MO. 


1936 

1935  Gain  or  Ix)ss 

filobe-IVmocrat  . 
;^t-Disp3<ch  . . . . 

St»r-Tinies  . 

jiGIobe- Democrat 
Post  DisrMch  . . . 

. . . .  (ml 
....(e) 

- (e) 

...(S) 

....(S) 

664,549 

1,060,958 

595,457 

233,085 

453,570 

568,088 

890,524 

568,490 

205,938 

452,776 

96,461  G 
170,434  G 
26.967  G 
27,147  G 
794  G 

Total  Daily  .  . . 
Total  Stimlay  . 
Grand  T  otal  . . 

2,320,964 

686,655 

3,007,619 

2,027,102 

658,714 

2,685,816 

293,862  G 
27,941  (i 
321,803  G 

ST.  PAUL,  MINN. 

pioneer  Tress  . . . 

DUpaich  . . 

Sews  . 

Pioneer-Press  . . . 

....(m) 

. (e) 

. (e ) 

....(S) 

....(S) 

673,601 

800,036 

492,674 

157,401 

653,543 

809,028 

442,911 

211,007 

79,952 

20,058  G 
8.992  I, 
49,763  (i 
53,606  L 

Total  Daily  ... 
Total  Sunday  . 
Grand  Total  . . 
{Discontinued 

I*'eb.  1, 

1,966,311 

157,401 

2,123,712 

1936. 

1,905,482 

290,959 

2,196,441 

60,829  G 
133,558  L 
72,729  L 

SYRACUSE,  N. 

Y. 

lournal  . 

Herald  .... - 

Post-Standard  . . 

•.tnierican  . 

Herald  . 

Post-Standard  . . . 

. (e) 

. . . .  (m) 
....(S) 
....(S) 
- (S) 

786,349 

737,733 

541,681 

269,594 

108,581 

91.027 

657,366 

662,667 

469,871 

256,655 

149,762 

100,313 

128,983  G 
75,066  G 
71.810  G 
12,939  G 
41,181  1. 
9,286  L 

Total  Daily  . . . 
Total  Sunday  , 
Grand  Total  . . 

2.065,763 

469,202 

2.534,965 

1,789,904 

506,730 

2.296,634 

275,859  G 
37,528  L 
238,331  G 

TACOMA,  WASH. 

Ledger  . 

.News-Tribune  . . 

Times  . 

Ledger  . . 

. .  • .  <m) 

. (S) 

213,320 

552,808 

399,505 

148,714 

169,272 

469,455 

353,434 

154,320 

44,048  G 
83,353  G 
46,071  G 
5,606  L 

Total  Daily  . . 
Total  Sunday 
Grand  Total  . . 

1.165,633 

148,714 

1,314,347 

992,161 

154,320 

1,146,481 

173,472  G 
5,606  1. 
167,866  G 

TOLEDO,  OHIO 

Times  . 

Blade  . 

Nem’sBec  . 

Times  . 

. . . .  (m) 

. (e) 

. (e) 

. (S) 

151,656 

943.032 

576,932 

291,450 

123,810 

810,957 

455,573 

290,842 

27,946  G 
132,075  G 
121,359  G 
608  G 

Total  Daily  . . . 
Total  Sunday 
Grand  Total  . 

1.671,620 

291,450 

1,963,070 

1,390,340 

290,842 

1,681,182 

281.280  G 
608  G 
281,888  G 

TORONTO, 

ONT.,  CANADA 

;:Globe  &  Mail  . 
"Mail  &  Empire 

5tar  . 

Star  . 

Telegram  . 

_ (m) 

. . .  (ni ) 

. (vv) 

. (e) 

727,859 

352,021 
358  896 

375,838  G 

1,514,623 

102.579 

1.375,332 

1,437.781 

96,722 

1,347,064 

76.842  G 
5,857  G 
28,268  G 

('.rand  Total  .  .^.720,393  .1,592.484  127.909  0 

SJTlio  Mail  it  Empire  iiierned  with  the  Ololje  Xov.  28, 
1936. 


TRENTON,  N.  J. 

1936  1935  Gain  or  Ixjss 


Times  . (el  692.253  645,962  46,291  G 

Tiraes-Advertiser  ....(S)  84,874  95,753  10,879  L 

('.rand  Total  .  777,127  741,715  35,412  0 


TROY,  N,  Y. 

SSRcconl  . (m)  696,188  583,554  112,634  0 

SSRecord  (m)  sold  in  combination  with  Times-Record 
(e). 

TULSA,  OKLA. 


Tribune  . 

. (e) 

588.958 

559.009 

29,949  G 

World  . 

. (m) 

548,637 

458,522 

90,115  G 

Trilnine  . 

. (S) 

158,664 

145,044 

13,620  G 

\\  orld  . 

. (S) 

218,076 

257,432 

39,356  L 

Total  Daily 

1,137.595 

1.017,531 

120,064  G 

Total  Sunday  . 

376,74i’) 

402,476 

25,736  L 

(irand  Total 

1,514,335 

1,420,007 

94,328  G 

WASHINGTON.  ! 

D.  C. 

Heralil  . . 

622,186 

537,238 

84,948  G 

Post  . . 

. (m) 

699,267 

552,533 

146,734  G 

News  . 

. (e) 

713,536 

695,922 

17,614  G 

Times  . 

. (e) 

1,303,593 

1,028,535 

275,058  G 

Star  . 

. (e) 

1,674,439 

1,543,448 

130,991  G 

"Herald  . 

. (S) 

422,213 

498,987 

76,774  L 

ttStar  . 

. (S) 

469,289 

571.892 

102,603  L 

Post  . 

. (S) 

335,812 

340,298 

4,486  L 

Total  Daily 

5,013.021 

4,357,676 

655,345  G 

Total  Sunday  . 

1.227,314 

1,411,177 

183,863  1. 

Grand  Total 

6,240,335 

5,768,853 

471,482  G 

WESTCHESTER  (N.  Y.)  GROUP 


.Mamaruneck  Times 

...(e) 

218,296 

'  174,831 

43,465  G 

Nit.  N'ernon  Argus. 

...(e) 

527,740 

442,968 

84,772  G 

New  Rochelle  Standard- 

Star  . 

...(e) 

501,250 

413,050 

88,200  G 

Ossining  Citizen- 

Register  . 

...(e) 

257,651 

222,253 

35,398  G 

Port  Chester  Item. 

...(e) 

390,935 

354.097 

36,838  G 

Tarrytown  News  .. 

...(e) 

259,066 

216,241 

42,825  G 

Yonkers  Herald- 

Statesman  . 

...(e) 

422.114 

385,975 

36,139  G 

White  Plains  Reporter,  (e) 

651,982 

624,165 

27,817  G 

IVekskill  Star  .... 

...(e) 

335,519 

263,844 

71,675  G 

Grand  Total  . . . 

3,564,553 

3,097,424 

464,129  G 

WICHITA,  KAN. 

...(e) 

635.018 

526.459 

108,559  G 

. .  (m) 

302,439 

282,659 

19,780  G 

...(e) 

408,659 

472.667 

64,008  L 

...CS) 

256,358 

309.910 

53,552  L 

Kagle  . 

...(S) 

192,444 

277,173 

84,729  L 

Total  Daily  . . . . . 

1,346,116 

1,281.785 

64,331  G 

Total  Sunday  .  . 

448,802 

587,083 

138,281  L 

Grand  Total  ... 

1,794,918 

1,868.868 

73,950  L 

WILKES-BARRE, 

PA. 

. .  (m) 

909,736 

868.782 

40,954  G 

...(e) 

912.431 

815,303 

97,128  G 

...(e) 

533,645 

525.182 

8,463  G 

Independent  . 

...(S) 

257,557 

269,891 

12,334  L 

2.355,812 

2,209,267 

146,545  G 

257,557 

269.891 

12,334  L 

(iiand  Total  ... 

2,613,369 

2,479,158 

134,211  G 

WORCESTER,  MASS. 

.  .(m) 

550.188 

516,150 

34,038  G 

...(e) 

610,973 

607,296 

3,677  G 

p(,st  . 

...(e) 

410,190 

403,365 

6,825  G 

Telegram  . 

...(S) 

200,694 

230,305 

29,611  L 

1.571,351 

1,526,811 

44,540  G 

200.694 

230.305 

29,611  L 

Grand  Total  . . . 

1,772,045 

1,757,116 

14,929  (f 

YOUNGSTOWN,  OHIO 

1936  1935  Gain  or  Loss 

;yindicator-Telegram  .(e)  997,535  681,375  316,160  0 

:  Telegram  . (e)  .  503,773  . 

Vindicator  . (S)  249,203  268,627  19,424  1. 

Total  Daily  .  997,535  1,185,148  187,613  I. 

total  Sunday  .  249,203  268,627  19,424  L 

(.rand  Total  .  1,246,738  1,453,775  207,037  I. 

STelegram  (e)  merged  with  Vindicator  (e)  July  3,  1936. 

FIGURES  SUPPLIED  BY  PUBLISHERS 
BRONX  (NEW  YORK  CITY) 

Home  Xews  . (e)  278,367  269,795  8,572  0 

Home  .News  . (S)  104,698  118,513  13,815  1. 

Grand  Total  .  383.065  388,308  5,243  I. 


GARY,  IND. 

Pi>st-Trihune  . (e)  944,770  659,859 

KANSAS  CITY,  KAN. 

i>a"san  . (e)  317,793  252,644 

l^ansan  . (S)  84,182  89,950 


Grand  Total  .  401,975  342,594 


KANSAS 

Journal  Post  . (e) 

. (e) 

Times  . (ml 

Journal- Post  . (S) 

Star  . (S) 


CITY,  MO. 

456,631  410,256 

909,004  798,451 

710,758  646,456 

129,321  166,756 

409,565  509,419 


Total  Daily  . 
Total  Suniiay 
Grand  Total  . 


2,076,393  1,855,163 
538,886  676,175 

2,615,279  2,531,338 


284,911  O 


65,149  O 
5,768  I, 


59,381  G 


46,375  O 
110,553  O 
64,302  0 
37,435  I. 
99,854  1. 


221,230  O 
137,289  I. 
83,941  (3 


NEW  BEDFORD,  MASS. 


Stamhard-Tinies  . (e)  512,022  441,700 

Mercury  . (m)  521,318  445,368 

Standard-Times  . (S)  70,504  74  200 


70,322  O 
75,950  O 
3,696  1. 


Total  Daily  .  1,033,340  887,068  146,272  0 

total  Sunday  .  70,504  74,200  3,696  0 

Grand  Total  .  1,103,844  961,268  142,576  0 


MEMORANDUM  OF  ADVERTISING  IN  AM¬ 
ERICAN  WEEKLY,  “THIS  WEEK”  AND 
METROPOLITAN  GROUP— DEC.,  1936 

AMERICAN  \V  EEKLY’*  Linage — 94.846  lines  is  in¬ 
cluded  in  the  Sunday  figures  of  the  following  papers: 

Albany  Times  Union,  Atlanta  American,  Baltimore  .\mer- 
JS?"’  Poston  Advertiser,  Chicago  Herald-Examiner,  Detroit 
Times,  Milwaukee  Sentinel,  New  York  American,  Omaha 
Bee-News,  Pittsburgh  Sun-Telegraph,  Rochester  American. 
San  Antonio  Light,  Syracuse  American,  Washington  Herald; 
97,012  lines  in  the  Los  Angeles  Examiner,  San  Francisco 
Examiner  and  Seattle  Post-Intelligencer. 

t“THIS  WEEK”  Linage-^21,513  lines  is  included  in  the 
Sunday  figures  of  the  following  papers: 

Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  and 
.\ge  Herald,  Boston  Herald,  Buffalo  Times,  (Chicago  Daily 
News,  Cincinnati  Enquirer,  Cleveland  Plain  Dealer,  Dallas 
News,  Detroit  News,  Indianapolis  Star,  Milwaukee  Journal. 
Memphis  Commercial  Appeal,  -Minneapolis  Journal,  New 
Orleans  Item  Tribune,  New  York  Herald  Tribune,  Omaha 
World-Herald.  Philadelphia  Record,  Pittsburgh  Press,  St. 
Louis  Globe-Democrat,  Washington  Star. 

t“METROPOLITAN  GROUP”  Linage  is  included  as 
follow.s  in  Sunday  figures: 

Baltimore  Sun  38,620,  Boston  Globe  38,167,  Buffalo  Times 
30,113,  Chicago  Tribune  41.030,  Cleveland  Plain-Dealer 
42,007,  Detroit  News  35.955.  New  York  News  25,257,  Phil- 
adel|)hia  Inquirer  43.513.  Pittsburgh  Press  39.278,  St.  Louis 
(ilobe- Democrat  27,432,  Washington  Star,  34.250. 


SERVICE  IS  KEYNOTE  AT 
CNPA  MELT 


(Continued  from  page  9) 


Elected  to  the  CNPA  executive  committee 
»ere: 

Paul  R.  Leake,  Woodland  Democrat;  M.  F. 
Small,  Quincy  Feather  River  Bulletin;  Harry 
Hammond,  Riverside  Press-Enterprise;  and 
Neal  Van  Sooy,  Azusa  Herald.  Under  the  as¬ 
sociation  constitution.  President  Morrell;  Vice- 
Presidents  Brown  and  Kellogg;  Secretary  and 
Treasurer  Snider  and  Immediate  Past  Presi¬ 
dent  Rospaw  also  will  serve  on  the  executive 
committee  for  the  year. 

In  adopting  unanimously  the  nominating 
committee’s  report,  the  convention  elected  the 
following  to  the  advisory  committee: 

Frank  B.  Anderson,  Sausalito  News;  John 
F.  D.  Aue,  Whittier  News;  Kenneth  Brill, 
Roseville  Tribune-Register;  C.  P.  Button, 
Tracy  Press;  Earle  R.  Clemens,  Terra  Bella 
•Veter;  Frank  W.  Collins,  San  Marino  Tribune; 
Cornelius  de  B.akcsy,  Fontana  Herald;  John  F. 
GJvin,  Richmond  Independent;  Archie  J. 
Hicks,  Encinitas  Coast  Dispatch;  Paul  A.  Jen- 
Wns,  El  Centro  Post  and  Press;  Charles  J. 
Lilley,  Sacramento  Union;  IL  A.  Lawson, 
Eagle  Rock  Sentinel;  Vernon  G.  McCann, 
Auburn  Journal;  W.  C.  McDowell,  Turlock 
Journal;  Adrian  A.  McMullen,  Yuba  City 
aa/fer  Independent ;  Florence  J.  (j’Brien,  Chico 
Enterprise;  Donald  0'’Kane,  Eureka  Humboldt 
Standard;  A.  C.  Peterson,  Laguna  Beach  South 
Coast  News;  Roy  A.  Pinkerton,  Ventura  Star 
and  Free  Press;  Fred  M.  Rolens,  South  Pasa- 
otna  Review;  George  Savage,  Inyo  Indepen- 
oeut;  Harry  F.  Silver,  Walnut  Creek  Courier 
iMrnal;  Thomas  M.  Storke,  Santa  Barbara 
hews-Press;  Horace  E.  Thomas,  Marysville 
Appeal-Democrat  and  Percy  M.  Whiteside, 
Tulare  Advance  Register. 

But  two  important  resolutions  were 


presented  at  the  convention.  Both 
were  approved.  One  was  an  anti¬ 
alien  resolution,  an  indirect  blow  at 
the  maritime  strike  leader,  Harry 
Bridges,  but  the  resolution  made  no 
direct  reference  to  the  Australian. 
The  other  protested  motion  picture 
tendencies  to  present  newspapermen 
in  a  wrong  light,  mentioning  in  par¬ 
ticular  “The  Front  Page.” 

Both  weekly  and  daily  divisions  de¬ 
voted  considerable  time  to  discussion 
of  a  proposal  for  the  establishment  of 
an  advertising  department  by  the  as¬ 
sociation. 

In  his  report,  Mr.  Long  stated  that 
contacts  made  by  the  advertising  de¬ 
partment  during  the  year  included 
political  parties,  candidates  and 
amendments;  non-profit  community 
events  and  other  accounts.  He  pointed 
out  that  in  the  political  classification 
alone  nearly  $50,000  worth  of  space 
was  sold  by  the  association.  This,  he 
declared,  provided  checks  for  many 
members  more  than  twice  their  annual 
dues. 

Advertising  discussions  featured  the 
final  business  session  of  the  convention 
as  a  whole  held  Saturday  afternoon. 
Paul  S.  Armstrong,  general  manager, 
California  Fruit  Growers  Exchange, 
discussed  producer  cooperatives  and 
advertising. 

Prof.  David  E.  Faville,  Standford 
University  School  of  Business,  de¬ 
tailed  the  history  of  the  cooperatives. 
His  address  gave  a  background  for  the 
movement  that  is  today  so  all-impor¬ 


tant  in  the  Coast  advertising  picture. 

R.  C.  Stitser,  publisher,  Winnemucca 
(Nev.)  Humboldt  Star,  spoke  on  be¬ 
half  of  the  executive  committee  of  the 
National  Editorial  Association.  He 
urged  upon  publishers  the  necessity  of 
“minding  their  own  business,”  declar¬ 
ing  that  federal  and  state  legislation 
today  came  foremost  under  that  cate¬ 
gory  of  activity. 

Chief  socicJ  event  of  the  convention 
was  the  dinner  dance  cind  entertain¬ 
ment  in  the  Cafe  Esplendido  of  the 
Hotel  Sainte  Claire,  convention  head¬ 
quarters.  At  that  function  Mr.  Morell 
received  the  gavel  from  Mr.  Rospaw. 
The  retiring  president  was  presented 
with  a  gold  watch  chain  with  CNPA 
emblem  fob  by  the  association. 

Leaders  in  the  daily  departmental 
were:  Justus  Craemer,  Orange  News; 
Howard  Walters,  manager,  Monterey 
Peninsula  Herald  radio  station,  who 
read  a  papier  in  the  absence,  through 
illness,  of  Allen  Griffen,  publisher; 
Dan  L.  Beebe,  Oroville  Mercury- 
Register;  Clark  F.  Waite,  Southern 
California  Associated  Newspapiers,  and 
H.  A.  Hammond,  Riverside  Press. 
Topics  included  radio,  mat  making, 
pictures,  new  treatment  of  page  one, 
and  the  proposed  advertising  bureau. 

Weekly  departmentals  were  led  by: 
Maitland  R.  Henry,  Livermore  Herald; 
M.  F.  Small,  Quincy  Feather  River 
Bulletin;  Ed  Byfield,  Selma  Irrigator; 
Frank  B.  Anderson,  Sausalito  News; 
Neil  R.  Murray,  El  Monte  Herald; 
Neal  Van  Sooy,  Azusa  Herald.  Topics 


included  pictures,  advertising  revenue 
sources,  better  billing  me^ods  and 
commercial  printing. 

PLASCHKE  TO  CHICAGO 

Chicago,  Jan.  19 — Papl  Plaschke, 
Louisville  Times  cartoonist,  veteran 
art  teacher  and  portrait  painter,  is 
joining  the  Chicago  Herald  and  Ex¬ 
aminer  as  editorial  cartoonist,  begin¬ 
ning  Feb.  8.  Mr.  Plaschke  has  worked 
in  the  Louisville  area  for  36  years. 
Bom  in  Berlin,  Germany,  in  1884,  he 
went  to  Louisville  with  his  parents 
shortly  before  the  turn  of  the  century 
after  his  father  had  served  in  the 
East  as  a  commercial  lithographer. 
When  the  father  obtained  employment 
in  Louisville,  Paul  joined  the  old 
Louisville  Commercial  in  1899  and  in 
1902  he  went  with  the  old  Evening 
Post,  creating,  during  a  service  that 
lasted  imtil  1913,  the  full-page  cartoon 
feature,  “Pousse  Cafe.”  This  he  con¬ 
tinued  in  the  Louisville  Times  under 
the  name  of  the  “Semaphore.” 

TRUST  HEARINGS  FEB.  1 

Arraignment  of  26  oil  companies  and 
three-score  individuals  on  indictments 
charging  anti- trust  law  violations  has 
been  set  for  Feb.  1  by  Federal  Judge 
P.  J.  Stone  at  Madison,  Wis.  Judge 
Stone  recently  upheld  legality  of  in¬ 
dictments  over  protests  of  defense  at¬ 
torneys,  holding  there  was  no  proof 
of  prejudice  in  the  selection  of  grand 
jurors.  In  the  meantime  a  second  set 
of  indictments  was  returned,  upon 
which  prosecution  may  be  based. 
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Will  Advertise  Device 


Campaigns  and  Accounts 


to  Limit  Auto^s  Speed 

Advertising  of  the  Zone-O-Trol 
Corporation  of  America,  Inc.,  Minne¬ 
apolis,  will  be  placed  through  Batten, 
Barton,  Durstine  &  Osborn,  Inc.,  New 
York,  effective  immediately. 

The  Zone-O-Trol  is  a  new  safety 
device  for  automobiles  by  which  a 
car’s  top  speed  is  limited  to  any  of 
three  figures — at  present  30,  45  or  60 
miles  an  hour — at  the  will  of  the 
driver.  Operated  by  a  dial  on  the 
dash,  Zone-O-Trol,  it  is  stated,  limits 
a  car’s  speed  without  impairing  its 
pick-up  or  power,  as  in  the  case  of 
some  governors. 

Fleet  owners  and  parents  of  young 
drivers  may  lock  the  Zone-O-Trol  at 
any  desired  top  speed  and  remove  the 
key.  To  fit  in  with  a  color-zoning 
scheme  for  highways  which  is  rapidly 
gaining  favor  in  Minnesota,  the  at¬ 
tachment  also  causes  lights  front  and 
rear  near  the  license  plates  to  flash  in 
different  colors,  indicating  the  speed 
classification  to  which  the  switch  is 
turned. 

J.  J.  Huebscher,  inventor  of  the  de¬ 
vice,  is  president  of  the  distributing 
corporation.  Zone-O-Trol  is  being 
manufactured  by  the  Pierce  Governor 
Company  of  Anderson,  Ind.  There 
are  already  many  installations  in  use 
by  nationally  known  fleet  operators 
and  more  than  5,000  new  imits  are 
being  rushed  in  production. 


PINKHAM  ADS  BRING  GAINS 

Substantial  increases  in  the  sales  of 
the  Lydia  Pinkham  Medicine  Co.  of 
Lynn,  Mass.,  for  the  month  of  De¬ 
cember  and  the  first  week  in  January 
have  been  annoimced  by  Arthur  W. 
Pinkham,  president  of  the  concern. 
December  showed  an  increase  of  25 
per  cent  over  December  of  1935,  while 
sales  for  the  first  week  of  January 
show  an  increase  of  68  per  cent  more 
than  a  year  ago.  The  Pinkham  Medi¬ 
cine  company  launched  new  advertis¬ 
ing  campaigns  during  the  fall,  with 
Erwin,  Wasey  &  Co.  handling  copy  for 
the  western  states  and  the  Northeast¬ 
ern  Advertising  Agency  for  the  Elast- 
em  territory. 


Ad  Tips 

Cecil,  Warwick  ft  Cecil,  Inc.,  230  Perk 
-Avenue,  New  York.  Handling  advertieing 
for  Elizabeth  Arden,  Ardena  sunproof 
rreani.  protecta  cream,  suntan  oil  and  eight 
hour  cream,  681  Fifth  Avenue,  New  York. 

Frank,  Albert-Ouenther  laaw,  131  Cedar 
Street,  New  York.  Placing  advertising  for 
Finnish  Travel  Information  Bureau,  Hew 
York. 

Maxon,  Incorporated,  2761  East  Jefferson 
Avenue,  Detroit.  Placing  advertising  for 
Fitzgerald  Bros.  Brewing  Company,  498 
River  Street,  Troy,  N.  Y. 

Louis  Needham  ft  Brorby,  Inc.,  360  North 
Michigan  Avenue,  Chicago.  Handling  adver¬ 
tising  of  Puritan  Mills,  Py-O-My  pie  crust, 
351  East  Ohio  Street,  Chicago. 

Pettlngell  and  Fenton  Agency,  Interna¬ 
tional  Building,  Rockefeller  Center,  New 
York.  Placing  copy  with  some  eastern  news¬ 
papers  for  A.  S.  Berk  .Shoe  Company,  New 
York. 

R.  J.  Potts  ft  Co.,  101  West  11  Street, 
Kansas  City,  Mo.  Placing  advertising  for 
the  Paramount  Canning  Company,  dog  food, 
942  Genesee  Street,  Kansas  City,  Mo. 

Alfred  Rooney  Company,  Inc.,  630  Fifth 
Avenue,  New  York.  Handling  the  advertis¬ 
ing  of  Tyrell  Hygienic  Institute,  J.  B.  L. 
Cascade,  New  York. 

Small  ft  SelSer,  Inc.,  469  Fifth  Avenue, 
New  York.  Placing  orders  with  newspapers 
in  selected  sections  fur  E.  Fougera  &  Co., 
Noxacorn,  New  York,  N.  Y.  Also  making 
up  scheduies  for  Lovalon  Laboratories,  hair 
rinse,  575  Sutter  Street,  San  Francisco. 

United  States  Advertising  Corporation, 
30  Rockefeller  Plaza,  New  York.  Placing 
the  advertising  of  Jones  ft  Laughlin  Steel 
Corporation,  Pittsburgh,  Pa.  Also  handling 
the  account  of  Werthintgon  Mower  Com¬ 
pany,  tractors  and  mowers  for  golf  courses, 
parks,  etc.,  Stroudsburg,  Pa. 

Wales  Advertising  Agency,  230  Park 
Avenue,  New  York.  Handling  the  advertis¬ 
ing  of  Jamaica,  B.W.I.,  Board  of  Trade. 


Electric  city  box  company, 

Buffalo,  N.  Y.,  has  placed  its  ac¬ 
count  with  the  Armand  S.  Weill  Co., 
Buffalo.  Jewelry  trade  publications 
and  direct  mail  will  be  used  to  push 
the  concern’s  new  molded  jewel  box. 

O.  H.  Hassel,  president  of  Hassel’s 
Shoes,  Chicago,  has  appointed  Oren 
Arbogust,  Chicago  advertising  writer, 
to  handle  his  company’s  accoimt. 

Quaker  Oats  Company,  Chicago,  re¬ 
sumed  its  newspaper  program  on 
Aunt  Jemima  Pancake  Flour  and 
Quaker  Oats  this  week,  following  the 
menu  appeal  of  last  year’s  campaign 
on  pancake  flour,  and  Dr.  Dafoe  and 
the  Dionne  quints  for  the  breakfast 
food.  In  the  former  series,  168  news¬ 
papers  are  being  used,  with  400-line 
insertions  on  a  weekly  schedule.  ’The 
latter  campaign  includes  172  news¬ 
papers.  The  Chicago  office  of  Lord 
and  Thomas  is  handling. 

E-K  Medical  Gas  Laboratories,  Inc. 
of  Bloomfield,  N.  J.,  have  appointed 
Federal  Advertising  Agency,  Inc.,  of 
New  York  City.  Plans  include  maga¬ 
zine  and  trade  paper  advertising  for 
Aldenol,  a  new  hygienic  material  for 
dental  plate  bases. 

Frigidaire  Division  of  the  General 
Motors  Corporation  at  Sao  Paulo, 
Brazil,  has  appointed  McCann-Erick- 
son,  Inc.,  to  handle  Frigidaire  and 
Delco-Remy  radio  products  in  Brazil. 
The  account  will  be  served  by  the  Rio 
de  Janeiro  office  of  the  advertising 
firm  through  an  executive  to  be  sta¬ 
tioned  at  Sao  Paulo. 

L.  J.  Gumpert,  director  of  sales, 
B.  T.  Babbitt,  Inc.,  said  this  week  that 
practically  100  per  cent  increase  will 
be  made  in  advertising  expenditures 
on  Bab-O  during  1937.  Radio  stations 
will  be  added  to  the  company’s  day¬ 
time  show,  David  Harum,  and  tie-ups 
with  newspaper  space  will  be  used 
in  some  seventy-fiv’e  cities.  In  addi¬ 
tion,  B.  T.  Babbitt  plans  an  extensive 
small  town  newspaper  campaign  on 
lye.  Blackett-Sample-Hummert,  Inc., 
New  York,  is  the  agency,  Duane  Jones, 
accoimt  executive. 

Wright  Company,  Old  Bridge,  N.  J., 
manufacturer  of  Wright’s  Tested  Plant 
Aid,  has  placed  its  advertising  with 
H.  B.  Le  Quatte,  Inc.,  New  York. 
Magazines  and  radio  will  be  used. 

Atlantic  States  Gas  Company,  with 
headquarters  at  50  Broadway,  New 
York,  has  appointed  Kimball,  Hubbard 
&  Powel,  Inc.,  New  York,  as  advertis¬ 
ing  and  merchandising  counselor.  The 
company  manufactures  liquefied  na¬ 
tural  gas.  It  operates  at  present 
through  two  subsi^aries,  Mohawk  Gas 
Company  serving  an  area  in  North¬ 
western  New  York,  and  the  East  Perm 
Company  operating  in  Eastern  Penn¬ 
sylvania.  lire  contemplated  advertis- 


if; 


you  are,  or  anticipate, 
appropriating  advertising 
monies  in  Australia  and 
New  Zealand,  read 


NEWSPAPER  NEWS 

The  only  Journal  covering  the 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri¬ 
tories. 


NEWSPAPER  NEWS 

Warvrick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRAUA 

PublUhMl  Monthly— Subacriptioa  Rato 
7/-  per  year,  poet  free. 


ing  includes  newspapers,  radio,  out¬ 
door  and  farm  papers. 

Mills  Factor  Corp.,  one  of  the  old¬ 
est  and  most  important  factoring 
houses  in  New  York,  has  appointed 
Kimball,  Hubbard  &  Powel,  Inc.,  New 
York,  to  direct  its  advertising.  Busi¬ 
ness  papers  and  newspapers  in  vari¬ 
ous  fields  will  be  used. 

Johnson  &  Johnson,  New  Brunswick, 
N.  J.,  manufacturer  of  Red  Cross 
products,  has  appointed  Arthur  Kud- 
ner,  Inc.,  New  York,  as  agent  for  the 
Foot  Products  Division.  According  to 
George  W.  Achenbach,  director  of  the 
Foot  Products  Division,  plans  are  un¬ 
der  way  for  a  considerably  expanded 
advertising  and  promotion  campaign. 

O.  Schoenhut,  Inc.,  Philadelphia, 
manufacturer  of  the  new  continental 
game,  4-5-6  Pick  Up  Sticks,  has  ap¬ 
pointed  the  Carter-Thomson  Com¬ 
pany  of  that  city  to  direct  advertis¬ 
ing  activities. 

The  1937  campaign  for  Schick  Dry 
Shaver,  Inc.,  will  nm  in  full  pages 
and  half  pages  in  monthly  and  weekly 
magazines  supplemented  by  500-line 
advertisements  in  about  eighty-seven 
metropolitan  newspapers.  It  is  handled 
by  Briggs  &  Varley,  New  York,  agency. 

With  New  York  State  markets  op¬ 
ened  up,  Candy-Cod  Laboratories 
Corporation  is  extending  its  effort  on 
Candy-Cod — vitamins  of  cod  liver  oil 
in  chocolate  cubes — to  the  Cleveland 
market.  After  an  intensive  consumer 
.sampling  campaign,  which  is  being 
completed  this  week,  newspapers  will 
be  used.  Mackay-Spaulding  Agency, 
New  York,  handles  the  account. 

Farbo  Wax  Corporation  of  Balti¬ 
more,  maker  of  Cellowax,  a  product 
endorsed  and  featured  by  the  Elec¬ 
trolux  Vacuum  Company,  has  placed 
its  advertising  with  the  United  States 
Advertising  Corporation.  The  1937 


campaign  will  include  newspapers  and 
magazines.  Jules  P.  Daniels  is  ac¬ 
count  executive. 

Heinemann  Electric  Company,  Tren¬ 
ton,  N.  J.,  has  appointed  Roeding  4 
Arnold,  Inc.,  N.  Y.,  to  place  advertis¬ 
ing  on  Spell-O-Light  electric  con¬ 
tacts  and  electric  luminous  light  boxes 
Technical  papers  will  be  used.  William 
A.  Charters  is  the  account  executive 

Larvex  Corporation,  New  York, 
with  an  increased  advertising  appro¬ 
priation  for  1937,  has  planned  an  ex¬ 
tensive  testimonial  advertising  cam¬ 
paign  in  magazines  from  March 
through  July  issues,  according  to  W. 
C.  House,  advertising  manager.  Janet 
Gaynor,  Joan  Bennett  and  Marion 
Talley  will  be  among  movie  stars  who 
will  illustrate  the  use  of  Larvex  for 
preserving  their  wardrobes.  The 
magazine  advertising  will  be  supple- 
mented  by  a  special  series  of  news¬ 
paper  advertisements  in  key  cities, 
also  by  co-op  ads  with  dealers. 

A.  Kimbel  &  Son,  New  York,  resi¬ 
dential  and  office  architects  and  deco¬ 
rators,  have  appointed  Kimball,  Hub¬ 
bard  &  Powel,  New  York,  to  handle 
their  advertising.  Plans  call  for  the 
use  of  local  newspapers. 

Labourdette  Importing  CoRPORAmi 
of  745  Fifth  Avenue,  has  placed  its 
advertising  with  Kimball,  Hubbard  4 
Powel,  New  York.  Labourdette  im¬ 
ports  wines  of  France,  including  Moet 
Chandon  Champagne,  Faiveley  Bur¬ 
gundies,  Bordeaux  wines  from  Roths¬ 
child,  Alsatians  of  Domaines  DopS 
and  Nugue  Richard  Vermouth. 

A  series  of  three  color  ads  in  the 
New  York  News  Sunday  rotogravure 
section  will  be  used  in  January  and 
February  by  Calvert  Distillers  Co«- 
PORATION  in  the  promotion  of  its  Old 
Drum  brand  in  the  metropolitan  New 
York  area,  Jan.  24,  Jan.  31,  and  Feb.  7. 


=WE  CONNECT  THE  WIRES= 


FORWARD . . . 

With  the  increased  volume  in  Newspaper  ad¬ 
vertising  throughout  the  country  we  are  re¬ 
ceiving  more  and  more  calls  for  qualified  help. 

Now  is  the  time  to  register  with  our  service  if 
you  are  seeking  a  connection  with  a  newspaper 
or  in  any  allied  field. 

Write  at  once  for  a  registration  card  and  de¬ 
tails  concerning  our  method  of  operation.  Of 
course,  your  communication  will  he  held  in 
strict  confidence. 

Employers:  Our  files  contain  complete  in¬ 
formation,  photos  and  references  concerning 
persons  seeking  employment  in  all  phases  of 
publishing  work. 


FERNALD’S  EXCHANGE.  INC. 

another  EDITOR  &  PUBLISHER  service 
1708  Times  Building,  Times  Square,  N.  Y.  C. 
Wm.  M.  Wilson,  Mgr. 


■WE  CONNECT  THE  WIRE 
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CIRCULATION-^? 


POLLS  CARRIERS  TO 

get  reactions 

5tockton  Record  Find*  Out  What 
Boy*  Think  of  Welfare  Program 
— Birmingham  Paper*  Send 
Book* 

By  George  A.  Brandenburg 

Endeavoring  to  get  the  frank 

opinion  of  carrier  boys  regard¬ 
ing  the  newspaper’s  carrier  advance¬ 
ment  and  welfare  programs,  the 
Stockton  (Cal.)  Record  recently 
n^ed  an  unkeyed  questionnaire  to 
itf  city  and  suburban  carriers.  The 
Kecord  was  pleased  to  learn  that  90 
per  cent  of  the  carrier-salesmen  were 
in  harmony  with  the  paper’s  program, 
jceord'mg  to  Frank  Lirwis,  circula¬ 
tion  promotion  manager. 

Bghty  per  cent  preferred  cash  com¬ 
mission  for  new  subscribers  rather 
than  trips  or  prizes.  Trips  fared 
slightly  better  with  16  per  cent  and 
prizes  took  third  place  with  four  per 
cent.  The  questionnaire  also  re- 
veaW  that  90  per  cent  like  the  idea 
of  two  weeks  in  a  summer  camp,  first 
introduced  last  summer  through  a 
tieup  with  the  local  Y.M.C.A.  Eighty 
per  cent  stated  two  sales  meetings 
each  month  were  beneficial  to  them. 
Only  12  per  cent  felt  their  manager 
mate  them  work  too  hard,  with  five 
per  cent  reporting  their  manager  was 
too  easy”  with  them.  An  almost 
100  per  cent  vote  of  approval  was 
accorded  the  carrier  paper,  “Circula¬ 
tion  Say-So.” 

The  Record  maintains  a  highly  ef¬ 
ficient  carrier  boy  training  program, 
Mr.  Lewis  pointed  out.  When  a  car¬ 
rier  is  hired,  he  is  given  an  instruc¬ 
tion  book  and  elementary  sales 
course.  He  is  expected  to  complete 
the  sales  course  and  instruction  book 
work  in  30  days  and  he  receives  a 
junior  carrier-salesman  emblem  to 
sew  on  his  paper  bag.  He  then  starts 
training  to  become  a  senior  carrier- 
salesman  by  completing  an  advanced 
sales  course,  training  a  substitute, 
and  three  months’  service  as  a  junior. 
A  senior  may  become  a  master  car¬ 
rier-salesman  upon  completing  fur¬ 
ther  sales  demonstration  tests.  The 
master  rating  carries  with  it  a  $1.00 
raise. 

Into  the  carriers’  homes  each 
month,  the  Record  sends  a  rating 
card  grading  the  carriers  on  the  num¬ 
ber  of  orders,  munber  of  complaints, 
perching,  attending  sales  meetings, 
tardiness,  turning  in  daily  sales  re¬ 
ports,  and  general  attitude.  A  100 
per  cent  grade  entitles  the  carrier  to 
a  “100  per  cent”  button  for  the  first 
month;  after  four  consecutive  months 
as  a  100  per  cent  carrier,  a  boy  re¬ 
ceives  a  belt  and  buckle.  If  he  makes 
100  per  cent  nine  months  in  the  year, 
he  gets  one  week  at  summer  camp, 
and  if  he  maintains  a  perfect  grade 
12  months,  he  earns  two  weeks  at 
camp.  Under  this  program,  the 
Stockton  Record  gained  nine  per  cent 
in  circulation  in  1935  and  eight  per 
cent  in  1936,  states  Lewis. 

*  •  • 

‘Bu*ine**  a*  Usual’ 

Despite  the  “sit-down”  strike 
and  bloody  riot  at  Flint,  Mich., 
in  connection  with  the  automobile 
union  labor  controversy,  circulation 
has  not  been  seriously  affected,  but 
father  has  increased,  writes  Robert 
Taylor,  Flint  Journal,  in  answer  to 
our  query.  Total  net  paid  circula¬ 
tion,  excluding  extras,  is  running 
higher  this  month  than  it  did  in  De¬ 
cember.  “In  our  suburban  country 
towns  we  are  conducting  a  drive  for 
increased  carrier  circulation,  basing 
It  upon  strike  news  which  we  are 
carrying  in  the  paper,”  states  Taylor, 
flint  being  the  home  of  General 
Motors  and  the  storm  center  of  the 


strike,  we  feel  that  we  have  a  real 
story  to  sell  to  the  people  outside  of 
Flint  and  are  cashing  in  on  it.” 

•  •  * 

New*  Feature*  Be*t 

Going  on  the  theory  that  high- 
class  news  features  are  the  best 
possible  promotion,  the  Woonsocket 
(R.  I.)  Call  is  continuing  its  policy  of 
publishing  the  “newsiest  and  best 
newspaper  we  can,”  reports  C.  A. 
Palmer,  general  manager.  “This  has 
shown  an  increase  in  circulation  for 
1936  over  1935  average  of  544,”  states 
Mr.  Palmer. 

*  *  * 


Pay*  Tribute  to  Carrier* 


WE  are  indebted  to  T.  W.  Sum¬ 
mers,  Omaha  World-Herald 
promotion  manager,  for  the  following 
tribute  to  carrier  boys,  written  by 
Guy  S.  Williams  of  the  World- 
Herald  staff  at  the  time  of  a  recent 
severe  snow  storm  in  Omaha: 


P.APER  BOY 

“I  stepped  out  to  the  front  stoop  at  6:30 
a.  m.  Friday  to  get  the  Morning  World-Herald, 
but  there  was  no  Morning  World-Herald  in 
sight.  Instead  there  was  at  least  three  feet  of 
snow. 

“I  returned  to  the  living  room  to  wait 

“About  8  o’clock  I  looked  out  a  window — 
and  there  he  came.  I  went  outside  to  meet 
him.  As  he  approached,  he  gave  me  the  most 
engaging  smile  I  expect  to  see  during  1937. 

“  ‘Sorry  to  be  late,’  he  said,  ‘but  it’s  slow 
going  this  morning.’ 

“He  was  warmly  dressed — a  boy  of  high 
school  age,  his  face  ruddy  with  youth  and  cold. 

“Defying  head  colds,  influenza,  bronchitis 
and  pneumonia,  I  stood  watching  liim  as  he 
went  from  house  to  house,  taking  each  paper 
10  the  door,  ringing  the  bell,  courteously  ex¬ 
plaining  to  each  subscriber  the  reason  (so 
obvious  to  all)  for  his  tardiness. 

“.And  as  he  disappeared  over  the  hill,  I 
made  my  first  and  only  resolution  of  the  new 
year. 

“I  resolved  in  my  heart  to  try  to  be,  hence¬ 
forth.  as  good  a  newspaperman  as  that  boy.” 

•  *  * 

Book*  for  Rural  Reader* 

ONE  of  the  finest  pieces  of  work  a 
newspaper  can  do  is  to  organize 
a  library  exchange  for  collection  and 
distribution  of  worthwhile  books  to 
rural  schools,  according  to  Artemus 
Calloway,  promotion  manager  of  the 
Birmingham  News  and  Age-Herald. 

Mr.  Calloway  started  such  an  ex¬ 
change  for  the  News  and  Age-Herald 
three  months  ago  and  to  date  has 
distributed  more  than  1,000  books, 
mostly  to  small  schools  heretofore 
without  much  in  the  way  of  libraries. 
The  idea  of  such  an  exchange  had 
been  in  the  back  of  Mr.  Calloway’s 
mind  for  two  or  three  years  and  now 
he  feels  that  it  presents  an  oppor¬ 
tunity  for  public  goods  surpassing 
any  yet  tried. 

Hundreds  of  schools  have  written 
to  Mr.  Calloway  presenting  the 
urgent  need  for  more  books.  So  far 
he  has  been  forced  to  take  them  in 
order,  supplying  them  only  as  fast 
as  the  public  will  furnish  them.  The 
News  simply  acts  as  collection  and 
distribution  agency.  Persons  in  the 
city  having  books  to  donate  are  asked 
to  take  or  send  them  to  the  News 
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Building.  Arrangements  are  made 
to  have  paper  delivery  trucks  pick 
up  books  in  out-of-town  places 
where  delivery  service  is  maintained. 


CARRIERS  RECEIVE  AWARDS 

Two  route  carriers  for  the  Staten 
Island  (N.  Y.)  Advance  were  pre¬ 
sented  with  gold  watches  Jan.  13  by 
S.  I.  Newhouse,  publisher,  for  their 
work  in  circulation  building.  In  ad¬ 
dition,  John  M.  Kearns,  circulation 
manager,  annoimced,  15  of  the  Ad¬ 
vance’s  266  carriers  will  be  given  a 
three-day  winter  sports  weekend 
Feb.  5,  6  and  7  at  Onawa  Lodge,  Po- 
cono.  Pa.,  for  new  subscription  work. 
Seventy  newspaper  carriers  of  the 
Milwaukee  (Wis.)  Sentinel  in  Wau¬ 
sau,  Mosinee,  Brokaw,  Rothschild  and 
Schofield  were  guests  at  a  dinner 
given  by  the  Sentinel  circulation  de¬ 
partment  Jan.  6.  Gifts  were  presented 
to  each  boy  attending.  Thirty-eight 
carrier  boys  and  district  circulation 
managers  of  the  St.  Petersburg  (Fla.) 
Independent  were  taken  for  sight¬ 
seeing  trips  over  the  city  in  a  Good¬ 
year  blimp  as  a  reward  for  bringing 
in  the  most  subscriptions  in  a  contest. 
Route  carriers  of  the  Little  Rock 
Arkansas  Gazette  held  their  annual 
banquet  the  night  of  Jan.  7.  The  Char¬ 
lotte  (N.  C.)  Observer  gave  awards  of 
$50  to  two  carriers  and  a  silver  watch 
to  a  third  for  increasing  their  sub¬ 
scription  lists  and  for  having  the  few¬ 
est  number  of  complaints. 


Hearst  Papers  Sent 

100  to  Inauguration 

Following  the  conclusion  of  a  his¬ 
tory  question  and  answer  contest,  five 
Hearst  newspapers  throughout  the 
country  each  sent  20  yoimg  boy  and 
girl  winners  to  Washington  to  view 
the  inauguration. 

The  New  York  American,  Boston 
American,  Pittsburgh  Sun-Telegraph, 
Chicago  Herald  &  Examiner,  and  Los 
Angeles  Examiner  ran  the  contest 
simultaneously  in  their  papers  with 
only  boys  and  girls  enrolled  in  high 
schools  and  parochial  schools  of  those 
cities  being  eligible. 

The  100  winners  departed  this  week, 
from  their  respective  cities,  for  the 
free  trip  to  Washington  to  be  en¬ 
tertained  by  the  Washington  Times- 
Herald  staff  while  there.  Each  group 
was  accompanied  by  three  instructors 
from  the  schools — a  tour  director,  a 
hostess  and  a  host. 


“HAPPY  MARRIAGE’’  ADVICE 

With  divorces  at  a  new  high  in  1936, 
the  Philadelphia  Inquirer  is  focusing 
attention  on  stories  of  happy  mar¬ 
riages  that  “are  so  common  they  are 
passed  by  as  news”  in  a  series  by 
Dorothy  Bartlett,  a  member  of  the 
staff.  Couples  who  have  celebrated 
their  50th  and  60th  wedding  anni¬ 
versaries  are  giving  their  formulae 
for  marital  happiness  in  the  articles, 
illustrated  by  a  staff  artist. 


FORCEFUL,  DYNAMIC 
PROMOTION  PLANS 

.  .  .  thaf  pay  their  way 


The  wholesome  cartoon  -  puzzle 
contest  promotions  owned  and  op¬ 
erated  by  Publishers  Service  Com¬ 
pany  have  been  greeted  with  enthusiasm 
in  practically  every  corner  of  America — 
by  newspaper  publishers  and  newspaper 
readers  alike. 

The  result  of  ten  years  of  profound 
study  and  hard  work,  these  master- 
fashioned  promotions  are  flexible  and 
capable  of  adjustment  to  the  problems  of 
newspapers  with  circulations  of  20,000 
and  up — to  YOUR  circulation  and  ad¬ 
vertising  problems. 

Publishers  Service  promotions  pay 
their  way — no  risk,  gamble  or  cash  invest¬ 
ment  is  entailed.  Details  on  re(]uest. 

Publishers  Service 
Gompany 

75  West  Street  New  York*  N*  Y* 
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CIRCULATION  CLAUSE  iVeu?  Executives  in  N,  Y, 
DROPPED  BY  WARD  Office  of  Ayer  Agency 

_  _  Gerold  M.  Lauck,  executive  vice- 

Cuarantees  Eliminated  in  New  Con-  president  of  N.  W.  Ayer  &  Son,  and 
tract  Offered  to  Newspapers —  for  four  years  New  York  manager,  has 

Calls  for  Minimum  Rate 
Under  Same  Conditions 

Elimination  of  circulation  guaran¬ 
tees  is  the  most  important  change  in 
the  new  Montgomery  Ward  Company 
retail  store  advertising  contract  now 
being  offered  newspapers  throughout 
the  coxmtry.  The  new  contract  stipu¬ 
lates  that  Ward  is  entitled  to  the  mini¬ 
mum  rate  “at  which  similar  space  vm- 
der  similar  conditions’’  can  be  ob¬ 
tained  from  the  newspaper. 

The  contract  also  provides  that  if 
more  space  is  used  by  Ward  than  con-  John  b.  Huntes  Edward  R.  Dvnnino 

tracted  for,  the  newspaper  must  grant  . ,  .  ,  , 

Ward  a  refund  based  upon  the  total  moved  his  headquarter  to  the  agency  s 
amount  of  space  specified  in  the  agree-  Ph^adelphia  offices.  He  is  succeed^ 
ment.  The  provision  is  made,  how-  ^  New  York  meager  by  Edward  R. 
ever,  that  if  Ward  discontinues  opera-  Dunnmg,  who  joined  Ayer  in  1926 
tion  of  a  store  in  a  city  where  the  ®  vice-president  in 

publisher  has  such  a  contract,  “Ward  "^^^^Q^arters  m  New  York, 

may  cancel  and  terminate  this  con-  n^s  been  with  the  Ayer 

tract  and  Ward  shall  thereupon  only  agency  since  1919,  became  a  partner 
be  liable  at  the  first  above  specified  j*"  1^25,  and  was  elected  a  vice-pres- 
rate  for  space  actually  used.”  ident  and  member  of  the  board  of 

Provisions  of  the  new  Ward  con-  directors  when  the  business  was  in- 
tJTsct  RTC  follows!  corpoTstod  Id  1929.  H0  is  moving  liis 

“1,  Minimum  Rate — It  is  understood  residence  from  Montclair,  N.  J.,  to 
and  agreed  that  the  rate  per  column  W^newood,  Pa. 

inch  specified  in  this  agreement  is  There  will  continue  to  be  three  vice- 
the  minimum  rate  at  which  similar  presidents  in  the  New  York  office, 
space  under  similar  conditions  can  be  John  B.  Hunter,  account  representa- 
procured  from  Publisher,  and  that  if  five  since  1925  has  been  elected  vice- 
at  any  time  during  the  effective  period  president.  Frank  J.  Zink  continues 
of  this  contract  Publisher  makes  a  vice-president  in  New  York, 
lower  rate  for  the  same  amount  of  ,  T 

space  under  the  same  general  condi-  rr  CtshingtOn  State  Calls 
tions,  then  this  contract  shall  be  com-  /  w-v.  J  T  '  A  I 

pleted  at  such  lower  rate  from  that  Ulgnijiea  LiquOr  AUS 

date.  Ward  shall  be  entitled  to  a -  Olympia,  Wash.,  Jan.  18 — Regula- 

per  cent  cash  discoimt  for  payment  of  tions  clarifying  policies  of  the  Wash- 
bills  or  invoices  for  space  on  or  be-  ington  State  Liquor  Control  Board 
fore  the  10th  day  of  the  month  fol-  relative  to  advertising  have  been  is- 
lowing  the  month  in  which  publication  sued  by  that  body  over  the  signature 
occurred.  of  W.  J.  Lindberg,  member  of  the 

“2.  Additional  Space — If  more  space  board, 
is  used  by  Ward  than  contracted  for.  The  regulations  follow; 

the  Publisher  agrees  to  grant  Ward  i  ^  ,  ,  .  .  , 

,  ,  ,  ,  °  ,  ,  .  1.  All  advertising  must  lie  digniliea  and 

a  refund  based  upon  the  total  amount  conservative  in  api>earance  and  tone, 
of  space  used  hereunder,  such  adjust-  **2.  No  liquor  advertising  shall  contain  any 
ment  to  be  made  on  the  basis  of  the  illustration  of.  or  any  reference  to,  Santa 
rates  in  effect  at  the  date  hereof  which  t^laus,  Saint  Nicholas,  or  similar  Christmas 
are  applicable  to  the  amount  of  space  f'=;acters;  Biblical  personages  or  such  illus- 
.  Vi  ,  .  ,  ,  trations  as  rather  Time,  taster  Bunny, 

actually  used,  except  when  any  such 

reduction  by  either  party  becomes  “3.  No  liquor  advertising  shall  include,  be 
necessary  because  of  conditions  be-  connected  with,  or  make  any  reference  to  the 
yond  control,  such  as  fire,  flood,  tor-  conducting  of  any  form  of  contest,  lottery,  or 
nado,  strikes.  Acts  of  God,  or  other  of  prizes  or  premiums." 

contingencies  unforeseen  at  the  date  g  regulaUons  relating  to  news- 
of  execution  hereof.  If  Ward  discon-  paper  advertising  follow: 
tmues  the  operation  of  the  store  re¬ 
ferred  to  above,  then  Ward  may  can-  ‘M.  No  liquor  advertisement  appearing  in 
cel  and  terminate  this  contract  and  newspapers  or  periodicals  shall  contain  illus- 
Ward  shall  thereupon  only  be  liable  ‘^^ons  of  either  women  or  children. 

at  the  first  above  specified  rate  for  newspaiiers  or  periodicals  shall  contain  illus- 
space  actually  used.  trations  depicting  the  consumption  of  liquor.” 

“3.  Copy — All  copy  will  be  fur-  _ 

nished  by  Ward.  The  Publisher 
agrees  to  republish  correctly  any  por- 

tion  of  an  advertisement  containing  an  M  81 

error  made  by  him  and  also  to  imme- 

diately  furnish  to  Ward  a  letter  to  the  RX 

effect  that  the  error  was  made  and 

the  correction  published.  Publisher 

agrees  to  exercise  ail  reasonable  pre- 

caution  to  avoid  such  errors. 

“4.  Proofs  and  Checking  Copies —  WHAT 

Proofs  of  each  advertisement  shall  be  ar*  Biltlah  WavcpapaiMn 

furnished  to  the  store  for  approval  be-  and  Advaitlaara  dolncf 

fore  the  advertisement  is  published.  -w.,. _ _  . 

A  complete  issue  contaimng  each  ^  ^  ^  ^ 

Ward  advertisement  must  be  sent  to 

the  Ward  store  and  to  Ward’s  Check-  fr*"  apaeimm  ampp 

ing  Unit  located  in  Chicago,  Ill.,  619 

West  Chicago  Avenue,  Retail  Adver-  THE  NEWSPAPER 

tising  Department.  WORLD  and  ADVER- 

“5.  Cancellation — In  the  event  of  a  TISING  REVIEW 

breach  of  the  terms  of  this  agreement,  154  Fleet  Street, 

Ward  reserves  the  right  to  cancel  this  London 

contract  by  notice  to  the  Publisher  or 
to  pursue  any  other  legal  remedies 


Special  regulations  for  outdoor  ad¬ 
vertising  forbid  illustration  of  any 
human  figure  or  part  thereof  unless 
shown  as  a  part  of  a  package  or  label. 
Outdoor  advertising  is  barred  from 
proximity  to  schools,  churches,  other 
public  institutions,  or  other  places  at 
the  board’s  discretion. 

Advertising  novelties  are  forbidden 
except  recipe  booklets  distributed  on 
direct  written  request  only. 

MEDIA  RECORDS  EXPANDING 

After  nine  years  of  measuring  news¬ 
paper  advertising  linage.  Media  Rec¬ 
ords,  Inc.,  this  month  began  keeping 
tab  on  all  principal  advertising  media 
— general  magazines,  farm  papers, 
business  publications,  radio  stations, 
and  outdoor  advertising.  Dollar  vol¬ 
umes,  as  well  as  space  or  time,  will  be 
reported.  Radio  reports  will  cover 
spot  and  local  programs  as  well  as 
those  on  the  networks.  The  news¬ 
paper  measurements,  which  cover  all 
advertising  in  the  daily  newspapers 
of  a  hundred  cities,  as  well  as  general 
advertising  in  all  other  cities  over 
10,000  population. 

SEES  AD  GAINS  THIS  YEAR 

Spartanburg,  S.  C.,  Jan.  18 — Greatly 
increased  use  of  newspaper  advertis¬ 
ing  space  during  1937  was  predicted  by 
Edmund  H.  Rogers  of  the  Jerome  B. 
Gray  advertising  agency  of  Phila¬ 
delphia,  while  in  the  Carolinas  re¬ 
cently.  He  expects  the  last  six  months 
of  1937  to  show  an  increase  over  the 
first  six  months.  He  said  the  General 
Motors  strike  had  caused  some  can¬ 
cellation  of  orders  but  that  in  his  opin¬ 
ion  this  would  not  be  a  long  drawn- 
out  strike,  and  predicted  an  early  set¬ 
tlement.  He  said  his  company’s  rec¬ 
ords  pointed  to  groat  business  and  in¬ 
dustrial  gains  in  the  South. 
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100  Dailies  Carry  Rice 
Week  Copy  Feb.  J.Jj 

Rice  Week,  to  be  observed  nationally 
Feb.  7  to  14,  will  be  supported  ly 
intensive  advertising  drive  sponsored 
by  the  Southern  Rice  Industry  accord 
ing  to  V.  M.  Wallace,  vice-president  of 
Tracy-Locke-Dawson,  Inc.,  Dallas  and 
New  York,  advertising  agency  repre¬ 
senting  the  industry.  All  Rice  Week 
promotion  will  be  in  addition  to  the 
current  schedule  of  the  industry’s 
1936-37  advertising  campaign,  which 
is  again  resulting  in  marked  gains  even 
over  the  record  increase  made  in  re¬ 
tail  sales  last  year. 

Special  advertisements  will  appear 
in  more  than  100  leading  newqiapers 
throughout  the  country  and  in  trade 
publications  to  announce  Rice  Week 
“Rice — 200  Delightful  Ways  to  Serve 
It,”  100-page  recipe  book,  illustrated 
in  four  colors,  will  be  offered  through 
coupons  in  all  the  special  Rice  Week 
newspaper  advertisements  and  spe¬ 
cially  prepared  displays. 

USING  COLOR  MARGIN  ADS 

General  Foods  Corporation  is  nang 
color  marginal  advertising  in  a  list  of 
Florida  newspapers,  starting  this 
week,  in  connection  with  the  com¬ 
pany’s  new  campaign  on  “Huskies.’’ 
General  Foods  is  the  fourth  advertiser 
tc  take  advantage  of  such  facilities 
offered  by  Florida  newspapers.  More 
than  350  dailies  throughout  the  coun- 1 
try'  have  agreements  with  Newspaper 
Color  Flash  Advertising  Company,: 
Chicago,  to  furnish  this  type  of  adver¬ 
tising  to  both  local  and  national  ad¬ 
vertisers.  The  Color  Flash  company 
supplies  units  and  printing  plates  free 
of  charge  to  the  newspaper.  The  pa¬ 
per,  in  turn,  receives  advertising  rev¬ 
enue  on  the  basis  of  200  lines  of  tl»  > 
national  black  and  white  rate  per  ad. 


Editor  &  Publisher 
TOPICAL  INDEX 

(June  to  December,  1936) 

WILL  be  bound  with  the  Semi-annual  Bound  Volume. 

These  volumes  are  attractive  additions  to  any  desk  or 
library,  especially  appropriate  for  the  newspaper  library,  ad¬ 
vertising  offices  and  schools  of  journalism.  This  index, 
carefully  and  thoroughly  compiled,  will  serve  three  very  use¬ 
ful  purposes. 

1st.  It  will  facilitate  reference  to  any  of  the  thousands  of 
subjects  treated  in  EDITOR  &  PUBLISHER  during  the 
past  six  months. 

2nd.  It  will  serve  as  a  complete  and  compact  historical  sum¬ 
mary  of  the  newspaper  and  advertising  events. 

3rd.  It  will  graphically  demonstrate  how  truly  EDITOR  & 
PUBLISHER  is  the  outstanding  newspaper  and  advertising 
man’s  “Newspaper.”  For  nothing  really  important  that  took 
place  during  the  period  June  through  December,  1936,  escaped 
EDITOR  &  PUBLISHER. 

Dateline,  page  and  column  indicia  are  given  for  every  sub¬ 
ject  listed.  It  will  show  that  many  of  the  events  were  re¬ 
ported  in  EDITOR  &  PUBLISHER  from  a  week  to  ten 
days  in  advance  of  their  notice  anywhere  else.  All  are  thor¬ 
oughly  cross-indexed.  To  make  sure  of  receiving  your  June 
to  December  bound  volume,  see  that  your  subscription  is 
entered  at  once.  The  price  is  $7.50  per  volume.  Entire  year 
(two  volumes)  $15.00. 

For  those  who  have  kept  their  own  personal  file,  the  index 
is  printed  and  trimmed  to  EDITOR  &  PUBLISHER  size 
and  can  easily  be  inserted  or  kept  for  ready  reference.  Single 
copies  $1.00.  Extra  copies  of  the  previous  six-month  January 
to  June,  1936  index  available. 

Place  order  at  once  to  secure  the  bound  volume  with  index 
included,  or  index  separately.  The  supply  is  limited. 

EDnOR  &  PUBLISHER 

Suite  1700 

Times  Building  New  York,  N.  Y. 
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STORE  AD  MEN  WORKING  IN  DARK; 
HOW  TO  CHECK  ^OPY  RESULTS 

Consistent  Tabulation  of  Sales  by  Departments,  Against 
Space  Costs,  Shows  Up  Inefficient  Spots — Chesterfield 
Needs  No  Lament 


By  ROBERT  S.  MANN 


SURPRISING  was  the  confession  of 
O  department  store  advertising  and 
sales  promotion  men  and  women,  in 
session  at  New  York  this  week,  that 
most  of  them  keep  no  accurate  day- 
by-day  check  on  the  results  of  their  ness  to  let  the  advertising  director  Esther  cosmetics,  has  been  appointed 


be  pretty  likely  to  cancel  accidental 
variations  and  leave  the  significant 
facts. 

Hiis  won’t  be  interesting,  of  course, 
to  stores  that  still  think  it  bad  busi- 


Among  Advertising  Folk 

FP.  NELSON,  formerly  with  the 
•  sales  staff  of  Mutual  Broad¬ 
casting  System,  has  joined  Blackett- 
Sample-Hummert,  Inc.,  Chicago,  as 
radio  time  buyer,  succeeding  R.  J. 
Barrett,  Jr.,  who  has  become  Chicago 
manager  of  station  WOR,  Newark. 
G.  W.  Harvey,  formerly  with  WGN, 
Chicago  Tribune  station,  succeeds  Mr. 
Nelson  with  MBS. 

J.  B.  Sink,  formerly  field  sales  man¬ 
ager  for  Pepsodent  Company  and  more 
recently  sales  manager  for  Lady 


advertising.  As  told  on  another  page, 
fewer  than  a  dozen  raised  their  hands, 
out  of  an  audience  of  three  himdred 
or  so,  when  the  question  was  raised, 
tjhich  makes  it  still  more  surprising 
that  department  store  advertising  is 
so  efiective  in  selling  its  billions  of 
dollars  worth  of  goods  at  a  gross  pub- 


know  the  sales  figures. 

*  *  * 

Chesterfieldian  Profits 

Listening  to  the  department  store 
sales  promotion  men,  we  found 
ourself  worrying  moodily  over  the 
future  of  advertising.  The  chairman 
of  the  session  was  lamenting  pub¬ 


licity  expense  of  between  three  and  jj^jy  ^he  failure  of  good  taste  in  na- 


four  per  cent. 

It  is  fairly  simple  to  devise  a  sys¬ 
tem  for  checking  the  results  of  each 
day’s  advertising,  not  so  simple  to 
know  how  to  use  the  information  af¬ 
ter  it  begins  to  pile  up.  A  danger  is 
that  of  making  the  tabulation  so  com¬ 
plicated  as  to  swamp  the  user  under 
details  that  point  in  different  direc- 
tioos— to  say  nothing  of  being  unduly 
laborious  to  keep  up  to  date.  One  way 
of  adapting  a  system  to  an  individual 
store  is  to  start  with  all  possible  data, 
and  then  cut  down  on  everything  that 
can  be  spared. 

One  system  in  use  starts  with  a  ser¬ 
ies  of  index  cards,  separate  for  each 
department,  on  each  of  which  one 


tional  advertising,  as  exemplified  in 
Chesterfield  cigarette  advertising,  to 
make  sales  gains  equal  to  those  pro¬ 
duced  by  a  more  raucous  competitor. 
Estimates  of  sales  in  billions  of  cigar¬ 
ettes,  which  he  cited,  bore  out  his 
lament. 

Fortunately,  the  actual  financial  re¬ 
port  of  Liggett  &  Myers,  Chesterfield 
mEiker,  tells  a  more  cheerful  story. 
The  Chesterfieldian  copy  was  good 
enough  to  help  that  firm  make  $24,- 
207,632  of  net  income  after  taxes  in 
1936 — the  highest  earnings  of  all  time. 
The  figure  is  $7,350,000  higher  than  in 
1935,  more  than  $4,100,000  higher  than 
in  1934,  and  even  $205,000  higher  than 
the  previous  record  earnings  of  1930. 


day’s  advertising  for  that  department  in  addition,  the  company  in  1936 
listed.  Essential  information  is:  earned  some  $4,200,000  for  the  Federal 


date,  and  day  of  the  week;  merchan¬ 
dise  advertised,  its  regular  price  and 
its  advertised  price;  normal  sales  for 
the  department  for  that  day,  and  actual 
sales  for  first,  second,  and  third  days 
following  publication;  newspaper  used, 
number  of  lines  of  space,  and  cost 
charged  to  the  department.  Weather, 
good  or  bad,  may  also  be  listed.  One 
may  add  any  number  of  details  about 
the  type  of  copy,  position  occupied, 
illustrations,  etc.;  or  one  may  leave 
much  of  that  to  photostats  of  the  ads, 
bringing  them  down  to  convenient  size 
and  more  permanent  form  than  a 
collection  of  newspaper  pages. 

From  this  data  it  is  easy  to  calculate 
the  total  sales  of  the  department  and 
the  percentage  which  the  advertising 
cost  bears  to  the  sales.  Experience 
will  show  whether,  in  a  particular 
city  and  store,  the  two-day  figure  or 
the  three-day  figime  gives  more  reli¬ 
able  information. 

Institutional  advertising,  as  well  as 
headings  and  such,  which  cannot  be 
broken  up  and  charged  to  depart¬ 
ments,  must  be  accotmted  for  sepa¬ 
rately,  and  considered  only  in  their 
relation  to  total  volume  of  advertising 
and  total  store  sales. 

•  *  * 

From  there  on,  the  advertising  di¬ 
rector  and  other  store  executives  may 
go  as  far  as  they  like  in  analyzing  and 
tabulating  this  data.  One  may  tabu¬ 
late  the  advertising  percentages  for 
all  insertions  in  one  newspaper  against 
those  in  another,  provided  he  uses 
good  judgment  in  studying  all  the 
factors  present;  and  he  may  bring  his 
comparisons  down  to  departments  to 
see  which  paper  does  best  for  certain 
kinds  of  goods.  He  may  compare 
department  against  department,  to 
show  which  are  getting  best  results 
from  their  advertising  expenditures — 
and  also,  in  reverse,  which  depart¬ 
ments  are  getting  the  poorest  results — 
presumably  from  offering  the  wrong 
goods  at  the  wrong  time,  failing  to  tie 
in  display  and  selling  efforts  with  the 
newspaper  advertising,  etc.  Cumula¬ 
tive  results  for  a  month  or  longer  will 


government. 

Even  if  Camels  and  other  R.  J.  Rey¬ 
nolds  products  did  earn  $29,253,135  in 
1936,  as  reported  here  last  week,  Lig¬ 
gett  &  Myers  has  plenty  of  reason  to 
felicitate  itself.  Twenty-four  million 
dollars  is  a  powerful  argument  in 
favor  of  copy  that  pulls  without  try¬ 
ing  to  yank. 


Lining  Up  for  Drug  Bill 

A  MERICAN  Association  of  Adver- 
•aA  Using  Agencies  lined  up  this  week 
in  favor  of  enactment  of  S.5,  the  new 
version  of  the  Copeland  food  and 
drugs  bill.  John  Benson,  Foiu:-A 
president,  writing  to  Senator  Cope¬ 
land  on  behalf  of  “our  p)eople,”  termed 
the  new  measure  a  masterpiece  in 
“protection  to  the  consumer  with  a 
minimum  of  handicap  to  honest  busi¬ 
ness  and  reliable  advertising.” 

Going  a  step  beyond  the  Proprietary 
AssociaUon,  whose  Executive  Com¬ 
mittee  gave  indorsement  but  urged  a 
dozen  amendments,  Mr.  Benson’s  let¬ 
ter  asked  only  one  change,  and  that 
with  hesitation,  “as  the  bill  as  a  whole 
is  so  very  satisfactory,  and  we  do  not 
want  to  obstruct  its  passage  in  any 
way.”  This  one  change  would  limit 
the  ban  on  false  advertising  to  state¬ 
ments  which  are  “false  or  misleading 
in  any  particular  affecting  the  public 
health”  (suggested  amendment  itali¬ 
cized). 


sales  manager  of  Lovely  Lady,  Inc., 
Chicago  cosmetic  manufacturer.  The 
account  is  being  placed  by  Kirtland- 
Engel  Company,  Chicago. 

C.  Fred  Ross  has  joined  Kelly  & 
Stuhlman,  Inc.,  St.  Louis,  as  accoxmt 
executive.  He  has  been  identified  with 
agency  work  in  New  York  for  20 
years. 

Los  Angeles  offices  of  Ruthrauff  & 
Ryan,  Inc.,  have  been  moved  to  the 
Taft  Bldg.,  Hollywood,  where  en¬ 
larged  facilities  are  provided.  Cecil 
Underwood,  former  NBC  program  di¬ 
rector,  who  joined  the  agency  some 
time  ago,  has  been  transferred  to 
Hollywood  to  head  the  radio  depart¬ 
ment,  and  is  personally  producing  the 
A1  Jolson  program  for  Rinso-Life- 
buoy, 

C.  F.  Southward  has  been  re¬ 
appointed  executive  secretary  of  the 
Chicago  Federated  Advertising  Club. 

W.  E.  Lawson,  with  the  advertising 
and  sales  divisions  of  the  Selby  Shoe 
Company,  Portsmouth,  Ohio,  for  the 
past  five  years,  has  been  appointed 
manager  of  sales  promotion. 

Review  of  Reviews  has  apptointed 
N.  Frederick  Foote  of  120  Boylston 
Street,  Boston,  as  New  England 
manager. 

Edward  W.  Power,  formerly  of 
Doremus  &  Co.,  is  now  associated  with 
Charles  W.  Hoyt  Company,  Inc.,  New 
York,  in  an  executive  capacity. 

Two  advertising  and  merchandising 
executives  have  been  added  by  the 
Commercial  Division  of  Doremus  & 
Co.,  Inc.,  Boston  office;  Watson  M. 
Gordon,  for  many  years  advertising 
manager  of  the  S.  D.  Warren  Com¬ 
pany,  and  Nathan  W.  Edson,  recently 
connected  with  Bliss,  Fabyan  &  Co. 
Mr.  Gordon  will  be  in  charge  of  mer¬ 
chandising  and  sales  promotion  plans 
and  will  be  a  member  of  the  agency’s 
recently  organized  Creative  Policy 
Committee.  Mr.  Edson  will  act  as 
merchandising  consultant  and  account 
executive. 

Stanley  H.  Oshan  has  resigned  from 
Hirshon-Garfield,  Advertising,  New 
York  agency,  and  will  join  Oneida 


Paper  Products,  Inc.,  601  West  26th 
Street,  New  York  City,  as  manager  of 
advertising  and  promotion.  Oneida’s 
advertising,  for  the  present,  will  be 
placed  direct. 

Melvin  C.  Roher  has  joined  the 
advertising  staff  of  the  Eastern  office 
of  the  St.  Louis  Globe-Democrat.  Mr. 
Roher  was  successively  national  ad¬ 
vertising  manager  of  the  Baltimore 
Post  and  Washington  News,  and  was 
more  recently  with  the  Columbus 
Citizen. 

Cary  F.  Denny  has  joined  the  staff 
of  the  Simpers  Company,  Inc.,  New 
York.  Mr.  Denny  served  with  the 
New  York  office  of  Richardson,  Alley 
&  Richards  Company  for  six  years  and 
later  with  Geyer,  Cornell  &  Newell, 
Inc. 

Louis  J.  Gordon,  identified  with  the 
sales  activities  of  Oldetyme  Distillers 
since  the  inception  of  the  company, 
has  resigned.  A.  William  Herbst,  for¬ 
merly  with  Distillers  &  Brewers  Cor¬ 
poration  of  America,  has  taken  over 
Mr.  Gordon’s  duties. 

Paul  Cornell,  chairman  of  the  board 
of  the  American  Association  of  Ad¬ 
vertising  Agencies  and  president  of 
the  advertising  agency  of  Geyer,  Cor¬ 
nell  &  Newell,  has  been  appointed  to 
the  board  of  directors  of  the  Child 
Welfare  League  of  America,  it  is  an- 
noimced  by  Dr.  C.  C.  Carstens,  execu¬ 
tive  director  of  the  league. 

Harold  Monahan,  a  member  of  the 
editorial  staff  of  Advertising  Age, 
Chicago,  for  seven  years,  has  resigned 
as  Eastern  editor  with  headquarters 
in  New  York,  effective  Feb.  1. 
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Solicitors  Sometimes 
Hate  to  Go  Bock 

IT  is  a  real  ordeal  to  open  the 
door  on  a  good  customer, 
when  the  last  ad  came  out 
looking  “sour.” 

Various  things  may  have  been 
wrong  in  the  mechanical  de¬ 
partments  of  the  paper,  but 
the  hard  working  contact  man 
has  to  take  the  advertiser’s 
sarcastic  bawl  out — ^has  to  try 
to  win  him  back  to  good  humor 
and  more  space. 

A  change  to  Certified  Mats 
often  does  a  lot  to  keep  adver¬ 
tisers  happy  and  solicitors  un¬ 
ashamed  of  the  papers  they 
represent. 

For  dependable  stereotyping, 
rely  on  Certijied  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madhea  Ava.,  Naw  York,  N.  Y. 
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FIRMS  UNITE  ON  AIR 
CONDITIONING  THEME 


SIR  ROBERT  HARMSWORTH  Harry  H.  Scott,  Sr.,  66,  Wisconsin 

-  newspaper  publisher  for  35  years,  died 

Brother  of  Lord*  Rothermere  and  of  pneumonia  Jan.  13.  Scott  formerly 


Manufacturers  Association  Outlines 
Schedule  for  Adrertising  Copy 
to  Aroid  Confusing 
Public 


Northcliffe  Dies  at  66 

Sir  Robert  Leicester  Harmsworth, 


edited  the  Buffalo  County  (Wis.) 
News  and  for  the  last  few  years  was 


66,  publisher  and  member  of  a  family  editor  of  the  Mondori  (WU.)  Rodio- 
of  five  brothers,  including  Lord  Roth-  gram,  which  he  established. 


ermere  and  the  late  Lord  Northcliffe,  Harry  C.  Green,  veteran  newspaper- 


Chicago,  Jan.  18— The  unique  but  newspapers,  died  Jan.  19  after  a 


which  controlled  more  than  77  British  man  and  political  writer,  died  in  Sara- 


‘Sm6s’  With  Insurance 
Policies  Ruled  Out 

Harrisburg,  Pa.,  Jan.  19— Pennsyl¬ 
vania  Insurance  Commissioner  Owen 
B.  Hunt  has  issued  a  memorandum  to 
insurance  companies  ordering  the 
separation  of  newspaper  subscriptions 
and  policies.  From  the  viewpoint  of 


sensible  policy  of  a  comparatively  illness.  Sir  Robert  was  a  member 


long  sota,  Fla.,  of  a  heart  ailment  He  had  insurance  department  the  offerine 
sr  of  worked  at  various  times  on  the  El-  of  free  policies  with  subscriptions  vio- 


young  indust^  getting  together  on  Parliament  from  1900  to  1922.  He  was  tnira  (N.  Y.)  Advertiser,  the  Pitts-  istes  the  anti-discriminatory  sections 
an  agreed  program  of  advertising  knighted  in  1918  by  King  George,  burgh  Post,  the  New  York  Morning  of  the  insurance  statutes,  which  forbid 


themes  for  its  entire  membership,  was  Fourth  of  five  sons  bom  to  Alfred  Journal,  the  New  York  World  and  the  discrimination  in  rates  between  indi 

111  .1  •  1.  1.  .  A-  TT _ Al^  _ -A— 1_1 1 T  .  s  «  .  •  .• 


revealed  here  this  week  by  the  Air  Harmsworth,  a  poverty  stricken  bar-  Pittsburgh  Leader. 


Conditioning  Manufacturers’  Asso-  rister,  Sir  Robert  created  British  Benjamin  F.  Tilunghast,  85,  editor 


viduals  eligible  for  the  same  policy. 
“It  is  necessary,  therefore,  that  all 


elation.  A  “theme  schedule”  has  been  newspaper  history  in  1920  when  he  of  the  Davenport  (la.)  Democrat  for  such  policies  be  available  to  appli- 

00  o  4^1  ^  VvrMlf«ll4  _  -1* 1  T ^  — ...ZaL.— ..A  _ _ Z 


prepared  by  a  special  association  com-  bought  the  Western  Morning  News.  3(1  years,  died  Jan.  11  in  Crescent  City,  cants  without  any  requirement  of 


covering  all  advertising  in  This  made  the  77th  paper  to  come  fla. 


1937  and  designed  for  use  by  sup-  into  the  hands  of  the  five  Harms- 
pliers  of  material  to  the  industry,  as  worth  brothers,  who  for  their  bril- 


subscription  to  any  publication,  and 


Anthony  C.  Rowsey,  60,  former  city  rio  applicant  who  does  not  be- 

editor,  Tucson  (Ariz.)  Star  and  Citi-  come  a  subscriber  to  the  paper  be 


well  as  by  association  members.  liant  work  in  the  field  of  journalism  Glendale  (Cal.)  Press  charged  a  higher  premium  rate  than 

“Manufacturers  have  a  perfectly  were  awarded  two  viscountcies,  a  .  .  . ‘  u.._- 


Manufacturers  have  a  ^rt^Uy  were  awarded  two  viscountcies,  a  before  its  consolidation  with  the  News,  one  who  does  subscribe,”  Hunt  said, 
natural  and  understodable  habit  of  baronetcy,  several  Cabinet  posts  and  bis  home  at  La  Cres-  “Applicants  for  insurance  polides 


producing  competitive  programs  of  member^ip  in  the  British  House  of  r’l 

advertising  that  actually  serve  to  slow  Commons.  _  ’ 


must  be  kept  entirely  separate  from 


advertising  that  actually  serve  to  slow  Commons.  ’  ’  _  cc  j  -  t  applications  for  subscriptions  to  any 

up  purchases  by  disturbing  and  con-  During  his  career  he  was  also  a  Charlk  H.  '^ipnct,  M,  dean  of  the  publication.  The  charges  for  the  in¬ 
fusing  prospects  through  claims  and  chairman  of  Consolidated  Press,  chair-  ^  „  , ,  j?  Nornstowm  guj.gjice  policy  must  also  be  separate 


coimter-claims,”  it  was  explained.  man  of  the  Field  Press  and  a  director  (P^-)  Times  Herald,  died  of  pneu 


“The  ACMA’s  recommended  program  of  the  Amalgamated  Press. 


on  the  contrary,  adheres  to  the  basic  in  1929  he  and  his  brother,  Harold, 


monia  Jan.  14. 

William  N.  Clark,  79,  who  pub- 


surance  policy  must  also  be  separate. 

“No  advertising,  literature  or  other 
informational  matter  may  state  that 
the  insurance  is  available  only  to 


advantages  of  air  conditioning,  fea-  donated  a  prize  known  as  the  Field  lished  the  Mulberry  Reporter,  weekly  those  who  subscribe  to  the  publica- 
tures  specif  selling  opportimities  at  Internationa  Trophy  to  the  winner  newspaper  of  Mulberry,  tad.,  since  tion.  Inasmuch  as  only  duly  licensed 


the  appropriate  seasons  and  in  general  gf  ^  special  outboard  motor  race  in  1890,  is  dead  after  a  long  illnesSc 
wiU  guide  manufacturers  ^d  sup-  Detroit.  Fred  Haislet,  74,  former  Ba 

pliers  in  telling  a  united,  authoritative  County,  Wis.,  editor,  died  at  the  Pi 

story  about  an  mdy^try  that  is  com-  /lais.V*.  ers’  Home  at  Colorado  Springs,  C 

paratively  new  m  its  human  comfort  qllUarP  recenUy.  He  was  publisher  at  vai 


insurance  companies  are  permitted  to 


Fred  Haislet,  74,  former  Barron  issue  insurance,  the  insurance  con- 
Coimty,  Wis.,  editor,  died  at  the  Print-  pany  assumes  entire  responsibility  for 


paratively  new  in  its  human  comfort 
applications.” 

Nothing  in  the  program  will  deter 
an  individual  manufacturer  from  going 
into  full  details  about  his  own  moth¬ 


ers’  Home  at  Colorado  Springs,  Colo.,  the  policy,  and  no  reference  to  the 
recently.  He  was  publisher  at  various  newspaper  may  appear  on  the  policy. 


times  of  the  Turtle  Lake  (Wis.)  Bugle,  “It  has  been  suggested  in  this  con- 


HOSKINS  van  HOOSER,  35,  Dallas  (Wis.)  Index,  Barron  (Wis.)  nection  that  solicitation  for  policies 

comntroller  and  assistant  trea-  _ _ i  n.---  r  _i._  /xxr:- \  1 _ __  1 _  _ _ _ 


An  j  *  *  comptroUer  and  assistant  trea-  ^vetes  and  Rice  Lake  (Wis.)  Union.  could  be  carried  on  by  persons  not 

into  full  de^  ateut  his  oym  meth-  surer  of  the  Tunes  Prmting  Company  Frances  Bodenheim  French  29  licensed  as  insurance  agents,  and  the 

o<k  and^uipment.  It  WM  pomted  out  which  publishes  the  Chattanooga  poUcies  or  premiums  turned  in  to  the 

The  “imnimum  defimtion”  for  true  (Tenn.)  Times,  died  Jan.  19,  after  two  weeks  ago  a  newspapw  con  ^  ^brouiih  other  ner 

air  conditioning  wUl  be  used  wherever  three  weeks’  iUness  of  heart  trouble,  Vf  son^^iX 


could  be  carried  on  by  persons  not 
licensed  as  insurance  agents,  and  the 
policies  or  premiums  turned  in  to  the 


possible  in  advertising  and  promotion  Joseph  Ani 
copy.  “Summer  conditioning”  is  de-  tnr-in-phiaf  : 
scribed  as  at  least  the  cooling,  de-  j  m 
humidification  and  circulating  of  air. 

"Winter  conditioning”  is  at  least  heat- 

tag,  humidification  and  circulating.  F^ran^ 


Joseph  Antoine  Gauthier,  61,  edi-  „  .  rtTuv 

tor-ta-chief  of  the  French  language  ,  E.  L^.  wife  of  John  E 

daUy  newspaper,  Montreal  La  Patrie,  publishers  represent 


Company,  committed  suicide  Jan.  15.  s®*'®  duly  licensed.  TTie  insuraim 


Mrs.  John  R  Lutz,  wife  of  John  R  however,  that  all  solk- 

_ _ Kiukorc’  applicaUoiis  for  insurance  poll- 


L,uii,  v-mcagu  puoiiaiicis  icnicaciiui-  .  ,,  nratnium  eollectnr. 

tive,  died  at  her  home  in  Kemlworth, 

ni  T„„  19  cKo  bc  hcciised  as  _ agents_  of  the  compRiiy 


_  ■  ■  --  e  Hl-t  1-2-  Besides  her  husband,  she 

FREDraK^  Richards^,  75,  former  survived  by  one  daughter,  Mrs. 


issuing  the  policy,”  the  Pennsylvania 


Year-round  conditioning”  is  de-  head  of  the  Chwago  Daily  News  art  ^  Boyd,  Chicago,  and  one  sis-  head  declared. 


scribed  as  the  proper  combining  of  the  department,  died  Jan.  15  in  New  York,  jy|j.g  Fred  Parsons,  wife  of  Fred 


seasonal  functions.  Advertisers  are  Elmore  W.  Morgan,  68,  veteran  Parsons,  Chicago  manager  of  Bryant, 


planning  to  differentiate  between  the  Western  Union  press  telegrapher  and  Griffith  and  Brunson,  tac.,  publi^ers’ 


various  processes  wherever  copy  per¬ 
mits. 

“Buy  and  install  now”  will  be  em- 


manager  of  the  Western  Union  office  representatives. 

at  the  Chicago  American,  died  Jan.  17.  _ 

Edward  F.  Wilkerson,  for  more  than  -koz-nic  ssu  1 


phasized  as  the  princip^  advertising  20  years  an  executive  in  the  Denver 
taeme  for  Mar^,^  April  and  May.  advertising  department,  died  re- 


“Urgent  necessity”  js  the  rwom-  pneumonia  and 

mended  theme  for  mid-May  and  June  jjome  in  Denver, 

copy.  For  the  remainder  of  the  year,  years  ago. 
suggested  copy  will  feature  year- 

round  advantages,  such  as  health,  em-  inceot  L.  (Dwens,  5 


20  years  an  executive  in  the  Denver  MILWAUKEE  EDITION 

Post  advertising  department,  died  re-  Chicago  Tribune,  whi<m  h^ 

cently  of  pneumonia  and  heart  trouble  published  a  Milwaimee  edition  for  the 


He  retired  l^'st  seven  years  with  a  staff  of  six  or 
more  in  its  local  office  to  handle  the 


Vincent  L.  Owens,  57,  staff  artist 

has  reduced  its  staff  to  one  corre- 


pteTe  eSetaeJ  »re:;u,mer  W  iCmton  L  ^th, 

fon, . .  .  W^uke.  cor,Psp«nde„,,  wlU  continue 


The  final  quarter  of  1936  was  the  telligencer,  died  sud^nly,  Jan.  13.  capacity.  The  paper  has 


best  in  the  industry’s  history  and  1937  James  Arthur  Peterson,  51,  Phila-  dropped  its  special  sport  service  from 
will  exceed  any  previous  year,  accord-  delphia  Daily  News  editorial  staff  Milwaukee,  as  well  as  its  society  col- 
ing  to  W.  B.  Henderson,  ACMA  ex-  member,  died  Jan.  14  at  his  home  in  and  its  many  columns  of  local 


ecutive  vice-president. 


member,  died  Jan.  14  at  his  home  in  umn  and  its  many  columns  of  local 
Philadelphia  of  a  heart  attack.  He  from  the  Milwaukee  Edition, 


HOOVER  ATTACKS  “FERRETS” 

Princeton,  Jan.  19 — An  attack  on 
modem  press  methods  was  made  to- 


'■rcoDi7T«»  previously  worked  on  newspapers  gtill  so  marked  and  distributed. 
rtKKtia  ui  Milwaukee,  Chicago  and  Cleveland. 


M.  F.  Bissell,  68,  publisher,  Bangor 
(Mich.)  Advance  for  27  years,  and 


day  by  J.  Edgar  Hoover,  director  of  Mrs.  Bissell  were  killed  in  an  automo- 
the  Federal  Bureau  of  tavestiga-  bUe  accident  in  Kentucky.  Funeral 


Rebuilt  Presses 


tion,  in  an  interview  appearmg  m  services  were  held  in  Bangor,  Jan.  13. 
the  Daily  Princetonian.  “The  great  v  i  n>noTr.„  qt 


M  Walter  E.  J.  O’Brien,  37,  Detroit 

evil  of  the  press  today  is  the  growmg  j.  i  -j  n-c  j 

J  t  advertismg  man  formerly  identified 


BLACK  AND  COLOR 


tendency  of  some  elements  to  print 

utterlv  false  and  fantastic  stories  ^°^®  Falcon  Motors, 

^  iff* »  died  of  a  heart  attack  at  his  home  in 


without  any  basis  in  fact,”  Hoover  q 

declared.  Only  a  few  “wastebasket  y  •  • 

ferrets”  with  “mental  halitosis”  are  to  E’rank  McHale,  dramatic  critic  of 
blame,  since  they  help  to  contaminate  die  old  New  York  Clipper  and  for  45 


ith  Dodge  Bros,  and  Falcon  Motors,  SCOTT  Modem  High  Speed  Steel 
ed  of  a  heart  attack  at  his  home  in  Cylinder  Roller  Bearing  Unit  Presses 
at  city  Jan.  9.  in  various  capacities,  with  substme- 

Frank  McHale,  dramatic  critic  of  *"«•  ^®®^® 


other  papers,  he  said  in  declaring  it  is  manager  of  the  technical  books 

not  his  intention  to  paint  the  entire  ffivision  of  the  McGraw-Hill  Publica- 


newspaper  world  blacL  He  expressed  dons,  died  recently  at  St.  Vincent’s 


SCOTT  24  and  32  page  presses. 
HOB  and  GOSS  32  page  presses. 

I  HOE  “Super  Speed”  Unit  Octuple 


gratitude  to  the  better  newspapers  hospital,  Montclair,  N.  J,,  after  a  brief  I  with  substnicture  and  rceli. 


for  their  cooperation  in  withholding  illness 


stories  which  would  have  been  fatal  Col.  Fred  J.  Buck,  89,  former  well-  tuple  Press, 
to  the  efforts  of  his  G-men.  known  Michigan  newspaperman  and 

WE’iriri  V  ^®  Civil  War  veteran  of  Luding-  Available  for  early  delivery 

DAILY  TO  WEEKLY  ton,  Mich.,  died  in  that  city  Jan.  13. 

"nie  Phillipsburg  (Northwest  Jer-  Col.  Buck  was  a  former  editor  of  the  1|7AITI7D  CPftTT  IL  POMPANV 
sey)  Daily  Star,  after  operating  as  a  Sault  Ste.  Marie  News,  Adrian  Times,  OLUl  1  OC  LUmrAni 

daily  since  the  end  of  Nov.,  1936,  has  Hudson  Gazette,  and  Scottville  Enter-  M«in  ofic«  &  F«ci*ry . Plainfield,  N.  j. 

returned  to  the  weekly  field.  prise.  York  . . .  Wwt  4itt  street 


DUPLEX  “Super  Duty”  Unit  Oc- 
tuple  Press. 


DAILY  TO  WEEKLY 


Available  for  early  delivery 


The  Phillipsburg  (Northwest  Jer-  Col.  Buck  was  a  former  editor  of  the 
sey)  Daily  Star,  after  operating  as  a  Sault  Ste.  Marie  News,  Adrian  Times, 


returned  to  the  weekly  field. 


New  York  OAco . 230  West  41tt  Street 


?  &r§  ?  g^g^i  1  s  p:i  jt 


Editor  &  Publisher  for  January  23,  1937 


SI 


editor  &  PUBLISHER 

Classified  Advertising 

Legal  Notice 

pirntut  to  the  Oherter  and  By-laws,  the 
annual  meeting  of  the  Stockholders  of 
the  editor  &  PUBLISHER  COMPANY 
will  be  held  in  the  offices  of  the  company, 
Saite  1700,  Times  Building,  Times  Square, 
Sew  York.  N.  Y.,  at  11:00  A.M.  on  Wed¬ 
nesday,  January  27  th,  1037,  for  the  trans¬ 
action  of  such  buBiness  as  may  legally 
come  before  the  meeting. 

James  Wright  Brown,  Jr., 
January  15,  1037.  Secretary. 

Buaineaa  OpportWBitiea _ 

ibis  editor  with  $10,000  upward  wants 
share  in  solid  small  daily,  preferably  Eaat 
or  Southeast.  Might  consider  weekly 
grossing  over  $15,000.  Box  1727,  Editor 
$  Publisher. 

Controlling  interest  in  successful  money- 
nuking  daily.  $50,000  cash  to  handle. 
Present  owner  wants  to  be  relieved  of 
responsibility  and  would  consider  taking 
in  CO  publisher  if  would  be  financially 
able  to  handle,  and  knows  the  business. 
All  communications  in  confidence.  Box 
1725,  Editor  &  Publisher. 

Wnnted — To  communicate  with  investing 
publisher  who  would  like  to  invest  up  to 
$40,000  in  buying  outright  33'year-old 
newspaper,  now  daily,  in  growing  Missis¬ 
sippi  city  of  15.000.  Can  handle  with 
$15,000  cash;  balance  on  terms.  Is  pay¬ 
ing  property  whose  revenue  can  be  greatly 
increased  with  new  capital  and  new  man- 
sgement.  Earnest  Watson,  care  McColgan 
Hotel,  McComb,  Mississippi. 

_ Nmwspmpmr  Brokers _ 

Desirahla  dally  papers,  middlewest.  middle 
sooth,  Pennsylvania.  Fertile  field,  good 
equipment,  earning  profit.  Price,  terms, 
reasonable.  Also  some  bargains  in  week¬ 
lies.  J.  B.  Shale,  Times  Building,  New 
York. 

tillable  and  confldantlal  service,  handling 
dailies  and  weeklies.  Many  years  pra«- 
tieal  experience.  Len  Feighner  Agency, 
Nashville,  Mich. 

Have  clients  in  good  cash  position  to  pur¬ 
chase  daily  papers  East  of  Mississippi. 
Correspondence  strictly  confidential. 

NEWSPAPER  APPRAISAL  OORP’N. 
Times  Bldg.  Times  Square  New  York 

Circulation  Promotion 

Morrison  Plan 

N'ewspaperdom’s  Leading  Circulation  Bnildora 
"That  Plan  That  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  Iowa 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO..  Oeei- 
dental  Bldg.,  Indianapolis. 


15  Years  Doing  One  Thing  Well 
E  SAM  ELY  ORGANIZATION 
Clean  Newspaper  Circulation  Builders 
K  of  P  Bldg.,  Indianapolis,  Indiana 
"WE  SATISFY" 

Bonded  Campalgpia  Succeed  —  Hudson  De 
Priest  &  Associates  World’s  Record  Cir¬ 
culation  Builders,  240  Fifth  Ave.,  N.Y.O. 

_ Newspaper  For  Sale _ 

Bast  Coast  weekly  newspaper  for  sale.  Ex¬ 
panding  and  exclusive  territory.  Wide 
reader  appeal  and  editorial  prestige.  Down 
payment  $10,000  absolute  requirement. 
Box  1729,  Editor  &  Publisher. 

Newspapers  Wanted 

It  yon  have  a  newspaper  for  sale,  we  can 
■ell  it  for  yon  and  get  what  it  is  worth. 
Len  Feighner  Agency,  Nashville,  Mich. 


CAPABLE  MEN 

(AMD  WOMEN) 

Promptly  Racommendsd 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  AUIed  Fields 

Qoaftffeafions,  photct,  and  references 
on  fife. 

FERNALD'S  exchange.  INC. 

as^r  EDITOR  tt  PUBUBKER  servioo. 
1701  Times  Bldg.,  Times  Square,  N.  T.  O. 
WX.  M.  WILSON,  Mgr. 


_ Advertising  Home  Study 

The  advertising  minded  newspaper  man  and 
printer  makes  the  most  money.  Many 
newspaper  and  advertising  men  have 
graduated  from  this  long  established 
school.  Conunon  school  education  suffi¬ 
cient.  Sand  for  free  booklet  outlining 
home  study  course  and  requiremenis. 
PAOE-DAVI8  SCHOOL  OF  ADVERTI8- 
INO,  3601  Michigan  Ave.,  Dept.  2921, 
Chicago,  Ill. 

Commercial  Photography 

Commercial  Marine  photos,  for  advertising 
folders,  suitable  for  illustrations,  post¬ 
cards,  also  nature  subjects,'  street  scenes, 
railways.  Write  for  prices  and  detaila  to 
A.  Qesry  Johnson,  Photo  Journalist, 
1718 — 19th  8t.,  N.W.,  Wash.,  D.C. 


Help  Wanted 


The  largest  and  oldest  advertis¬ 
ing  organization  of  its  kind  offers 
real  opportunity  to  a  limited 
number  of  additional  young  aggres¬ 
sive,  able  and  dependable  fea¬ 
ture  advertising  Kslesmen.  Experi- 
ence  in  selling  advertising,  either 
features  or  regular,  helpful  but 
not  essential.  If  you  possess 
sales  ability  and  character,  we  can 
train  you  in  this  most  remunerative 
line  of  endeavor.  Work  in  all  parts 
of  the  country  and  a  real  future 
with  substantial  earnings  if  you 
qualify  and  will  apply  yourself. 
In  replying  give  all  particulars  re¬ 
garding  age  and  past  experience. 
At  least  three  gilt  edge  references 
must  be  furnished  with  application. 

THOMAS  W.  BRIGGS  CO., 
Colombian  Mutual  Tower, 
Memphis,  Tennessee. 


Newspaper  Plant  Manager 
Knowledge  of  all  mechanical  departments 
and  production.  Must  be  good  adminis¬ 
trator.  Write  giving  detailed  informa¬ 
tion  as  to  positions  held  last  15  years, 
names  of  employers  and  duties  performed 
and  if  experienced  in  color  work.  Splen¬ 
did  future.  State  age  and  salary  require¬ 
ments.  Box  1701,  Editor  &  Publisher. 


Representative  Wanted. 

Can  place  immediately  a  man  who  is  well 
known  among  Publishers  and  Editors, 
and  one  who  has  built  for  himself  a 
reputation  among  them.  A  person  with 
syndicate  feature  selling  experience  pre¬ 
ferred  to  contract  exclusively  a  proven 
successful  feature  on  6  papers  yearly. 
You  must  be  able  to  sell  them  a  proposi¬ 
tion  (however,  same  is  run  on  the  paper 
without  cost  to  them).  Personal  inter¬ 
view  necessary.  Must  have  car.  Be 
able  to  finance  yourself  until  first  paper 
is  contracted.  Your  commission  will 
average  from  $250  to  $850  weekly.  Give 
full  particular  on  experience,  age  and 
etc.,  in  first  letter.  Box  1730,  Editor 
and  Publisher. 

Reporters,  2,  for  general  assignment  and  1 
expert  investigating  reporter  (or  daily 
located  in  eastern  Pennsylvania.  In  apply¬ 
ing  give  complete  details,  also  past  ex 
perience,  schooling,  age,  if  married,  when 
available  and  salary  desired.  Box  1715, 
Editor  &  Publisher. 

Young  filan  Wanted 

Two  to  five  years  out  of  college,  native  of 
smaller  city  preferred,  good  character, 
personality,  capacity  to  learn,  ability  to 
develop  as  a  copy  writer  of  financial  ad¬ 
vertising;  journalistic  training,  know¬ 
ledge  of  printing  production  and  direct 
mail  layouts  desirable;  give  full  informa¬ 
tion,  salary  expected,  photo.  Box  1721, 
Editor  &  Publisher, _ 

Wanted — Good  classified  promotion  man  for 
ninety  days.  Must  have  experience  in 
training  help.  Address  "Bigger,"  Box 
1720,  Editor  A  Publisher. 

Wanted;  Man  understanding  promotion  of 
trade  publication  in  new  field  with  tre¬ 
mendous  potentials.  Must  have  small 
working  capital.  Can  be  made  to  pay 
from  start.  Box  1702,  Editor  &  Publisher. 

Wanted:  First-clata  editorial  writer  for  In¬ 
dependent  daily  in  middle-sized  western 
city.  State  age,  experience,  present  salary 
and  enclose  samples  of  work.  Box  1664, 
Editor  &  Publisher. 

deeking  a  OonnectlonT  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  branch  of 
newspaper,  magasina,  advertiaing  agency 
or  kindred  work,  is  through  eur  personnel 
service. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  plaeunent  is  made. 

Write  for  a  registration  card  teday.  All 
correspondence  strictly  confidential. 

"We  Oonnect  the  Wires’’^ 

'  FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  A  PUBLISHER  service 

1708  Times  Bldg.,  Times  Square,  N.  Y.  O. 

Wm.  M,  Wilson,  Mgr, 


Situations  Wanted 

Advertising  Executive,  thorough  knowledge 
of  all  departments,  18  years'  practical 
experience  on  4  dailies  in  citiev  of  lUU,- 
000  and  over.  Highest  references,  age 
40,  married,  low  starting  salary.  Box 
1703.  Editor  A  Publisher, _ 

Advertising  man  (33)  twelve  years  experi¬ 
ence,  on  daily,  in  classified,  local  and 
national  departments  seeks  position  as  ad¬ 
vertising  manager  of  medium  sited  paper. 
Thorough  knowledge  of  business.  Good 
references.  EImployed.  Box  1640,  Editor 
A  Publisher. _ 

Advertising  Manager,  local  display,  compe¬ 
tent  leader  and  executive.  15  years' 
practical  selling  experience,  former  man¬ 
ager  large  southern  daily.  A-1  references, 
no  job  too  hard  to  tackle.  Age  36,  mar¬ 
ried.  willing,  hard-worker.  Moderate 
salary.  Box  1716,  Editor  A  Publisher. 

Advertising  and  merchandising  —  Age  37. 
married ;  aggressive,  capable,  successful 
record,  including  8  years  with  one  of  the 
largest  metropolitan  dailies.  Thoroughly 
experienced  in  all  branches  of  advertis¬ 
ing,  merchandising  and  training  of  men. 
Especially  qualified  in  national  accounts. 
Seeking  connection  in  sales  or  executive 
capacity.  Immediately  available.  Now  in 
N.  Y.  C.  A-1  references.  Box  1735,  Editor 
A  Publisher. 

Advertising  promotion  specialist  now  enT- 
ployed  more  than  ten  years  with  promi¬ 
nent  city  newspaper,  seeks  larger  eastern 
opportunity.  Seven  years’  farm  paper 
advertising  experience  also.  Has  a  well- 
proved,  successful  method  for  selling  any 
publication  and  its  market  to  advertisers. 
Personal  presentation  of  plan  available  in 
New  York  and  environs.  Box  1704,  Edi- 
tor  A  Publisher. _ 

All  ’Round  Advertiaing  Man,  unusual  practi¬ 
cal  experience.  Held  position  as  manager 
of  local,  national  and  classified  depart¬ 
ments;  directed  research  and  merchan¬ 
dising  departments,  edited  trade  publica¬ 
tion.  Employed  continuously  daily  news¬ 
papers  since  1920.  Creative  niind,  ex¬ 
cellent  copy  writer  all  classifications,  ace 
salesman.  Publisher  desiring  new  blood 
to  build  business  1937  should  arrange 
interview-.  Excellent  health,  39,  married. 
Salary  $75.  Box  1705,  Editor  A  Pub- 

lisher, _ 

amblttons,  traveled,  college  and  University 
trained  man,  26,  willing  to  go  anywhere 
to  break  into  publishing  in  editorial  ca¬ 
pacity  at  modest  salary.  Some  experience. 

Box  1731,  Editor  A  Publisher. _ 

Artist — Creative — versatile — Thoroughly  ex¬ 
perienced,  Agency,  Studio,  Industrial, 
Publishing  work.  Comprehensive  Lay¬ 
outs,  Copy  and  finished  Art.  Figure  work. 
Illustration,  Design,  Lettering.  Handle 
all  mediums.  Black,  White  and  Color- 
Good  Color  Sense.  Reasonable  salary. 
Location,  anywhere.  Box  1706,  Editor  A 

Publisher.  _ _ 

Assistant  Managing  Editor  in  New  York 
wants  managing  editor's  job  in  city  40,- 
000  to  200,000.  Known  for  ability  to 
organize  and  train  staff.  Box  1712,  Edi¬ 
tor  A  Publisher. 

Baslnesa  or  Advwtialiic  Manager  or  ass’t 
to  management.  18  years  successful  ex¬ 
perience.  Best  references.  42,  married. 
I  R.  Van  Aunnen,  R.  F.  D.  5,  Mansfield, 
Ohio^ _ _ 

Circulation — Do  you  need  a  good  City  or 
State  Circulator  1  Will  consider  Circula¬ 
tion  Management  of  smaller  paper.  Prefer 
second  paper  where  the  going  is  tough. 
Better  than  ten  years’  Metropolitan  ex¬ 
perience  in  all  phases.  Best  references. 
Box  1724,  Editor  A  Publisher. 

Circulation  Manager — Specialist  in  building 
strong  carrier  boy,  office  controlled,  or¬ 
ganisations.  Was  circulator  on  two  news¬ 
papers  of  over  40.000  home  delivered 
varied  experience  during  past  20  years  on 
morning,  evening,  Sunday  and  combina¬ 
tions,  handling  motor  routes,  newsdealers, 
mail,  etc.  Are  you  seeking  a  well  sea¬ 
soned  live-wire,  who  can  "pep"  up  the 
old  organization  and  regain  lost  ground? 
All  my  former  employers  will  attest  to 
ability  as  a  promoter  and  an  economist. 
Employed  at  present.  Been  here  several 
years  put  desirous  of  position  with 
broader  future.  Box  1667,  Editor  A 
Publisher. 


Situations  Wanted 


Editor,  hard-working  executive,  forceful  edi¬ 
torial  writer,  with  enviable  record  as 
newspaper  builder,  seeks  position  with 
live  daily  needing  expert  services.  Best 
references.  Box  1708,  Editor  A  Publisher. 

Editorial  writer  or  magazine  assistant. 
Age  45.  Married.  A.B.,  'Th.B.,  work  dona 
for  Ph.D.  Sixteen  years’  experience  aa 
general  assistant  editor  national  publish¬ 
ing  board:  weeklies,  monthlies.  Editoriala 
published  in  metropolitan  daily.  Box 
1598,  Editor  A  Publisher. 

High  calibre  man  seeks  position  as  general 
manager  or  managing  editor  of  newspaper 
in  city  of  25.000  to  200,000  population. 
Man  with  IDEAS,  tremendous  energy, 
"young"  but  seasoned,  versed  in  best 
newspaper  practices.  Ambitious,  conscien¬ 
tious,  sober.  College  graduate.  Married. 
Holds  responsible  editorial  position  on 
metropolitan  daily.  Box  1732,  Editor  A 
Publisher, _ 

Newspaperman,  city  experience,  wants  edi¬ 
torship  good  N.  Y.  State  country  weekly. 
Will  make  investment  with  practical 
printer  owning  paper.  Knows  advertising, 
circulation.  Address,  (or  details  or  inter¬ 
view.  Box  1630.  Editor  A  Publisher. 

Pennsylvania  Newsman,  25,  three  years  aa 
Harrisburg  correspondent.  Knows  Stata 
thoroughly.  Will  go  anywhere  as  reporter, 
feature  writer  or  salaried  correspondent. 
Box  1631,  Editor  A  Publisher. 

Position  Wanted — Anything  in  either  edi¬ 
torial  or  advertising  department  of 
daily;  15  years’  experience  in  both  on 
dailies  of  Louisiana,  Mississippi  and 
Texas.  Thoroughly  capable  writer:  hard 
worker;  good  salesman;  sober;  industri¬ 
ous.  Age  33;  married;  six-foot  blond; 
pleasing  personality.  Both  wife  and 
self  qualify  socially  to  make  friends  in 
best  class.  Will  go  anywhere,  but  pre¬ 
fer  West  around  Denver,  Colorado.  Only 
bonafide  offers  for  permanent  position 
considered;  cranky  and  eccentric  pub¬ 
lishers  who  cannot  keep  men.  do  not  an¬ 
swer.  Salary  not  less  than  $50  per 
week  to  start.  Earnest  Watson,  adver¬ 
tising  manager,  McComb  Daily  Journal. 
Address,  care  McColgan  Hotel,  McComb. 
Mississippi,  with  full  details.  Best  refer¬ 
ences  on  request. 

Publisher,  forceful  executive  with  enviable 
record  as  newspaper  builder,  seeks  posi¬ 
tion  with  live  daily.  Capable  of  taking 
full  charge  or  will  act  as  assistant  pub¬ 
lisher  or  business  manager.  Box  1707, 
Editor  A  Publisher. 

Reporter,  23,  1935  B.A.,  one  gear’s  reper- 
torial  experience.  Now  selling,  but  pre¬ 
fers  writing  to  talking.  Nominal  begin¬ 
ning  salary.  Will  go  anywhere  for  try¬ 
out.  Box  1710,  Editor  A  Publisher. 

Reporter,  24,  degree:  anxious  renounce 
wearying  unemployment  for  job  with  edi¬ 
tor  recognizing  creative  ability  and  am- 
bition.  Box  1733,  Editor  A  Publisher. 
Reporter — age  27 ;  married.  My  experience 
is  limited,  but  my  willingness  to  work  and 
my  desire  to  learn  is  strong.  Box  1711, 

Editor  A  Publisher. _ 

Young  man,  7  years  secretary-advertising 
experience,  metropolitan  papers  seeks 
opening  news  department  (reportorial). 
Box  1734.  Editor  A  Publisher. 

Mechanical  Eqnipment  For  Sale 

One,  80  to  100  H.P. — 230  volt  d.e.  variable 
speed  motor  with  second  geared  TH  N-P- 
motor.  Common  base  and  drive  gearing, 
complete  with  control  board  for  puah- 
button  operation.  For  printing  prese  or 
other  uses.  Box  1601,  Editor  A  Publisher. 


Photo>en$raTinc  Equipment  for  Sale 

E.  T.  SULLEBARGER  CO. 
Photo-engraving  Eqnipment  and  Metala 
116  John  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  lU. 


Newspaper  Supplies 


Circulation  mgr.,  or  Country  Circulation  mgr. 
I  know  both  city  and  country  circulation 
on  morning,  evening  and  Sunday,  and  eye- 
ninf?  only  newspapers.  Can  get  results 
either  with  or  without  prizes.  Now  em¬ 
ployed,  age  32.  Available  on  short 
notice.  Minimum  sralary  $75.00.  All  re¬ 
plies  confidential.  Box  1709,  Editor  A 
Publisher.  _ _ 

City  Editor:  Capable  taking  full  charge  of 
news  room,  wants  job  on  high-speed 
paper.  Twelve  years’  experience.  High- 
est  references.  Box  1713,  Editor  &  Pub- 
lisher. 

College  graduate,  business  experience.^  De¬ 
sires  reporting  work  anywhere.  AmbiDous 
to  succeed  through  hard,  honest  effort. 
Box  1669,  Editor  A  Publisher. _ 

Dealt  and  Make-Up  Man,  25.  formerly  con¬ 
nected  with  large  mid-western  daily.  De¬ 
pendable  and  adaptable,  would  welcome 
trial  period.  Available  at  once.  Box 
1717,  Editor  A  Publisher. 


Stereot^e  and  PreMroom  SnppUea — Electric 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Maaa. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

AU  negotiatiana  eon/Umtial 

Palmer,  Suter  &  Palmer 

350  Madison  Avt.  Now  York 

Buslnesi  EatahMihed  la  IIM 
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Editor  &  Publisher  for  January  23,  1937 


^  It  was  exactly  what  the  state  and 

MR  A  V  national  officials  were  supposed  to  pre- 

I  B  BA  I  lA  I  I^TI  Af  vent — and  all  we  saw  them  do  was 

Y  ya  B  vrait  idly  until  banks  closed  volun- 

tarily  .  .  .  when  they  couldn’t  raise 

withdrawable  deposits  left — and  those 

ifU  vJ  depositors  naturally  got  nothing. 

TT.^:?  “The  next  time  somebody  passes  a 

\  ,i  J  jg^  something  cannot  be  talked 
By  ARTHUR  ROBB  about,  we  have  a  strong  inclination 

,  ,  _  _  TtrcM  j-  u  1  Tir  lx  r,  Tiu  ii-  xu  f®  Start  a  paper  with  no  assets  and  no 

«  newspaperman  dies,  symbol  was  Walter  P.  PhUlips  ffie  (so  the  experiment  cannot  in- 

t  Y  ffiey  ^y  it  was  30  for  him.  pioneer  press  a^ociation  man  and  in-  ble  the 

I  know  what  the  phrase  means,  but  I  ventor  of  the  Phillips  code  used  for  ^^ance  of  a  nice  warm  jail  cell  that 

should  like  to  have  you  teU  me  why  more  than  M  years  by  Mor^  op-  ^  because  a  situa- 

they  use  30’  instead  of  35,  40,  or  erators.  Neither  30  nor  73,  the  ^hich  urgently  needed  a 

some  other  figure.  How  did  this  ex-  two  most  common  tele^aphic  abbre-  gi^  g„d  sunshine.” 

pression  happen  to  be  formed  around  viations,  appears  m  Mr.  Phillips  origi-  *  *  * 

the  figure.’”  nal  compilation,  probably  because  he  „ x» 


the  figure.’  ”  nal  compilation,  probably  because  he 

This  inquiry  comes  from  Joe  W.  considered  them  so  well  known  as  not 
Seacrest,  advertising  manager  of  the  to  need  a  place  in  his  “dictionary.” 


Lincoln  (Neb.)  Newspapers.  We  have 
no  conclusive  answer,  but  present  sev¬ 
eral  theories  sent  to  late  Marlen  E. 


considered  them  so  well  known  as  not  IT  ^^^RIENCE  suppo^  Mr.  Mun- 
to  need  a  place  in  his  “dictionary.”  gers  conclusion.  The  bank  ^ws 
*  ,  *  was  not  suppressed  m  New  York,  Chi- 

WDT  i'TXT/^  f  XI  1  cago,  Detroit  or  New  Orleans,  even 

RUING  again  of  Marlen  Pew,  xu  ..„u  xi.„ 

.  j  j  xi  X  xL  r«  though  the  newspapers  tried  to  pro- 

we  are  reminded  that  the  Penn-  x  x  Tu-  : _ x:x..x:___  xu_  j _ fx _ 


w.-w  — .w..  —  T  T  we  reiiiiiiueu  uiai  uie  *u^  ix^j  *Uix 

Pew  by  Charles  W.  Harper,  of  the  sylvania  Newspaper  Publishers  Asso-  .  nolirv  nf  FvfxrvhLlv 

Utica  (N.  Y.)  Press  staff  in  1932,  and  ciation  in  annual  convention  last  pZ  StatP  Str^t  Wnndward 

printed  then  in  this  column:  To  wit:  week,  awarded  in  his  name  and  ?  lxl!!^x’ 


, -  ciauuii  111  aiiiiuai  euiiveiiuuii  lasti  c*4ix4.x»x 

printed  then  in  this  column:  To  wit:  week,  awarded  in  his  name  and  ?^nnl 

1.  When  newspaper  stories  were  memory  a  scholarship  in  journalism  ^  H  ^a= 

written  and  set  by  hand,  a  period  was  at  Pennsylvania  State  College.  It  was 

indicated  by  “x”  in  the  manuscript  g  fine  and  thoughtful  act  Self-edu-  a„^^ 

copy;  the  end  of  a  paragraph  by  “xx”  cated  for  journalism  as  for  life,  Marlen  w 


9  — - - * - o--r—  —  cauTu  J.U1  juuiiidiidiii  oa  lur  me,  ivAdiieii 

and  the  end  of  the  story  by  the  sign  knew  well  the  advantages  given  a  ^  ..  Hamnnhld  tn  nr  nm 

•Vw  ”  Pnman  fnr  “VI”  i*  u*  i.  a  •  •  £  that  it  was  damnable  to  cause  or  con- 

XXX.  ivoman  lor  *>u,  voiina  man  hv  hivhpr  training  fnr  ..  .......... 


"xxx.”  Roman  lor  "SO."  young  man  by  higher  training  for  l-u  .  7  -  u  w.  .u  •  " 

2.  The  journalistic  symbol  has  both.  His  associates  are  gratified  by 

a  pecidiar  East  Indian  origin.  In  fijg  tribute,  and  wish  to  the  donors  anH^thp  informal  chaw- 

Bengali,  80”  means  farewell  ’  or  I  gmj  fije  recipient  of  the  gift  the  bless-  ^  ’  v,  u  i  v,  ^ 

<iuit  ”  An  English  officer  in  Calcutta  jngs  of  Marlen  Pew’s  great  spirit.  coh^  m,  ^nL  wS'e 


used  the  figures  at  the  end  of  a  letter 
he  sent  to  the  Elast  India  Company  in 


ing  pressure  than  solid  authentic  news 
reports,  and  much  more  destructive 


ne  seni  lo  me  JZxasi  xiiuia  ^-oiiipuuy  m  of  tho  cookovod  lawc  that  wo  - 

1758.  The  company,  using  the  figures  (  ot  tne  cockey^  laws  that  we  results. 

-  xt.  •  i-i-  X-  ^  J  xi.  **“on»  occasionally  enact  m  moments  of  *  •  * 

m  them  pubhcation,  made  them  30  op  fi„g„^igl  ^g^ 

by  mistake.  *1  u  r>  ^  mr  ^  n  1  A  S  an  instance  of  the  speed  of 

3.  Typesetting  machines  that  cast  too^ThionAo  Dnfto  rumor,  take  the  case  of  Look. 

their  type  in  slug  form,  used  to  set  a  .  •  ...x.j  c,,„„p®x„»  -nfi.mn  Tho  H®’"®  a  highly  interesting  picture 

maximum  length  of  line  known  to  ifijngjg  |g^  that^was  passed  in  1921  published  by  Gardner 

printers  as  30  pica  ems,  “30”  meaning  jx  „  --imioai^xxffxxriox.  fo..  A  Cowles,  Jr.,  and  John  Cowles,  of  Des 

the  end  of  the  line.  (Old-time  print-  newspaper  to  reflect  on  the  solvencv  Register  &  Tribune,  as  an  out¬ 
ers  dispute  this  version  with  the  claim  ,  „  „x;ii  r.r.  fho  hwhe  ca.rc  their  surplus  energies,  surplus 

that  the  symbol  long  antedates  slug-  f  editorial  materials,  or  something.  It 

casting  machines.)  mwf  it  did^n  «PP®®r®d  three  weeks  ago,  and  we 

4.  During  a  disaster,  information  ^  newenawr  nrinti>d  tho  infnrmatinn  ^^uow  of  no  new  publication  that  was 

was  being  wired  to  the  outside  world  ..  ,  ,  ^  nranartouc  x>nnditinn  closely  and  critically  examined  by 

by  a  telegrapher  whose  number  was  vg^al  Chicago  banks  during  that  newspapermen.  We  watched  a  group 
30,  and  who  remained  at  his  key  and  „  of  half  a  dozen  leafing  it  over  slowly 

aj  At-  £A  u-  -A  time — for  to  have  done  so  meant  as-  •  n  n  a  i  - 

met  death  after  his  assistants  had  fled.  «  al^  a  Pullman  car  two  weeks  ago,  pass- 

5.  Eyly  telegraph  ^Jont  hed  .  r'ta'e.SbElrl.T^U^loA”  jng  iudgetent  pictures  lepeut,  cep- 

code  of  them  own  for  sidelme  conver-  .  ..  „„,,_x’  •  npw«  ^ons,  color,  and  every  other  pomt  of 

sation  on  the  wire.  The  figure  “1”  appeal.  You  could  be  certain  that 


/x-Cij  X-  ■  X  makmg  it  a  criminal  offense  for  a  .  o  •  .  .p  m  u  . 

(Old-time  prmt-  „™__g_--  --fig-*  xu-  solvencv  Register  &  Tribune,  as  an  out- 

sion  with  the  claim  r  „  ^  •  x  ii  *u  u  l-  ^  lor  their  surplus  energies,  surplus 

X  J  X  1  of  a  bank,  is  still  on  the  books,  says  j-x  •  i  x  •  i  xu-  -  tx 

ng  antedates  slug-  Tur„„„x.-  _ _ Vre.^o  editorial  materials,  or  somethmg.  It 

B  Mr.  Munger,  and  no  one  can  guess  g-jn-ared  three  weeks  ago  and  we 

.  X  ..  how  much  harm  it  did  in  1929-1933.  appeared  three  weeks  ago,  and  we 


X  ..  -x  •  X  »  **.»  X  paper  in  New  York,  which,  we  recall, 

meant  wait  a  nunute  ;  4  meant  f  ^  ,  ,  mavbe  still  has!  a  similaA 

“when  shall  I  proceed?”;  “7”  was  “go  ,  ^  ^  °  i^ype  suit  has)  a  sunilar 
.  .  J.  .  J  ®  law,  gave  advance  notice  of  the  failime 

^xf  ^  of  the  Bank  of  United  States.  Arthur 


You  could  be  certain  that 


lin..”-  “n”  ackgvl  “what’<!  tha  mat-  xxx  iiiui 

ter?”;  “17”  sSod  for  “I’m  sending  an  2^^"  cSbT  Utove^ito“ii-oun^^^^^^  ^P  «  ‘^“Py’  f^^^ed  it  peculiarly  across 
important  message”;  “30”  was  “end  of  .u  „„mmnn  naxi^nfLxr  ^ia«/  cover,  and  said  “Look,  huh?” 

-73"  ™x„.  'kiudes.  rcgacds,”  J”Tt„‘‘S.«TcaS3rr"'w*a;  f “  duich  peek  „d 

ago.  h.  die  Wca.,  bclo„  ^ul^raSa“^coS„ru.c'„^»^^  'S  wt.  LTduTS:  L^r^ub*! 

•7  J  -1  •  au  •  would  be  able  to  continue,  the  news-  ,.  •o.ai.i-i  -a  u 

newspapers  had  special  wires  m  their  ___  would  nrof^r  to  wo  tho  do-  picture  could 

offices,  the  telegraph  operator  would  .u-x  iKor.  I>®  viewed  lewdly.  Not  one  on  the 

write  out  dispatches  m  long  hand  and  ^  ^  ^  ^  chances  that  Putman  a  few  days  before  had  no- 

sand  tbem  to  the  newspapars  by  maa-  SulSa5“  dfd  ^  ff  “  “■  «“*  aftamard,  tba 

senger.  His  office  closed  at  3  a.  m.,  ,„„„x-  „  u,,.  xu„x  lur-  tol®  was  all  over  the  East.  We  picked 

and  at  the  bottom  of  his  last  sheet,  p,  u  --j’-  _  similar  xfcxaicinn  in  an  ^P  I"  Philadelphia  and  in  Harris- 


h^d  (^d  ;^y^  still  hS  rslmfla;  been  overlooked-but 

law,  gave  advance  notice  of  the  faUure  ,  .  newsdealer 

of  the  Bank  of  United  States.  Arthur  ®  ■  t  5 

TT  C7  1  u  -  u-  X  jj  on  a  business  caU  m  this  oHice,  picked 

Hays  Sulzberger,  m  his  recent  address  f  j  -x  ,1:  u,  on-n 


he  wrote  “3  o’clock,”  which  was 


Ochs  made  a  similar  decision  in  an 


It  had  become  a  bar-room 


11c  wiuic  O  wiixwi  waa  hank  crisis  several  vears  ““‘a-  ««  uax-iuuxn 

gradually  changed  to  “3  o’c,”  then  to  pr^^jougiy  file  Time?  did  not  pruft  toe  class!®,  a^d  by  last  Sunday  night  it 
“3  o,”  and  finally  to  “30.”  ^  had  spread  so  strongly  to  Des  Moines 

7.  When  the  Associated  Press  was  •  ^m-,,ix  .  ,  K-xu  j'-ni  that  Gardner  Cowles,  Jr.,  sent  tele- 

established,  each  member  of  the  as-  :  „  graphic  orders  all  over  the  country 


sociation  (morning  or  evening  paper) 
was  entitled  to  30  telegrams  each  24 


to  collect  and  destroy  every  copy  re¬ 
maining  on  toe  newsstands.  Not  a 


hours.  When  toe  last  message  had  V/^ET,  as  Mr.  Munger  points  out,  if  ^vord  had  been  printed,  but  toe  speed 
w»x>x.  x,xx.xx  ,.,00  .vxo-igxx,!  “w »  i  toe  banks  had  been  closed  _ _ _  „.x.x..x,u  x,,  xi»cx-xx.. 


been  sent,  it  was  marked  “30.”  ^  the  banks  had  been  closed  gf  j-unior  was  enough  to  destroy  most 

8.  The  30  magistrates  appointed  by  promptly  when  they  began  to  go  soi^,  q£  profit  margin  in  a  magazine 
Sparta  over  Athens  at  toe  end  of  toe  h|ttle  harm  would  have  bwn  done,  for 

Peloponnesian  War  were  called  the  deposits  frozen  when  all  me  Many  newspapers  have  had  similar 
'*30  tyrants”  and  were  overthrown  at  shaky  institutions  finally  crashed  experiences  with  similarly  inadvertent 
the  end  of  a  year’s  reign.  The  end  amounted  to  only  6  ^r  ^nt  of  the  typographical  slips  and  many  a  news- 
of  the  tyrants  was  heralded  with  a  "  deposite  of  the  city.  If  the  paperman  can  pull  from  his  wallet  a 

spirit  of  gladness — “30.”  had  b^n  shared,  in  theory  every-  tattered  clipping  from  an  issue  which 

•  *  *  would  have  gotten  M  cents  on  the  publisher  Iwd  frantically  ordered 


More  by  instinct  than  information,  once-  In  actual  practice  even  impounded.  Let  a  hundred  copies  get 

our  personal  leaning  is  toward  doubtful  banks  could  have  paid  75  beyond  toe  pursuit,  and  it’s  a  dollar 


toe  explanation  that  by  some  process  cents.  g  fij-ied  herring  that  toe  whole  town 

or  other,  “30”  became  toe  accepted  “What  caused  all  toe  suffering  and  will  have  toe  story  within  four  hours, 
sign-off  on  toe  early  telegraph  wires  heartbreak,”  he  continues,  “was  Probably  toe  break  would  have  a 

and  by  that  route  worked  its  way  into  that  banks  were  kept  open  until  all  shorter  life  if  the  publisher  frankly 

printing  nomenclature.  Bdarlen  Pew  the  wise  guys  had  their  money  out  admitted  and  apologized  for  it  in  toe 

believ^  that  toe  originatw  of  this  and  only  toe  suckers  had  toeir’s  left  next  edition. 


Luckily,  Look’s  misfortune  can- 
not  be  considered  as  damaging 
either  toe  subject  of  the  back-pag, 
picture  or  to  any  reader.  In  that  the 
Cowles  boys  fare  better  than  the  mag. 
azine  which  published  toe  famoia 
Camels  advertisement  depicting  lb 
Crawford  Burton  in  polo  regalia! 
Here,  again,  toe  publisher  was  in  no 
way  at  fault.  Neither  he,  nor  any 
other  publication,  called  attention  to 
the  curious  trick  of  light  that  pecu¬ 
liarly  deformed  toe  central  figure. 
Somebody,  accustomed  to  swimmkig 
with  his  mind  awash,  saw  the  flaw 
which  had  eluded  advertising  experts 
in  Winston-Salem  and  New  York,  got 
past  scores  of  proofreaders,  printers, 
pressmen,  art  directors,  circulatfc* 
managers,  news  dealers,  and  everyosw 
else  concerned  with  toe  publicatksi 
of  several  widely  distributed  maga. 
zines.  It  was  no  more  obvious 
the  tricky  cover  of  Look,  and  was  de¬ 
tected  with  difficulty  and  without  en¬ 
thusiasm  by  our  better  half  and  sev¬ 
eral  guests  when  the  subject  got  into 
a  bridge  discussion.  Yet,  toe  subject 
of  toe  advertisement  was  able  to  sue 
and  get  a  verdict  against  one  pub¬ 
lisher  because  publication  had  caused 
him  woe,  anguish,  and  all  toe  other 
hurts  that  lawyers  can  think  of  wh«i 
a  case  has  jury  trial  possibilities. 

*  *  • 

The  Edward-Wally  romance  may 
seem  a  cold  subject  by  this  time, 
but  no  discussion  of  toe  evils  of  sup¬ 
pression  ought  to  pass  it.  Americane 
read  toe  story  for  months  as  a  sweet 
romance  between  a  bachelor  King  and 
a  comely  lady.  There  was  no  build¬ 
up,  but  a  series  of  incidents  that 
seemed  to  lead  to  a  conclusion  that 
most  Americans  did  not  disapprove— 
a  probable  morganatic  marriage. 
Some  American  stories  were  undoubt¬ 
edly  imaginative,  some  of  them  down¬ 
right  fakes,  but  a  lot  of  them  were 
well  authenticated  news  of  tremen¬ 
dous  human  interest.  London’s  news¬ 
papers,  on  toe  other  hand,  sat  tightly 
on  toe  lid,  considering  the  lady  just 
another  passing  fancy  of  the  romantk 
monarch — and  like  the  rest  of  his 
friends,  not  a  subject  for  public  dis¬ 
cussion.  The  Throne’s  private  life 
was  not  news.  It  became  news  when 
toe  American  stories  were  cabled 
back  and  toe  printed  copies  arrived 
in  high  circles.  Something  had  to  be 
done  to  keep  toe  Dominions  from  be¬ 
coming  restive  at  this  unseemly  play 
of  toe  spotlight  on  toe  palace.  So  the 
issue  was  forced,  still  without  a  word 
to  toe  millions  of  Edward’s  subjects. 
Then,  overnight,  Britain’s  newspapers 
dumped  toe  whole  load  of  American 
news,  false  and  true,  on  their  cus¬ 
tomers,  treating  it  not  as  their  own 
discoveries,  but  as  damnable  lies  that 
toe  Yankees  had  been  telling  about 
the  royal  madcap.  In  one  solid  wad, 
the  dose  was  indigestible,  and  it  un¬ 
doubtedly  turned  British  sentiment,  at 
first  favorable  to  toe  King,  strongly 
against  his  project  to  marry  an  Ameri¬ 
can  divorcee.  The  prospect  that  his 
enormous  personal  popularity  might 
carry  toe  day  for  him  died  imder  the 
two-day  news  blanket  that  wrapped 
the  story  as  presented  in  a  cloud  of 
sordid  scandal.  Perhaps  the  outcome 
was  inevitable,  but  it  has  always 
seemed  to  us  that  it  could  have  bed 
achieved  more  gracefully  and  with 
less  peril  to  toe  national  interests  by 
treating  toe  King  as  news  and  report¬ 
ing  toe  development  of  his  love  affair 
as  news  affected  with  a  public  intd- 
est.  Recent  attention  to  toe  philan¬ 
dering  of  other  royal  personages 
would  seem  to  indicate  that  London 
newspapers  have  taken  toe  lesson  to 
heart.  They  did  themselves  and  thdr 
public  no  favor  by  suppressing  tl» 
King’s  story  until  it  blew  up  in  their 
I  faces,  for  bad  news  doesn’t  improve 
with  age. 


/■ 
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The  trend  in 


FIVE  YEAR  RECORD  OF  VOLUME  AND  PER  CENT 
OF  CHICAGO  TRIBUNE  LEADERSHIP  IN  DAILY 
CITY  AND  SUBURBAN  CIRCULATION  OVER  THE 
SECOND  CHICAGO  NEWSPAPER 


1932 

1933 

1934 

1935 

1936 


203, 772 


242,75  1 


260,549 


2  51,005 


282,9:10 


(Circulatwm  arc  ai  of  the  official  lix  months’  ficriiiji  ended  September,  I9S2  to  1936) 


E  value  of  a  newspaper  as  an  advertising  medium  rests 
solidly  on  its  position  as  a  news  publication. 

Because  the  Tribune  prints  the  most  interesting  and  readable 
news,  editorials  and  features,  the  preference  of  newspaper 
readers  in  metropolitan  Chicago  grows  steadily  stronger. 

Five  years  ago,  during  the  official  six  months’  period  ended 
September,  1932,  the  Tribune  led  the  Chicago  newspaper 
second  in  daily  city  and  suburban  circulation  by  49%. 

The  Tribune’s  lead  in  average  net  paid  daily  city  and  sub¬ 
urban  circulation  at  the  end  of  the  official  period  ended  Sep¬ 
tember,  1936,  was  76% — fhe  largest  lead  on  record. 

This  increased  leadership  in  daily  city  and  suburban  circula¬ 
tion.  is  matched  by  the  city  and  suburban  circulation  of  the 
Sunday  Tribune,  which  is  72%  greater  than  that  of  any 


Chicago  daily  newspaper  and  55%  greater  than  that  of  any 
other  Chicago  Sunday  newspaper. 

Tribune  circulation  alone  provides  advertisers  with  full  mar¬ 
ket,  balanced  coverage  of  buying  power. 

The  Tribune  is  the  only  Chicago  newspaper  read  by  the 
majority  of  the  families  in  Chicago  and  suburbs. 

It  applies  the  total  advertising  sales  pressure  which  this  great 
market  warrants.  It  applies  it  in  proportion  to  the  sales  vol¬ 
umes  available  in  the  various  segments  of  buying  power. 

As  a  result,  advertisers  have  steadily  increased  their  volume 
and  proportion  of  advertising  in  the  Tribune. 

In  1932  the  Tribune  carried  19.7%  more  advertising  than 
any  other  Chicago  newspaper.  In  1936  the  Tribune’s  lead 
was  64.9% — the  highest  on  record. 


Qr^xrag0  QTiilniiit 

THE  WORLD'S  GREATEST  NEWSPAPER 

total  daily  circulation  now  in  excess  of  800,000  .  TOTAL  SUNDAY  CIRCULATION  NOW  IN  EXCESS  OF  1,000,000 


You  do  not  buy  presses  to  slow  them 
down,  but  to  run  them  at  full  speed. 

Why,  then,  slow  them  down  for  every  roll 
of  paper,  and  lessen  by  so  much  the  return 
from  the  money  invested  in  them? 

Only  the  Autopaster  enables  a  press  to 
give  full  return  for  its  cost.  It  keeps  it 
running  continuously  at  its  full  produc¬ 
ing  speed. 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
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NEWS  PICTURES  WHEN 
THE  EDITOR  WANTS  THEM 


Readers  today  want  to  see  the  news  in  pictures  while  it  is 
still  news.  Airplanes  grounded,  trains  too  slow. 

The  answer: 

Wide  World  Wired  Photos  provide  instantaneous,  depend¬ 
able  and  complete  picture  coverage  of  spot  news  events — the 
same  coverage  of  this  week’s  flood  as  of  the  inauguration. 

For  Wide  World’s  print  and  wired  photo  service,  write  or 
telegraph  today. 

WIDE  WORLD  WIRED  PHOTOS 


Sews  article  above 
from 

Boston  Traveler 
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Yearly  $4,  iu  advance,  by  mall,  U.  8.  and 
Uluiid  iHwaeaalons;  Canada,  $4.!i0;  foreign,  fS. 


Ohio  Valley  Newspapers  Rally  After 
Greatest  National  Catastrophe 

Many  Dailies  Shut  Down,  Press  Association  and  Daily  Press  Activity 
Crippled  By  High  Waters — Reporters  Isolated  In  Homes — Damage  Heavy 


\S  the  treacherous  flood  waters  roll  wires  were  put  out  of  commission. 

down  the  Mississippi,  the  news-  Associated  Press,  International  News 
pg|)trs  of  the  Ohio  Valley  were  rap-  Service  and  United  Press  used  short 
idly  rallying  this  weekend  from  the  waves  out  of  isolated  Ohio  communi- 
havoc  wrought  by  the  ruthless  Ohio  ties  and  set  up  special  leased  tele- 
River  in  the  greatest  national  catas- 


fcur  major  picture  agencies  is  al-  until  the  flood  waters  had  receded, 
ready  regard^  as  established,  so  that  Four  points  in  Kentucky  outside 
emergency  use  under  flood  conditions  Louisville  were  badly  affected.  The 
could  add  but  little  to  the  reputations  Paducah  Sun-Democrat  had  eight  feet 
of  the  various  competitors.  of  water  in  the  plant  when  it  sus¬ 

pended  Monday,  after  the  entire  town 
-  was  evacuated. 

The  Ashland  Independent,  Maysville 
Independent  and  the  Frankfort  State 
Journal  were  reported  as  having  sus¬ 
pended  as  the  crest  of  the  swirling 
flood  moved  by  their  cities. 

Although  flood  water  had  invaded 
almost  the  entire  business  district  of 
Huntington,  W.  Va.,  the  “flood-proof” 
plant  of  the  Herald-Advertiser  had 
not  been  given  its  supreme  test  at 
latest  reports.  Col.  J.  H.  Long,  pub¬ 
lisher,  had  directed  the  removal  of 
paper  from  the  sub-basement  and  had 
the  sewer  drains  plugged. 

Pittsburgh  was  happy  to  report  that 
the  flood  waters  began  to  recede 
Wednesday  with  the  new  flood  gates 
of  the  Pittsburgh  Press,  where  a  mil- 
lion-dollar  damage  was  sustained  last 
year,  imused. 

In  Evansville  (Ind.)  the  Courier 
and  Journal  and  Press  were  reported 
as  having  survived  the  onslaught  of 
the  Ohio  River,  despite  the  worst  flood 
in  history.  Martial  law  was  in  force 
as  the  water  rose  to  54  feet,  cover¬ 
ing  parts  of  the  city  in  ten  feet  of 
water.  The  major  factories  suspended 
to  save  coal. 

Marietta,  Ohio,  was  also  submerged 
but  not  so  much  as  Ironton,  Zanes- 
(Continued  on  page  10) 


Last  March  newspapers  in  the  east- 
catral  sections  of  the  nation  thought 
they  and  their  communities  had  sur¬ 


vived  the  supreme  threat  from  swollen 
waters,  but  the  freak  flood  of  the  past 
weA  far  transcended,  in  a  more  lo- 
caliied  area,  last  year's  tragedy. 

With  only  sketchy  reports  available, 
it  does  not  appear  that  immediate 
damage  to  newspaper  property  has 
been  in  excess  of  the  millions  lost  last 
year,  but  the  rising  total  of  industrial 
destruction  by  the  rampaging  Ohio  is 
certain  to  be  felt  by  the  press  in  af¬ 
fected  areas.  As  was  the  case  last 
year,  newspapers  have  reported  that 
national  advertising  cancellations  fol¬ 
lowed  fear  and  rumor  rather  than 
fact,  and  that  these  schedules  are 
rapidly  being  restored  as  quickly  as 
newspaper  operation  is  accomplished 
and  agencies  notified. 

The  rich  industrial  areas  visited  by 
the  present  flood  are  somewhat  in 
contrast  to  those  covered  last  year 
when  a  wider  area  was  affected,  in¬ 
cluding  New  England,  Pennsylvania 
and  the  northern  tier  of  Southern 
states. 

The  loss  of  himdreds  of  lives  and  phone  wires  in  points  where  other  Distribution  of  all  papers  in  the 

millions — perhaps  billions — in  prop-  facilities  failed.  Ohio  valley  was  curtailed  by  im- 

erty  during  the  last  year  imposed  a  Radio’s  facility  to  quickly  transfer  wanted  water,  but  only  the  following 
staggering  coverage  job  on  newspa-  its  equipment  and  its  freedom  from  instances  of  actual  hampering  of  daily 
pers  and  press  associations.  Work  of  the  con^ements  of  a  pressroom  gave  publication  had  been  reported  by 
producing  newspapers  in  stricken  stations  an  opportunity  for  public  ser-  Friday: 

cities  and  of  getting  the  story  out  to  vice  which  they  quickly  and  effec-  Clarksville  (Term.)  Leaf-Chronicle 
the  nation  went  ahead  during  the  tively  grasped.  Louisville  news  in  was  out  of  power  when  record  high 
week  under  crippling  handicaps  of  the  early  hours  of  the  flood  came  out  water  shut  off  the  city’s  power  plant, 
curbed  trarrsportation  and  communi-  almost  exclusively  over  station  WHAS,  The  New  Albany  (Ind.)  Tribune  was 
cation  facilities.  and  in  virtually  all  points  the  air  was  published  by  hand  press,  then  closed 

At  least  a  dozen  important  daily  utilized  for  warnings  to  citizens  to  down, 

newspaper  and  scores  of  weeklies  boil  water,  conununicate  with  rela-  The  Louisville  Courier  Journal  and 

were  forced  to  suspend  temporarily  tives,  send  a  boat  here  or  there — and  Times  were  perhaps  the  hardest  hit. 
or  to  move  to  other  plants.  Some  other  necessities  of  flood  days.  Water  stood  ten  feet  deep  in  the  press- 

printed  on  mimeograph  machines.  Telephoto  proved  a  boon  where  room,  forcing  abandonment  of  the 

Boats  were  utilized  by  reporters,  cam-  telephone  commimications  were  still  plant.  After  temporary  siispension  the 
tramen  and  carriers,  and  short  wave  open.  The  efficient  operation  of  port-  papers  were  published  elsewhere.  > 
radio  came  into  play  where  telegraph  able  transmitting  sets  in  use  by  the  The  Portsmouth  (O.)  Tribune  had 

_ _  I  water  up  to  its  second  story  and  was 

Jamee  Christian,  forced  to  print  in  the  Chillicothe  Ga- 
i  ^  Nashville  (Tenn.)  ^ette  plant. 

*  ^  ^  ^  A  Banner,  went  out  With  their  cities’  main  streets  xmder 

■hv  \  “y  plane  to  photo-  several  feet  of  water,  the  Ironton  (O.) 

1  n**^*^!.*!**  Tribune,  with  seven  feet  of  water  in 

Lh^  buUdinV. 

Tribune  were  closed  down, 
a  Parkersburg 

I  i  ■  .  ardous  trio  under  Sentinel  turned  to  hand-set  type 


The  Louisville  Courier -Journal  and  Times  copy  desk  carried  on  under  candle¬ 
light.  only  to  have  power  fail  a  few  hours  later  and  their  loyalty  go  for  naught. 


With  regular  electric  service  off  for  a 
period,  the  Clarksville  (Ten.)  Leaf- 
Chronicle  was  put  to  it  mechanically 
to  get  out  flood  news.  Frank  Buck, 
mechanical  superintendent,  hand-pow¬ 
ered  this  Linotype  with  a  grindstone  at 
which  members  of  the  composing  room 
staff  took  turns— and  tiring  ones,  too! 
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WORLD-TELEGRAM  STATEMENT  PAVES 
WAY  FOR  EDITORIAL  CONTRACT 

Negotiations, 


Thursday,  Continued  on  Five-Day  Week, 
Preferential  Shop,  Overtime,  After  Management 
Clarifies  Its  Guild  Position 


After  a  resolution  had  been 
passed  by  100  members  of  the 
guild  unit  at  the  New  York  World 
Telegram  Tuesday  night  asking  the 
management  for  a  definite  answer 
whether  it  would  sign  a  contract  with 
the  guild,  Lee  Wood,  executive  editor, 
and  Noel  S.  McNeish,  acting  pub¬ 
lisher,  met  with  the  guild  represen¬ 
tatives  late  Thursday  and  issued  the 
following  statement: 

“The  World-Telegram  in  its  collec¬ 
tive  bargaining  negotiations  with  its 
editorial  employes  through  represen¬ 
tatives  of  their  own  choosing  in  the 
person  of  a  committee  from  the  news¬ 
paper  guild  of  New  York,  does  so 
with  the  hope  and  expectation  of  em¬ 
bodying  the  results  of  such  negotia¬ 
tions  in  an  agreement  signed  by  the 
contracting  principles  in  a  fashion  to 
give  the  agreement  a  mutually  bind¬ 
ing  contractual  status  and  at  the  same 
time  definitely  and  specifically  recog¬ 
nize  the  newspaper  guild  of  New  York 
as  the  chosen  bargaining  agent  of  the 
World-Telegram  employes.” 

The  guild  representatives  had  been 
under  definite  instructions  from  the 
World-Telegram  unit  not  to  proceed 
with  negotiations  for  a  contract  imtil 
the  management  announced  whether 
it  would  sign  with  the  gxiild  as  the 
representative  of  the  World-Telegram 
editorial  employes. 

Following  Thiu-sday’s  clarificaion  of 
this  point  by  the  management,  nego¬ 
tiations  were  taken  up  at  the  meeting 
concerning  the  five-day  week,  over¬ 
time  pay,  and  the  preferential  shop, 
with  no  decisions  on  these  questions. 
Another  session  is  scheduled  for  next 
Tuesday  nighL 

Milton  Kaufman,  secretary  of  the 
New  York  guild,  Vilas  Boyle,  chair¬ 
man  of  the  New  York  Post  unit,  and 
William  Mangold  of  the  New  Republic 
have  represented  the  guild.  Mr.  Wood 
and  Mr.  MacNeish,  appointed  by  Roy 
Howard,  now  on  the  West  Coast,  to 
act  as  representatives,  told  the  guild 
negotiators  that  they  had  full  au¬ 
thority  to  reach  an  agreement 
Diuing  last  week’s  negotiations, 
after  repeated  requests  from  the  guild 
for  a  statement  on  its  policy,  Lee 
Wood  was  reported  as  stating,  “I’ll  say 
this  much,  that  we  are  not  desirous 
of  posting  any  further  notices  on 
hours,  wages,  or  working  conditions, 
if  that  is  what  is  disturbing  you.” 

Last  Sunday  a  national  Scripps- 
Howard  giiild  advisory  committee  to 
“establish  unity  of  approach”  to  the 
management  of  the  diain  was  agreed 
upon  at  a  conference  held  in  Colum¬ 
bus,  O.  Representatives  from  the 
guild  units  in  Scripps-Howard  papers 
in  Columbus,  Akron,  Toledo,  Cleve¬ 
land,  New  York,  Pittsbxirgh,  Knox¬ 
ville,  Washington  and  Memphis  were 
present. 

James  Kirby  of  Cleveland  heads 
the  committee  of  10  which  is  deciding 
on  a  common  program  for  the  units 
with  emphasis  on  a  guild  contract 
and  a  preferential  shop. 

“In  the  interests  of  establishing  an 
efficient  working  basis  with  Scripps- 
Howard,”  the  committee  urged  that 
for  a  period  of  two  weeks  no  guild 
will  sign  a  contract  that  does  not  pro¬ 
vide  for  a  five-day  40-hour  week, 
time-and-one-half  for  overtime,  dis¬ 
missal  or  resignation  bonus  of  at  least 
six  months,  preferential  shop  and 
signature  direct  with  the  guild  by 
individuals  not  in  employ  of  Scripps- 
Howard.  This  two  weeks’  provision,  it 


was  explained  was  for  the  purpose  of 
permitting  the  board  to  organize. 

The  advisory  board  further  xu-ged 
all  Scripps-Howard  guild  units  to 
proceed  immediately  with  local  col¬ 
lective  bargaining  on  the  basis  of  the 
points  listed  above. 


GUILD  WILL  TRY  TO 
REINSTATE  PARSON 


EDITOR  &  PUBLISHER 
CALENDAR 

Feb.  4-5 — O  h  i  o  Newspaper 
Assn,  convention,  Deshler-Wal- 
lick  Hotel,  Coliunbus. 

Feb.  5-6 — Hoosier  State  Press 
Assn,  mid-winter  meeting,  In¬ 
dianapolis. 

Feb.  12-13 — South  Dakota 
Press  Assn,  mid-winter  meet¬ 
ing,  Sioux  Falls. 

Feb.  16-17 — I  n  1  a  n  d  Daily 
Press  Assn,  annual  meeting. 
Hotel  Sherman,  Chicago. 

Feb.  17-20  —  Georgia  Press 
Institute  tenth  annual  session, 
Athens,  Ga. 


PONTING  ROSE  FRQH 
CLERK  TO  MANAGER 


Detroit  New*  Executive  Hu  B«w 
with  Paper  Since  He  Wu 
14 — Has  Followed  H.  S. 
Scott 


Detroit,  Jan.  26 — From  junior  dcH 
to  vice-president  and  general  i 
ager  of  ffie  only  organization  he 
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Dismissal  of  Chicago  Times  Unit 
Chairman  Raises  Issue — Manag¬ 
ing  Editor  Ruppel  Denies 
Unfriendliness 


(By  telegraph  to  Edito*  &  Publishes) 

Chicago,  Ill.,  Jan.  28 — ^Tabling  of  a 
motion  on  the  question  of  whether 
or  not  Glenn  Parson,  Chicago  Daily 
Times  night  picture  editor  and  chair¬ 
man  of  the  Times  guild  unit,  was  dis¬ 
charged  because  of  American  News¬ 
paper  Guild  activity  leaves  the 
Chicago  newspaper  guild  executive 
board  empowered  to  act  in  seeking 
his  reinstatement,  it  was  revealed  to¬ 
day,  following  a  meeting  last  night 
of  the  Times  unit 
It  was  likely  the  next  move  on  the 
part  of  the  board  will  be  to  confer 
with  S.  K  Thomason,  Times  publisher, 
regarding  Parson’s  status.  Last  night’s 
meeting  was  the  second  held  this 
week  by  the  unit  since  Parson’s  dis¬ 
missal  by  Louis  Ruppel,  Times  man¬ 
aging  editor. 

While  charges  of  intimidation  have 
been  made  by  guildsmen  outside  the 
Times  unit  Ruppel,  addressing  a 
staff  meeting  late  yesterday,  empha¬ 
sized  he  was  not  unfriendly  to  the 
guild  and  had  never  raised  the  ques¬ 
tion  of  guild  membership  with  any 
member  of  his  staff.  He  declared 
Parson’s  dismissal  was  solely  based 
on  what  he  considered  a  disloyal  act 
t”  his  fellow  workers. 

The  controversy  arose  over  dis¬ 
charge  of  Parson  by  Ruppel,  Jan.  23, 
when  the  former  declined  to  come  to 
work  on  his  night  off  because  he  had 
a  cold.  He  was  later  found  by  Rup¬ 
pel  having  dinner  with  John  Denson, 
Times  news  editor,  who  had  been  ill 
that  week  with  influenza  and  had  not 
been  at  work. 

Action  in  behalf  of  Parson  on  the 
part  the  local  newspaper  guild  execu¬ 
tive  board  came  in  advance  of  a  meet¬ 
ing  scheduled  for  Feb.  8  between  S. 
E.  Thomason,  Times  publisher,  and 


with  such  representatives  as  the 
Times  unit  chooses  to  appoint  for  the 
purpose  of  negotiating  a  contract  be¬ 
tween  the  unit  and  management.  The 
Times  unit  had  previously  voted  to 
ask  for  a  blanket  $60  weekly  mini¬ 
mum  wage  for  “editorial  journeymen” 
with  three  or  more  years’  experience. 

Mr.  Thomason,  in  Florida  this  week, 
replied  to  Editor  &  Publisher’s  wire 
regarding  the  Parson  incident,  declin¬ 
ing  to  comment  on  the  matter,  but 
expressing  the  conviction  that  “no 
member  of  the  Times  staff  has  been 
or  will  be  discharged  for  guild  mem¬ 
bership  or  activity.” 

Don  Stevens,  AFL  guild  organizer 
and  spokesman  for  the  local  guild 
executive  board,  charged  “there  has 
been  a  succession  of  incidents  on  the 
paper  having  the  definite  appearance 
of  either  outright  or  subtle  intimida¬ 
tion  of  active  guild  members  since  the 
guild  unit  began  serious  discussion  of 
minimum  scale  requests  to  be  placed 
in  a  proposed  contract.” 

The  guild  has  pushed  its  organiz¬ 
ing  here  in  recent  weeks  to  the  point 
where  leaders  claim  a  majority  or¬ 
ganization  of  Chicago  newspapermen. 
To  date,  458  out  of  900  local  news 
workers  are  enrolled  as  guildsmen, 
according  to  Don  Stevens,  AFL  guild 
organizer.  This  representation  in¬ 
cludes  substantial  membership  in 
every  major  daily  and  wire  service, 
with  the  exception  of  two  papers  and 
one  wire  service. 

Two  of  the  latest  units  to  be  formed 
are  those  at  the  Chicago  American 
and  City  News  Bureau.  Units  have 
already  been  established  at  the  Chi¬ 
cago  Times  and  Chicago  Herald  & 
Examiner.  At  the  American,  Tom 
Wilhelm,  reporter  and  former  Hearst 
foreign  correspondent,  has  been  elect¬ 
ed  chairman;  Harry  Wohl,  controller. 
At  the  City  News  Bureau,  Charles 
Johnson  is  chairman  and  Tom  Vick- 
erman,  controller. 
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worked  for  is  the  story  in  brief  of 
Herbert  Ponting  who  last  week  was 
elected  to  the  latter  position  on  th« 
Detroit  News.  1 

Mr.  Ponting,  succeeding  Herewani 
S.  Scott,  who  retired  on  Jan.  16,  wasl 
bom  in  Windsor,  Ont.,  Dec.  17,  1881 
On  Feb.  8,  1896,  when  he  was  14  yein| 
old,  he  came  across  the  Detroit  Rive 
to  take  a  job  as  a  junior  clerk  witiL 
the  News,  working  in  the  advertiasn  calk 
bookkeeping  department.  It  was  thef  bsu 
first  job  he  ever  had. 

Here  he  came  in  contact  with  Mrl 
Scott  and  there  began  an  associaboa  sisb 
that  lasted  imtil  the  latter’s  rebref  ati( 
ment.  As  Mr.  Scott  was  promote*  Gov 
Mr.  Ponting  generally  was  named  *oi 
succeed  in  the  former’s  old  positioa 

He  became,  successively,  cashief|  la 
auditor,  business  manager,  and  ii  i 
1929,  general  manager.  Then,  lasii 
week,  he  was  elected  vice-president  i  A. 
and  general  manager  by  the  board. 

In  1916  Mr.  Ponting  moved  fron ;  »uti 
Windsor  to  Detroit  and  has  lived  hen  i  jo 
ever  since.  In  1927  he  married  Els  t 
C.  Kolb.  Athletics,  especially  gob  b 
are  his  hobbies  but  he  doesn’t  profes  Coi 
to  be  an  expert  at  any  of  them.  Hi 
is  a  member  of  the  Detroit  Athlett 
Club  and  the  Detroit  Golf  Club,  b  ™ 
Masonry,  he  is  a  member  of  the  Citj 
of  Straits  Lodge,  F.  &  A.  M.;  Penin-  ^ 
sular  Chapter,  R.  A.  M.;  Detroit  Com- 
mandery.  No.  1,  Knights  Templar,  am  sw 
the  Shrine. 


ROTHERMERE  SEES  SHORTAGi  ^ 

Rothtti  ” 


Montreal,  Jan.  28 — Lord 
mere  sent  the  following  cable  ^  I  gj, 
week  to  the  heads  of  the  Canadis  i 
newsprint  industry:  “Hope  your  con-  (  ^ 
freres  fully  recognize  that  tlm  i®‘  •  jjj 
provement  in  pulp  and  paper  is  onl]  |  gj. 
at  the  initial  stage.  From  sou^  <>  l  jg 
information  at  my  disposal,  it  is  *  gj, 
certainty,  barring  a  war,  pulp  jg 
newsprint  industries  will,  within  ^  ujj 
years  be  confronting  a  Portage 
may  easily  become  permanent  'n'#*  sb 
is  now  no  room  for  weak-kneed  »■  jk 
gotiations  for  supplies  to  pubhsl^ 
or  others  except  at  prices  much  w  pj 
yond  those  prevailing  at  the  presB" 
moment.” 
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VITAL  STATE  LEGISLATION  PENDING 

ollowing  Designs  of  National  Enactments,  Many  Bills  Before  State  Groups  Have  Serious 

Implications  to  Newspaper  Publishing 

tbe  great  majority  of  state 


legislative  bodies  now  in  ses- 
,0,  newspaper  interests  are  con¬ 
ceited  by  a  deluge  of  proposed  legis- 
which  would  directly  affect 
|i  press.  Some  of  these  are  directed 


all  employers  of  three  or  more  per¬ 
sons.  Effective  Feb.  23,  Arizona’s 
governor  then  will  appoint  a  three- 
man  commission  to  map  its  adminis¬ 
tration.  The  act  is  retroactive  to 
Jan.  1,  1936.  The  tax  rate  for  1936 


Additional  Labor  Bills 
Being  Proposed 

Additional  labor  legislation  outside 
the  field  of  social  security  is  on  tap 
in  many  states.  In  Washington  state 
there  is  due  for  consideration  the 


secretary,  who  would  have  the  power 
to  employ  such  attorneys,  inspectors, 
secretary,  etc.,  as  needful  to  conduct 
such  a  commission,  would  be  called 
upon  to  enforce  all  statutes  relating 
to  business  and  industry  not  en- 


^6cally  at  the  publishing  business,  is  9/10  of  one  per  cent,  for  1937  is  f  ^o'^sideration  the  forced  by  other  departments  of  the 

kg  the  more  important  proposals  are  1  8/10  per  cent,  and,  and  for  1938  creation  of  a  state  lator  relation  board  state  government,  such  as  agriculture 


Mibe 

of  equal  applicability  to  all  in- 
mries. 

h  the  main,  state  legislation  ap- 
to  be  following  the  pattern  laid 
by  the  national  law-making 
particularly  along  lines  of  so- 
gggieurity,  wages  and  hour  restric- 
lif  and  fair  trade  practices. 

Intucky  has  already  ended  its 
l^fllative  session  and  businessmen 
Mider  that  their  interests  have  been 
mI  lafe-guarded.  The  selective  sales 
la;  iriiich  had  reacted  unfavorably 
ia0jppling  sales  of  many  nationally 
^Vtised  candy  and  tobacco  items, 
pgieularly,  was  repealed.  Adver- 
tiiig  interests  also  fought  hard  and 
■attsfully  to  prevent  the  passage 
i  I  proposal  to  have  trade  marks 
n#rtered  in  the  states.  Equal  interest 
y  been  shown  by  advertising  lead- 
a  in  a  similar  measure  now  before 
k,  Nevada  legislature.  The  1935  bill 
liiegister  trade  marks  automatically 
one  up  at  this  session. 

“SS.**  for  States  to 
Follow  Federal  Trend 

State  legislation  in  the  field  of  so- 
dil  security  will  be  geared  to  fit  in 
with  national  policy,  reports  from 
many  points  show. 

Washington’s  Governor  Clarence 
Martin  wants  to  consolidate  state  so¬ 
cial  security  under  the  present  de¬ 
partment  of  public  welfare  and  does 
not  favor  a  state  commission  such  as 
called  for  in  the  1935  Unemplojrment 
Insurance  Act  which  was  held  un¬ 
constitutional. 

In  Texas,  where  their  old-age  as¬ 
sistance  and  unemployment  compen¬ 
sation  features  have  been  adopted. 
Governor  Allred  has  indicated  he  tcx) 
would  like  to  see  additional  social 
security  measures  executed  by  regu¬ 
lar  departments,  with  the  exception 
of  a  commission  for  unemployment 
compensation.  Governor-elect  Walter 
A.  Huxman,  however,  favors  the  com¬ 
mission  plan  to  administer  legislation 
d  front  authorize  in  the  November  election 
ed  ham  b  co-operate  with  federal  “S.S.”  ef- 
ed  Ebf  ^' 

North  Carolina’s  Unemployment 
Compensation  law,  passed  in  a  De¬ 
cember  extra  session,  is  open  to 
amendment  this  session.  Colorado  is 


and  thereafter  is  2  7/10  per  cent  of 
the  total  payroll.  It  also  provides  for 
a  limited  merit  rating  after  1941. 

A  State  Unemployment  Compensa¬ 
tion  Act  was  passed  in  Maine  in  con- 
jimction  with  Federal  Social  Security 
requirements  at  a  special  session  of 
the  87th  legislature  last  month.  All 
newspaper  employes  are  now  pay¬ 
ing  the  one  per  cent  payroll  tax  im- 
der  provisions  of  the  Compensation 
Act.  Clifford  Somerville,  veteran  re¬ 
porter  and  political  writer  for  the 
Portland  Evening  Express  was  ap¬ 
pointed  chairman  of  the  Commission. 

Child  Labor  Amendment 
Making  Progress 

Pressure  for  and  against  passage  of 
the  child  labor  amendment  to  the 
Constitution  has  been  exerted  widely 
on  the  governors  and  legislatures  of 
a  score  of  states. 

North  Carolina  is  to  hold  a  public 
hearing  on  the  ratification  of  the 
amendment.  Mrs.  E.  L.  McKeen,  only 
woman  member  of  the  senate,  has  in¬ 
troduced  a  “model”  state  child  labor 
bill  also.  Children  between  14  and 
16  could  sell  newspapers  under  its 
provisions.  In  neighboring  South 
Carolina  a  similar  measure  is  pro¬ 
jected. 

Newspaper  carriers’  exemption  from 
the  Pennsylvania  governors  injimc- 
ticn  that  ^e  child  labor  law  should 
have  some  “teeth  put  in  it”  is  yet  in 
dcubt.  The  Florida  governor  has  also 
signified  that  he  will  press  for  enact¬ 
ment  of  the  national  measure  when 
the  legislature  meets  in  April. 

Although  it  has  previously  been 
turned  down  by  the  legislatures  in 
these  states,  the  matter  of  ratification 
of  the  federal  amendment  is  again 
before  the  law  making  bodies  of  Kan¬ 
sas,  North  Dakota,  New  Mexico  and 
Massachusetts,  this  time  with  better 
chances  of  passage.  Rhode  Island’s 
governor  has  also  asked  for  ratifica¬ 
tion.  Governor  Quinn  at  the  same 
time  said  that  he  wanted  to  enlarge 
the  scope  of  the  workmen’s  compen¬ 
sation  act  and  to  achieve  strict  en¬ 
forcement  of  last  year’s  minimum 
wage  legislation. 

Texas  sponsors  of  ratification  of  the 


with  authority  to  settle  strikes. 

The  Massachusetts  State  Federa¬ 
tion  of  Labor  has  proposed  a  bill  “to 
diminish  the  causes  of  industrial  dis¬ 
putes  by  encouraging  collective  bar¬ 
gaining.” 

Michigan’s  new  governor  has  an¬ 
nounced  that  he  favors  protective 
wage  and  hour  legislation  and  has 
recommended  that  a  commission  be 
named  to  study  the  subject.  Occu¬ 
pational  diseases,  including  lead  pois¬ 
oning,  should  be  brought  under  work¬ 
men’s  compensation,  he  thinks. 

Indiana’s  Gov.  M.  Clifford  Townsend 
is  the  proponent  of  a  bill  which 
would  create  a  state  division  of  labor 
headed  by  a  commissioner  empowered 
to  arbitrate  labor  disputes.  This 
would  consolidate  several  existing 
agencies,  including  the  building  in¬ 
spection  department. 

There  is  before  the  Colorado  senate 
a  measure  for  the  establishment  of  a 
40-hour  week  for  employes  in  nearly 
every  industry,  and  two  bills  to  es¬ 
tablish  minimum  wages  and  maxi¬ 
mum  hours  of  labor  were  introduced 
in  the  house  of  representatives. 

Fair  Trade  Practices 
Are  Gaining  Ground 

Fair  trade  practices  of  some  magni¬ 
tude  are  projected  by  several  large 
states. 

Newspaper  advertising  will  be  af¬ 
fected  by  many  of  these  measures,  if 
they  are  passed.  In  Missouri,  for  ex¬ 
ample,  the  measure  sponsored  by  in¬ 
dependent  druggists  patterned  after 
the  Patman  act,  would  touch  the  dis¬ 
tribution  of  most  drug  store  commo¬ 
dities.  It  has  a  fair  chance  for  passage, 
according  to  latest  reports. 

One  of  the  first  bills  introduced 
after  California  opened  its  legislature 
was  the  first  of  a  series  of  fair  trade 
acts.  It  provided  for  punishment  of 
any  person  doing  business  in  Califor¬ 
nia  to  cut  prices  to  one  retailer  with¬ 
out  giving  the  same  price  to  all. 

National  advertisers  will  have  power 
to  control  retail  prices  of  their  prod¬ 
ucts  in  Arizona  if  a  proposed  measure 
passes,  and  in  Texas  Representative 
R.  L.  Reader  has  introduced  a  meas¬ 
ure  to  prohibit  the  re-sale  of  trade- 


Jaced  with  raising  millions  of  dollars  federal  child  labor  amendment  are  marked  goods  at  lower  than  contract 


optimistic  over  their  drive  for  pas¬ 
sage  this  year. 

Utah’s  legislature  will  be  asked  to 
provide  an  appropriation  for  enforce¬ 
ment  of  a  state  child  labor  law  passed 
last  year  which  would  affect  some 
“street  salesmen”  and  carriers.  A  _ 

Rothtfi  social  security.  So  far.  Mis-  house  bill  in  Colorado  also  would  set  the  goods  involved  had  been  offered  cHent*^ 

ale  thil  column  which  bene-  up  state  restrictions  against  hiring  to  the  affected  manufacturer  first;  in  Along  the  same  line 

fit?  under  the  job  insurance  phases  children  under  14.  Although  the  bill  cases  of  damage  or  deterioration  of  ® 

the  program.  is  aimed  at  conditions  in  the  sugar 

beet  fields,  sponsors  are  thought 
anxious  to  include  newspaper  work- 


new  taxes  if  the  constitutional 
amendment  providing  a  $45-a-month 
it  Com  age  pension  is  sustained  by  the 
lar,  ®t®te  supreme  court. 

Missouri  has  a  conunittee  working 
1  the  problem  of  bringing  the  state’s 
RTA(J  •tatutes  in  conformity  with  federal 


resale  price.  Such  contract  possibili¬ 
ties  would  also  be  set  up  in  South 
Dakota  imder  a  proposed  fair  trade 
act  approved  by  both  parties. 

In  Michigan  the  exceptions  to  such 
a  price-fixing  contract  basis  would  be 
legitimate  closing-out  sales,  provided 


and  health. 

Drastic  chain  store  regulations  may 
be  put  through  in  Minnesota,  where 
the  governor  also  has  asked  for  a 
constitutional  amendment  to  permit 
the  adoption  of  a  state  “NRA”  with 
wage  and  hour  powers  over  industry. 

In  New  York  a  new  version  of  the 
fair  trade  act  which  was  ruled  im- 
constitutional  by  the  Court  of  Ap¬ 
peals  a  year  ago  is  offered  by  Sena¬ 
tor  A.  Sp»encer  Feld.  His  act  is  aimed 
to  protect  manufacturers  and  dis¬ 
tributors  of  widely  advertised  prod¬ 
ucts  from  price-cutting. 

Confidence  Bills  Have 
Chance  of  Passage 

Proposals  of  confidence  bills  before 
the  U.  S.  house  and  senate  have  given 
impetus  to  state  moves  in  this  direc¬ 
tion. 

In  Georgia  State  Senator  Jack  Wil¬ 
liams,  editor  and  publisher  of  the 
Waycross  Journal- Herald,  has  intro¬ 
duced  in  the  upper  house  of  the 
state  general  assembly  a  bill  designed 
to  classify  information  obtained  by 
reporters  as  “confidential”  and  inad¬ 
missible  as  evidence  in  the  courts. 
This  confidential  relationship  would 
hold  on  all  information  secured  while 
acting  for  a  publication. 

Kansas  legislators  were  called  on  to 
discuss  a  measure  relieving  reporters 
and  editors  from  contempt  proceed¬ 
ings  when  they  refuse  to  reveal  con¬ 
fidential  sources.  Although  the  Amer¬ 
ican  Newspaper  Guild  has  not  pre¬ 
sented  a  legislative  program  in  New 
York  state,  it  is  expected  a  similar 
bill  to  protect  reporters  and  camera¬ 
men  will  be  forthcoming.  There  is 
also  talk  of  such  a  law  in  Olympia, 
Wash.,  where  the  legislature  is  in 
session. 

North  Dakota  also  expects  to  pass 
on  the  merits  of  a  confidence  law. 

In  Maine,  Joy  Dow,  Jr.,  25-year 
old  legislator  and  associate  publisher 
of  the  Kennebunkport  High  Tide, 
weekly,  has  indicated  he  may  sponsor 
a  confidence  law  modeled  on  the  Cali¬ 
fornia  and  New  Jersey  statutes,  al¬ 
though  Maine  has  not  had  an  im¬ 
portant  contempt  proceeding  on  the 
point  to  date. 

The  Michigan  judiciary  committee 
has  under  advisement  a  measure  to 
protect  the  secrecy  of  news  sources 
by  prohibiting  contempt  citations  for 
refusals  to  reveal  them.  A  bill  has 
also  been  introduced  in  Tennessee  to 
make  all  information  obtained  by  edi¬ 
tors  and  reporters  privileged  matter, 
similar  to  the  relationship  between 


program. 

New  Jersey’s  imemployment  insur- 
Mce  compensation  got  under  way  the 
j  first  of  the  year  xmder  commission 
“  administration.  It  is  modeled  after 


the  affected  merchandise;  or  if  the 
goods  were  being  disposed  of  by  court 
order.  In  all  other  cases,  advertising 
of  prices  below  the  established  quota¬ 
tions  would  be  deemed  imfair  trade 


ers. 

_  _  _  Minnesota’s  Governor  Elmer  Ben-  _ 

ilo  anl  York  state  law.  New  Jersey  son  is  seeking  a  petition  recommend-  practice  and  could  be  adequately 

^  Irad  complied  with  the  re-  ing  that  congress  submit  a  constitu-  penalized.  The  Michigan  bill  is  rmder 

^  mainder  of  the  f^eral  social  secur-  tional  amendment  removing  from  the  study. 

•ty  program.  Michigan  also  has  a  Supreme  Court  its  “assumed”  power  Utah  is  to  consider  a  measure  pat- 
stote  program  liberal  in  its  provi-  to  declare  imconstitutional  laws  per-  terned  after  that  in  California  and  in 
sions  for  employes.  taining  to  child  labor,  regulating  addition  has  before  its  legislature  a 

An  unemployment  insurance  law  working  conditions  in  industry  and  proposed  Utah  Trade  Committee. 
Passed  at  a  recent  special  session  of  agriculture  and  providing  for  social  This  commission,  to  be  “manned”  by 
the  12th  Arizona  legislature  covers  seemity  legislation.  three  persons,  one  acting  as  executive- 
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Rep.  Frank 

Mann  has  offered  a  bill  before  the 
Texas  legislature  making  an  attack 
on  a  working  news  photographer  an 
aggravated  assault. 

Oklahoma  has  a  confidence  bill 
pending. 

State  advertising,  having  proved 
effective  for  a  number  of  states,  has 
directed  the  attention  of  many  legis¬ 
latures  toward  the  possibility  of  ap¬ 
propriations  to  attract  travelers  and 
industries. 

Michigan’s  1935  and  1936  appropria- 
(Continued  on  page  27) 
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INDIVIDUAL  APPLICATION  OF  NEW 
SECURITY  LAWS  REQUIRES  STUDY 


^Alley-Oopr 


125  Delegates  to  ANPA  Conference  in  Chicago  Discuss  Prob¬ 
lem  of  When  a  Man  Is  an  Employe  and  When  He  Is  Not — 
Executive  Sessions  Held — Palmer,  Hanson,  Miller  There 


C CHICAGO,  Jan.  25 — Clarification  of  sections  of  Regulations  90  and  91  of 
who  is  a  newsDaner  emnlove  and  the  Social  Securitv  Act  and  clarified 


who  is  a  newspaper  employe  and  the  Social  Security  Act  and  clarified 
who  is  excluded  under  terms  of  the  points  with  respect  to  their  applica- 


Federal  Social  Security  Act  and  vari-  tion  to  the  newspaper  publishing 


ous  state  laws  regarding  old  age  bene-  business. 

Broadly  speaking,  news  correspond¬ 


ents  who  are  paid  on  article  or  word 
basis,  are  placed  in  the  category  of 
individual  contractors,  and  are  not 
subject  to  the  act,  according  to  opin¬ 
ions  expressed  at  the  meeting.  Such 
correspondents  are  viewed  as  selling  a 
commodity  for  a  price  and  not  their 
services,  it  was  stated. 

In  mechanical  departments,  it  was 
suggested  publishers  keep  separate 
payroll  sheets  for  substitutes  and  ex- 


and  so  far  as  the  newspaper  W, 
concerned,  a  very  sound  rule  to  k 
followed.  It  is  that  the  simpler  A 
arrangements  with  your  carriers 


be,  the  better  it  wUl  be  for 


pers.  Broadly  speaking,  if  the  h- 
buys  the  papers  at  wholesale,  se 
them  to  readers  at  retail,  makuw  « 
lections  from  the  readers,  and  payir-  llfAS 
for  the  newspapers  regularly  one*  MV  T 
week,  every  two  weeks  or  ever  8edwi1 


month  and  where  he  takes  the  ijcsirt,  o 


if  he  doesn’t  collect,  that  boy  u 


an  employe,  but  an  independ«t  coJwal-  “ 


♦  If* 

If  your  operations  do  not  hliece  ol 
a-aa-kA  .  «  I  .i 


tras,  in  order  to  clarify  the  status  on  New  York’s  first  sit-down  ^trike  oc-  laws. 


clearly  into  any  one  of  the  clas^  toth 
set  forth  in  No.  1,  No.  2  and  No.  3  <  tita 
the  recent  Treasury  Department  ru!-  id 
ing  you  should  be  guided  by  t^  pnj.  )|„ris 
visions  of  the  regulations.  The  advfc  fte  I 
I  am  giving  is  based  on  the  regW  wJcit 
tions.  The  regulations  are  perfect  The  i 
clear,  and  where  you  have  state  lari  it 
you  should  consult  yoiu*  lawyHi  i 
home  as  to  the  effect  of  your  stas 


those  types  of  operations.  rurred  this  week  when  w  orkmen  seized  questioning  by  delegates  Nil 

With  regard  to  bonuses  or  profit-  ^  B-M-T  power  holI^e  and  ihreaiened  lo  Miller  elaborated  on  various 
sliaring  plans,  it  was  pointed  out  it  service  to  liulf  New  Yorks  sub-  relationships.  He  said  that  substitute] 

is  important  to  make  sure  allocations  milliou-  ^lrikers  woul.l  workers  are  employes  under  the 

go  back  to  the  particular  year  to  "pspaper-  terpretation  of  the  act,  but  that 

which  such  bonus  payments  or  profits  T"‘  x  t representatives  not  ui 

apply,  namely,  to  the  year  in  which  Assoc  ated  Press  the  full  control  of  the  paper  are 

ttioo  ai-o  photographer,  shows  Ins  muscle  by  hoist-  jjg  explained  that  bonuses  and 


go  back  to  the  particular  year  to 
which  such  bonus  payments  or  profits 
apply,  namely,  to  the  year  in  which 
they  are  earned. 


He  explained  that  bonuses  and  i 


for  suggested  amendments  to  both 
federal  and  state  laws  governing  old 
Three  who  took  an  active  part  in  the  3g6  benefits  and  unemployment  insur- 


Among  the  recommendations  inade  shoulder  to  pass  cameras  into  the  Brook-  ^Sd  ^  pS  of  th3?  wa?es 
r  suggested  amendments  to  both  i...,  o*  meir  wages.  Uren.-J  aw  ( 


ANPA  Social  Security  Conference  held  ance,  was  that  provision  in  the  federal 
in  Chicago  last  week.  Left  to  right :  act  be  made  for  a  plan  based  on  a  pay- 


L.  B.  Palmer,  ANPA  general  manager;  as-you-go  policy,  rather  than  accu- 
A.  V,  Miller,  New  York  Herald  Tribune,  mulating  a  reserve  fund  running  into 


them  to  the  strikers,  who  measured  off 

15  feet  and  pressed  the  button.  Below  SCnUtC  rV  HI  MtlV€StlffQt6 
is  the  resulting  AP  picture. 


and  A.  J,  Cordon,  Syracuse  (N,  Y.)  billions  of  dollars. 

Post-Standard,  chairman  and  member  ,i _ „  i 

respectively  of  ANPA  social  security  ^  ^ 

committee.  ment  laws,  the  urgent  necessity  for  a 

careful  study  of  various  state  regula- 
fi*  j  ,  .  .  tions  was  pointed  out,  so  as  to  sim- 

SS  insurance  w^  the  benefit  formula  and  to  per- 

il,.  ?  f  ““T  w  mit  economical  administration.  It  was 
here  l^t  3,^  ^„^h  laws  be  clarified  so 


Friday  and  Saturday,  sponsored  by  mw:.  oe  ciarmea  so 

♦t,,.  average  worker  will  be  in  a  posi- 


>»»»««=  «» up 


Accuracy  of  “9  Old  Men] 

Washington,  D.  C.,  Jan.  27— SoieI  csntl 


tor  Pat  McCarran  of  Nevada,  has  b«l  of  rep 
appointed  chairman  of  a  senate  coH  1  sys 
mittee  to  inquire  into  the  accuracy  cl  skin? 
situations  reported  in  “The  Nine  Oil  pendo 
Men,”  a  book  by  Robert  Allen  ail  delih 
Drew  Pearson,  Washington  newsptl  to  in 
per  columnists.  I  areq 


The  investigation  was  inspired  tl  mil 


IOC  _ _ _  A-  utriieiiLs  &U1UU1U  oe  ana  w  set  up 

S^taS.  ways  and  means  of  paying  benefit  = 

Meeting  in  executive  session,  the  ioe  assistance  on  these 


Senator  Joseph  Guffey  of  Pennsj! 
Vania,  after  he  read  the  book  which  i 
intended  as  an  expose  of  the  politic 


and  personalities  of  the  nation’s  cotl  due 


of  last  resort. 


Meeting  in  executive  session,  the  S  i  i  me  vmempioyeu  ^eed  for  your  assistance  on  these  “Unfortunately,”  said  Senator  Gut  I  cooci 

group,  comprised  largely  of  newspaper  j  quaimed  tor  such  problems  is  at  your  command  through  fey  in  a  speech  to  his  colleague  coqi 

.X.A _ _ benefits.  Under  provisions  of  most  a«fv-iatinn  and  vnu  will  “  Tho  caa 


auditors  and  comptrollers,  together  provisions  ot  most  yo^r  own  association  and  you  will  “  ‘The  Nine  Old  Men’  leaves  th 

with  a  generous  sprinkling  of  circula-  j  present,  it  was  stated,  ^  facilitate  the  work  of  your  association  reader,  however  resentful,  with  a 

tion  and  business  managers,  raised  accountant  is  reqi^^  to  submit  your  problems  to  it  uneasy  feeling  that  there  may  1 

many  questions  as  to  status  of  vari-  employe  what  his  . 


o^  ty^s  oT  worke;;  en^Se^  ei^rr  unemployment  benefits  should 

^  a  statement  as  t.  aetlviUes  o, 
'"'me  insurance  representatives  in 


determine  for  the  employe  what  his  rather  than  to  some  outside  solicitor.”  plenty  of  fire  beneath  so  much  smoki  mtol 
wwkly  unemployment  benefits  should  jjj  regard  to  the  status  of  carrier  No  matter  how  much  they  may  t ;  eacr 
:  ..  ...  ,  boys,  Mr.  Hanson  said:  “In  connec-  criticized,  the  authors  of  this  hoc;  and 


L.  B.  Palmer,  ANPA  general  man-  _ ti _ ,  paiuncsii.,  m  <>  mcic  ^uaaip 

ager,  called  the  meeting  to  order  Fri-  mformation  on  the  law  to  trolling  the  place  where  the  boy  may  they  have  here  set  forth 

day  morning.  A.  V.  Miller,  New  York  ““uson  said:  j^^t  relate  to  carriers,  wealth  of  circumstantial 


some  insurance 


tion  with  the  first  ruling  of  the  De-  have  a  reputation  for  accuracy  utf  que 


partment,  particularly  relating  to  con-  common  in  a  mere  gossip  column  am 


an  amazii-k  dete 


Herald  Tribune  comptroller  and  chair-  .  .  -  _  _  _ 

man  of  the  ANPA  social  security  com-  ueimer  your  Committee  nor  your  As-  tical  application  of  the  law  of  em-  many  of  us  are  more  or  less  f« 

mittee,  presided.  He  was  assisted  in  sociation  had  anything  to  do  with  this  ployment,  as  generally  understood  miliar.” 

directing  floor  discussion  by  Arthur  *'ubng  which  was  obtained  from  the  throughout  the  land,  an  employe  is  - 

J.  Gordon,  Syracuse  (N.  Y.)  Post-  bureau  some  ten  days  ago.  There  are  not  made  by  creating  a  dealer  and  DESIST  ORDER  ON  MARMOLA 

Standard,  a  member  of  the  committee,  people  having  nothing  to  do  restricting  him  to  a  certain  territory  - 

Elisha  Hanson,  ANPA  counsel,  and  newspaper  business,  except  if  he  works  that  territory  as  an  inde-  Federal  Trade  Commission  Ap 

Howard  W.  Stodghill  of  the  Hearst  something,  who  are  busily  en-  pendent  contractor.  The  territory  has  After  Raladam  Co. 

Newspapers  and  chairman  of  the  S**Sed  in  trying  to  get  you  to  submit  nothing  to  do  with  it.  A  morning  or  Washington,  D.  C.,  Jan.  26—0 

ANPA  newspaper  boy  welfare  com-  contracts,  arrangements,  and  va-  evening  newspaper  has  the  right  to  more  the  Federal  Trade  Commissi 

mittee,  took  an  active  part  in  the  Fri-  rious  other  matters  through  them  to  insist  that  the  man  who  buys  his  pa-  has  ordered  Raladam  Company 


I  have  mentioned  the  fact  that  but  to  comer  sides  boys.  Under  prac-  illuminates  isolated  facts  with 


tical  application  of  the  law  of  em-  many  of  us  are  more  or 


DESIST  ORDER  ON  MARMOU 


ANPA  newspaper  boy  welfare  com^ 
mittee,  took  an  active  part  in  the  Fri 


Federal  Trade  Commission  A{>! 
After  Raladam  Co. 
Washington,  D.  C.,  Jan.  26—0 


has  ordered  Raladam  Company 


day  session,  which  was  devoted  largely  Bureau  of  Internal  Revenue  for  pers  to  sell  on  a  street  corner,  or  on  Detroit,  Mich  producers  of  Main 
A_  al  .  r  ,  ,  rulings.  -  *  a -  j:-a_:u..a_  . 


to  the  subject  of  employer  and  em¬ 
ploye  relations  with  respect  to  the 


various  street  corners,  shall  distribute  cease  representing  that  its  produ 


“There  is  a  very  definite  conflict  of  those  papers  and  sell  them,  and  try  vvill  correct  obesity  without  ham-' 


newspaper  boy,  in  the  light  of  recent  interests  between  the  insurance  rep-  to  sell  them  at  the  time  the  people  effects 


treasury  department  decisions,  and  the  resentatives  and  newspaper  publish-  want  to  buy  morning  papers. 


Several  years  ago  FTC  sought  tb  UL 


general  relationship  of  all  classifica-  ers  because  it  is  to  the  interest  of  the  “The  main  thing  is  to  sell  these  put  an  end  to  this  company’s  adve 


tions  of  newspaper  distributors.  It  insurance  people  to  have  everybody  papers  at  wholesale,  and  that  either  tising  of  a  safe  remedy  for  excess 


was  pointed  out  that  rulings  of  the  connected  with  the  newspaper  busi-  the  newspaper  route  boy  or  newspa-  on  Ae  groimd  that  it  is  injurious  W 


treasury  department  were  sound  as  ness  covered  as  an  employe,  not-  per  street  sale  boy  sells  them  at  retail  the  public.  On  appeal,  the  Suprec*  vol 
far  as  the  specific  questions  pro-  withstanding  the  facts,  in  order  to  and  pockets  the  difference,  and  also  Court  ruled  the  trade  commissioo  e'l  sti' 


pounded  were  concerned,  but  that  make  an  additional  premium  on  some  that  he  stands  any  loss.  There  is  noth-  ceeded  its  powers  by  issuing  an  Kff  sp 


these  three  situations  are  not  all-in-  form  of  policy  which  can  be  sold.  ing  in  the  law  that  makes  him  an  der  not  based  on  injury  to  a  coc«  stv 


elusive.  There  are  many  types  of  ar-  “Mr.  Miller  has  done  a  great  deal  employe  if  he  tries  to  push  your  sales,  petitor,  protection  for  the  gener|  ^ 


rangements  with  newspaper  boys  and  of  work  on  this  problem  over  a  period  must  cover  a  specified  ter-  public  being  found  beyond  the  in] 


distributors  and  each  individual  situ-  of  more  than  a  year.  Your  associa-  ritory.  Certainly  the  territory  of  any  ince  of  the  commission. 


ation  must  be  analyzed  and  the  em-  tion  has  done  a  great  deal  of  work  independent  contractor  in  the  news-  The  order  just  issued  finds  tM 


ploye  relationship  determined  on  the  on  it  Your  board  of  directors  has  paper  business  may  be  limited  just  as  Marmola  is  in  competition  with 


basis  of  the  facts  in  each  operation,  it  done  a  great  deal  of  work  on  it.  Your  other  business. 


was  explained. 


reducing  preparations,  26  of  whidicj 


counsel  has  done  some  work  when  “The  treasury  regulations  defining  named,  and  that  its  practices  arei 


Those  present  also  reviewed  various  called  upon.  Everything  that  you  employes,  I  think,  are  perfectly  clear,  jurious  to  competitors. 


Editor  &  Publisher  for  January  30,  1937 
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OPPOSING  BRIEFS  IN  WATSON  CASE 

j^ociated  Press  Contends  That  Act  Setting  Up  NLRB  Abridges  Press  Freedom — AP  Claims 
No  Interstate  Business — Telegraphers’  Union  Replies 


ASHINGTON,  D.  C.,  Jan.  25 —  its  news  policy.  The  National  Labor 


iirASHINGTON,  U.  C.,  Jan.  25— 
Two  important  briefs  have  been 
ded  with  the  United  States  Supreme 
(Dirt  one  charging  that  the  National 
Relations  Act  is  unconstitu- 
jggal,  and  the  other,  that  Congress 
^  within  its  rights  in  passing  this 
pm  of  legislation. 

Both  briefs  were  filed  with  the 
[jlninal  which  is  soon  to  make  the  . 

decision  in  the  Associated  Press- 
Biris  Watson  discharge  case. 

He  Associated  Press  brief  was  filed 
kJohn  W.  Davis  as  counsel. 

He  opposing  brief,  which  supports 
it  NLRB,  was  filed  by  the  deputy 
(resident  of  the  Commercial  Teleg- 
niihcrs  Union,  Arthur  Markel,  as  “a 
Biend  of  the  court.” 

He  AP  contends  that  if  the  labor 
iditions  act  is  sustained  the  press  of 
the  country  will  not  have  the  freedom 
to  select  its  own  employes. 

In  conclusion,  the  AP  viewpoint  was 
srt  out  as  follows:  “Furthermore,  the 
Sitional  Labor  Relations  Act  as  ap- 
pM  to  the  Associated  Press  in  this 
ose,  actually  destroys  the  independ¬ 
ence  of  the  press  of  this  country.  Can 
the  freedom  and  independence  of  the 
press  be  maintained  if  a  federal  bu¬ 
reau  may  dictate  to  the  American 
newspapers  the  persons  they  employ 
t)  prepare  their  news  reports?  How 
can  the  impartiality  and  independence 
ofrqwrting  be  maintained  under  such 
a  system  of  administrative  supervi¬ 
sion?  How  can  the  acctoracy,  inde¬ 
pendence  and  impartiality  survive  a 
deliberate  attempt  by  the  government 
to  impose  upon  the  Associated  Press 
a  requirement  that  its  editors  be  union 
nen?” 

Pointing  out  that  interference  with 
the  internal  management  of  any  pri¬ 
vate  concern  is  inconsistent  with  the 
doe  processes  of  law,  the  AP  fiurther 
stated:  “Where,  however,  the  private 
concern  is  not  dealing  in  ordinary 
coomercial  commodities  but  is  en¬ 
gaged  exclusively  in  the  formulation 
and  dissemination  of  news  for  the 
press,  such  interference  is  still  more 
intolerable  in  that  it  constitutes  an 
encroachment  upon  the  management 
and  policy  of  the  press  itself.  .  .  .  The 
question  of  editorial  personnel  then 
becomes  a  question  for  the  board  to 
determine.  And  the  management  of 
e^rial  affairs  of  this  great  news  ser¬ 
vice  of  the  Associated  Press  in  the 
gadjering  and  preparation  of  news,  is 
displaced  by  the  Labor  Board  which 
Congress  has  created.” 

The  telegraphers’  brief  was  filed 
with  the  covut  “because  the  questions 
involved  in  this  case  are  of  great  im¬ 
portance  to  this  union,  other  unions 
to  all  persons  engaged  in  inter¬ 
date  commerce.” 

The  major  premise  of  the  telegra¬ 
phers  is  directly  contrary  to  that  of 
ihe  Associated  Press — that  the  consti¬ 
tutional  guarantee  of  freedom  of  press 
did  speech  is  not  abridged  by  the 
NLRB  act. 

The  telegraphers  point  out  that  they 
would  “be  among  the  first  to  seek 
annulment  of  the  act,  if  the  act  in¬ 
volved  in  this  case  abridged  the  con¬ 
stitutional  guarantee  of  freedom  of 
speech  and  freedom  of  press.  But  a 
sfndy  of  the  National  Labor  Rela- 
Act  discloses  that  it  does  not 
^fringe  upon  the  first  amendment  in 
that  particular.” 

Continuing,  the  union  brief  con¬ 
tends:  “Nowhere  is  there  any  require- 
OMnt  that  the  Associated  Press  em¬ 
ploy  anyone  who  does  not  have  the 
qualifications  necessary  to  carry  out 


its  news  policy.  The  National  Labor  “(2)  The  relation  between  the  As-  Because  it  is  a  “highly-decentral- 
Relations  Act  does  not  limit  or  re-  sociated  Press  and  its  editorial  em-  ized”  organization,  an  editorial  walk- 
strict  the  rights  of  the  Associated  ployes  is  not  interstate  commerce,  does  out  and  stoppage  of  activities  in  its 
Press  to  employ  whomever  it  pleases  not  directly  affect  such  commerce,  and  New  York  office  would  not  seriously 
at  such  wages  and  conditions  of  labor  is  not  subject  to  federal  control.  impede  or  prevent  the  issuance  of 
as  may  be  agreed  upon  between  it  and  “  (3)  The  act  violates  the  Fifth  newspapers  in  all  parts  of  the  coun- 
the  employes  acting  through  repre-  Amendment  and  is  void  because  its  try,  as  claimed  by  the  NLRB,  accord- 


sentatives  of  their  own  choice.” 


terms  are  arbitrary,  unreasonable  and  ing  to  the  brief. 

Markel  further  adds  that  the  first  capricious,  having  no  real  and  sub-  And  such  a  walkout  would  be  only 
amendment  of  the  constitution  gives  stantial  relation  to  the  accomplish-  a  “temporary”  stoppage  in  the  New 
no  “immunity  from  laws  general  in  ment  of  legitimate  ends.  In  addition  York  office  activities,  the  AP  declares, 
scope  because  that  citizen  may  be  en-  the  act  denies  the  right  of  trial  by  jn  no  event,  would  a  walkout  (by 
gaged  in  the  dissemination  of  news.”  jury  in  violation  of  the  Seventh  guild  members,  etc.)  and  the  re- 


However,  the  AP  goes  into  detail  Amendment. 


to  support  its  inunimity  contention. 


sultant  temporary  loss  of  a  unit’s  ac- 


“(4)  The  act,  in  its  application  to  tivities  be  an  obstruction  to  interstate 


It  contends  that  it  is  in  no  sense  the  Associated  Press,  violates  the  First  commerce,  for,  the  AP  points  out, 
an  instriunentality  or  agency  of  inter-  Amendment  to  the  constitution  which  news  can  be  handled  from  other  points 
state  commerce;  nor  did  the  NLRB  guarantees  to  citizens  freedom  of  and  thus  not  prevent  the  publication 


trial  examiner,  the  Board,  or  the  cir-  speech  and  freedom  of  press 


cuit  court  of  appeals  make  this  find-  However,  the  telegraphers’  brief  is  material, 
ing,  it  was  stat^.  Thus,  so  defined,  short  in  its  emphatic  declaration  that 

it  is  not  subject  to  the  jurisdiction  of  the  Associated  Press  is  directly  en-  <?• 

the  Board.  gaged  in  interstate  commerce,  and  Ly/W  PuOllsh,BT  SlgHS 

To  further  explain  this  declaration,  that  Morris  Watson,  the  discharged  ^f'ln.aoA*  r'wiilA 
the  brief  declares:  “It  is  essentially,  man,  was  a  part  of  the  interstate  ac-  ®  x^lOSCtl  IrUCU*  x^Utliru 
as  we  have  pointed  out,  a  private,  co-  tivities  of  the  AP.  Publisher  Frederick  W.  Enwright  of 

operative,  non-profit  organization.  It  The  AP  declares  that  it  discharged  the  Lynn  (Mass.)  Telegram-News 
is  under  no  obligation  to  furnish  news  Watson,  not  for  his  alleged  guild  ac-  Tuesday  signed  the  first  straight  pref- 
to  anyone  except  in  accordance  with  tivities,  but  “solely  on  the  grounds  erential  guild  shop  contract  in  New 
its  bylaws  and  its  mutual  exchange  of  his  work  not  being  on  a  basis  for  England  with  the  New  England  Dis- 
contracts.  There  is  no  reason  so  far  which  he  has  shown  capability.”  The  trict  Coimcil  of  the  American  News- 
as  any  law  is  concerned,  why  the  AP  “mutual  dissatisfaction”  over  working  paper  Guild  and  the  newspaper  guild 
should  not  be  free  to  close  its  New  conditions  between  Watson  and  the  of  Lynn  to  be  effective  from  March 
York  office  or,  indeed,  all  of  its  offices  management  was  the  reason  for  the  1,  1937,  to  October  1,  1939. 
whenever  it  may  so  please.”  discharge,  according  to  Watson’s  own  This  contract  thus  expires  simul- 


of  newspapers  because  of  lack  of 


whenever  it  may  so  please.” 


This  contract  thus  expires  simul- 


Summarizing  its  argiunents,  the  AP  testimony  before  the  Labor  Board,  the  taneously  with  the  typographical 
declares  the  Labor  Act  authority  is  brief  contends.  union  contract  in  the  same  plant, 

non-existent  because:  The  AP  answers  the  contention  of  Among  the  features  of  the  contract, 

“(1)  The  act  is  void  in  its  entirety  the  Labor  Board  by  stating  that  in-  it  is  agreed  that  all  employes  wll  be- 
as  an  imrestricted  attempt  to  regulate  terruption  (editorial  walkout,  strikes,  come  members  of  the  guild  within  30 
the  relationship  between  all  industrial  etc.)  in  the  process  of  production  or  days  of  beginning  of  employment, 
employers  and  employes  by  imposing  manufacture  “is  not  per  se  an  ob-  The  minimum  wage  of  all  staffmen 
‘collective  bargaining’  upon  them  in  struction  to  interstate  commerce,  nor  regardless  of  experience  will  be  $40 
violation  of  the  Tenth  Amendment.  does  it  directly  affect  it.”  during  the  first  year  of  the  contract 


non-existent  because:  The  AP  answers  the  contention  of 

“(1)  The  act  is  void  in  its  entirety  the  Labor  Board  by  stating  that  in- 
as  an  imrestricted  attempt  to  regulate  terruption  (editorial  walkout,  strikes. 


violation  of  the  Tenth  Amendment. 


Des  Moines  Reporter  Sent  to  Florida 


A  homey  tscene  aboard  Good  News,  Jr.,  with  Mr.  and  Mrs.  Owens  tryingout  the 
table  that  converts  into  a  bed  at  night,  and  the  kitchen  cabinet  that  has  everything 
from  a  water  pump  to  a  place  for  hairpins. 


The  minimum  wage  of  all  staffmen 
regardless  of  experience  will  be  $40 
during  the  first  year  of  the  contract 
and  $43  thereafter. 

Apprentices  will  receive  at  least  $15 
on  employment  and  their  wages  will 
increase  five  dollars  weekly  each  year 
until  they  reach  a  high  classification. 
Apprentices  will  be  limited  to  three 
on  the  paper  but  may  be  increased 
in  ratio  of  one  to  ten  new  men  em¬ 
ployed. 

Dismissal  indemnity  of  eight  weeks’ 
pay  is  provided  for  employes  on  the 
paper  more  than  three  years  in  case 
of  incompetency  or  any  other  reason 
except  “gross  or  wilful  breach  of 
duty.”  Disputed  dismissals  are  to  be 
adjudicated  by  the  shop  adjustment 
committee  and  this  failing  a  dismissal 
dispute  will  automatically  go  to  the 
State  Board  of  Arbitration  and  Con¬ 
ciliation.  If  the  board  finds  against 
the  publisher  the  employe  will  re¬ 
ceive  all  wages  retroactive  to  date  of 
dismissal.  The  six-day,  44-hour  week 
will  be  generally  observed  with  com¬ 
pensation  for  “unreasonable  hours  of 
work.” 

Employes  will  receive  two  weeks’ 
vacation  with  pay  and  the  publisher 
will  continue  his  present  sick  benefit 
policy.  Publisher  Enwright  stated 
that  he  wanted  “to  see  the  guild  go 
over  in  a  big  way.  I  was  a  reporter 
once  myself.” 


from  a  water  pump  to  a  place  for  hairpins.  PUBLISHER  CONVICTED 

Arthur  Kasherman,  publisher  of  the 

WITH  the  mercury  standing  at  13  Accompanying  him  was  his  bride  of  Minneapolis  Public  Press,  issued  in¬ 
degrees  above  zero,  Jan.  3,  three  months  and  his  13-year-old  sis-  termittently,  tried  last  week  on  a 
Herbert  G.  Owens,  reporter  for  Des  ter.  The  latter  was  required  to  keep  charge  of  extorting  $25  from  the  pro- 
Moines  Register  and  Tribune  was  en-  a  diary,  excerpts  from  which  were  prietor  of  a  cheap  rooming  house,  was 

convicted  and  given  an  indeterminate 
sentence  up  to  five  years.  His  attor¬ 
neys  charged  he  had  been  framed  by 


Moines  Register  and  Tribune  was  en-  a  diary,  excerpts  from  which  were  prietor  of  a  cheap  roommg  house,  was 
vied  by  his  fellow  workers  as  he  used  in  Owens’  stories.  Before  the  convicted  and  given  an  indeterminate 
started  on  a  month’s  trip  to  Florida  trip  started  a  contest  was  run  to  select  sentence  up  to  five  years.  His  attor- 
with  car  and  trailer.  He  traveled  a  name  for  the  trailer.  Good  News  Jr.  neys  charged  he  had  been  framed  by 
on  assignment,  keeping  accurate  ac-  was  chosen.  Owens  took  his  own  police  officials  because  he  knew  too 
coimt  of  his  expenditures,  and  re-  pictures.  ITie  assignment  was  made  much  about  vice  conditions  in  the 
porting  all  details  of  life  in  a  trailer,  by  Basil  Walters,  managing  editor.  city. 
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BAKER  IS  PROMOTED 
BY  SCRIPPS-HOWARD 

Busines*  Manager,  Indianapolis 
Times,  Named  Asst.  Gen.  Business 
Mgr.  in  New  York — Succeeded 
by  Mark  Ferree 


Earle  D.  Baker,  business  manager 
of  the  Indianapolis  Times,  was  named 
assistant  general  manager  of  the 


Easl  D.  Bakes  Mask  Fessee 


Scripps-Howard  Newspapers,  New 
York  City,  by  W.  G.  Chandler,  gen¬ 
eral  business  manager,  Jan.  25.  He  is 
succeeded  in  Indianapolis  by  Mark 
Ferree,  advertising  director  of  the 
Times. 

Baker’s  promotion  follows  about  18 
years  with  Scripps-Howard.  From 
the  advertising  department  of  the 
Evansville  Press,  he  became  business 
manager  of  the  Terre  Haute  Post  at 
27,  the  youngest  man  holding  such  an 
office  in  the  concern  at  that  time. 

In  1929  he  became  business  man¬ 
ager  of  the  Washington  News  and  hcis 
been  in  charge  of  the  business  affairs 
of  the  Indianapolis  Times  since  1931. 

Ferree,  before  going  to  Indianapolis 
a  year  ago,  was  advertising  manager 
of  the  Washington  News.  For  several 
years  he  was  advertising  and  publicity 
manager  of  the  Southern  Pine  Asso¬ 
ciation,  New  Orleans. 

He  formerly  was  telegraph  editor 
of  the  Evansville  Courier  and  Sunday 
editor  of  the  Miami  (Fla.)  Herald. 


J.  F.  DEVINE  TO  CHICAGO 

Vice-Pres.  of  J.  J.  Devine,  Repreaen- 
tativea,  to  Direct  Weatern  Expanaion 

James  F.  Devine,  vice-president  of 
J.  J.  Devine  &  Associates,  Inc.,  na¬ 
tional  advertising  representatives,  was 
transferred  to  the  Chicago  office  from 
New  York  where  he  has  been  in 
charge  of  the  sales  staff  since  his 
graduation  from  Yale  in  1934. 

In  Chicago,  Mr.  Devine  will  take 
the  place  of  John  E.  Rohde,  who  has 
resigned,  and  will  direct  his  attention 
toward  the  expansion  of  business  in 
the  mid-western  territory.  He  was 
made  a  vice-president  of  the  company 
in  1935. 

Replacing  Mr.  Devine  on  the  sales 
staff  in  New  York  will  be  Donald  A. 
Donahue,  recently  merchandising 
manager  of  the  Syracuse  (N.  Y.) 
Journal. 


THEODORE  NOYES  HONORED 
Washington,  D.  C.,  Jan.  26 — Today, 
on  the  79tb  anniversary  of  his  birth, 
Theodore  W.  Noyes,  editor  of  the  Eve¬ 
ning  Star,  was  presented  with  a  cita¬ 
tion  honoring  him  as  the  native  Wash¬ 
ingtonian  who  rendered  the  most  dis¬ 
tinguished  civic  and  public  service  to 
the  District  of  Columbia  during  the 
year  1936. 


DOMEl  STAFF  CHANGE 

C.  Hagiwara  arrived  in  the  United 
States  this  week  from  Tokyo,  Japan, 
to  r^lace  Kiyoski  Iwanoto  in  the 
New  York  bureau  of  Domei  news 
agency.  Mr.  Hagiwara  was  formerly 
the  cable  editor  of  the  United  Press  in 
Tokyo. 


E.  &  P.  YEAR  BOOK  A  STOREHOUSE  OF 
NEWSPAPER  INFORMATION 


WITH  this  issue  readers  of  EDITOR  &  PUBLISHER  receive  the 
annual  INTERNATIONAL  YEAR  BOOK,  ihe  world’s  largest  and 
most  authoritative  compendium  of  information  relating  to  daily  news¬ 
papers.  Published  for  almost  a  score  of  years,  each  issue  has  been  en¬ 
larged  and  improved  editorially  and  statistically,  until  this  year’s  edition, 
with  its  wealth  of  data  on  the  industry,  provides  an  answer  to  virtually 
every  question  that  can  be  asked  concerning  the  daily  newspaper  field. 

Among  the  principal  features  are:  A  complete  list  of  U.  S.  and 
Canadian  dailies,  their  circulation,  advertising  and  subscription  rates, 
special  representatives,  wire  services,  political  affiliations,  publisher,  prin¬ 
cipal  executives  and  department  heads;  directory  of  special  advertising 
representatives;  directory  of  advertising  agencies,  U.  S.  and  Canada; 
directory  of  newspaper  feature  syndicates;  directory  of  principal  U.  S. 
foreign  language  newspapers;  directory  of  schools,  colleges  and  courses 
in  journalism;  directory  of  newspaper  and  advertising  associations  and 
clubs,  and  their  officers;  Ready  Reckoner  of  newspaper  advertising  rates 
and  circulations;  wage  scales  for  principal  newspaper  crafts;  radio  sta¬ 
tions  owned  and  operated  by  U.  S.  and  Canadian  newspapers;  American 
Newspaper  Guild  chapters  and  their  officers;  directory  of  principal  news¬ 
papers  of  Great  Britain,  France,  Latin-America,  and  all  countries  of  the 
world. 

Nowhere  but  in  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR 
BOOK  can  be  found  complete  information  on  all  phases  of  the  daily 
newspaper  industry. 
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lyegotiations  Being  ffeUltl/ 
With  Beaumont  Prhueii  W 

With  printers  working  at  the  ok 
scale,  officials  of  the  Beaumont  (T^ 
Enterprise  and  Journal  were  in  arbi 
tration  this  week  with  the  membep 
of  the  typographical  union  in  theii 
plant  who  struck  Jan.  19  and  20.  TW 
papers  did  not  miss  an  issue,  a  four 
page  edition  being  issued  both  mwn. 
ing  and  evening.  Each  edition  coo. 
sisted  of  two  pages  of  type  alrcidi 
made  up  and  two  pages  produced  bl 
photo-engraving. 

Charles  P.  Howard,  president  of  th 
Typographical  Union,  warned 


th 


MARKS  100th  BIRTHDAY 


CIRCULATORS  TO  MEET 


Kalamazoo  Gazette  Celebrate*  Anni¬ 
versary  with  176-Page  Edition 

A  176-page  special  edition  marked 
the  100th  anniversary  of  the  Kala¬ 
mazoo  (Mich.)  Gazette,  Jan.  24.  For 
almost  three  years  prior  to  the  first 
Gazette  edition  in  1837  the  paper  was 
published  as  the  Michigan  Statesman. 

Preparation  of  the  edition  was  han¬ 
dled  over  a  period  of  six  months  by 
J.  K.  Walsh,  editor,  Lowell  Plasterer, 
news  editor,  and  Ross  Coller,  staff 
writer.  Walsh  celebrated  his  25th 
year  as  editor  of  the  paper  with  the 
edition. 

Charles  M.  Greenway,  Jr.,  for  the 
last  six  years  in  charge  of  the  business 
departments,  was  in  charge  of  the  ad¬ 
vertising  preparations. 

Started  in  1833  as  the  Michigan 
Statesman  and  St.  Joseph  Chronicle, 
the  paper  was  published  by  John  D. 
DeFrees  at  White  Pigeon,  Mich.  In 
1835  the  first  issue  of  the  paper  was 
printed  in  Kalamazoo,  then  known  as 
Bronson,  and  in  1837  the  name  was 
changed  to  Gazette. 

The  first  daily  issue  of  the  paper 
was  printed  March  26,  1872.  In  1900 
the  (Gazette  acquired  and  merged  the 
Kalamazoo  Evening  News  and  also 
obtained  an  Associated  Press  mem¬ 
bership.  In  1916  the  Gazette  bought 
and  merged  the  Kalamazoo  Tele¬ 
graph-Press,  thus  becoming  the  only 
daily  paper  in  the  city,  and  in  1922 
was  itself  bought  by  Booth  News¬ 
papers,  Inc. 


Managers’  Association  Convenes 
Feb.  8-10  in  Kansas  City 

The  twenty-second  annual  conven¬ 
tion  of  the  Midwest  Circulation  Man¬ 
agers’  Association  will  be  held  at  the 
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Alvin  Macke 


F.  A.  MERRIAM  DEAD 

Franklin  A.  Merriam,  former  owner 
and  publisher  of  the  Mount  Vernon 
(N.  Y.)  Argus,  died  in  Daytona  Beach, 
Fla.,  Jan.  23  of  a  heart  attack.  He 
was  79.  Mr.  Merriam  joined  the 
Argus  in  1891,  becoming  one  of  the 
owners  in  1897.  In  1923  he  organized 
and  became  president  of  Westchester 
Newspapers,  Inc.,  which  then  ac¬ 
quired  the  New  Rochelle  Daily  Star 
and  Evening  Standard,  consolidating 
these  into  the  Standard-Star.  He  re¬ 
tired  from  active  business  in  1933. 


Hotel  President,  Kansas  City,  Mo., 
Feb.  8,  9,  10. 

Alvin  Macke,  president,  will  preside 
at  the  meetings.  Entertainment  is  to 
be  arranged  by  a  committee  under 
G.  R.  Boyd,  secretary- treasurer  of  the 
organization. 

Speakers  on  the  program  include: 
Lou  Hoffmann,  St.  Louis  Star-Times, 
“What  My  Plans  Are  for  Increasing 
Circulation,  Personnel,  and  Promotion 
for  1937’’;  Vernon  Kelso,  Des  Moines 
Register  and  Tribune,  “Promotion 
That  ‘Clicked’  and  Promotion  That 
Failed — and  Why’’;  L.  W.  McFetridge, 
Tulsa  World,  “What  Has  Been  Done 
to  Reduce  Liability  Insurance  Rates 
on  Newspaper  Trucks  and  Independ¬ 
ent  Haulers”;  and  James  Rankin, 
Capper  Publications,  Topeka,  Kan., 
‘  Promoting  Circulation  with  News¬ 
paper-Owned  Radio  Stations.” 

Other  speakers  are:  C.  B.  McCau¬ 
ley,  Tulsa  Tribune;  Roy  Wohlford, 
Topeka  Capital;  William  H.  Reuter, 
Nebraska  City  News-Press;  C.  C. 
Winner,  Ponca  City  News;  and  John 
Levand,  Wichita  Beacon. 


printers  that  they  were  subject  k 
expulsion  if  the  strike  was  mll^ 

The  printers  did  not  heed  Mr.  How. 
ard’s  warning  until  4  p.m.  the  secont 
day  of  the  strike. 

E.  C.  Davis,  business  manage.  ^ 
the  Beaumont  papers,  explained  tk 
week  that  the  printers  in  the  Por 
Arthur  News  did  not  strike  becaua 
at  an  early  hour  on  the  20th,  th- 
union  scale  committee  called  the  New 
publisher  from  bed  and  “under  du¬ 
ress,”  he  agreed  to  an  immediate  in¬ 
crease  in  wages  pending  arbitratia 
Port  Arthur  is  under  the  jurisdictio: 
of  the  Beaumont  typographical  uniot 

Mr.  Davis  pointed  out  that  the  & 
terprise  and  Journal  and  News  print 
ers  work  under  a  three-year  contrac 
which  expires  Jan.  18,  1938. 

This  contract  provided  the  wag 
scale  may  be  opened  for  discussion  o; 
each  anniversary  date  of  the  agree 
ment.  Under  this  provision  the  unio 
filed  notice  of  its  desire  to  open  th 
scale,  demanding  an  increase  in  hour! 
wage  of  “approximately  25  pa:  cent 
Mr.  Davis  said. 

The  publishers  held  a  seria  o: 
meetings  with  the  scale  committee 
the  last  one  being  on  the  evening  c 
Jan.  19,  the  date  the  printers  struci 
No  agreement  as  to  wages  could  b- 
reached  and  it  was  then  agreed  th 
differences  would  be  submitted  t 
arbitration  as  provided  in  the  contract  |  ^ 

The  local  joint  standing  committe 
immediately  went  into  session,  it  be  ^ 
ing  comprised  of  two  members  of  th  ^ 
scale  committee,  representing  th  J" 
union,  and  the  two  publisher  repre 
sentatives  participating  in  the  nege  ^ 
tiations.  Mr.  Davis  explained  that  th 
hour  being  late  it  was  then  agreed  t  * 
adjourn  until  the  following  morniuji 
for  the  purpose  of  initiating  arbitn  i  ™ 
tion  proceedings.  Instead,  howeve 
the  printers  disregarding  instructiffli 
of  President  Howard  refused  to  go  t* 
work  on  the  night-side  in  the  Enter  ( 
prise  and  Journal  composing  room. 
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The  annual  dinner  dance  will  be 
held  Feb.  9  on  the  Congress  Roof  of 
the  Hotel  President. 


AP  SWITCHES  UHL,  LLOYD 

Alexander  H.  Uhl,  chief  of  the  As¬ 
sociated  Press  bureau  at  Madrid,  has 
been  transferred  to  Paris  where  he 
becomes  acting  chief  of  bureau.  Uhl 
has  been  in  Spain  for  nearly  two 
years  and  has  (xivered  all  phases  of 
the  civil  war.  John  Lloyd,  acting  chief 
in  Paris,  will  be  acting  chief  in 
Madrid. 


REVERSES  RICHMOND  STAND 

Washington,  D.  C.,  Jan.  25 — The 
FCC  has  reversed  an  examiner’s  rec¬ 
ommendation  and  has  granted  a  con¬ 
struction  permit  to  the  Richmond 
(Va.)  Times  Dispatch  to  build  and 
operate  a  radio  station  on  1500  kc., 
100  watts,  and  unlimited  time.  The 
FCC  also  has  granted  the  Big  Springs 
(Tex.)  Herald,  operator  of  station 
KBST,  a  license  covering  a  permit  to 
build  and  operate  a  station  on  1500 
kc.,  100  watts,  unlimited  time. 


L.  A.  GAINES,  JR.,  DIES 

Richmond,  Va.,  Jan.  25 — LeGrand  A 
Gaines,  Jr.,  business  manager  of  tb  I 
Richmond  (Va.)  News-Leader,  die 
Sunday  night,  after  a  long  illness,  a 
Albuquerque,  N.  M.  He  was  39  year 
ot  age.  He  was  bom  Aug.  30,  18SI 
in  Texarkana,  Texas,  and  was  a  so 
of  Mrs.  Cornelia  Lily  Harris  Gaine 
and  the  late  LeGrand  A.  Gaines.  H 
attended  the  public  schools  there  an 
later  the  University  of  Michigan,  lli 
Gaines  was  at  one  time  associate 
with  the  Chicago  Tribune  and  wa 
director  of  research  for  the  Libert!  j 
magazine  when  he  came  to  Richmonc 
in  December,  1928.  He  was  a  mem 
ber  of  the  board  of  directors  of  tb . 
Southern  Newspaper  Publishers’  ^ 
sociation.  He  is  survived  by  bi  i 
mother,  Mrs.  Cornelia  Harris  Gaines  i 
of  2516  Wood  street,  Texarkana  i 
Texas;  and  by  a  brother,  Arthur  Bar-  ■ 
ris  Gaines,  of  New  York. 


ADDS  SUNDAY  ROTOGRAVUW 1 

Portland  (Ore.)  Sunday  Joiir’*| 
has  added  a  Sunday  rotogravw* 
section. 
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.WASHINGTON  WATCHES  RADIO  CHAINS 

oil  gipid  Development  of  Regional  Groups  Corresponding  to  Trade  Areas — Is  There  a  Need  for 
‘  a  Fourth  Network?-^tory  of  the  Mutual  System — FCC  Attitude  Toward  Groups 


no  time  within  the  history  of 
the  industry  has  there  been  so 
jj[h  in  the  way  of  rearrangement  of 
^and  building  of  new  networks  as 
fgjog  1936.  Contractual  arrange- 
g0ts  that  existed  for  years  have  been 
jjynfod  for  new  affiliations.  Second- 
ej  networks  have  transferred  their 
,|Lgiance  from  one  group  to  another 
•  die  same  held.  An  increasing  wave 
i  regional  network  building  is  ap- 
on  every  hand.  Then,  just  as 
^  old  year  was  moving  out,  there 
(joe  in  with  the  new  year  the  Mutual 
iuD'fledged,  with  its  coast  to  coast, 
dain. 

Ihe  picture  of  network  broadcasting 
B  its  present  set-up  is  essentially  as 
yiows:  We  have  the  National  Broad- 
(Bting  Company  with  its  Red  and 
Blue  networks  extending  from  coast 
IP  coast  and  with  a  combined  total 
i  114  stations.  Of  these,  15  stations 
lit  owned  and  operated  by  NBC;  the 
Koainder  are  affiliated  on  a  contrac¬ 
tual  basis. 

Next  is  Columbia,  operating  as  a 
sngie  coast  to  coast  network  with  92 
stations  of  which  only  9  are  owned 
lod  operated. 

Mutual  Newest  Coast- 

to-Coast  Network 

Last  and  newest  is  the  Mutual 
Broadcasting  System  now  extending 
I  frcm  coast  to  coast  with  a  total  of  40 
stations.  While  technically.  Mutual  is 
the  fourth  network  due  to  the  fact 
'  that  NBC  has  two,  yet  it  is  frequently 
i  spoken  of  in  terms  of  the  third  net- 
!  work  as  it  is  third  in  ownership  man¬ 
agement.  The  story  of  how  Mutual 
came  into  the  network  picture  is  a 
most  interesting  one.  As  is  often  the 
case  with  organizations  more  or  less 
dependent  on  advertising,  it  was  the 
initiative  of  an  advertiser  which,  in¬ 
directly  at  least,  resulted  in  the 
Mutual  Broadcasting  System.  About 
two  years  ago  an  advertiser  conceived 
the  idea  that  it  would  be  an  excellent 
thing  for  his  client  if  the  broadcasting 
services  of  WOR,  Newark,  and  WGN, 
the  Chicago  Tribune  outlet,  could  be 
linked  together  in  connection  with  a 
^ific  drive  in  which  the  advertiser 
was  interested.  Moreover,  neither  the 
advertiser  nor  his  agent  wished  to  pay 
the  cwmecting  line  charges.  The  mat¬ 
ter  came  before  the  interested  parties 
as  a  straight  business  proposition  and 
^  partly  in  the  light  of  an  interest¬ 
ing  experiment.  The  proposition  was 
accepted  and  a  commercial  program 
went  on  these  two  stations  and,  for 
the  first  time,  the  Chicago  and  New 
York  areas  were  linked  together  in 
the  employment  of  these  two  major 
radio  outlets.  A  little  later  another 
advertiser  was  desirous  of  repeating 
the  same  experiment,  but  with  the 
addition  of  WLW,  the  Powell  Crossly 
atation,  in  Cincinnati.  As  the  result 
of  these  experiments  and  immediately 
after  the  inauguration  of  the  first  two 
station  broadcasts,  WOR  and  WGN 
got  together  and  formed  the  Mutual 
Broadcasting  System.  This  was  in 
October,  1934.  Broadly  speaking  the 
general  arrangement  was  to  the  effect 
that  neither  station  would  interfere 
wdth  the  local  programs  of  the  other, 
hut  that  both  would  work  for  broader 
national  coverage  in  which  each  sta- 
tjon  would  receive  its  own  rate  for 
the  business.  It  was  natural  that  they 
Mould  also  begin  exchanging  sustain- 
^  programs  and  with  the  addition  of 
to  the  group,  all  outside  general 
broadcasts  were  dropped  and  the  in- 
Ihrested  parties  operated  on  a  50-50 
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basis  without  any  charge  to  the  com¬ 
pany  for  the  services  of  its  officers. 
When  it  became  advisable  for  business 
reasons  to  obtain  representation  in  the 
Detroit  territory,  station  CKLW,  of 
Windsor,  Ont.,  was  added,  giving  com¬ 
plete  and  satisfactory  coverage  in  this 
important  sales  territory.  With  these 
foiu*  stations  as  a  nucleus,  this  little 
group  of  experienced,  far-seeing 
broadcasters  quietly  laid  their  plans 
for  a  coast  to  coast  network.  Here 
and  there  strategic  affiliations  were 
made  with  stations  likely  to  be  of  ser¬ 
vice  when  this  main  objective  was 
reached.  But  it  was  not  imtil  the 
middle  of  1936  that  an  opening  pre¬ 
sented  itself  for  Pacific  Cockst  connec¬ 
tions  without  which  no  trans-con¬ 
tinental  system  could  be  effective. 
Due  to  failure  on  the  part  of  the  Don 
Lee  network  to  renew  its  contractual 
relations  with  Columbia,  it  decided  to 
cast  its  lot  with  Mutual,  thereby  giv¬ 
ing  this  new  network  one  of  the  most 
important  chain  connections  on  the 
coast.  “Don  Lee”  is  not  only  the  old¬ 
est  network  there,  with  basic  stations 
in  Los  Angeles,  San  Diego,  San  Fran¬ 
cisco  and  Santa  Barbara,  but  it  has 
just  added  six  others  in  adjacent  ter¬ 
ritory,  thereby  increasing  its  total 
coverage  and  prestige.  Thus,  literally, 
by  the  stroke  of  a  pen.  Mutual  enter^ 
the  West  Coast  imder  more  favorable 
conditions  than  has  heretofore  at¬ 
tended  any  similar  arrangement. 

It  will  at  once  be  seen  that  the 
switch  by  Don  Lee  from  Columbia  to 
Mutual  meant  the  necessity  for  quick 
work  which  restilted  in  the  purchase 
of  KNX,  of  Hollywood,  by  Columbia, 
giving  them  the  most  powerful  inde¬ 
pendent  station  in  the  state.  Of  course 
this  does  not  mean  that  Mutual  has 
reached  the  end  of  its  development; 
piobably  this  is  only  the  beginning, 
but  it  furnishes  an  additional  trans¬ 
continental  broadcasting  medium  at 
just  the  time  when  national  advertis¬ 
ers  were  becoming  fearful  that  there 
would  be  no  time  available  for  new 
radio  clients. 

Inter-City  Plan  Is 

a  New  Development 

In  connection  with  the  four  trans¬ 
continental  networks  now  in  opera¬ 
tion,  there  is  a  comparatively  new  de¬ 
velopment  which  is  neither  a  network 
nor  a  chain,  but  which  is  serving  a 
useful  piuTKkse  in  its  own  peculiar 
field.  I  refer  to  the  Inter-city  Group 
based  on  an  idea  covered  by  Donald 
Flamm,  of  WMCA.  On  his  return 
from  one  of  his  frequent  trips  to 
Eimope  Mr.  Flamm  brought  back  with 
him  the  idea  that  it  would  be  a  good 
thing  if  some  agreeable  arrangement 
could  be  made  whereby  a  group  of 
representative  stations  in  nearby  cities 
could  link  their  stations  together  for 
transmitting  programs  of  combined 
local  interest  This  has  resulted  in 
providing  facilities  whereby  the  same 
program  can  be  broadcast  simultane¬ 
ously  from  nine  stations  located  in 
New  York,  Philadelphia,  Wilmington, 
Baltimore,  Washington,  Boston,  Prov¬ 
idence.  New  Haven  and  Laconia,  N.  H. 
This  is  an  interesting  experiment 
which  is  being  watched  with  much  in¬ 
terest. 

Few  of  us,  unless  we  are  checking 
such  matters,  realize  to  what  extent 
regional  networks  have  been  devel¬ 
oped.  One  of  the  greatest  problems 
of  radio  has  been  the  future  of  the 
small  station.  By  this  I  mean  the  local 


station  doing  a  good  job  for  its  home 
commimity  but  with  an  advertising 
field  too  limited  to  afford  anything 
like  economic  security.  A  certain 
number  of  these  local  stations  became 
affiliated  with  the  networks,  but  many 
others  found  themselves  unable  to  in¬ 
terest  either  Columbia  or  NBC  and 
were  obliged  to  work  out  tbeir  own 
salvation. 

Coverage  of  Specific 

Sales  Areas  Sought 

Just  at  this  time,  by  a  fortunate 
coincidence,  national  advertisers  be¬ 
came  increasingly  interested  in  the 
development  of  sales  areas  as  a 
component  part  of  well-rounded  out 
merchandising  campaigns.  Many  of 
these  smaller  stations  were  located 
within  these  sales  areas  in  a  given 
state,  but  found  themselves  imable  to 
make  any  considerable  impression  on 
the  advertiser  as  single  stations.  What 
resulted?  Some  enterprising  genius 
conceived  the  idea  that  while  eight 
or  ten  local  low-powered  broadcast¬ 
ing  stations  scattered  throughout  a 
state  might  not  be  of  any  great  value 
singly,  yet,  if  bound  together  as  a 
regional  network  offering  a  combined 
coverage  for  sale,  it  might  be  that  the 
arrangement  would  be  worthwhile. 
This  is  just  exactly  what  happened 
and,  as  a  result,  we  now  have  in  the 
United  States  24  regional  groups  op¬ 
erating  for  the  most  part  as  imits,  each 
with  a  key  station  from  which  com¬ 
mercial  programs  are  broadcast. 

I  think  it  is  worth  our  while  for 
once,  at  least,  to  analyze  this  situa¬ 
tion  somewhat  definitely. 

In  the  Eastern  division  there  are 
five  such  groups.  In  New  England  we 
have  the  Yankee  network  with  13 
stations  owned  by  John  Shepherd, 
using  WNAC  as  key;  also  the  Colo¬ 
nial  network  with  13  stations,  owned 
by  the  same  party,  with  WAAB  as 
key  station. 

In  Pennsylvania  we  find  the  Quaker 
state  network  with  17  stations,  using 
WFIL,  of  Philadelphia,  as  key.  There 
is  also  the  Pennsylvania  Mason-Dixon 
group,  consisting  of  five  stations  in 
Central  Pennnsylvania,  with  head¬ 
quarters  in  Lancaster.  The  New  York 
State  network  recently  organized  with 
WINS  as  key  station,  has  six  outlets 
covering  New  York,  Albany,  Utica, 
Auburn,  Rochester  and  Buffalo. 

In  the  South  and  Southwest  there 
are  four  regional  groups.  The  Vir¬ 
ginia  Broadcasting  System  has  five 
stations  operated  from  WCHV,  Char¬ 
lottesville.  The  West  Virginia  net 
consists  at  present  of  one  station  each 
in  Charleston  and  Parkersburg.  In 
the  Southwest  we  have  the  Texas 
Quality  Group,  with  four  stations  op¬ 
erating  from  WFAA,  Dallas.  There  is 
also  the  West  Texas  Broadcasting  Sys¬ 
tem  of  four  stations,  with  KGKL,  San 
Angelo,  as  the  key  station. 

It  is  in  the  West  that  the  regional 
networks  find  their  greatest  accep¬ 
tance.  Leading  the  list,  in  ntunbers 
at  least,  is  the  National  Independent 
Broadcasters,  consisting  of  116  sta¬ 
tions,  for  the  most  part  100  watts,  di¬ 
vided  into  seven  sectional  groups 
covering  the  country  geographically. 
This  group,  because  of  the  scatter^ 
location  and  low  power  of  the  sta¬ 
tions,  afforded  little  value  to  the  na¬ 
tional  advertiser.  As  a  single  group, 
under  one  sales  management,  they  at 
least  have  a  fighting  chance  for  ad¬ 
vertising  recognition. 


Then  comes  the  Affiliated  of  Chi¬ 
cago,  with  13  Mid-West  stations;  the 
Buckeye  network  in  Cleveland,  with 
five  stations,  all  located  in  Ohio,  with 
WHK  as  a  basic;  the  Iowa  Broadcast¬ 
ing  System,  with  three  stations,  one 
in  Cedar  Rapids  and  two  in  Des 
Moines;  the  Michigan  Radio  network, 
one  of  the  pioneers  in  the  field,  with 
eight  stations,  employing  WXYZ,  De¬ 
troit,  as  its  key.  In  Wisconsin,  there 
is  the  Lake  Shore  group  of  four  sta¬ 
tions.  From  Denver,  Colorado  Radio 
network  operates  with  four  stations; 
and,  just  as  we  go  to  press,  the  Okla¬ 
homa  network  is  annoimced,  consist¬ 
ing  of  eight  stations,  four  of  which  are 
newspaper -owned  and  with  KGFG,  of 
Oklahoma  City,  as  the  key  station. 

Thus  we  have  eight  regional  net¬ 
works  serving  the  Western  territory, 
divided  and  sub-divided  according  to 
trading  areas  in  a  way  where  from 
an  economic  standpoint  the  agency 
can  make  its  selection  of  whichever 
group  falls  within  the  geographical 
lines  of  his  advertiser’s  distribution 
and  by  the  employment  of  electrically 
transcribed  programs  can  at  least  ap¬ 
proximate  the  values  of  broadcasting 
in  a  territory  which  otherwise  he 
could  not  reach  by  radio. 

Seven  Regional  Networks 

on  Pacific  Coast 

On  the  Pacific  Coast  we  have  seven 
regional  networks,  seemingly  all  out 
of  proportion  to  the  size  and  business 
potentialities  of  the  field.  But  here 
they  are:  The  California  Radio  Sys¬ 
tem,  six  stations,  two  of  them  Hearst- 
owned  and  to  which  have  been  added 
four  of  the  McClatchy  group,  making 
a  combined  total  of  ten  stations  avail¬ 
able  for  local  or  network  use.  The 
Don  Lee  system,  to  which  we  have 
previously  referred,  has  10  stations, 
using  KHJ,  Los  Angeles,  as  a  key 
and  can  be  used  as  a  separate  unit  or 
as  a  part  of  the  Mutual  hook-up. 
There  is  the  Southern  California  net¬ 
work  with  stations  in  Beverly  Hills, 
Long  Beach  and  San  Bernardino, 
using  KFWB,  Los  Angeles,  as  its  key 
station.  We  also  have  the  Northern 
California  Broadcasting  system  with 
six  stations  and,  to  all  these  should 
be  added  Columbia’s  Pacific  Coast 
Group,  of  six  stations;  NBC  Pacific 
Coast  Blue,  six  stations;  and  NBC 
Pacific  Coast  Red,  five  stations.  The 
Pacific  Coast  situation  is  extremely 
complicated  and  no  one  knows  ex¬ 
actly  how  it  is  going  to  work  out.  Just 
at  present  tremendous  pressure  is  be¬ 
ing  exerted  on  all  West  Coast  facilities 
by  advertisers  either  anxious  to  get 
into  the  local  market,  or  desirous  of 
staging  broadcasts  on  the  coast  for 
delivery  eastward  over  their  network. 

Out  of  this  somewhat  statistical  re¬ 
cital  which,  by  the  way,  I  rarely  in¬ 
dulge  in,  you  will  be  impressed  with 
the  fact  that  there  are  t^ay  at  least 
24  regional  networks,  each  covering 
a  specific  local  territory,  and  all  of 
them  equipped  with  the  necessary 
facilities  for  doing  business.  It  is 
needless  to  say  that  this  situation  is 
being  watched  very  closely  at  Wash¬ 
ington,  not  only  as  to  its  present 
status,  but  also  as  to  its  future  possi¬ 
bilities  for  good  or  evil.  There  is 
practically  little  to  worry  about  when 
you  have  several  hundred  relatively 
low  -  powered  broadcasting  stations 
scattered  over  a  coxmtry  as  large  as 
the  United  States,  but  when  you  bring 
about  a  condition  where  a  large  num¬ 
ber  of  these  group  themselves  to¬ 
gether  for  mutual  protection,  as  well 
(Continued  on  page  34) 
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Ohio  Valley  Newspapers  Rally  After  SlcrwJ^f.o’^Sl.vSirp^  Uf 

AUER  ON  JOURNAL  _  .  .  son  later  joined  Joseph  S.  I  flV 


Vice-President  of  L.  H.  Hartman  Co. 
Made  Assistant  Publisher — Alex¬ 
ander  Resigns — Merrill  Made 
Ad  Director 


^  mr  •  1  m  I  ^  f  later  joined  Joseph  S.  Wasne* 

Greatest  Nationat  rtood  Latastropne  editor  of  the  southern  division.^ 

went  from  Atlanta  to  Memnhis. 


George  J.  Auer,  vice-president  of 
the  New  York  Journal  and  with  the 
paper  since  1935,  has  resigned.  He 
is  to  be  succeeded  as  assistant  pub¬ 
lisher  by  Robert  Cody  Brown,  until 
recently  vice-president  of  L.  H.  Hart¬ 
man  Co.,  advertising  agency.  Mr. 
Auer,  who  was  formerly  with  the 
New  York  Herald  Tribune  for  10 
years,  is  to  take  a  Florida  vacation 
before  announcing  his  future  plans. 

Also  resigning  is  E.  M.  Alexander, 
advertising  manager  of  the  Journal, 
who  has  been  with  the  Hearst  news¬ 
papers  for  many  years  in  various 
executive  capacities. 

Arthur  G.  Newmeyer,  publisher  of 
the  Washington  Times,  was  made 
publisher  of  the  Evening  Journal  at 
the  first  of  the  year. 

Walter  J.  Merrill,  recently  with  the 
Washington  Herald,  has  been  ap¬ 
pointed  advertising  director,  and 
Arthur  G.  Darmstadter,  advertising 
director  of  the  New  York  American 
since  1935,  has  been  made  advertis¬ 
ing  manager  of  the  Journal. 

Brown,  before  his  agency  connec¬ 
tion  in  1936,  was  for  14  years  with 
the  Journal,  first  as  a  salesman  and 
later  in  charge  of  national  advertis¬ 
ing  with  the  Hearst  International 
Advertising  Service.  Previously  he 
was  advertising  manager  of  Wilson 
Spice  Co.,  and  later  with  the  Frank 
Seaman  advertising  agency  for  three 
years  as  accoimt  manager. 

Merrill  in  1931  was  taken  out  of 
the  Hearst  general  advertising  office 
in  New  York  and  made  advertising 
director  of  the  Chicago  Herald  & 
Examiner.  Before  his  Hearst  connec¬ 
tion  he  had  been  advertising  manager 
of  the  New  York  World  and  pre¬ 
viously  national  advertising  manager 
of  the  Chicago  Tribune  and  advertis¬ 
ing  manager  of  Liberty, 

Darmstadter  was  formerly  for  eight 
years  display  advertising  manager  and 
advertising  director  of  the  Detroit 
Times. 


Knights  of  the  lens  get  the  needle  from  health  authorities  in  Louisville  before 
going  out  to  do  their  “shoot ing.”  Their  job  was  to  be  in  the  worst  places. 
Above  are  John  Tresilian,  New  York  Daily  News,  and  Dick  Sarno,  New  York 

Daily  Mirror. 


(Continued  from  page  3) 
ville,  Cambridge,  Athens,  Newark, 
Gallipolis  and  Bridgetown.  Indiana 
cities  flooded  were  Lawrenceburg, 
Aiurora,  Rising  Sim,  Madison,  New 
Albany,  Jeffersonville,  Richmond,  Vin¬ 
cennes.  In  West  Virgina  Huntington, 
Wheeling,  Charleston,  St.  Marys  and 
Point  Pleasant  were  the  worst  hit. 
Kentucky  were  Henderson,  Owens¬ 
boro,  Paducah,  Covington,  Newport, 
Maysville,  Catlettsburg,  Ashland,  Au¬ 
gusta,  Russell,  Silver  Grove,  Warsaw, 
Ghent,  Carrollton  and  Preston  ville. 
Virtually  all  weeklies  in  the  smaller 
Indiana  and  Kentucky  towns  along 
the  Ohio  were  forced  to  suspend. 

Unprecedented  water  in  Louisville 
taxed  the  ingenuity  of  the  Courier- 
Journal  and  Times  staffs,  so  much  so 
that  no  complete  report  has  come 
from  that  city. 

Some  of  the  staff  members  were 


published  as  complete  nor  compre¬ 
hensive.  but  as  available  and  typical: 

The  Knoxville  Journal  turned  over 
a  complete  day’s  advertising  receipts 
to  the  Red  Cross  and  the  News- 
Sentinel  gave  to  flood  sufferers  all 
proceeds  from  a  special  Red  Cross 
street  sale  edition. 

Nashville  Banner  carriers  were  ex¬ 
cused  from  schools  Monday  to  aid  in 
collecting  clothing  for  the  Red  Cross. 

Lay  volunteers  to  the  newspaper 
cause  in  cities  where  staffs  were 
under  day  and  night  pressure  helped 
ctver  the  flood.  Johnny  Fischer,  Jr., 
23-year-old  national  amateur  golf 
champion,  for  example,  joined  a  group 
of  volunteers  on  the  AP  Cincinnati 
staff. 

Walter  Bordas  risked  his  life  to  get 
the  pictures  out  of  Portsmouth  after 
the  costly  sea-wall  failed  before  the 
pressure  of  the  roaring  water.  He 


Memphis.  Pi^ 
Cleveland,  Reed  Dunham  was  sh^ 
to  Cincinnati  and  Otto  Janssen  was 
sent  from  Columbus  to  Portsmouth 
Jack  Gurwell.  St.  Louis  bureau  man 
went  to  Frankfort,  Ky.,  and  Hcnn- 
McLemore,  sports  writer,  was 
off  a  winter  sports  assignment  h 
Florida  to  aid  the  New  Orleans  bu¬ 
reau  from  where  men  were  sent  to 
Jackson  and  Vicksburg.  W.  B.  Dkk. 
inson  of  Chicago  office  was  in  char|t 
at  Evansville  and  Harris  Coates  o( 
Springfield.  Ill.,  bureau  was  sent  to 
Cairo. 

For  the  INS — Floyd  Gibbons  wai 
sent  into  the  area  starting  from  Cm. 

cinnati.  Jackson  headquarters  were  in 

charge  of  Robert  H.  Brown.  ClyJj 
Reece,  Louisville  manager,  han^ 
dispatches  from  there.  Charles  E 
Blake  of  Chicago.  Frank  A.  White  of 
Indianapolis,  Richard  Blackburn  of 
Columbus,  A.  L.  Sloan  of  Chicago 
and  F.  W.  Sheridan  of  Columbus  wen 
also  sent  into  the  area. 

NEA  Service  and  Scripps-Howard 
newspapers  combined  their  photo¬ 
graphic  forces  to  put  more  than  30 
men  into  the  area.  A1  Nesensohn. 
chief  of  the  Acme  Washington  bureau, 
and  John  Thompson,  an  assistant 
went  to  Cincinnati  where  they  wen 
assisted  by  Carl  Bowers.  Arthur  Lapp. 
Sargent  Marsh  and  Homer  Hilebaugh 
of  the  Cincinnati  Post.  Blditorial 
phases  of  the  story  were  directed  by 
Fled  H.  Kury  and  John  H.  Shea  d 
the  Cleveland  NEA  office.  Fred  Bo- 
tomer  of  the  Cleveland  Press  took  air 
pictures  over  Cincinnati  and  Harlow 
Church  and  Tom  Shaffer  of  the  Chi¬ 
cago  Acme  office  and  Larry  Gahn  of 
the  Cleveland  Acme  bureau  made 
trips  by  air  over  Louisville.  Jndias- 
apolis  Times  staff  photographers  Carl 
Cotterman,  Ray  Wheeler,  Hugh  Coo- 
naway  and  Creath  Smiley  covmd 
southern  Indiana.  Burt  PMllips,  Hil- 
mon  Pinegar  and  Mervin  Rosenbush 
did  duty  for  the  Memphis  Press- 
Scimitar;  and  William  Day,  Otto 
Bruner,  George  Stokes  and  Casey 
Elliott  for  the  Commercial  Appeal. 
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NEW  TEXAS  DAILY 

First  issue  of  a  new  Texas  daily, 
the  Corpus  Christi  Daily  Voice,  ap¬ 
peared  Jan.  23.  It  carries  INS  service 
and  its  edition  appears  at  noon.  The 
publication  is  the  outgrowth  of  the 
weekly  Voice.  Subscription  rate  is 
$2.50  a  year  and  advertising  60  cents 
an  inch.  Gabe  Garrett  is  president- 
general  manager,  James  Marion-Byrd, 
vice-president  and  editor,  Mrs.  Flora 
Garrett,  secretary- treasurer,  E.  H. 
Hix,  circulation  manager,  Wm.  H.  Al¬ 
brecht,  advertising  manager.  Miss 
Byrd  is  a  native  of  Corpus  Christi 
and  has  had  30  years  newspaper  ex¬ 
perience  Texas  newspapers.  Garrett 
was  advertising  manager  of  a  local 
radio  station  five  years,  and  publisher 
of  the  weekly  Voice  four  years.  Al¬ 
brecht  was  formerly  associated  with 
Detroit  Legal  News  and  Detroit  Sat¬ 
urday  Night. 


marooned  in  their  homes,  with  no  tele-  brought  out  IM  shots,  including  ^e  ,  .  c  •  # 

phone  communication  available.  When  widely-used  picture  of  a  man  being  i  lO^lortSttt  SUtt  A^OltlSt 
power  went  off,  the  editorial  staffs  of  rescued  at  the  end  of  rope. 

The  Bridgeport  (Conn.)  Times-Star 


JENNINGS  AGAIN  CHAMPION 

Charles  H.  Jennings,  of  Miami 
Beach,  Fla.,  came  through  for  the 
second  time  in  two  years  this  week 
by  defeating  John  H.  Abeel,  of  New 
York,  5  and  4,  in  the  finals  of  the  an¬ 
nual  championship  of  the  Winter  Golf 
League  of  Advertising  Interests  at 
Palm  Beach,  Fla.  Mr.  Jennnings  was 
a  finalist  for  three  years  running  and 
won  the  match  in  1935.  He  defeated 
Abeel  by  the  same  score  in  the  pre¬ 
liminaries  last  year. 


the  papers  were  working  under  can¬ 
dle-light.  As  water  rose  in  the  press¬ 
room,  special  tabloid  flood  editions 
were  issued  from  the  presses  of  the 
Shelbyville  (Ky.)  Shelby  News  and 
Shelby  Sentinel  on  Monday.  Tuesday 
the  Lexington  Leader  facilities  were 
utilized  to  print  a  six-page  paper  con¬ 
taining  local  and  AP  news  and  the 
full  set  of  comic  strips  and  other 
features. 

Hardest  hit  of  the  Tennessee  dailies 
was  the  Clarksville  Leaf -Chronicle. 
On  Jan.  23  the  Cumberland  River 
broke  all  previous  high  water  records, 
at  Clarksville  and  cut  off  all  water 
and  electric  power  service. 

Before  the  electric  service  failed, 
the  Leaf-Chronicle  was  able  to  get 
off  its  daily  run.  On  Saturday,  with 
no  electric  power  available,  Frank 
Buck,  composing  room  foreman, 
rigged  up  a  hand-turned  grindstone, 
motive  power  to  one  Linotype.  As 
gas  service  was  still  available  the  pot 
could  be  kept  hot  while  members  of 
the  mechanical  staff  in  relays  kept 
the  grindstone  spinning.  By  this  la¬ 
borious  method,  the  news  of  the  day 
was  set  In  the  afternoon,  emergency 
power  service  was  provided  and  the 
press  was  operated  to  publish  “better 
late  than  never.” 

Many  were  the  stories  of  enterprise 
in  air  and  on  land,  and  equally  nu¬ 
merous  were  incidents  of  courage 
and  devotion  to  service.  The  follow¬ 
ing  side-lights  of  the  flood  are  not 


Jack  Lait  Now  on  Trial 


devoted  its  entire  first  page  Jan.  26 
to  flood  photographs,  giving  a  local 
touch  in  the  layout  by  a  photo  of  a 
Bridgeport  bank  building,  with  an 
arrow  indicating  where  the  water 
would  reach  if  the  city  was  invaded 
by  a  flood  such  as  that  of  the  Ohio 
river. 

Jack  Drury,  Nashville  Banner  re¬ 
porter,  was  marooned  for  three  days 
in  Evansville,  Ind.,  after  the  longest 
continuous  train  ride  from  Nashville 
on  record.  DriuT^  was  assigned  to 
ride  the  northbound  Dixie  Flyer  from 
Nashville  through  the  flood  area  on 
Thursday  afternoon,  to  observe  con¬ 
ditions  and  to  retiun  the  next  morn¬ 
ing  on  the  southbound  Dixie  Flyer. 
The  express  train  took  18  hours  of 
shaky  travel  to  reach  Evansville. 

Press  association  newsmen  were 
scattered  aroimd  the  flood  district  as 
follows: 

For  the  AP — ^Edward  J.  Neil  of  the 
New  York  office  was  sent  to  Louis¬ 
ville;  Richard  L.  Turner  of  Washing¬ 
ton  went  to  Cleveland;  W.  W.  Hercher 
of  Chicago  to  Cincinnati;  and  three 
men  from  the  Kansas  City  bureau 
into  the  flood  zone.  W.  C.  Peterson, 
Cincinnati  correspondent,  Paul  Mason, 
his  assistant,  and  S.  V.  Styles,  Louis¬ 
ville  chief  of  bureau,  were  in  the 
middle  from  the  start 
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A  plagiarism  suit  against  Jack  Lait, 
editor  of  the  New  York  Mirror, 
brought  by  Bruce  Grant,  staff  re¬ 
porter  of  the  Chicago  Daily  Times, 
has  begun  in  Manhattan  Federal 
Court  before  Federal  Judge  John  W. 
Clancy.  Grant,  author  of  “Taig 
War,”  demands  an  accounting  and 
punitive  damages  from  Lait,  whom  he 
charges  with  appropriating  the  manu¬ 
script  of  “The  Girl  Without  a  Room," 
for  which  Grant  claims  authorship- 

Defense  Counsel  J.  H.  Gilbert  said 
that  allegations  of  Mr.  Grant  amount 
to  a  “charge  of  deliberate  larceiy.” 
He  declared  that  his  client  was  “the 
most  prolific  writer  of  his  day  and 
perhaps  of  all  time,  having  written 
1188  short  stories,  14  stage  plays,  10 
motion  picture  scenarios,  12  books  and 
49  magazine  articles.” 

On  the  witness  stand.  Grant  testi¬ 
fied  that  he  had  been  employed  as 
“ghost  writer”  by  Mr.  Lait,  having 
written  the  manuscripts  of  “The  Kg 
House,”  “Put  on  the  Spot,”  "Ifi* 
Beast  of  the  City”  and  “Gangster 
Girl,”  all  of  which  have  been  pub¬ 
lish^  under  Jack  Lait’s  name. 

Jack  Lait,  on  the  stand,  denied  that 
he  had  ever  employed  Grant  or  any¬ 
one  else  as  a  ghost  writer.  He  «■ 
plained  that  Grant  had  come  to  him 
in  search  of  employment  about  a* 
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For  the  UP — ^Harry  Ferguson,  New  years  ago  and  he  had  assigned  him 
York  feature  writer,  was  taken  from  to  do  “investigating”  and  other 
the  General  Motors  strike  in  Detroit  incidental  to  his  (Lait’s)  manuscripo- 
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HOW  RAILWAY  EXPRESS  WON  RECOVERY 

Business  Started  to  Climb  with  Start  of  National  Advertising  Drive  in  1933 — 26  Per  Cent 
Increase  in  1935 — 200  Dailies  Used  in  Addition  to  Other  Media 

Through  co-ordinated  effort  by  merchandising  of  transportation  ser-  very  large  increase  over  the  com-  may  be  gained  from  the  following 
the  57.000  employes  of  the  Rail-  vice.  bined  business  of  the  contract  com-  comment  by  President  Head: 


1  the  57.000  employes  of  the  Rail-  vice.  bined  business  of  the  contract  com- 

ny  Express  Agency  located  in  the  Another  promising  field  in  the  first  panies  for  the  first  six  months  of 
_ principal  cities  year  of  national  express  advertising 

Eand  towns  of  the  was  the  universities  and  colleges. 

country,  backed  Here  were  about  a  million  students, 

by  a  carefully-  from  families  of  a  good  average  in- 

planned  national  come,  most  of  them  living  away  from  ^ 

■  advertising  cam-  home,  and  therefore  largely  depend- 

paign,  this  great  ent  upon  transportation  for  many  ne-  t 

^  transportation  cessities  and  most  luxuries.  Students  AxQHSuffni&w  jt 

system  has  re-  are  notably  good  buyers,  as  the  com- 

ported  substan-  paratively  high  advertising  rates  of 

tial  gains  in  student  publications  would  indicate.  ^ 

V  business,  mark-  At  the  beginning  and  end  of  ses- 

edly  in  193  6.  sions  and  at  holidays,  the  shift  of  *  * 

- One  important  population  throughout  the  country 

L  0.  IIfau  economic  effect,  resembled  a  general  “moving  day’’  When  yOU  want 

it  is  stated  by  for  whole  cities.  And  with  the  stu-  shio 

I  0.  Head,  president  of  the  company,  dents  went  their  household  gods  and  ^ 

B  that  some  20,000  men  who  were  goods,  including  everything  from  ra-  AN YTHING  —  AN YWHERE 

p'jced  on  furlough  because  of  de-  dios  to  pets.  It  was  one  of  the  imme-  o  a  1 1  a  v 

prtssion  conditions  have  been  restored  diate  objectives  of  the  first  year’s  Call  RAILWAY  EXPRESS 
»  the  payroll  and  many  more  added,  advertising  campaign  that  the  bulk  - 
So  severe  were  the  repercussions  of  of  college  shipments  should  move  by  F>r~  •  a>  r.  —.a..  ««•_« 

the  slump  which  started  in  1929,  that  the  same  fast,  dependable  transport  'i*  ,7,  n^T!*.  r* 

all  lines  of  industry  which  formerly  medium.  The  two  most  promising  i— .  •dl  tail  •!  y  «w  M  flMM*  call,  giwm  ywm  m  MCMp«  | 

contributed  substantially  to  the  ex-  college  express  items  were  baggage 

press  traffic,  were  seriously  affected,  and  laundry,  which,  up  to  this  time, 

^tpiikA  previous  depression  periods  Lad  been  expressed  sporadically  be- 

and  in  view  of  many  new  forms  of  tween  colleges  and  homes.  Adver- 

cempetitive  service,  the  drop  in  busi-  tisements  were  placed  in  college  pa-  daixxafav 

ness  volume  was  most  severe,  and  pers,  while  local  agents  canvassed  KAILWAY  £jXI'Uxi9p 

after  Mr.  Head  became  president  late  student  bodies  with  missionary  zeal,  n aiiom.*ioT‘!"  siivici 

in  1932,  he  studied  the  problem  from  The  result  was  startling.  College  - 

a  sales  standpoint  and  the  next  year  business  rapidly  expanded.  The  two-  Specimen  newspaper  advertisement  fron 


bined  business  of  the  contract  com-  comment  by  President  Head: 
panies  for  the  first  six  months  of  “We  are  at  the  end  of  the  third 

_  successful  year  of  the  plan.  Every 

division  of  our  effort  has  been  suc- 
cessful.  Excellent  advertising  has 
iHK  ^  been  the  van,  the  artillery  and  the 

^  mobile  reserves  of  the  campaign. 

troops,  the  57,000  employes  of 
t  Railway  Express  Agency,  have  shown 

/f:  intelligence,  determination  and  morale 

beyond  praise.  One  sales  objective 
after  another  has  been  successfully 
attained. 

“But,  underlying  our  campaign  and 
its  every  division,  must  be  the  su- 
preme  and  final  aim  of  service  to  the 
wnen  you  wont  people.  They  have  come  to  depend 

to  shio  upon  us  for  a  large  part  of  the  ne- 

^  cessities  and  luxuries  of  life  and,  in 

ANYTHING  -  ANYWHERE  times  of  crisis,  for  the  very  means  of 

e*  II  DAiiiAiAV  cvBBeec  survival.  Whatever  our  sales  achieve- 

Ca/I  RAILWAY  EXPRESS  ments,  if  we  are  to  succeed  in  the  best 

and  enduring  sense,  our  every  plan 
Fir—.  •  A>  r. -.An,  and  effort  must  be  inspired  by  the 

r*  ideal  of  service.” 


RAILWAY  Express 


contributed  substantially  to  the  ex-  college  express  items  were  baggage  T*:  4  UNIONS  TO  SIGN  PACT 

press  traffic,  were  seriously  affected,  and  laundry,  which,  up  to  this  time,  .«n .  m«a,  - 

Unlike  previous  depression  periods  Lad  been  expressed  sporadically  be-  .  Flushing  Journal  Strikers  Agree  to 

end  in  view  of  many  new  forms  of  tween  colleges  and  homes.  Adver-  Share  Costs  Proportionately 

competitive  service,  the  drop  in  busi-  t.’sements  were  placed  in  college  pa-  t¥mA/4'v  17'vdd'E'cc  Representatives  of  the  four  unions 

ness  volume  was  most  severe,  and  pers,  while  local  agents  canvassed  KA1LWAX^A±'KJ1»»  on  strike  at  the  Flushing  (L.  I.)  North 

after  Mr.  Head  became  president  late  student  bodies  with  missionary  zeal,  nation. «ioi  •ah.ah  siivici  Shore  Daily  Journal  are  preparing  a 

in  1932,  he  studied  the  problem  from  The  result  was  startling.  College  -  mutual  pact  for  sharing  of  the  cost 

a  sales  standpoint  and  the  next  year  business  rapidly  expanded.  The  two-  Specimen  newspaper  advertisement  from  of  the  strike.  Details  of  the  agree- 
inaugurated  the  “More  Business  way  shipment  of  student  laundry  Railway  Express  Agency’s  campaign,  ment  were  arranged  Jan.  21  by  the 
Plan."  Simultaneously,  he  laid  out  a  grew  to  a  major  express  item.  Dur-  Copy  was  marked  “Local  address  and  Typographical  Union  No.  6,  New  York 
definite  and  extensive  advertising  ing  the  campaign,  express  shipments  phone  number  to  go  here”  (just  above  Newspaper  Pressmen’s  Union  No.  1, 
campaign,  to  back  up  the  broad  and  from  one  large  college  increased  91  signature),  and  a  note  on  the  margin  New  York  Newspaper  Guild,  and  the 
diversified  business-getting  drive  that  per  cent  and  from  all  over  the  coun-  warned  the  newspapers:  “This  adver-  Stereotypers  Union. 


wucic  AAAA^A^  wA  - - —  - - - - - — -  1¥»*1  T?  r\t  i-M  cUlU  XX  IllCll  UUl  1  tfSUCvllVeiV*  cut; 

expressmen.  Operating  vice-presi-  At  the  beginning  of  the  second  year,  J''®'".  ‘®®®^  Railway  Express  Of-  provide  40  per  cent  each  of  the 

dents,  general  managers,  superintend-  1934-5,  the  advertising  pro^am  vyas  Ts'^lra^ed  ”  '  'Strike  cost.  The  pressmen’s  and 

ents  and  traffic  agents  held  frequent  expanded  to  include  additional  in-  stereotypers’  unions,  each  with  four 

regional  and  local  meetings  to  carry  dustries,  while  the  agency  s  more  while  other  items  although  out,  are  to  provide  10  per  cent 

the  plan  forward.  busine^  plaii’  gain^  corresponding-  volume  registered  even  P®®L  already  approved  by 

Before  many  months  had  pas^d,  ly^  m  intensity  and  mornentum.  In  gj.g3tgj.  The’ nation’s  shippers  tlie  executive  board  of  the  typograph- 

the  effect  of  this  great  selling  effort  advertising  and  personal  salesman-  ,  ,  armarentlv  become  air-minded  tmion,  is  awaiting  approval  by  the 

began  to  be  felt.  Declines  in  business  ship,  up  to  this  point,  all  objectives  other  executive  bodies  when  they 

volume  stopped  and  traffic  took  an  had  been  reached  and  passed.  Two  ™  i  »  meet. 

upward  trend  month  by  month,  so  requirements  of  the  advertising  were.  The  agency  s  more  busmess  plan,  unions,  recently  petitioned 

that  by  the  end  of  1935  an  increase  of  that  it  be  specific-as-to-industry,  ®  novelty  m  the  transi»rtation  busi-  York  Central  Trade  and 

approximately  26  per  cent  had  been  season  or  service,  and  that  it  stir  the  «®“,  has  been  increasmgly  success-  La^or  Coimcil  to  put  the  Journal  on 
achieved.  While  final  figures  have  interest  and  imagination  of  the  reader.  Volume  of  shipments  is  gairiing  unfair  list. 

not  been  released  at  this  writing,  the  The  success  of  the  advertising  cam-  everywhere.  The  nine  operatmg  dis-  - - - _ 

indications  are  that  the  Express  paign  led  to  its  expansion  to  include  tracts  of  greater  New  York,  which  FOREIGN  PRESS  LUNCHEON 
Agency’s  business  in  1936  reflected  new  flelds.  The  year  1935-6  foLind  it  furmsh  a  good  barometer  of  national  The  Association  of  Foreign  Press 

the  momentum  which  the  new  sales  aiming  at  almost  every  important  in-  conditions,  are  Rowing  gams  for  this  Correspondents  in  New  York,  tendered 

policy  has  achieved,  with  even  more  dustry,  from  antiques  to  undertaking  year  of  from  15  per  cent  to  30  per  ^  luncheon  Thursday  at  Ae  Hotel 

impressive  gains  scored  over  1935.  and  from  fish  to  fashion.  More  than  cent  over  1933  s  figures  and,  m  every  Lombardy  in  honor  of  several  persons 

Since  the  start  of  the  “more  busi-  200  newspapers,  67  magazines  and  109  *“stnct,  me  lead  is  increasmg  connected  with  the  Federal  Theatre 

ness  plan,”  the  Railway  Express  copy  college  publications  were  used,  and  in  rapidly.  Expi^s  advances  are  project.  Among  the  guests  of  honor 

has  been  prepared  by  the  Caples  every  industry  regularly  using  ex-  constantly  rising.  The  express  busi-  Hallie  Flanagan,  national 

Company,  New  York  agency.  It  has  press  service:  there  was  a  marked  ness  drive  for  the  summer  niont^,  director  of  the  Federal  Theatre  Proj- 
been  issued  to  some  200  newspapers  growth  in  shipments.  hght  period,  was  interwified  Morris  Watson,  former  Associate 

outside  of  the  metropolitan  areas,  ty-  February,  1936,  saw  the  consolida-  Ly  a  Beat  me  Summer  Slump  Cam-  pj-ggg  employe  and  managing  pro- 

ing  in  with  seasonal  and  local  busi-  tion  for  Air  Express  service  on  21  of  ^  phase  of  the  general  plan,  ducer  of  the  Living  Newspaper  for 

mss;  to  college  papers;  to  trade  mag-  the  nation’s  major  air  lines.  The  Air  with  the  result  that  the  traffic  vol-  theatre  project,  and  Virgil  Geddes, 
orines  of  the  industries  and  organiza-  Express  Division  of  the  Railway  Ex-  ^'^®  reached  nearly  the  *®'^®^.  ™  author  of  “Native  Ground,”  which 
lions  contributing  largely  to  the  ex-  press  Agency,  with  the  existing  agree-  March  and  April,  normally  the  h^h  opened  recently  in  a  WPA  theatre, 
press  traffic;  and  the  Saturday  Eve-  ment  with  Pan  American  Airways,  months  of  the  year.  For  all  of  this  Miss  Flanagan  said  that  a  great  deal 
"wtl  Post.  A  semi-monthly  sales  provided  air  transport  to  the  three  concentrate  sales  effort,  advertismg  success  of  the  project  was  at- 

bulletin  directed  to  the  express  or-  Americas,  Alaska,  the  West  Indies,  h^  been  the  spearhead  and  entermg  tributable  to  the  press  for  the  “clean 
ganiration,  the  company  magazine  the  Philippine  and  Hawaiian  Islands  wedge.  gyj  criticism”  it  offered. 

Express  Messenger  and  innum-  and  China  and,  indirectly,  with  the  One  important  result  of  the  ad-  - 

erable  advertising  pieces  have  had  entire  civilized  world,  one  of  the  most  vancement  of  the  “more  business  HOWELL  SUCCEEDS  FATHER 

ibeir  place  in  advertising  promotion,  comprehensive  transport  systems  in  plan”  was  the  establishment  by  the  Major  Clark  Howell  was  elected 

i>s  well  as  some  radio  broadcasting  the  world.  Agency  of  a  general  sales  department,  president  and  publisher  of  the  Atlanta 

during  the  Christmas  holiday  season.  To  publicize  the  vast,  new  system,  first  of  its  kind  in  any  transport  unit  Constitution,  Jan.  27,  to  succeed  his 
The  purpose  of  the  “more  business  Air  Express  advertising  was  ex-  in  the  country,  to  consolidate  and  father,  the  late  Clark  Howell,  Sr. 
plan”  was  to  make  every  employe  a  panded  and  intensified  with  immedi-  extend  the  gains  made.  President  Major  Howell,  vice-president  and  gen- 
better  salesman;  considering  die  fact  ate  results.  While  there  was  a  Head  appointed  as  general  sales  man-  eral  manager  for  several  years,  indi- 
Ibat  the  expressman  must  solicit  all  marked  and  steady  gain  in  the  ship-  ager,  Kinsey  N.  Merritt,  an  experi-  vidually  controls  the  Constitution’s 
lypes  of  business,  this  was  a  tall  ments  of  every  commodity  regularly  enced  official,  who  was  a  crack  sales-  common  stock  ownership.  Major 
order.  But  since  many  of  these  men  carried  by  rail,  air  transport  gains  for  man  himself,  and  has  a  keen  sense  of  Howell  announced  appointment  of 
l^ve  given  their  careers  to  express,  the  first  six  months  of  this  year  were  advertising  and  publicity  values.  Francis  W.  Clarke,  for  30  years  a 
ihey  had  all  of  the  local  contacts  and  tremendous.  Printed  matter,  stereos  Some  idea  of  the  philosophy  behind  member  of  the  Constitution  staff,  as 

^»dtground  necessary  to  apply  mod-  and  electros,  together  the  most  im-  the  fundamentals  of  the  Railway  Ex-  executive  editor  in  charge  of  editorial, 

«ni  principles  of  salesmanship  to  the  portant  item  of  air  traffic,  registered  a  press  Agency’s  “more  business  plan”  news  and  feature  departments. 
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TO  COURT  ABUSES 


Hearst  Notables  In  Atlanta  To  '“‘J^end 

9  A  •  thorpe  universities  and  Coliunbia  TO  COURT  ABUSES 

Celebrate  Paper  s  Anniversary  seminary  here;  aid  m  the  foundation  — - 

■*  of  the  Southeastern  Fair  and  many,  NathTillo  Dailies  Have  Wanj 

Atlanta,  Ga.,  Jan.  29 — ^Atlanta’s  itself  with  the  things  that  go  to  make  many  other  major  enterprises.  Three-Year  Battle  to  End  Old 

Georgian  -  American  this  year  Atlanta  and  the  South  all  that  the  The  Georgian- American,  with  other  Justice  of  Peace 

marks  its  quarter  century  as  a  Hearst  people  would  have  them  to  be,  and  Hearst  papers,  shortly  after  the  armis-  c  | 

unit,  a  birthday  to  be  observed  the  he  earnestly  solicits  the  sympathy,  tice,  advocated  the  payment  of  a  **** 

week  of  Jan.  31  with  open  house,  friendship  and  good-will  of  the  people  bonus  to  American  soldiers — a  fight  Nashvuj,e,  Tenn.,  Jan  25— -TV* 

luncheon,  tea,  parade  and  other  en-  of  the  South  in  the  measure  that  he  continued  without  cessation  until  its  Nashville  dailv  newsoaners  hawA  ^ 

.TAM  4-  iwk  Pillar  rafiFAVC  Vlies  irs  tKom  _ _ 1 a _  fTH — 1 ^1 ...  .  N.  .  ^  WOO 


Nashville  Dailies  Have  Ws|«d 
Three-Year  Battle  to  End  Old 
Justice  of  Peace 
System 


tertainment  in  honor  of  visiting  “roy¬ 
alty”  of  Hearst’s  dominion. 

Georgian- American  fanfare  for  the 
approaching  event,  in  the  form  of  a 
series  of  full-page  layouts  recalling 
its  long  string  of  civic  achievements, 
has  served  notice  on  Georgians  that 
a  quarter  century  is  “merely  a  be¬ 
ginning,”  that  this  paper  comes  to  its 
silver  anniversary  with  “a  pledge  of 
greater  service.” 

Likewise,  the  week’s  celebration 
beginning  Sunday,  while  the  high¬ 
light,  will  be  but  the  first  of  a  series 
of  specially  -  arranged  anniversary 
events  in  observance  of  the  year. 

Innumerable  important  Hearst  fig¬ 
ures  will  attend.  It  was  doubtful  this 
week  if  Mr.  Hearst  himself  would  be 
able  to  attend,  but  four  sons  are  on 
hand:  William  Randolph  Hearst,  Jr., 
publisher.  New  York  American,  cind 
wife;  John,  president.  New  York 
Journal,  and  wife;  Randolph  A., 
member  of  the  Georgian-American 
editorial  staff;  and  his  twin,  David, 
Baltimore  News-Post  editorial  staff. 

T.  J.  White,  general  manager, 
Hearst  enterprises,  heads  the  Hearst 
delegation.  Others  expected  are  R.  £. 
Berlin,  general  manager,  Hearst  mag- 


so  fully  offers  his  to  them.” 


payment  last  year.  The  Georgian  also  their  battle  to  abolish  “fee  grabb^ 
has  campaigned  diligently  for  im-  justice  of  the  peace  courte  bL 

nrnvAPnpnf  anri  mi-tHamiTatimi  r\i  nifv  -rv _ _  _ a__  •_  ___i_  ?  1  .. 


provement  and  modernization  of  city  Davidson  county,  in  which  Tenn^ 
and  county  governments,  for  charter  see’s  capital  city  is  located 
reforms  and  for  elimination  of  poli-  The  battle,  which  was  launched 


tics  from  schools.  It  twice  hM  won  three  years  ago  by  the  Tenne^ 


the  Georgia  Press  Association’s  Sut-  papers  and  in  which  the 
live  trophy  (contributed  annually  by  heartily  joined,  came  to  a  victorioui 
W.  G.  Sutlive  of  the  Savannah  Press)  end  recently  when  Governor  Hill  Me 
for  service  to  its  community.  Alister  signed  a  law  abolishinv 


.  G.  outlive  ot  the  Savannah  Press)  end  recently  when  Governor  Hill  Me 
r  service  to  its  community.  Alister  signed  a  law  abolishing  the 

PACONA  SELLS  PRICE  BONDS  fee-supported  mag^trates  courts  and 

„  ,  ,  ,  establishing  in  their  stead  three 

Forinal  announcement  has  been  salaried  courts  of  general  sessions. 


made  in  Montreal  by  Pacona,  Ltd.,  of  Aroused  by  the  frequent  miscar- 
the  surrender  of  its  holdings  of  Price  riages  of  justice  and  victimizing  of 
Brothers  bonds  in  accordance  with  poor  persons  unable  to  afford  legal 
the  terms  of  the  trust  deed.  The  con-  counsel  in  the  “j.p.”  courts,  the  NaT 
sideration  was  reported  to  be  $15,-  viUg  dailies  in  the  summer  of  1934 
600,000  made  up  of  $11,061,600  princi-  opened  an  editorial,  news  and  cartoon 
pal  amount,  plus  interest  at  six  per  attack  on  the  principle  of  fee-sup- 
rent  from  Jan.  1,  1932,  to  date,  pli^  ported  courts.  Spearhead  of  the  at- 


interest  on  past  due  interest  at  six  ^ck  was  a  series  of  cartoons  by  Joe 
per  cent  per  annum,  plus  redemption  parish,  then  editorial  cartoonist  of  the  'T” 
premium  of  m  per  cent  being  re-  jVashrillc  Tennessean,  who  now  is  ,• 


premium  of  per  cent  being  re-  Nashville  Tennessean,  who  now  is 
demption  at  time  of  original  default  editorial  cartoonist  of  the  Chicogo 
in  interest  payments,  the  whole  being  Tribune. 

paid  in  New  York  funds.  This  an-  The  movement  at  once  drew  the  co- 
nouncement  mdicates  the  complete  re-  operation  of  the  Nashville  Bar  and 
Herbert  Porter  °f  recently  been  Library  Association. 

regarded  as  a  possible  major  obstacle  During  the  long  fight  for  abolish- 
How  well  this  policy  has  been  car-  ff'®  of  implementing  the  com-  nient  of  the  covirts,  reporters  and 


azines;  Barry  Faris,  general  manager,  ried  out  is  clearly  reflected  in  the  pafy’s  current  reorganization  plan. 
International  News  Service;  Mrs.  Georgian-American’s  “roll  of  achieve-  dudvc  i^cToniT 

Eleanor  Patterson,  publisher.  Wash-  ment”  published  in  connection  with  BURKE  MOVED  TO  DETROIT 

ington  Herald;  Rodney  Boone,  gen-  its  golden  anniversary  announcement.  John  D.  Burke  is  to  take  charge 


During  the  long  fight  for  abolish¬ 
ment  of  the  covirts,  reporters  and 
photographers  at  times  were  barred 
from  magistrates  courts  and  at  timij; 
were  threatened  with  arrest.  After 


John  D.  Burke  is  to  take  charge  of  many  stories  had  been  published  gi 


eral  manager,  Hearst’s  International  Here,  among  other  things,  are  listed  the  Hearst  International  Advertising  mg  names  and  facts  about  abuses,  the 


Advertising  Service;  and  Mortimer  the  Georgian-American’s  cooperation  Service  Detroit  office  for  selling  its  “fee-grabbing”  justices  made  a  habit 


Berkowitz,  general 
Americon  Weekly. 


the  in  obtaining  the  Atlanta  Federal  Re-  Pacific  Coast  group  of  papers:  Los  of  adjourning  their  courts  sine  die 


serve  bank  for  the  sixth  district;  new  Angeles  Examiner,  San  Francisco  Ex-  whenever  a  newspaper  man  appeared. 


Other  probable  guests:  Cartoonists  and  greatly  improved  child  labor  laws  aminer,  and  Seattle  Post-Intelli- 
Chick  (Dagwood  and  Blondie)  Yovmg;  for  Georgia;  pasteurized  milk  for  At-  gencer.  Mr.  Burke  has  been  ^  in 
Russ  (Tillie  the  Toiler)  Westover;  lanta  school  children;  higher  pay  for  charge  of  the  automotive  classification 
Alex  (Flash  Gordon)  Raymond;  Billy  Atlanta  school  teachers,  policemen  in  the  Los  Angeles  office.  He  will  be 
(Barney  Google)  DeBeck;  Otto  (Hie  and  firemen;  the  bringing  of  major  replaced  by  L.  C.  Barnard. 

Little  King)  Soglow;  and  E.  C.  (Pop-  conventions  to  Atlanta;  its  exposure 

eye)  Segar;  Arthur  (Bugs)  Baer;  of  vice  conditions  which  set  the  stage  WOULD  CONCEAL  SALARIES 
Elsie  Robinson  and  others  of  the  fea-  for  the  closing  of  the  city’s  segregated  Washington,  D.  C.,  Jan.  25 — Because 


REFUSES  TO  GIVE  SOURCE 


WOULD  CONCEAL  SALARIES 


Elsie  Robinson  and  others  of  the  fea¬ 
ture  pages;  Bill  Corum,  Dorothy  Kil- 


Writer  Allowed  by  L.  L  Court  t* 
Withhold  Source  of  Editorial 

The  right  of  a  newspaper  man  to 
withhold  the  sources  of  his  informa- 


Washington,  D.  C.,  Jan.  25  Because  tion  from  a  court  of  law  last  week 


district;  winning  Atlanta’s  selection  as  of  the  widespread  newspaper  publica-  ruled  nroner  and  a  nrivileae  to 

.t  A'  .  m  _  .  1 _  Oa _ 1: _ XT _  .  ^  ^ 


gallen.  Dr.  Lewis  Haney,  R.  R.  Knick-  the  site  for  wartime  Camp  Gordon;  tion.  Rep.  W.  Sterling  Cole  of  New  the  profession  by  a  Suffolk  County, 
erbocker  and  W.  W.  (Bill)  Chaplin,  exposure  and  abolition  of  the  flogging  York  has  introduced  a  bill  to  repeal  n  Y.  justice 

'TW.,..  4: _ -r _ : _  /-< _ _ 4U-  4l.<,  c..>1o-:oc  ‘ ,  ..L.  .  ,  ... _  ,  .  , 


TTiey  will  devote  pwt  of  their  time  of  prisoners  in  Georgia’s  convict  the  law  making  public  the  salaries  of  The  judge,  Richard  W.  Hawkins,  al- 


in  Atlanta  to  visiting  city  schools,  camps;  instigation  of  the  wartime  corporation  officials  in  excess  of  lowed  T.  Norman  Palmer  editor  of 

m1..U  _ _  -  1 _ _ AA _ _ _ _ ^a.  e  aaa  .«  ^  ^  «  v  .  « 


club  meetings  and  other  gatherings,  “buy  -  a  -  bale  -  of  -  cotton”  movement;  $15,000  annually.  the  Patchogue  (L.  I.)  Island  Newt,  to 

llie  week’s  program  includes  a  —  —  — — ,  - -  , :  — ^  refuse  to  answer  a  question  whidi 

party  for  Georgian-American  em-  w  •  •  g’r  r>  J  W  went  into  the  source  of  an  editorial 

ployes  and  their  families  Wednesday  aStlinfflOn  COrPS  IntCrCCUCS  In  on  the  criminal  activities  of  a  defend- 

night;  limcheon  for  the  visiting  ladies  ^  ^  ^  i 

•Tuesday,  with  Mildred  SeydeU,  Geor-  Behalf  of  RuSSiail  CorreSPOnaCnt  question  put  to  Mr.  Palmer  was: 

irian-American  cniiimnist.  as  hnstoas-  v  J  M  “Did  the  Island  News,  you  or  any  OD- 

WASHINGTON,  D.  C.,  Jan.  27 — An  sador  Troyanovsky  on  the  Romm  ar-  ployes  of  Island  News  obtain  any  or 
unofficial  and  nersonal  exnres-  rest  were:  Charles  O.  Gridley  of  the  all  the  information  concerning  and 


Tuesday,  with  Mildred  SeydeU,  Geor¬ 
gian-American  colunmist,  as  hostess; 
a  surprise  parade  Thursday  afternoon, 
details  of  which  are  being  closely 


unofficial  and  personal  expres-  rest  were:  Charles  O.  Gridley  of  the  all  the  information  concerning  and 


guarded;  a  Georgian  theater  party  sion  of  concern  at  the  recent  arrest  of  Denver  Post;  Ernest  K.  Lindley  of  referred  to  as  ‘Case  No.  5’  as  of  tl* 
Thursday  night;  a  luncheon  FViday  Vladmir  Romm,  former  Washington  the  New  York  Herald  Tribune;  Felix  date  Dec.  18,  1936,  from  Daniel 


for  members  of  the  Georgia  Press  correspondent  of  the  Moscow  Izvestia,  Morley,  editor  of  the  Washington  Glasheen  of  the  New  York  State 


Association,  with  Herbert  Porter,  was  brought  to  the  attention  of  Rus- 
publisher  of  the  Georgian-American,  sian  Ambassador  Troyanovsky,  Tues- 


as  host;  a  reception  and  dinner  Fri-  day,  by  a  group  of  his  former  col- 
day  night,  with  Mr.  Porter  as  host;  leagues  in  the  nation’s  capital. 


Post;  Jonathan  Mitchell  of  the  New  PoUce  or  from  any  other  member  of 
Republic;  Erwin  D.  Canham  of  the  the  State  Police?” 


ly,  by  a  group  of  his  former  col-  Christian  Science  Monitor;  Raymond  Mr.  Palmer  turned  to  the  Judge 

agues  in  the  nation’s  capital.  P.  Brandt  of  the  St.  Louis  Post-Dis-  and  said  that  he  would  have  to  refuse 

While  it  was  specifically  pointed  patch;  Raymond  Clapper,  columnist  to  answer  the  question  on  “moral  and 


children’s  party  Satimlay 


morning,  with  featiires  including  out  that  the  conference  with  Troy-  for  Scripps-Howard;  ^y  Tucker  of  ethical  grovmds.”  He  added  that  he 


“Popeye.” 


anovsky  was  not  a  protest  over  the  the  McClure  Syndicate;  Robert  S.  would  like  to  have  the  opportunity 


Open  house  wiU  be  kept  throughout  action  of  the  Soviet  high-command  Allen  of  the  Washington  Merry-Go-  to  discuss  in  chambers  the  legal  point 


the  week  for  the  general  public.  in  arresting  Romm  for  conspiracy,  it  Round;  Rodney  Dutcher,  columnist;  involved.  However,  Judge  Hawkins 


In  1906,  the  Atlanta  Grergian  had  was  thought  that  the  action  may  be  and  Albert  Warner  of  the  New  York  did  not  think  that  any  discussion  was 


absorbed  the  Atlanta  Daily  News. 


instrvunental  in  saving  the  corre-  Herald  Tribune. 


On  Feb.  5,  1912,  when  William  Ran-  spondent  from  the  firing  squad. 


necessary  and  ruled  that  Mr.  Palmer 


dolph  Hearst  took  possession  of  the  Ronun  was  stationed  in  Washington  mittee  will  be  sent  to  Moscow  by 


The  prepared  statement  of  the  com-  did  not  have  to  answer  the  question. 


Georgian,  then  only  11  years  old,  a  for  approximately  three  years.  He  Troyanovsky.  It  expressed  personal 


full-page  aimoimrement  said,  in  part:  left  Washington  for  Moscow  last  No-  concern  for  Romm;  a  belief  that  he 


CAL.  PAPERS  SEEK  STATION 

Endorsement  of  plans  for  operation 


“It  is  generally  known  that  Mr.  vember.  Last  week  he  was  implicated  was  a  sincere  supporter  of  the  Stalin  of  a  radio  station  by  Peninsula  News- 
Hearst  has  endeavored,  through  all  in  the  conspiracy  of  Trotskyites  to  regime,  at  least  while  a  resident  of  papers,  Inc.,  has  been  forwarded  to 


his  publications,  to  make  their  power  overthrow  the  Stalin  regime.  Romm  Washington;  and  the  implied  expres- 
use^  for  good  and  for  cleaner  poli-  is  being  held  for  trial  after  Karl  sion  of  hope  that  the  Soviet  govem- 


the  Federal  Communications  Commis¬ 
sion  by  the  San  Mateo  County,  CaU 


tics,  and  tlmt  he  has  never  ceased  to  Radek,  former  editor  of  Izvestia,  was  ment  would  not  imperil  the  informal  board  of  supervisors.  The  propos^  | 
fight  on  the  side  of  the  masses,  rather  reported  as  having  confessed  that  he  friendly  relationship  with  newspaper  station  would  be  erected  on  a  site  | 


than  the  classes.  It  will,  therefore,  be  established  contact  with  Trotsky  correspondents  of  this  country  by  between  San  Francisco  and  Sunii^ 


his  policy  so  to  conduct  the  Georgian  through  the  help  of  Romm. 


that  it  may  even  more  closely  ally  Those  who  conferred  with  Ambas-  Romm. 


political  reprisals  directed  against  vale  and  have  a  250-watt  power  wiffi 


1160  kilocycle  frequency. 


WHERE  DOES  THE  AP  GO  FROM 


Fortune  Raises  the  Question,  and  in  the  Light  of  the  Past,  Attempts  an  Answer — Inside  Story 

of  Press  Association  Work  Told 


I'^ORTUNE,  in  its  methodical  but  By  BICE 

enterprising  and  illuminating 

rty,  has  dissected  the  Associated  bergh’s  landing  in  Paris,  Chamberlin’! 

pttss.  The  February  issue  of  Time’s  crash  on  the  French  Coast,  the  Haupt-  aviation-adventvu'e  strip,  which  is 
ittpected  brother  encompasses  the  mann  verdict,  the  Supreme  Court  rul' 
i^ndous  task  of  evaluating  the  ing  on  the  gold  clause.  P  -‘ 
cojporate  and  journalistic  changes  so  ^  ^ 

(vident  in  AP  offices  everywhere  dur-  se^ice  “by  a  long  shrt.” 
jog  the  last  two  years. 

In  13  pages  of  well-chosen  pictures 
and  painstakingly  procured  text.  For¬ 
tune  compresses  the  varied  history  of 
a  great  news-gathering  and  dissem¬ 
inating  organization  so  that  general 
Kcders  will  understand  the  signifi¬ 
cance  of  the  (AP)  logotype  when  they 
see  it  in  print.  Yet  the  resume  has  as 
much  for  the  newspaperman  as  for 
the  layman  in  pertinent  interpretation 
ot  what  Gener^  Manager  Kent  Cooper 
has  done,  is  doing  and  will  do. 

The  AP  Wirephoto  scoop  on  the 
Poat-Rogers  crash  in  1935  is  Fortime’s 
peg.  That  beat,  “like  a  stone  cast 
into  a  pool,  set  up  ripples  which  today, 
even  more  than  in  1935,  are  agitating 
the  technological  processes  of  jour¬ 
nalism.’’ 

Mr.  Cooper’s  virtually  single- 
handed  and  successful  fight  for  Wire- 
photo,  a  $1,000,000  addition  to  AP 
facilities  which  Hearst  and  Scripps- 
Howard  interests,  operating  competi¬ 
tive  picture  services,  belligerently  op¬ 
posed  as  a  “reckless  extravagance,”  is 
credited  by  Fortime  as  responsible  for 
wrenching  the  AP  from  its  past.” 

Fortune  speaks  of  Cooper’s  “ramming”  when  AP’s  Jackson  Elliott  on  the  gen-  Noys,  coughing  behind  his  hand,  al- 
an  unwanted  thing  down  the  mem-  news  desk,  his  pince-nez  glisten-  lowed  he  could  use  the  strip  in  his 
bership’s  throat.  •'^8  coldly  over  the  sheaves  of  cursing  Washington  Star.  About  200  news- 

Ha  i«i  rallad  the  rinvmattar  who  messages  from  beaten  editors,  sat  papers  use  AP  comics  now,  paying 
“(aiioVit  tho  oionhant  rtonoo”  in  f^sht  amid  the  delirium  releas^  by  around  $15  a  week  for  them.” 

o?  the  Washington  “regional”  armistice  report  and  Fortune  analyzes  AP’s  manpower 

in!n!^!nf  h.inhfnicr  of  Tefused  to  say  the  World  War  was  and  its  “impartial”  philosophy,  a 
the  general  report,  tL  picture  and  had— as  the  AP  must  whiskey-and-soda  discussion  point  in 

ftti^r^rlS^anl  ^-e-a  dispatch,  citing  the  right  au-  newsmen’s  hangouts. 

,  .  j-  ,,  ■  r  thorities,  saymg  so.  After  twenty-hve  years  of  anony- 

Mr.  Cooper  s  city  Mitor  point  of  “q^j  familiar,  well-trodden  beats  the  mity  the  AP  in  1925  began  to  put  re- 
view  IS  at  odds  wim  the  AP  precepts  jg  j^g  which  means  that  it  porters’  by-lines  on  its  leading  dis- 
u  I  e  Lawson,  jg  very  good  indeed,”  says  Fortune,  patches.  Many  a  newspaper  editor 

Melme  Stone  and  the  omer  ^eyer  praising  its  presidential-election  ser-  strikes  out  the  by-line,  considering  the 
who  doinmated  me  AP  from  vice,  its  financial  service,  the  Wash-  simple  AP  logotype  a  better  identi- 
tM  Mginnmg.  It  wms  me  contention  mgton  bureau,  the  sports  staff  of  Alan  hcation  of  source.  It  is  true  that  the 
„  pese  men  that  me  AP  should  be  Qovild,  “who  smokes  cigars  and  talks  logotype  has  long  been  a  symbol  of 
primarily  an  association  of  powerfiu  ^f  comer  of  his  mouth.”  Then  authenticity,  but  that  reputation  has 
newspa^rs.  Ochs  for  years  voted  jj  ^ord  of  faint  criticism  for  the  for-  been  made  by  men.  Not  happy,  not 
MTO  the  little  pumisher  who  asked  gjgj^  service  which  Fortime  finds  less  even  very  hopeful  men.  TTiey  are 
to  be  let  m.  It  w^  Stones  stern  reso-  strong  in  its  field  than  other  services,  poorly  paid,  even  for  newspapermen, 
mhon  that  the  AP  moiud  confine  it-  >j>}^jg  situation,  the  reader  is  in-  A  reporter  may  make  $9,000  a  year; 

to  news  of  national  interest  not  formed,  Mr.  Cooper  is  rapidly  cor-  only  one  gets  that.  The  great  major- 
tne  local  news  ffiat  editors  were  de-  recting.  The  end  of  “unholy  alliances”  ity  get  between  $40  and  $75  a  week, 
mantog,  which  he  contemp^oimly  ^rith  foreign  news  services,  many  of  A  bureau  chief,  responsible  for  news 
ct^  vmcmage  news.  All  of  them  ^rhich  gradually  became  the  mouth-  coverage  in  state  or  foreign  country, 
abhoired  fine  writing  in  news  dis-  pjgoes  of  other  governments,  has  been  may  make  $10,000  a  year;  only  one 
^tches,  by  which  they  meant  also  achieved  by  Mr.  Cooper.  The  old  gets  that.  TTie  others  average  nearer 
human  interest  and  feature  stories,  g^tente  with  Wolff,  Reuters  and  Havas  $5,000. 

As  traffic  manager  and  then  as-  (once  the  chief  sources  of  AP  foreign  “AP  men  have  a  cynical  saying  that 
sistant  general  manager  in  charge  of  news)  is  gone,  leaving  only  a  gentle-  the  only  job  in  the  service  worth  any- 
kafBc,  Mr.  Cooler  had  saved  the  AP  man’s  understanding  on  the  sharing  thing  is  the  General  Manager’s,  which 
$100,000  a  year  in  wire  tolls  by  elim-  of  news.  is  supposed  to  pay  $25,000.  In  labor 

inating  duplications,  had  hastened  the  “Now  that  the  AP’s  horizon  has  policy  the  AP  has  been  steadily  re¬ 
development  of  the  automatic  printer,  lifted,”  questions  Fortune,  “will  Cooper  actionary.  It  has  fought  down  the 
Md  done  the  weak  spot  “spade  work”  set  out  in  pursuit  of  the  UP,  whidi  Commercial  Telegraphers  Union’s  de- 
foi  Cieneral  Manager  Stone.  Mr.  serves  about  460  newspapers  outside  mand  for  collective  bargaining  and 
Cooper  bided  his  time  when  “M.  E.  S.”  ©f  the  U.  S.?”  (And  successfully  the  Newspaper  Guild’s  same  demand, 
^ped  down  in  1921  and  skipped  over  nosed  the  AP  out  of  its  dominance  in  In  spite  of  that  the  AP  man  who  is 
^per  in  favor  of  Frederick  Roy  South  America.)  without  a  deep  and  sober  respect  for 

™*rtin,  who  remained  in  the  “G.  M.”  The  spectacular  growth  of  the  AP  the  AP  as  a  concept  is  a  rare  man 

office  only  four  years.  picture  and  feature  service  is  also  indeed.  .  .  . 

Two  years  after  Mr.  Cooper  took  traced  in  speedy  style  by  Fortime.  “.  .  .  The  AP  included  (speaking  of 

over  “it  was  as  plain  as  a  banner  head-  “With  the  same  brood  the  comics  press  association  workers) ,  there  ordi- 
lir:e  that  something  had  got  into  the  were  hatched.  Cooper  was  not  at  all  narily  isn’t  an  ounce  of  romance  in  the 
staid  AP.  As  Silas  Bent  said  in  the  sure  they  would  succeed.  Artists  who  lot  Slaves  to  clock  and  consequence. 
Independent  “. ,  .  the  disquieting  truth  drew  even  moderately  successful  strips  they  are  humorless  and  prodigiously 
w  that  the  AP  has  succumbed  to  what  weren’t  apt  to  be  enticed  by  the  $50  active  organizations,  as  conscientious 
I  may  call  United  Pressure.  It  has  to  $100  a  week  salaries  that  the  AP  and  routine  as  men  on  an  assembly 
bobb^  its  hair  and  got  out  its  lip-  was  offering.  But  the  AP  kept  at  it,  line,  which  in  a  sense  they  are.  Dis- 

sbck  in  order  to  keep  up  with  a  tried  its  gags  and  characters  on  stenog-  patch  for  every  story  is  their  prayer; 

^pper.”  raphers  and  office  boys,  and  today  the  volume  is  a  necessity;  and  anonymity 

To  this  trend  Fortune  blames  the  daily  budget  numbers  six  strips  and  is  their  habit.  Of  the  AP  these  things 
“bulls  and  boners”  by  the  AP  on  Lind-  five  panels,  among  the  most  popular  are  true  more  than  of  the  others. 


CLEMOW  And  they  are  the  things  that  make  the 

AP  the  excellent  journalist  that  it 
of  which  are  Scorchy  Smith,  a  boys’  is.  .  .  . 

...  In  the  eyes  of  its  members  the 
used  by  about  a  hundred  newspapers,  AP  symbolizes  not  only  authenticity 
_  _  i.  But  these  do  Homer  Hoopee,  the  narrative  of  a  but  also  impartiality.  The  first  claim 

not  mean  demoralization  of  the  news  middle-class  family,  and  Modest  Maid-  can  be  judged  against  a  clearly  visible 
'  _  ’  "  ens,  which  is  a  gag  strip  about  sleek-  record,  and  AP  can  be  given  a  hi^ 

The  story  on  the  AP  as  told  in  the  limbed  maidens,  often  in  panties  and  rating.  The  second  claim  is  not  quite 

current  periodical  weighs  against  these  biassieres,  which  is  just  about  as  close  so  susceptible  to  glib  appraisal.  Cer- 
black  marks  the  clean  AP  scoop  by  the  AP  dares  get  to  sex.  When  Ochs,  tainly  the  AP  management  does  not 

Jim  Mills  on  the  Rickett  oil  concession  at  a  directors’  meeting,  saw  the  sam-  distort  its  news,  any  more  than  the 

in  Ethiopia,  for  example,  and  the  “un-  pies  of  Modest  Maidens,  he  thought  United  Press  distorts  news.  And  cer- 
forgettable  day  of  November  7,  1918,  the  AP  was  coming  to  an  end;  but  Mr.  tainly  it  has  contributed  toward  the 

modem  standard  of  news  practice,  in 
‘^^^brast  with  which  a  newspaper  that 
doctors  news  succeeds  only  in  making 
a  fool  of  itself  (as  more  than  one 
large  newspaper  made  a  fool  of  itself 
^  in  last  year’s  presidential  campaign). 

“In  only  one  conspicuous  case  in  its 
history  has  the  AP  been  caught  seri- 
ously  out  of  boimds.  That  was  in 
1-  ■  1926  when  an  AP  reporter,  at  the  in- 

stance  of  Assistant  Secretajry  of  State 
r*  ^  Olds,  wrote  a  dispatch  about  the 


Robert  McLean 


Frank  Noyes 


Kent  Cooper 
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Newspapers  Must  Show  Advertisers 

How  to  Use  Space  Profitably 


Advertisers  and  agencies  must 
think  more  often  of  newspapers 
as  highly  developed  personalities 
which  can  best  serve  collectively 
when  closest  studied  and  best  known 
individually,  William  A.  Thomson,  di¬ 
rector  of  the  Bureau  of  Advertising, 
A.NP.A.,  told  mraibers  of  the  Adver¬ 
tising  and  Marketing  Forum  Jan.  29 
at  the  Advertising  Club  of  New  York. 

Yet,  despite  the  fact  that  they  are 
individuals,  newspapers  have  b^ome 
standardized  in  some  respects.  He 
said  that  the  point  of  imiformity 
might  be  carried  farther  in  some  of 
the  more  fundamental  practices 
touching  on  national  advertising. 
However,  he  explained,  any  drastic 
standardization  would  “most  certainly 
lessen  the  value  of  newspaper  adverr- 
tising.  Once  a  newpaper  loses  that 
traditional  touch  of  intimacy  which 
makes  its  readers  its  next  door  neigh¬ 
bors,  its  national  advertisers  will  lose 
the  advantage  that  goes  with  a  letter 
of  introduction  from  a  leading  citizen. 

“I  don’t  believe  that  any  newspaper 
wishes  to  sacrifice  any  individuality,’’ 
Mr.  Thomson  declared,  “but  I  do  be¬ 
lieve  that  newspapers  generally  are 
gradually  realizing  that  they  have  had 
to  pay  for  the  privilege  of  individ¬ 
ualism.  Many  now  see  that  their  diffi¬ 
culty  in  finding  common  viewpoints 
has  been  a  handicap  in  developing 
general  advertising. 

“Wherever  newspaper  men  gather, 
they  are  reflecting  this  view  when 
they  say  that  the  newspaper  as  an  ad¬ 
vertising  medium  has  not  yet  been 
adequately  interpreted  or  promoted. 
Of  course,  you  must  not  forget  that 
local  advertising  is  the  primary  busi¬ 
ness  consideration  of  newspapers  for, 
although  national  advertisers  continue 
to  give  them  45  cents  out  of  each 
dollar  of  appropriation,  the  vast  sums 
spent  for  local  advertising  are  more 
than  all  the  money  invested  by  adver¬ 
tisers  in  the  principal  national  media. 

“So  newspaper  men  have  been  in¬ 
clined  to  take  the  value  of  their 
medium  for  granted  and  have  devoted 
most  of  their  attention  to  selling  their 
own  space  rather  than  to  demonstrat¬ 
ing  the  advantages  of  newspaper  ad¬ 
vertising.” 

Mr.  Thomson  then  cited  the  past 
record  of  the  Bureau  of  Advertising 
in  its  efforts  to  educate  newspaper¬ 
men,  advertisers  and  advertising 
agencies  on  the  subject  of  newspapers 
as  a  medium. 

“While  it  sold  nothing  but  the  idea 
of  newspaper  advertising,  it  has  been 
easy  to  trace  to  its  operations  in  the 
development  of  millions  of  dollars’ 
worth  of  new  advertising  from  which 
every  newspaper  has  benefited.  This 
work  of  the  Bureau,  however,  has 
been  limited  by  the  interest  of  news¬ 
papers  on  the  subject  of  promotion 
for  the  general  go^.  Each  year,  in 
reporting  to  the  industry,  the  Bureau 
of  Advertising  has  urged  that  it  be 
equipped  to  operate  on  a  scale  com¬ 
mensurate  with  the  importance  of 
newspaper  advertising.  Gradually, 
other  organizations  and  individuals 
have  taken  up  the  demand  for  an 
adequate  promotion  program.  Within 
the  past  year,  this  demand  has  been 
voiced  insistently  in  'the  movement 
known  as  ‘the  United  Front,  with 
twhich  you  may  be  familiar  through 
the  trade  press.  This  movement  calls 
upon  every  newspaper  to  consider  the 
problem  as  the  greatest  need  and  the 
best  opportunity  now  facing  the  in¬ 
dustry.  Many  details  are  yet  to  be 
worked  out  but  evidence  is  at  hand 
to  show  that  the  industry  is  respond¬ 
ing  to  the  challenge  to  a  greater  de¬ 
gree  than  ever  before. 


“Better  promotion  of  newspaper  ad¬ 
vertising  will  mean  better  service  for 
advertisers  and  advertising  agencies. 
No  promotion  is  worth  much  unless 
it  is  based  upon  service.  Newspapers 
will  sell  more  space  to  national  ad¬ 
vertisers  when  they  can  show  adver¬ 
tisers  how  to  use  more  space  profit¬ 
ably. 

“As  I  have  said,  I  think  that  the 
current  efforts  of  newspapers  to  forget 
their  individualism  long  enough  to 
join  in  a  common  effort  better  to  pro¬ 
mote  and  to  interpret  their  medium 
should  be  welcomed  by  all  people 
interested  in  newspaper  advertising 
as  promising  a  service  of  great  value. 
There  are  many  pieces  of  research 
long  overdue  which  an  adequately 
financed  newspaper  organization  could 
undertake.” 

Mr.  Thomson  pointed  out  other  in¬ 
stances  where  researches  should  be 
conducted  to  encourage  advertising. 


Such  fields  as  reader  habit,  market 
conditions  and  consumer  reactions  to 
advertising  appeal,  institutional  ad¬ 
vertising  for  businesses  endeavoring 
to  explain  their  functions  and  their 
services  to  the  public,  newspaper 
copy,  sizes  and  schedules;  mechanical 
requirements  of  newspaper  copy, 
timeliness  in  newspaper  campaigns, 
the  real  attitude  of  the  retailer  toward 
national  advertising  should  be  stud¬ 
ied,  he  said. 

“I  could  speak  indefinitely,”  Mr. 
Thcmson  concluded,  “about  the  mu¬ 
tual  interests  involved  between  ad¬ 
vertisers  and  newspapers  in  a  better 
job  of  newspaper  advertising  promo¬ 
tion.  I  think,  however,  that  the  facts 
speak  for  themselves.  When  newspa¬ 
pers  generally  recognize  this  opportu¬ 
nity  for  common  service,  they  will 
have  even  a  better  medium  to  offer 
national  advertisers,  because  they  will 
put  their  medium  in  closer  touch  and 
in  closer  harmony  with  national  ad¬ 
vertising.  And  this  will  be  done  with¬ 
out  sacrificing  any  of  the  value  in¬ 
herent  in  the  logical  individualism  of 
newspapers.” 


New  Federal  Laws  Chief  Topic 

At  State  Publishers^  Meetings 


Eight  state  newspaper  publishers’ 
groups  held  conventions  during 
the  past  week. 

Members  of  the  Virginia  Press  As¬ 
sociation  met  Jan.  21  to  23  in  Fred¬ 
ericksburg  and  heard  addresses  by 
many  important  leaders  in  the  field. 

O.  W.  Riegel,  director  of  the  Wash¬ 
ington  and  Lee  School  of  Journalism, 
predicted  that  economic  and  political 
“realities”  would  promote  increasing 
variation  in  newspaper  publications, 
“with  less  effort  to  serve  all  masters 
simultaneously  and  equally  well.” 
Speaking  on  the  “Press  in  a  Chang¬ 
ing  World,”  Riegel  said  some  news¬ 
papers  would  probably  continue  to 
“compete  with  mass  entertainment 
media”  and  possibly  achieve  a  posi¬ 
tion  analogous  to  that  of  the  huge 
national  dailies  of  Elngland. 

Henri  Barde,  general  manager  of 
the  Havas  News  Agency  in  North 
America,  addressed  the  banquet 
Jan.  22. 

William  R.  Little,  controller  of  the 
Washington  Evening  Star,  told  the 
association  that  present  provisions  of 
the  Social  Security  tax  program  “may 
well  have  an  adverse  effect  on  em¬ 
ployment”  He  pointed  out  that 
classes  of  business  that  have  stable 
employment  will  have  to  pay  for  the 
nei^bor  who  has  a  high  rate  of  turn¬ 
over  either  through  bad  management 
or  otherwise. 

Other  speakers  were:  Allen  B. 
Sikes,  of  the  Bureau  of  Advertising; 
H.  R.  Baukhage,  United  States  News, 
Washington;  and  Arthur  Davidson, 
editor,  Strasburg  Northern  Virginia 
Dady. 

The  Richmond  Times-Dispatch,  the 
Richmond  News  Leader  and  the  Roa¬ 
noke  World  News  won  the  awards  in 
the  press  association’s  better  news¬ 
papers  contest  for  cities  above  25,000 
population. 

Lack  of  exact  information  concern¬ 
ing  the  fields  and  circulations  of 
weekly  newspapers  bars  those  publi¬ 
cations  from  participation  in  most 
national  advertising  budgets,  John 
Benson,  president  of  the  American 
Association  of  Advertising  Agencies, 
told  a  gathering  of  more  than  100 
weekly  and  small  daily  publishers  at 
the  Washington  State  Press  Associa¬ 
tion’s  twenty-fifth  annual  convention 
in  Seattle  last  week. 

John  Boettiger,  son-in-law  of  Presi¬ 
dent  Franklin  D.  Roosevelt,  and  newly 
appointed  publisher  of  the  Seattle 
Post-Intelligencer,  was  introduced  to 


state  publishers  at  the  smoker  which 
opened  the  three-day  session  of  the 
Institute  on  the  University  of  Wash¬ 
ington  campus.  Jay  Allen,  formerly 
with  the  Chicago  Tribune  foreign 
service  in  Spain,  also  addressed  the 
group. 

In  a  brief  ceremony  rarely  to  be 
duplicated.  Grant  Angle,  publisher  of 
the  Mason  County  Journal,  Shelton, 
Wash.,  was  named  a  “life  member”  of 
the  association  upon  completion  of  50 
years  as  publisher  of  his  own  news¬ 
paper.  A  policy  of  granting  similar 
memberships  in  the  future  was  an¬ 
nounced,  but  no  challenge  to  Angle’s 
laurels  was  forthcoming.  E.  L.  Skeel. 
attorney  for  the  association,  discussed 
the  Wagner  labor  act,  and  his  asso¬ 
ciate,  Harry  Henke,  Jr.,  analyzed  the 
Robinson-Patman  law. 

Sizable  increases  in  advertising 
linage  for  1936  were  reported  by 
Ralph  E.  Bennett,  publisher,  Bing¬ 
hamton  Press,  and  retiring  president 
of  the  New  York  State  Associated 
Daiues,  at  the  annual  meeting  in 
Syracuse,  Jan.  25. 

Succeeding  Mr.  Bennett  as  presi¬ 
dent  was  W.  L.  Fanning  of  Yonkers, 
treasurer  of  Westchester  County  Pub¬ 
lishers’  Association,  Inc.  Francis  A. 
Lee,  publisher,  Oneonta  Star,  was 
elected  vice-president  and  W.  E.  La 
Favour,  Amsterdam  Recorder,  was 
made  secretary-treasurer. 

The  press  of  the  United  States  is 
not  only  free,  but  even  those  news¬ 
papers  that  supported  the  Republican 
candidate  for  President  at  the  last 
election  lost  little  or  no  prestige, 
prominent  newspapermen  declared  at 
the  nineteenth  annual  session  of  the 
Oregon  Newspaper  Conference,  held 
at  the  University  of  Oregon  Jan.  21 
to  23. 

Principal  speakers  were:  Palmer 
Hoyt,  managing  editor,  Portland  Ore¬ 
gonian;  Frank  Jenkins,  editor,  Kla¬ 
math  FaUs  News  and  Herald;  John 
Benson,  president,  American  Associa¬ 
tion  of  Advertising  Agencies;  Z.  C. 
Kimball,  publisher.  Independence  En¬ 
terprise;  Harry  W.  Fredericks,  pub¬ 
lisher,  Lebanon  Express;  Eric  W. 
Allen,  dean  of  the  school  of  journal¬ 
ism;  H.  R.  Failing,  advertising  direc¬ 
tor,  Portland  Oregon  Journal;  Jay  C. 
Allen,  former  correspondent  for  the 
Chicago  Tribune;  and  Paul  C.  Smith, 
executive  editor,  San  Francisco 
Chronicle. 

A.  E.  Voorhies,  publisher,  Grants 
Pass  Courier,  was  named  president 


for  the  coming  year.  George  S.  Turn- 
bull,  professor  of  journalism,  wjj 
again  named  secretary,  a  post  he  has 
held  since  the  conference  was  started 
19  years  ago.  The  Sigma  Delta  Chi 
Award,  made  annually  to  the  weekly 
newspaper  judged  the  best  in  the 
state,  was  won  by  the  Hillsboro  Argut 
The  Hal  E.  Ross  memorial  award,  for 
weeklies  in  smaller  cities,  was  won 
by  the  Redmond  Spokesman. 

Featured  by  the  annual  gridiron 
dinner  of  the  Oklahoma  City  Press 
Club  and  a  luncheon  by  the  Okla¬ 
homa  City  Chamber  of  Commerce,  the 
Oklahoma  Press  Association  met 
Jan.  22  and  23  at  Oklahoma  City. 
Speakers  included  Stephen  BoUes, 
publisher,  Janesville  (Wis.)  Gazette. 
Harry  L.  Gage,  vice-president,  Merg.^ 
enthaler  Linotype  Co.;  Kenneth  G. 
Hunt,  advertising  manager.  Champion 
Paper  &  Fibre  Co.;  Lon  Boynton,  edi¬ 
tor,  Paris  (Tex.)  Echo;  Ray  Kimball, 
editor,  DeQueen  (Ark.)  Bee,  and  J.  e' 
Wrenn,  Kansas  City,  an  officer  (rf  the 
Social  Security  Board. 

Elliott  Roosevelt,  son  of  the  Presi¬ 
dent,  was  unable  to  reach  Oklahoma 
City  for  the  meeting. 

The  Connecticut  EIditorial  Asso¬ 
ciation  held  one  of  the  most  success¬ 
ful  annual  meetings  in  its  history  at 
the  Hotel  Garde,  New  Haven,  Jan.  23. 

Howard  W.  Palmer,  editor,  Green¬ 
wich  Press,  was  re-elected  president, 
and  other  officers  were  reelected  as 
follows:  senior  vice-president.  Clark¬ 
son  S.  Barnes,  Bristol  Press;  secre¬ 
tary-treasurer,  V.  Donald  Hersam. 
New  Canaan  Advertiser;  auditor, 
Robert  Warner,  Stafford  Springs 
Press. 

EIxploring  a  wide  range  of  topics. 
Wisconsin  weekly  editors  held  their 
mid-winter  conference  at  the  Univer¬ 
sity  of  Wisconsin,  Jan.  17.  Speakers 
were:  Gordon  Crump,  co-publisher, 
Cambridge  News;  A.  S.  Horn,  pub¬ 
lisher,  Cedarburg  News;  W.  H.  Con¬ 
rad,  publisher,  Medford  Star-Nem 
H.  F.  Doolittle,  publisher,  Ellsworth 
Pierce  County  Herald;  M.  F.  Browne, 
Madison  East  Side  News;  Verne 
Davies,  Madison  Wisconsin  State 
Journal;  and  G.  W.  Greene,  publisher. 
Waupun  Leader-News. 

Two  hundred  fifty  members  of 
the  Michigan  Press  Association,  com¬ 
posed  of  publishers  of  weekly  papers, 
gathered  at  Michigan  State  College 
Jan.  26  for  the  annual  meeting,  whid 
was  scheduled  to  end  Jan.  30.  Tlie 
scheduled  program  included  talks  by 
Gov.  Frank  Murphy,  Secretary  of 
State  Leon  Case,  of  Watervliet,  a 
member  of  the  association;  Gerald  A 
Evans,  chief  of  the  Social  Security 
division  office  in  Detroit,  who  spoke 
on  “Social  Security  as  It  Affects 
Newspapers,”  and  &nest  Conlon,  of 
the  state  board  of  tax  administration, 
who  spoke  on  “Sales  Tax  Exemp¬ 
tions,”  and  Cla^on  Rand,  of  Gulf¬ 
port,  Miss.,  president  of  the  National 
Editorial  Association.  The  convention 
was  opened  by  Philip  T.  Rich,  of  Mid¬ 
land,  president  of  the  association. 

A.  wTsherer  resigns 

Albert  W.  Sherer,  vice-president 
and  director  of  Lord  and  Thomas  ad¬ 
vertising  agency,  has  announced  his 
resignation  from  that  organization,  d- 
fective  March  1.  Prior  to  his  associa¬ 
tion  with  Lord  and  Thomas,  ^ 
Sherer  was  with  Curtis  Publishing 
Company,  serving  as  western  manager 
for  several  years. 

HEADrCAPlTAL  PHOTOGS 
Washington,  D.  C.,  Jan.  25 — Andrew 
J.  May  has  been  placed  in  charge  of 
the  photographic  news  service  of  Ha^ 
ris  &  Ewing,  covering  the  Capital  and 
its  environs.  May,  a  former  presid^ 
of  the  White  House  PhotograjAen 
Association,  succeeds  Hoyt  Bamrt 
who  was  transferred  to  the  New  York 
office  of  Harris  &  Ewing. 
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Why  Seott  Presses 

Exeel 


Scott  Printing  Units  are  the  result  of  the  longest  ex¬ 
perience  in  Unit  Press  Design  concentrated  on  a  single 
form  of  Unit — the  one  form  that  has  survived  the  test  of 
time.  Scott  Hi-Speed  Printing  Units  embody  all  the  best 
engineering  advances  and  can  be  depended  upon  to 
produce  uniformly  well  -  printed  newspapers  at  all 
speeds,  coupled  with  the  utmost  reliability  and  safety. 

Scott  Hi-Speed  3  to  2  Ratio  Folders  with  patented 
Expansion  Bands  and  patented  Safety  Gates  ore  every¬ 
where  acknowledged  to  be  superior  in  Speed,  Page 
Capacity,  Versatility  and  Reliability.  All  types  and 
sizes  of  products  are  handled  with  equal  efficiency. 
Scott  Folders  deliver  neatly  folded  papers  under  all  con¬ 
ditions. 

Scott  Hi-Speed  Paper  Feeds  with  patented  Jones 
Automatic  Tension  Governors  completely  fulfill  all  re¬ 
quirements  for  modem  high  speed  newspaper  printing. 
They  eliminate  all  tension  slur,  they  maintain  the  mini¬ 
mum  practical  tension,  they  absolutely  prevent  any  in¬ 
crease  in  web  tension  with  increases  in  press  speed, 
they  respond  instantaneously  to  every  change  in  pace. 
They  ore  extremely  simple:  no  straps  or  belts,  no  lagging 
electric  contacts,  no  expensive  maintenance  cost. 

With  the  best  proven  Printing  Units,  Folders  and 
Paper  Feeds,  Scott  Presses  cannot  foil  to  excel. 


Walter  Scott  &  €o. 

Plainfield,  ^ew  Jersey,  U.  S.  A. 

Chicago 

1330  Monadnock  Blk. 


York 

230  West  list  Street 
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How  Newspaper 
Advertising  Works 

Br  FRANK  E.  FEHLBfAN 

BmH  mmtk.  am  a^anUliiC  eUHllMttaB  wlU  ha  aaaljrM^  ia  thM*  Mhuua. 
SInee  practically  all  adrertUinp  finally  ccntara  an  a  retail  antlat,  tkcac 

•tafilaa  ihanlfi  ha  at  a^al  Intaraat  la  natianal  aa  wall  aa  laeal  afiyaatlian. 

No.  4.  Beer 


where  do  they  buy,  (e)  what  are  pur¬ 
chases  in  winter — sununer,  (f)  prefer 
bottles  or  cans,  (g)  switch  from  brand 
to  brand,  etc. 

Next  Step 

Get  ten  men  to  sample  four  different 
makes  of  beer.  Do  same  with  10 
women.  Find  out  for  yourself  that 
with  the  labels  removed  people  guess 
at  what  they  like — most  of  the  time. 
Brewers  like  all  owners  of  a  product 
are  positive  that  theirs  is  best.  Don’t 
try  to  disillusion  them,  but  learn  the 
truth  for  yourself. 


2  columns  daily — that's  about  900 
d  week,  about  45,000  lines  a  year  gj 
one  paper.  And  that  is  more  Image 
than  is  being  run  by  all  the  bremtn 
in  dozens  of  individual  cities. 

This  day  in  and  day  out  schedule  a 
almost  fool  proof.  Within  six 
the  brewers  production  starts  to 
mount,  and  you  have  another  succes 
story  to  pass  on  to  your  national  rep. 
resentatives  who  call  on  the 
companies,  distilled  liquor  firms,  and 
the  four  brewers  who  are  considertd 
national  advertisers. 


P 


The  year  1934  saw  several  hundred 
beer  advertising  campaigns  ninning  in 
newspapers  that  accepted  beer  copy. 
1936  saw  a  few  consistent  beer  sched¬ 
ules,  and  trade  reports  tell  us  that 
dozens  of  breweries  have  in  three 
years  failed  or  been  absorbed  by  com¬ 
petitors. 

Observations 

Practically  every  advertising  agent 
of  the  ’34  period  felt  that  the  brewer 
must  find  some  way  to  sell  women  the 
idea  that  beer  would  not  increase 
weight  Local  and  regional  brewers 
gave  to  outdoor  plants  their  first  big 
orders  since  1929.  Brewers,  for  the 


beer — the  joke  comes  to  an  abrupt 
ending. 

Who  Are  the  National  Beer 
Advertisers? 

The  so-called  national  advertisers 
are  probably  Budweiser,  Ruppert, 
Schlitz  and  Pabst;  yet  their  schedules 
when  measured  against  food  adver¬ 
tisers  look  very  spotty.  In  one  city 
we  were  told  that  a  local  brewer  out¬ 
sold,  10  to  one,  any  one  of  the  national 
brands.  Why?  By  simply  concen¬ 
trating  in  a  small  territory,  and  out¬ 
advertising  his  national  competitors 
about  five  to  one.  Of  course  his  prices 
were  lower. 


PrtMlucts  at  Same  Price  Are  More 
Alike  Than  They  Are  Unlike 
When  convinced  of  this  you  have 
only  one  more  problem,  and  that  is  the 
copy  to  be  used,  and  how  often  it 
should  be  run.  The  answer  to  the 
copy  question  should  not  be  difficult 
once  your  research  job  is  done,  and 
the  experience  of  hundreds  of  retailers 
automatically  gives  the  number  of  in¬ 
sertions  per  week — 6  days  a  week  in  a 

6- day  paper  and  7  days  a  week  in  a 

7- day  paper. 

What  Size  Ads? 

The  job  can  be  done  with  75  lines  on 


MACPHERSON  BUYS  CONTROL 

Control  of  the  J.  P.  Bass  Publish, 
ing  Company,  publishers  of  the  Ban. 
gor  (Me.)  Daily  Commercial,  ha 
been  acquired  by  James  E.  Maifher. 
son  from  Col.  Harry  F.  Ross.  Mac- 
Pherson  is  publisher  of  the  Framing. 
ham  (Mass.)  Daily  News.  A$socUt«c 
with  him  in  conduct  of  the  Comma, 
cial’s  affairs  will  be  his  son,  Rober 
G.  MaePherson,  a  recent  graduate  o: 
Dartmouth  College.  Col.  Ross  will  r. 
main  as  a  member  of  the  board  of  di¬ 
rectors.  The  Commercial  was  founds 
in  1872. 


most  part,  oldsters  of  the  pre-prohibi¬ 
tions  days,  foimd  the  advertising  solic¬ 
itation  language  difficult  to  imder- 
stand  because  in  the  old  days,  he 
could  bank  with  a  certainty  on  many 
sales,  due  to  the  fact  that  he  owned 
outright  many  of  his  outlets. 

Merchandising — open  front  bars — 
terrific  taxes— 15c  bottled  beer,  and 
few  5c  draught  sales,  plus  an  entirely 
new  type  of  outlet,  were  to  him  con¬ 
fusing. 

The  Brewers*  Trade 

A  brew  master  talks  of  his  profes¬ 
sion — his  entire  life  has  usually  been 
spent  in  the  making  of  beer.  Good 
ones  have  always  been  scarce.  They 
are  today. 

Knowing  the  brewing  trade  thor¬ 
oughly  does  not  always  qualify  the 
owner  of  a  brewery  to  direct  his  ad¬ 
vertising,  and  the  most  casual  exam¬ 
ination  of  beer  copy  produced  the  past 
three  years,  is  proof  enough  that  the 
enthusiastic  agent  or  young  advertis¬ 
ing  manager  soon  found  that  the  copy 
couldn’t  be  O.  K.’d  unless  the  old  ele¬ 
ments  were  present  in  die  ads. 

Who  Is  Smart? 

In  68  cities  visited  the  past  two 
years,  we  have  invariably  put  this 
question  to  local  and  national  adver¬ 
tising  executives;  “Which  group  are 
doing  the  most  intelligent  advertising 
and  sales  work  in  your  territory — the 
beer  people  or  the  others?”  Without 
exception  the  answer  was  always, 
“The  others.”  And  why?  you  ask. 

What  Prohibition  Did 

Many  social  changes  have  occurred 
in  this  country  since  1918,  customs 
have  been  broken  down,  and  things 
once  wrong  or  considered  in  poor 
taste,  have  taken  on  a  new  status. 

Hard  liquor  as  an  example.  There 
are  millions  of  steady  drinkers  of  dis¬ 
tilled  spirits  today  who  were  learning 
to  talk  in  1918.  Bootlegging,  home 
brews  and  raw  alcohol  concoctions 
could  be  found  during  prohibition  in 
every  county  in  the  U.  S.  No  one 
seemed  to  want  a  good  glass  of  beer — 
millions  had  never  tasted  it  when  it 
became  legal,  hence  the  advertising 
started  at  scratch,  in  most  markets. 

What  Is  Beer  For? 

Stupid  as  this  question  may  seem, 
a  large  percentage  of  men  and  women 
will  frankly  ask  this  question  when 
you  do  a  research  job.  ITieir  ques¬ 
tion  is  of  course  facetious,  but  when 
they  tell  you  they  just  never  drink 


Are  INewHpapm  Betti  for  Beer  Ads? 

Take  any  one  of  the  surviving  brew¬ 
ers  of  today.  Examine  their  advertising 
budgets.  Window  signs,  display  racks 
(not  many) ,  street  cars,  painted  walls, 
billboards,  some  radio  (more  than  for¬ 
merly),  ball  park  concessions,  and 
finally  newspapers. 

An  examination  of  some  of  the  ; 
schedules  in  your  city  may  be  en-  ; 
lightening,  if  you  are  not  getting  a  fair  i 
share  of  the  brewers’  “10  to  15  split  | 
ways”  of  his  advertising  dollar.  Just  I 
what  does  the  newspaper  have  that  ! 
these  other  items  do  not  have — can  a 
newspaper  with  justification  solicit  the 
brewer  on  the  basis  of  asking  for  75  < 
per  cent  of  the  advertising  dollar?  i 

The  Flow  of  Food  Sales  I 

One  good  place  to  start  to  build  a 
beer  solicitation  is  in  the  grocery  lin¬ 
age  figures.  Don’t  argue  whether  beer 
is  food  or  drink — it  doesn’t  make  a 
nickel’s  difference  —  let  the  public 
settle  that  question.  (Experts,  so- 
called,  and  we  agree  with  them — call 
it  a  drink.) 

Now  the  Market 

This  research  may  cost  a  little,  but 
not  much.  Pick  400  families — 1()0  in  { 
each  income  group  —  $1,000  down,  | 
$2,000  down,  $5,000,  and  $5,000  up.  j 
Employ  an  outside  research  group  or  ! 
do  it  yourself.  Go  to  these  families  I 
and  learn  at  first  hand  (a)  do  they  I 
like  beer,  (b)  what  brand,  (c)  how  | 
do  they  buy  it,  bottle,  can  or  case,  (d)  I 


292,705 

WM  the  aretaga  net  paid  dally  circulation 
of  The  Baltimore  Snn  (Morning  and 
Brenlng  iasnei)  for  the  month  of 

December^  1936 

This  represents  a  gain  of  11,701  orer 
December,  1036  .  .  .  The  Sunday  Sun 
drenlation  averaged  206,716  per  Sun¬ 
day  for  the  month  of  December,  1036 — 
a  gain  of  6,700  over  December,  1036. 

Everything  in  Btdtimarm 
/Uvmivma  Armand 

THE  SdOm  SUN 

Moraug  EvMuag  Sondny 


It  is  easy  to  figure  how  much  the 
telephone  costs.  It  is  not  easy  to 
reckon  how  much  it  saves. 

A  single  telephone  call  may 
j  save  a  life — brighten  a  friend¬ 
ship  or  a  day — sell  a  bill  of  goods 
or  land  a  job. 

One  telephone  call  may  be 
worth  more  to  you  than  the  cost 
of  the  service  for  months  and 
years  to  come. 

The  telephone  saves  you  price¬ 
less  hours  of  time  each  week — 
spares  you  trips  through  snow 


and  storm  these  uncertain  wiBte| 
days. 

Without  moving  from 
warmth  and  comfort  of  your 
fireside,  you  are  in  touch 
stores  and  friends  and  ofl&ce-bf 
telephone.  The  cost  is  but  a 
cents  a  day.  In  return,  the  tefe| 
phone  offers  you  increasing  ni»| 
sure  of  security,  con¬ 
venience,  happiness 
and  achievement. 

BELL  TELEPHONE  STSTEK 
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PORTABLE  TRANSMITTERS 


y  - \ 

J - i  PITTSBURGH 

/  i  f\ 

, INDIANAPOLIS*  ^  T  /  ' 

1  1/  I  “daytonV 


ST.  LOU  I 


POPLAR 

BLUFF* 


CINCINNATI  * 


LOUISVILLE  V-// 


vy-;/ 


*r5cI 


Cover  ike  FLOOD 
for  AP  WIREPHOTO 

Seven  portable  Wirepboto  transmitters,  mobilized 
in  tbe  flood  area,  fed  spot  ziews  pictures  from  the 
spot  into  tbe  regular  Wirepboto  network,  deliverini^ 
into  member  newspaper  offices  from  coast  to  coast 
a  stream  of  smashing  picture  beats  on  tbe  flood. 

Tbe  map  shows  tbe  strategic  points  at  wbicb  portable 
and  regular  transmitters  received  pictures  from  20  A.P. 
staff  pbotof^rapbers  and  from  member  newspapers. 
Tbis  swift,  comprehensive  pictorial  report  of  a  §reat 
national  disaster  was  a  job  wbicb  could  be  done  only 
by  Tbe  Associated  Press  News  Photo  Service. 


‘  r 


wiPEpijoTD 


THE  ASSOCIATED  PRESS  NEWS  PHOTO  SERVICE 


383  MADISON  AVENUE  •  NEW  YORK 


People  who  are  young  in  spirit ...  young  in 
mind . . .  young  in  ideas . . .  naturally  are  at¬ 
tracted  by  the  vigor  and  human  qualities  of 
Hearst  Newspapers.  It  is  most  profitable  for 
the  advertiser  to  address  his  messages  to  these 
moderns— because  the  moderns  respond. 

They  are  the  active,  industrious,  ambitious, 
progressive,  prosperous,  enthusiastic  men  and 
women  who  want  the  good  things  in  life  and 
are  able  to  pay  for  them. 


NEWSPAPERS 

REACHING  ONE-FIFTH  OF  THE 
BUYING  POWER  OF  AMERICA 
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THE  FLOOD 

Nothing  demonstrates  so  forcibly  the  vital 
importance  of  communications  to  our  civ¬ 
ilization  as  the  flood  which  this  week  rav¬ 
aged  the  Ohio  Valley.  Newspapers  and  radio 
stations  suffered  equally  with  their  humblest  fel¬ 
low  citizen  when  the  swirling  torrents  engulfed 
power  plants,  cutting  off  the  electricity  which  is 
the  life  blood  of  modem  cities.  But  with  a 
“Sunday  basis”  ruling  the  activities  of  all  other 
business,  troops  patrolling  submerged  streets,  fire 
departments  nearly  helpless  because  of  the  abun¬ 
dance  of  their  most  useful  weapon — the  agencies 
of  commimication  are  expected  to  function  on  a 
24-hour  basis,  at  the  instant  call  of  authority. 
Without  their  sacrificial  and  enthusiastic  devo¬ 
tion  to  duty,  it  is  appalling  to  contemplate  the 
product  of  disaster  multiplied  by  panic. 

We  don’t  yet  know  the  details  of  how  news¬ 
papers  and  radio  stations  in  the  stricken  cities 
met  their  several  emergencies.  All  have  been  too 
busy  on  public  missions  to  tell  their  own  stories. 
But  it  cannot  be  overlooked  that  except  for  them 
the  great  Ohio  Valley  with  its  beautiful  homes, 
parks,  schools,  and  skyscrapers  was  reduced  for 
more  than  a  week  to  a  medieval  existence.  Nattu:e 
conquered  all  but  the  powers  that  appeal  to  the 
minds  and  hearts  of  men. 

The  commercial  aspect  of  these  agencies  dis¬ 
appears  conq>letely  in  a  great  public  emergency, 
'liie  public  and  the  public’s  representatives  expect 
them  to  fimction  without  regard  to  cost  or  reward 
— and  they  expect  the  public  to  so  regard  them. 
When  the  rest  of  the  structime  totters,  the  press 
and  the  radio  summon  strength  amassed  during 
days  of  relative  prosperity — and  the  people  who 
call  upon  them  frantically  today  should  not  forget 
them  tomorrow  when  the  sun  shines  again  on 
green  grass  and  dry  streets.  They  deserve  well 
of  their  communities. 

A  picture  is  worth  10,000  words,  if,  like 
those  from  the  flooded  areas,  it  tells  for  all 
what  words  can  convey  to  the  highly  literate 
minority. 

EFFICIENT  ADVERTISING 

Members  of  the  National  Retail  Dry  Goods 
Association  in  their  New  York  meeting 
last  week  heard  an  estimate  that  their 
total  advertising  outlay  of  $140  millions  last  year 
produced  $4,000  millions  in  sales,  that  of  the  $140 
millions,  approximately  $90  millions  represented 
purchase  of  newspaper  space.  There  is  dynamic 
energy  for  you!  "^e  total  advertising  cost  of 
four  billion  dollars  in  sales  was  less  than  ZVz  per 
cent,  the  newspaper  advertising  cost  slightly  more 
than  2  per  cent.  'Ihere  is  advertising  working  at 
its  highest  efficiency,  day  in  and  day  out,  in  bliz¬ 
zard  or  thunderstorm,  with  store  aisles  thronged 
by  Christmas  shoppers  or  deserted  for  the  beach 
in  mid  July.  Tuned  to  its  audience  and  its  sea¬ 
son,  it  eats  few  cents  out  of  the  dollars  it  brings 
to  the  merchant 

How  many  newspapers  can  match  this  efficiency 
in  their  own  expenditures  for  advertising?  How 
many  national  firms  with  expert  advertising  coun¬ 
sel  can  duplicate  it?  Our  estimate  in  both  cases 
would  be  disgracefully  low. 

Few  advertisers  use  space  with  the  skill  and 
acumen  of  the  large  city  department  store.  None 
know  better  than  these  merchants  that  their  copy 
is  in  direct  competition  with  the  news  of  the  day 
and  that  it  must  contain  similar  elements  if  it  is 
to  win  attention.  Humor,  avarice,  love  and  beauty, 
man’s  pexchant  for  conflict — all  can  be  foimd  in 
cursory  analysis  of  any  successful  retail  advertis¬ 
ing.  It  can’t  be  reduced  to  any  x-y-z  formula, 
but  the  skilled  technicians  of  the  department 
stores  have  ccxne  as  close  to  that  mathematical 
exactness  as  is  possible  with  such  an  ephemeral 
quantity  as  the  customer’s  wants  and  needs.  They 
buy  space  with  an  apparently  lavish  hand,  but 
the  result  would  indicate  little  waste. 

Hundreds  of  buy«^  and  sellers  of  space  would 
profit  by  a  renewed  study  of  the  department 
stores’  ABC  of  advertising.  Everlastingly  at  it, 
a  id  never  d^>arting  from  hmdamentals,  it  has 
been  a  certain  road  to  success  for  hundreds  of 
retail  merchants,  and  it  holds  the  same  possi¬ 
bilities  for  thousands  of  others. 


RIAL 


Though  1  speak  with  the  tongues  of  men 
and  of  angels,  and  have  not  charity,  I  am  be> 
come  as  sounding  brass,  or  a  tinkling  cymbal. 

And  tbougb  1  have  tbe  gift  of  prophecy,  and 
understand  all  mysteries,  and  all  knowledge; 
and  though  I  have  all  faith,  so  that  1  could  re¬ 
move  mountains,  and  have  not  charity,  I  am 
nothing. — I.  Corinthians,  XIII;  1,  2. 


NO  ANSWER  YET 

Echoes  of  the  Christian  Century’s  denimci- 
ation  of  the  press  following  the  November 
election  are  still  ringing.  The  latest  peal 
comes  from  a  newspaper  publisher,  John  G. 
Kelly,  of  the  Walla  Walla  (Wash.)  Union-Bulle¬ 
tin,  who  sees  in  current  and  recent  labor  troubles, 
tax  problems,  etc.,  ample  justific'^ion  for  the  op¬ 
position  of  a  large  proportion  cl  I  '.e  daily  news¬ 
papers  to  the  re-election  of  President  Roosevelt. 

In  an  open  letter  to  the  Christian  Century,  Mr. 
Kelly  puts  a  question  or  two.  He  asks: 

“With  Harry  Bridges  and  other  aliens  giving 
orders  to  Western  America  through  a  complete 
tie-up  of  234  ships  along  the  Pacific  Coast  and 
John  L.  Lewis  answering  the  question  ‘Is  the  time 
for  President  Roosevelt  to  intervene  in  the  Auto 
Workers’  Strike?’  with  the  reply  ‘That’s  up  to  the 
President — but  labor  intervened  for  him’ — is  it  fair 
to  ask,  did  the  American  press  go  far  enough? 

“With  union  labor  tying  up  the  Pacific  Coast 
maritime  commerce  and  union  labor  maintaining 
illegel  possession  of  automotive  plants — perhaps  it 
is  too  early  to  say  that  criticisms  of  the  Roosevelt 
New  Deal  policies  and  subservience  to  labor  were 
too  severe.” 

Agreeing  with  many  of  Mr.  Kelly’s  points  in  the 
letter,  which  have  been  made  substantially  here 
and  need  not  be  repeated,  we  cannot  join  him  in 
his  charge  that  the  Roosevelt  administration  has 
fostered  either  the  maritime  or  automotive  strikes. 
Mr.  Kelly’s  prescience,  based  on  53  years  of  metro¬ 
politan  and  small  city  journalism,  may  have  led 
him  to  the  correct  conclusion,  but  recent  events 
do  not  wholly  support  his  views.  Mr.  Roosevelt’s 
officers  have  sought  to  end  both  strikes,  and  he 
has  publicly  rebuked  Mr.  Lewis  for  his  impu¬ 
dent  bid  for  White  House  support.  Grateful  as 
the  President  may  be  for  the  election  aid  of  labor, 
he  is  shrewd  enough  politician  to  know  that  he 
would  not  be  back  in  the  White  House  without  the 
support  also  of  a  considerable  number  of  the  na¬ 
tion’s  12,000,000  security  holders.  Not  all  of  them 
went  for  Landon,  any  more  than  all  labor  plumped 
for  F.D.R.  And  the  rights  and  wrongs  of  these 
labor  troubles  are  equally  obscure. 

These  strikes  are  not  in  the  public  interest, 
whatever  their  philosophy.  The  sit-down  phase  is 
undoubtedly  unlawful,  and  the  courts  will  soon 
say  so.  The  automobile  strike  is  at  an  impasse 
more  dangerous  to  organized  labor  than  to  the 
corporations  involved,  or  to  the  general  public  for 
a  defeat  to  Mr.  Lewis  will  set  back  his  cause 
months,  if  not  years.  ’The  President  seems  anxious 
for  a  settlement  in  which  neither  side  can  claim 
victory,  and  in  this,  he  should  have  the  support 
of  all  who  believe  industrial  peace  is  the  greatest 
blessing  that  this  coimtry  can  have  this  year. 


The  usual  January  deluge  of  half-baked 
bills  has  engulfed  the  legislatures.  For  top 
prize  out  of  the  assortment  listed  on  other 
pages,  we  select  the  Washington  State  pro¬ 
posal  that  newspapers,  magazines  and  the 
radio  be  prevented  from  functioning  in  kid¬ 
naping  or  murder  stories.  If  the  kidnapers 
had  a  lobbyist  on  the  job,  they  could  expect 
no  greater  advantage  against  society. 


GUARDING  AGAINST  LIBEL  I 

IN  newspaper  work  there  is  prolxibly  no  emo- 1 
tion  quite  so  devastating  as  that  '-inking  fed.  I  qhu 
ing  which  engulfs  the  responsible  editor  and  I  Sout 
the  culpable  writer  when  an  innocuous,  perhapi  I  iM* 
gay,  little  item  turns  into  a  writhing  libel  snake  I 
The  only  comparable  feeling  is  when  the  oppoo.  1  SiP 
tion  streamers  a  clean  beat  one  of  your  own  staff  I  !• 
had  every  opportimity  to  get.  In  both  instancts  I 
men  have  teen  known  to  leave  the  office  by  I  l*y> 
walking  under  the  door  without  going  to  the  I 
trouble  of  opening  it.  I 

We  are  reminded  of  these  lugubrious  situations  I 
by  a  news  item  from  Birmingham  reporting  that  I  *** 
the  State  Supreme  Court  has  overruled  demur-  I  f* 
rers  entered  by  Birmingham  Post  and  ordered  back  I  1? 
to  the  Circuit  Court  for  trial  a  libel  suit  I 
$100,000  damages.  I 

We  do  not  know  the  history  of  the  case,  but  it  I 
seems  that  someone  told  a  Post  reporter  a  story  I 
sufficiently  colorful  to  evoke  this  headline:  I 
“Arabian  Sheik  Asks  Friend  Here  to  Buy  Him  an  I 
American  Girl  for  Harem.”  The  man  involved  I 
brought  action  but  demurrers  entered  by  the  I  * 
Post’s  lawyers  were  sustained.  On  appeal  the  I  ° 
Supreme  Court  ordered  the  case  tried,  called  the  I  , 
story  libel  per  se,  “abhorrent  to  our  American  I 
institutions  and  our  conception  o^  morality.”  I 
We  sympathize  with  the  Post,  Which,  for  all  we  I 
know,  has  an  excellent  defense,  but  even  if  the  I 
case  is  won  it  will  have  been  costly,  far  more  than  I 
the  value  of  the  item  as  a  feature.  I 

Too  much  emphasis  cannot  be  placed  on  I 
vigilance  against  libel.  ’This  is  particularly  true  in  I 
the  case  of  beginners  on  the  news  staff  and  re-  I 
porters  of  only  a  few  years’  experience.  Veterans  I 
on  the  copy  desk  will  prove  a  formidable  back-  I 
stop  but  even  they  are  not  infallible.  The  best  I 
way  is  to  stop  libel  at  the  source,  before  the  words  I 
are  put  on  paper.  I 

Perhaps  libel  clinics  could  be  held  in  news-  I 
rooms  at  stated  intervals  with  various  members  of  I 
the  staff  discussing  an  assigned  chapter  from  an  I 
authoritative  book  on  libel.  Examples  of  libelous  I 
and  non-litelous  handling  of  the  same  story  I 
could  be  presented.  I 

The  result  might  be  far  fewer  reporters,  editors  I 
and  newspapers  impaled  on  the  libel  spike.  | 

SPENT  FOR  FUN  | 

Americans  are  said  to  spend  5,000  mil-  I 
lions  of  dollars  a  year  on  vacations,  whidi  I 
should  place  recreation  among  the  major  I 
occupations  of  the  land.  Whether  or  not  this  I 
estimate  is  accurate,  there  is  no  question  that  the  I 
sum  spent  for  amusement  and  sport  is  tremai- 
dous,  and  not  to  be  overlooked  by  communities 
with  any  entertainment  facilities.  Its  possibili¬ 
ties  were  first  realized  by  the  New  England  States  1 
some  10  years  ago,  with  results  that  have  now 
attracted  competition  from  more  than  half  the 
States  of  the  Union. 

Pennsylvania  is  now  considering  an  appropria¬ 
tion  of  $250,000  to  advertise  the  scenic  glories, 
mountains,  lakes,  and  streams,  in  an  effort  to 
keep  at  home  the  dollars  that  the  thrifty  natives 
might  be  tempted  to  spend  elsewhere. 

ITie  money  spent  by  vacationers  has  become 
one  of  the  main  income  sources  of  New  Eng¬ 
land,  California,  and  Florida,  and,  of  course, 
only  a  small  part  of  it  is  spent  for  bed  and 
board.  It  enters  trade  channels  at  every  possible 
point,  and  a  community  which  enters  intelli¬ 
gently  upon  an  advertising  project  of  this  kind 
can  expect  satisfactory  results. 

Experienced  States  administrators  have  learned 
to  avoid  politics,  with  its  wasteful  diversion  of 
funds,  and  penny-pinching  that  attempts  to  make 
free  publicity  do  paid  advertising’s  job. 

ON  HIS  SEVENTY-FIFTH  BIRTHDAY 

I  strove  with  none;  for  none  seemed  worth  my 
strife. 

Nature  I  loved,  and  next  to  Natiu'e,  Art; 

1  warmed  both  hands  before  the  fire  of  Life, 

It  sinks,  and  I  am  ready  to  depart. 

— Walter  Savage  Landob. 


Editor  &  Publisher  for  January  30,  1937 


21 


'  enjo- 
;  feel. 
)r  and 
irhajn 
snake 
PPoii. 
1  staff 
tanoes 
»  by 
a  the 

itiona 
I  that 
^mur* 
back 


>ut  it 
story 
Uine; 
m  an 
alved 
the 
the 
I  the 
rican 

I  we 
'  the 
than 


te  in 
re- 
rans 
nek- 
best 
ords 

IWS- 
'S  of 
I  an 
lous 
tory 

tors 


Personally  Speaking 


George  young,  publisher,  los 

Angeles  Examiner;  Justus  Crae- 
publisher.  Orange  (Cal.)  Daily 
.Vrtfi;  and  Dr.  Adamanties  Polyzoides, 
ppjfcjsor  of  journalism  and  intema- 
jonal  relations  at  the  University  of 
Southern  California,  were  initiated 
week  by  the  Los  Angeles  Alumni 
diipter  and  the  U.  S.  C.  chapter  of 
Sigma  Delta  Chi. 

J.  L  Horne,  Jr.,  publisher.  Rocky 
Mount  (N.  C.)  Telegram;  J,  P.  Raw- 
ley,  publisher.  High  Point  (N.  C.)  En¬ 
terprise  and  the  Burlington  (N.  C.) 
Jmet-News;  and  Stanford  Martin, 
editw,  Winston-Salem  Journal,  have 
been  named  as  a  committee  to  study 
the  proposal  of  Governor  Clyde  Hoey 
for  a  national  exposition  in  North 
Carolina  in  1937. 

W.  T.  Anderson,  editor  and  pub¬ 
lisher,  Macon  (Ga.)  Telegraph,  ad- 
dr«sed  the  Phi  Kappa  Literary  So¬ 
ciety  of  the  University  of  Georgia, 
Jan.  20. 

Chester  N.  Howell,  publisher,  Che- 
ssning  (Mich.)  Argus,  and  secretary 
of  the  Michigan  Association  of  Fairs, 
was  (Hie  of  the  speakers  at  the  asso¬ 
ciation’s  annual  meeting  in  Detroit, 
Jan.  20  and  21. 

George  M.  Slextum,  publisher.  Auto¬ 
motive  Daily  News,  Detroit,  and  vice- 
president  of  the  Advertising  Federa¬ 
tion  of  America,  headed  the  commit¬ 
tee  in  charge  of  entertaining  a  group 
of  French  advertising  men  and  news¬ 
paper  executives  when  they  visited 
Detroit  Jan.  29. 

The  Hon.  and  Mrs.  Drogo  Montagu, 
son-in-law  and  daughter  of  Lord 
Beaverbrook,  arrived  in  New  York 
on  the  Europa,  Jan.  22,  and  left  im¬ 
mediately  by  air  to  join  the  publisher 
in  Palm  Springs,  Cal. 

Charles  R.  Wilson,  publisher,  Fay¬ 
etteville  (N.  C.)  Observer,  was  elected 
president  of  the  Fayetteville  chamber 
of  commerce  recently. 

E  D.  Stair,  publisher,  Detroit  Free 
Press,  is  to  be  awarded  a  life  mem¬ 
bership  in  Damascus-Commandery, 
Knights  Templar,  Feb.  1. 

Harry  G.  Stoddard,  president, 
Worcester  (Mass.)  Telegram  Pub¬ 
lishing  Company,  Inc.,  last  week  was 
re-elected  president  of  the  (xorporation 
of  the  Home  for  Aged  Men  at  Worces¬ 
ter.  Among  the  new  members  of  the 
corporation  elected  was  Mr.  Stod¬ 
dard’s  son,  Lin(X)ln  W.  Stoddard,  as¬ 
sistant  rrianaging  editor  Worcester 
Telegram  and  Evening  Gazette. 

George  Stephens,  for  1913-15  joint 
publisher  of  the  Charlotte  (N.  C.) 
Observer,  and  until  1930  joint  editor 
and  publisher  of  the  Asheville  (N.  C.) 
Citizen,  was  elected  president  of  the 
University  of  North  Carolina  Alumni 
Ass(x:iation  for  1937, 

W.  C.  Doming,  publisher,  Wyoming 
State  Tribune-Leader,  Cheyenne, 
donated  a  lot  to  the  city  on  which  a 
municipal  i<»  skating  rink  has  been 
op«»ed. 

Dr.  Douglas  Southall  Freeman,  edi¬ 
tor,  Richmond  (Va.)  News  Leader, 
was  among  10  prominent  literary  fig¬ 
ures  honored  Jan.  21,  in  New  York, 


Three  Sons  Assist  /.  A.  Olmsted 
On  Petaluma  (Cal.)  Argus-Courier 


Left  to  right:  John  Alexander  Olmsted,  Jr.,  assistant  in  the  advertising  depart¬ 
ment;  Stephen  Clay  Olmsted,  foreman,  composing  room;  Duncan  Houx  Olm¬ 
sted,  assistant  manager  and  their  father,  John  A.  Olmsted,  publisher,  Petaluma 
(Cal.)  Argus  Courier. 


Three  sons  are  helping  John  A. 

Olmsted  publish  the  Petaluma 
(Cal.)  Argus-Courier,  but  the  family 
relations  with  the  daily  from  the  Cali¬ 
fornia  egg  center  do  not  end  there. 
Two  brothers  of  the  present  publisher 
owned  the  Argus,  predecessor  of  the 
Argtis-Courier.  Previously  his  father 
was  editor  of  the  paper. 

Mr.  Olmsted  has  been  with  the  pa¬ 
per  for  32  years.  After  working  his 
way  through  the  University  of  Cali¬ 
fornia  by  setting  type,  he  joined  his 
brothers,  J.  Emmett,  C.  C.  and  S.  H., 
on  the  Argus. 

In  1908  he  purchased  the  half  in¬ 
terest  owned  by  C.  C.  and  S.  H.  and 


was  thereafter  associated  with  his 
brother,  J.  Emmett,  as  half  owner. 
He  is  now  the  sole  proprietor. 

The  third  generation  of  Olmsteds  on 
the  Argus-Coimier  has  three  repre¬ 
sentatives.  Dimcan  Olmsted  is  in  the 
business  office  as  assistant  manager, 
while  Stephen  Clay  Olmsted  is  fore¬ 
man  of  the  composing  room.  John 
Alexander  Olmsted,  Jr.,  is  assistant 
in  the  advertising  department. 

The  Argus  was  established  in  1856, 
just  a  few  years  after  the  gold  rush. 
'The  Courier  was  started  four  years 
later,  and  was  consolidated  with  the 
old  Petaluma  Imprint  before  its  later 
consolidation  wi^  the  Argus. 


firm. 


advertising 


Detroit  realty 
manager. 

Arthur  Ryan,  business  manager, 
Holyoke  (Mass.)  Transcript- Telegram, 
cuid  Samuel  O’Connell,  bridge  editor, 
Springfield  (Mass.)  Daily  News,  won 
the  Eberharclt  Faber  whist  trophy  for 
the  third  consecutive  year,  Jan.  22, 
at  the  Knickerbocker  Whist  Club,  in 
New  York.  This  victory  gives  Ryan 
and  O’Connell  permanent  possession 
of  the  trophy. 

Robert  G.  Silbar,  director  of  pub¬ 
licity,  Klau-Van  Pietersom-Dimlap 
Associates,  Inc.,  Milwaukee  advertis¬ 
ing  agency,  cUid  a  former  Michigan 
newspaperman,  cind  Mrs.  Silbar  are 
parents  of  a  son,  bom  Jan.  19. 

Roland  T.  Patten,  formerly  business 
manager  of  the  Skowhegan  (Me.)  In¬ 
dependent  Reporter,  more  recently 
editor  of  the  Presque  Isle  Star  Herald 
and,  for  the  past  year,  Maine-New 
Brunswick  representative  of  the 
New  Yorker  Packer,  is  to  become  a 
member  of  the  secretarial  staff  of 
Congressman  Clyde  H.  Smith  of 
Maine. 

Frank  R.  Twiss,  classified  advertis¬ 
ing  manager,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette,  was 
elected  president  of  the  Worcester 
Exchange  Club  last  week. 

Ivan  Hill,  formerly  vice-president  of 
the  Walter  Biddick  Company,  Pacific 


of  illness  from  which  he  is  now  re-  i 
covered.  | 

Joseph  A.  Clifford,  Denver  Post  cir¬ 
culation  department  bookkeeper,  will 
be  honored  Feb.  8  by  a  benefit  opera 
in  which  he  will  sing  the  leading  role. 
He  is  soon  to  leave  for  New  York  to 
seek  a  professional  singing  career  and 
will  receive  the  pr(x:eeds  of  the  show. 

J.  F.  Hanratty,  classified  manager 
of  the  Newark  Ledger,  is  enjoying  a 
winter  vacation  at  Miami  Beach,  Fla. 

Charles  E.  Godfrey,  advertising 
manager,  Spartanburg  (S.  C.)  Herald 
and  Journal,  has  been  named  chair¬ 
man  of  publicity  for  the  Spartanburg 
Kiwanis  Club  during  1937. 

A.  L.  Fish,  general  manager.  Salt 
Lake  Telegram,  suffered  a  broken 
ankle  last  week  when  he  fell  on  an 
icy  sidewalk  near  the  Tribime- Tele¬ 
gram  building. 

In  the  Editorial  Rooms 


.  ,  .  r  -  - ;  Coast  radio  station  representatives,  has 

joined  the  promotion  department  of 
^  ~  Oklahoma  Publishing  Company, 


literature  of  the  National  Institute  of 
Arts  and  Letters. 

In  the  Business  Office 

WC.  DOWD,  JR.,  manager, 
•  Charlotte  (N.  C.)  News,  re- 
CTOtly  was  elected  to  the  board  of 
directors  of  the  Charlotte  (diamber  of 
commerce. 

Townley  A.  Ellington,  formerly 
with  the  general  advertising  d^>art- 
®ent,  Detroit  News,  has  become  as¬ 
sociated  with  S.  C.  Hadley,  Inc., 


operators  of  radio  station  WKY,  Okla¬ 
homa  City;  KLZ — Denver,  and  KVOR, 
their  recently  purchased  Columbia 
Broadcasting  System  affiliate  in  Colo- 
tado  Springs.  Cy  Taillon,  commercial 
manager  of  KGHL — Billings,  Mont., 
for  the  past  several  years,  has  just 
been  added  to  the  KLZ  sales  staff. 

Charles  S.  Fletcher,  for  the  past  25 
years  an  accountant  and  auditor  in 
the  d^artment  of  me<diani(ml  admin¬ 
istration  of  the  Philadelphia  Inquirer, 
has  recently  retired,  following  a  siege 


Norman  M.  MacLEOD,  corre¬ 
spondent  of  the  Toronto  Globe 
and  Mail,  was  elected  president  of  the 
Parliamentary  Press  Gallery,  in  Ot¬ 
tawa,  Ont.,  Jan.  23. 

Allen  D.  Goldman,  formerly  of  the 
Salt  Lake  Telegram  and  New  York 
American,  has  been  named  promotion 
manager  of  the  Atlantic  City  (N.  J.) 
Daily  World. 

Harry  Human,  formerly  managing 
editor,  Chattanooga  (Tenn.)  Times,  is 
now  on  the  rim  of  the  copy  desk  of 
the  Richmond  (Va.)  Times-Dispatch. 

William  B.  Southall,  editorial  writer, 
Richmond  (Va.)  Times-Dispatch,  has 
resigned.  He  will  be  succeeded  by 
William  Shands,  who  went  to  the  pa¬ 
per  from  the  Danville  (Va.)  Register 
and  Bee. 

Stiles  A.  Martin,  state  news  editor, 
Atlanta  Constitution  since  1924,  was 
appointed  (diief  statistician  in  the  De¬ 
partment  of  Agriculture  by  Commis- 
(Continued  on  next  page) 


J.  Charles  Poe,  executive  editor  , 
of  The  Chattanooga  News,  says 
that  of  A1  Capp’s  comic  LI’L 
ABNER. 

And  furthermore:  “The  greatest 
strip  we  have  ever  run.  A  poll 
taken  when  it  was  6  months  old 
showed  it  far  in  the  lead.” 

When  he  first  considered  LI’L 
ABNER,  Mr.  Poe  relates:  “I  was 
worried  over  the  hillbiUy  reac¬ 
tion,  afraid  country  folk  around 
here  would  not  like  being  made 
fun  of.  I  was  evidently  wrong. 
ABNER  is  just  as  popular  in  the 
country  as  in  town — maybe  be¬ 
cause  Abner  and  his  Mammy 
always  get  the  better  of  the  city 
slickers.” 

For  samples  of  LI’L  ABNER — 
daily  strip  and  Sunday  color  page 
— and  terms,  please  write  t<v 
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sioner  Coliunbus  Roberts.  He  will 
have  charge  of  all  crop  reports. 

James  Dempsey,  formerly  of  the 
Boston  Post,  has  been  made  editor  of 
the  Republican  State  Journal,  Boston, 
Mass.,  published  by  the  GOP  state 
committee.  Others  in  the  editorial 
department  include  Wendell  D.  Howie, 
former  political  writer  of  the  Boston 
Transcript,  and  Miss  Margaret  Coralie 
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The  single  oolunm  forty-two  line  rate  maker  card  at  a  cost 
of  $16  per  week  earns  as  low  a  rate  on  a  52  time  basis  as 
any  otiier  schedule,  namely,  $168  per  page;  $95  half  page; 
$55  quarter  page. 

Classified  rates:  75c  per  agato  line  one  time;  6O0  per  agate 
line  four  tiinea. 
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Foreign,  $5. 
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iatsd  Bunnees  Papers. 
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Hardy,  formerly  of  the  New  York 
Sun. 

H.  L.  Samford,  city  editor,  Evening 
Tennessean,  has  resigned  to  join  the 
staff  of  the  Cleveland  (O.)  Plain- 
Dealer. 

Cawthorn  Bowen,  sports  writer, 
Nashville  Banner,  has  gone  to  the 
Roanoke  (Va.)  Times-World  sports 
staff. 

Harry  Burkhalter  has  resigned  as 
news  editor,  San  Antonio  Light,  to 
join  the  AP  at  Louisville,  Ky.  Mar¬ 
vin  Bowman,  Light  slot  man,  became 
news  editor.  Sam  Hunter,  from  the 
Houston  Post,  has  joined  the  Light 
copy  desk. 

Miss  Ruth  Penland,  society  editor 
of  the  Asheville  (N.  C.)  Times  until 
her  recent  transfer  to  the  same  desk 
on  the  Asheville  Citizen,  has  resigned 
and  will  marry  Dr.  Charles  R.  Hursh, 
research  forester  of  the  Appalachian 
Forest  Experiment  Station  in  Ashe¬ 
ville,  in  the  near  future. 

John  Wintersteen,  formerly  night 
editor,  Lincoln  (Neb.)  Journal,  has 
joined  the  Omaha  Bee-News  copy 
desk. 

W.  E.  Seifert,  sports  editor,  Spar¬ 
tanburg  (S.  C.)  Herald,  and  Mrs. 
Seifert,  are  parents  of  a  daughter  bom 
Jan.  18. 

John  T.  McCutcheon,  Chicago  Trib¬ 
une  cartoonist,  has  been  re-elected 
president  of  the  Chicago  Zoological 
Society. 

Seville  R.  Davis  of  the  Christian 
Science  Monitor,  Boston,  Sir  Arthur 
Willert,  former  publicity  director  of 
the  British  Foreign  Office,  and  Robert 
Lincoln  O’Brien,  chairman  of  the 
Federal  Tariff  Commission  and  for¬ 
mer  editor  of  the  Boston  Herald, 
spoke  before  the  Foreign  Affairs 
^hool  of  Politics  in  Boston  Jan.  19. 

Edson  B.  Smith,  financial  editor, 
Boston  (Mass.)  Herald,  is  giving  a 
coiu'se  of  eight  lectiu'es  on  invest¬ 
ments  at  the  Boston  University  Col¬ 
lege  of  Business  Administration. 

Don  King,  formerly  on  the  San 
Francisco  cables  desk.  United  Press, 
has  joined  the  San  Francisco  Exam¬ 
iner  copy  desk. 

Cliff  E.  Walton,  editor,  Lafayette 
Sun,  has  been  appointed  chairman  of 
a  committee  of  10  of  the  Alabama 
Press  Association  to  set  up  machinery 
to  induce  new  industries  to  locate  in 
the  state,  the  idea  being  to  balance 
agriculture  and  increase  the  state’s 
per  capita  wealth. 


Special  Editions 

Athens  (Ga.)  daily  times, 

Statewide  Rivers  Inaugural  Edi¬ 
tion,  Jan.  12,  48  pages,  4-page  roto¬ 
gravure. 

Hastings  (Neb.)  Daily  Tribune, 
Tapeline  Number,  Jan.  16,  48  pages. 

Columbia  (S.  C.)  Free  Press,  Sev¬ 
enth  Anniversary  Edition,  Jan.  22. 

Mobile  (Ala.)  Press-Register,  Jan. 
24,  32-page  tabloid  special  farm  edi¬ 
tion. 

Boston  (Mass.)  Sunday  Herald, 
Winter  Resorts  and  Travel  section,  six 
pages,  Jan.  10. 

Spokane  (Wash.)  Spokesman’s  Re¬ 
view,  1937  Progress  Edition,  Jan.  17. 

Columbia  (S.  C.)  State,  Jan.  24,  Co¬ 
lumbia  National  Home  Show  section, 
18  pages. 


Press  Association  Notes 


TlinLLIAM  A.  MAY,  telegraph  edi- 
V  V  tor,  Owosso  (Mich.)  Argus- 
Press,  has  joined  the  International 
News  Service  in  Detroit.  He  is  suc¬ 
ceeded  at  Owosso  by  Cleland  B.  Wyl- 
lie,  formerly  with  the  Durand  (Mich.) 
Express. 


Folks  Worth  Knowing 

A  LIFE-TIME  newspaperman  and 
publisher  of  a  string  of  Missis¬ 
sippi  weeklies  and  dailies  is  J.  B. 

Snider  who  is 
now  serving  a 
term  as  lieuten¬ 
ant  governor  of 
the  state. 

Recently  M  r . 
Snider  pur¬ 
chased  the 
Clarksdale  Daily 
Register  and 
News,  where  he 
proposes  to  move 
from  Jackson 
after  his  term  of 
office  is  up.  He 
also  publishes 
the  Tate  County  Democrat  at  Sena- 
tobia  and  the  Quitman  County  Demo¬ 
crat  at  Quitman.  He  sold  the  Tunica 
Times-Democrat  a  few  months  ago. 

Bom  Jime  17,  1886,  at  Grenada  and 
educated  in  the  public  school,  Mr. 
Snider  first  worked  in  the  office  of 
S.  C.  Toff  &  Company,  Memphis  print¬ 
ers  and  bookbinders.  After  two  years 
there  he  “went  west”  working  for 
five  years  as  newspaperman  in  “every 
city  between  Memphis  and  the  Pacific 
Coast.” 

Returning  to  Mississippi  in  1909  he 
and  his  father  purchased  the  Tate 
County  Democrat.  From  1912  to  1914 
he  served  as  managing  editor  of  the 
Natchez  Evening  News  while  his 
father  managed  their  newspaper  prop¬ 
erties. 

On  returning  to  Senatobia  Mr. 
Snider  became  active  in  civic  affairs 
and  was  elected  mayor,  a  post  which 
he  filled  eight  years.  In  July,  1917, 
he  was  married  to  Miss  Annett  Foster 
of  Helena,  Ark.  He  served  in  the 
World  War  with  a  captain’s  commis¬ 
sion. 


J.  B.  Snidek 


James  Baubie  of  the  Pittsburgh 
Sun-Telegraph  has  joined  the  Pitts¬ 
burgh  staff  of  the  Associated  Press. 
Casey  Dempsey,  Harrisburg  (111.) 
Register,  has  been  employed  in  the 
AP  Chicago  bimeau.  R.  R.  Golden- 
stein  has  been  transferred  from  the 
Chicago  to  the  Springfield,  Ill.,  staff. 
William  L.  Waddell,  Albany  (Ga.) 
Herald,  has  become  a  member  of  the 
AP  Tallahassee  staff.  Joseph  A. 
Lopes,  formerly  of  the  Newark  News, 
has  joined  the  Newark  AP  bureau. 


_ Wedding  Bells _ 

CHARLES  CHAPLIN,  city  editor, 
Greenville  (S.  C.)  Piedmont,  to 
Miss  Esther  Solomon  of  Charleston, 
Jan.  26. 

Donald  F.  MaePhee,  State  House  re¬ 
porter,  Springfield  (Mass.)  Union,  to 
Mrs.  Elizabeth  Deane  Williams,  Jan. 
22,  at  Boston,  Mass. 

George  H.  Parent,  editorial  staff, 
Lowell  (Mass.)  Evening  Leader,  to 
Miss  Lucienne  Lefebvre  of  Dracut, 
Mass.,  recently. 

Jack  Hoke  Smith,  of  the  news  staff 
of  the  Morganton  (N.  C.)  News- 
Herald,  to  Miss  Dorothy  Bowman,  of 
Morganton,  Jan.  16. 

John  S.  Gillen,  of  the  staff  of  the 
Sunbury  (Pa.)  Daily,  who  will  join 
the  copy  desk  of  the  Philadelphia  In¬ 
quirer  Jan.  31,  to  Miss  Mary  Kathryn 
Crouser,  of  Northumberland,  Jan.  22. 

DAILY  SUSPENDS 

The  New  Brunswick  Free  Press, 
which  started  publication  as  an  after¬ 
noon  daily  in  St.  John,  N.  B.,  early 
in  November,  suspended  publication 
Jan.  20,  about  two  weeks  after  a  shift 
had  been  made  to  morning  publica¬ 
tion. 


RADIO  NEWS  WRITERS  MEET 

Organize  in  Chicago  to  Improv, 
Standard* — Cronkhite  Chairing 
Chicago,  Jan.  26 — Organized  for  tL 
purpose  of  improving  standards  of 
radio  news  writing,  an  Associatiwi  of 
Radio  News  Writers  was  formed  here 
last  week  at  preliminary  meetine 
John  Van  Cronkhite,  WBBM  and^ 
lumbia  Broadcasting  System,  was 
named  temporary  chairman  of  the 
group.  Organization  work  will  c(». 
tinue  under  direction  of  the  executive 
committee  with  the  view  towards  a 
national  meeting  of  radio  news  vent¬ 
ers  next  summer  in  connection  with 
the  annual  convention  of  the  National 
Association  of  Broadcasters. 

Mr.  Van  Cronkhite  emphasized  to 
Editor  &  Pubusher,  that  the  new  asso¬ 
ciation  is  “not  another  newspaper 
guild,  nor  is  it  concerned  with  sal¬ 
aries  of  radio  news  writers.”  He  ex¬ 
plained  “radio  news  has  no  heritage." 
'The  group  is  primarily  interested  in 
better  news  writing  in  radio  and  one 
of  its  first  objectives  will  be  a  manual 
for  radio  news  writers,  he  said.  It  is 
estimated  that  approximately  300  per¬ 
sons  are  engaged  in  radio  news  writ¬ 
ing  at  the  present  time. 

Members  of  the  executive  commit¬ 
tee  include  Leland  C.  Bickford, 
WNAC,  Yankee  Network,  Boston; 
K.  B.  MacClure,  WOAR,  San  Antonio, 
Tex.;  Walter  Paschall,  WSB,  Atlanta: 
H.  L.  MacEwen,  WLW,  Cincinnati; 
and  T.  C.  Christie,  Universal  Service, 
New  York,  secretary;  W.  J.  Heggen. 
United  Press,  treasurer. 

BETTER  GOVERNMENT  AWARD 

Atlanta  Constitution  Offers  Cstk 
Prize*  for  County  Improvements 

Atlanta,  Ga.,  Jan.  25 — The  Atlonta 
Constitution,  with  a  view  to  “extend¬ 
ing  and  intensifying  progress  in  better 
government,”  and  to  “stimulate  state¬ 
wide  interest  on  the  part  of  the  public 
m  governmental  affairs,”  has  an¬ 
nounced  its  sponsorship  of  a  competi¬ 
tion  which  involve  the  distribu¬ 
tion  of  $7,500  in  Progressive  Govot- 
ment  Awards  to  Georgia  counties  at 
the  close  of  1937. 

The  awards  will  be  made  to  the  13 
coimties  which,  during  the  year,  bring 
to  their  citizens  the  greatest  benefits 
through  better  government.  First 
award  will  be  $3,500;  second,  $1,000; 
third,  $500;  and  $250  to  the  county  in 
each  of  the  state’s  ten  congressional 
districts  making  the  most  progress  in 
behalf  of  its  citizens. 

Major  Clark  Howell,  vice-president 
and  general  manager  of  the  Constitu¬ 
tion,  in  announcing  the  competitiem, 
said:  “The  purposes  of  the  awards  are 
to  extend  and  intensify  progress  in 
better  government,  to  stimulate  state¬ 
wide  interest  on  the  part  of  the  public 
in  governmental  affairs,  and  to  give 
recognition  to  improvements  in  county 
governmental  conditions  in  the  state’s 
159  counties.” 

JOURNALISM  SCHOLARSHIP 

Mrs.  George  E.  Graff,  Williamsport 
widow  of  the  late  publisher  of  the 
Williamsport  (Pa.)  Sun  and  Gazette 
and  Bulletin,  has  established  a  schol¬ 
arship  in  memory  of  her  late  husband 
at  the  Pennsylvania  State  College 
School  of  Journalism.  The  scholar¬ 
ship  offers  a  $150  stipend  for  an  out¬ 
standing  graduate  of  a  Pennsylvanu 
high  school  who  plans  to  continue  his 
work  in  journalism  at  the  college. 

HASKELL,  BARRETT  SPEAK 

William  E.  Haskell,  assistant  to  the 
president  of  the  New  York  Herald 
Tribune,  and  James  M.  Barrett,  e<h- 
tor  of  Ae  Press  Radio  Bureau,  dis¬ 
cussed  the  “Influence  of  the  Press  on 
Our  Daily  Life,”  at  a  meeting  of  the 
Clio  Club  at  the  Hotel  Astor,  this 
week. 
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Editor  &  Publisher  for  January  30,  1937 


The  publishers  of  Look^  the  monthly  picture  magazine, 
siightly  dnmb-founded,  more  than  a  little  dazed 


humbly  announce 


^^more  than  600,000  people 
paid  10c  each  for  the 

first  issue  of  Look” 


WE  are  told  (but  we 
don’t  guarantee  it) 
that  this  was  the 
largest  newsstand  sale  that 
any  10c  magazine  ever  had  on 
its  first  issue. 

The  March  issue  of  LOOK, 
better  in  every  way  (we  hope) 
than  the  first  will  be  on  sale  at 
all  newsstands,  10c,  on  Tues¬ 
day,  February  2nd. 

Circulation  of  the  first  issue 
went  so  far  above  all  estimates 
that  LOOK  ran  out  of  the 
paper  it  intended  using,  «ent 
out  poorly  stitched  copies  as 
better  than  nothing,  simply 


did  what  it  could  to  fill  the 
overwhelming,  spontaneous 
public  demand. 

The  March  LOOK  is  less 
crude  (physically  and  editor¬ 
ially)  but  more  interesting, 
we  think,  than  the  first  issue. 

Even  though  LOOK  neither 
solicits  nor  accepts  advertis¬ 
ing,  every  advertising  man 
will  want  to  read  LOOK — 
whether  he  personally  likes  it 
or  not — to  keep  informed  on 
the  new  magazine  that’s  being 
denounced  and  lauded,  con¬ 
demned  and  praised,  but  BE¬ 
ING  READ  on  an  unprece¬ 
dented  scale. 


LOOK  has  no  free  list,  no 
complimentary  copies  for 
even  the  greatest  of  tycoons. 
So  send  your  butler  or  your 
chauffeur — or  just  your  office 
boy — to  the  newsstand  and 
“Take  a  LOOK  for  a  dime!” 


Look 

THE  MONTHLY  PICTURE  MAOAZDfE 
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Editor  &  Publisher  for  January  30,  1937 


BENSON  SAYS  ANTI-DISCRIMINATION 
LAWS  WILL  BENEFIT  ADVERTISING 

President  of  AAAA  Tells  San  Francisco  Ad  Club  More  Ad¬ 
vertising  Will  Result  from  Patman  and  Similar  Laws — 
Analyses  Abuses,  Names  Critics  of  Advertising 


Numerating  the  various  laws 

being  enacted  in  state  and  fed¬ 
eral  legislatures  for  the  benefit  of  the 

_  average  man  and 

the  small  mer¬ 
chant,  John  Ben¬ 
son,  president  of 
the  American 
Association  o  f 
Advertising 
Agencies,  told 
the  San  Fran¬ 
cisco  Advertising 
Club,  Jan.  27, 
that  “I  believe 
such  legislation 
will  be  beneficial 
JoHK  Benson  ^  advertising,  to 

the  extent  that  it 
puts  competition  on  a  merit  basis,  les¬ 
sens  all  the  tricks  and  devices  for 
attracting  dealers,  and  puts  main  re¬ 
liance  on  consumer  appeal. 

“More  advertising  volume  should 
result,  and  many  more  advertisers  will 
arise  among  those  smaller  concerns 
which  have  feared  to  build  up  good¬ 
will  among  consiuners  at  the  risk  of 
being  frozen  out  by  manipulated  dis¬ 
tribution,”  he  said  after  stating  that 
the  food  and  dmg  amendment,  the 
Patman  law,  the  Anti- Basing  Point 
are  a  refiection  of  the  movement  afoot 
all  over  the  world  to  give  the  “aver- 
bill,  and  the  various  fair  trade  acts 
age  man  a  better  break.” 

Mr.  Benson,  who  arrived  in  San 
Francisco  to  address  the  Advertising 
Club,  attend  a  meeting  of  the  gov- 
emoring  board  of  the  San  Francisco 
AA..A.A.  and  to  address  a  chapter 
session  of  the  San  Francisco  group,  is 
now  on  a  Coast  trip.  Last  week-end 
he  attended  the  Oregon  Press  Asso¬ 
ciation  convention  at  Eugene,  Ore. 

“As  you  know,”  he  said,  “the  con¬ 
sumer  is  king.”  And  because  the 
average  man  is  the  mass  consumer  at 
whom  advertising  is  directed,  Mr. 
Benson  continued  by  nammg  the 
critics  of  advertising,  analyzing  their 
objections  and  hinting  at  the  steps  be¬ 
ing  taken  to  neutralize  them.  He  ad¬ 
mitted  that  the  vocal  critics:  women’s 
clubs,  the  Home  Economics  Associa¬ 
tion,  some  government  officials.  Con¬ 
sumers  Research  and  the  college 
campus,  are  not  against  advertising  as 
a  rule,  but  they  want  to  see  it  purged 
of  abuses  and  shortcomings  which  in¬ 
terfere  with  what  it  might  be  and 
could  do. 

Self  censorship  is  the  remedy,  he 
stated  at  the  end  of  his  address,  and 
although  it  is  being  practiced,  now  in- 
dividu^y  by  newspapers  the  largest 
problem  is  get  together  on  a  common 
ground  for  concerted  action  along  that 
line. 

Mr.  Benson  listed  as  the  main  im¬ 
pressions  of  the  critics:  “advertising  is 
unreliable  and  imtrue,  some  of  it 
fraudulent”;  “is  not  sufficiently  in¬ 
formative”;  “artificially  plays  upon 
emotion”;  and  “is  a  welter  of  artificial 
and  conflicting  claims.” 

In  regard  to  the  challenge  that  some 
advertising  is  vxilgar,  he  replied  that 
it  depends  on  what  constitutes  vul¬ 
garity  these  days.  Admitting  that  the 
condition  does  exist  in  some  places 
and  that  real  vulgarity  never  varies 
and  is  always  bad,  he  said  that  “on 
the  whole,  advertising  reflects  the 
current  level  of  public  taste.  It  is  a 
sensitive  mirror  of  what  people  like. 
Unless  it  intrigues  the  reader,  it 
awakens  no  response.” 


In  answer  to  the  critics’  charge  of 
overplaying  the  emotional  angle,  he 
said,  “Some  outstanding  abuses  have 
tfirown  the  shadow  of  disfavor  over 
all  emotional  appeal  in  public  print, 
forgetful  of  the  fact  that  all  forms  of 
selling  employ  it  and  all  grades  of  in¬ 
telligence  respond.  You  cannot  take 
emotion  out  of  selling  because  you 
cannot  take  it  out  of  life.  And  you 
cannot  take  it  out  of  advertising, 
which  is  salesmanship  in  print. 

“Emotion  rules  the  world.  It  is  the 
only  road  into  the  favor  of  the  masses. 
Few  respond  to  logic.  Bare  facts 
leave  people  cold.  T^eir  minds  work 
only  when  vitalized  and  spurred  by 
feeling. 

“Without  it  advertising  would  be 
dead.  It  would  lack  the  spark  which 
lights  the  fuse  of  desire  for  a  product 
and  gives  it  a  sympathetic  hearing. 
It’s  that  quality  in  advertising  which 
people  like;  it  warms  them  up;  is 
cheerful  and  optimistic;  invests  com¬ 
mon  things  of  the  market  with  ro¬ 
mance.” 

Mr.  Benson  conceded  that  there  is 
always  the  danger  of  abuse  and  over¬ 
play.  And  he  added,  “Even  aside 
from  what  seems  coarse  emd  cheap, 
an  artificiality  has  crept  into  adver¬ 
tising  which  I  believe  is  tmdermining 
its  influence  with  the  public. 

“This  is  a  natural  evolution.  As 
more  pressiu'e  for  sales  is  put  upon 
advertising,  more  effort  must  be  made 
to  intrigue  the  reader. 

“The  copy  strains  to  be  unique  and 
startling.  It  seeks  to  intrigue  the 
reader  with  a  fresh  approach.  It 
plays  upon  some  new  fear  which 
science  has  unearthed.  Doutless  this 
is  effective  in  selling  goods,  for  a 
while  at  least;  otherwise  it  would  not 
be  employed.  But  at  the  same  time 
it  is  sapping  faith  and  respect  out  of 
public  regard  for  advertising. 

“However  cheap  and  even  vulgar 
the  masses  may  seem  to  be  in  what 
tliey  say  and  do,  deep  down  in  their 
subconscious  minds  they  may  resent 
these  very  qualities  in  public  print, 
and  that  resentment  may  some  day 
fall  with  destructive  force  on  adver¬ 
tising,  because  it  is  so  publicly  ex¬ 
posed  and  exerts  so  widespread  and 
penetrating  an  influence  upon  their 
daily  lives.” 

Mr.  Benson  said  that  he  believes 
the  lack  of  pertinent  information  in 
advertising,  which  is  another  objec¬ 
tion  of  the  women,  is  at  the  “bottom 
of  the  demand  for  government  label¬ 
ing  of  foods,  so  earnestly  advocated 
by  women  during  the  Copeland  bill 
hearings  in  the  Senate.  If  advertising 
would  go  a  step  further  in  this  direc¬ 
tion,  it  mi^t  avert  legislation  which 


Publicity  Man 

A  permanent  position  is 
open  for  a  young  man  who 
can  combine  “news  sense” 
with  technical  accuracy  in 
originating  and  writing  pub¬ 
licity  material  on  refrigerat- 
i  n  g  and  air  conditioning 
equipment  and  applications. 
Largely  for  trade  and  busi¬ 
ness  journals.  Excellent  op¬ 
portunity.  Give  detailed  sum¬ 
mary  of  experience  and  qual¬ 
ifications,  age,  salary  expect¬ 
ed. 
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we  would  not  like  to  have  enacted,” 
he  pointed  out. 

As  a  method  to  correct  these  abuses, 
Mr.  Benson  suggested  censorship  of 
copy.  However,  one  of  the  most  dif¬ 
ficult  phases  of  the  problem,  he  added, 
is  the  inability  to  get  together  on  a 
common  platform  with  a  united  front 
Already  there  is  a  little  censorship 
being  practiced  on  individual  news¬ 
papers  but  there  has  been  no  organ¬ 
ized  censorship  among  newspapers  as 
a  body. 

He  suggested  a  body  for  censorship 
of  advertising  made  of  three  persons, 
each  to  checkmate  the  other,  which 
would  be  absolute.  He  was  entirely 
against  the  czar-like  censor  of  one 
man  with  supreme  control,  he  said. 

“Censorship  has  been  operating,  as 
you  know,  for  years  in  all  major 
media.  Tlie  periodical  publishers 
have  been  in  the  vanguard  of  it; 
their  standards  have  been  reasonably 
high,  though  not  so  high  as  during 
earlier  years.  There  has  been  too 
much  emphasis  upon  competing  claims 
of  advertisers  and  not  enough  upon 
protection  of  the  reader.  The  latter 
is  fundamental  and  should  come  first. 

“Newspapers  have  no  organized 
censorship  as  a  body.  Individual  pa¬ 
pers  have  their  own;  some  with  high 
standards.  But  the  lack  of  concerted 
thinking  and  joint  action  has  been  a 
great  weakness.  There  are  always 
papers  willing  to  take  rejected  copy. 
It  will  be  a  big  job  to  organize  cen¬ 
sorship  in  that  field,  but  it  must  be 
done,  and  I  believe  conditions  now 
favor  it. 

“Of  course,  whatever  body  were  en¬ 
trusted  with  censorship  should  be  ab¬ 
solute;  there  should  be  no  appeal 
from  its  decisions;  but  it  should  con¬ 
sist  of  at  least  three  minds  which 
should  checkmate  and  correct  each 
other,  and  afford  a  jury  before  which 
the  advertiser  might  have  his  day  in 
court. 

“It  is  also  important  to  secure  the 
good-will  and  cooperation  of  leading 
advertisers  and  agencies  in  any 
scheme  of  censorship,  to  give  it  moral 
backing;  without  that,  it  would  be 
hard  for  media  to  take  control.” 

“There  is  still  another  move  on  foot 
for  establishing  a  working  contact 
between  advertising  and  the  con¬ 
sumer,”  he  concluded.  The  idea  is 
to  afford  consumers  a  chance  to  lodge 
complaints  against  abusive  advertis¬ 
ing  and  give  advertisers  a  chance  to 
learn  what  the  public  thinks  about 
their  copy.  The  bureau  wovdd  also 
offer  a  ready  channel  for  reaching 
consumer  bodies  and  women’s  clubs 
with  a  truer  picture  of  advertising,  its 
proper  fimction  and  effect  That  may 
go  a  long  way  in  diverting  half-baked 
crusades  from  being  translated  into 
law.” 


Auto  Strike  Proves  Boon 
to  Classified  Managen  ^ 

(By  telegraph  to  Editob  &  Puinm.\  ^ 

Santa  Monica,  Cal.,  Jan.  26--ci.  - 
centrating  principally  on  round  tabk 
discussion  of  topics  pertinent  to  thci 
business,  the  Pacific  Coast 
Managers’  Association  last  njA  f 
closed  their  first  mid-winter  conis.  ^ 
ence  at  Santa  Monica.  Representi-  ^ 
tives  from  papers  from  San  Diego  ti  t 
Portland,  Ore.,  attended  the  meet  ^ 
which  is  to  become  an  annual  aflat 
sandwiched  between  the  yearly  coo.  ^ 
ventions  which  are  held  in  the  sum-  h 
mer  in  conjunction  with  the  Paci&  * 
Advertising  Clubs  Association. 

Topics  in  which  particular  interet 
was  displayed  included  “Salarim  r 
Commissions  and  Bonuses,”  by  Mor-  i 
ton  J.  A.  McDonald,  classified  man¬ 
ager  of  the  Oakland  Tribune;  “Into.  ” 
grating  the  Classified,”  by  L.  A.  Copt  S 
land,  general  manager.  Riverside  Pren  i 
Enterprise,  and  “The  Phone  and  lu 
Relation  to  Selling,”  by  J.  H. 
general  sales-manager.  Southern  Cab. 
fomia  Telephone  Company. 

Anthony  T.  Powderly,  classified  ' 
manager,  Rochester  (N.  Y.)  Demo.  ' 
crat-Chronicle,  and  president  of  the 
National  Association  of  Clarified  ^ 
Managers,  reported  the  beneficial  ef¬ 
fect  of  the  automotive  strikes  on 
classified  advertising  and  summarized 
the  growth  of  real  estate  linage  as 
noted  on  his  trans- continental  trip, 

Kenneth  Flood,  San  Diego  Union 
and  Tribune,  is  president  of  the  Coast 
group  and  Mel  Burgess,  Santa  Moiun 
Outlook,  was  the  conference  host 

MOHAMMED  LOSES  SUIT 

A  jury  in  Manhattan  Supreme 
Court,  tefore  Justice  Bernard  L 
Shientag,  last  week  returned  a  vodict 
in  favor  of  the  defendant  in  two  libel 
actions  totaling  $700,000  brought 
against  the  New  York  Daily  News. 
The  plaintiff  in  one  case  was  Moham¬ 
med  A1  Raschid  and  in  the  other  cam 
it  was  his  wife,  De  Jimi  A1  Raschii 
Mohammed  A1  Raschid,  who  claimed 
to  be  the  Emir  of  Kurdistan,  alleged 
that  foiu:  items  published  by  the  (k- 
fendant  in  1930  and  1931  held  him  up 
to  ridicule.  The  articles,  he  charged, 
intimated  that  there  might  be  some 
cloud  surroimding  his  royal  status  and 
there  was  not  infrequent  reference  to 
him  as  the  “Quince  Prince.” 

ABC  NETWORK  SUSPENDS 

The  Affiliated  Broadcasting  Com¬ 
pany,  network  of  small  mid- western 
radio  stations  organized  less  than  a 
year  ago  by  Samuel  Insull,  has  sus-| 
pended  broadcasting  service.  Mem¬ 
ber  stations  were  informed  by 
gram  Jan.  22  that  program  operatkoi 
would  cease  inunediately,  but  that  re¬ 
organization  was  contemplated. 


DEFEK'eliMiN 


FLEX  dry  mats  promota  clean  casts  of 
news  typo,  halftonas,  and  Ban  Day  . .  .  and 
with  lass-prassura  in  molding  that  saves 
type,  plates  and  blankets. 

Many  newspapers  have  standardized  on 
quick-scorching  FLEX  dry  mats  .  .  .  and  are 
getting  better  preuwork  without  increased 
costs.  Ask  your  stereotyper  to  write  for 
free  samples. 


rfti 

DRY  MAT! 


FLEXIDEAL  DRY  MAT  COMPANY 

21  WEST  STREET  •  NEW  YORK 
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FUTY-THKEE  years  ago  last  sum¬ 
mer,  Ralph  Cram  became  “print¬ 
ers  devil”  at  the  Davenport  (la.) 

Democrat. 

One  of  his  first  jobs  was  in  the 
Imement,  wrapping  mail.  “Lute”  Tif- 
feiy,  an  older  boy,  showed  him  how. 
p.lph  fotmd  that  “Lute”  had 
y^ed  at  the  Democrat  two  years. 
■Cosh,”  he  thought,  “when  I’ve  been 
here  two  years  Ill  feel  a  lot  surer  of 
ivjob." 

Recently,  “Lute”  and  Ralph  faced 
siA  other  across  a  limcheon  table  at 
Qicago,  and  had  a  good  laugh  about 
tilt  "Lute”  has  been  a  prosperous 
niercliant  in  the  big  city  for  half  a 
century  (president,  O.  W.  Richardson 
iCo.),  and  Ralph  is  editor  and  pub- 
lijiw  of  the  Democrat. 

♦  *  • 

Have  you  ever  had  a  reporter 
who  loved  bylines  more  than 
anything  else?  There  is  one  very  ex¬ 
cellent  female  Greeley  on  an  Ohio 
daily  who  has  that  continual  desire 
to  see  her  name  in  boldface  print  at 
the  top  of  each  of  her  stories. 

Ihe  girl  has  covered  practically 
(VHy  big  case  between  Akron  and 
New  York,  but  her  knowledge  of 
newquper  mechanics  is  limited. 

For  days  this  girl  had  been  com¬ 
plaining  because  she  had  been  given 
no  bylines.  Finally  someone,  on  whose 
shoulders  she  had  wept,  told  her: 
“Now  listen,  there’s  no  use  yelling 
about  bylines.  The  paper  has  only  so 
much  standout  type  and  it’s  all  in  use 
now.  Until  we  buy  a  couple  of 
buckets-full,  the  byline  situation  is 
to  be  pretty  serious.  Now  I’d 
suggest  you  go  over  to  the  political 
writer  and  ask  him  to  drop  his  byline 
and  let  you  have  the  blackface  type 
it  can  be  melted  and  made  into  a 
byline  for  you.” 

Ihe  girl  reporter  cornered  the  polit¬ 
ical  man  and  made  her  plea.  The 
latter,  catching  on  quickly,  told  her 
sure,  she  could  have  the  metal.  She 
dien  went  to  the  composing  room,  only 
to  be  told  by  the  makeup  editor  that 
be  wasn’t  going  to  make  over  any 
page  just  for  that. 

Back  marched  the  girl,  weeping 
again.  Someone  suggested  to  her  that 
the  business  manager  was  being  a  bit 
stingy  in  not  buying  more  type  that 
would  print  black. 

Irate  the  girl  marched  dovmstairs, 
bearded  the  business  manager  and  de¬ 
manded  he  buy  some  more  “standout 
type.” 

He  solemnly  promised  he  would  and 
menace”  has  passed. 


the 


for  being  at  the  scene  of  every  big 
news  break — when  they  were  sup¬ 
posed  to  be  on  other  assignments. 

One  day,  a  train  was  wrecked  near 
Waterbury.  Ray  Fanning,  city  editor 
(now  managing  editor),  decided  to 
discipline  his  pair  of  “bolters.”  He 
assigned  all  the  reporters  except  these 
tv/o — we’ll  call  them  Jones  and  Brown 
— to  the  story. 

“Jones  and  Brown  will  stay  in  the 
city  and  protect  us  on  routine,”  the 
city  editor  ordered,  and  laid  down  an 
explicit  schedule  of  assignments  to 
keep  them  busy. 

Jones  and  Brown  behaved  admir¬ 
ably.  They  were  back  in  the  office  on 
time — for  once.  They  commenced  to 
write  from  voluminous  notes — inter¬ 
spersing  their  writing  with  telephone 
calls.  Routine  news  started  flowing 
to  the  desk. 

The  city  editor  fondly  remarked  to 
his  assistant: 

“They’re  good  boys,  regular  fire- 
horses  but  in  an  emergency  they 
buckle  down  and  do  what  they’re 
told.” 

Shortly  thereafter,  the  photogra¬ 
phers  spread  30  or  40  train  accident 
shots  on  the  city  desk. 

The  pictures  were  perfect.  The  city 


editor,  gloating,  suddenly  let  out  a 
yelp. 

Brown  and  Jones  were  in  every 
pictime! 

•  *  * 

Years  ago,  in  PittsHeld,  Mass.,  the 
editor  of  a  local  newspaper, 
which  at  times  found  the  financial 
sledding  pretty  tough,  advocated  the 
erection  of  a  toboggan  to  make  more 
livable  the  long  New  England  winter. 
Every  day  he  had  something  to  say 
on  the  subject.  One  afternoon  only 
four  words  appeared:  “Oh,  for  a  to¬ 
boggan!” 

Irreverently  a  rival  editor  said: 
“Our  esteemed  contemporary  ought 
to  be  content  to  owe  for  everything 
else  without  owing  for  a  toboggan.” 

*  *  * 

WAY  back  when  ...  in  the  days 
of  the  old  Lawrence  (Kan.) 
Gazette,  Charlie  Barnhill  was  foreman 
and  Ralph  Gore,  now  a  successful 
Florida  editor,  was  a  beginner.  Gore’s 
grandfather  came  to  town  for  a  visit. 
Young  Gore  was  anxious  that  the  old 
gentleman  be  favorably  impressed  and 
confided  as  much  to  Barnhill.  Be¬ 
tween  them  they  agreed  that  Gore 
should  bring  his  grandfather  to  the 


plant  and  that  Barnhill  would  solicit 
advice,  assistance,  or  both  from  Gore 
in  his  presence.  Came  then,  to  the 
plant,  yoimg  Gore  with  his  grand¬ 
father;  shortly  Barnhill,  the  foreman, 
beckoned,  and  Gore  answered  with 
alacrity.  There  was  a  hush  in  the 
plant  as  Barnhill,  in  a  voice  more 
caustic  than  was  his  nature,  said; 

“Kid,  you  sure  did  one  hell  of  a 
job  sweeping  out  aroimd  here  last 
night.” 

*  •  * 

Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


LIBERTY  LEAGUE  WILTS 

Washington,  D.  C.,  Jan.  25 — ^With 
the  resignation  of  its  $15,000-a-year 
head,  William  Murphy,  one  of  the 
Capital’s  high-powered  publicity  set¬ 
ups  has  gone  into  semi-permanent 
cold  storage.  The  American  Liberty 
League,  financed  with  heavy  contri¬ 
butions  from  the  du  Pont  and  other 
large  industrial  interests,  is  slowly 
vanishing  from  the  Washington  scene. 
Most  of  its  one-time  100  employes 
worked  in  publicity  capacities.  Mur¬ 
phy  has  joined  the  Washington  Bu¬ 
reau  of  Ihe  Philadelphia  Inquirer. 


'WO  reporters  of  the  Waterbury 
((^nn.)  American  were  notorious 
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HARTFORD 

CONNECTICUT 

The  Leading  Market  for  1937  Test  Campaigns! 


The  first  pages  had  hardly  been 
torn  from  the  new  calendar  before 
investigators  representing  one  of  our 
largest  agencies  were  preparing  for 
their  first  1937  Hartford  test  cam¬ 
paign.  Why?  Hartford’s  compact 
area,  tremendous  per  capita  spend¬ 
ing  power,  its  intelligent  responsive 
consumers  are  the  answer.  And 
Hartford  promises  an  even  greater 
sales  opportunity  to  the  advertiser 
in  1937.  There’ll  be  more  money 


spent  for  necessities  and  luxuries 
this  year.  Not  since  the  1929  peak 
have  Hartford’s  factories  hummed 
with  so  much  activity.  Planes,  en¬ 
gines,  typewriters,  etc.,  are  in  in¬ 
creasing  demand.  Insurance,  back¬ 
bone  of  Hartford’s  rare  wealth, 
promises  even  greater  things  for 
1937.  New  car  sales,  home  build¬ 
ing,  department  store  sales,  all 
gauges  of  market  activity,  soared  in 
1936. 


Hartford  will  again  in  1937  be  the  nation's  No.  1  test  market.  And  in  keep¬ 
ing  with  the  upswing  in  sales  opportunity  The  Hartford  Times,  Connecticut’s 
largest  daily,  gives  even  more  complete  coverage,  with  over  65,000  circulation 
You’ll  cover  more  than  92%  of  greater  Hartford’s  families  most  profitably  and 
at  one  low  cost  when  you  use. 


New  York 


A  Gannett  Newspaper 

National  Representatives 

j.  p.  McKinney  &  son 

Chicago 


San  Francisco 
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Retort  Courteou* 

Beginning  with  the  first  of  Janu¬ 
ary,  the  promotion  manager  is 
bombarded  with  requests  for  "knock 
out”  promotion  pieces  from  all  depart¬ 
ments  that  showed  gains  or  leadership 
for  the  year.  To  satisfy  all  the  boys 
who  want  page  ads  is  a  problem.  The 
Los  Angeles  Times  solved  it  neatly 
with  a  full  page  ad,  signed  by  the 
“Times  Promotion  Department.”  It 


in  yellow,  blue,  brown,  green,  black. 
To  pipe  smokers  the  12  books,  480 
matches,  will  be  a  welcome  handout. 
To  most  advertisers  it  will  get  home  a 
message  that  might  have  been  missed 
It  presented  in  a  less  novel  way.  And 
all  advertisers  who  study  the  linage 
figures  must  wonder  why  the  other 
Chicago  papers,  instead  of  being 
named,  are  designated  as  “2nd  Even¬ 
ing  Newspaper,  3rd  Evening  Newspa¬ 
per,”  etc.  Aren’t  the  gains  and  losses 
of  all  the  papers  a  matter  of  public 
record?  Is  the  Chicago  American  be¬ 
ing  too  chivalrous  and  considerate? 
Or  does  it  feel  that  advertisers  should 


THE  CHICAGO  WEWWH  ttD 

SSSffiSI 

tear  “ 


CHICACQ  AHERICAN 


reproduced  three  of  the  memoran¬ 
dums  addressed  to  the  promotion 
manager,  answered  them  in  a  breezy 
manner,  showed  a  chart  that  should 
satisfy  the  display  advertising  man¬ 
ager’s  request,  promised  similar  ads 
for  the  circulation  manager  and 
classified  advertising  manager. 

Addressed  to  J.  E.  MacIntyre,  the 
memo  from  the  advertising  manager 
says,  “Don’t  you  think  it  (the  Times’ 
record)  worth  a  full  page  promotion 
adv.?”  The  memo  from  the  circula¬ 
tion  manager  says,  “Here’s  soipething 
worth  shouting  about.”  And  the 
classified  manager,  not  to  be  outdone, 
says,  “How  about  an  ad  that’ll  really 
knock  ’em  over?”  You’ll  all  recog¬ 
nize  these  memos.  Oiur  hope  is  that 
they  didn’t  all  fall  on  J.  E.  Mac¬ 
Intyre’s  desk  on  the  same  day. 

Courteously  J.  E.  MacIntyre  replied 
with  a  headline  that  said,  “Gentle¬ 
men,  You’re  Right!”,  with  an  opening 
paragraph  that  included  the  sentence, 
“As  for  full  page  ads,  we  think  our 
own  advertisers  have  written  the  best 
Times  promotion  ad  in  many  a  year”; 
and  with  a  closing  paragraph  that  said, 
“As  for  your  suggestion,  Mr.  Marx, 
(circulation  manager)  it’s  a  ten-strike. 
A  great  big  shout  is  in  the  making. 
And  Mr.  McCormick  (classified  man¬ 
ager),  here’s  good  news  for  you — the 
page  you  want  will  break  in  next 
Simday’s  Times.”  Nice  work! 

*  *  • 

Match  This 

From  the  Chicago  American  ad¬ 
vertisers  received  recently  a 
small,  mysterious,  square-looking 
package  done  up  in  a  heavy  card¬ 
board  case.  Inside  they  found  480 
matches  done  up  in  12  books.  On  the 
front  cover  of  each  book  they  found 
“Try  to  Match  This”  and  a  photo¬ 
graph  of  a  winking,  grinning  face. 
On  the  inside  they  found,  above  the 
40  matches,  “The  Chicago  American 
Led  All  Chicago  Daily  Papers  in  Re¬ 
tail  Advertising  Gains,  Year  1936.” 
Behind  the  matches  they  found  the 
retail  gains  and  losses  of  the  Ameri¬ 
can  and  the  other  Chicago  papers. 
On  the  back  of  the  book  they  found, 
“Chicago  American,  Largest  Evening 
Circulation  in  America’s  2nd  Largest 
Market.” 

The  books  are  colorful  affairs,  done 


MONTANA  PAPER  HAS 
WOMEN  DRIVERS 

Daily  Mittoulian  Employ*  Two  Wo¬ 
men  for  Mountainous  Route* — 
Found  to  Be  More  Dependable, 
Make  Better  Time 

By  George  A.  BRAm>ENBURC 
Unique  is  the  rural  delivery  sys¬ 
tem  of  the  Daily  Missoulian,  morn¬ 
ing  newspaper  in  Missoula,  Mont., 
where  two  women  truck  drivers  are 


and  I  know  how  to  use  it,  but  so  b 
I  have  not  had  to.  I  wear 
clothing  and  I  have  a  heater  in  ni 
car.  I  have  not  had  an  uneomfortat 
minute  so  far  and  I  do  not  expe^ 
have.”  ’ 


Present*  Safety  Awards 

The  St.  Louis  Star-Times  recenth 
presented  safety  awards  to  l 
truck  drivers  and  motorcycle  riden 
who  distributed  the  paper  last  ye*, 
without  a  blame-worthy  accklaii 
The  drivers  are  employees  of  the  Dd. 


be  made  to  do  more  work,  study  the 
Media  Records’  reports  for  themselves 
to  learn  the  names  of  the  “2nd,  3rd 
papers”? 

Charles  Gould  is  promotion  man¬ 
ager.  •  •  • 

20  Stars 

IN  the  fall  of  1936  the  Buffalo  Eve¬ 
ning  News  ran  a  series  of  full  4- 
column  ads  in  its  own  pages,  playing 

star  writers.  For 
m  the  most  part 

HIM  each  ad  was  de- 

Hl  PI  ^  °  one 

■  eluded  a  photo- 

H|  RtASONS  B  g^'aPh  the  star 

B  •»  Buffwo  B  that  visualized 
H  Ntws  ■  the  subjects  he 

H  covers.  The  ads 

IB  amuica  s  H  were  attractive  in 

Ri-  fheir  layouts. 

Hi  S'  original  in  their 

designs,  con- 
HMHCHHBJI  tained  copy  that 
was  short  and  to 
the  point,  carried  the  identifying 
slogan  “The  Newspaper  of  the  Star 
Writers.” 

Recently  the  News  reproduced  the 
ads  in  a  booklet  which  it  mailed  to 
advertisers.  The  size  is  imusual  and 
attractive  (about  by  II  inches). 
The  binding  is  the  currently  popular 
plastic  binding.  The  cover  is  of  heavy 
rough  antique  stock  and  the  attractive 
cover  design  is  printed  in  light  blue. 

The  title  is  “20  of  Plenty  Reasons 
Why  the  Buffalo  Evening  News  is  one 
of  America’s  Great  Newspapers.”  If 
you  count  the  inside  pages  you’ll  find 
25  reasons  instead  of  20.  Unfortu¬ 
nately  the  reproduced  ads  have  vm- 
dergone  so  great  a  reduction  that 
the  text  matter  in  many  cases  is  al¬ 
most  impossible  to  read  (the  pebbly 
antique  stock  only  makes  matters 
worse).  But  with  clear  photos  and 
big  headlines,  the  reprinted  ads  do 
serve  the  useful  purpose  of  impressing 
advertisers  with  the  large  array  of  star 
writers  contributing  to  the  News. — 
Allen  French. 


Two  women  drivers  distribute  papers  for  the  Daily  Missoulian  at  Missoik 
MonU,  through  mountainous  regions  of  that  section,  delivering  thousandt  si  tran«m 
copies  daily  in  all  kinds  of  weather.  While  three  men  drivers  are  also  employei 
the  “weaker  sex”  drive  the  longest  and  toughest  routes.  Miss  Hazel  Weast 
(right)  covers  5,000  miles  a  month  through  Bitter  Root  valley.  Mrs.  Robert 
V'ickers  (insert,  left)  drives  250  miles  dailv  through  high  mountain  passei  t*  < 
Kalispell  and  back. 


employed  along  with  three  men  driv¬ 
ers  in  distributing  the  paper  through 
mountainous  coxmtry  of  that  region. 

“We  have  found  women  more  de¬ 
pendable,  more  coxuteous  to  subscrib¬ 
ers  and  on  the  longer  rtms  through 
the  mountains  they  make  better  time,” 
writes  C.  A.  Colby,  business  manager. 

There  are  many  places  on  the  high¬ 
ways  where  no  possible  help  is  avail¬ 
able  for  as  much  as  15  to  20  miles 
and  the  drivers  are  on  their  own  after 
they  leave  the  Missoula  city  limits. 
The  Missoulian  furnishes  its  drivers 
w’ith  the  best  of  equipment.  Trucks 
are  traded  in  at  frequent  intervals, 
and  the  best  tires  supplied.  Huge 
fog  lamps,  oversize  heaters,  double 
electric  defrosters  are  used  on  the 
windshields,  and  every  type  of  equip¬ 
ment  is  furnished  to  enable  the  drivers 
to  fight  the  cold,  fog  and  slippery 
highways. 

The  five  Missoulian  trucks  cover  a 
total  of  nearly  800  miles  daily,  re¬ 
gardless  of  weather  conditions.  These 
trucks  distribute  many  thousands  of 
papers  daily  to  make  good  the  daily’s 
boast  of  being  “The  Breakfast-Table 
Newspaper  of  Western  Montana.” 

Miss  Hazel  Weast  is  the  young 
woman  who  supplies  the  Bitter  Root 
valley  with  the  Dauly  Missoulian.  She 
drives  a  total  of  nearly  5,000  miles  a 
month  in  covering  the  circulation  ter¬ 
ritory  from  Missoula  to  Darby.  Mrs. 
Robert  Vickers  is  the  other  woman 
driver,  traveling  125  miles  through 
high  mountain  passes  to  Kalispell 
every  day.  Neither  blizzards  nor  sub¬ 
zero  weather  prevent  her  leaving  the 
plant  every  morning  at  2  o’clock  for 
the  250-mile  round  trip. 

“I  like  the  work,”  says  Miss  Weast, 
“and  I’ve  never  had  any  trouble  mak¬ 
ing  the  deliveries.  I  carry  a  shovel 


mar  Delivery  Company  which  handlts  ^ 
distribution  for  the  ^per.  Lou  Hon-  ,  , 

MANN,  circulation  director,  made  the 
awards,  consisting  of  cash  prizes, 
Christmas  turkeys  and  Star  safety  ' 

emblems. 


Awards  Five  Scholarship* 

IVE  carrier  salesmen  for  the  Seattle 
Star  were  recently  awarded 
scholarships  to  the  University  d 
Washington.  Scholarships  were 
granted  on  a  competitive  basis.  AD 
expenses  are  to  be  paid  for  one  year. 


Forms  Better  Service  Club  J 

Abetter  service  club  has 

been  organized  by  carrier  saka- 
men  of  the  Wilkes  Barre  (Pa.)  Tima 
Leader.  Increased  service  to  sub-  i 
scribers  is  the  primary  pruT)ose  of  the  ; 
club,  states  Kenneth  W.  Woody,  as¬ 
sistant  circulation  manager. 

*  *  • 

Mayor  Reviews  Serial 

At  the  invitation  of  Merrill  C. 

Meigs,  Chicago  American  pub¬ 
lisher,  Mayor  Kelly  of  Chicago  re¬ 
viewed  in  a  radio  broadcast  the  book, 
“Windy  City,”  which  started  as  a  serial 
feature  in  the  American  this  wedL 
“Windy  City”  was  written  by  JuLiOT 
Klein,  former  Chicago  newspaperman. 

TRIBUNE  INCREASES  WAGES 

Restoration  of  the  10%  reduction  in 
wages  of  news  and  editorial  depart¬ 
ment  employes  of  the  Chicago  Trib-  ] 
une  during  the  depression,  togetto 
with  a  general  increase  in  salaries, 
based  on  the  regular  pre-depressioR 
basis  of  advancement,  were  confirmed 
this  week  by  Robert  M.  Lee,  Tribune 
managing  editor. 
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AP  PORTABLE  ENLARGER  PERFECTED 
AS  ADJUNCT  TO  WIREPHOTO 

iBOOvation  Developed  by  Harry  Biele’s  Engineering  Staff  at 
Press  Association — Betters  Co-operation  Between 
Photographer  and  Transmitting  Staff 

By  JACK  PRICE 


proposal  for  another  $250,000  to  finance  liquor  advertising  and  the  other 
the  campaign,  chiefly  through  news-  would  impose  a  high  tax  on  it  to 
papers,  this  year.  Money  used  for  educate  children  on  the  evil  effects 
the  campaigns  is  raised  partly  through  of  excessive  drinking. 


a  levy  on  distributors. 


Miscellaneous  legislation,  some  of 


The  possibility  of  a  sales  tax  on  one  it  amusing,  others  more  serious,  has 
or  more  types  of  product  exists  in  important  newspaper  implications  in  a 
at  least  20  states.  Governor  Lloyd  C.  number  of  states. 

Stark,  who  has  recommended  that  the  On  the  very  day  the  New  York 
general  sales  levy  in  Missouri  be  in-  legislature  began  its  sessions.  Senator 
creased  to  two  per  cent  is  out  of  Pliny  T.  Williamson,  of  Westchester. 


step  with  a  number  of  his  gubema-  intr^uced  his  bill  to  broaden  the 
torial  colleagues.  scope  of  the  penal  law  penalties  for 


most  recent  innovation  for  to  carry  chemicals.  The  solutions  are  j  “  numoer  or  rus  gupema-  introduced  his  bill  to  broaden  the 

r^v  picture  sending  from  the  prepared  in  dry  form  and  carried  in  law  penalties  for 

^  of  action,  is  the  new  portable  cans.  All  preparation  necessary  is  .  Dakota  faces  a  proposal  for  misrepres^tation  of  newspaper  cir- 
'  wer  developed  by  the  Associated  to  mix  them  with  water.  A  few  trays  *^*^*"8  from  two  to  four  culation.  ^e  term  ‘  circulation,”  un- 

Tss  under  the  supervision  of  Harry  which  fit  in  the  box  are  handy.  A  cent,  with  a  tlmee  per  cent  com-  der  the  Willian^on  bill,  which  already 

vtiple  and  his  staff  of  engineers.  4x5  negative  may  be  printed  one-to-  Promise  possible.  California  publish-  has  aroused  sUff  opposition  from  some 

since  mobile  units  for  picture  one  or  blown  up  to  an  8  x  10.  A  working  to  eliminate  news-  publishers,  would  mean  the  number 

metal  frame  is  used  to  hold  the  naner  tax  act,  part  of  of  papers  or  periodicals  actually  sold 


j;  Biele  and  his  staff  of  engineers.  4x5  negative  may  be  printed  one-to- 
Iver  since  mobile  units  for  picture  one  or  blown  up  to  an  8  x  10.  A 

metal  frame  is  used  to  hold  the  paper 
firmly  in  place. 


print  from  the  used  tax  act,  part  of  of  papiers  or  periodicals  actually  sold 
the  state’s  three  per  cent  sales  tax  to  the  reading  public  but  not  those 


ThA»  AP  has  had  M  onlareprs  madp  out-of-.state  purchases.  Annual  distributed  to  a  wholesale  dealer  who 

in  order  that  there  sha^^^^^^  nnn  permits  no  refund  for  unsold  copies, 

larger  for  each  of  its  25  portable  ^  ^  ^  On  the  strength  of  an  opinion  by 

transmitters  now  operating  in  the  .  A  general  sales  tax  is  being  talked  Attorney  General  John  P.  Hartigan 

field.  Whether  it  will  eventually  reach  Kansas  and  Maine  and  in  Rhode  that  the  Rh^e  Island  Stete  Division 
the  market  has  not  been  determined.  f  comm^sion  to  study  the  of  Public  Utilities  could  not  order 

One  thought  which  may  not  have  general  tax  structure  has  been  recom-  the  telephone  company  to  remove  the 

been  considered  by  the  makers  of  the  km?  Sponsors  of  monthly  charge  on  hand-sets,  or  so- 

portable  enlarger  is  that  this  device  exempt  news-  called  French  phones,  without  a  pub- 

has  definite  military  value.  The  army  advertising  and  circulation.  he  hearing.  Governor  Quinn  has  di- 


'>>1  Tm  Sande  of  the  AP  photo  >taff  sshown 
operating  the  new  portable  enlarger. 

■la. 

^  transmission  from  the  field  have  been 
psfected  by  the  various  syndicates, 
there  has  been  competition  by  the 
'  technicians  to  produce  adequate  facili- 
'  *  ties  for  the  photographer  and  trans¬ 
mitter.  Hie  cameraman,  when  cov- 
^1^  ering  an  assignment  such  as  the 
)ii.  hoods,  is  required  to  carry  quite  a 
ioai  In  order  to  speed  the  picture 
iMt  transmission  the  photograph  must  be 
made  available  for  the  sending  ma¬ 
chine  as  quickly  as  possible. 

Realizing  the  ne^  of  perfect  co- 


the  Maine  bill  would  exempt  news-  called  French  ’phones,  without  a  pub- 
paper  advertising  and  circulation.  lie  hearing.  Governor  Quinn  has  di- 
Gov.  C.  R.  Hoey  has  asked  his  rected  the  division  to  call  such  a 
North  Carolina  legislature  to  remove  hearing.  Removal  of  the  present  15 
‘‘necessities  of  life”  from  the  sales  cents  a  month  additional  charge  on 
lax,  including  merchandise  and  res-  hand-sets  would  mean  a  considerable 
taurant  meals.  Newspiapers  of  Utah,  saving  for  newspaper  offices, 
which  have  had  trouble  collecting  the  The  controversial  ore  tax  issue, 
general  retail  sales  tax  from  sub-  which  has  been  before  previous  ses- 
scribers,  will  be  aided  by  the  pro-  sions  of  the  South  Dakota  legislature, 
posed  action  to  authorize  the  use  of  and  which  pmssed  carrying  a  4  per 
‘‘tokens”  by  merchants  in  payment  of  cent  tax  at  the  1935  session,  is  again 
sales  taxes.  before  the  legislative  body.  'Two  bills, 

Arizona  publishers  are  awaiting  a  one  house  and  one  senate,  have 
supreme  court  decision  on  the  state’s  reached  the  floor.  The  bills  would 
sales  tax  measure,  insofar  as  it  affects  increase  the  levy  from  four  to  ten 


advertising. 


per  cent.  The  bills  are  directed  at 


Most  startling  of  tax  measures  so  the  Hearst  Homestake  Mining  Corn- 
far  introduced  in  Colorado  would  put  pany  of  Lead,  S.  D.,  largest  gold  pro- 
a  2-cent  tax  on  cigarets  and  a  20  per  ducing  mine  in  the  country. 


cent  tax  on  all  amusements,  includ¬ 
ing  theaters,  sports  events,  cabarets, 
and  public  dances. 


New  Mexico’s  State  Senator  Kay 
Montgomery,  D.,  intends  to  introduce 
one  of  the  two  bills  sponsored  by  the 


The  Utah  legislature  is  to  consider  State  Press  Association — a  measure 
a  bill  which  seeks  to  extend  the  state’s  to  require  that  all  public  printing 
sales  tax  to  advertising.  The  tax  is  contracts  be  let  to  New  Mexico  print- 
2  per  cent  on  the  gross  bill  and  ing  houses. 

An  Associated  Press  crew  of  Wirephoto  heretofore  has  been  limited  to  any-  The  other  bill  wanted  by  the  print- 
operator  and  photographer  leaving  for  thing  regarded  as  retail  merchandise,  ers  would  correct  the  definition  of  a 
an  assignment.  The  Wirephoto  oper-  Out  of  a  maze  of  proposed  legisla-  legal  column,  reducing  the  number  of 
ator  carries  bis  portable  transmitter  in  tion  is  likely  to  come  in  many  states  ems. 

two  cases.  On  the  right  is  the  pho-  some  form  of  change  in  control  over  The  Colorado  senate  ordered  an  in- 


eperation  between  photographer  and  toRfapher  rarr>-ing  his  camera  in  right  the  merchandising  of  liquor,  espe-  vestigation  of  state  printing  contracts 


transmitter,  the  engineering  staff  of  •***  new  AP  portable  enlarger  cially  along  advertising  lines.  One  of  the  tasks  of  the  fifty-first 

the  AP  set  to  work  to  produce  a  ma-  The  Massachusetts  house  has  heard  Arkansas  general  assembly  will  be  to 

^  chine  which  would  facilitate  the  print-  a  proposal  for  a  ten  per  cent  tax,  define  by  law  the  word, ‘‘newspaper.’' 

ing  of  either  plates  or  films,  wet  or  mi.,  J^akT  L charged,  on  Powerful  forces  are  behind  Utah 
dry,  in  a  very  short  time.  The  re-  ^f.i.  advertising  on  the  sale  or  legislation  to  eliminate  the  ton-mile 

^  suk  of  much  experimentation  is  the  ™  photographic  units,  manufacture  of  alcoholic  beverages.  fax  on  trucks  Its  passage  appears  to 

new  portable  enlarger.  'Hiis  device  -  North  Dakota  will  consider  an  act  be  a  foregone  conclusion.  Circulation 

weighs  only  12  pounds,  and  measures  VITAL  PRESS  LEGISLATION  repealing  the  present  statutory  ban  managers  are  interested  in  this  move; 
M  inches  high  by  11  inches  square.  IS  PENDING  o*'  liquor  advertising,  al^ough  dailies  it  will  save  them  money. 

,  It  is  made  of  composition  material  - - -  have  been  publishing  liquor  ads  for  ^  would  provide  for  pub- 

w  Is  rigidly  buUt.  (Continued  from  page  5)  two  months,  follovrag  the  repeal  of  Hcation  of  city  ordinances  in  pamph- 

The  lamp  house  is  made  of  metal  the  statutory  prohibition  laws  in  qj.  circular  form  as  an  alternative 


One  of  the  tasks  of  the  fifty-first 


The  Massachusetts  house  has  heard  Arkansas  general  assembly  will  be  to 
a  proposal  for  a  ten  per  cent  tax,  define  by  law  the  word,  ‘‘newspaper.’' 
over  the  regular  ad  rate  charged,  on  Powerful  forces  are  behind  Utah 


m  a  very  snori  ume.  me  re-  ,„:iK  ♦K^i,.  rv.»K:ia  ^ 

sik  of  much  experimentation  is  the  ™  photographic  units,  manufacture  of  alcoholic  beverages. 

MW  portable  enlarger.  'Hiis  device  -  North  Dakota  will  consider  an  a 

weighs  only  12  pounds,  and  measures  VITAL  PRESS  LEGISLATION  repealing  the  present  statutory  bi 
M  inches  high  by  11  inches  square.  IS  PENDING  liquor  advertising,  although  dafli 


weighs  only  12  pounds,  and  measures 
24  inches  high  by  11  inches  square. 
,  It  is  made  of  composition  material 
ind  is  rigidly  built. 

^  The  lamp  house  is  made  of  metal 
^  containing  a  small  photo-flood  bulb. 
Ihe  bellows  is  constructed  with  a 


(Continued  from  page  5) 


i  containing  a  small  photo-flood  bulb,  tions  of  $100,000  would  be  stepped  up  1936.  The  attorney  general,  in  an  newspaper  advertising  publication 
i  bellows  is  constructed  with  a  to  $150,000  if  a  bill  by  Senator  Otto  informal  ^  opinion,  has  held  that  this  ^35  introduced  in  the  Indiana  house. 
I  wrack  and  pinion  in  order  to  provide  Bishop  is  approved.  Governor  Quinn  ‘lid  not  affect  the  advertising  ^  Kansas  bill,  introduced  by  Rep. 

Binute  focussing.  The  camera  is  set  of  Rhode  Island  suggested  a  similar  clai^.  .  ^  ^  .  .  Donald  Muir,  of  Harper,  may  elim- 

tracks  built  on  the  inside  of  the  project  in  his  inaugural  address,  but  important  i^ue  m  snappy  front-page  copy 

w  to  permit  easy  sliding  up  and  his  budget  message  to  the  legislature  North  Carolina,  where  the  General  newspapers.  The  measure 

^  as  necessity  demands.  A  four-  allowed  room  for  only  $25,000.  Assembly  will  not  hear  the  widely  ^  jjmit  the  amount  that  can 


®di  F-3.5.  Zeiss  lens  is  used  to  pro-  Governors  in  New  Jersey  and  Ari- 


/^ssemoiy  wiu  no.  near  me  w  ueiy  ^  limit  the  amount  that  can 

varied  views  on  the  subject  until  the  ^  ^^^ered  in  a  breach  of  promise 


lub- 1  ^  as  much  light  as  possible  and  zona  also  have  made  recommenda-  committee  provides  a  hear- 


tions  which  are  likely  to  bear  fruit. 


^  K  f  tK  ^  Ser^te  *!S^"^iSior“?dVp^  A  measure  designed  to  impose  a 

Dok.  A  feature  which  adds  much  to  the  A  movement  has  been  launched  in  pai^rs  to  car^  liquor  aas  prooaoiy  ,  newsnaners  maeazines 

.rill  ydue  of  this  apparatus  in  addition  to  Utah  for  a  bill  to  set  aside  $100,000  will  not  be  disturbed.  In  Texas,  the  8  8  ,.  nublication  of 

eek.  simplicity  is  the  combination  film  for  a  national  advertising  campaign,  advertismg  a^ncies  are  assisting  the  ,  . ,  .  iniirdpr  news  is  con 

Liw  ^  plate  holder.  The  slide  is  made  This  would  supplement  the  $^,000  Merchants  and  Manufacturers  Trans- 

(lan.  d  thick  duraluminium.  It  holds  the  being  raised  by  the  Salt  Lake  Cham-  portation  Association  in  preparmg  a  state  senate  bv  Senator  G  B 

whether  wet  or  dry  to  a  taut  her  of  Commeree.  Ml  defining  ^nnnon  carriers  eo  that  rf  PtotS  CouS^aSl  £nf: 

P<«tion.  The  plate,  wet  or  dry,  is  Specialized  projects  are  imder  con-  distributors  will  not  be  penal-  Thomas  of  Kins  Countv 

ES  placed  in  a  groove  and  may  be  printed  sideration  in  New  York  and  Wash-  Iz®d  by  hea^  state  license  assess-  .  ^  ,  j  l  v-n  let  « 


A  Colorado  house  bill  would  pro- 


^in  without  fear  of  damage.  ington  state.  On  the  West  Coast  a  ments.  In  the  saiM  state  measures  A  Colorado  house  bill  would  pro- 

art-  It  Iub  been  proven  that  an  aver-  senate  bill  has  been  introduced  to  which  would  tend  to  d^troy  the  lubit  newspapers  un  a  year  o 

rib-  ««e  negative  can  be  enlarged  to  8  x  10  allow  counUes  of  Washington  state  to  Texas  advertismg  of  nationally-ad-  and  having  less  than  1,000  circulation 

ther  «  bromide  paper  with  an  exposure  spend  up  to  $3,500  annually  to  ad-  vertised  out-of-stete  beers  have  been  from  soliciting  political  advertismg. 

riet,  !  less  than  1/lOth  of  a  second.  The  vertise  their  resources  and  advan-  proposed.  Two  import  tax  bills  on  This  is  desi^M  to  elimmate  fly-  y- 

sioD  s  worth  of  this  enlarger  lies  in  its  tages.  It  is  designed  to  help  under-  beer  are  pending.  night  publications, 

med  ^  of  operation.  It  may  be  used  in  populated  counties.  In  Washington  state  two  stringent  A  Denver  legislator  also  introduced 

lune  1  ?  closet  or  a  hole  in  the  wall.  There  The  great  success  of  New  York  measures  have  been  proposed.  One  in  the  Colorado  house  three  bills  to 

I  s  enough  spare  space  in  the  enlarger  state’s  milk  campaign  has  led  to  the  would  issue  a  blanket  prohibition  on  require  truth  in  advertising. 
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RETAIL  FIGURES  TALLY  WITH  THE 
PRESIDENT’S  ESTIMATE  OF  NEEDY 


Half  the  Women  in  the  Nation,  For  Example,  Do  Not  Use 
Cosmetics — Realistic  View  of  Merchandising  Situation 
Reflected  in  National  Dry  Goods  Meeting 


ago  was  10  to  15%,  but  some  centers 
ran  up  to  25%.  In  New  England  sales 
were  15  to  20%  more  than  a  year  ago; 
in  the  Middle  West,  up  10  to  16%;  in 
the  Northwest,  only  8  to  10%  gain;  in 
the  South,  from  10  to  14%;  the  South¬ 
west,  as  much  as  15  to  25%;  and  even 
on  the  Coast,  8  to  12%.  Wholesale 


SPECIAL  CANADIAN  EDITION 
Bureau 


JAM 


By  RICHARD  WEBSTER 


The  hope  of  business  in  the  long 
nm  lies  in  sane  thinking  and 
realistic  fact  facing.  In  last  Simday’s 
“Merchant’s  Point  of  View’’  in  the 
New  York  Times,  C.  F.  Hughes  calls 
it  a  challenge  to  business  and  to  de¬ 
mocracy  that  President  Roosevelt  can 
say  in  his  inaugiu-al  address,  “I  see 
one-third  of  a  nation  ill-housed,  ill- 
clad,  ill-nourished.”  As  Mr.  Hughes 
points  out,  one-third  of  the  nation  is 
forty-three  millions,  as  much  as  the 
population  of  Great  Britain!  Apart 
from  the  social  and  economic  bearings, 
just  think  of  the  lost  market  for  re¬ 
tailers. 

Realism  certainly  marked  the  an¬ 
nual  convention  in  New  York  last 
week  of  the  National  Retail  Dry  Goods 
Association.  An  almost  grotesquely 
commercial  parallel  to  President 
Roosevelt’s  remarks  about  a  sub¬ 
merged  third  is  in  the  speech  of  the 
Macy  merchandise  coimselor,  Myer 
Katz,  to  the  toilet  goods  group  of  the 
merchandising  division  of  NRDGA. 
Fully  half  the  women  in  the  United 
States  today  do  not  use  cosmetics  at 
all — a  great  vmtouched  market  for 
toilet  goods  departments!  Though  75 
per  cent  of  the  toilet  goods  depart¬ 
ment  business  is  in  nationally  adver¬ 
tised  lines,  according  to  figures  quoted 
by  Bernard  W.  Smith,  Gimbels’  divi¬ 
sional  manager,  it  is  the  private  brands 
that  bring  in  75  per  cent  of  the  de¬ 
partment  profits. 


position  to  the  platform,  Carlos  B. 
Clark  of  the  J.  L.  Hudson  Company, 
Detroit,  seconded  a  motion  to  approve 
the  general  principles  of  the  platform. 
This  motion  was  adopted  and  a  com¬ 
mittee  will  report  to  the  directors  in 
90  days.  The  new  draft  will  be  sub¬ 
mitted  as  a  referendum  to  all  mem¬ 
bers.  Possibly  there  was  not  enough 
promotion  and  education  on  the  plan 
submitted  at  this  meeting.  The  main 
topics  of  the  platform  approved  in 
principle  were:  misuse  of  testimonials, 
betrayal  of  confidential  information, 
guarantees  of  the  vendor  and  their 
interpretation  by  the  retailer,  price 
and  discount  standardization,  classifi¬ 
cation  of  retailers  for  price  purposes, 
return  of  merchandise  by  retailers  to 
vendors,  consignment  selling,  orders 
and  cancellations,  dealer  agency  con¬ 
tracts,  direct  sale  to  consumers  by 
other  than  retailers. 


of  Advertitinf  pdlM  * 

GMoliae  Consamption  Cluwt 

The  Bureau  of  Advertising,  Ameri. 
can  Newspaper  Publishers’  Aasodi. 
tion,  has  issued  a  special  CanaHk.  Ottsyle 
on  me  ».oasi,  a  to  iz%.  wnoiesale  edition,  believed  to  be  the  rH.  B 

orders  increa^  rapidly-apparentiy  ever  undertaken  for  the^i?  Ve»*,  I 

retei  stocks  of  dry  goods  are  low,  and  ion,  analyzing  newspaper  advS!  UUy 
retailers  are  rushing  orders  before  in  comparison  with  gasoline  kisoffic* 


prices  advance. 


ADS  AID  ST.  LOUIS  TRADE 


The  NRDGA  convention  got  a  good 
press  in  New  York.  The  little 
NRA  was  sure  fire,  and  on  the  closing 
day  when  seven  prizes  were  awarded 
tc  sales  clerks  for  essays  on  better 
selling  the  winner  of  the  first  prize 
proved  excellent  newspaper  copy — 
Mrs.  Florence  M.  Schwartz,  51,  a 
widow  with  two  children  to  support 
when  she  lost  a  fortime  in  1929,  and 
now  an  employe  of  Lord  &  Taylor, 
New  York,  preferring,  she  says,  her 
work  in  the  store  to  a  life  of  ease. 


‘Viait  St.  Louis’  Advertising  Brings 
Thousands  of  Buyers  to  City 

An  extensive  “Visit  St.  Louis”  cam¬ 
paign  promoted  largely  through  news¬ 
paper  advertising  in  1936  resulted  in 
such  a  great  success  that  it  will  be 
repeated  this  year,  it  has  been  re¬ 
ported  by  a  special  committee  selected 
to  study  the  advisability  of  present¬ 
ing  the  feature  for  the  second  con¬ 
secutive  year. 

Newspaper  advertising  was  used  in 
1936  in  61  metropolitan  dailies  in  33 
cities  of  11  Mid-Western  and  South¬ 
western  states.  The  papers  carried 
four  ads  of  450  lines  each,  while  three 
ads,  each  seven  inches  by  two  col¬ 
umns,  were  published  in  134  news¬ 
papers  in  38  Missouri  and  59  Illinois 
towns. 

The  invitation  to  “Visit  St.  Louis” 
was  broadcast  110  times  in  five-minute 
talks  over  11  stations.  The  medixim 
of  outdoor  advertising  was  used  ef¬ 
fectively  along  important  highways, 
341  posters  being  on  display  in  217 
cities  and  towns  in  15  states  for  three 
months,  and  painted  boards  catching 
the  eye  of  the  motorist  along  high¬ 
ways  of  Missouri  and  Illinois. 


versify 


TO  REPEAT  WANT  AD  WEEK 


OF  special  interest  to  newspaper- 

men  is  the  realistic  annroach  to  ^  smoothly  and  effectively  in  New 


'HE  sales  tax  operates  more 


consumption.  '  fioin  a 

The  chart  shows  a  wide  discrepun  ^ 
between  newspaper  advertising  and 
gas  consumption.  While  the  use  of  of 
gasoline  in  some  sections  is  lar»  Oct  h 
newspaper  advertising  is  dispropor.  known 
tionately  low.  jtW  of 

The  edition,  although  made  up  in ,  He 
manner  similar  to  others  studied  bv 
the  Bureau  for  gasoline  and  oil  ad-  ^ 
vertisers,  is  made  up  of  entirely  ne«  ing  at  < 
material.  veston 

Broken  down  to  show  the  relatko- 
ship  month  by  month  and  province  by 
province,  the  analysis  embraces  9H  boy. 
per  cent  of  the  total  daily  circulatia  Be  1 
of  Canada. 

The  study  reveals  that  570320,000 
gallons  of  gasoline  were  consumed  in 
the  eight  provinces  in  1935.  Passoige 
car  registrations  for  1935  were  OtPapp 
Total  newspaper  expenditures  by  p^ 
troleum  advertisers  for  the  year 
amounted  to  $234,728.99.  Thus  the  in- 
vestment  in  newspaper  space  per  pu. 
senger  car  for  papers  covered  was  24 
cents. 

“While  some  of  the  companies  men¬ 
tioned,”  the  study  says,  “spread  ffaeit 
appropriation  with  some  degree  d 
evenness  over  the  12  months  of  tlx 
year,  others  apply  the  pressure  sharply 
during  certain  limited  periods.  Cen- 
paring  these  figures  with  the  sales 
progress  of  any  individual  company, 
it  is  possible  to  estimate  the  effective¬ 
ness  of  the  advertising  formula  used 
by  that  company.” 
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men  is  the  realistic  approach 
the  problems  of  store  promotion  in  an 
address  by  Paul  E.  Murphy,  advertis¬ 
ing  manager  of  Frederick  Loescr  & 
Co.,  Brooklyn.  He  told  the  sales  pro¬ 
motion  division  of  NRDGA  that  last 
year  member  stores  spent  about  140 
million  for  premotion  of  the  sale  of 
about  foim  billion  dollars’  worth  of 
goods.  But  he  figures  that  out  of  192 
working  hours  in  a  month  the  average 
buyer  does  not  put  six  hours  on  all 
matters  of  promotion  and  no  more 
than  two  hours  on  selecting  the  right 
items  to  promote.  A  record  of  actual 
results  of  advertising  with  a  schedule 
of  date,  item,  price,  direct  sales  cost, 
total  depairtment  sales,  space,  news¬ 
paper,  cost  of  space  and  direct  adver¬ 
tising  cost — that  would  make  econom¬ 
ical  and  effective  promotion  possible. 
In  other  words — the  words  of  Paul 
Hollister,  Macy  executive  vice-presi¬ 
dent — good  promotion  for  1937  will  be 
largely  based  on  the  effective  methods 
of  previous  years. 

Realism  sees  the  interrelation  of  all 
the  main  problems  of  the  retailer — as 
in  the  discussion  of  changing  price 
conditions  by  P.  A.  O’Connell,  presi¬ 
dent  of  E.  T.  Slattery  Co.,  Boston.  “A 
gradual  rise  in  prices  may  be  favor¬ 
able,  but  look  out  for  cost  of  goods 
rising  faster  than  the  increase  in  con¬ 
sumer  buying  power!  The  remedies 
are:  better  buying  by  the  retailer 
through  alertness  to  changing  styles 
and  trends,  through  research  and 
group  buying;  and  the  constant  reduc¬ 
tion  of  distribution  costs. 

Did  the  convention  have  its  feet  on 
the  ground  when  it  took  action  on  the 
“little  NRA”  proposed  by  the  resolu¬ 
tions  conunittee  and  backed  by  the 
conunittee  chairman,  Irwin  D.  Wolf, 
vice-president  of  Kaufmann  Depart¬ 
ment  Stores  in  Pittsburgh?  The  vol¬ 
untary  platform  was  voted  down,  but 
Mr.  Wolf  and  the  leader  of  the  op- 


York  City  than  anywhere  else  in  the 
country.  So  representatives  of  the 
city  of  Montreal  told  Louis  Goodgold, 
chief  of  the  sales,  utility  and  personal 
property  tax  division  of  New  York. 
According  to  Mr.  Goodgold,  “Not  only 
have  the  necessary  fimds  been  raised, 
amounting  to  about  $44,000,000  a  year, 
but  there  has  been  no  friction  to  speak 
of.  This  tax  owes  its  success  to  the 
cooperation  of  the  retail  merchants. 
The  retailers  opposed  the  tax  here  as 
they  did  elsewhere.  Nevertheless  no 
sooner  than  it  was  apparent  that  the 
law  would  be  passed  than  they  of¬ 
fered  their  full  cooperation.”  He 
thinks  the  retail  community  and  the 
government  should  cooperate  in  the 
enactment  of  any  such  law  if  it  is  to 
be  workable. 

For  the  year  1936  the  New  York 
City  sales  tax  brought  in  about  $46,- 
000,000 — about  two  million  dollars 
more  than  in  the  longer  period  from 
the  time  the  law  went  into  effect  to 
the  end  of  the  year  1935,  a  period 
that  included  two  holiday  shopping 
seasons. 


IN  small  space  Gimbel’s,  New  York, 
advertises  a  branch  office  of  the 


April  17  to  24  Set  Aside  by  National 
Association  for  Promotion 

For  the  fifth  consecutive  year,  the 
Association  of  Newspaper  Classified 
Advertising  Managers  will  sponsor 
National  Want-Ad  Week,  April  17  to 
24  inclusive.  It  is  expected  to  be  pro¬ 
moted  by  nearly  400  newspapers  in 
United  States  and  Canada. 

“National  Want-Ad  Week  is  not  just 
a  stimt,  a  special,  or  an  attempt  to 
drive  for  classified  linage  during  this 
period  of  seven  days,”  said  Herbert 
Tushingham,  Camden  (N.  J.)  Courier- 
Post,  and  National  Want-Ad  Week 
chairman,  in  announcing  the  event. 

“The  C.  A.  M.  A.  has  a  worthwhile 
reason  for  undertaking  to  promote 
this  nation-wide  event  to  introduce 
the  classified  want-ads  to  the  thousands 
of  families  throughout  the  coimtry 
who  do  not  realize  the  help  the  little 
newsy  classified  want-ads  can  be  to 
them  in  their  every-day  life.” 

When  this  week  was  first  started  in 
1933,  only  33  newspapers  observed  it 
and,  today,  over  200  newspapers  use 
their  news  and  advertising  columns  to 
impress  their  readers  with  the  im¬ 
portance  of  classified  advertising,  Mr. 
Tushingham  pointed  out. 


WORLD-TELEGRAM  SUED 

A  suit  for  $25,000  damages,  alleging 
libel,  was  filed  in  Manhattan  Supreme 
Court  this  week  by  Nila  Cram  Cod:, 
formerly  a  disciple  of  Mahatma 
Gandhi,  against  the  New  York  WorU- 
Telegram  Corp.  ’The  complaint  charges 
that  the  defendant  published  a  news 
item  concerning  the  plaintiff  on  last 
Sept.  25,  to  the  effect  that  Cape  Cod 
folks  were  “agitated”  because  she  ap¬ 
peared  in  a  single  garment  held  t(^| 
gether  by  a  pin.  The  defendant  ] 
truth  and  accuracy. 
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LINDSAY  PROMOTION  MGR. 

Harris  Lindsay,  advertising  man¬ 
ager.  of  the  Glens  Falls  (N.  Y.)  Post 
Star  and  Times,  has  been  named  pro¬ 
motion  manager.  Walter  J.  Brenm 
who  has  been  with  the  advertiflng 
staff  since  1928,  succeeds  Lindsay  as 
advertising  manager. 


Bureau  of  Motor  Vehicles,  open  Jan. 
20  to  Feb.  1,  for  you  to  get  your  auto 
license  plates. 


^^UTO  strikes,  floods,  unseasonable 


weather — over-mild  in  the  East 
and  excessively  cold  on  the  Pacific 
Coast — checked  retail  trade  during  the 
third  week  of  the  New  Year.  More 
accurately  these  factors  served  to  slow 
down  the  rate  of  retail  acceleration. 
Business  volume  in  most  key  cities 
was  2  to  5%  larger  than  in  the  previ¬ 
ous  week,  and  for  the  whole  coimtry 
Dun  &  Bradstreet  estimated  the  gain 
over  a  year  ago  at  10  to  18%.  In  the 
East  the  average  increase  over  a  year 
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activities  of  advertising,  publiA’j 
ing  and  printing  in  these  terfrj 
tories. 
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JAMES  Q.  DEALEY  DEAD  rector  of  the  Brompton  Pulp  and 

-  Paper  Company,  died  in  Montreal,  Marjorie  E.  Miller,  42,  daugh-  telegraph  to  f.dito*  &  Publish**) 

qjIm  Editor  Had  Gained  Renown  Jan.  20.  ter  of  Kelton  B.  Miller,  editor  and  San  Francisco,  Jan.  28.— In  an  ex¬ 
in  Field  of  Education  Mrs.  Charles  P.  W.  Merritt,  80,  sis-  publisher  of  the  Berkshire  Evening  elusive  statement  to  Editor  &  Publish- 

(Bj  telegraph  to  Editob  &  Publish**)  ter  of  the  late  Chester  S.  Lord,  man-  Eagle  of  Pittsfield,  Mass.,  was  killed  eR.  H.  G.  Spaulding,  publisher,  Ala- 
PiiXAS,  Tex.,  Jan.  25 — Dr.  James  aging  editor  of  the  New  York  Sun,  about  2  p.m.  Jan.  26  when  she  jumped  meda  Times-Star,  today  revealed  the 
Qgjyle  Dealey,  75,  editor-in-chief  of  died  in  her  home  at  Clifton  Springs,  or  fell  from  her  room  on  the  14th  first  issue  of  a  new  San  Francisco 
1  E  Belo  Corp.  Publications,  Dallas  N.  Y.,  Jan.  21.  floor  of  the  Hotel  Lexington,  511  Lex-  Sunday  newspaper  will  appear  Janu- 

Kew*.  Dallas  Journal  and  the  semi-  Judge  W.  B.  Weeks,  78  pioneer  south  ington  Avenue,  New  York.  Her  body  ary  31.  The  weekly  paper,  to  be 
Farm  News,  died  suddenly  in  Arkansas  newspaperman,  died  Jan.  21  fell  to  the  roof  of  a  three-story  rear  known  as  the  San  Francisco  Herald, 
liis  office  in  the  News  building  Friday  at  Texarkana  after  an  illness  of  10  extension.  Miss  Miller  registered  at  will  present  general  news.  Spaulding, 
fiom  a  heart  ailment.  weeks.  He  formerly  published  a  I  p  ni.  and  went  to  her  room.  Her  who  this  month  received  two  Cali- 

Dr.  Dealey  was  the  brother  of  newspaper  at  Texarkana  and  for  50  brother,  Donald  B.  Miller,  of  Pittsfield,  fomia  Newspaper  Publishers’  Associa- 
Qjorge  Bannerman  Dealey,  president  years  Yvas  Texarkana  correspondent  associate  editor  of  the  newspaper,  also  tion  convention  awards  for  courage  in 
gl  the  company,  and  came  to  Dallas  of  the  Little  Rock  Arkansas  Gazette,  was  registered  at  the  hotel  but  did  journalism  and  outstanding  public 
Oet  1,  1929,  as  an  internationally  not  know  that  his  sister  had  arrived,  service  in  an  Alameda  cleanup  cam- 

tnown  educator  and  authority  in  the  Walter  W.  Anderson,  71,  former  police  that  she  was  on  her  paign,  admitted  that  local  issues  of 

jfld  of  social  science.  ^itor,  Denison  (Tex.)  Herald,  home  after  having  passed  two  public  importance  will  be  featured. 


MARJORIE  E.  MILLER 


NEW  S.  F.  SUNDAY  PAPER 

(By  telegraph  to  Edito*  &  Publish**) 
San  Francisco,  Jan.  28. — In  an  ex- 


gl  the  company,  and  came  to  Dallas  of  the  Little  Rock  Arkansas  Gazette. 
Qjt  1,  1929,  as  an  internationally 


lnown  educator  and  authority  in  the 
jfld  of  social  science. 


He  was  born  in  Manchester,  Eng.,  20,  of  a  heart  ^veeks  in  a  sanatorium  at  Princeton,  Asked  who  would  be  editor,  Spauld- 

.4ug.  13,  1861,  but  came  to  the  United  RffRck.  In  earlier  years,  Anderson  ^  j  several  years  she  was  on  ing  said:  “I  am  the  editor.  My  name 

Sates  when  he  was  9  years  old,  land-  was  employed  by  the  Kansas  City  ^he  advertising  and  editorial  staff  of  will  appear  as  such  in  the  masthead.” 
ing  at  Galveston.  He  resided  in  Gal-  Star.  jhe  Eagle.  Publication  will  be  from  offices  of  the 

veston  for  fourteen  years  and  entered  Paul  Edward  Rapier,  60,  president  — -  Jones  Publishing  Company. 


__  the  Eagle. 

v^n  for  fourteen  years  and  entered  Paul  Edward  Rapier,  60,  president  — -  Jones  Publishing  Company. 

ie  employ  of  the  Galveston  News,  from  1905  to  1910  of  the  Mobile  (Ala.)  LIQUOR  SLOGANS  DISAPPROVED  - - - 

narent  of  the  Dallas  News,  as  office  Register,  died  Jan.  17  at  his  residence  „  x  »  x,  •  J.  W.  GRAHAM  PROMOTED 

boy.  in  Atlanta  where  he  was  an  account-  Newark,  N.  J.,  Jan.  2^Reiterating  *tTV,wr  nEam 

He  left  newspaper  work  to  become  ant  for  the  federal  government.  ^is  previously  expressed  disapproval  The  appointment  of  John  W  Graham 

xoiocman  thpn  pnt^»rf>ct  Rrnwn  TTni  of  various  types  of  contests  in  con-  as  general  manager  of  the  Mansfield 

!«itv  ret«ivine  his  A  B  dem-ee  in  Burdette  O.  Kirkham,  46,  veteran  nection  with  liquor  advertising,  New  (O.)  News-Journal  was  announced 
Rrnwn  he  alsn  rZeeiverl  Milwaukee  newspaperman  and  police  Jersey  Alcoholic  Beverage  Control  this  week  by  S.  A.  Horvitz,  owner 
MA  decree  in  1893  and  a  Ph  D  in  f®*"  Milwaukee  Leader  Commissioner  D.  Frederick  Burnett  and  publisher.  Mr.  Graham  has  been 

Ha  rpoAiuAH  an  T  T  D  from  ^®*'  P®®f  seven  years,  died  Janu-  announced  through  correspondence  business  manager  of  the  News-Journal 
Bavior  University  in  1930  made  public  here  yesterday  that  he  for  three  and  one-half  years  and  prior 

h  1893  he  became  instructor  of  Mouat,  82,  former  publisher,  had  informed  the  Reuben  H.  Don-  to  that  he  was  business  and  adver- 

Lstin  at  Brown  University  and  two  >fa«es«ille  (Wis.)  Daily  Record,  died  nelley  Corp.,  New  York  advertising  tising  manager  of  the  Lorain  (O.) 
rears  later  became  professor  of  social  J®®-  22.  following  an  extended  illness,  agency,  that:  “Slogan  and  limerick  Journol,  under  the  same  management, 
aid  poUtical  science  at  Brown,  re-  Joseph  S.  McCombs,  51,  former  city  contests  to  advertise  beer  or  liquor  which  is  also  owned  by  Mr.  Horvitz. 
maining  in  that  post  until  1928.  editor,  Sunbury  (Pa.)  Item,  and  ad-  disapproved  because  of  tending 


Newark.  N,  J..  Jan.  26-Reltera.mK  J-  PROMOTED 

his  previously  expressed  disapproval  The  appointment  of  John  W.  Graham 
of  various  types  of  contests  in  con-  as  general  manager  of  the  Mansfield 
nection  with  liquor  advertising,  New  (O.)  News-Journal  was  announced 


maining  in  that  post  Until  1928.  editor,  Sunbury  (Pa.)  Item,  and  ad-  aisapprovea  oecause  oi  lenaing 

He  was  a  member  of  the  American  vertising  manager  of  the  Item  and  the  unduly  to  increase  the  consumption 
Political  Science  Association,  the  Sunbury  Daily,  died  Jan.  22  at  his  ®f  alcoholic  beverages. 

American  Sociological  Society,  and  home  in  Sunbury. 

other  important  groups.  He  also  wrote  William  G.  Collier,  63,  for  the  past  BINGO  ADS  UNMAILABLE 


CLAIMS  RECORD  SALE 

London — The  London  Daily  Express 
claims  the  highest  daily  net  sale  ever 
reached  by  a  newspaper  with  an  aver- 


several  books  of  importance  in  the  seven  years  a  member  of  the  Greens-  Washington,  D.  C.,  Jan.  27 — News-  age  of  2,270,306  copies  daily  during 


sodological  field. 


boro  (N.  C.)  Daily  News  staff,  died  papers  carrying  news  stories  or  paid  the  month  of  December.  The  Express 


J.  J.  Taylor,  widely  known  as  “State  Jan.  24  from  injuries  received  in  an  copy  advertising  “Bingo”  games  are  states  that  King  Edward  VIII’s  abdi 
Press”  for  his  daily  column  in  the  automobile  accident  that  day.  no  longer  mailable,  the  office  of  So-  cation  caused  an  average  increase 


N^,  succeeds  Dr.  Dealey.  Taylor  Anthony  C.  Rowsey,  60,  formerly  Heitor  Karl  Crowley  of  the  Post  Of-  over  the  month  of  December  of  75,000 

joined  the  News  staff  in  1904  as  Sun-  ^.j^y  Tucson  (Ariz.)'  Star  and  Hce  Department  stated  this  week.  copies  sold  a  day. 


day  editor,  began  ^  column  of  com-  citizen,  aAd  more  recently  of  the 
ment  on  editorials  m  other  Texas  Glendale  (Cal.)  Press,  died  Jan.  15  of 
papers  four  years  later.  nneumonia 

William  B.  Ruggles,  editorial  writer  P®®®'®®'®®- 
on  the  News,  was  made  associate  edi- 

tor-in-chief.  editor,  Edinburg  (Tex.)  Valley  Re- 


on  the  News,  was  made  associate  edi- 

tor-in-chief  editor,  Edinburg  (Tex.)  Valley  Re¬ 

view,  died  Jan.  20  at  Edinburg. 

,  C.  Earl  Friesel,  34,  for  17  years 

(^flit'll  91*11  connected  with  the  accounting  de- 

partment  of  the  Pittsburgh  Gazette- 

LOUIS  G.  SPEIDELL,  51,  former  Times  and  the  Sun  Telegraph,  died 
president  of  the  Association  of  at  his  home  in  Pittsburgh,  Jan.  22. 
Advertising  Managers  of  New  York,  Henry  Lerberg,  73,  for  37  years  an 
died  Jan.  20  at  his  home  in  Mt.  Ver-  employe  of  the  Detroit  News,  died 
nrai,  N.  Y.  At  his  death  he  was  in  Jan.  16  at  his  home  in  that  city. 

Harold  Lehman,  30,  night  sports 
of  Ae  Westchester  Newspapers,  Inc  ^an  Francisco  News,  died  Jan. 

m  Yonkers.  Durmg  his  30  years  with  of  peritonitis  following  an  appendix 
the  Mt.  Vernon  Daily  Argus  he  had  operation 

saved  as  advertising  manager  and  as  , 

business  manager.  Henry  J.  Hauschildt,  Jr.,  an  adver- 

R/r  ^  /-I  _  J  i-  tising  salesman  for  Story,  Brooks  and 

Finley,  publishers’  representatives  of 
A^ur  M.  Connett  and  daughter  of  jjew  York  for  the  last  18  years,  died 
Je  late  Andrew  founder  of  23  after  drinking  a  poisonous  dis- 

the  Brooklyn  (N.  Y.)  Citizen,  died  in 

Eatontown,  N.  J.,  Jan.  24,  on  her  59th  _ 

birthday  at  the  home  of  her  brother, 

^yid  J.  McLean,  publisher  of  the  |j  I  |  ^ 


Moon  Gomes  Over  the  Top 
As  Mayor  of  Comic  City 


rweNOS  AND  PEU.OW  CITIZENS,  I  TAKE  OPE 
MV  HAT  TO  THANK  THE  READEPS  OF  THE 

DEMOCRAT  AND  CHRONieLS 

FOR  ALL  THEM  VOTES  THEY  CJMME ,  (" 

AND  TO  CONOBAKULATE  'EM  ONI  J 
THEIR  GOOD  JODOeviENT"-  J 


Wilbur  P.  Harader,  50,  president  of 
fhe  Fayette  Publidiing  Company, 
publishers  of  the  Morning  Herald  and 
Evening  Genius  of  Uniontown,  Pa., 
Jan.  25  in  the  Cleveland  (O.) 
Clinic  Hospital. 

Donald  W.  Hilliard,  40,  assistant 
news  editor,  Pittsburgh  Sun  Tele- 
ffoph,  died  suddenly  while  in  the 
Bsrden  of  his  home  in  Ingram,  a  sub¬ 
urb,  on  Jan.  26. 

Helen  Jane  Waldo,  60,  former  as¬ 
sociate  editor  of  John  Martin’s  Book, 
died  in  Montclair,  N.  J.,  Jan.  24. 

0.  B.  Andrews,  of  Chattanooga, 
Tenn.,  father  of  O.  B.  Andrews,  Jr., 
of  the  London  staff  of  the  New  York 
T^s,  died  at  his  home  on  Jan.  22 
offer  a  heart  attack. 

Henry  W.  Beauclerk,  69,  for  a  num¬ 
ber  of  years  vice-president  and  di- 


ANNOUNCEMENT 

The  Herald  Post,  Inc.  of 
Louisville,  Ky.,  is  offered 
for  immediate  sale.  Any¬ 
one  interested  in  the  ac¬ 
quisition  of  a  newspaper 
and/or  newspaper  plant 
in  this  territory  would  do 
well  to  investigate. 


H.  M.  K*ssl*r,  Trust** 
301  Speed  Beilding 
Leeitville,  Keetecky 


MOON  MULLINS,  that  pet  of  the  highbrows  and  pal  of  the 
ordinary  people,  was  elected  ’Mayor  of  Comic  City  by  the  readers  of  the 
Rochester  Democrat-Chronicle — another  indication  of  the  growing  popu¬ 
larity  of  real  humor  in  comic  strips. 


'  Little  Orphan  Annie  was 
second;  Gasoline  Alley  third 
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BOAKE  CARTER,  RADIO  NEWSCASTER, 
TO  WRITE  COLUMN  FOR  LEDGER 


George  F.  Kearney,  Manager,  Obtains  Contract — “Ding” 
Darling  on  Trailer  Trip— New  York  Times  Has  Exclusive 
Kipling  Autobiography — McClure  in  New  Office 


By  ROBERT  U.  BROWN 


Along  term  contract  has  been 
signed  with  Boake  Carter,  fa¬ 


mous  news  commentator,  to  do  a  daily 
column  of  900 


the  circulation  promotion  and  edi¬ 
torial  departments  there  until  his 
present  appointment  about  two  years 
ago. 


words  comment 
on  the  news, 
which  will 
be  distributed 
through  the 
Ledger  Syndi¬ 
cate  of  Phila¬ 
delphia.  George 
F.  Kearney,  gen¬ 
eral  manager  of 
the  syndicate 
recently  clinched 
the  deal  and 
Geokge  F.  Keabney  made  the  an- 
noimcement. 

Carter’s  column  starting  March  1 
will  be  entitled  “But — Says  Boake 
Carter,”  and  will  be  entirely  sep¬ 
arated  from  his  daily  news  broad¬ 
cast.  It  will  be  a  background  anal¬ 
ysis  of  the  news,  filled  with  pimgent 
comments  for  which  Carter  is  well 
known. 

Carter  has  been  a  newspaperman 
for  the  last  20  years,  serving  with  the 
London  Daily  Express,  Philadelphia 
Evening  Bulletin  and  Philadelphia 
Daily  News.  He  began  broadcasting 
in  1931  and  has  been  continuously  on 
the  air  since.  He  writes  his  own 
scripts  and  has  written  two  books. 
A  third  book  is  to  be  published  in 
the  Spring. 

Kearney,  the  ambitious  syndicate 
manager,  reveals  that  he  h^  been 
“weeding  out”  the  old  features  and 
adding  new  ones.  He  comments  that 
he  has  foimd  that  the  modem-minded 
newspapers  are  switching  to  better- 
drawn  comics,  features  abreast  of  the 
news,  vigorous  art  and  things  in  bet¬ 
ter  taste.  He  adds  that  “people  like 
features  with  authoritative  back- 
groimds.  The  voices  of  big  people 
doing  big  things  are  coming  to  them 
over  their  radios.  Newspaper  editors 
are  getting  over  their  radio  jitters. 
In  fact,  we  have  just  signed  up  Boake 
Carter  to  do  a  daily  column  for  us 
and  this  move,  if  you  please,  came  at 
the  request  of  several  important  pub¬ 
lishers,  none  of  whom,  incidentally, 
are  owners  of  radio  stations.” 


Three  weeks  ago,  J.  N.  Darling, 
known  as  “Dine”  to  thousands  of 


Kearney  comes  from  an  old  news¬ 
paper  family  in  Philadelphia.  He 
started  newspapering  as  a  proof¬ 
reader  with  the  Western  Newspaper 
Union  at  17.  He  took  a  trip  to 
Europe,  in  1913,  where  he  secured  a 
job  writing  features  for  the  London 
Daily  Sketch.  He  turned  out  a  num¬ 
ber  of  magazine  page  interviews  with 
famous  English  celebrities  which  ap¬ 
peared  in  the  Sunday  Public  Ledger 
and  was  sold  to  the  New  York  Times, 
Boston  Post,  Kansas  City  Star,  Port¬ 
land  Oregonian  and  others  yielding 
enough  revenue  to  pay  his  expenses 
at  college.  During  his  college  days 
he  wrote  magazine  and  newspaper 
feature  stories  distributed  through 
the  Wildman  Magazine  and  Newspa¬ 
per  Service,  one  of  the  early  syndi¬ 
cates  in  the  held. 


1  known  as  “Ding”  to  thousands  of 
cartoon  fans,  bought  a  trailer  and 
started  on  a  trip  from  his  home  in 
Des  Moines,  Iowa,  to  Florida,  with 
his  wife.  Surprising  most  of  his 
readers,  “Ding”  started  writing  a  daily 
“trailer  travelogue”  and  illustrating 
it  with  numerous  cartoons.  “The 
Cruise  of  the  Bouncing  Betsy,”  as  he 
calls  his  trip,  is  being  sold  through 
the  New  York  Herald  Tribune  Syn¬ 
dicate  and  about  a  dozen  papers  are 
running  the  feature. 

Darling’s  sense  of  humor  crops  out 
in  his  writings  as  well  as  in  his  art 
work.  The  fourth  day  out  he  re¬ 
ported  that,  “Owning  a  trailer  is  like 
joining  a  fraternity,”  with  a  cartoon 
showing  people  rushing  from  all  sides 
to  peer  into  his  trailer. 

TTie  syndicate  reports  that  there  is 
nothing  definite  about  Darling’s  trip. 
No  one  seems  to  know  where  he  will 
go  or  what  he  will  do  before  he  fin¬ 
ishes  the  trip.  If  the  flood  does  not 
interfere  he  may  return  to  Des 
Moines  the  same  way,  or  he  may  ship 
the  trailer  home  and  return  by  train. 


Running  currently  in  the  New 
York  Times,  exclusivelv.  is  a 


IV  York  Times,  exclusively,  is  a 
serial  synopsis  of  Rudyard  Kipling’s 
autobiography,  entitled  “Something 
of  Myself  for  My  Friends  Known  and 
Unknown.” 

The  20,000  word  brief  was  bought 
directly  from  the  Kipling  estate  which 
is  being  handled  by  Mrs.  Kipling.  All 
arrangements  were  made  through 
Doubleday,  Doran  publishing  company 
which  is  publishing  the  entire  book 
near  the  end  of  February.  Macmillan 
and  Company  is  publishing  the  book 
in  England  Feb.  16.  The  newspaper 
serial  nms  about  one  third  the  length 
of  the  book. 

It  was  Mrs.  Kipling’s  wish,  accord¬ 
ing  to  the  book  concern,  that  the 
rights  be  sold  only  to  the  Times  in 
the  United  States.  Two  Canadian 
newspapers  were  mentioned  by  the 
estate  as  being  eligible  to  buy  the 
rights  but  both  refused  the  offer. 


After  college,  and  after  an  overseas 
war  experience,  he  joined  the  staff  of 
the  old  Philadelphia  Press,  first  as  a 
reporter  and  later  as  its  foreign  cor¬ 
respondent.  He  then  served  eight 
years  on  the  reportorial  staff  of  the 
Philadelphia  Evening  Bulletin,  chiefly 
staging  good  will  and  circulation  pro¬ 
motion  campaigns.  He  joined  the 
Public  Ledger  in  1929  and  served  in 


TIMES-PICAYUNE  HAS 
lOOTH  ANNIVERSARY 


I 


United  States  Senator  Robert  R.  Rey¬ 
nolds  of  North  Carolina,  who  has  been 
writing  a  Washington  column  and  dis¬ 
tributing  it  free  of  charge  to  the  weekly 
newspapers  in  his  state.  He  is  also 
considering  syndicating  his  column  to 
papers  in  other  states.  Senator  Rey¬ 
nolds,  an  author  of  distinction,  treats 
legislative  and  other  subjects  in  a  non¬ 
partisan  manner.  It  is  not  confined  to 
his  activities  says  the  Senator  but  is  a 
picture  of  happenings  and  events  in 
Washington. 


details  in  the  murder  of  the  reader 
exactly  as  they  are  received  by  the 
police.  The  25th  and  final  installment 
carries  the  solution  by  the  police 
lieutenant,  who  has  seen  none  of  the 
principals  and  has  no  more  informa¬ 
tion  about  the  murder  than  has  the 
reader. 

NEA  bought  newspaper  rights  to 
the  story  from  William  Morrow  and 
Co.,  publisher  of  the  book. 


The  Associated  Press  Feature 
Service  comic  strins  will  be  ser- 


New  Orleans  Picayune  FouniUd  b. 

Two  Printers  in  1837 — Has  Siact 
Merged  Democrat,  TiatM^ 

States  and  L’Abeille 

- VIEW 

New  Orleans,  La.,  Jan.  26--Cei^  ® 

brating  its  one  hvmdredth  anniveij#,  ihd 
yesterday,  the  New  Orleans  Tints. 
Picayune  published  a  special  editi*  ll»i“ 
one  of  the  largest  ever  printed  by ,  Crawf< 
southern  newspaper.  yluja 

More  than  120,000  subscribers  re.  is  to  ^ 
ceived  the  17-section  edition  whie( 
weighed  more  than  four  and  a  hil  dat  n 
pounds,  representing  a  year’s  wofi  of  the 
on  the  part  of  the  staff  and  G.  If  s  ths 
Healy,  managing  editor.  ,  disc 

Officers  of  the  Times-Picayune  Pub.  poetry 
lishing  Company  are:  L.  K.  Nicholaa  writir 
president;  A.  P.  Howard,  first  vice- 
president;  Y.  P.  Nicholson,  seconc  fialy 
vice-president;  H.  A.  Davis,  secretary  even 
Among  the  special  anniversary  fei. 
tures  were  comic  strips,  arrange  TNl 
through  the  syndicates,  that  told  oi  \j 
the  event.  Even  “Tarzan”  stopped  k  ment 
mid-jungle  to  inform  his  follows  versi 


Announcing  a  change  of  ad¬ 
dress.  the  MrCi.iTBV  Npwspapfr 


-iX  dress,  the  McClihie  Newspaper 
Syndicate  is  moving  from  its  present 
office  at  345  Hudson  Street,  New  York 
City.  After  Feb.  1  the  syndicate  will 
be  located  at  75  West  Street. 


SHORT  Features  Syndicate  of  Racine, 
Wis..  has  contracted  to  take  over 


Wis.,  has  contracted  to  take  over 
the  “Wild  Life”  feature  of  John 
Meissner  of  Boston  which  the  author 
has  been  selling  himself.  The  feature 
is  weekly,  illustrated,  and  sold  in  se¬ 
ries  of  25. 


Around  the  syndicates:  Dr. 
Georee  W.  Crane,  author  of 


a  Service  comic  strips  will  be  ser¬ 
viced  in  five-column  form  with  the 
March  22  releases.  The  present  six- 
column  size  will  be  retained  for  mem¬ 
ber  papers  desiring,  but  the  smaller 
five-column  form  will  be  available  to 
meet  an  increasing  demand. 

The  Service  is  releasing  a  series  of 
unusual  experience  stories  by  Charles 
Norman,  staff  writer.  His  stories, 
written  in  the  first  person,  recount 
his  difficulties  in  trying  to  purchase  a 
yacht  as  a  gift  “for  someone  for  whom 
I  care  very  much,”  in  buying  a  com¬ 
plete  outfit,  except  horse,  for  follow¬ 
ing  the  hounds,  his  ski  lesson  on  a 
New  York  department  store  slide  and 
his  dancing  lesson  at  the  studio  of  a 
well-known  instructor. 


that  the  Times-Picayune  was  celebnt.l  sunn 


ing  its  centennial.  doinj 

Presses  began  rolling  on  the  edition  Moni 
Monday  of  last  week  and  were  kept  Sub, 
going  until  Thursday.  Distribution  gonk 
was  begun  early  yesterday  morning  As 
Two  New  Orleans  printers  started  plaa 
tlie  Picayune  in  1837  with  $400  worth  fora 
of  equipment.  They  were  George  men 
Wilkins  Kendall  and  F.  A.  Lumsden  the 
Kendall  contributed  greatly  to  the  Was 
success  of  the  paper  by  joining  an  i  writ 
American  expeditionary  force  against  his  ( 
Mexico  and  writing  dispatches  for  He 


CENTRAL  Press  Association  of 
Cleveland  has  begun  a  new  sport 
series — “Bits  About  Billiards,”  by 
Charles  C.  Peterson,  champion  fancy 
shot  star. 


-ix  George  W.  Crane,  author  of 
“Case  Records  of  a  Psychologist,” 
sold  by  Hopkins  Syndicate  of  Chi¬ 
cago,  and  Professor  of  Psychology  at 
Northwestern  University,  addressed 
a  meeting  of  the  Women’s  Court  and 
Civic  Conference  at  the  City  Club  in 
Milwaukee,  Jan.  20th. 

George  H.  Grim,  Jr.,  promotion 
manager,  who  as  “Uncle  Ray,”  has 
read  the  Worcester  (Mass.)  Sunday 
Telegram  and  Evening  Gazette  comics 
over  radio  station  WTAG  for  the  last 
22  months,  has  resigned  to  join  the 
promotion  department  staff  of  King 
Features. 


First  chapters  of  “Confidential 
Renort.”  were  released  this  week 


E  Report,”  were  released  this  week 
by  NEA  Service.  This  is  the  serial¬ 
ization  of  “Crime  File  on  Bolitho 
Blane,”  the  new  book  by  Dennis 
Wheatley,  English  writer. 

The  story  presents  the  clues  and 


publication.  Through  an  arrangemati  wai 


NEWS  LOSES  ‘SHORTS’  APPEAL 
County  Judge  Gerald  Nolan  at 
White  Plains,  N.  Y.,  upheld  the  con¬ 
stitutionality  of  the  Yonkers  anti¬ 
shorts  ordinance  recently,  denying  the 
appeals  of  Rose  O’Gorman  and  Wil- 
ham  Matthias,  New  York  Daily  News 
reporters.  The  ruling  holds  it  illegal 
for  any  one  over  16  years  of  age  to 
wear  shorts,  or  to  appear  in  anything 
other  than  customary  garb,  in  the 
streets  of  Yonkers.  The  two  News 
reporters  were  arrested  last  July  for 
walking  in  the  city  limits  in  shorts. 
In  a  test  case,  just  upheld,  they  were 
convicted  and  fined  $10. 


with  the  Baltimore  Sun  and  the  Neir 
York  Herald  the  Picayune  sent  his 
stories  by  pony  express  on  to  the 
north.  Nearly  every  dispatch  was  a 
scoop,  arriving  before  the  government 
dispatches. 

Lumsden  was  later  killed  and  Ken¬ 
dall  retired.  Col.  Alva  Morris  Hoi- 
brook  succeeded  to  the  ownership  and 
published  the  paper  through  the  Civi; 
War.  In  1872  Holbrook  sold  the  paper 
to  a  S3mdicate  of  businessmen  for 
$100,000  and  later  bought  it  back  for 
$20,(K)0.  His  wife  inherited  the  Kca- 
yune  and  carried  on  for  a  while  late 
marrying  her  business  manager, 
George  Nicholson.  They  had  two  sons. 
Leonard  and  Yorke  Nicholsoa 

The  boys  were  not  of  age  when 
their  parents  died  in  1896,  but  were 
brought  up  in  the  business  imder  an 
executor  of  the  estate  and  later  took 
control.  Meanwhile,  the  States,  the 
Times  and  the  Democrat  had  been 
founded  in  New  Orleans.  The  Times 
and  the  Democrat  merged  in  1881  and 
in  1914  the  Picayune  and  the  Times- 
Democrat  merged.  In  1920  the  paper 
built  its  present  home.  The  Times- 
Picayune  bought  L’Aheille  (the  Bee) 
in  1921  and  in  1933  bought  the  States, 
merging  the  Sunday  edition  and  con¬ 
tinuing  the  weekday  issues  of  both. 


NAMED  ASSOCIATE  PUBLISHER 

Alvin  Friedberg,  business  manager, 
Atlantic  City  (N.  J.)  Daily  World,  has 
been  named  associate  publisher. 


PRESSMEN  GIVEN  INCREASE 

A  three-year  contract  between 
SjTacuse  publishers  and  Syracuse 
Pressmen’s  Union,  No.  66,  has  been 
concluded  by  conciliation.  The  agree¬ 
ment,  which  expires  Jan.  1,  1940,  pro¬ 
vides  for  a  $1.50  per  week  increase 
for  the  first  year  with  a  scale  open¬ 
ing  at  the  end  of  the  first  and  secoM 
years.  The  first  year’s  weekly  sew 
IS  $37.91,  night  and  day,  based  on  35 
hours  a  week,  nights,  and  40  hours  i 
week,  days,  with  men  working 
days  and  five  nights.  Karl  & 
Thiesing,  executive  secretary  of  w 
New  York  State  Publishers’  Associa¬ 
tion,  and  Harvey  J.  Kelly,  Hearst 
eral  labor  counsel,  represented  the 
publishers  in  the  settlanent. 
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UR  OVN  VORLp 

or  Letters 


dad  yourself  laughing  with  the  author 
even  when  your  views  differ  from  his. 


David  Knipe,  advertising  manager, 
Bethlehem  (Pa.)  Globe-Times,  was 
re-elected  president  of  the  Interstate 
Advertising  Managers’  Association  at 
the  eighth  annual  meeting  of  that  or¬ 
ganization  Jan.  22  and  23  at  the  Hotel 
Traylor,  Allentown,  Pa.  Mr.  Knipe 
has  headed  the  association  since  its 
nished  more  than  half  the  data  ad-  ‘^‘^eption,  seven  years  ago. 
duced.”  Ralph  Stagemyer,  York  (Pa.)  Dis- 

One  —  “builder  -  upper  -  tearer  -  patch,  was  elected  vice-president; 
downer” — is  but  a  compound  of  two  Howard  C.  Berky,  Lonsdale  (Pa.) 
compoimds.  “But  ‘pulse-upperer,’  if  North  Penn  Reporter,  secretary;  and 
anything  more  than  printer’s  whimsy  Richard  MacDonald,  Camden  (N.  J.) 
or  inadvertence,  is  anomalous,”  says  Courier-Post,  treasurer.  Directors 
Professor  Wentworth.  “Slang  cannot  elected  are  as  follows:  Clarence  E. 

Hess,  Shenandoah  (Pa.)  Evening 
Herald;  William  Dodge,  Scranton 
(Pa.)  Tribune;  and  Robert  E.  Peifer, 
Atlantic  City  (N.  J.)  Press-Union 
Newspapers. 


AD  MANAGERS  MEET  paper  that  provides  the  circulation 

-  department  with  something  concrete 

Interatate  Group  Re-electa  David  to  sell.  With  the  editorial  and  cir- 
Knipe  of  Bethlehem  (Pa.)  GIobe-Ti  culation  departments  thus  coordinated, 

the  advertising  department,  in  turn. 


\TEWSPAPER  English  “consists  in  expression  of  ideas,”  according  to  the 
\  a  certain  elegance  comparable  to  author.  “The  quotations  I  have  listed 
^  found  in  the  paper-backed  novels  came  from  at  least  six  states,”  he 
,^ured  by  London  housemaids.”  declares,  “and  newspaper  columnists 
Hut  is  a  contention  of  Nelson  Antrim  and  college  students’  language  fur- 

Krd  in  his  recent  book,  “We  - - 

jjl„rals”  (Richard  R.  Smith;  $2).  It 
i  to  be  found  in  “What  Is  Newspaper 
one  of  the  eleven  essays 
that  make  up  the  volume.  The  rest 
of  them  are  on  such  varied  subjects 
s  the  judiciary,  college  fraternities, 

)  discussion  of  American  provincial 

poetry  and  a  dissertation  on  cats.  ’The  leave  well  enough — runner-up,  snap- 
writing  is  exceptionally  good  and  so  per-up,  passerby— alone,”  he  declares. 
eeU  flavored  with  satire  that  you  latest  *book,  ^’’The  Sound  of 


also  has  something  to  sell,”  he  said. 

■The  Scranton  (Pa.)  Tribune,  for 
the  second  consecutive  time,  was  given 
the  cup,  donated  by  George  Hopkins 
of  the  Ardmore  (Pa.)  Main  Line 
Daily  Times,  for  the  member  paper 
that  presents  the  most  attractive 
make-up  and  is  considered  the  most 
readable  from  a  typographical  view¬ 
point. 

Scranton  was  selected  for  the  next 
meeting,  April  30  and  May  1. 


VIRTUE  HEADS  ERIE  DAILY 


Running  Feet”  (Frederick  A. 


Representative  Succeeds  Chas.  O. 
Strong  on  Pennsylvania  Paper 

Erie,  Pa.,  Jan.  27— Robert  J.  Virtue 
of  the  Charles  Eddy  Co.,  publishers 


Stokes  Co.,  $2.50),  Josephine  Law-  ^  ^  Thomson  director  of  the  representatives,  was  named  president 
nUBING  most  of  ,he_y.3r  Vo,„o„  Bureau  of  Adve„^  .,  0.0  ANPA,  f 1 


U  McKenzie  is  head  of  the  depart- 
iD®t  of  journalism  at  Seattle’s  Uni- 
vffsity  of  Washington,  but  during  the 
summer  months  he  travels  in  Europe 
doing  foreign  correspondence  for  the 
Montreal  Star,  Vancouver  (B.  C.) 
Sus,  Toronto  Star,  Portland  Ore- 
ponian  and  London  Evening  Standard. 

As  heretofore,  Mr.  McKenzie  has 
placed  his  observations  in  booklet 
fonn,  titled  this  time,  “’The  Arma¬ 
ment  Road  to  Peace,”  published  by 
the  Camas  Publishing  Co.  (Camas, 
Washington,  50  cents) .  ’The  author 
writes  well  and  thoughtfully,  salting 
his  comments  with  amusing  anecdotes. 
He  believes  that  a  general  European 
war  will  not  occur  before  1940,  basing 
that  opinion  on  his  talks  with  high 
government  officials  of  Great  Britain, 
France,  Germany  and  Italy. 

*  w  « 

TO  eliminate  some  of  the  “horrors” 
in  reporting  and  writing  that  have 
made  country  correspondents  a  night¬ 
mare  to  city  dailies,  J.  W.  West,  Jr., 
state  editor  of  the  Nashville  Banner, 
has  published  a  24-page  “Manual  for 
State  Reporters”  for  the  use  of  his  cor¬ 
responding  staff.  A  section  is  devoted 
to  methods  of  obtaining  pictures,  al¬ 
ways  a  problem  in  the  small  towns. 

*  •  * 

The  tenth  edition  of  “A  Manual  of 
Style”  has  just  been  published 
by  the  University  of  Chicago  Press 
($3).  ’This  new,  revised  version  con¬ 
tains  all  manner  of  information  on 
typography,  together  with  rules  and 
notes  on  general  practices  in  punctua¬ 
tion,  spelling,  copyreading,  etc.  A 
good  share  of  the  book  is  given  over 
to  type  faces,  symbols,  a  glossary  of 
technical  terms,  decorations  and 
borders. 

*  *  * 

^HE  1937  edition  of  the  Frederick 
^  (Md.)  News-Post  Year  Book  ap¬ 
peared  Dec.  31.  ’The  112-page  booklet 
contains  statistical  information  about 
Frederick  and  the  surrounding  terri¬ 
tory.  Copies  are  issued  to  all  sub¬ 
scribers,  with  5  cents  charged  for 
mailing. 

T*  *  * 

HE  latest  vogue  in  twentieth  cen¬ 
tury  slang,  attributed  in  part  to 
journalistic  sources,  are  characterized 
as  “grotesque”  and  “low-colloquial”  in 
American  Speech,  linguistic  quar¬ 

terly  published  by  the  Columbia 
University  Press.  Words  such  as 

buUder  -  upper,”  “dropper  -  inner,” 
lobby-drifter- thxougher,”  and  “home- 
breaker-upper,”  are  included  in  the 
^  of  more  than  40  compiled  by  Pro¬ 
fessor  Harold  Wentworth  of  the  de¬ 
partment  of  English  at  West  Virginia 
University. 

“Die  expressions  are  national  in  oc- 
<miTOnce,  journalistic  in  origin,  col¬ 
legiate  in  vogue,  and  economical  in 


Newark  (N.  J.)  Sunday  Call,  goes  into 
the  human  and  emotional  problems  of 
a  business  office  in  which  no  raises 
have  been  given  for  several  years. 

It  is  a  real  estate  office  of  which 
Miss  Lawrence  writes.  ’There  are 
three  yoimg  people  in  it,  inadequately 
paid  and  with  no  hope  of  promotion. 
Two  or  three  of  the  employes  are 
married  women,  one  of  two  are  elderly 
and  worried.  ’The  two  partners  who 
run  the  business  have  troubles  of 
their  own,  including  the  support  of 
the  widow  of  a  third  partner,  the  real 
founder  of  the  business. 

■The  situation  comes  to  a  head  when 


spoke  Saturday  on  the  character  of 
information  advertisers  and  agencies 
require  about  publications.  He  ad¬ 
vised  that  more  constructive  factual 
data  be  supplied  regarding  the  pub¬ 
lication  and  the  market  covered  by 
that  publication  rather  than  compara¬ 
tive  linage  figures. 

■The  sessions  concluded  with  a  din¬ 
ner  at  which  the  principle  speaker 
was  J.  Monroe  Boyer,  Shamokin  (Pa.) 
News  Dispatch,  whose  subject  was 
“Coordination  Between  the  Various 
Departments  of  a  Newspaper.” 


cent  reorganization  meeting  of  the 
board  of  directors.  He  succeeds  the 
late  Charles  O.  Strong,  who  died  in 
November. 

A.  O.  Chapin,  Erie  attorney,  con¬ 
tinues  as  vice-president.  A.  W.  Stark 
was  re-elected  general  manager  and 
Robert  W.  Pratt  was  named  business 
manager.  J.  A.  Wurzbach  is  editor- 
in-chief  and  A.  J.  White  is  managing 
editor.  Kenneth  W.  Carlow  con¬ 
tinues  as  city  editor. 

Lou  Moore,  of  the  Associated  Press 
photo  staff  in  Cleveland,  has  been 
added  to  the  editorial  force.  Bill 
Turner  is  doing  police  beat  and  Earl 


Responsibility  for  proper  coordina- 
one  of  the  younger  men  tries  to  or-  tion  rests  with  the  business  office,  Mr.  Hogue,  formerly  of  the  Erie  Times 
ganize  the  office  force.  ’The  partners  Boyer  declared.  “The  way  to  actual  and  New  York  Journal,  has  been 
meet  him  fairly  enough  and  offer  to  coordination  in  practice  begins  with  added  to  the  feature  staff.  R.  B. 
raise  the  wages  of  the  young  people,  the  editorial  department,  since  it  is  Fitzgerald  of  the  Hearst  papers  is  the 
if  the  older  members  of  the  staff  will  editorial  and  news  content  of  a  news-  new  telegraph  editor, 
take  a  cut.  Of  course  that  ends  the 
attempt  at  organization.  In  the  course 
of  her  loosely  organized  but  swiftly 
moving  narrative  Miss  Lawrence  takes 
the  reader  behind  the  scenes  in  one 
after  another  of  the  households  of  all 
concerned. 

One  finds  in  ‘"The  Sound  of  Run¬ 
ning  Feet”  a  more  seasoned  touch  and 
a  bolder  vocabulary  than  in  Miss 
Lawrence’s  earlier  books,  “Years  Are 
So  Long”  and  “If  I  Had  Four  Apples.” 

— C.  S.  Z. 


In  the  Periodicals 

'U'  KLIX  BRUNER,  of  the  IVashinylon  Post 
•T  editorial  staff,  wrote  “Major  Berry — 
Always  .\vailable,”  for  January  .American 
Mercury.  The  same  issue  has  “The  Cardiff 
Giant,”  by  Oland  I).  Russell,  telegraph  edi¬ 
tor  of  the  New  York  World-Telegram;  also 
“Dr.  Locke’s  ‘Cures’  for  .\rthritis,”  by  Robert 
Strunsky  of  the  New  York  Suit. 

“Britain  Returns  to  .-Vms,”  in  the  Jan. 
30(h  Saturday  Evening  Post,  was  written  by 
John  Gunther. 

This  week’s  special  Spanish  Number  of 
•Veto  Masses  contains  “I’eople  of  Spain,”  by 
.^fna  Louise  Strong,  of  the  Moscow  News. 


Xf  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Clarence  E.  Eyster, 
Secretary  -  Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


FIRST  AND  ONLY 
COMPLETE  HANDBOOK  ON 
CLASSIFIED  ADVERTISING 


Getting  and  Keeping 
Classified  Advertising’’ 

By  Morton  J.  A.  McDonald 

It  answers  a  thousand,  yes,  and  more  questions  of  current  vital  inter¬ 
est  to  every  executive  and  staff  worker  in  the  want  ad  department. 
Even  display  solicitors  and  managers  should  profit  by  the  abundant 
newspaper  advertising  information  presented  by  the  author. 
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Procter  &  Gamble  Bought 
Most  Radio  Last  Year 

According  to  a  Publishers’  Infor¬ 
mation  Bureau  survey  of  1936  expen¬ 
ditures  by  national  advertisers  for 
radio  time,  Procter  &  Gamble  Com¬ 
pany  paid  $3,217,997  and  Standard 
Brands,  Inc.,  $2,251,791,  nine  other 
companies  more  than  a  million  dol¬ 
lars  each,  and  about  20  firms  more 
than  half  a  million  dollars  apiece. 

Those  who  paid  more  than  a  mil¬ 
lion  dollars  were:  American  Tobacco 
Company,  $1,508,704;  Ford  Motor 
Company,  $1,549,145;  Lady  Esther 
Company,  $1,046,033;  Liggett  &  Myers 
Company,  $1,095,810;  Miles  Labora¬ 
tories,  Inc.,  $1,289,764;  Pepsodent 
Company,  $1,352,064;  the  William 
Wrigley,  Jr.,  Company,  $1,017,456; 
Colgate  -  Palmolive  -  Peet  Company, 
$1,558,517,  and  General  Mills,  Inc., 
$1,123,770. 

Some  of  the  companies  which  paid 
more  than  half  a  million  dollars  for 
radio  advertising  are:  Bristol-Myers 
Company,  $738,520;  Cities  Service 
Company,  $536,641;  Continental  Bak¬ 
ing  Company,  $660,974;  Firestone  Tire 
&  Rubber  Company,  $511,506;  General 
Foods  Corp.,  $717,295;  General  Motors, 
Inc.,  $625,500;  Horlick’s  Malted  Milk, 
$545,379;  Kellogg  Company,  $562,203; 
Kraft-Phenix  Cheese  Corp.,  $770,220; 
Lever  Bros.,  $715,819;  Philco  Radio  & 
Television  Corp.,  $745,020;  Radio  Cor¬ 
poration  of  America,  $5^,791;  R.  J. 
Reynolds  Tobacco  Company,  $954,149; 
Shell  Eastern  Petroleum  Products, 
Inc.,  $550,435;  Sinclair  Refining  Com¬ 
pany  $517,231;  Sterling  Products,  Inc., 
$576,444;  Sun  Oil  Company,  $523,882, 
and  Wander  Company,  $531,249. 


S.  O.  75%  IN  NEWSPAPERS 

Winter  Schedule  for  Ga*  in  1,600 
Dailies  and  Weeklies 

Chicago,  Jan.  25  —  Standard  Oil 
Company  of  Indiana  is  devoting  more 
than  75  per  cent  of  its  consumer  ad¬ 
vertising  campaign  this  winter  to 
newspapers,  Wesley  I.  Nunn,  advertis¬ 
ing  manager,  revealed  to  Editor  & 
Publisher  this  week.  The  1,600  daily 
and  weekly  papers  on  the  Standard 
Oil  winter  schedule  represents  a  com¬ 
bined  circulation  of  12,500,000,  he  said. 

Standard  is  also  using  farm  papers, 
trade  publications  and  outdoor  adver¬ 
tising  in  its  winter  campaign,  stressing 
“one-second  starting”  and  high  mile¬ 
age  of  the  new  Standard  winter  gaso¬ 
line.  Elxaggerated  comic  situations, 
featuring  cartoons  drawn  by  George 
Lichty,  Chicago  Daily  Times  cartoon¬ 
ist,  and  a  “shiver”  picture  series  are 
two  copy  techniques  being  employed. 

In  the  Lichty  series  on  the  new 
fast-starting  gasoline,  such  situations 
as  a  pullmotor  squad  answering  an 
emergency  call  before  the  skater  falls 
through  ^e  ice,  or  a  husband  drives 
home  from  work  before  his  wife 
starts  preparing  supper,  are  typical. 

The  “shiver”  series  deals  with  motor 
oil  for  winter,  pointing  out  the  right 
grade  of  oil  is  as  important  as  the 
right  kind  of  clothing.  These  ads  are 
illustrated  with  such  striking  pictures 
as  a  pretty  girl  in  tennis  shorts  shiver¬ 
ing  in  the  snow,  or  a  young  couple  in 
sim  suits  at  a  picnic  during  a  snow¬ 
storm. 

The  Standard  account  is  placed 
through  McCann-Erickson,  Inc. 


WIDE  PHILCO  DRIVE  COMING 

Aggressive  Campaign  Going  Into  All 
Big  Media 

Philadelphia,  Jan.  27. — An  aggr^- 
sive  advertising  and  merchandisihg 
campaign  will  be  launched  next  week 
by  Philco  Radio  and  Television  Cor¬ 
poration  to  help  its  dealers  sell  Philco 
sets  in  preference  to  “bargains  and 
orphans,”  it  was  announced  this  week. 

Newspapers,  national  magazines, 
radio  and  billboards  will  be  used  to 
put  over  the  campaign  theme,  “$10 
down  puts  Philco  automatic  tuning  in 
your  home.”  Emphasis  will  be  placed 
on  the  low  down  payment  in  all  copy, 
national  as  well  as  local. 

A  huge,  three-fold  broadside  an¬ 
nouncing  the  campaign  being  mailed 
to  all  Philco  dealers  cites  the  fact 
that  “prospective  customers  are  more 
numerous  and  better  able  to  buy  than 
at  any  time  in  the  last  eight  years.”  It 
also  points  out  that  during  1937  eight 
out  of  ten  sales  will  be  made  to  own¬ 
ers  of  old  sets. 

According  to  Philco  headquarters 
here,  the  campaign  to  have  owners  of 
out-dated  sets  trade  them  in  for  a 
1937  model  will  be  one  of  the  most 
aggressive  selling  periods  in  the  com¬ 
pany’s  history.  New  dealer  advertis¬ 
ing  mats  tied  to  the  theme  and  24- 
sheet  billboard  posters  to  carry  the 
dealer  imprint  are  among  the  many 
dealer  helps  prepared  for  the  drive, 
in  which  local  newspaper  advertising 
will  be  widely  used. 

Roto  Jumped  38%  in 
’36  to  10,787,124  Lines 

Chicago,  Jan.  25 — Newspaper  roto¬ 
gravure  advertising  totaled  10,787,124 
lines  in  1936,  an  increase  of  2,973,108 
over  1935,  or  a  gain  of  38.4  per  cent, 
according  to  figures  released  here  to¬ 
day  by  Kimberly-Clark  Corporation. 

National  advertising  outdistanced 
local  roto  copy  for  the  year,  with  6,- 
468,993  lines,  or  an  increase  of  1,990,- 
516,  representing  a  46.7  per  cent  gain. 
Local  linage  totaled  4,318,131,  an  in¬ 
crease  of  982.592  lines  over  1935,  or 
29.5  per  cent. 

While  local  linage  was  virtually 
static  during  December,  national  gra¬ 
vure  totaled  771,240,  an  increase  ot 
250,938,  or  48.2  per  cent.  Local  roto 
advertising  amoimted  to  700,147,  rep¬ 
resenting  a  loss  of  2,749  lines,  as  com¬ 
pared  with  Dec.,  1935.  Total  linage 
for  the  month  aggregated  1,471,387,  an 
increase  of  248,189  lines,  or  20.3%. 


B-S-H  BIG  AIR  SPENDERS 


Agency  Buys  $8,000,000  Radio  Time 
During  1936 

Chicago,  Jan.  26 — Blackett-Sample- 
Hummert,  Inc.,  again  leads  all  adver¬ 
tising  agencies  by  a  wide  margin  in 
total  amount  of  money  invested  in 
radio  time  during  1936,  with  an  ag¬ 
gregate  total  of  $8,022,429,  represent¬ 
ing  a  33  1/3%  increase  over  1935. 

Following  are  the  agency’s  gross 
billings  in  1936: 

National  Broadcasting  Company,  $4,- 
048,579;  Columbia  Broadcasting  Sys¬ 
tem,  $1,963,086;  Mutual  Broadcasting 
System,  $200,6^;  spot  time  placed 
with  local  stations,  $1,810,081.  Billings 
for  10  agencies  follow: 


Following  are  10  advertising  agencies 
with  major  networks  during  1936: 

placing  the 

largest  gross  billings 

Axencr 

CBS 

NBC 

MBS 

Total 

Blackett-Sample-Hummert,  Inc. . . . 

$1,963,086 

$4,048,579 

$  200,683 

$6,212,348 

Lord  &  Thomas . 

1,080,908 

4,492,370 

51,128 

5.624.406 

J.  Walter  Thompson . 

N.  W.  Ayer . 

997,181 

1,822,945 

2,360.292 

4,151,376 

1,453,210 

356,527 

5,148,557 

3,276,155 

2,740,444 

B.  B.  D.  &  O . 

23,625 

Benton  &  Bowles . 

1,562,135 

857,047 

2,419,182 

Young  &  Rutncam . 

499,300 

1,745,184 

2,018,344 

933,251 

89,655 

2,334,034 

2,018,344 

Stack  GoUe . 

568,427 

106,140 

1,607,818 

Erwin  Wasey . 

410,673 

1,057.286 

123,716 

1,591,675 

Campaigns  and  Accounts 


A  FUND  of  $25,000  has  been  sub¬ 
scribed  by  manufacturers  and 
tanners  to  the  Trade  and  Promotion 
Bureau  of  the  National  Leather  & 
Shoe  Finders’  Association,  St.  Louis, 
to  make  a  test  advertising  campaign 
at  Peoria,  Ill.,  preliminary  to  a  na¬ 
tional  educational  advertising  cam¬ 
paign  to  promote  more  and  better 
shoe  repairing.  The  campaign  will  be 
under  the  direction  of  Batten,  Barton, 
Durstine  &  Osborne,  Inc.,  New  York. 


bottle,  containing  a  full  quart  of  bte 
or  ale.  Radio,  newspapers  in  W*®. 
ern  and  Southern  New  York 
Northern  Pennsylvania  and  gton 
plaques  are  being  used. 

Continental  On.  Co.vtpant,  Pong, 
City,  Okla.,  has  been  elecic.l  to 
bership  in  the  Association  ot  Natia^j 


Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  have  leased  on  a  long  term  basis 
the  entire  34th  floor  and  the  west  half 
oi  the  33rd  floor  of  the  Palmolive 
building  in  Chicago. 

The  Calco  Chemical  Co.,  Bound 
Brook,  N.  J.,  has  appointed  Charles 
W.  Hoyt  Company,  Inc.,  of  New  York 
to  handle  the  advertising  of  dyestuffs 
and  intermediates  divisions. 


One  of  the  largest  rotogravure  cam¬ 
paigns  in  the  history  of  Parfums 
Corday,  Paris,  will  break  in  the 
American  newspapers  during  March. 
The  Metropolitan  Group,  Midwest 
Group,  Pacific  Coast  Group  and  inde¬ 
pendent  publications  such  as  the  New 
York  Times,  Chicago  Tribune,  and 
Atlanta  Journal  will  be  used.  A  list 
of  southern  newspapers  will  also  be 
used  in  black  and  white. 


Stevens  Hotel,  Chicago,  has  ap¬ 
pointed  Maxon,  Inc.,  as  its  agency. 

Howard  Aircraft  Corporation,  Chi¬ 
cago  manufacturers  of  Howard  air¬ 
planes,  has  named  L.  W.  Ramsey 
Company.  Trade  papers  will  be  used. 

The  Iroquois  Beverage  Corp.  of 
Buffalo  is  using  the  Landsheft  &  Ban¬ 
ning,  Inc.,  agency  at  Buffalo  to  offer 
its  new  “Half  and  Half,”  a  porter-ale 
combination,  and  its  new  “economy” 


Advertisers,  Inc. 

Klau-Van  Pietersom-Dunlap 
ciates,  Inc.,  Milwaukee  advi 
agency,  has  incorporated  its  n 
division  into  the  Economic 
&  Service  Bureau.  John  N. 
director  of  research  of  the  agenc^ 
president  of  the  new  division. 

Parfums  d’Orsay,  71  Fifth  AvenU 
New  York  City,  has  just  appointed* 
Federal  Advertising  Agency,  Inc,  Nee 
York,  as  its  counsel.  Jules  B.  .Sinyy 
is  account  executive. 

As  in  1935  and  1936  the  Woaasin 
Salt  Company  will  use  newspapers 
exclusively.  The  first  phase  of  the 
1937  newspaper  campaign,  now  under 
way,  will  run  every  week  for  six 
mcnths.  Charles  W.  Hoyt  Company, 
Ir.c.,  of  New  York,  handles  the  ac¬ 
count. 

The  Paul  F.  Beich  Co.,  Blooming¬ 
ton,  Ill.,  candy  manufacturers,  have 
appointed  N.  W.  Ayer  &  Son,  Inc. 

The  National  Red  Cherry  Assocu- 
tion,  an  organization  composed  of 
Michigan,  Ohio,  New  York  and  Wis¬ 
consin  red  cherry  canners,  has  ap¬ 
pointed  the  Chicago  office  of  L  W. 
Ramsey  Company  to  promote  its  “Na¬ 
tional  Cherry  Week,”  Feb.  15  to  22. 
Trade  papers  will  be  used. 


REPRESENTATIVE  MOVES 

Dan  A.  Carroll,  national  advertis¬ 
ing  representative,  has  moved  into  a 
larger  office  on  the  18th  floor  at  110 
East  Forty-Second  Street,  New  York 
City. 


W.  M. 
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WANTED: 


now 


N  ewspaperman 
married  to  a  newspa¬ 
perwoman  to  manage 
a  small  year-around 
hotel  in  country  com¬ 
munity.  Require¬ 
ments:  Enough  bus¬ 
iness  ability  and  com¬ 
mon  honesty  to  oper¬ 
ate  the  hotel;  enough 
good  breeding  and 
savoir  faire  to  make  a 
fairly  wealthy  and  a 
fairly  persnickety 
clientele  feel  at  home 
and  want  to  come 
back;  enough  news 
sense,  enthusiasm,  and 
writing  ability  to  pro¬ 
duce  news  releases, 
magazine  articles,  and 
booklets  in  large  quan¬ 
tity.  Salary:  $3,000  a 
year,  room  and  board. 
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jimong  Advertising  Folk 


pjagram-distHjLERs  corpo- 

S  ration  laamed  Walter  M.  Swert- 
director  of  advertising.  He  suc- 
ceeds  David  M. 
Davies,  who  re¬ 
signed,  effective 
Feb,  1 .  Mr. 
Davies  has  not 
announced  his 
new  connection. 

Coincident 
with  Mr.  Swert- 
fager’s  appoint¬ 
ment  as  director 
of  advertising 
came  his  selec¬ 
tion  as  a  member 
of  the  manage¬ 
ment  committee 


V.  M.  SWEBTFAGU 


Seagrams  and  as  a  member  of  the 
jarketing  conunittee. 

To  accept  these  new  appointments, 
Mr.  Swertfager  resigned  from  Lord  & 
Itomas  where,  for  the  last  eight 
sears,  he  has  held  an  executive 
position. 

Previous  to  his  association  with 
Lwd  &  Thomas,  Mr.  Swertfager  spent 
seven  years  with  the  Vacuum  Oil 
Company  where  he  served  in  an  ex¬ 
ecutive  capacity  in  the  company’s 
advertising  and  sales  promotion  ac¬ 
tivities. 

James  P.  Duffy,  for  the  past  seven 
years  advertising  manager  of  the 
Delaware,  Lackawanna  &  Western 
Coal  Company,  has  resigned  to  be¬ 
come  assistant  to  the  president  of  An¬ 
thracite  Industries,  Inc.,  in  charge  of 
advertising  and  merchandising  activi¬ 
ties. 

Vincent  J.  Galbo,  formerly  produc¬ 
tion  manager  of  the  Bruck  Advertis¬ 
ing  Corporation,  has  been  appointed 
production  manager  in  the  New  York 
office  of  the  United  States  Advertis¬ 
ing  Corporation. 

John  S.  Davidson  has  joined  J.  M. 
Mathes,  Inc.,  as  head  of  the  radio 
department.  After  foim  and  a  half 
years  with  NBC  he  became  radio  di¬ 
rector  of  Ruthrauff  and  Ryan  in  1930 
and  subsequently  was  appointed  busi¬ 
ness  manager  of  the  radio  department 
of  Young  and  Rubicam. 

Henry  Kopel,  formerly  vice-presi¬ 
dent,  in  charge  of  art  and  production, 
for  the  A.  W.  Lewin  Company,  Inc., 
Newark,  N.  J.,  has  established  his  own 
service  as  consulting  art  director  and 
advertising  production  adviser. 

William  Jameson  &  Co.,  a  National 
Distillers  affiliate,  have  appointed 
George  H.  Grinnell,  Jr.,  as  their  as¬ 
sistant  advertising  manager. 

David  Snyder  has  joined  the  staff 
of  Kimball,  Hubbard  &  Powel,  Inc. 

Stanley  H.  Chambers  has  been 
^Vointed  advertising  manager  of 
Bourjois. 

Kelly,  Nason  &  Roosevelt,  Inc.,  has 
its  name  to  Kelly,  Nason  & 
Winsten,  Inc.  Harry  J.  Winsten  has 
been  associated  with  the  firm  for  sev¬ 
eral  years  as  vice-president. 

Walter  C.  Hellmann,  who  has  served 
Bnvin,  Wasey  &  Company  as  co- 
®SMger  of  the  Philadelphia  office 
during  the  last  three  years,  has  re¬ 
signed. 

ft  K.  McCann,  president,  McCann- 
&ickson,  Inc.,  was  in  San  Francisco 
early  this  week  on  a  tour  of  this 
country’s  offices  of  his  organization. 
Mr.  McCaim,  after  several  days  in 
San  Francisco,  went  to  Los  Angeles 
to  attend  inauguration  of  a  new  radio 
W^am  scheduled  to  be  broadcast 
Friday  by  the  National  Biscuit  Com¬ 
pany. 

Mr.  McCann  declared  business  in 
New  York  and  on  the  Pacific  Coast 
J*®®s  headed  for  a  really  good  year, 
Biough  not  a  boom  year.”  Labor 


uimest  and  consequent  crippling  of 
employment  and  piurchasing  power 
was  defined  as  “the  only  fly  in  the 
ointment.” 

“The  four  main  industries  with 
which  we  are  associated — petroleiun, 
foods,  automotive  and  drugs — showed 
considerable  progress  last  year,  and 
should  continue  to  do  so,  providing, 
of  course,  labor  disturbances  are 
settled.” 

E.  P.  Nesbitt  has  left  Reickne-Ellis- 
Younggreen  and  Finn,  Chicago,  to  re¬ 
turn  to  Critchfield  &  Company. 

W.  R.  Rich,  who  for  the  past  three 
years  has  been  with  American  Radi¬ 
ator  Company  in  the  general  sales 
department  and  in  the  allied  products 
division,  has  been  placed  in  charge  of 
the  automatic  oil  burner  division. 

Martin  M.  Stuart,  manager  of  the 
glycerine  sales  department  of  the 
Colgate-PalmoUve-Peet  Company,  has 
also  been  appointed  manager  of  the 
industrial  sales  department.  He  suc¬ 
ceeds  Arthur  F.  Danz  who  has  joined 
Kirkman  and  Son  as  vice-president 
and  general  manager. 

Arthur  R.  Griswold  has  become 
vice-president  of  Robert  St.  Clair  Co., 
Inc.,  New  York  agency.  He  has  served 
as  vice-president  of  McCann-Erick- 
son,  Inc.,  and  for  the  past  year  has 
been  associated  with  the  Andrew 
Cone  Agency. 

Donald  Lindsey  has  been  appointed 
to  the  copy  staff  of  the  Robert  St. 
Clair  Co.,  Inc.,  New  York. 

Albert  Frank-Guenther  Law,  Inc., 
has  purchased  property  adjacent  to  its 
building,  131  Cedar  St.,  New  York,  to 
enlarge  its  offices. 

Frederick  C.  Himmelman  has  been 
appointed  to  the  staff  of  Brooke,  Smith 
&  French,  Inc. 

William  L.  Diener,  formerly  presi¬ 
dent  of  Diener  &  Burleigh,  Inc.,  Chi¬ 
cago,  is  now  associated  with  George 
H.  Hartman  Company,  Chicago. 


LARGER  1937  AD  BUDGETS 


NEW  N.  Y.  AGENCY 

Joseph  F.  Callo,  John  J.  A.  Mc¬ 
Namara,  and  George  C.  Schoeneich 
have  formed  Callo  -  McNamara  - 
Schoeneich,  Inc.,  general  advertising 
agency,  with  offices  at  346  East  149th 
Street,  the  Bronx,  and  52  Vanderbilt 
Avenue,  New  York. 


Ad  Tips 


T.  Armstrong  Company,  Inc.,  16th  and 
Locust  Streets,  Philadelphia.  Featuring  two 
new  products  in  newspapers,  bean  soup 
with  bacon  and  scotch  barley  soup  lor  the 
Campbell  Soup  Company,  Camden,  N.  J. 

Batten,  Barton,  Durstine  &  Osborn, 
Northwestern  Bank  Building,  Minneapolis. 
Placing  advertising  for  Zone-O-Trol  Cor¬ 
poration,  safety  device  for  automobiles, 
Minneapolis, 

Kimball,  Hubbard  &  Powel,  Inc.,  400 
Madison  Avenue,  New  York.  Placing  ad 
vertising  for  the  Atlantic  States  Oas  Com 
pany,  New  York.  Also  handling  advertising 
for  the  Labourdette  Importing  Corporation, 
French  wines,  New  York. 

Arthur  Kudner,  Inc.,  630  Fifth  Avenue, 
New  York.  Placing  advertising  for  Johnson 
&  Johnson,  Red  Cross  products.  New  Bruns 
wick,  N.  J. 

Frank  Presbrey  Company,  247  Park  Ave 
nue.  New  York.  Making  newspaper  ad 
vertising  plans,  now  and  during  Lenten 
season,  for  the  Norwegian  Sardine  Packers 
Association,  247  Park  Avenue,  New  York. 

Alfred  J.  SUbersteln,  Inc.,  12  East  44tb 
Street,  New  York.  Using  newspapers  in  co¬ 
operation  with  local  retailers  for  Swank 
Products  Company,  jewelry,  Attleboro,  Mass. 

United  States  Advertising  Corporation,  30 
Rockefeller  Plasa,  New  York.  Scheduling 
newspapers  in  advertising  campaign  for 
Farbo  Wax  Corporation,  cellowax,  Balti¬ 
more.  Also  planning  campaign  to  feature 
burners,  boiler  units  and  air  conditioner 
units  for  the  May  Oil  Burner  Corporation, 
Quiet  May  Oil  Burner,  Baltimore.  Also 
handling  the  advertising  L.  N.  Rosenbaum 
&  Sons,  financing  and  reorganisation.  New 
York. 


Survey  of  70  Corporations  Reveals 
Confidence  of  Prosperity 

Advertising  budgets  of  70  major 
American  corporations,  with  assets 
totalling  more  than  five  billion  dol¬ 
lars,  will  be  increased  from  10  to  50 
per  cent  in  1937,  according  to  a  tab¬ 
ulation  made  public  this  week  by  Col. 
Benjamin  F.  Castle,  vice-president  of 
the  Administration  and  Research  Cor¬ 
poration,  New  York. 

Col.  Castle  gained  this  information 
through  a  questionnaire  sent  to  ex¬ 
ecutives. 

The  estimated  increase  in  1937 
power  production  ranged  from  7  to 
15  per  cent  with  the  West  Coast 
slightly  lower  than  the  eastern  and 
central  territories.  The  development 
of  nu*al  commimities,  it  is  believed, 
will  constitute  the  strongest  single 
factor,  not  only  in  electric  power  pro¬ 
duction,  but  in  the  sales  of  building 
materials  and  supplies,  electrical 
equipment  and  household  articles. 

Wholesale  and  retail  prices  are  ex¬ 
pected  to  be  higher  with  predictions 
of  percentages  ranging  from  5  to  40 
per  cent. 

Residential  building  in  1937  is  ex¬ 
pected  to  increase  from  40  to  65  per 
cent  over  1936,  while  the  increase  in 
commercial  building  was  estimated  at 
about  40  per  cent.  About  80  per  cent 
of  the  executives  answering  the  ques¬ 
tionnaire  admitted  plans  for  ^.lant  ex¬ 
pansion  during  1937.  Virtually  all 
stated  that  their  companies  experi¬ 
enced  a  shortage  of  skilled  labor. 
About  75  per  cent  stated  that,  barring 
serious  labor  disorders,  their  compa¬ 
nies  would  take  on  additional  help 
this  year. 

ADVERTISING  TALKS  PRINTED 

The  Advertising  Federation  of 
America  is  distributing  to  its  mem¬ 
bership  and  the  presidents  of  its  vari¬ 
ous  af^ated  national  and  local  groups 
copies  of  a  bound  booklet  containing 
condensed  copies  of  the  principal  ad¬ 
dresses  delivered  at  the  Federation’s 
32nd  annual  convention  held  in  Bos¬ 
ton  last  summer.  The  volume,  edited 
by  Leon  Epstein  and  containing  70 
pages,  has  the  full  content  of  the  key¬ 
note  address  and  the  aimual  report 
by  Chester  Y.  Lang. 

CLUB  SPONSORS  AD  COURSE 

Leaders  in  various  divisions  of  the 
Chicago  advertising  field  will  par¬ 
ticipate  in  a  lecture  course  to  be 
known  as  “’This  Business  of  Adver¬ 
tising,”  imder  the  atispices  of  the 
Chicago  Federated  Advertising  Club 
in  the  Chicago  Daily  News  building, 
from  Feb.  1  to  May  3.  Leo  Nejelski, 
advertising  manager  of  Swift  &  Com¬ 
pany,  will  begin  the  series  with  an 
address  on  “Why  Advertisers  Adver¬ 
tise.” 
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Northern  Pacific  Man 
Heads  Railway  Group 

L.  L.  Perrin  of  St.  Paul,  advertising 
manager  of  the  Northern  Pacific  Rail¬ 
way  Company,  was  elected  president 

_ of  the  American 

Association  of 
Railway  Adver¬ 
tising  Agents 
recently  at  the 
annual  meeting 
i  n  Washington, 
D.  C.  Mr.  Per¬ 
rin,  a  native  of 
Nebraska, 
worked  on  news¬ 
papers  in  St. 
Joseph,  Mo.,  Des 
Moines,  la.,  and 
St.  Paul,  before 
joining  the 
Northern  Pacific  where  he  has  been 
advertising  manager  since  1926. 

Vice-Presidents  elected  are:  J.  T. 
Van  Campen,  advertising  manager, 
Florida  East  Coast,  St.  Augustine, 

Fla.;  George  T.  Savage,  advertising 

agent,  Illinois  Central,  Chicago;  R.  K 
Isreal,  Central  Railroad  of  New  Jersey, 
New  York  City;  F.  E.  Heibel,  Nickel 
Plate,  Cleveland;  R.  W,  Jennings, 
Chicago,  Burlington  &  Quincy,  Chi¬ 
cago. 

E.  A.  Mitchell,  chief  clerk  in  the  ad¬ 
vertising  department  of  the  Santa  Fe, 
Chicago,  was  elected  treasurer,  and  E. 
A.  Abbott,  formerly  advertising  agent 
of  the  Burlington,  was  re-elected  sec¬ 
retary. 


L.  L.  Pebbin 


This  Account  was  Won 
On  Better  Production 

^JOT  much  to  choose  in  cov- 
erage,  but  one  up  and 
coming  paper  had  made  a 
record  for  clean,  clear  photo- 
grapnic  reproduction,  aided  by 
sensith  Certified  Mats. 

Naturally,  the  advertiser,  who 
had  paid  for  fine,  expensive 
photographic  illustration, 
wanted  the  paper  that  would 
show  his  products  at  their  best. 

For  dependable  stereotyping, 
rely  vn  Certified  Mats,  made  in 
the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Art.,  New  York,  H.  T. 
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WHERE  DOES  THE  AP  GO 
FROM  HERE 

NEWSPAPER  CHANGES 
IN  LONDON 

WASHINGTON  WATCHING 
RADIO  NETWORKS 

(Continued  from  page  13) 

News  Chronicle  and  Star  Now  Inde¬ 
pendently  Operated  —  Several 

(Continued  from  page  9) 

while  a  small  Kansas  paper  could  get 
them  for  $12.50. 

The  New  York  Daily  News  pays  the 
highest  assessment — $3,800  a  week 
(nearly  $3,000  for  Wirephoto) ;  33 
papers  pay  $1,000  a  week  or  more; 


Editorial  Executive 
Changes 


WATruiNr  continuance  of  the  same  or . 

WASHINGTON  WATCHING  greater  percentage  of  non-comnu»r»ij 

RADIO  NETWORKS  or  sustaining  programs  than  ImW^ 

—  Given  an  industry  entirely  depended 

(Continued  from  page  9)  on  advertising  revenue  for  its  ven 

- ^ -  existence,  it  is  no  more  than  naturii 

as  profit,  you  are  then  dealing,  in  every  minute  of  time  whidi  thi 

theory  at  least,  with  that  number  of  Public  will  permit  should  be  sold  foi 
embryo  networks,  each  containing  the  commercial  purposes, 
germ  of  all  the  problems  that  today  .  remains  to  be  seen  whether  tht 

concern  the  major  networks.  The  industry  wiU  heed  the  signs  of  thi 

situation  not  only  has  its  commercial  ii*ncs  and  forget  its  mad  rush  fa 


mgnesi  assessment — ^,ouu  a  weex  Allan  Delafons  germ  oi  ail  me  prooiems  mat  loaay  .  ~  wneioer  tht 

(nearly  $3,000  for  Wirephoto);  33_  tjj*  »•  t  concern  the  major  networks.  The  industry  will  heed  the  signs  of  thi 

papers  pay  $1,000  a  week  or  more;  Loi^n.— Independent  operaUon  of  not  only  has  its  commercial  ^imes  and  forget  its  mad  rush  f« 

about  900  pay  less  than  $100  a  week.  Chrontcle  London  morning  worthy  of  attention,  but  it  also  supremacy  in  advertising  revenn, 

(Total  budget  $10,000,000  annually.)  newspaper  and  the  Star,  London  eve-  politics,  religion  long  enough  to  consider  some  of  th. 

No  bUls  are  issued.  The  AP  draws  "‘"8^  newspaper  boA  controUed  by  propaganda— not  to  include,  be-  of  the  business  on  which  de- 

weekly  drafts  on  banks  stipulated  by  ^  j  News  L  a.,  the  space  of  this  article  for-  pend  not  only  its  continuance,  but  thi 

each  member.  Two  weeks  in  arrears  "f®  been  arranged  by  the  formation  ever-increasing  problem  of  very  existence  of  the  industry, 

means  loss  of  the  service.  ®  private  company,  the  Star  News-  ®  ®  - - 


Before  it  attempts  prognostication,  P**P®^ 


A  newspaper-ownership 

Co.,  Ltd.,  with  a  nommal  share 


- -  - - -  .  ,  u-  u  u  u  *  u  Rightly  used,  such  combinations 

Fortime  tells  the  AP’s  corporate  his-  which  1^  ^n  should  work  out  for  the  common  good; 


ANNOUNCE  TOURNEY  FLAW 

As  a  climax  to  the  annual  Golda 


tory,  an  oft-repeated  story.  No  new  l»^ed  to  acquire  from  Ime  Daily  News  when  we  consider  the  small  be-  Gloves  boxing  tournament,  sponsowd 


New  York  membership  corporation  holdmgs  m  the  News  Ch^ii^  Congress,  who  are  watching  for  the  meet  the  combined  strength  of  Eu- 
papers  to  avoid  classification  as  a  r^“-’  approximately  *,l,oyu,uw  seeds  of  any  such  possible  develop-  rope  at  the  Chicago  Stadium,  May  28 

public  service,  under  which  designa-  already  bron  recorded.  ment  in  radio  broadcasting.  Under  auspices  of  the  European  In- 1 

tion  it  would  have  been  necessary  to  Although  the  two  newspapers  will  ^  recent  Washington  dispatch  temational  Boxing  Federation,  a  tour- 


furnish  news  to  any  newspaper  upon  ^  ^  separate  complies,  ^hat  a  resolution  demanding  an  nammit  for  European  boxers  will  be 


investigation  of  the  broadcasting  in-  held  at  Milan,  Italy,  May  5  to  9.  Tbe 


AMAAAMAAA  AAW  W  M  A  A  W  W  A  M^VTAA  _  #1  .t  .V  t  J  dkOVCO  UACi^  C*  ACOVfAUUVaiS  A  A  ACU IVUA  CUA  WWAWWA0  WIU  !■! 

demand.  Although  Victor  Lawson  and  conteol  of  TOth  remain  in  toe  hands  investigation  of  the  broadcasting  in-  held  at  Milan,  Itsily,  May  5  to  9.  Tbe 
his  men  destroyed  toe  old  United  ®“  members  of  toe  Cadbury  fam-  jjgg^  introduced  by  Milan  winners  will  sail  immediatelT 

Press  in  about  four  years  by  raiding  “®  of  the  Daily  •yymigni  P.  Connery,  Jr.,  chairman  of  tor  Chicago  to  represent  Europe  in 

its  biggest  clients,  “trouble  brewed.  ^  ^  the  House  Labor  Committee.  Mr.  the  sixth  international  Golden  Glova 

.  .  .  Other  papers,  isolated  from  toe  Itows  Chronicle  LW..  Cg^nery  claims  to  possess  evidence  of  match.  With  more  than  200  new*, 

main  stream  of  news,  began  to  yell  t  monopoly  in  broadcasting.  Some  Sen-  papers  conducting  preliminary  tour- 

monopoly.”  The  Chicago  Inter-Ocean  9,“'®®“’^’  ^.®^  ators  are  pressing  toe  FCC  for  full  naments,  prior  to  the  Chicago  finak 

forced  the  issue  in  1898,  charging  that  Parke.  Di^tors  of  the  Star  g^atjgtigjj  data  and  information  re-  the  American  entry  list  will  exceed 

the  AP’s  charter  rights,  and  particu-  Newspaper  Ltd,  are  Sir  Walter  ggj.djng  certain  phases  of  broadcast  21,000  this  year,  the  largest  in  the  ha- 

larly  the  right  (never  exercised)  to  ^yton,  and  Henry  Ladbury,  L.  Lhat-  development,  while  Senator  Wheeler  tory  of  toe  event.  Arch  Ward,  Tribune 
build  telephone  and  telegraph  wires,  taway,  mrmerly  for  many  years  toe  served  his  periodical  notice  that  sports  editor,  announced  this  weA. 

made  it  a  pubUc  utility.  ®“to>-,  R  J  Cruikshank,  managing  railroad  matters  prevent  - 

From  then  until  1928  there  was  no  Clark,  adverUsement  j^jg  undivided  attention  to  radio  dur-  $2,200,000  I,  P.  &  P.  LOAN 

corporate  “upheaval”  The  AP  was  dmector.  Cjril  Kew,  circtoation  di-  .jjg  present  session  of  Congress.  Through  an  agreement  with  the 
“democratized”  that  year  when  Hearst  papers,  Bertram  Cros-  ^  jud^ent  there  is  food  for  First  National  Bank  of  Boston,  the 


MA.AAAVFWA«AMAA«.M  MACAW  ^W,CAA  WWAAW^AA  m  /-U  ^  1  ^  £  AAi  UIV  JUU^IIClib  UICXV  Id  XUUU  lU 

Counsel  John  Francis  Neylan  “started  j  Cur^,  general  manager  of  thought  in  this  statistical  pic-  International  Paper  Company,  a  sub- 

a  campaign  to  reform  the  whole  busi-  ture  which  I  have  drawn.  At  toe  sidiary  of  the  International  Papa  and 

ness  of  voting  and  protest  rights.”  ®5_  “®,°®  ,  “®  recent  inauguration  in  Washington,  Power  Company,  has  arranged  to  bor- 

Evervbodv  with  five  vears’  member-  Great  Eight,  lUustrated  weeklies.  „„„„  ^  mw  •t9  9nnnnn  it  .j 


s  undivided  attention  to  radio  dur-  $2,200,000  I.  P.  St  P.  LOAN 
g  toe  present  session  of  Congress.  Through  an  agreement  with  the 

In  my  judgment  there  is  food  for  First  National  Bank  of  Boston,  the 


Everybody  with  five  years’  member-  ^  ■ 

ship  was  given  protest  rights  in  his  Other  ) 
city.  Everbody  became  eligible  to  buy  ®cutives 


ATk  •  7*  u  some  300  broadcasting  stations  were  row  $2,200,000,  of  which  it  wiU  ad- 

.„ti,?I  f  u  ^t-^  ^  connected  by  wires  to  hear  toe  Pres-  vance  to  its  subsidiary,  toe  Southm 

•  ,1  news-  ijjgut’s  address.  This  includes  less  Kraft  Corporation,  a  loan  of  $1,000, m 


^  _  _  ,  _  IVIdlkO  CiVI\X1^90.  A.  I AAAV^VAVAC^  AMCAAW  Wm'VFA  CA  VAVfA  A,  CA  AVSCAAA  V/i  epA.WV.VW. 

a  $25  voting  bond  for  every  $25  of  his  “®.  ®PP®?"toient  of  licensed  stations  in  toe  With  toe  million-dollar  loan,  the 

weekly  assessment  No  publisher  1  wmi^,  city  ^tor  ot  toe  ^^untry,  but  we  must  never  forget  Kraft  Corporation  plans  to  buy  fnxn 

could  hold  more  than  40.  V  °  succee  S.  J.  Steven-  prevents  toe  entire  675  another  International  subsidiary.  Con-  j 


.  _  Ulal  All  uieiL  uicvciiiA  uic  ciiuic  wiu  aiivmici  iindiiouviiiai  auuaiuiAiv,  \.lju- 

This  trend  toward  democracy  went  son.  with  Mr.  Stevenson  becoming  jj^gused  stations  from  being  knit  to-  tinental  Paper  and  Bag  Corp,  the 
further  markedly  last  year  when  toe  a^t^t  to  John  I^bar.  editorial  j^to  one  vast  unit,  is  simply  Marinette  and  York  Haven  mills  and 

board  of  directors  was  ordered  in-  director  ot  L^ai^  l^e^  Ltd^  own-  connection  charges.  Break  the  Bastrop  and  Mobile  bag  plants 

creased  to  18  (effective  this  year),  ®'^  ®t  the  Herald,  and  R.  Gordon  - 


- -  —  - -  J  — ,,  •  X  r  .,1.  tr  this  group  down  so  that  you  have  24 

the  three  additional  members  to  rep-  J^®|^y>  associate  ^tor  of  the  Herald  rggigugi  networks  instead  of  toe  indi- 


resent  cities  under  50,000.  “The  AP  is  managing  editor. 


- — .........  ...w  ...  .u  ^  u  1  T5  11  J*.  vidual  stations  to  consider,  and  you  niv  xieraiu  x-uonsnuiK  v^orporaucu 

looking  out  for  toe  Uttle  fellows,”  and  Button  who  Incomes  editor  simplify  the  process,  if  and  of  Worcester,  Mass.,  publisher  of  the 


BANKRUPTCY  PETITION 

The  Herald  Publishing  Corporatko 


"catering  to  toe  trade,”  Fortune  says.  the  Leader,  competition  and  sport-  ^hen  desired. 


— - — o  —  — —  rrj  'jj  wiicii  ucaiicvi.  Worcester  Sunday  Herald,  was  pcb-i 

Emphasized  by  Fortune  also,  but  j"’.  The  year  1937  will  probably  contain  tinned  into  bankruptcy  in  Fedenl 


- AA  A  f  f  1.  D  II  Tx  A  iic  Will  pi  w  kKi  k«A  jT  A..  vA  A  A  vci  AA I  iiuiicu  uibu  uaiiKXUUMJY  ui  T  tMem 

needing  no  elaboration  here,  are  the  ’  the  solution  to  some  of  the  problems  Court  Ja«.  22  by  United  Features 


c - -  -  ar>w  in  T  P  Tnolic  occt  f  ♦  wiiuiici viai  aiuc  va  aia v/avAi^cAavAiig  wiwi  urcuxiui  llktu  a  ClctUIl  lur  « 

group;  toe  exclusive  responsibility  of  ?  .  x.  r.  ingiis,  assistant  editor  tg^ific  pressure  exerted  by  educa-  judgment  obtained  in  Worcester  Su- 

toe  general  manager  in  toe  prepara-  tional,  civic,  and  religious  a^ociations  perter  Court  last  year, 

tion  of  the  news  report,  features  and  -^f"®®  WiUock,  now  editorial  director  .  k  pe  ye  . 

pictures;  toe  final  responsibility  of  ^  ^®  papers  owned  by  G.  '  "  “ 

the  board  for  corporate  details.  Outr^  &  Company,  proprietors  of  the  1  -ir-. 

-.4.  *i _ f.n _ : _  Evening  Times.  Was  f  ■■  ^  ^  Lx'  v-x  »  m  -m  ♦ 


the  board  for  corporate  details. 

Where  Fortune  got  toe  following 
steer  none  knows.  It  is  evident  that 
at  least  most  of  toe  AP  directors  were 
direct  sources  for  much  of  toe  maga- 


BEGINS  FINANCIAL  SERIES 

Chicago,  Jan.  26 — Royal  F.  Munger, 
Chicago  Daily  News  financial  editor, 


Supplies  and  Equipment 


zine’s  comprehensive  accoimt.  At  any  has  begun  a  series  of  IS-minute! 
rate,  Fort^e  Robert  twice-a-week  radio  programs  spon- 


THE  GOSS  PRINTING  PRESS  CO..  PILSEN  STATION,  CHICAGO,  ILL 


Mcl^an  of  toe  Philadelphia  Bulletin  sored  by  toe  American  National  Bank 
probably  will  succeed  Frank  Brett  and  Trust  Company  of  Chicago.  He 


Noyes,  now  in  toe  mellowness  of  the  has  been  given  complete  freedom  in 
e^ly  My®nties,  as  president  of  toe  organizing  toe  programs,  writing  and 


AP  within  a  comparatively  short  time,  delivering  the  script.  “Money  Talks” 
Di^ussmg  the  men  who  gather  in  is  toe  name  of  toe  program,  which 


the  directors’  room.  Fortune  says: 
“McLean’s  is  toe  rising  star.  Mr 


deals  with  current  financial  news  and 
does  not  contain  any  “commercials” 


Noyes,  talking  of  retiring,  may  step  for  the  bank,  as  far  as  Mr.  Munger’s 
out,  ^d  McLean  will  probably  sue-  comments  are  concerned.  Weekly 


ceed  him.  Master  of  a  metropolitan  newspaper  ads  plug  toe  program. 

daily,  conservative  without  being  nar-  — - 

row,  no  crusader  like  (Col.  R.  R.)  SCHOOL  NAMED  FOR  HOWELL 
McCormick,  no  employee  like  Paul  In  memory  of  the  late  Clark  Howell, 


Bellamy,  McLean  has  toe  qualifica-  publisher  and  editor  of  the  Atlanta 


tions  to  be  president  of  toe  AP.” 


(Ga.)  Constitution,  toe  name  of  an 


Fortime  predicates  its  long  range  elementary  school  of  that  city  has  been 
view  of  the  AP’s  course  on  this  hypo-  changed  to  bear  his  name.  The  school. 


tbetical  combmation:  McLean  and  previously  known  as  toe  Tenth  Street 
Cooper.  .  .  The  changing  nature  school,  was  aided  by  Mr.  Howell 


of  •  this  greatest  of  news  associa-  through  a  period  when  its  closing  ap- 


ONE  AFTER  ANOTHER 
IN  SWIFT  SUCCESSION 


"We  went  mechines  that  producel" 
say  stereo  foremen,  and  this  sturdy 
Goss  Flat  Shaver  No.  72D  answers 
the  demand.  It  handles  plates  with 
speed  and  one-thousandth  inch  pre¬ 
cision.  It  may  be  had  with  or  without 
the  special  hold-down  device  (as  illue 
trated)  for  shaving  shells  without  dan¬ 
ger  of  buckling.  The  shaver  has  an 
adjustable  head  which  can  be  in¬ 
stantly  set  for  type  high,  base  high, 
or  pica  shell  shaving.  .  .  .  And  that's 
not  alll  Write  today  for  the  rest  of 
the  story. 


peared  imminent. 


Editor  &  Publisher  for  J  a  nu  ary  3  0,  193  7 
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Mrs.  Shabandar  was  also  in 
Itj^jjscus.  Reckless  chivalry  led  me 
‘  promise  them,  vaguely,  good  news, 

^  if  I  knew  something  they  did  not 

*°gy.lr  in  Beirut,  with  plans  laid,  I 
jdanselled  with  my  friend.  President 
giyard  Dodge,  of  the  American  Uni- 
,gsity,  seeking  one  of  his  professors 
liiny  interpreter  in  the  difficult  proj-  Count  six  words  to  the  line  when  sending 
1  had  laid  out  for  myself.  He  was  order.  Ads  charged  to  estsb- 

i  1  i  lU  .  ■  1-  llshed  accounts  will  be  billed  for  the 

KK  discreet  to  let  the  university  be  counted  number  of  lines. 

,  «»>« ™u“- 

***,  _  , _ •  _ »  ,  Minimum  space,  three  lines.  The  Editor 

ggml,  Knabenshue,  was  out  of  town,  ^  Publisher  reserves  the  right  to  classify, 

lut  his  vice-consul  heartily  agreed  to  »r  reject  any  copy, 

let  me  have  the  consular  dragoman,  a 
Sjiian,  as  my  interpreter — an  acquisi¬ 
tion  of  semi-official  prestige  that  was 


SHOP  TALK  AT  “30” 


(Continued  from  page  36) 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 


Newspapers  Wanted 

It  you  have  a  newspaper  (or  sale,  we  can 
sell  it  (or  yon  and  get  what  it  is  worth. 
Len  Feighner  Agency,  Nashville,  Mich. 


Situations  Wanted 


Commercial  Photography 


Business  Opportunities 


making  daily.  $50,000  cash  to  hsndle. 
Present  owner  wants  to  be  relieved  of 
responsibility  and  would  consider  taking 
in  co-publisher  i(  would  be  financially 
able  to  handle,  and  knows  the  business. 
All  communications  in  confidence.  Box 
1725,  Editor  &  Publisher. 

Wanted  to  buy  —  Interest  in  small  daily. 
Financially  responsible  person.  Informa¬ 
tion  treated  nin  strictest  confidence.  Box 
1760.  Editor  &  Publisher. 


ment  with  services  in  daily  newspaper  in 
town  7,500  to  25,00u  population  sur¬ 
rounded  by  good  trading  area  or  exclu¬ 
sive  county  seat  weekly  qualified  to  de¬ 
velop  into  daily.  Negotiations  direct  and 
confidential.  Box  1746,  Editor  &  Pub¬ 
lisher. 


Newspaper  For  Sale 


ni  mat  value.  I  drilled  that  whollv  Controlling  interest  in  successful  money 

**  .  .L  1  I  molrino  SCO  nOO 

Tilling  dragoman  m  the  role  he  was 
to  play,  and  in  the  views  that  he  was 
to  interpret.  It  was  a  comfort  to 
bow  that  I  could  count  on  his  keep- 
lig  a  secret:  keeping  secrets  was  part 
g  his  job. 

All  set,  I  secured  an  appointment 
vith  General  Weygandt,  a  famous 
soldier,  a  “strong”  administrator,  and 

1  really  great  man,  who  had  been  Will  PurchMo  or  make  substantial  invest 

sent  to  Syria  in  the  emergency.  He  . .  ~  ' 

cutlined  to  me  fully  his  plans  for 
suppressing  the  insurrection  and  for 
the  development  of  Sjrria.  Then  I 
mentioned  the  prisoners,  and  Ameri¬ 
can  interest  in  them — especially  since 
It  was  by  the  indiscretion  of  an  Amer¬ 
ican  (Yes;  I  threw  Mr.  Crane  to  the 
lions!)  that  they  had  been  led  into 
didr  patriotic  outburst.  As  meaning¬ 
fully  as  I  could,  and  praying  that  the 
dragoman  would  remember  his  les¬ 
sons,  I  said  that  the  American  public 
would  take  it  as  a  generous  gesture 
toward  us  if  those  prisoners  were 
freed. 

1  could  not  help  it  if  the  General 
interpreted  my  words  as  a  diplomatic 
way  of  saying  “If  you  don’t  let  those 
men  free.  I’ll  raise  the  devil  in 
.America.”  The  deference  that  all  for¬ 
eign  nations  pay  to  American  public 
opinion  is  a  thing  not  imderstood  by 
stay-at-home  folk. 

We  talked  a  little  further,  General 
Weygandt  informing  me  that,  because 
of  pressure  in  behalf  of  the  prisoners, 
the  Paris  government  had  reserved 
to  itself  the  disposition  of  their  fate. 

“But,”  he  added,  tossing  his  leonine 
liead  in  a  gesture  of  self-assertion, 

"they'll  do  what  I  want.  And  I  prom¬ 
ise  you  that  the  men  will  be  free  in 
two  weeks,”  shaking  my  hand  as  he 

made  this  pledge.  - 

It  was  ^ee  weeks  before  the  in-  „  ,  ®®®****®“ 

mate*  nf  o-,.,  4U.-  Newspaperdom  a  Leading  Oirenlation  Bnildera 

V  u*  f  ,-u  Arvad  dungeon  saw  the  -That  Plan  That_Pi^a  and  Proves  If 
light  of  liberty,  I  do  not  think  they 
yet  know  who  freed  them.  When  Dr. 

Sbabander  came  to  America,  shortly 
sftenvards,  and  was  feted  by  the 
Syrians  here,  he  made  no  sign  that 
he  was  aware  that  he  owed  his  pres- 
®ce  to  a  workaday  American  news- 
PVerman,  with  a  penchant  for  setting 
»t  liberty  the  captive. 

W.  B.  WARNER  HEADS  N.A.M. 

William  B.  Warner,  president  of  the 
^tcCall  Company,  has  been  elected 
president  of  the  National  Association 
^Manufacturers,  and  C.  M.  Chester, 

®airman  of  the  General  Foods  Cor¬ 
poration,  former  president  of  the  as¬ 
sociation,  was  made  the  (diairman  for 
Thomas  E.  Wilson,  chairman  of 
Wilson  and  Company,  Chicago  meat 
Packers,  was  elected  vice-president;  S. 

^y  Williams,  (diairman  of  the  R.  J. 

Reynolds  Tobacco  Company  and  for¬ 
mer  NIRA  administrator,  second  vice- 
president,  and  Walter  J.  Kohler, 

President  of  Kohler  Company,  third 
vice-president. 


CommercUl  Marine  photos,  (or  advertising 
(olders,  suitable  (or  illustrations,  post¬ 
cards,  also  nature  subjects,  street  scenes, 
railways.  Write  (or  prices  and  details  to 
A.  Qeary  Johnson,  Photo  Journalist, 
1718 — l»th  St.,  N.W.,  Wash.,  D.O. 


Help  Wanted 


PXJBLICITT  MAN 

A  permanent  position  is  open  (or 
a  young  man  who  can  combine 
“news  sense”  with  technical  accur¬ 
acy  in  originating  and  writing 
publicity  material  on  re(rigerating 
and  air  conditioning  equipment  and 
applications.  Largely  (or  trade  and 
business  journals.  Excellent  oppor¬ 
tunity.  Give  detailed  summary  o( 
experience  and  qualifications,  age. 
salary  expected. 

Box  1769 

EDITOR  ft  PUBLISHER 


Daily  Newspaper  For  Sale:  Old  established 
newspaper  published  in  county  seat  of 
nearly  10,000  population.  Located  in  rich 
agricultural  community  about  50  miles 
from  Kan  Francisco.  $10,000  will  provide 
for  down  payment  and  several  months' 
operating  expens-es.  Box  1750,  Editor  & 
Publisher. 

_ Nawapapr  BrokTs _ 

Have  you  $10,0007  I  have  real  bargain  (or 
you.  Daily  or  weekly  or  semi-weekly.  Fer¬ 
tile  field.  Splendid  equipment.  Good  cir¬ 
culation.  Earning  dividends.  J.  B.  Shale, 
Times  Building,  New  York. 

Reliable  and  confidential  service,  handling 
dailies  and  weeklies.  Many  yearn  prae- 
tical  experience.  Len  Feighner  Agency. 
Nashville.  Mich. 

Have  clients  in  good  cash  position  to  pur¬ 
chase  daily  papers  East  o(  Mississippi. 
Correspondence  strictly  confidential. 

NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.  Times  Square  New  York 

Circulation  Promotion 

15  Years  Doing  One  Thing  Well 
E  SAM  ELY  ORGANIZATION 
Clean  Newspaper  Circulation  Builders 
K  o(  P  Bldg.,  Indianapolis,  Indiana 
“WE  SATISFY” 


The  largest  and  oldest  advertis¬ 
ing  organization  ol  its  kind  offers 
real  opportunity  to  a  limited 
number  o(  additional  young  aggres¬ 
sive,  able  and  dependable  (ea- 
ture  advertising  salesmen.  Experi¬ 
ence  in  selling  advertising,  either 
features  or  regular,  helpful  but 
not  essential.  If  yon  possess 
sales  ability  and  character,  we  can 
train  yon  in  this  most  remunerative 
line  of  endeavor.  Work  in  all  parts 
nf  the  country  and  a  real  future 
with  substantial  earnings  if  yon 
qualify  and  will  apply  yourself. 
In  replying  give  all  particulars  re¬ 
garding  age  and  past  experience. 
At  least  three  gilt  edge  references 
must  be  furnished  with  application. 

THOMAS  W.  BRIGGS  CO., 
Columbian  Mutual  Tower. 

Memphis,  Tennessee. 


Assistant  Managing  Editor  in  New  York 
wants  managing  editor's  job  in  city  40,- 
000  to  200,000.  Known  for  ability  to 
organize  and  train  staff.  Box  1712,  Edi- 

tor  &  Publisher. _ 

Business  or  Advertising  Manager  change 
ownership  makes  available  thoroughly  ex¬ 
perienced  profit  producer  with  long  suc- 
ces-sful  record,  executive,  pleasing  person¬ 
ality,  unusually  resourceful,  highest  refer¬ 
ences.  C.  H.  Arundel  13951  St.  Mary's 

Ave..  Detroit.  Michigan. _ 

Circulation  Manager — over  twenty-five  years' 
experience  on  large  and  small  newspa¬ 
pers.  Expert  organizer;  has  installed 
branch  office  and  district  carrier  system. 
Uses  modern  promotion  methods  based 
on  creating  enthusias-m  and  good-will. 
Good  record.  Best  of  references.  Box  1756, 

Editor  &  Publisher. _ 

Circulation  Manager — Specialist  in  building 
strong  carrier  boy,  office  controlled,  or¬ 
ganizations.  Was  circulator  on  two  news¬ 
papers  of  over  40.000  home  delivered 
varied  experience  during  past  20  year*  on 
morning,  evening,  Sunday  and  combina¬ 
tions,  handling  motor  routes,  newsdealers, 
mail,  etc.  Are  you  seeking  a  well  sea¬ 
soned  live-wire,  who  can  “pep”  up  the 
old  organization  and  regain  lost  ground! 
All  my  former  employers  will  attest  to 
ability  as  a  promoter  and  an  economist. 
Employed  at  present.  Been  here  several 
years  put  desirone  of  position  with 
broader  future.  Box  1667,  Editor  ft 

Publisher. _ 

City  Editor:  Capable  taking  full  charge  of 
news  room,  wants  job  on  high-speed  news¬ 
paper.  Twelve  years’  experience.  High¬ 
est  references.  Box  1713,  Editor  ft  Pub- 

lisber. _ 

College  graduate,  business  experience.^  De¬ 
sires  reporting  work  anywhere.  Ambitious 
to  succeed  through  hard,  honest  effort. 

Box  1669.  Editor  ft  Publisher. _ 

Composing  Room  Foreman — Mechanical  Su¬ 
perintendent;  17  years  employment  by 
large  chain  organization.  Past  seven 
years  as  superintendent  metropolitan 
daily.  Thoroughly  familiar  with  costs, 
production,  etc.  Know  how  to  get  best 
out  of  staff  without  replacements.  Highesrt 
references.  Age  39.  Union.  Box  1748. 

Editor  ft  Publisher. _ 

Editor,  hard-working  executive,  forceful  edi¬ 
torial  writer,  with  enviable  record  as 
newspaper  builder,  seeks  position  with 
live  daily  needing  expert  services.  Best 
references.  Box  1708,  Editor  ft  Publisher 
Editorial  Executive — wide  experience,  knowl¬ 
edge  all  newspaper  departments.  Fine 
success  record  in  every  job.  Former 
employers  recommend  highly.  Wishes 
manage  smaller  daily  where  broad  metro¬ 
politan  training  will  prove  definite  asset. 
Box  1749.  Editor  &  Publisher. 


Write  the  John  F.  Morriaon  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  Iowa 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 

Bonded  Campaigns  Succeed  —  Hudson  De 
Priest  ft  Associates  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.Y.C. 


Artists 

Cartoonists  and  Illustrators  for  America’s 
Finest  Comic  Publications.  Only  highest 
type  illustrators  need  apply.  Work  must 
be  of  same  caliber  now  appearing  in 
STAR  COMKTS  and  STAR  RANGER. 
All  ideas  and  continuity  supplied.  Weekly 
salary.  Apply  at  once  with  samples  of 
work.  CHESLER  PUBLICATIONS,  276 
Fifth  Avenue,  New  York. 

Wanted:  First-class  editorial  writer  for  in¬ 
dependent  daily  in  middle-sized  western 
city.  State  age,  experience,  present  salary 
and  enclose  samples  of  work.  Box  1664, 
Editor  &  Publisher. 

deeklng  a  Connection?  .  .  .  The  most  logical 
way  to  secure  a  position  in  any  brani^  of 
newspaper,  magazine,  advertising  agency 
nr  kindred  work,  is  through  eur  personnel 
agency. 

Applicants  may  now  register  without 
charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

“We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  A  PUBLISHER  service 
1708  ’IHmes  Bldg.,  Times  Square,  N.  Y.  0. 

Wm.  M.  Wilson,  Mgr. 


Situations  Wanted. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Position — 

NEWSPAPERS 
MAGAZINES 
And  Allied  Fields 

Quofiffcations,  photo*,  and  rotoronco* 
on  filo. 

FERNALD'S  EXCHANGE,  INC. 

another  EDITOR  ft  FT7BLI8HXR  servloe. 
1708  Times  Bldg.,  Times  fiquare,  N.  T.  0. 
WM.  M.  WILSON,  Mgr. 


Advertising  promotion  specialist  now  em¬ 
ployed  more  than  ten  years  with  promi¬ 
nent  city  newspaper,  seeks  larger  eastern 
opportunity.  Seven  years’  farm  paper 
advertising  experience  also.  Has  a  well- 
proved,  successful  method  for  selling  any 
publication  and  its  market  to  advertisers. 
Personal  presentation  of  plan  available  in 
New  York  and  environs.  Box  1704,  Edi¬ 
tor  ft  Publisher. 

Ambitious,  traveled,  college  and  University 
trained  man,  26,  willing  to  go  an^bere 
to  break  into  publishing  in  editorial  ca¬ 
pacity  at  modest  salary.  Some  experience. 
Box  1731,  Editor  ft  Publisher. 

Artist — Creative — versatile — Thoroughly  ex¬ 
perienced,  Agency,  Studio,  Industrial, 
I^blisbing  work.  Comprehensive  Lay¬ 
outs,  Copy  and  finished  Art.  Figure  work. 
Illustration,  Design,  Lettering.  Handle 
all  mediums,  Black,  White  and  Color — 
Good  Color  Sense.  Reasonable  salary. 
Location,  anywhere.  Box  1706,  Editor  & 
Publisher. 


Editorial  writer  or  magazine  assistant. 
Age  45.  Married.  A.B.,  'Th.B.,  work  done 
for  Ph.D.  Sixteen  years’  experience  as 
general  assistant  editor  national  publish¬ 
ing  board:  weeklies,  monthlies.  Editorials 
published  in  metropolitan  daily.  Bex 

1598.  Editor  ft  Publisher. _ 

Mechanical  Superintendent  or  (X>MPOSIN6 
ROOM  FOREMAN — now  employed  by 
large  New  England  daily;  excellent  rea¬ 
son  for  making  change.  (Union.)  Thor¬ 
oughly  competent  to  handle  all  mechani¬ 
cal  departments.  Reference  for  character 
and  ability  by  high  type  business  men. 

Box  1752,  Editor  &  Pnblisher. _ 

I^ddle-aged  man  desires  position  as  circu¬ 
lation  manager  or  assistant  with  evening 
paper.  Past  sixteen  years’  with  Metro¬ 
politan  paper.  Experienced  in  all  classes 
of  circulation  and  willing  to  work.  Avail- 
sbe  February  15.  Box  1757,  Editor  ft 

Pnblisher. _ 

Pennsylvania  Newsman,  25,  three  years  as 
Harrisburg  correspondent.  Knows  State 
thoroughly.  Will  go  anywhere  as  reporter, 
feature  writer  or  salaried  correspondent. 

Box  1753,  Editor  ft  Publisher. _ 

Publisher,  forceful  executive  with  enviable 
record  as  newspaper  builder,  seeks  posi¬ 
tion  with  live  daily.  Capable  of  taking 
full  charge  or  will  act  as  assistant  pub¬ 
lisher  or  business  manager.  Box  1707. 

Editor  ft  Pnblisher. _ 

Reporter,  24,  degree;  anxious  renounce 
wearying  unemployment  for  job  with  edi¬ 
tor  recognizing  creative  ability  and  am- 
bition.  Box  1733,  Editor  ft  Pnblisher. 
Reporter — age  27 ;  married.  My  experience 
is  limited,  but  my  willingness  to  work  and 
my  desire  to  learn  is  strong.  Box  1711. 

Editor  ft  Pnblisher. _ 

Stereotyper-Pressman  desires  steady  work, 
"^bnlar  or  semi-circular.  Straight  black 
or  color  work.  Married,  go  anywhere.  Best 
of  references.  Box  1763,  Editor  &  Pub- 

lisher. _ 

Young  man — 7  years  newspaper  advertising 
experience,  seeks  news  department  open¬ 
ing.  Knows  proofreading:  stenographer- 
typist.  Loyal,  dependable,  best  references, 
anywhere.  Box  1762.  Editor  ft  Publisher. 

Photo-emraTing  Equipment  for  Sale 

E.  T.  SULLEBARGER  CO. 
Photo-engraving  Equipment  and  Metals 
116  John  St.  538  S.  Clark  St. 

New  York,  N.  T.  Chicago,  Ill. 


Newspaper  Supplies 


Stereotype  and  Pressroom  SuppUee — Eleetrie 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131,  West  Lynn,  Mass. 
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By  ARTHUR  ROBB 


The  by-line  is  a  misnomer  this 
week.  Our  readers,  who  by  this 
time  have  separated  the  big  red  Year 
Book  from  the  section  that  winds  up 
with  this  page,  will  accept  the  big  red 
section  as  our  excuse  for  not  giving 


Cooper  and  I  quickly  discovered 
each  other,  and  his  tale  was  soon 
told.  He  had  been  attending  church 
service  when  a  messenger  had  sum¬ 
moned  him,  on  an  indefinite  plea  that 
he  was  needed.  The  next  thing  he 


up  newspaper  work  and  is  now  the  not  to  be  scooped  on  a  story  that  U 
foreign  expert  on  the  Washington  staff  made  such  a  stir  in  America,  ^ 
of  the  United  Press.)  sent  its  correspondent  to  Seoul. 

On  the  way  to  the  censor’s  office,  I  the  eyes  of  Ae  world  on  the  M 
formulated  this  message  to  Venizelos,  there  was  nothing  for  it  but  a  cck. 
in  Paris,  then  the  real  rriler  of  Greece;  plete  acquittal  of  the  Christi«  ^ 
I  knew  no  censor  would  dare  stop  a  oners.  ^ 

telegram  to  him:  “Recalling  our  re-  I  had  kept  in  the  background, 
cent  conversation,  I  suggest  you  see  the  first  publication  of  my  vicm  a 
tomorrow’s  Paris  New  York  Herald  one  who  knew  Korea.  I  would  haa 
for  the  story  of  the  arrest  of  an  Ameri-  said  that  nobody  but  the  Herald 
can  in  Sidonica.’’  Of  course,  that  Dr.  Erdman,  and  a  few  Amtka 
wire,  once  sent,  assured  the  transmis-  friends,  knew  who  was  ^ 

Sion  of  my  story.  far-ramifying  movement. 

Unknown  to  me  at  the  time,  two  •  •  • 

other  missionaries.  Dr.  House  and  Dr. 

Clark,  both  veterans  of  the  American 
Board,  were  in  another  jail  in  Salon- 
Their  freedom  automatically 


IN  vain,  as  two  consequenaM  i*. 

vealed.  ’The  Korean  priMMn 
after  their  release,  sent  me  a  pordoi 

Shop  Talk  four  colu^  of  personal  knew^  was  in  Ais  filthy  cage,  -^ere  i^me  at  the  saAirmoment '^''c^^’I  ^ent^ich  Ae?\^d?“^55i 
attention,  l^ybe  Aey  will  rejoice,  had  been  no  charges  preferred,  no  ,  ,  ,  ^  Aemselves  aSTm 

In  any  case,  Aey  have  Ae^por^ity  hearing,  no  chance  to  communicate  CONSEQUENCES  quickly  followed  parts  being  exchanged  after  hZ 
to  read  a  rare  piece  of  Thirty  ex-  wiA  his  friends  or  L  the  rSe^of  Ae  /Sca^  The  been  memorized. 

governor  of  Salonica  called  upon  Ae  When  President  Wilson  annooHH 
missionaries  and  apologized.  The  Arough  Ae  press  that  he  intendid  ti 


perience,  carefully  preserved  for  Ais 
occasion.  The  guest  columnist  of  Ae 
week  is  Dr.  William  T.  Ellis,  noted  as 
foreign  correspondent  of  Ae  old  New 
York  Herald.  From  here  on,  Ae  by¬ 
line  is  his. 


By  Dr.  WILLIAM  T.  ELLIS 

TITHEN  he  settles  down  to  his 
V  V  typewriter,  every  newspaper¬ 
man  takes  his  seat  among  Ae  mighty. 
Many  books,  and  articles  and  speeches 
beyond  counting,  have  been  devoted 
to  Ae  Aeme  of  Ae  power  of  Ae  press. 
It  is  an  awesome  instrument,  for  weal 
or  for  woe,  Aat  newspaper  men  lightly 
hold  m  Aeir  hands. 

Let  me  cite  three  personal  experi¬ 
ences,  such  as  could  be  matched  by 
Aose  of  hunAeds  of  our  fellow  crafts¬ 
men.  ’These  stories  had  to  do  wiA 
Ae  freemg  of  prisoners.  For  Ae 
press  shares  Ae  messianic  mission  to 
“set  at  liberty  Ae  captives.” 


consul.  He  could  imagme  no  reason 
for  his  arrest.  (It  later  developed 
Aat  Ae  Greek  intelligence  service 
had  assumed  Aat  Ae  mission  mid¬ 
week  prayer  meetmg,  which  some 
Bulgarian  converts  had  attended,  was 
a  subversive  gaAermg!) 

As  I  talked  reassurmgly  wiA 
Cooper,  Ae  word  spread  that  an 
American  had  come  to  mtercede;  and 
Ae  pleas  Aat  were  poured  out  to  me 
by  oAer  prisoners,  to  whom  Ae  magic 
name  America  meant  only  helpful¬ 
ness,  were  hard  to  resist.  But  my 
concern  had  to  be  Cooper,  and  Cooper 
alone.  I  promised  him  Aat  he  would 
soon  be  free,  if  Ae  American  press 
had  any  power  m  Greece. 


appomt  me  Minister  to  China, 
Japanese  Government  protestad  tk 
my  selection  would  be  regarded  h  n 
imfriendly  act.  So  Aat  is  why  I  ly. 
mained  a  working  newspapennia,  m. 
stead  of  becommg  a  Aplomai  I  lam 
no  regrets. 


commanding  general  apologized.  A 
cabmet  minister  came  from  AAens 
and  apologized — after  first  trymg  to 
persuade  Ae  missionaries  to  disavow 
my  story.  They  declined,  bluntly 
saying  Aat  I  had  told  only  the  truth 
and  Aey  could  not  deny  it 
After  my  fuller  mail  story  appeared 
in  New  York,  Ae  King  of  Greece  him-  l\/f  OST  Aamatic  of  my  joumatot 
self  traveled  to  Salonica  and  person-  jobs  m  freemg  political  iirin> 

ally  apologized  to  Ae  missionaries,  was  an  experience  m  Syri^  da- 
And  when  next  I  went  to  Salonica,  Ag  an  acute  stage  of  France’s  stnidij 
you  may  be  sure  I  had  a  warm  wel-  wiA  the  Nationalists.  The  stcxyMc 
come  from  the  Americans. 


J^OLLOWING  Ae  soimd  prmciple 


yl^WAY  'k»ack  m  1911  or  1912,  Japan, 


ONE  of  Ae  most  turbulent  colorful 
and  historic  of  earA’s  spots,  dur- 
mg  Ae  Armistice  period,  was  Salonica 
— Ae  same  Salonica  to  which  Ae 
Apostle  Paul  wrote  his  two  Letters 
to  Ae  Thessalonians.  It  would  be  m- 
teresting  to  devote  this  whole  page  to 
Salonica,  Ae  trouble  spot  of  Greece 
and  Macedonia.  Nobody  who  was  m 
Salonica  durmg  war  times  can  forget 
Ae  White  Tower  Restaurant,  for  offi¬ 
cers,  where  Ae  usage  was  to  bang  a 
plate  on  Ae  floor  to  attract  a  waiter’s 
attention.  There  was  little  Aat  was 
normal  or  wiAout  color  m  Ae  old 
city  m  1919.  I  can  still  smell  Ae  little 
fish  frymg  m  Ae  food  bazar  as  I  re¬ 
call  Aose  days.  Rivalry,  fear,  suspi¬ 
cion  filled  Ae  air. 

As  I  called  for  mail  at  Ae  American 
Consulate  one  Simday  afternoon,  I 
met  Brewster,  an  American  Board 
missionary,  who  told  me  Aat  his  col¬ 
league,  Cooper,  had  been  Aat  mom- 
mg  arrested,  and  was  m  jail.  He  had 
been  called  out  from  a  religious  ser¬ 
vice  and  whisked  away,  and  his 
whereabouts  only  accidentally  discov¬ 
ered  late  m  Ae  afternoon. 

“Where  is  Ae  jail?  I’ll  go  see  him.” 
“Oh,  but  Aere  is  no  need;  I  have 


i.  Dui  ne  simuiaiea  amaze-  man,  a  member,  courageously  dis-  social  ^1,  a  raAer  mysterioM  yo^ 

Impossible!  You  must  be  sented,  and  reserved  to  himself  Ae 

H  c.  XI.UOI,  uc  _ mg  Arabic  m  the  American  langac 

school.  Despite  his  disavowsh, 

Aink  he  was  a  British  inteUigenal 


Aat  one  should  always  go  to  Ae 
top  m  time  of  emergency,  I  set  out 
for  Ae  home  of  Ae  Greek  com- 
mander-m-chief,  for  Ae  city  was  un¬ 
der  military  rule.  He  was  at  tea  wiA 
some  ladies,  and  graciously  mvited  me 
to  participate.  I  pleaded  urgency,  and 
Ae  need  for  a  private  mterview,  so 
we  at  once  repaired  to  his  office,  and 
I  told  my  tale,  and  demanded  explana¬ 
tions. 

That  handsome  old  boy  was  a  good 
actor;  for  doubtless  it  was  he  who 
had  issued,  or  endorsed,  Ae  order  for 
Ae  arrest.  But  he  simulated  amaze 
ment 

mistaken!” 

“No,  General,  I’ve  seen  my  fellow 
American  m  prison.” 

Turnmg  to  Ae  telephone,  he  said, 
“I’ll  find  out.”  I  can’t  understand 
Greek,  but  if  I  can  mterpret  tones, 
Aat  general,  m  his  half-mmute  at 
Ae  telephone,  was  not  making  m- 
quiries,  but  issuing  orders.  Then, 
clappmg  down  Ae  ’phone,  he  said, 
“Alas!  It  is  true.  There  has  been 
some  terrible  mistake.  But  now  Ae 
Americans  are  free  —  ‘maintenant 
libre’ —  and  so  you’ll  say  nothing 
about  it,  will  you?” 

“General,”  I  replied,  “when  an  m- 
nocent  American  citizen  is  enticed 
from  Ae  presence  of  his  friends,  and 
wiAout  a  warrant,  wiAout  any 
charges,  and  denied  appeal  to  his  con¬ 
sul,  and  is  thrown  mto  such  a  jail  as 
I  have  seen  this  afternoon,  nothing 
can  keep  Ae  American  press  from 
tellmg  Ae  story.” 

My  outburst  of  heroics  changed  Ae 
old  solAer’s  aspect,  and  a  cunnmg 
look  came  mto  his  eyes.  “Ah,  but  you 
cannot  get  past  Ae  censorship.” 

Tossing  up  my  chin  m  Ae  gesture 
which  Ae  Orient  uses,  I  replied,  “We 
shall  see,”  and  left  him. 


newly  come  to  power  over  Korea, 
and  nervous,  had  thrown  mto  jail  125 
innocent  native  Christians,  mostly 
pastors  and  elders  in  Ae  Korean 
churches.  The  idea  was  to  elimmate 
Ae  leaders  of  a  new  force  m  Korea 
Aat  might  become  subversive. 

Missionaries  and  Aeir  constituents 
were  m  a  panic.  The  Presbyterian 
Board  of  Foreign  Missions  m  New 
York,  wiA  Ae  timiAty  of  most  boards 
and  organizations,  and  wiA  a  fearhil 
eye  on  its  work  m  Japan,  had  failed 
to  come  out  m  forthright  support  of 
its  converts.  Rev.  Dr.  Charles  R.  Erd¬ 
man, 


“human  mterest”  ramificatiow  kj 
which  Aere  is  not  room  on  this  pipt 
International  attention  had  besa  A-| 
tracted  by  Ae  arrest  of  elevsa 
tionalist  leaders,  m  connectioo  wilk 
“Hiurah  for  America”  “Hurrah  for  kl 
dependence”  demonstration  whidrlii| 
attended  a  visit  of  Charles  K  Clia(| 
to  Damascus.  The  punishment 
drastic:  confinement  m  Ae  dunfeoc 
of  Ae  Old  Testament  island  of  Amd 
The  prisoners  were  allowed,  one  penodj 
of  sunlight  a  week. 

At  Ae  time,  I  was  occupying  a  IMdel 
house  m  Ae  Lebanon  MountanJ 
while  working  on  Ae  whole  Nw 
Eastern  situation.  One  day  fiksc 
came  to  me,  ostensibly  to  maht  i 


right  of  inAvidual  protest. 

Because  I  had  been  m  Korea,  and 
was  greatly  mterested  in  Ae  Christian 
movement  Aere,  I  was  urged  by  sev¬ 
eral  missionary  friends  to  do  some- 
Amg. 


officer. 

Naturally,  talk  soon  veered  to  4d 


enos  lo  ao  some-  i-  i  ^ 

mmg.  But  1  was  too  crowded  wiA  P^*®*^*  S 

oAer  work.  Then  Aere  came  to  our  "'y  related  ow  e 

home,  to  spend  a  night  or  two.  Miss  "^her  mfluenUal  groups  had  tn«i  n| 


Samuels,  a  missionary  on  Arlough 
from  Korea.  At  dmner,  Ae  Aamatic- 
ally  rehearsed  Ae  whole  story,  con¬ 
cluding,  “And  Aose  devoted  Christians 
are  praying  Aat  God  will  send  an 
angel  to  open  Aeir  prison  doors,  as  He 


vam  to  effect  Aeir  release.  Abnip%, 
he  said,  “There  is  only  one  nuB  »! 
Ae  world  who  can  free  Aose  priW' 
ers,  and  he  is  yourself,  an  Am«^| 
newspaper  correspondent.”  I  thi»k»l 
him  for  Ae  compliment  to  our  joo- 

did  for  Peter.  And  Aey  are  sure  Aat  "^Usm,  but  declmed  to 
He  will”  matter,  even  Aough 

That  night  as  we  retired,  I  said  to  foremost  prisoner.  Dr.  Shaban^^ 
Mrs.  Ellis,  “I’d  like  to  be  that  angel.” 

’The  next  day  I  went  to  New  York, 
and  laid  Ae  whole  story  before  the 
city  eAtor  of  Ae  Herald,  as  a  feature 
in  Ae  same  class  as  Stanley’s  rescue 
of  Livmgstone.  And  Ae  Herald  at 


a  personal  acquamtance,  and  a  J 
tinguished  graduate  of  Ae  Ame^ 
University  at  Beirut.  But  my  viak 
would  not  be  rebuffed.  WiA  coo- 
summate  skill,  he  laid  Ae  burd» 
Aose  miserable  men,  at  least  ooa 


seen  him  m  prison.”  tan  me  /unencan  press  irom  oi  j-avui^iuiic.  miu  uic  riciaiu  ai  ,  .  ,  .  ,  .I-.,;,  nod 

“But  I  haven’t;  and  a  newspaper-  tellmg  Ae  story.”  once  took  it  on  as  a  crusade.  ITiere  A®"™  from  rc  o^WJ 

man  must  be  sure  of  his  facts.”  My  outburst  of  heroics  changed  Ae  were  local  mterviews  and  follow-up  heart  am  y  j  * 

I  requisitioned  an  American  Red  old  solAer’s  aspect,  and  a  cunnmg  stories  for  weeks,  as  well  as  eAtorials.  conscience,  otea^y,  ow  . 

Cross  car,  and  set  out  for  Ae  jail,  l&ok  came  mto  his  eyes.  “Ah,  but  you  I  also  wrote  editorials  and  inspired  accept  is  viewpo 

m  Ae  basement  of  Ae  City  Hall.  The  cannot  get  past  Ae  censorship.”  articles  for  oAer  papers  throughout  *  *  *  i. 

moment  was  opportune,  for  just  Aen  Tossing  up  my  chin  m  Ae  gesture  Ae  coimtry,  making  good  use  like-  A  FEW  days  later,  to  Ae 

Ae  evenmg  sale  of  water  to  Ae  which  Ae  Orient  uses,  I  replied,  “We  wise  of  Ae  religious  press;  Ae  sub-  Ae  guns,  I  was  m 

prisoners  was  in  progress.  Within  a  shall  see,”  and  left  him.  ject  was  m  Ae  best  American  traA-  talked  Ae  matter  over  wi® 

great  cage  were  scores,  or  hundreds,  •  •  •  tion.  American  cons  A,  J®™** 

of  prisoners,  of  all  sorts,  from  Greek  ¥N  truA  I  Ad  not  see:  I  had  for-  Soon  we  had  a  nation-wide  mterest.  Keeley,  now  of  Saloni^ 
priests  m  Aeir  gowns  and  high  hats,  1  gotten  all  about  Ae  tight  censor-  The  trial  at  SeoA  was  m  early  pros-  maintainmg  a  correct  official 

and  prosperous  politicians,  down  to  Aip.  But  I  had  Ae  Red  Cross  man —  pect  It  was  important  to  have  Joe  he  made  clear  his  agreement  wi®k| 

ragamuffin  street  sweepmgs.  Many  of  who  was  having  such  an  adventure  Ohl,  the  Herald  correspondent  m  British  guest.  A  sentimentA 

Aem  were  frantically  reaching  out  as  he  had  come  to  Ae  East  to  find —  Peking,  go  over  to  cover  it;  but  Aat  entered  mto  Ae  situation,  as  I  raj* 


mciii  wcic  iioiiuwaujr  ivciuuiig  uui  as  ne  nan  I'ome  m  me  Ciasi  lo  nnu —  reiung,  go  over  m  cover  ii;  oui  mar 

between  Ae  bars,  all  sorts  of  vessels  Aive  me  to  Ae  chief  censor’s  office,  assignment  lay  m  Mr.  Bennett’s  per-  Damascus  a  Constantinople^ 

m  Aeir  hands,  pleading  for  water.  (Incidentally,  Aat  young  Red  Cross  sonal  provmce.  The  eAtors  sicked  “Ae  Syrian  Joan  of  Arc, 


The  spectacle  was  Aamatic  beyond  worker  became  so  enamored  of  jour- 
imagination.  nalism,  that  upon  his  return  he  took 


me  on  to  making  Ae  request  of  him; 
and  Ohl  was  sent  The  London  Times, 


tlel 


sweetheart  was  one  of  the  doaidi 
(Continued  on  page  35) 


